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In Europe Exhibitors Tremble Lest 
U.S. Video's History Repeats There 


The spectre of television, dis- + 
tinctly visible but in most in- 
stances not immediate, hangs over | 
Europe and already is inducing | 
quaking among film theatremen. 

While generally poorly informed 
of conditions prevailing in the 
States, film operators on the Con- 
tinent have had an earful about | 
the havoc tv has raised in the 
American picture biz, and they 
dread like results if and when 
their own television services come 
ot age. 

The 
where 


only European’ country 

video really has begun to 
hurt the boxoffice is Britain, and 
here the film industry is fighting 
a rearguard action aimed at keep- 
ing the semi-commercial telecast- 
ers at bay for as long as possible. 


It was this kind of thinking that | 


prompted the British industry (in- 
cluding the producers who've sold 
hundreds of their own features to 
American tv) to appeal to Eric 
Johnston to keep Hollywood pix 
off the British airways. A British 
industry deputation discussed the 
matter with him during his recent 
visit to London. 

As in other European countries, 
British industry execs feel 
can “make a deal” 
by offering it a limited number 
features. The number mentioned 
is 22 a year. They argue that it’s 
virtually useless—from a money 
point of view—for the Americans 

(Continued on page 126) 
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Marguerite Shaw Wows 
Hometown in ‘Pajama’: 


they | 
with television | 





M-G Borrows From TV, 





Hollywood, July 24. 
| Metro is setting a postwar pro- 
duction record on “Capital Of- 
\fense.” Slated for 14 days shoot- 
ing, it’s now two days ahead of 
schedule after first five days of 
work. Pic Leslie Nielsen, 
television vet whom _ producer 
Morton Fine and director David 
| Friedkin selected on theory he’d 
be up to fast pace of shooting. 
Back in 1950, Metro startled in- 
dustry with decision to make 
“Next Voice You Hear” on 21-day 
|schedule, then extremely short 
for a major. 


Water Show For 


Supermarket Lots 


Boston, July 24. 
Danny White, Hub booker. has 
turned producer and is putting to- 
gether a water show, now in re- 


stars 





hearsal at Commonwealth Country | 


Club, to be billed “Danny White’s 
Aquarama.” Signed are Zoe Ann 
Olson, former Olympic diving 
champ; Jimmy Harris, New Eng- 
land amateur diving champ; Swan- 
{son Twins; Dick Mikszenas, comic; 
| Jane Weatherbee, water ballet 
choreogra -firl bal 
let 
The 


nner 
pili, 


aii 


water show will have 10 peo- 





ple and will serve as the nucleus 
Ex-Dean a Campus Fave of a bigger show with 40 perform- 
Washington, July 24. - | (Continued on pups 114) 
A former educator, turned troup- ; 
er, got star billing from her one- ‘Ni P R bB k: 
time students and fellow teachers | ice oys 0 all 


when she appeared in the touring 
“Pajama Game” at the National 
Theatre here last week Mar- 
guerite Shaw, who switched from 
her Dean of Students at 
American U., to that Mabel, the 
buxom comedienne in road show 
version of the Broadway hit. was 
£iven show-stopping reception from 
the large collegiate contingent at 
local preem. In addition, she 
has been the campus darling all 
week, and the favorite subject for 
local news columns. 

Dean Shaw, a one-time amateur 


(Continued on page 126) 


role as 
of 


the 


Mexico Blames Rififi’ 


Mexico City, July 24. 

“Rififi, chez les Hommes” has 
belatedly been condemned by the 
Ministry of the Interior after long- 
est run at one stand of any fea- 
ture playing Mexico, 31 weeks at 
the Cine Prado, intimate local 
downtown cinema, a regular show- 
case for European films, mostly 
French “Rififi’ grossed $120,000 


from 400,000 customers at 32c per. 

Pic also did well in Guadalajara, 

| Mexico’s second largest city, and 
(Continued on page 126) 


Brings in 14-Day Pic 


UAL ROLE KE 
pENCY TH 


By JOE 
A new of ethics and stand- 
ards is being sought in talent 
agencies. The ever-changing struc- 
|ture of show biz has reached the 
state in which a talent office 
no longer sit on one side of the 
table. With dextrous manipulation, 
a percenter must change hats, run 
around to the opposite end of the 
deal, to become the seller and 
buyer of properties while the per- 
employee 


tr 
J 


awl 








set 


former becomes both an 
and employer in the same transac- 
tion 
The 
result 


Situation is 
of the changing economic 
picture in the field. In former 
years, an act was an act, and had 
to get as much money as he could, 
and it was the agency's duty to 
sell for the highest price under cir- 
cumstances most beneficial to the 
| performer. 

Today, the large 
industry and their 
have forced a drastic change in 
this picture. Entry of video, 

(Continued on page 125) 


Palace Woos Judy 
As Her 716 Busts 


Vegas Best B.0. 


H yl] 


in the 


new largely the 


earners in 
representatives 


vood, July 24 
for Judy 


Deal is 
return engage 


Garland to play a 
ment at the Palace Theatre, N. Y 
Nothing definite yet, but it’s repor' 
ed that Miss Garland is willing to 
; play the house again and RKO The- 


| 
OrKS 


}atres execs are quite anxious to 
set a date. 

Meanwhile, Miss Garland, mak 
ing another comeback, has broken 
every boxoffice record at the New 
Frontier, Las Vegas She scored 
a whopping $71,643.11, an all ime 
high for the town, for the first 13 
performances The hotel’s Venus 
room also broke another Las Vegas 
record by charging $7.50 minimum 
at dinner show 4 couple of years 
go some Vegas operators thought 
it bold to charge a $2 bottom. Mini 
mum for late show was $3 

The Venus Room is also the 


largest in town. 
2,600 were turned away during the 
i first week. 





STARS ON “LABOR-MGMT.’ SEESAW 





"Television Stepping 


Up Production 


Vitality On H'wood Assembly Line 





+ 


TV Actress Candidate 


can | 


For San Juan Mayor 
San Juan, P. R., July 24. 
A television actress is running 
for mayor of this capital city of 
Puerto Rico. She is Mona Marti, 
who will run in the November 
elections on the Independence 
Party ticket 
She’ll be opposed by Felisa 
con de Gautier (non-pro), 
Popular Democratic candidate 


Rin- 
the 


Seek Fresh Face 


the 


Reportedly around | 


To Play Joan 


Otto Preminger is reaching for 
a new star to play the title role in 
his upcoming production of George 
Bernard Shaw’s “Saint Joan.” Pro- 
ducer-director in Manhattan over 
the past week disclosed plans for 
an international search in which 
theatremen will be invited to par- 
ticipate. This is to be via presenta- 


tion of a trailer in which Prem- 
inger is shown inviting applications 
from 16-to-22-year-old girls. They’re 
to fill out blanks on hand at the 
theatres and mail them to the film- 
maker in Hollywood along with a 
photograph All branches of 
United Artists, distributor of the 
film, a!so will join in the progran 
William J. Heineman, UA di 
tribution v.p., said he’s confider 
that at least 13,000 houses in the 
United -States will take an active 
part. A ‘“ ‘Saint Joan’ Week” is to 
be established also as part of: the 
scheme; this to be in August and 
conducted by the first-run houses 
Continued on page 126) 


Teenagers Retaliate 


In Rock ’n Roll Ban 


Minneapolis, Ju 24 
Irked because the station h 
banned all rock ’n’ roll, some of it 
teenager devotees are believed bys 
the police to be responsible for nu- 


merous annoyances to WMIN since 

it announcement that this type of 

jazz would be dropped in recogni- 
(Continued on page 127) 


| 000 


this 


* 
By GEORGE ROSEN 
Hollywood, July 24. 

If Burbank doesn’t exclusively 
translate itself these days into 
Warner Bros. Studios but instead 
reflects a greater vitality in the 
bustling activity at NBC Television 
Center, where an additional $6,000,- 
studio construction project is 
in full swing, it’s Just a part of the 
peculiar though not unexpected 
transition that the world’s film cap- 
ital is now undergoing 

True, it’s a transition that’s been 
maturing for some time, as tv em- 
ployment and excitement continues 
to stimulate the town 

What’s happening at 
more or less suggestive of the 
whole Hollywood pattern’ today. 
While a Dore Schary cautions that 
the Goliath of ’em all—Metro— 
finds it necessary to trim its sails 
and shave production costs; while 
a Warners engages in a_ sneak 
“casing” of the relatively tiny 
McGowan (indie) studios in order 
to find out how it’s possible to cut 


Burbank is 


corners on production costs as 
McGowan is doing on the shooting 
of the “Death Valley Days” vid- 
pix, a strange spectacle is being 
witnessed here today That’s the 
spectacle of activity being gener- 


ated by the erstwhile and relatively 
obscure indie lo's now converted to 
telefilm use. 


This is not to suggest that WB, 
M-G, et al., are headed for econom 
ic skid row or are shifting to the 

(Continued on page 30) 


‘Life With Father’ Pends As 
Rodgers & Hammerstein's 
Next Broadway Musical 


The next Rodgers & Hammer- 
stein show may be a musical ver- 
sion of “Life with Father.” How 
ard Lindsay and Russel Crouse 
would supply the book, based on 
their straight-play adaptation of 
ithe original Clarence D sketches 
of his famil life-in t f-the- 
centu New Y 

The project of a Lif with 
Father” musica ol n the early 
discussion stage d would 
presi mabl he a 2) ) p> | Lo! 
I ll ol 1957 Lin and Cro e 
are currently working on t! book 
of “Happy Hunting,” a musical 


slated for production on Broadway 
winter, and won't have a 
(Continued on page 127) 
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Japanese Juvenile Delinquency Pix, 
Very Rough & Frank, Draw Heavy Fire 


Tokyo, July 24. 
A storm of controversy | has 
arisen in Japan over a series of 
Japanese films based on juvenile 
delinquency problems. 
Furor began with the release of 


the screen version of a novel by | 


24-year-old Shintaro Ishihara, “Sea- 
son in the Sun,” winner of last 
year’s Ukatagawa Prize for liter- 
ature. Prize was awarded over 
protests of many Japanese writers 
who denounced the novel as ob- 
scene. Nikkatsu’s filmed version 
was tremendously successful. 

Film also created a new style of 
haircut for men called “Shintaro- 
cut,” a sort of crewcut with bangs 
worn by young punks in the film 
and named after the author of 
the story. 

Daiei Motion Picture Co. climbed 
on the bandwagon with “The Pun- 
ishment Room,” another novel by 
Ishihara, this one containing a 
stomach-turning rape-scene climax. 
Nikkatsu followed up with another 
film in the same vein, “Crazy 
Fruit.” Finally Toho Motion Pic- 
ture Co., another of the Big Five 
studios, is making “Summer 


Eclipse,” another in the genre. All | 


companies are planning similar 
productions depicting juve de- 
bauchery and violence. 


Lead Attack 

Leading the attack on the films 
are the Federation of Women’s 
Organizations and some prefectural 
beards of education. In Miyagi 
Prefecture opponents to the films 
were able to get theatre owners to 
ban teeners from their houses dur- 


ing run of “The Punishment 
Room.” 
Eiren (Motion Picture Code of 


Ethics Control Committee) passed 
the films for production § after 
warning the companies to tone 
down some sequences. The chief 
secretary of Eiren told the press 
that ‘‘as long as movies are a busi- 
ness enterprise, it is only natural 
that they should be planned with 
the object of attracting audiences 
and we cannot interfere to the ex- 
tent of classifying films for certain 
age groups.” 

Eiren is composed of a chairman 
and a vice-chairman plus 11 mem- 

(Continued on page 125) 





Takarazuka Girls Opera 
Officials Incensed At 


James Michener Novel 


Tokyo, July 24. 


Producer William Goetz and Di- | 


rector Joshua Logan who are in 
Sapan to shoot a feature film based 
on James Michener’s novel ‘Sa- 
yonara” face a formidable task. 
They wish to convince the Takara- 


zuka Girls Opera Co. of Western | 


Japan to cooperate with them on 
the picture but the story itself so 
angered the officials of that insti- 
tution that since the novel’s ap- 
pearance all newsmen have been 
barred from company’s main thea- 
tre and training school. 

In the Michener novel, to which 


4 





Alec Finlay Starts 
On Brit. Troop Trek 


Edinburgh, July 24. 

Alec Finlay, Scot comedian, will 
plane to the Mau-Mau country of 
Kenya to entertain British troops 
this fall. His unit will include 
| singer Alastair McHarg, soubrette 
| Fay Lenore and accordionist Ron- 
/ nie McCulloch. 


| Finlay, currently starred in 
“Five-Past Eight,’ Howard & 
| Wyndham revue at King’s Thea- 
| tre, already has entertained troops 
_in Korea, Singapore, Japan, Malaya 
and Cyprus. 


Sarnoff Cited by Legion 
As He Cautions Against 
False Sense of Security 


Philadelphia, July 24. 

A warning that the free nations 
should not be fooled into a false 
sense of security by the Soviet 
“new look” was sounded here by 
| Brig. General David Sarnoff, éhair- 
'man of the board of RCA, in an 
address on Saturday (21) before the 
American Legion convention, 

The warning was delivered as 
| the Legion honored Gen, Sarnoff 
with a citation “for his leadership 
of the communications industry in 
the cold war with Russia; for his 
genius in developing new methods 
/in military and civilian communica- 
a 

In his address, Gen. Sarnoff 
maintained that the free world 
|does not have the shadow of an 
| excuse for trusting the present rul- 
iers in the Kremlin, who, he 
| termed, “the same old gang.” He 
called upon the U.S. to continue 
the cold war, now that there is un- 
rest and dissension in the Soviet 
world in the wake of the down- 
grading of Stalin. Not only must 
the cold war be waged, but it must 
be won, Gen. Sarnoff declared, 

Urging vigilance in military pre- 
paredness, Gen. Sarnoff cautioned 
“as long as ruthless fanatics who 
disdain human life and _ regard 
themselves as the chosen instru- 
ments of history control modern 
weapons, we dare not rule out the 
|risk of a surprise attack geared to 
confidence in quick victory.” 

He praised Secretary of State 
Dulles’ release of the text of the 
Khrushchev’s’ so-called “secret 
speech” lambasting Stalin and the 
role of the State Department’s 
Voice of America and the privately 
| supported Radio Free Europe and 
Radio Liberation in beaming the 
speech day and night behind the 
Iron Curtain. 

“The results prove that we, too, 
can wield the weapons of political 


| 
} 








choose to do so. In a showdown 
in that ecortest, we enjoy in- 
dubitable advantages: Truth is in 
our side; the hungers for justice 
and freedom in the hearts of all 

















violent exception was taken, a | men are on our side; principle and 
Taka girl has an affair with a U. S.| morality are on our side,” he 
Air Force officer. stated. 
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PHILLY VARIETY CLUB 
HONORING MANIE SACKS 


RCA veepee Manie Sacks will be 
‘the honor guest at the annual 
|“Johnny Nite’ of the Variety In- 
‘ternational Philadelphia Tent, fo be 
|held Tuesday (31). 
| “Johnny Nite,” 


/ Variety club, will be the scene of 
a vaseball game between the Phil- 
lies and the Chicago Cubs. 
Proceeds of the night will go to 
the Variety Camp for Handicapped 
Children At Worcester, Conn. 





Venice Festival's 
Mysterioso Plan 


Venice, July 24. 

Unprecedent secrecy shrouds all 
planning for the Venice Film Fes- 
tival starting Aug. 28 but it’s now 
thought likely three or four 
American films will be included. 
This is on top of the Motion Pic- 
ture Producers Assn. having no 
official connection this year, leav- 
ing it to individual U. S. distribu- 
tors to dicker with the festival, 
whose rules are vastly altered for 
1956. 


Festival authorities have pri- 
vately screened some 40 features 
of assorted nationalities. Iron Cur- 
tain countries and Commie China 
are expected to be represented. A 
list of ‘maybes’ devised in May 
ran to 20 features’ including 
“Friendly Persuasion,” ‘Giant,” 
“Lust for Life” and ‘‘The Moun- 
tain.” It’s thought likely 20th- 
Fox’s “Bus Stop” will be a Venice 
entry. 

With everything on the hush, 
Yank film parties are as mum as 
the Italians themselves, not wish- 
ing to reveal possible sections for 
fear of Italian turnabout and re- 
sultant loss of face. Venice is 
known to have courted Spyros P. 
Skouras and Barney Balaban in 
| particular. 


Now Is the Time When 
Show Biz Names Go To 





Washington, July 24. 


Announcement that three top- 
drawer singers will headline show 





accents show biz 
confabs. Vaughn Monroe _ will 
raise the curtain on the Demmy 
show in Chicago Aug. 13 when 
he sings the “Star Spangled Ban- 
ner,” and Frank Sinatra and How- 
ard Keel will entertain the dele- 
gates and spectators at _ Inter- 
national Amphitheatre during lulls 
in the politicking. All three will 
add up to a bonus for the 12,000,- 
000 televiewers expected to watch 
the mammoth job of electronic re- 
porting. Other big names are ex- 
pected to be added to the enter- 
tainment lineup, plus the last-min- 
Broadway figures who inevitably 


(Continued on page 127) 





FAMILY TOURS ‘N’ STARS 





Millers Seeing Europe Through 
Their Child’s Camera-Eye 





Hollywood, July 24. 

Series of documentary shorts on 
various countries in Europe is 
being lensed on the Continent by 
Marvin and Elizabeth Miller, for 
release to educational outlets, 
Titled “Europe Through a Little 
Girl’s Eyes,” it will feature four 
year old Melissa Miller and 16 year 
ola Tony Miller, who are also 
abroad for the series. 


the Mozart Festival, commemorat- 


sary, at Salzburg this week. 

Miller is due back in mid-August 
to resume his role as star-host of 
the “Millionaire” telefilm series. 








Global Fame 


Glasgow, July 24. 

Description, 1956-version, of 
New York, as gagged in vaude 
here by trumpeter-comedian 
Stan White: 

“Where the first thing you 
see as you enter the harbor 
is-—the Statue of Liberace!” 





named for a, 
' youngster who was helped by the 


Aid of the Dems & GOP) 


at Democratic National Convention | 
participation | 
which has marked recent political | 


‘Lewis & Martin Chirp: 


ute additions of Hollywoodites and | 

















Prague, July 24. 

Thoughts on a first visit to 
Prague, capital of Czechoslovakia, 
a country founded by Thomas 
Masaryk while exiled in Pitts- 
burgh, U. S. A. and subsequently 
united in shotgun wedlock with the 
Union of Socialist Soviet Repub- 
lics: 


all on arrival of Air France plane 
from Paris. ,. . . Old houses of 
Prague have a brooding middle 
centuries look but thoroughfares 
and squares broad. ... Conspic- 
uously little motor traffic .. . trip- 
led-up trolleys, a habit in Mittel- 
europa .. . paving is artistically 
mosaic but tough on tootsies. ... 
No feeling of being watched by 
secret police... . Only two hotels, 
Alcron and Palace, put up foreign- 
ers. ... Good ace amodations, $7 
double but with dollar frozen at 
7.17 crowns Prague is just as costly 
almost as Paris for Americans. 

Looking ior night life or cafes? 
Stay home. Prague may have five 
niteries for beer-drinking and 
dancing. Flashiest cafe is Dyan- 
husky which has a 50 cent cover 
charge and a $1.75 tab per drink. 
It has a few floor acts. . . VARIETY 
can skip them for the record...a 
musie halt, the Alhambra, had a 
patter emcee but the turns he in- 
troduced won’t excite any envy in 
Ed Sullivan. 

Prague has around 100 film 
houses, 12 theatres including the 
aforesaid music hall. Two operas 
and a temple to ballet comprise 
the rest of the observable fare. 
Features come from Czechoslovakia 
itself, with Russia second and then 
following, numerically, France, 
; Italy and Germany. British pic- 
tures have some popularity, too. 

Only American feature since 
1948 came over last year, the labor 


Once-Over Light 


[CABARET AT $1.75 PER DRINK] 


By GENE MOSKOWITZ 


Practically no customs check at. 








y In Prague 














| ing places were expresso spots. . 
Coffee thick with chicory. Stores 
seemed well stocked and the ape 
pearance of the one evening paper 
led to queues. There are five morn- 
ing papers also. All are tabloid 
size with eight to 10 pages. 
People spoken to in French 
maintained that though prices were 
high the average worker could 
make ends meet. Others said it 
was a bit hard but all got by, 
Lack of cars was attributed to fact 
that orders could just not be fill a, 
. . « Lines also were made up for 
tv sets, radios and records at 
times. The massive Stalin 
memorial on the outskirts of the 
city has come in for kidding. No 
decision has been taken on it as yet, 
It is a towering affair with Stalin, 
smiling, standing before a group of 
people lined up behind him with 
stern faces. Czech gag has it that 
Stalin is smiling because he is first 
on line. Others say a _ building 
might be put over it, or perhaps 
only the head removed with ane 
other replacing it. But whose? 





London Times’ Iceberg 
Treatment a Solo Act 
As Marilyn Slays Press 


By HAROLD MYERS 


London, July 24. 
Probably not since Mary Pick- 
ford first came to London in 1921 
has a Hollywood visitor created an 
impact on the British press as was 
achieved by Marilyn Monroe when 

she flew in to London last week. 
To obtain the maximum results 
from her obvious news values, Miss 
Monroe’s pressagents lined up a 
trio of news conferences on suc- 





union tale, “Salt of the Earth”... 
it probably got more playdates| 
here than in the U.S. where the| 
projectionists union boycotted it. | 

There are about 70,000 televi-| 
sion sets in the Prague station | 
|} area and 7,000 around the Ostrava | 
grouping. When the Bratislava| 
web is opened Nov. 5, 1956 about | 
90% of the country will be cov-| 
ered. Video runs 670 lines and | 
| gives out about 28 hours per week. 
Programs are 30% pix, 40% studio, 
| mostly news talks and politico and | 
| educational bits, and 30% on the} 





| spot work. 

Bookstores almost every hundred | 
feet... . Books in various lingos| 
including English. American au- 
thors in window were Jack London, 
Herman Melville, James Fenimore 
Cooper. ... Bookstores seemed to} 
have replaced cafes, of which there 
were few. Main seating and 





linger- | 


= 





‘Mostly We’re Divorced’ 


Jerry Lewis and Dean Martin 
return to the Coast this week, | 
having closed a 13-day stint at the | 
Copacabana, N. Y. nitery, last | 
night (Tues.). Lewis’ first solo 
picture will be “The Delinquent,” 
from an original by himself and 
Don McGuire which the latter will 
direct, from his own screenplay, 
for York Productions. This is the 
M&L picture setup which, on a 
rotation schedule, sees the comedy 
pair making one per annum for 
Hal Wallis, one for Paramount Pic- 
tures, and one under his own York 





trademark. All are via Par re- 
| lease. 
Their “Pardners,” opening to- 


|\day (Wed.) at the “Mayfair,- on 
| Broadway, and nationally, is a Par 


| was repeated 


cessive days. As a result, she hit 
the front pages three days running. 

Her arrival at London Airport 
was covered by some 150 news 
photogs and a hefty turnout of 
newsmen repping the world’s 
press. The airport interview mace 
Page 1 news for London’s three 
evening papers as well as for every 
Sunday sheet, other than the Ob- 
server. The latter paper, however, 
dignified the Hollywood visitor: 
with a Page 3 profile, a distinction 
normally reserved for the greats 
in the world of politics and the 
arts. 


To cater for the needs of the 
dailies Miss Monroe held a Sunday 
night press conference at the 


Savoy at which some 400 reporters 
were present, as well as batteries 
of photographers and tv newsreel 
cameramen. That conference dif- 


| fered substantially from the nor- 


mal run of press receptions, where 
the artist mingles with the press. 
Miss Monroe sat on a platform 
with her husband, playwright Ar- 
thur Miller, and Sir Laurence 
Olivier. The pressmen put their 
questions to the platform, each 
in turn by Olivier 
and the answers were then given 
by the guest of honor, 

Although she arrived some 96 
minutes late for that rendezvous, 
because, she apologized, she was 
mobbed on leaving her country 
home, there was nothing but good- 
will in the Monday morning press 
coverage. It remained a bigtime 
story for every paper, other than 
the London Times. That august 
sheet failed to record, in fact, that 
Miss Monroe had arrived for a 
British film assignment. 

The third and final press confab 
| was held the next day at the Savoy, 
| mainly for the benefit of magazine 
scribes, but astute national col- 





|item; they just completed ‘Holly- 
| wood or Bust” for Wallis, and 
|The Delinquent” marks the first 
|for York on a solo basis. Whether 


isolo is indeterminate although un- 


ing the composer’s 200th anniver- | likely since he has declared him- | 


self against working “so hard.” 


Both of the now well publicized 
“divorcing” pair have been prolifi- 
cally on radio and tv “interview” 
programs in and around New York, 
and have reaffirmed their steadfast 
longtime friendship but for the de- 
sire to “try some things alone.” 

Each has publicly acknowledged 
not only dual performer obliga- 
tions to Paramount and Wallis, 
their original contractor, but also 
to the National Broadcasting Co. 
which has them tied to television 
commitments. Which means they’ll 
still work plenty as a team. 





umnists, sensing the possibility of 
|a followup, turned up in strength 
|for the third time. At this q. & a. 
| meet she confirmed that on her re- 
j}turn to the U. S. she'll start on 


Highpoint of the shorts will be | Dean Martin makes one for York her RCA Victor recording cone 


tract. 

From their first-hand observa- 
| tions of Miss Monroe under the 
| pressure of interrogation, British 
newsmen were overwhelmingly im- 
pressed with her charm, poise and 
her ability to deal with controver- 
| Sial issues, Here are some typical 
questions and answers emerging 
from the various press meets: 

What advice would you give to 
a young beauty without dramatic 
training who wanted to break into 
pictures? Get some training. 

What’s your favorite film? ‘‘Rich- 
|ard III.” 

What inspired you to take your 

(Continued on page 125) 
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major companies follows: 





Tinted (or Not) Boxscore 


LEG EFHEHEHGE4G4FG4 4444444444444 4444444444444 44044 
A breakdown of the black and white 


and color schedules of the 


No. of Pix Color B&W 
C8 ee ees a Or a rere 26 14 12 
PPS rerri ere A re ate) ohare 27 12 15 
I ncn. cin ea ate hig ea eieie e's eee 17 14 3 
nn 2°... 5 ¢e04s% Bae es ek ee aoa te 18 13 5 
Fe etree NE a eae a es 22 8 14 
Pe. esa pensedeenaceas . 41 10 31 
ace eeee pte aah ar aia oe 21 13 8 
DN gs Cres Sead SSE ee ae ia 26 19 7 
, | rare OT ee rar ene ate 13 12 1 
carne mee re mrer ers Mae ae 211 115 96 








Black-and-White Films in ‘Comeback’; 
Of 211 Upcomers, 96 Monochrome 


Black & white films are making 


a strong comeback. Out of 211 


' 


pictures in various stages of pro- | 


duction, slightly less than half, or 


96 films, will be made in b&w. 
The monochrome treatment is not 
being confined to the so-called 
“small” pictures. Major produc- 
tions of a number of film com- 
panies will be filmed in b&w. 


A complete reversal of the trend 
to all-color, instituted with the in- 
troduction of CinemaScope and 
widescreen, appears to be taking 
place to the extent that at two 
companies—United Artists and Co- 
lumbia—the number of b&w films 
on the schedules is larger than the 
number of tinted offerings. Only 
10 out of 41 films on UA’s slate 
and 12 out of 27 on Columbia's will 
be multi-hued. Metro, too, is join- 
ing the b&w bandwagon, with al- 
most half of its product, 12 films 
out of 26 productions, being filmed 
in time-honored black and white. 

M-G, in particular, 
ing a large number of its “big” pic- 
tures for b&w. Among these are 
“The Power and the Prize,” Robert 








Both Sides of Street 
Frankfurt, July 24. 


With 20th-Fox shooting its 
“Anastasia,” starring Ingrid 
Bergman, in London, and Alfu 
and Corona rushing to finish 
their coproduction in Berlin 
on the German “Anastasia,” 
starring Lilli Palmer, one man 
is profitting from the competi- 
tion in the two films. 

German actor Ivan Desny 
is signed for roles in both, the 
lead in the German version 
and the role of Prince Paul in 
the 20th-Fox CinemaScoper, 








Metro Earnings 


is schedul- | 


In 40-Week Drop 


Net earnings of Loew’s Inc., in- 


cluding theatre subsidiaries, dipped 


| ed June 7. 


Ruark’s “Something of Value,” | 
“The Great American Pastime,” 
Arwin Productions’ Doris Day 


starrer “Julie,” 
py Journey,” 
Feet Tall.” 
in b&w 


Gene Kelly’s “Hap- 
and “Man Is Ten 
Completed Metro films 
include “The Catered Af- 
fair,”” “Fastest Gun Alive,” “The 
Rack,” and, of course, the Rocky 
Graziano biopic, “Somebody Up 
There Likes Me.” 

Even 20th-Fox, the staunchest 
advocate of color for CinemaScope 
pictures, is defecting from the all- 

(Continued on page 125) 


Par Theatres Scuttle 22 
Houses—For Economy 


And $907,000 Cap Gain 


Continuing in its pursuit of a 
more effective operating position 
in exhibition, American  Broad- 
casting - Paramount Theatres 
dropped 22 houses over the past 
six months. Following a_ policy 
adopted by many major chains, 
AB-PT’s idea is to scuttle its less 
economic theatres and place .the 
proceeds in other investments. 

The 22 spots dropped brought 
$1,834,000, meaning a net capital 
gain of $907,000 for the six-month 
period. 





stockholders, 
Goldenson, president, 
broadcasting division of 
AB-PT contifues to show “favor- 
able improvement” but theatre 
profits were lower in the second 
quarter. He. anticipates a jump 
in the summer months, though, be- 
cause of the number of “good 
quality” films which will be avail- 
able. Specifically mentioned 
the prez were United 
“Trapeze,” Warners’ “Moby Dick” 
and 20th-Fox’s “King and I.” 
Net operating profit for AB-PT 
for the first six months of this 
year amounted tg $4,202,000, or 
S7¢c a common share. This com- 
pares with $3,355,000, or 77c, thus 


In a _ report to 
Leonard H. 


said the 


by | 
Artists’ ! 


there was a gain of 25% in the| 


first half of the current year. 


| with Eugene Frenke. 


to $2,698,261, equivalent to 5lce per 


share, for the 40-week period end- | 
The profit for the cor- | 


- 


responding period of the previous 
year was $4,514,242, equal to 88c 
per share. The profit per share 
for the current stanza is based on 
5,303,447 shares compared with 
5,142,615 shares in the previous 
period. 

Prexy Arthur. M. Loew attrib- 
uted the decline in net profit ‘to 
a drop in domestic theatre grosses 
generally.” In a letter to stock- 
holders, he said active negotiations 
are taking place with networks and 
tv stations for the televising of the 
company’s old films and the deals, 
when concluded, “should result in 
considerable income some of which 


4+ 


Dictatorial film stars, intrusive 
agents, busybody managers, ego- 
massaging directors and other Coast 
talents all intent upon their per- 
sonal upbuild and never mind 
“selling” the picture as a whole 
have made a considerable contri- 





bution to the present woes of the 
film industry. Such is the convic- 


'tion in the east of circuit execu- 
| tives, many of whom risk possible 


legal suit by disregarding ‘‘official” 
name credits and writing their own 


| local ad-copy. 
Theatremen, who'd obviously been | 
for | 


stewing over the situation 
some time, reacted to last issue’s 
VaRIETY streamer, ‘Stars’ ‘Grey 
‘lannel’ Role” with a full-throated 
“amen” to the current efforts of 
distributors’ advertising chiefs to 
persuade company presidents to 
stand up and oppose star-written 
star billing in newspaper ads. As 


regards the circuits it was apparent | 


that an increasing distaste for 
sharing co-op ads was due to a 
‘feeling that talent in Hollywood 
had too much to say about how a 
film must be sold in Chillicothe. 


Commented one circuit exec: 


“It isn’t so bad in the small 
towns, where ads may not cost such 


a lot, but start figuring it in the | 
key cities, and the money thrown | 


| away on mandatory copy which has 
| little selling value runs into fabu- 
lous money. When a paper charges 


, $3 and $4 a line, it becomes abso- | 


lutely silly to start ticking off the 
scene designer and the associate 
producer and the fellow who ar- 
ranges the music. 

“T recently came across an ad 
with 20 lines, of which seven were 
devoted to credits other than those 
of the stars. None of those names 
help sell the picture. As a matter 
of fact, they hinder the ad from 
being effective and telling the sales 
story.” 

Some of the larger circuits ad- 
mit that they freely change the ads 
| and, in so doing, frequently elimi- 

nate credits. “One of these days 
we'll be slapped with a suit, but 


| spokesman, “negotiations are mov- 


until that ‘happens, we'll do what | 


our cOmmon sense tells us to do,” 
stated a theatreman. 

Smaller chains and 
dies don’t have art departments, so 


the solo in- | 


they usually pick up and use the} 


ads from the matts. These, of 
| course, are the ads which—accord- 
ing to the film company ad chiefs 


themselves—are overloaded with 
credits. 
“It’s time those boys on the 


(Continued on page 16) 


may be realized during the current | 


fiscal year.” 

Gross sales and operating rev- 
enue for the 40-week period of the 
current fiscal period amounted to 
$127,992,000 as compared. with 
$131,272,000 for the same period 
of the previous year, 

For the 12-week period ended 
June 7, the net profit was $808,418, 
equal to 15c per share, against 
$1,239.791, or 24c per share, for 
the corresponding stanza a year 
ago. 

The 1956 40-week reserve for de- 
preciation was $3,131,930 and the 
reserve for Federal taxes was 
$2,001,449 as compared with $3.- 
425,360 and $3,142,579 respectively, 
the previous year. 


EUGENE FRENKE’S FIRST 


His Initial Producer Chore- 
Shooting In Japan 





On 


Tokyo, July 24. 


Japan office of 20th 


Century- 


Fox reveals that a CinemaScope , 


production in its entirety will roll 
here beginning in August. Tenta- 
tively titled ‘The Townsend Har- 
ris Story,” it will be based on the 
life of America’s first diplomatic 
representative to Japan. 
Producing chores are 
Film will be 


vested | 


EGO-MASSAGE VS. BOXOFFICE 





Al ACT TALENT ‘Economics Crushing Newsreels: 
HAMPERS ‘SEI[' Looks Like Two Go, Three Stay; 


Pooling’ Idea Never Developed 





Who Made the Paper? 

The fight for credits in ad- 
vertising, as detailed on page 
1 here last week, is not con- 
fined only to stars, directors, 
producers, and featured play- 
ers. 

Even the 
ads want credit on the ads, 


designers of the 
In 








. 
| nomie 


Gradually giving way to the eco- 
strains and_ stresses, the 
house that the newsreels built is 
rocking to its foundations. 

None of the reels have been 
making money for the past several 


years, and none are on the black 
side of the ledger now. In fact, 
counting in the rather generous 


overhead written off against them 
by the parent outfits, some of the 


the advertising for Columbia’s reels are losing $1,000,000 and 
“Storm Center,” for example, more a year. 

there’s a notation in the upper | It now looks as if at least two 
left hand corner “designed by | of the reels may be out of the 
Saul Bass.” yrunning in the not too distance 
a ————____—___——_ iting, Warner Brothers is giving 
j}up its Warner-News . subsidiary 
| (see separate story) and, with’ it, 
No Loew Stock | the newsreel. It seems unlikely 
|that it will be continued, at least 

/not in the theatrical field. 
° |; Paramount for some time now 
pit y ent, ms been thinking of discounting 


The nope of prexy Arthur M. 
Loew to split the stock of Loew’s 


bution company and the new the- 


atre firm by Sept. 1 will not be 
realized. Although Loew’s has un- 
til Feb. 1, 1957, to divide the 


shares (a half a share in each com- 
pany), the film company had antici- 
pated completing the job by Sept. 
1. That was the target date given 
stockholders by Arthur Loew at 
the last annual meeting. | 

Delay has been caused by snags 
in determining how to divide the 
funded debt of $35,000.000 _ be- | 
tween the production-distribution 
arm and the new theatre unit. De- 
bentures are held by a number of 
insurance companies and Loew’s 
officials have been holding numer- | 
ous conferences in search of a so- 
lution. According tc a company 


ing along satisfactorily” but he re- | 
fused to hazard a guess as to when 
the stock division would take 
place, 


. 

Disney Dates 2 Features 

Buena Vista, the Wait Disney 
distribution firm, has scheduled re- 
lease dates for two pictures. 

“Secrets of Life,’ newest Disney 
feature-leng h true-life adventure, 
will be nationally released Nov. 15 
with a number of pre-release dates 
two or three weks earlier 

“Westward Ho the Wagons,” Dis 
ney’s first sagebrush venture, is set 
for Christmas release 


||| 1292 National Press Building 
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National Boxoffice Survey 
Biz Perks as ‘King’ Leads Array of Top Product; 
‘Moby’ 2d, ‘Duchin’ 3d, ‘Trapeze’ 4th 


Favorable b.o. weather and strong 
pix spell the answer to improved 
grosses in most keys covered by 
VARIETY this week. Cool tempera- 
tures, fog and rain were factors 
in generating an admissions up- 
beat in New England and the north 
Atlantic States. Paradoxically 
sunny skies in the midwest were 
credited with a sharp climb at the 
wicket in that sector. Elsewhere. 


trade continued on _ promising 
levels. 

Again winner and b.o. champ 
for the third consecutive week is 
“King and I” (20th). Although 
moving into extended runs as it 
blankets the country’s key cities, 
this filmusical is still rolling up | 
impressive totals. 


“Eddy Duchin Story” (Col) has 
la firm hold on third position fol- 
lowed by “Trapeze,” “Cinerama 
Holiday” and “Seven Wonders of 
the World.” Finishing seventh is 
“Oklahoma” (Magna). 
out the Big Nine tabulation 
“Fastest Gun Alive’ (M-G) and 
“Somebody Up There Likes Me” 
(M-G), respectively. “Johnny Con: 
cho” (UA) and “Proud and the 
|Proofane” (Par) are the two run- 


New period’s earnings with the | Frenke’s first solo production ef-| nerup pix. 


| Seen as of championship mettle 
(U), 


Cap gains included reached $5,-| fort for 20th-Fox. 


109,000, or $1.19 a share. 


} 
‘ 


Anthony Mann 


will direct. Now casting. 


‘is “Away All Boats” which 





Pages 9-11.) 


cast off this week for a landfall on | 


top grosses It’s lofty in Boston 
terrific ‘in Frisco, hefty in Port- 
land, Ore., good in L.A. and fancy 
in Philly. “Earth vs. Flying Sauc- } 
ers” (Col), relative newcomer, is 


impressive on initial bookings but 
appears to slip on holdovers. It’s 
good in Toronto, bright on a Boston | 


holdover but dismal in its second 
Buffalo week 

“That Certain Feeling” (Par 
okay in Pittsburgh and Cleveland, 
is slow in Detroit. “Great Locomo 


tive Chase” (BV) is neat in Omaha, 


but mild and modest in L.A. and 
N Y. extended runs. “Ladykillers” 
Cont) is ranging from steady to 


fancy in Philly and Chicago hold- 
overs. 

Horror duo of “Black Sleep” and 
“Creeping Unknown” (U) 
ing a market in Minneapolis and 
Vashington, where it’s rated tall 
and brisk. Less 


| semi-pool 


||] Harold Erichs 


is find- | 


promising is ||| 


“Davy Crockett and River Pirates” | 


(BV). 


Rounding | in L.A. 


are | 


“Pardners”’ 
Lewis starrer, 
contender 


(Par), the Martin & | 
looks to be a D.o. | 
on basis of a _ hearty 
showing in Chicago. On the art 
front, “La Strada” (Indie) is 
mighty in N. Y., “1984” (Col) is 
wow in Washington and “Madame 
Butterfly” (IFE) is good in Philly. 


It’s bad in Seatle and slight | 





(Complete Boxoffice Reports on 


VARIETY 


its reel (as reported in VARIETY 
some months back). This leaves 
20th-Fox’s Movietone and the Uni- 


.,.: | versal and: Metro reels. 
| Inc. between the production-distri- 


Newsreel execs in recent months 


|have been huddling on the possi- 


bility of cutting corners. 
the 


One of 
possibilities discussed was a 
arrangement under 
which certain “static” events would 
be covered by one company’s crew, 
with the film being made available 
to the rest. Each outfit would then 


|edit the event to its own liking. 


It’s pointed out that this would 
at least eliminate unnecessary 


| overlapping of coverage and might 


serve to reduce costs. However, the 
possibility of Washington disap- 
proval, even on a limited pool ar- 
rangement, looms. 

The reels’ problems started with 
the end of the war but have 
become worse in recent years, Ex- 
hibitors seem to cut the newsreel 
from their shows almost the min- 
ute there is any sign of boxoffice 
trouble. The top reel today gets 
26,000 bookings a week on two is- 
sues combined. Ii used to be a lot 


(Continued on page 16) 
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KARLOVY VARY’S MESSAGE: JUST LOVE 
TO PLAY YOUR AMERICAN PICTURES 


By GENE MOSKOWITZ 


Karlovy Vary,.July 24. 

A giant poster of Ernest Borg- 
nine carving meat in a Bronx 
butcher shop is displayed here out- 
side the Czech Film Festival and 
directly next to the Russian dis- 
play. Although not in competition 
for a prize, United Artists’ “Marty” 
is the film most anticipated on this 
side of the Iron Curtain. The sec- 
ond greatest novelty for Karlovy 
Vary, now rated “A” among Euro- 
pean film festivals, is the unveiling 
of CinemaScope. 

Officials here are frankly disap- 
poinied tuat the New’ York offices 
of the Motion Picture Producers 
Assn, (Eric Johnston) at the last 
moment forbid its Paris man, Mare 
Spiegel, to come here as official 
U. S. representative. Czechs take 
some comfort in the promise of the 
American Ambassador to Czecho- 
slovakia to attend the “Marty” 
showing. 

This reporter (VARIETY’s Paris- 
based roamer) is seeing this Czech 
festival with a fresh eye but from 
the background of many visits to 
Venice, Cannes and San Sebastian 
events of the same nature. A first 
impression is that the Communist 
Party dialectics are very much in 
evidence and the prizes are tinged- 
despite promises to play this down 
—with propagandistic combina- 
tions. There are to be prizes be- 
stowed for 


Best International Friendship 
Film 
Best National Freedom 
(from Latvia? ) 
Best World Progress Film 
Best Fight for a New Man 
Film 
Prizes in general are a hodge- 
podge of general and_ technical 
categories along with the ideologi- 
cal. The sheer size of the judging 
job may be one reason the festival 
got under way with its jury still 
incomplete. To a western observer 
the plethora of prizes (over 35) 
will cheapen any one prize. 
Fewer Red Stars 


Even so, those who have attend- 
ed Karlovy Vary’s previous film 
festivals declare that there’s a no- 
table absence this year of the So- 
viet Red Star and other symbols 
of Russia uber alles. This is now 
more visibly Czech. 

(An oddity of the festival rules: 
any country presenting a feature 
film may make a speech about it 
prior to unspooling. Films are ex- 
hibited 
Moska Palace Hotel 
nothing but one 
tion.) 


Film 


which lacks 
thing—ventila- 


If much confusion prevailed as | 


to (a) the schedule of pictures, (b) 
the roster of prizes and (ic) the 
casting of the jurors, Karlovy Vary 
was very slick in its handling of 
the visiting press. Junketing jour- 
nalists and other delegates were 
immediately given eating cards 


and admission tickets and whisked | 


off to elegant accommodations at 
this colorful spa, once frequented 
by decadent capitalistic imperial- 
ists. A well-organized press section 
is supplying daily bulletins in six 
languages. 

Without stars and the usual bevy 
of photogs and newsmen charac- 
teristic of western fests, this one 
is relatively quiet. Spa healing 
waters can be used by any ailing | 
journalists and they are good for 
everything. The actual fest site is 
perfect with this valley town cen- 


tering all activity in one area 
There is a much simpler atmos- | 
phere than at Western fests and 
most delegates and pressmen sit at 
their own tables at the Moskva 


Palace hotel restaurant. An open- 
ing cocktail brought on easy frat- 
ernization and all Eastern coun- | 
tries expressed great desires to} 
buy Hollywood features to the| 
only U. S. reps present, a distin- | 
guished body of two, 
spondent and Art Buchwald of the 
New York Herald Tribune. 





Stanley Warner’s 25c 


Board of directors of Stanley 
Warner Corp. at a meeting last 
week declared a dividend of 25c 
per share on common stock. 

Melon is payable Aug. 24 to 
stockholders of record Aug. 6. 


in converted ballroom of | 





Re: Edinburgh 
Edinburgh, July 24. 

Some practical support may 
shortly be given by the British 
Government to the Interna- 
tional Film Festival here. Nor- 
man Wilson, Edinburgh Film 
Guild prexy and Festival boss, 
hinted this here. 

Wilson asserts that’ the 
Edinburgh Film Festival now 
ranks with Cannes, Venice and 
Berlin as one of the most im- 
portant cinema events of the 
year. 

Countries sending entries to 
Edinburgh include Germany, 
U. S. A., Italy, Puerto Ric), 
Venezuela, U.S.S.R., China, 
Austria, Canada, Ceylon and 
France. 








4 Smasheroos 


Brighten Film 


Blockbusters ars in season again. 
Although in competition with each 
other in many areas, four film pro- 
ductions are currently in process 
of ringing up the type of business 
that proves beyond doubt that 
there’s an audience of walloping 
proportions, 

Columbia’s “Eddy 
Story,” 20th-Fox’s ‘‘King and I,” 
United Artists’ “Trapeze” and 
Warners’ “Moby Dick” already 
have chalked up returns indicating 
total distribution income each of 
somewhere over $5,000,000. 
the four, “Trapeze” has had the 
widest playoff with over 600 dates 
and UA sources, on the basis of 
these, feel the domestic take will 
be at least $6,000,000. 

Until all four play off a consid- 
erable part of the market, there 
can be no telling the final tally or 


Duchin 


| the order of finish. 


The significance of the results 
so far lies in reverse English. The 
quartet of blue-chips pix had been 
looked to by the trade, prior to dis- 
tribution, as providing the tipoff 
concerning a dismal future for a 
meaningful part of the industry if 
they were to do less than smash. 
There still may be some gloomy 
days ahead but at least for the 
present they’re not porteided. 

Many pictures have made the $5,- 
000,000-plus rung on the boxoffice 
ladder in past before. But it’s rare 
that four would be playing the 
Same competitive area at the same 
time. 





New York to Europe 
Curtis Bernhardt 
Isidore Diamond 
Jolie Gabor 
Georgia Gibbs 
Nicole Miliniare 
Ray Noble 
Eugenia Rawls 
Sheldgn Reynolds 
Donald Seawell 
Robert Shaw 
Milton Shubert 





this corre- | 


William L. Snyder 
Mel Torme 
_ Billy Wilder 


Industry Faces 





Of | 





Motion Picture Council 
Chides Legion ‘Dictation’ 
On Permissible Themes 


Hollywood, July 24. 

Catholic Legion of Decency is 
seeking to dictate and control the 
content of films, the Motion Pic- 
ture Industry Council charged here 
in a terse but heated blast against 
the “separate classification” or- 
dered for film “Storm Center.” 
MPIC attack is the first of its kind 
ever made by the organization 
which is composed of representa- 
tives of various craft, guild and 
management groups in the motion 
picture industry. 

Legion had issued a “separate 
classification” on the film, con- 
tending that it offers a “warped, 
over-simplified and strongly emo- 
tional solution” to a complex prob- 
lem. Picture 
“misleading and 
tive” because of its 
guments ... 
torted presentation.” 

MPIC emphasized that it is not | 
taking a position in support or dis- 
approval of the picture itself. Nor 
does it seek to interfere with the 
Legion’s right to “offer moral and 
religious leadership.” 

Wording of the “separate classi- 
fication,” however, aroused MPIC 
ire on the grounds that it posed a 
threat to the production of films. 
“By implication and inference,” 
MPIC declared, “this action goes 
beyond normal criticism and spirit- 
ual advice and is a form of cen- 
sorship with the purpose of dictat- | 
ing and controlling the content of 
motion pictures, contrary to Amer- 
ican principles 
thought and expression.’ 


L. A. to N. Y. 


Fred Astaire 
Benedict Bogeaus 
Warren Berlinger 
Shull Bonsall 

R. A. Colistra 
Leonard H .Goldenson 
Robert H. Harris 
Judy Holliday 
Clifton James 
Louis Jourdan 
Betty Lou Keim 
Fritz Lang 

Paul N. Lazarus Jr. 
Johnny Mercer 
Mildred Miller 
Gene de Paul 

Jesse Rand 

Mike Todd 

Spencer Tracy 
Jerome Weidman 


New York to L A. 
Bill Blowitz 
William Dozier 
J. J. Felder 
Raymond A. Klune 
Jerry Lewis 
Elaine Malbin 
Dean Martin 
Gene Shefrin 
Arnold Stang 
Helen Strauss 
Kent Wiliams 


Europe to N. Y. 


Martha Alexander 
Lew Grade 
Lacey W. Kastner 
George Loureau 
Emile J. Lustig 
Michel Mok 

Ed Sullivan 








T00 MANY INTERNATIONAL FESTIVALS; 
NOT ENOUGH ‘IMPORTANT’ FEATURES 


Recent Berlin Film Festival has 
| reemphasized the growing problem 
/of such events—the lack of suf- 
| ficient quality pictures. 

Number of international festi- 
vals keeps rising, but the fact is 
that there isn’t enough good film 
to cover even the three major ones, 
Cannes, Berlin and Venice. Apart 
from this, and in a sense because 
of it, the fests lack direction and 
a definite sense of what they’re 
really aiming for—art cr the b.o. 

Berlin affair, which was woefully 
short of merit product, had some 
thinking that the proposed Venice 
setup, with fewer pix and hand- 
picked selections (via the Italians), 





. 


| 





possibly wasn’t such a bad idea} 
after all. 

“There just aren't enough good 
films made that can quality for all 
three festivals,” noted one Ameri- 
can observer in Berlin. “With the 
Italians going down, things prob- 
ably will get worse before they get 
better.” 


was described as | 
misrepresenta- | 

“specious ar- | 
(and) inept and dis- | ¢ 


of freedom of | 





New York Sound Track 


Although he has substantial, but not controlling, stock interests in 
Perspecta Sound Inc., C. Robert Fine reportedly is out as president 
of the audio outfit because of policy differences with Loew’s, which 
owns 51%. Elmer Wilschke continues as exec v.p. 

Helen Strauss,. head of the William Morris Agency’s literary de- 
partment, on the Coast for two weeks of huddles on film sales... 
Modern is the word for the paintings of Byron Browne that grace 
the RKO Theatres reception room. Staff says they get used to it 
after a while . .. French producer Henri Deutschmeister in town 
Lem Jones finally leaving 20th on Aug. 1... It looks as if Ingrid 
Bergman will make her bew in the U. S. (following a seven year 
absence) in a French-made pic rather than “Anastasia.” The film 
is “Elena Et Les Hommes” (Elena and the Men), with Mel Ferrer 
' and Jean Marais. “Anastasia” won’t be ready till fall. 

Howard Hughes now residing in Florida . . . Otto Preminger on 
the Production Code: “It’s wonderful—they can keep it.” Preminger, 
by the way, paid the George Bernard Shaw estate $100,000 plus 5% 
of the film’s gross for the screen rights to “Saint Joan.” He has the 
rights for 10 years with a renewal option for another five . . . Billy 
Wilder sailed for London to confab with Arthur Hornblow re “Wit- 
ness for the Prosecution” film ... Jane Russell and mate Robert 
Waterfield will work together in plugging Russ-Field’s “Run for the 
Sun.” They’re now in Texas launching a p.a. tour... Allied Artists 
is now calling it “Love in the Afternoon.” Used to be “Ariane.” 

Chatty letters to editors from talent on location are gaining ground 
as a promotion device, latest being from Frank Sinatra, in Spain, 
telling about “Pride and the Passion,” which he’s doing for Stanley 
/Kramer and his own “Johnny Concho” . Blowitz-Maskel, Coast 
| publicity outfit, now has an office in Gotham with Fred Goldberg in 
charge . .. King Bros.’ “The Brave One” entered in the Edinburgh 
Film Festival which opens Aug. 19... Lacy Kastner’s back in town 
after a month in Europe . .. Legit pressagent Phillip Bloom re- 
| tained by Janus Films to do special promotion for the documentary, 
“Bullfight,” currentiy at the 55th Street Playhouse, N. Y., prior to 
its national release. 


Universal Pictures board chairman Nate J. (and Vera) Blumberg 
hosting the wedding reception for Mr. and Mrs. Alfred E. Daff on 
Aug. 16 at their Van Nuys, Calif.. home. The UI exec veepee is 
| marrying Swedish model Annalisa Soderblom at the Blumberg house 
|the same day. They’ll honeymoon on a global biz trip that the groom 
| makes periodically for UI. 


| WVariety’s Larsh reports from Tokyo that the Peacock Room of 
Tokyo’s Imperial Hotel currently resembles Hollywood’s Romanoff’s. 
At the hotel are Audie Murphy, George Nader, Burgess Meredith, John 
Agar and Keenan Wynn for Universal’s “Joe Butterfly,” having been 
preceded by producer Aaron Rosenberg and director Jesse Hibbs. 
William Goetz and Josh Logan, with their respective spouses, also in 
the Japanese capital to produce-direct “Sayonara.” Finally RKO’s 
“Eseape in Japan” is readying, with Director Arthur Lubin and as- 
sociate producer Arthur Setmann both arrived. 

Ballerina Gemze de Lappe reported threatening a suit against 20th- 
Fox for failure to give her proper credit in the feature ballet number 
of “The King and I”. . . Columbia v.p. Leo Jaffe to Europe to confer 
with indie producers releasing through Col ...A New Jersey op- 
tometrist, Dr. Eugene Trachtman, has come up with a projector 
that can throw pictures, shot with his special camera, on a 360-degree 
circular screen at one time. Several film companies are investigating 

. Osborne & Thurlow is the second Wall St. brokerage house to 
come up with an upbeat report on Allied Artists ... Theatre Owners 
of America’s national showmanship conference in Chicago July 30-31 
attracting 31 exhibitors who will formulate “business builders” for 
presentation to the membership at the annual convention in New 
York Sept. 20-24. 

RKO’s package of “King Kong” and “I Walked with a Zombie” set 
for a series of 59 dates in the Indianapolis territory. Bookings in the 
area will run through five weeks . . . Gold Medal Productions, N. Y. 
production outfit, has contracted Marian Safford as its first player 

. Alan Jay Lerner on Coast for “Gigi’’ at Metro . Universal 
junketing newsmen to Hudson, N. Y., Aug. 1 for a day-long celebration 
in connection with the opening of ‘‘Walk the Proud Land,” story of 
Indian agent John Philip Clum whose birthplace is on the outskirts 
of Hudson at Claverack, N. Y. 

The 1956 Golden Laurel Award for the outstanding picture con- 
tribution of artistic merit will be made at the tenth Edinburgh Festival 
on Sept. 2. Award is sponsored by David O. Selznick and will be 
handed to the best feature produced anywhere in the world, except- 
ing those lensed in the U.S. or by U.S. personnel, which have had prior 
public showing in the States between May ’55 and May ’56. 

Albany exchange managers were introduced to Bernie Myerson, who 
adds the Albany-Schenectady-Troy-Cohoes division to his string for 
Fabian Theatres, at a luncheon Tuesday (24). Bernie Brooks re- 
tires July 31 as chief buyer for Fabian to take over the assistant zone 
managership and film buying for Stanley Warner in Philadelphia . . . 
Ukrainian American Moklak Film Co. has been authorized to conduct 
a motion picture business in New York, with capital stock of 200 shares, 
no par value, Directors are: Gregory Moklak, Mychajlo Wasynczuk and 
John O. Flis ... And a Rex Film Inc. has been chartered to conduct 
| an in entertainment business in New York, via Jacob Leff. 

















‘BONJOUR TRISTESSE’ 





| French Novel Adaptation Set With 
Columbia—M-G Deal Off 





Hollywood, July 24. 


| Otto Preminger takes his “Bon- 

Yet, apart from the tourist as- | jour Tristesse” production to Co- 
| pect and—in Berlin— the special lumbia as the first film in a new 
political significance, it’s agreed | non-exclusive, multiple picture re- 
that the European festivals have —- deal with the firm. “Tris- 
esse” 


= 








State of affairs poses more of a} 


problem each year for the fest 
juries who, generally, are eager to 
preserve the “artistic” aspects of 
the competition. Thus it’s not sur- 
prising that. the Berlin judges 
picked “Invitation to the Dance” 
as the winner over some other, pos- 
sibly more commercial, entries, 





become little more than glorified 
international market places afford- 
ing convenient contact among film 
men of the old and new worlds. 

In the instance of the upcoming 
Czech film fest, where the U. S. 
will be repped via ‘‘Marty,” the 
Germans for one are quite openly 
considering it as a “trade show” 
for their new product, which they 
are eager to sell in the East. Four 
or five German films will be 
shown, against a single German en- 
try at Berlin, 








originally was slated for 
MGM release, but the pact was 
called off when Preminger and the 
distrib were unable to come to an 
agreement on a production date. 
Second Preminger picture for 
Columbia probably will be “The 


Wheel.” a story of India told 
against the life of Mahatma 
Gandhi. That production original- 


ly was scheduled for Columbia 
and has now been included in the 
terms of the multiple picture 
agreement, 
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WB FAST-DUMPS NEWS SUBSID 





Rank: Need Morals, Brains Insufficient | NEWSAFEL 


Would Like to See Retirin 


g Leaders of U.S. Do More | 


In Picking Their Successors 


Boston, 
Adams, 


July 24. 

Marjorie 
film critic, returned from Europe 
with an exclusive interview 
J. Arthur Rank in London. He 
suggested an international project 
“designed for pioneer motion pic- 
ture men, 
places of leadership due to 
and a desire to rest on their 
gold laurel wreaths.” 


age 
solid 


Rank “hopes to interest Ameri- | 
can producers in a world-wide plan | 


to select their successors 
young men of character as well as 
brains. For in order to keep the 
motion picture industry at a high 
level morally, I believe that the 
big men of America, like Louis B. 
Mayer and Joseph M. Schenck, 


from 


should meet to discuss a course in | 


training for the leaders of the next 
generation. The emphasis should 
be placed on integrity.” 


He added “We all know that the | 


universities have failed in training 
leaders because they have not paid 
enough aitention to the moral 
side of those winning fellowships. 
They have based their awards 
only on brains. They have reaped 
what they have sowed in choosing 
men without character for honors. 
“If the men now gradually re- 
tiring from their presidencies to 
hold posts principally of advisory 
nature could get together 
cuss the matter of their successors, 
it would be very much to the ad- 
vantage of the public as well as 
the industry itself. There should 
be a definite attempt to train the 
new heads of motion pictures by 
the men who started the industry 
and who now wish to see it con- 
tinue in importance and value.” 

















| Davis Praises Legion | 











Editor, VARIETY: 
New York. 

I read an article in Varrety, July | 
18, in reference to “Rififi’” which 
greatly distressed me because it 
gave a completely erroneous im- 
pression about my dealings with 


the Legion of Decency. Not only 
was I not annoyed with the Legion 


of Decency but, on the contrary, | 
felt profoundly grateful for their 
cooperation and most intelligent 


handling of the entire matter. 


I had four or five conferences 
with Monsignor Little, Father 
Hayes and Mrs. Looram. We 
screened the picture for them 
three times and we finally settled | 
on three cuts and an insert from 
the Book of Proverbs. The only 
thing that didn’t make me happy 
in my dealings with the Legion 
of Decency was their announce- 


reclassification was 
substantial revisions,” I 
did not consider that these 
sions were substantial and 
Said so to Father Hayes 
ally. 
to Bosley Crowther of the 
York Times who _ published 
views on this matter in the July 
13th issue of the New York Times 
and it would be superfious for me 
at this time to analyze all the as- 
pects of the article in question. 
Your published version of my 
dealings with the Legion of De- 
cency caused me great embarrass- 
ment. Consequently, I strongly 
feel that you should take 
proper steps to clarify this situa- 


ment that the 
due to “ 


even 


New 
my 


tiqgn in the next issue of VARIETY. | 


UNITED MOTION PICTURE 
ORGANIZATION, 
Per Richard Davis 


(Story in question ran with 
the caption “Richard Davis An- 
noyed as ‘Tiny Cuts’ Secure 
New Rating On ‘Rififi’” and 
reported the change on the 
French import from a Legion- 
C (condemned) to a Legion-B 
(partly objectionable) rating. 
The story stated that the in- 
cident “posed the question, 
what constitutes substantial re- 
visions.” -—Ed. ) . 


from 4 


now retiring from the | 


to dis- | 


person- | 
I gave the same information | 


the | 





7 


‘BLACKLISTING’ ECHO 


Boston Globe |! 


Group, Already Double Losers, 
Push Their Case Higher 





San Francisco, July 24. 


| 
| 
| 


| move 
| Brothers, 


| Warner-Pathe 


Group of Hollywood actors and | 


writers have carried to the Cali- 
fornia Supreme Court the $51,750,- 
000 “blacklisting” suit that grew 
out of the House Un-American 
Activities Committee probe of 
Communist infiltration of the film 
industry. Suit was dismissed in Los 
| Angeles Superior Court last year 
| and the dismissal was upheld by 
the Appellate Court on_ the 
| grounds that the plaintiffs showed 


no existing or prospective contracts | 


which had been violated. 
| Group of 23 film personalities, 


ard da Silva and writer Michael 
Wilson, has charged “Blacklisting” 
for refusing to testify before the 
Red probers. Each asks damages 
of $2,250,000. 





Edmund Dorfman 
Takes the Wringer. 


Indie producer Edmund L. Dorf- 
man last week filed a voluntary pe- 
tition in bankruptcy in N. Y. Fed- 
eral Court listing liabilities of 
$222,633 and no assets except 
$20,000 in insurance 





Papers disclosed that his largest 
single creditor is the Chemical 
Bank & Trust Co., N. Y., which 
| holds a $158,571 judgment against 
him. Other creditors comprise 
| holders of about a dozen small 
judgments and notes of various 


amounts. 


DYCKMAN SETTLEMENT | 


Two-year-old 
$324,000 antitrust 
the New Dyckman 
operator of the Dyckman Theatre 
| in uptown New York, against the 
eight majors was settled and dis- 
| continued last 
papers filed in N. Y. 
|Terms of 
disclosed. 

Aside trom monetary damages, 
action also sought an injunction to 


Suit brought by 
Theatre Corp., 


Federal Court. 
the settlement were un- 


including Gale Sondergaard, How- | 





| 





| webs till 


IN N.Y. UNDIVULGED. 


treble - damage | 


A ' 
week according to | 


FEL QUT 
UK DECAM 





UU 


first 
since 


“clear the 
taking over Warner 
the new Serge Semen- 
enko—Jack L. Warner management 
is ditching the Warner News sub- 
sidiary. 

Company not only turns out the 
newsreel, but also 
makes theatrical shorts and regular 
commercial and video subjects. It, 
in addition, 
film 
1898. 

Despite its manifold activities, 
Pathe company in recent years has 


In its 


stock library, dating back to 


not been a money-making proposi- | 


tion. It was acquired by Warner 


decks” 





owns the largest news- | 





All Equal Around The Gravy Bowl 


See Small Chance of Any Shutout of U.S. Financed 
British Films From Eady Benefits 





NIECES AND NEPHEWS SUE 


On E. H. 
Exhib’s Mind Was Poisoned 


San Francisco, July 24. 
Two nieces and two nephews of 
the late Eugene H. Emmick, the- 
atre chain operator, contested Em- 
mick’s will last week in a petition 


| filed in superior court in suburban 


Bros. from RKO in 1947 for $5,000,- | 


000. It’s understood that it was the 
cost of the newsreel which con- 


sistently pulled the subsid into the | 


red. 
able. 


Its other activities were profit- 


to write off Warner News as a tax 
loss. 

Notice has been served on War- | 
ner-Pathe execs that 


| tributed the estate to 21 


San Mateo County. 
The four charge Emmick’s broth- 


er, Loren, and other relatives so 
“noisoned the deceased’s mind 
against the contestants that his 


feelings of affection changed to 
aversion.” 

Emmick was 73 when he died 
last January and left an estate es- 


. . | time » ‘ , 000. 
Present intention appears to be timated to be worth $8,000,000 


The will, filed last Feb. 16, dis- 


als, including his brother, and to 


operations | a number of charitable institutions, 


Emmick Will — Say) 


| pictures 


individu- | 


|must be discontinued by Aug. 31, including the San Francisco Varie- | 


the end of the company’s 
year. WB lawyers are currently 


checking 


contracts for future 


the some $1,000,000 in| H. 
production | Clelta Inez 


fiscal | ty Club’s Blind Babies Foundation. 


Contesting the will are Harold 
Emmick, Walton R. Emmick, 
Spelman and Ketha 


pending with the subsidiary to de-| Newell. 


termine what is to be done about | 
them. 

Attempts are under way to find | 
a buyer for the subsidiary opera- 
/tion and to keep it intact as an 
independent unit, possibly operat- 
ing in the television field. Price 
is said to be low, even though the 
camera, editing equipment etc. may 
be worth around $700,000 alone. 
WB is said to be willing to let the 
subsid go at $1,000,000 or less. 

Library, running close to 30,- 
000,000 feet, is valuable, too. Tv 
now have been purchas- 
ing footage from it—and other film 
company libraries—for $2 a foot. 

With the exception of 
Moray, Warner-News 
also the WB newsreel 
sales chief, no one at 
|} has a contract. Moray, 
Oo sources at Warners, 


prexy, and 
and shorts 
the subsid 


is expected 


| 


Norman | 
|mark “is of 


according | 


to be assigned to the parent outfit. | 


Unless a sale is arranged, the 
entire subsid will be 
within less than a 
with various 

piecemeal. The 
West 60th St. 
cleared by Aug. 31. Warner-Pathe 
employs some 200 people. 
execs at the company 


components sold 


Pathe 


were told 


icc red | 
dissolved |had sent a 
month’s time, | 


space on| rey oes 
|among the companies. 
must be completely | ‘ & 


The top} 


| the 


the news by Moray only last Thurs- | 
day (19). The Pathe reel is the 
| oldest in the business. It will be 


| discontinued as of 


stop the defendants from allegedly | 


conspiring to restrain trade in re- 
spect to exhibition of their pictures 
in the N. Y, area. It was claimed 
that the conspiracy included dis- 
crimination against the Dyckman 
insofar as first and second nabe 
runs were concerned. 





revi- | 


| that 


| too, 
| terest in the 


Aug. 23. 

It was understood from the start 
the Semenenko would ditch 
some of the non-profitable WB op- 
erations. There have been reports, 
that he might sell the WB in- 
Asscoliated British cir- 


cuit in London. Concentration in 


| the future will be entirely on pro- 


} 


| 


duction-distribution, 
Those at Warner-News 


Emmick was cofounder of the 
| Golden State Theatre Realty Corp., 
which developed into a 105-house 
chain in Northern California, He 
sold his share in 1947. 


Danish Boycott 
Indef: MPEA 


American film company embargo 
on the shipment of pictures to Den- 
duration” 
distributors 


indefinite 
and all of the U. S. 
are “firmly bound” 

Motion Picture Export Assn. thus 
informed the Danish paper, Politi 
ken, in Copenhagen this week. The 
Politiken correspondent in Berlin 
story, stating that the 
boycott was due to end Jan. 1, 1957, 
and that a rift had developed 


to it 


Writing to set the record straight, 
Manning Clagett, the MPEA publi- 
ist, said the MPEA member com- 
panies were “most unhappy” about 
situation. “It is regrettable 
that the Danish exhibitors were un- 


willing to accept the recent pro- 
|posal of their own negotiating 
committee, which we _ previously 


willing | 


Gordon-Vetter- Defore Join | t°. comment expressed _consider- | 


For ‘Portrait of a Woman’ 
Amalgamated Pictures, 
by Richard Gordon and Charles F. 
Vetter Jr., has made a deal with 
D-4 Productions, company organ- 
ized by actor Don Defore, for a 
joint .production venture. Picture. 
titled ‘“‘Portrait of a Woman,” will 
be filmed in London 
August 

De Fore will costar in 
with Barbara Bates. 
nolds will direct his 
| play. 


the film 


own screen- 





‘Bus’ Marked ‘B’ 


“Bus Stop,” 20th-Fox adaptation 
of the William Inge play, was 
Slapped with a “B” rating this 
week by the Legion of Decency. 
Film is “morally objectionable in 
part for all,” said the Catholic re- 
viewing group, because of ‘“sug- 
gestive costuming, dialog, dancing 
and situations.” 

Also given the same “B” treat- 
ment were United Artists’ “Hot 
el and Universal’s “Simon and | 

aura.” 





+ 


headed | 
| we wanted, 
} lot of money 
| they’d 
| plan with any 


starting in | 
| never 
to bolster the reel’s income. 


Charles Rey- | 





| 


|able bitterness at the WB decision 
to let go of the reel. 
only let us work things our the way 
we could have made a 
here,”’ said one. “But 
see it that way. No 
imagination ever got 
the green light at the homeoffice.”’ 

Warner Bros., unlike 20th-Fox 
with its Movietone, and others, 
went for a television tieup 


never 


“If they'd | 


had accepted in good faith, to es 
tablish normal free market con 
ditions in Denmark, such as exist 


in most film markets throughout 
the world,” he wrote. Clagett added 
that the MPEA member 
“without any government subsidy 
or protection,” had been forced to 
cease distribution of their films in 
Denmark ‘‘because they believed 
the terms and conditions under 
which they were forced to sell their 


| product were not fair and equitable 


|and seriously endangered their 


' firmly 


po- 
sitions in other markets.” 

The letter stressed that “none of 
the member companies . has any 
intention or has ever expressed an) 
desire to withdraw from the (em- 
bargo) agreement, to which all are 
bound.’ 


Union Slant on Studio Economy 


Cameramen Say Dept. Heads Never (Don’t Dare) 
Tell wheanes the Truth 


Hollywood, aule- 24. 
“Layoffs of technical people” ac- 
complish nothing in solving the 


problems of the film industry. So 
declares the IATSE Cameramen’s 
Union, Local 659. There are plenty 
|of ways to accomplish worthwhile 
economies in the studios, and the 
unions could point them 


out, if 





mnnrened to do so. The ideal 
situation would be a management- 


By HAROLD MYERS 


London, July 24. 
There will be no change in the 
status of American-financed British 
when the Govenment 
drafts its new quota legislation 
next year. That's the considered 
view of informed and experienced 


trade observers who have been 
closely watching the situation and 
been identified with many of the 


negotiations. 

Whatever the strength may be of 
representations by British film pro- 
ducers to put American companies’ 
statutorily made British pictures 
outside the law so far as quota and 
their Eady share, the view is ex- 
pressed that the Board of Trade 
would not be prepared to side with 
them. The law is the law they say 
and if a picture meets all its legal 
obligations it is unquestionably en- 
titled to all its legal advantages. 
That holds, irrespective of who 
provided the production bankroll. 

The two most pressing problems 


| confronting the British film indus- 


| exhibitor 


companies | 


| 


try, by general consent, are the 
future (1) the quota and (2) the 
Eady levy. Both are dependent on 
goodwill and co-opera- 
tion. Theatre owners not only 
have to show their due proportion 
of British films, but also voluntarily 
collect the additional boxoffice 
coin to, pay into the Eady pool. 
Apart from the natural common- 
sense which, it is assumed, pre- 
vails at the Board of Trade, it is 
generally recognized that the ex- 
hibitors hold the key to the situa- 
tion. And the concensus of opin- 
ion is that they would not be a 
party to any move which might 
conceivably deny them access to 
top quality British product made 
and financed by the U.S. majors. 
Even with today’s volume of Amer- 
ican-made British pix, many thea- 
tres experience difficulty in meet- 
ing their quota obligations. With- 
out the benefit of that additional 
product the default situation would 


once more assume the critical 
standards of the 1948-1949 era. 
That the American companies, 


themselves, share this confidence 
is evidenced by the expansion in 
their British schedules. Columbia 
and Metro are continuing their ac- 
tivity in the British field and 20th- 
Fox, whose local production has 
hitherto been on more casual lines, 
will be stepping up their program 
when Robert Goldstein arrives to- 
morrow (Wed.) to take up his new 
appointment as their British pro- 
duction topper. All the other 
majors, too, are regularly making 
substantial investments in British 
production and there’s no obvious 
sign of a let-up 


HUDSON, N. Y., PREEMS 
U’S “WALK PROUD LAND’ 


Albany, July 24. 

“Walk the Proud Land,” based 
on the biography of John Philip 
Clum, an Indian agent, will have 
its world premiere at Walter 
Reade’s Community Theatre in 
Hudson Aug. “1, with Ann Ban- 
croft, one of the players, in at- 


tendance 


Universal will bring to Hudson 
a group of New York lay, trade, 
syndicate, television and _ radio 
illuminati. Duke Hickey, U field 
representative, has been in Hud- 
son for several weeks making 


premiere arrangements. 





TALENT FOR ‘LAST HURRAH’ 


John Ford Making Film With 
Cagney and Lemmon 


Hollywood, July 24. 
John Ford will direct and James 


labor study committee where can- | Cagney and Jack Lemmon will co- 


dor did not carry “fear of recrimi- 
nation.” 


Studios get their information 


from department heads ‘‘who never | 
tell the full truth because if they | 


did they would be fired.” 


| 


| 


| star in Columbia’s ‘“‘The Last Hur- 
rah,” which rolls next January. 
Frank Nugent will screenplay from 
the Edwin O’Connor best-seller. 
Ford, Cagney and Lemmon were 
last teamed on “Mister Roberts.” 
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The Bad Seed 


Study of a homicidal child, 
from tke book and play, with 
controversial heredity theory. 
Best possibilities probably in 
morbid fascination for femmes, 


Hollywood, July 24. 

Warner Bros. release of Mervyn LeRoy 
production; directed by LeRoy. Stars 
Nancy Kelly, Patty McCormack; features 
Henry Jones, Eileen WHeckart, Evelyn 
Varden, William Hopper. Screenplay, 
John Lee Mahin; based on play by Max- 
well Anderson and novel by William 
March as produced on stage by The 
Playwrights Company; camera, Hal Ros- 








son; editor, Warren Low; music, Alex 
North. Previewed July 17, ’56. Running 
time, 127 MINS. 
OE occ ceveen vests . Nancy Kelly | 
ene ehaekacas Patty McCormack 
1 EEE a 
Mrs. Daigle ......-+..+-. Eileen Heckart 
Monica ...ccccccccceses: Evelyn Varden 
Kenneth ....ecccsecece William Hopper 
Bravo ...+. eaebsbesesees a Paul Fix 
DGET ccccccceccccecevseons Jesse White 
Tasker ..... (acseebabeeree Gage Clarke 
Bilas Ferm .cccceccscccece Joan Croyden 
Bie, Baigie 2c ccccsccceesecce Frank Cady 
The morbid fascination § con- 


nected with this melodrama about 
a child with an inbred talent for 
homicide is the best bet for the 
boxoffice. 

on its own. 

Taken from Maxwell Anderson’s 
stage play, adopted from William 
March’s novel, the Mervyn LeRoy 
film presentation remains more of 
the theatre than of the motion pic- 
ture field. Nonetheless, it is well 
done within that qualification, ex- 
erting the pull of suspenseful 
drama that has been given power- 
ful direction and skillful perform- 
ances. LeRoy’s handling weaves 
quite a dramatic spell and most of 
the time overcomes the tendency 
to long dialogic passages with a 
camera that keeps busy in simu- 
lating physical action. 

With the possible exception of 
the new Production Code-cgnscious 
ending, John Lee Mahin’s screen- 
play varies little from the Ander- 
son legit piece. Some of the cast- 
ing is from the stage success, too, 
with young Patty McCormack as 
the innocent-looking murderess, 
and Nancy Kelly as her distraught 
mother. Both are outstanding. 
Other legiters brought to the 
screen to add performance worth 
to the melodrama include Henry 


Jones, a definite click as the evilly- | 
Jones, a ¢ . 


adled apartment house janitor; 
Evelyn Varden, the talkative land- 
lady; Eileen Heckart, terrific as the 
aicoholic mother of one of the lit- 


tle girl’s murder victims; and Joan | 
school- | 
Scoring also is William | 


Croydon, the spinterish 
teacher. 
Hopper, the father who never sees 


through the evil of his little girl. 


Other assists come from Paul Fix, | 


as Miss Kelly’s father; Jesse White, 
Gage Clarke and Frank Cady. 

It is the story of a woman who 
discovers that her daughter, a 
sweet, innocent-faced child, is a 
killer. LeRoy mounts this and fol- 
lowing sequences with shocking 
horror as it is brought out the girl 
deliberately murdered a_ school- 
mate because she wanted the pen- 
manship medal he had won. The 
mother feels the daughter has in- 
herited a bad seed through her 
and becomes more convinced 
this when it is disclosed the girl 
had caused the death of an old 


woman, before the story opens, and | 


later sets a fire that fatally burns 


the apartment janitor. The mother | 


is driven to an unsuccessful sui- 
cide try at the finale and the sweet 
child meets her own destruction by 
a lightning blast while 
cover evidence of the schoolmate’s 
murder. 

To take some of the sting from 
the unleavened horror, LeRoy 
brings his cast on, stage fashion, 
after the final curtain to _ intro- 
duces them as only play actors 
who have done an outstanding job 
of their assignments. It helps, but 
the memory of the wickedness of 
the little girl lingers on malig- 
nantly. 

Hal Rosson uses his cameras ef- 
fectively in abetting the melodra- 
matics and art director John Beck- 


man furnishes realistic settings 
that are well decorated by Ralph 
Hurst. Warren Low’s editing is 
good, as is the music by Alex 
North. Brog. 
Pepote 
(SPANISH) 
Berlin, July 10. 
Charmatin (Madrid) production and re- 
lease. Stars Pablito Calvo, Antonio Vico. 


Directed 
Andres 
Korner, 


by Ladislao Vajda: 
Laszlo, Jose Santugini, Max 
Gian Luigi Rondi, Ladislao 
Vajda; camera, Enrique Guerner; music, 
Roman Vlad; sets, Antonio Simont. At 
Berlin Film Festival. Running time, 96 
MINS. 


screenplay, 


ne Oe CTE Tee Pablito Calvo 
PE Svat tcnwose eens Antonio Vico 
eee Jose Marco Davo 
Second-hand dealer....... Juan Calvo 
BEAECEE GORIOP .. 6k ccvceccs Mariano Azana 
DURIND GOGIRE . oo ccsvecccess Pastora Pena 
EOE °6:5:0:05:08 cas 4 Julio Sanjuan 
WOOD. 6 isath ks 400s cab ehs aed br le os Gila 





That the Spanish film industry 
is well able to turn out highly rec- 
ommendable screen entertainment 
is evidenced by this film which 
landed a more than remarkable 
second spot (as voted by the pub- 


lic) at the recent Berlin Film Fes- | Gilb 


tival. Yet it’s not too big a sur- 
prise since also last year a Spanish 
film, “The Secret of Marcelino,” 
was chosen second best item by the 
audience. Both films, incidentally, 
see the same actor playing the lead, 
little Pablito Calvo, who’s already 
become a special favorite with Ber- 
liners. 

“Pepote” has the ingredients to 
appeal to both fastidious and aver- 
age patrons, so it all looks like a 
good bet for a number of special 
situations. It also has the quality 
to enjoy considerable U. S. art 
patronage. 

In brief, it’s the story of an aging 
bullfighter who’s given the last 
chance to appear in an arena. 
Along with his seven-year-old 
nephew, Pepote, he tries all angles 
to borrow a torero costume and it 
‘is the little boy who manages this. 
The end sees the torero being 
laughed at by the spectators and 





Pretty unpleasant stuff | 


of | 


trying to | 


‘he who’s most disappointed is 
|Pepote, who’s been his uncle's 
most ardent admirer. 

| In the main, film benefits from 
the superb acting of the two prin- 
cipal players, Antonio Vico and 
Pablito Calvo. While Vico’s per- 
formance of an old torero is cer- 
tainly worth winning an award, lit- 
tle Calvo steals half of the show 
via his amazing naturalness. The 
other players, although a number 
of them come along with impres- 
sive performances, remain consid- 
erably in the shadow of Vico and 
Calvo. Direction by Ladislao Vaj- 
da, who also worked on the script, 
| is very sensitive and without cheap 
| sentimentalities. Hans. 


} 





Miami Expose 





Okay actioner marred by over- 
rigid format a la Katzman 





Columbia release of Clover (Sam Katz- 
man) production. Stars Lee Cobb, 
Patricia Medina, Edward Arnold; features 
Michael Granger, Eleanore Tanin, Alan 
Napier, Harry Lauter, Chris Alcaide, 
Hugh Sanders, Barry L. Connors. Di- 
rected by Fred F. Sears. Story and 
screenplay, James B, Gordon; camera, 
Benjamin H. Kine; editor, Al Clark; 
music, Mischa Bakaleinikoff. Tradeshown 
I Y., July 19, ’56. Running time, 73 
MINS. 
Bart Scott 
Lila Hodges 
Oliver Tubbs 
Louis Ascot 





Lee J. Cobb 
Patricia Medina 
Edward Arnold 
Michael Granger 


ee 


ve eee Eleanore Tanin 
| Raymond Sheridan ....... Alan Napier 
ps ee eee Harry Lauter 
Sf . rere ae Chris Alcaide 
| Chief Charlie Landon Hugh Sanders 
Stevie pes ate lets Barry L. Connors 


Producer Sam Katzman, an ex- 
perienced hand at turning out 
| modest-budget actioners, has an- 
other one in “Miami Expose.” It’s 
in the same familiar “mob” pattern 
as his recent “The Houston Story” 
and the earlier ‘“‘The Miami Story.” 
Format is observed too religiously 
and dialog and situations result- 
antly are often trite and tele- 
graphed. 

While cast toppers Lee J. Cobb, 
Patricia Medina and Edward Ar- 
|} nold aren’t top b.o. draws, never- 
| theless they’re partly known to 
filmgoers and may have some mar- 
quee value. For the most part, 
however, this Columbia release 
shapes up primarily as an entry 
for the dualers, 

After a slow 





start to establish 
the Miami flavor, the James B. 
Gordon script which he screen- 
played from his own story, picks 
up speed as it shows rival mobs 
locked in battle for the Florida 
| gambling “franchise.” Major par- 
| ticipants in the subsequent events 
include police lieutenant Cobb, op- 
posing racketeers Michael Granger 
and.Alan Napier, as well as lobby- 
ist Arnold and Miss Medina, a moll 
on the lam. 

Bulk of the action 


stems from 


Napier’s attempt to bring about 
legalized gambling in Florida 


which would place him in control 
and throw out Granger. When a 
colleague of Cobb’s is slain investi- 
gating a mob killing, he smokes 
out the culprits by hiding witness 
Miss Medina in an Everglades re- 
treat. It goes without saying that 
the syndicate toppers fall for the 
bait and are rounded up at the 
finale in a hail of lead. 

No role is a taxing stint for any 
| of the cast. Cobb is thorough and 
methodical as the cop-in-charge, 
Miss Medina is suitably hysterical 
as a woman who fears for her safe- 
ty and Edward Arnold provides an 
adequate portrayal of a lobbyist 
Who stoops to blackmail. (Paren- 
thetic aside, too bad that Arnold, 
who was fatally stricken while 
| making this venture, didn’t have a 
| better memorial as his last film.) 
| Among other cast members, 
Granger is good as a tough mob 
leader, Napier is okay as his rival 
and Eleanore Tanin is pert and 
winsome as Cobb’s loyal fiancee. 
| Fred F. Sears’ direction accents 
|the action scenes, Benjamin H. 
'Kline’s black-and-white camera- 
| Work is an asset, especially his out- 
| door vistas; Al Clark’s editing is 
competent save for the padded ini- 
| tial reel, while Mischa Bakaleini- 
koff’s.score is par for the course as 
| are other technical credits. 





| they 








Tuntematon Sotilas 
(The Unknown Soldier) 
(FINNISH) 

Berlin, July 10. 

Suomen Filmiteollismus (SF) release of 
T. J. Sarkka production. Directed by Ed- 
vin Laine; sereenplay, Juha Nevalainen, 
based on novel by Vaino Linna; camera, 
Pentti Unho, Osmo Harkimo, Olavi Tuomi, 
Antero Ruuhonen; music, Jean Sibelius, 
Ahti Sonninen; sets, Aarre Koivisto; edi- 
tor, Armas Vallasvuo. At Berlin 
Festival. Runniig time, 133 MINS. 


Lieutenant Koskela ....... Kosti Klemela 
First Lieut. Lammio..... ... Jussi Jurkka 
Lieutenant Kariluoto....... Matti Ranin 
Corporal Hietanen.....Heikki Savolainen 
Corporal Lahtinen ...... Veikko Sinisalo 
Corporal Rokka ... .. Reino Tolvanen 
Major Sarastie veteesnekes Tauno Palo 
Solder Rahikainen. -Kaarlo Halttunen 
Soudier Maatta ° Pentti Simes 
Soldier Riitaoja . 
Corporal Lehto .. 
Corporal Makila .... 






.. Olavi Ahonen 
... Ake Lindman 
..» Vilho Siivola 


This entry by Finland at the Ber- 
lin Film Fest has built-in exploita- 
tion angles on which it can cash 
in. Hailed as one of the biggest 
money-makers in all Scandinavian 
countries, it received above-average 
ciiticism wherever shown so far, 
and it made big headlines when it 
ran into trouble at the recent 
Cannes film festival, from which it 
then was withdrawn. 


Unknown Soldier” proved in Ber- 
lin an outstanding draw as it al- 
ready long in advance was consid- 
ered one of the most important 
(due to the controversy in Cannes) 
films of the whole festival. Al- 
though there are a number of flaws 
along the line, film must be re- 
garded as a remarkable venture 
which benefits from its honest and 
never cheap attitude and accusa- 
tion against the war, and highly im- 
pressive camerawork. In Germany, 
film quickly found a distributor in 
Pallas and may at least be good 
enough for satisfactory returns. 
Chances in the U. S. appear rather 
weak but may be better when the 
same-titled bestseller by Vaino Lin- 
na, on which the film is based, will 
be on sale here. 


Film, which has actually no plot | 


and may be better classified as a 
documentary report, is a recklessly 
open and hard-hitting production 
about victory and defeat and life 
and death of Finnish soldiers dur- 
ing the last war. The camera fol- 
lows a group of soldiers and shows 
via very impressive scenes how 
go through the murderous 
phase of modern warfare. 

Film has been cut down from a 
more than three-hour running time 
to 133 minutes, which might have 
made it a more suitable item for 
general western release, but as re- 
suli it seems to have become some- 
what uneven in its action develop- 
ment. Moreover, there is perhaps 


|a bit too much of war battling in 


this. The constant battling becomes 
monotonous and even dull towards 
the end. The acting is honest and 
often very powerful although some 
of the players tend to exaggeration. 

Direction by Edvin Laine is very 
good and praiseworthy, particular- 
ly in view of the fact that he never 
sought the exterior effect which 
easily might have cheapened the 
good overall impression. Tech- 
nical credits are of amazingly high 
quality. This particularly applies 
to the camerawork by Unho, Harki- 
mo, Tuomi and Ruuhonen, who also 
utilized newsreel footage with re- 
markable skill. The fine score by 
Jean Sibelius and Ahti Sonninen 
greatly adds to the mood. 

In all, ‘“‘Unknown Soldier” con- 
tributes much to prestige for Fin- 
nish filmmaking. Incidentally, it 


| will also be shown at the Karlsbad 





(CSR) Film Festival and at the 
Finnish Film Week in Moscow this 
fall. Hans. 


These Wilder Years 


Moving and outstandingly 
played drama of a man’s search 
for his illegitimate son; static 
title to be overcome, but 
James Cagney, Barbara Stan- 
wyck names to help. 





Hollywood, July 23. 
’ Metro release of Jules Schermer produc- 
tion. Stars James Cagney, Barbara Stan- 
wyck, Walter Pidgeon; features Betty Lou 
Keim, Don Dubbins, Edward Andrews. 
Directed by Roy Rowland. Screenplay, 
Frank Fenton; story, Ralph Wheelwright; 


camera, George J. Folsey; editor, Ben 
Lewis; muse, Jeff Alexander. Previewed 
July 18, ’56. Running time, 91 MINS. 


Steve Bradford ....... 


James Cagney 
Ann Dempster .... 


. Barbara Stanwyck 


| James gl Walter Pidgeon 
See ree Betty Lou Keim 
eres ree eee Don Dubbins 
Mr. Spottsford ........ Edward Andrews 
og: Ere Basil Ruysdael 
Roy Oliphant Serre Tet Grandon Rhodes 
Old a ee Will Wright 
Us eee Lewis Martin 
Aunt Martha ........ ... Dorothy Adams 
Hardware Clerk ...... Dean Jones 


Traffic Cop Herb Vigran 


Despite a dubious title, “These 
Wilder _ Years” is worthwhile 
drama meriting a good boxoffice 
play. Selling will have to be 
slanted at overcoming handle han- 
dicaps that says little when used 
in connection with the star values 
of James Cagney and Barbara 
Stanwyck as a team. There are 
sharp angels to ballyhoo that may 
lure the younger viewers, s®, with 





the right kind of push, pic could 
come out ahead. 

Jules Schermer’s production su- 
pervision is thoughtful, exercising 
good taste in developing a story of 
a man’s search for the illegitimate 
son he had abandoned 20 years 
previously. The scripting by Frank 


Fenton from a story by Ralph 
Wheelwright is razor sharp with 
human understanding an Roy 


Rowland’s direction gives the plot 
and players a sensitive touch that’s 
quality all the way. Story draws 
the parallel that the youth of to- 
day is very little different from 
the youth of yesterday in regards 
to wildness; a point that’s probably 
responsible for the title. 

Cagney, as the father looking for 
the lost son, and Miss Stanwyck as 
the kindly operator of an adoption 
home that takes care of unwed 
mothers, dig deep into their char- 
acters and turn in outstanding per- 
formances. As one of Miss Stan- 
wyck’s charges, young Betty Lou 
Keim, a teenager waiting the birth 
of a child, demonstrates all the 
depth and talent necessary to in- 
dicate a bright film future. She’s 
representative of the younger gen- 
eration that is repeating most of 
the mistakes that were just as com- 
mon to the youth period of the 
previous era. 

After 20 years, Cagney, now a 
selfmade big wheel in steel, casts 
off business affairs to look for the 
son he had denied when young. 
The search brings him to Miss 
Stanwyck’s haven and what looks 
like a blind alley when she re- 
fuses to disclose the adopting 
parents. While she fights him suc- 
cessfully in court, the association 
with her and her charges, particu- 
larly Miss Keim, plus a meeting 
with his son now on the very edge 
of manhood, convinces Cagney of 
the futility of trying to intrude. 
Film ends on a high note as he 
adopts Miss Keim and her baby. 

The dialog is natural and flows 
that way from the lips of the char- 
acters. There’s a mighty moving 
punch to the scene where Cagney 
and the son, compellingiy played 
by Don Dubbins, meet for the first 
and last time. It’s handled in 
memorable fashion. Walter Pid- 
geon scores strongly in a compara- 
tively short role as Cagney’s wise 
attorney, as do Edward Andrews, 
mealy-mouthed smalltown lawyer; 
Basil Ruysdael, the judge; Grandon 
Rhodes, acting for Miss Stanwyck; 
Will Wright, wry, old taxi driver; 
Dorothy Adams, Dean Jones and 
Herb Vigran. Most of the parts 
are small but sharply etched. 

Music by Jeff Alexander fits 
well into the mood and George J. 


Folsey’s photography enhances 
players and settings. Technical 
aids are all good. Brog. 


La Risaia 

(The Rice Field) 
(ITALIAN-C’SCOPE-COLOR) 
Rome, July 10. 


Minerva Film release of Excelsa-Carlo 
Ponti production. Stars Elsa Martinelli, 


Foleo Lulli, Michel Auclair; features 
Rik Battaglia, Susanne Levesy, Liliana 
Gerace, Edith Jost, Gianni Santuccio, 
Vivi Gioi, Lilla Brignone. Directed by 
Raffaello Matarazzo. Screenplay, Aldo 
De Benedetti, Ennio DeConcini, Carlo 
Musso; camera (Eastmancolor), Luciano 
Trasatti; music, A. Francesco Lavagnino; 
editor, Mario Serandrei. At Splendore. 
Rome. Running time, 90 MINS. 

Elema ...cccccesscccece Elsa_ Martinelli 
POPOMIOM oc ccctocveserscces Foleo Lulli 
ED or cin cua bea ee eera.s Rik Battaglia 


eS ee are Michel Auclair 

Meller set in the rice fields of 
the Po Valley made famous by 
“Bitter Rice” and given the wide- 
screen color treatment somewhat 


|makes up visually what this lacks 


| story-wise. 





Setting and a few cast 
names plus some exploitable foot- 
age give it some export values, 
notably for Germany. 

Soapy story serves aS poor ve- 
hicle for Elsa Martinelli’s much- 
heralded Italo debut (though Ital- 
ian, she made her first pic in the 
U.S.A.), and she fails to carry the 
pic as intended. Consequently, all 
the faults of a creaky tale show up 
as the plot unfolds, only now and 
then given a lift by some good 
panoramic footage of work in the 
rice cultivations. Foreman Folco 
Lulli discovérs his illegit daugh- 
ter in one of the workers in his 
rice field, guides her away from 
dissolate landowner Michel 








' 


} 
| 
| 


eee 


Au- | 


clair and into the wholesome arms | 


of Rik Battaglia, two-fisted neigh- 
borhood mechanic. 

Raffaello Matarazzo has kept the 
acting broad and obvious, in keep- 
ing with his material. Music by 
Francesco Lavagnino is excellent. 
Lensing by Luciano Trasatti,, espe- 
cially on exteriors, is expert. 

Hawk. 





Harry Birch Joins Filmack 


Harry H. Birch has been named | 
exec v.p. Filmack Studios in Chi-| 


cago by_prexy Irving Mack. Fil- 
mack produces theatre trailers and 
tv film commercials. 

Birch takes over Aug. 1. He was 
formerly chief cameraman 


camera department head for’ eral customers. 


WBBM-TV in Chicago. 


' 
] 
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Run For the Sun 
(COLOR) 


Good suspense and adventure 
in Mexican jungles, with Rich- 
ard Widmark, Jane Greer, 
Trevor Howard and okay pros- 
pects. 








Hollywood, July 23. 

United Artists release of Harry Tatel- 
man (Russ-Field) production. Stars Richard 
Widmark, Trevor Howard, Jane Greer; 
features Peter Van Eyck. Directed by 
Roy Boulting. Screenplay, Dudley Nichols 
and Boulting; based on “The Most Dan- 
gerous Game” by Richard Connell; cam- 
era (Eastman-print by Technicolor), Joe 
La Shelle; editor, Fred Knudtsen; score, 
Frederick Steiner; songs, Nestor Amaral 
and Steiner. Previewed July 16, 56. Run- 
ning time, 98 MINS, 


Mike Latimer ......... Richard Widmark 
Browne seocccccceess Brevor Howard 
Katy Connors .. 
Van Anders .. 







..-.-. Jane Greer 
». Peter Van Eyck 


Rt ge Data onase .. Carlos Henning 
Fernandez ccccccccccee). Sam Gareisd 
Hotel Proprietor ........ Margarito Luna 
CE Aa oe sp aleb ute ch Jose Chavez Trowe 
Sai ako pled arma a ee Guillermo Talles 


Waiter 


: Guillermo Bravo Sosa 
Paco’s wife 


Enedina Diaz de Leon 


Russ-Field tees off its United 
Artists releasing deal with a sus- 
pense-adventure’ thriller that 
should encounter a good reception 
generally. Besides its action quali- 
fications, it has Richard Widmark 
heading the cast, plus some beau- 
tiful Mexican backgrounds and 
telling SuperScope lensing in 
Eastman Color, with print by Tech- 
nicolor, to enhance marketing 
qualities. 

Harry Tatelman gives it expert 
production supervision, utilizing 
below-the-border location _ sites 
for atmospheric values that go well 
with the story and help maintain 
the suspense feel director Roy 
Boulting stirs up in handling the 
script he wrote with Dudley Nich- 
ols. Pie is based on Richard Con- 
nell’s “The Most Dangerous 
Game,” but there is virtually no re- 
semblance to that old thriller in 
the final results. 

A running time of 98 minutes is 
rather hard to sustain with this 
type of high adventure subject, 
but there is seldom any pacefal- 
tering, except in the climaxing 
chase through the jungles, with 
heavies Trevor Howard and Peter 
Van Eyck conducting a death hunt 
of Widmark and Jane Greer. Fault 
here can be easily corrected by 
judicious scissoring since the se- 
quence is prolonged beyond dra- 
matic necessity and becomes quite 
repetitious. 

Film is a chase feature in prac- 
tically all phases. First Miss Greer, 
news mag staffer, comes to Mexico 
to find Widmark, writer-adven- 
turer, to find why he’s given up 
writing. It’s a Story that doesn’t 
reach print because she falls for 
her news quarry and then plot goes 
into its main portion when the 
plane in which she is flying with 
him crashes in the jungle. The 
couple is rescued by Howard and 
Van Eyck, a mysterious pair. When 
Widmark undercovers their true 
identities as war criminals hiding 
out from trial and punishment, it 
becomes a murderous game 
through the jungle, ending with 
the villains dead and the lovers in 
a clinch. Some of the tricks Wid- 
mark pulls on his pursuers dur- 
ing the chase are hair-raising and 
deadly. 

The four principals enact their 
roles exceptionally well, -Also, 
it should be noted that Miss Greer 
should do more films; she has the 
needed looks and ability. It’s her 
first in three years. Juan Garcia, 
as a native taxi driver, adds some 
good comedy and other Latin types 
are capable. Joe La Shelle did the 
fine lensing and Al Y’Barra the ex- 
cellent art direction. Frederick 
Steiner’s score is a Major asset 
and he did two tunes, “Taco” and 
Ranchero” with Nestor 
Amaral that are good. Brog. 





Viele Kamen Vorbei 
(Many Passed By) 
(GERMAN) 

Berlin, July 10. 

RKO release of Occident production, 
With Harald Maresch, Francis Martin, 
Christian Doermer, Heinz Schimmelpfen- 
nig, Hans-Hermann Schaufuss, Jane Til- 
den, Alf Marholm, Rudolf Rhomberg, 
Herbert von Boxberger, Heinz Schacht, 
Ellinor Jensen, Kai S. Seefeld. Directed 
by Peter Pewas; screenplay, Gerhard T. 
Buchholz; camera, Klaus von Rauten- 
feld; music, Peter Sandloff; sets, Alfred 
Buetow, Paul Michaelis. At Capitol, Ber- 
lin. Running time, 85 MINS. 

This German Occident produc- 
tion, released here by RKO, cen- 
ters around the notorious killings 
of young women along the German 
highways which made big headlines 
here some years ago. Film tells in 
documentary style how the mur- 
derer sets out to approach young 
women, waiting for a _ hitch-hike 
along the highway, and then stran- 
gle them after a short lovemaking 
scene. 

Film doesn’t follow the usual 
cliche but leaves much to the cam- 
era to explain the situation. The 





results are often a bit confusing 
and unconvincing but, in all, quite 
interesting. Pic wiil be hard to 
and sell as it has little appeal for gen- 
It has, howeyer, 
(Continug! on page 18) 
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(*) Los Angeles figures do not include theatre 
(**) Kansas City and Milwaukee TV-radio publicity 


directories 
figures include logs 


AAA ADA ADAAAL + 
How 16 Daili Playdown Films 
94444464 
y DURATION 
% MOTION % FROM 
RADIO & TV PUBLICITY PICTURE PUBLICITY WHICH 
NEWSPAPERS Adv. Pub. To Adv. Pub. To STATISTICS 
(Paid) (Free) ADVERTG. (Paid) (Free) ADVERTG. COMPILED 
LOS ANGELES: (*) 
Examiner . 619 45, 74.2 1366 807 58.8 
Times , . 617 44 71.6 1546 764 49.4 7 Das. 4/27 
Herald/Express 406 481 118.4 1150 726 63.1 thru5 3 
Mirror 440 572 130.0 1077 553 51.3 
SAN FRANCISCO: 
Call Bulletin 685 746 109.0 3569 2284 64.0 
News ay 1352 207.6 2972 203 68.4 4 Wks. 4 13 
Examiner ....1019 849 82.4 4431 3378 76.2 thru 5, 10 
Chronicle . 844 1116 132.3 4132 2318 56.1 
OAKLAND: J 
Tee oc secs 357 1141 319.6 3304 1378 41.7 4 Wks 4/15 | 
SEATTLE: thru5 12 | 
Post Intell. 151 1142 756.2 3270 1968 60.2 4 Wks. 3 23 | 
Times 429 95.4 3202 1008 31.5 thru4a 19 | 
KANSAS CITY: (**) 
Star & Times. .1639 2767 168.3 7175 1262 17.6 4 Wks. 3/23 
DENVER: thru4a 19 | 
Post 780 2562 328.5 3710 2507 67.5 4 Wks. 3 23 | 
Rocky Mt. News 309 1387 4489 3171 1581 49.3 thru4 19 | 
MILWAUKEE: (**) 
Journal . 384 848 220.8 1136 456 40.1 7 Das. 4 29 
Sentinel 141 1097 778.0 780 292 37.4 thru5 5 | 
16 Newspaper - —— —_—— ——— ee - 
Totals 9486 17381 183.1% 45991 23316 50.0% 
ALL ABOVE FIGURES USED ARE BASED ON “COLUMN INCHES.” | 
| 


Inside Stuff—Pictures 


Stockholders of Atlas Corp. have requested conversion of about 
1,365,000 shares of new Atlas common stock into the company’s new | 
5% $20 par value preferred stock during the 40-day conversion period, 
according to Atlas prexy Floyd B. Odlum. 

Limited conversion rights had been issued in connection with the | 
recent merger of RKO Pictures Corp. (corporate shell not to be | 
confused with RKO Radio Pictures, a division of RKO Teleradio Pic- | 
tures), Airfleets Inc., San Diego Corp., Wasatch Corp., agg Albuquer- | 
que Associated Oil Co. Common shareholders received the right to 
convert common into preferred on the basis of 6/10th of a 
preferred for each share of common. 

Former RKO Pictures Corp. shareholders, other than Howard 
Hughes, elected to convert approximately 221,000 of the 660,571 new 
Atlas common they received in the merger. Hughes, largest single 
holder of the old RKO retain his new Atlas shares. 
On the basis of his ownership of 1,262,120 shares of old RKO stock, | 
he was entitled to receiye in the merger a total of 961,616 
of new Atlas common. 


share of | 


elactor 


nol ty 
stock, Cr1eercec LO 


shares 


George Justin, production supervisor of “12 Angry Men,” currently | 
shooting in N. Y., is de‘ermined to maintain the upbeat pace of fea- 
ture film production in Manhattan. Emblazoned on signs on the set 
of the picture at the Fox Movietone W. 54th St. studios is the legend 
“Keep ’Em in the East.” In addi‘ion, Justin consistently prods the 
actors, the cameramen, and the technicians on the necessity for speed 
and efficiency so that costs can be kept at a minimum. Lower costs, 
he feels, will be the only way to “Keep ’Em in the East.” 


As far as Honolulu audiences are concerned, Keiko Kishi and Keiji | 
Sada are the most popular actress and actor of Japan’s Shochiku 
Studios. Six week poll of filmgoers was made at downtown Nippon 
theatre which shows only films made by that studio. Runner-up ac- 
tresses are Hideko Takamine, Chikage Awashima, Mitsuko Kusabue, 
Ineko Arima. Runner-up actors are Minoru Ohki, Kokichi Takata, 
Teiji Takahashi, Yuji Kawakita. 


“The Phantom Horse,” new Japanese tinter, is the first foreign lin- 
gualer with titles to be recommended by the Children’s Film Library 
to children in all theatres, according to Mrs. Marjorie Dawson, the 
Motion Picture Assn. of America’s associate director of seus | 
relations. Endorsement advises that youngsters may attend the film 
unaccompanied by adults. 


| | ALLIED IN DALLAS ~ 
No French Deal, HILTON NOV. 27-29 


Allied States Assn. has com- 
ll S a pleted plans for its annual con- 
vention to be held in Dallas Nov. | 

97.99 : > 2 ts or i 

, 27-29 at th St 

Projected arrangement, under Hotel at e new Statler Hilton | 
which Italy's IFE Releasing Corj — 
. Re sents Corp. Arrangements were completed | 
might have become the primary re-| fcllowing confabs of Julius Gor- 


leasing agent in 
French pictures, is 
have gone sour 


the U. S. for 
understood to 


don, Col. H. A. Cole, of Texas Al- 
lied, and Robert F. Morrell, con- 
vention coordinator. 


Convention, to be preceded by a 


With indications mounting 
2 ‘a ting that two-day board meeting, will hono1 
> as > > Iori “a ‘ ‘ ' 
the deal, discussed in Paris re-| Col. ¢ ole, a 40-year veteran of the 
cently by Seymour Poe, IFE exec | film industry and one of the found- 
v.p., is on the skids, the Italo | ins fathers of Allied 
agency this week started trimming ao meeting, which will in- 
. > ; : clude an equipment exhibition, will 
its staff in N. Y. and in the field.|;. 4.” mi 
c ~ - cS > Sees “| be devoted to discussions of trade 
weome 20 persons reportedly have vs : | 
ae ; ; . practices, promotional schemes 
ost their jobs, including seven and operational techniques 
salesmen. ee ; anti 





Poe, now in Rome, is due back 
in the U. S. in another week or 
two. It’s expected that IFE will 
continue operations, but with a 
minimum = staff. Manny Reiner, 
IFE Sales topper, also exiting, has 
joined Television Programs of 
America. 


IFE expects Poe to return with 
a number of films. Outfit is han- 
dling “Madame Butterfly” and has 
“The Lost Continent” in the offing. 


_ Among those who lost their jobs 
in the general cutback this week 
was Charles Handel, IFE publicity 
manager. There’s no _ indication 
Whether he’ll be replaced. | 





| Transistors in Spotlight | 











| 

Role of the transistors, and their | 

applications to films and television | 

| will be discussed during a full ses- | 

sion of the Society of Motion Pic- | 

ture & TV Engineers convention | 
in Los Angeles Oct. 18-12. 


John B. Olson, exhibit chairman | 





| the 


| tory 
| mercial rates.” 


| good journalism. I 
| publishers 
| when they are acquainted with the 


FILM | 
Ad alt 


Hollywood, July 24. 

Murder and suicide. 
That’s Elmer Rhoden’s 
tion of present day 
practice of favoring radio and tele- 
vision over films. National Thea- 
tre prexy’s blast was based on a 
comparative survey of film  pub- 





descrip- 


| licity and radio-tv space conducted 


by the circuit in 16 newspapers in 
metropolitan areas. 

The newspapers are murdering 
films, Rhoden contended, and at 
the same time are committing mass 
to a medium which is competing 
with the daily papers for the ad- 
vertising dollar. 

“Much to our amazement,” he 
reported, “we found newspapers 
are building up their biggest com- 
petitor for the advertising dollar, 
television and radio, with publicity 
running two to one for paid adver- 
tising. At the same time, motion 
pictures—using five times as much 
ad space as television and radio— 


received publicity and news on a} 
| ratio of fifty percent to advertis- 


ing. 

Figures, he added, do not include 
the amount of space given radio-tv 
“Logs” in all but two cities. In 
San Francisco, he contended, in- 


| clusion of the free listings in the 
| compilation 


would raise radio-tv 
publicity to three and _ one-half 
times that of paid advertising. 
“On the one hand,” the head of 
nation’s 
bristled, “they give away directory 
listings to their worst competitors; 
on the other, they charge motion 
pictures for the same kind of direc- 
listings at higher than com- 


Circuit chief said the newspapers 
are 
destruction” through the free space 
handout and predicted the prac- 
tice may 
ous to business services which da- 
vertise. 

“The demand for the luxuries of 
the automobile, gasoline, restau- 
rants and stores can well diminish 


through the influence of tv making | 


us a race of moles living in dark, 


dank rooms illuminated only by a} 


” 


dim tv set,” he declared. 

NT managers have been _ in- 
structed to visit newspaper pub- 
lishers and editors and acquaint 
them with the results of the survey. 
Rhoden contended that the ‘‘dis- 
proportionate relationship between 
publicity and advertising is neither 
good business nor, in my opinion, 
am sure 
will realize this too, 
facts and will take steps to protect 
both themselves and their old cus- 


tomers, the motion picture thea-| 
tres.” 
Survey breakdown figures ap- 


pear in accompanying chart 


| ‘Large Advances 


newspaper | 


second largest circuit | 


“sowing the seeds of their own | 


eventually prove injuri- | 


the | 


TAB PRO-AIR BIAS OF 16 DAILIES 








SPAIN ALONE BINDS 
THAT ‘GOLDEN ARM’ 


As the result of recent court de- 
cisions in its favor, United Artists’ 
“Man With the Golden Arm” is 
now free to play anywhere in the 


| 





| Efforts to 


| the 


censor 
in the United States failed. 

Producer-director Otto Premin- 
ger says Spain has no dope prob- 
lem: the government doesn't want 
to “give the people ideas.”’ Thus 
the ban. 


20th’s Cortisone 
Ads Hint at Dope, 
Says Preminger 


Otto blowing the 
| whistle on 20th-Fox over ad copy 





Preminger is 


for “Bigger Than Life,” produced 
by and Mason 
Preminger stated over the 
New York that 20th 
clearly giving the impression that 
“Life” concerns dope addiction, 
whereas actually it is about the 
use and effects of cortisone. 


starring James 
past 


week in was 


One ad cited by Preminger 
peared in VARIETY July 11. 
line was, “I warned him: One pill 
too many and you can’t stop.” 


s . on - _— 
Theme is described as “The story 


ap- 


a fistful of hell.” All very 
leading, Preminger declared. 


mis- 


In the background, of course, is 
the fact that Preminger’s produc- 
tion last year of “Man With the 
Golden Arm” was disapproved by 
the Production Code because of its 
narcotics angles, The Motion Pic- 
ture Assn. of America, of which 
20th is a major member, went 
along with the Code nix. 

Now, in Preminger’s opinion, 
20th is trying to sell one of its re- 
leases on the basis of a dope theme 
that doesn’t exist. 

Previously the film company was 
rapped by the drug industry be- 
cause of alleged misrepresentations 
| about cortisone in the picture. This 
brought a statement of denial from 

Mason 


Dazzle Europeans 


But Bernard Jacon Expresses Reservations As To 
Overseas Producers’ Sagacity in U.S. 


European producers aren’t doing 


1e} > > 
l nseive 


s; any favors by concen 


trating so many of their releases 


in the hands of a comparatively) 
small number of U. S. distributors 
Says 3ernard Jacon, whose film 
distributing outfit entered the field 
this year. 


Jacon, who started off by special- 
izing in regional distribution fol- 


| lowing firstrun, said the Europeans 
| were impressed by large advances 


“but they never see a nickel after- 
wards.” He opined that, particu- 
larly the distributors who’re also 
exhibs operating arties, were prone 
to worrying only about their houses 


without giving proper attention to) 


the field run of the product. 
Eager to acquire some firstrun 
foreign product himself, Jacon said 


»ybserved We can never match 


which are 


even on pictures that aren’t really 
|} worth it 

; Jacon, who used to be sales top 
|per for Italian Films Export be 
fore opening his own office ald 
that yverseas filmmakers by 
spreading out their product ove! 
|all indie distribs, would get them- 
iselves a better deal via more in- 


tensive distribution and more pro- 
|ducer’s coin. 
Jacon is currently dickering for 


| 


i two films, one a Gina Lollobrigida | 
He’s also | 


| starrer made in France. 
| handling the Japanese “Samurai,” 
ithe Italian “Rosanna,” “Hamlet” 
(British) and ‘Forbidden Cargo” 
(also British). He said it was diffi- 
icult to convince distribs to give 
him their films in subdistribution 


for the powwow, also reported | it was diflcult for a small indie like |‘because they all say they have deals with dope smuggling. 
that booth space was available for | himself to beat the competition of | the right facilities. Actually, no one | making the rounds is a dubbed ver- 
the equipment exhibit in connec- | “the big boys” who, for the most|is doing a good job in the field.|sion of the French picture, “The 
tion with the meeting, which will! part, are also theatre operators. | It’s 
be held at the Hotel Ambassador. | “They're spoiling the market,” he | proposition.” 


always a catch-as-catch-can 


A key | 


of the handful of hope that became | 


THEATRES Literal on Dope Clause, Code Execs 
CHILDREN Nix Kid Film From Australia: 
Situation Seen Very Ridiculous 


* With 


the Production Code still 
standing manfully by its guns re 
the taboo on dope subjects, events 
|seem to be passing the Motion Pic- 
\ture Assn. of America by. 





| 

| Ii fact, with enither producers 
| nor exhibitors seemingly paying 
much attention any more to the 


| Code’s dos and don'ts on the treat- 
iment of narcotics, it looks as if 


|the Code is going to have to fall 


| suicide by giving a hefty buildup| world with the exception of Spain. | jn jine if for no other reason than 
narcotic- | 
themed production in several areas | 


to save face. 

Even the top echelon at the 
MPAA is understood to be fully 
|favoring a revision of the Code to 
knock out the dope taboo, and 
there is a strong possibility that 
this may happen even before there 
is any decision to make more 
deepgoing changes in the opera- 
itions of the Code. 

Picture that may bring the is- 
sue to a head is 20th-Fox’s 
“Smiley,” produced by the late Sir 
Alexander Korda in Australia. 
Film has one innocuous sequence 
involving’ two little boys inadver- 
tently handling a package of dope, 
The Code, inflexible on that point, 
refused the picture a seal. 20th 


has appealed the decision to the 
/company presidents. 

It's considered quite possible 
ithat, when the prexies meet to 


consider the appeal, they’ll use the 


occasion to repeal—or at least 
modify—that section of the Code. 

Once before, in the instance of 
the Otto Preminger picture, “The 
Man With the Golden Arm,” the 
Code nixed the film for a_ seal, 


and United Artists quit the MPAA 
over that issue. Companies at that 
time wanted to make a change, 
but the toppers felt it was the 
wrong thing to do with Preminger 


/—as one put it—“holding a gun 
to our heads.” 
“Man With the Golden Arm” 


subsequently played a great many 
theatres, which didn’t seem to care 
very much whether or not it had 
a seal; just as they hadn’t cared 
when it came to playing “The 
Moon Is Blue.” 

At the moment, 20th is engaged 
in a considerable and_ successful 
campaign to whip up an issue with- 
in the drug industry over its “Big- 
ger Than Life.” Outfit has been 
|grabbing space left and right (in- 
cluding stories in the regular news 
sections of the papers) in a con- 
troversy involving the theme of 
the pic—the effects an overdose of 
cortisone can have Newsweek 
picked up the theme in its current 
issue, crediting the picture. 

It’s been pointed out that the 
James Mason starrer isn’t much dif- 
ferent from ““Man With the Golden 
Arm’”’ when it comes to the effects 
of the- drug, which can be habit- 
forming if taken in larger-than- 
prescribed doses. Yet, “Bigger 
Than Life,” due to preem Aug, 2 
at the Victoria, N. Y., got the seal 
without difficulties 


» In a statement, denying that, in 
producing “Bigger Than Life,” he 
was attacking the drug industry, 
Mason said he _ had imply §at- 
tempted to lramatically portray 
the evils of indiscriminate use of 
drug 

Last week, in reversing a lower 
court ban on ‘Man With the 
Golden Arm” in Maryland, the 
state Court of Appeals said it was 
its opinion that the picture actu- 
ally had beneficial effects 

Coming on the 20th sked,: but 
not likely until there’s a Code 


change-of-heart, is a 
'secreen version of the 
hit, “‘A Hatful of Rain.” 


projected 
Broadway 


Exhibs are ahead of the _ pro- 
|ducers—or at least the Code—in 
| their acceptance of pix dealing 
| 


with the drug evil. Opening next 
{month at the Brooklyn Paramount 
(a United Paramount house) is the 
| British “Forbidden Cargo,” which 
Also 


Slave,” which Don Getz is dis- 


tributing. 
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20th Century-Fox 


presents 

A motion 
picture so 
daring 

you will ask: 


“HOW DID THEY 
DARE MAKE /T?”’ 





starring 


JAMES 
MASON 


BARBARA RUSH 
















from 
the 
director 
of 
“Rebel 


Without- 
a 


Cause’! .. @ 


COLOR by DE LUXE 


> A" a CINEmaScoPE 


Co-starring WALTER MATTHAU 


4 BD p HERE Produced by JAMES MASON 
no : : EM Directed ty NICHOLAS RAY 


VICTORIA, LAB CYRIL HUME ona RICHARD MAIBAUM 


THURSDAY, AUG. 2 





NEXT AT : 


KEITH MEMORIAL 
BOSTON 


_ WEDNESDAY, AUG. 8 


SSS 











AVAILABLE ONLY FOR SELECTED ENGAGEMENTS 


This is an attraction of an unusual nature and of the greatest impor- 
tance. Because the most careful handling is essential if audiences, 
and-exhibitors too, are to realize the full impact and potential of this 
motion picture, 2Oth is limiting its availability to specially selected 
engagements. If you desire, and can handle, this singular and daring 
attraction, call your 2Oth man today} 

















Wednesday, July 25, 1956 VARIETY PICTURE GROSSES 9 


RAIN, RAIN, PLEASE COME AGAIN © 


if 


Chi Lively With 1.0.'s; Pardners’ Big \{\F A] FB A AS51975 Boats Buoys L.A. $24,300 in 3 Sites 
$33,000 As Lone New Entry, ‘Moby’ Hot prjanWay ADMP, Plus 82456 in 8 Ozoners; ‘Streets 
516, Concho’ Breezy 17446, Both 2d 2.00.0 cxeeees Fast $18,500, anal Mild 312,500 




















blessed. Gotham’s first- 
runs enjoved one of its best sum-+ 











Chicago, July 24. ; ‘ Los Angeles, July 24. 
» . > doing lively mer weeks thanks to rain and cool, . ‘Away All Boats” is leading 
i firstrunners are doing : ; ' ‘ / ‘ . ayo: a is ading 
nalts - biz this frame, with only ‘Moby’ Sock 16G, Indpls. ; cloudy weather Friday and Satur- Boats’ Solid 13G, Port,; 'firstrun bills for the current 
wie bowing. but plenty ‘ ’ ‘day. The elements cut hea» Ty a ’ : frame, shaping a good $24,500 in 
m5 vith lots of life left are keep-| Somebody Slow $7,000 — 1 CERES GE Cone Nee Concho Bright $9,000 three situations, plus a fancy $82.- 
pix with lots ; ily on the usual mass exodus over iahs-g ; - ; , a fancy $02, 
ing the Loop humming. Indianapolis, July 24. | Portland, Ore., July 24. 500 in one nabe and eight drive- 
“Pardners” should do a fine $33, - | |the weekend and served to draw With the mercury soaring to a 


Weather is mild for July, but |... — * . - ! ( ins. A mild $12,500 is forecast for 
000 in the first week at the State-| gst run biz continues hot at most | city dwellers and out-of-town va- | record-breaking three-figure mark, | “Catered Affair” in two spots, plus 


Lake. “Moby Dick” continues solid pots here this stanza. Grosses for | 20ers to the Main Stem first- | strong product at all houses con-| $41,500 in six nabes and three 
in the second round at the Chi-| three of four current entries are |~“" houses. | tinues to draw coin despite the | ozoners. 

cago while “Johnny Concho” and | quoted in five figures for first time | ,, Despite the lack of new product, heat and outdoor transient name| “Crime in the Streets” is col- 
“Storm Fear’ combo still getS|in months. “Moby Dick” opening | the blockbuster entries such as | attractions. “King & I” and “Tra-|lecting a fast $18,500 in two 
strong play in the same week at! ctrong at Keith’s to lead town, and| Zhe. King and 1,” “The Eddy! peze” moves into a fourth round | houses. “Kiss Before Dying” is a 


oosevelt., “Fastest Gun Alive” | «ging i +, | Duchin Story,” and “Moby Dick” | after three big frames. light $13,500 in four sites while 
por : “Uranium Boom” double bill | an Speed be ged ag Pl 'as well as the lesser offerings and Estimates for This Week “Davy Crockett and River Pirates” 
stays hotsy in the second frame at | jc indicated. | long-run pictures proved attractive || Broadway (Parker) (1,875; 90- is a slight $6,500 in three loca- 
the Grand. “The $2,000,000 Kill- | Estimates for This Week lto the rain-grounded population. $1.25)— Away All Boats (U) and ‘tions. “King and I” is still the ex- 
ing” looks strong in the second ; , s ,As an example of the Broadway |“Raw Edge” (U). Hefty $13,000. | tended run leader. It’s near a still 
session at the Esquire while “Pat-| Cirele (Cockrill-Dolle) (2,800; | rain-mduced pattern, several pic- | Last week, “Rawhide Years (U)| big $30,000 for the fourth round 


terns” shapes dull in the same | 50-85)—"King Kong” (RKO) and/tures topped or nearly equalled and “Congo Crossing” (U). $7,900. at the Chinese. “Moby Dick” 

stanza at the Loop. “Sins of the | “I Walked With Zombie” (RKO) their previous week's grosses.|_ Fox (Evergreen) (1,536; $1.00- | down to $30,000 for 

Borgias” is sturdy in the second at | (reissues). Big $12,000. Last week, Broadway operators reported that | $1.50\—“King and 1” (20th) (4th | in three sites 

the Ziegfeld. ; That Certain Feeling , (Par) (2d Friday night and all day Saturday wk), advanced prices. Tall $11,500. | Estimates for This Week 
“The Eddy Duchin Story” is Wk), $8,000, or very nice $21,000 | were the best periods of the sum- | Last week, $15,600. , - | Hillstreet, Vogue. Ritz (RKO 

lusty in the third at the Woods as ‘or run. mer so far, Return of good weather __ Guild (Indie) (400; $1.25)—*“Lady ‘ : ar ¥ : 


is 
its third week 


7 A ( LGV | our) (9 TRO: ORE. 1 One. Ohet & 
“Autumn Leaves” holds well in| Indiana (Cockrill-Dolle) (3.200; Sunday (22) sloughed trade some- | Killers” (Indie) (3d wk). So-so a hear at ieee ee 
the same week at the Monroe. , 75-$1.25)\—"King and I” (20th) (2d what at some spots, but the Roxy $1,500. Last week, $4,600. | of Hell” (U) Go 4 $24 500 ye 
“King and I” continues socko in| wk), Hefty $15,000 after smash with “King and I” and the Radio| Liberty (Hamrick) (1,890; | 90- week. Hillstr ak Gli tee F “— 
the fourth Oriental week and “The | $24,000 opener. City Music Hall with “Duchin | $1.25) — “Johnny Concho (UA) Rey fy so oomeae” a pe d 
Ladykillers” is bouncy in the fifth|  Keith’s (Cockrill-Dolle) (1,300; | Story” continued to draw strongly, | and “Patterns” (UA). Fine $9,000 | rn ae ine), $15-500, 

£ at the Surf. “Trapeze” is slowing | 75.$).95)-“Moby Dick” (WB).| “Moby Dick” was also a powerful | ©” nine days. Last week, “Francis | “1% Se eee " 
down in the sixth round at the goo, $16.000. Last week, “Gaby” | contender, but proved sturdier at i" Haunted House” (UI) and “Ter- State, Hawaii (UATC-G&S) (2,- 
United Artists while “Madame (\y-G). Slow $4,000 at 50-85 scale,| the eastside Sutton than at the rer Ot Mau Mau (indie), $5,300. 404; 1,106; 80-$1.25) — “Catered 
Butterfly” closes at a slow pace in| ~ yoew's i aaural (2.427: 50-80)—| Broadway Criterion. |. Orpheum (Evergreen) (1,600; Affail (M-G) and rhree Musket- 
the 10th week at the World.) «somebody Up There Likes Me”| The Roxy’s total jumped $8,000  5!-00-$1.25) — “The Proud Ones” | eers” (M-G--reissue). Mild $1°,500. 


a ae » 4 » 2 . vA 4 : (POth) ¢ “Terror J Midnight” | Last ‘ek, State wi 

Oklahoma” is steady in yg neg (M-G) and “Broken Star’ (UA).| over ‘ite “ oe wey a oles ‘ A cai My rg any 
stanza. at the McVickers onc Pe on Mild $7,000. Last week, “Trapeze” | day take, and other houses equalled F da : Duchin Story” (Col) (2d wk). | $10,500. as é ’ 
rama Holiday” continues staunch (UA) (3d wk). Nice $8,000, to close or showed hikes over the preced- | ¢ - i. ; 


the previous Friday to Sun- 





he 58th Palace frame. era ak ‘oxim: “ekend. “King” hi 26 $7,000. aie | Orpheum, Iris, El Rey, Loyola 
in t Estimates for This Week a take approximately — ae —_— La Rn —— Paramount (Port-Par) (3,400; 90- ‘Metropolitan-FWC) (2,213: 816: 
Chicago (B&K) (3.900; 98-$1.25) © . $124,000 for the initial holdover | S022), 1rapeze” (UA) (4th: wk). | 861; 1,248; 80-$1.50)\—“Kiss Before 
Moby Dick” (WB) (2d wk eee ogg ihe Story’ a 140.000 Solid $6,000 on five days. Last| Dying” (UA) and “Star of India” 
Hotsy $57,000. Last week. $66,900. 6 9 was only $2.000 less in the fourth week, $3,000 | (UA Light $13,500. Last week, 
Esauire (H&E Balaban) (1.400 ici Clas then an grt ote a ciate sername eiacaiatias Orpheum and Iris, “Man Who 
week than the $142,000 of the third , 1, ” 
85-$1)—"'$2.000,000 Killing” (UA . al 3) “he ee 6 9 e Knew Too Much” (Par) (2d wk), 


2d_ wk). Plump $8,500. Last 


session Moby Dick's’ combined . ‘ 5 
- total at the Criterion and Sutton 1 $10,400, plus $44,500 in 3 nabes, 5 
vu“ eek. $10 500. 4 + 9 was $62 500 9 di 1lVve-1INs, 
Grand (Indie) (1,200; 98-$1.25)— K . King l7 eh ee ee 
‘ 


W: ‘r y 
“Fastest Gun Alive’ (M-G) and Pictures that topped or equalled arner Downtown, Hollywood, 


p t Uptown (SW-FWC) (1,757: 756: 1.- 
“Uranium Boom” (Col) (2d wk). the previous week 5 take included 715; 80-$1.50) - “Davy Crockett 
Hefty $14.000. Last week, $18.500 Kansas City. July 24 The I roud and Profane’ at Astor 1 ‘Gun and River Pirates” (BV). Slight 
Loop ‘Telem’t) (606: —, ,| Product line-up is on the as- sl Ne gas og ‘“F oom | $6,500. Last week, Downtown with 
“Patterns” (UA) (2d wk). Sluggish ah eee aay cect vasant | «ish aoe nnn ees me | Hawaii, “Great Day In Morning” 
$6.000. Last week, $7.500. ured = ’ a. oo pleasant with $22,000 for third session, Philadelphia, July 24. | (peo) alia “Roaring Nh eee Ml 
MeVickers (JL&S) (1,580; $1.25- cMoby 5 ee oie” Wetec “ “Seven Wonders of the World” at tainy weekend and American | gig-reissue). $8200. 
$3)—“Oklahoma” (Magna) (30th setti 7 “ via > Di | apg Warner with $49,900 for 14th Legionnaires in town for state con- Pa aes 9 ide ee 
wk. Stout $20,500. Last week BS a S . Pp ol 4: ng sate round, and “Oklahoma” with $21,-| ventions are helping biz at down- ies Ang les, New Fox (FW 
$21.000. oe "a “ti nr igs os ongagtinen 300 for.4list stanza. “Fastest Gun | town firstruns. Two fresh entries, (2,097; 969; 90-51 ~~ r. . gg In 
Monroe (Indie) (1.000; 67-87'\— with “UF aoa d “Ma fish ‘a yon vor Alive” at Globe continued fast “Away All Boats” at the Goldman eC Fa \A) and Naked Hills’ 
“Autumn Leaves” (Col) (3d wk). ina’ Ginn ‘anal Ueki a gel with $17,000 and “Trapeze” was and ‘Fastest Gun Alive” at the “a = _ ge “— “ 
: : 4 ag 6) § Glen ¢ , : neatves, | fine $23,000 for seventh frame. Midtown, are making fine show- oS eres Win Vogue, nilz, Loy- 
2 (Continued on pase a |and Shawnee and Leawood Drive- 4 “nal Se gree sae ag si ’ ola, “Godzilla” (Indie) and “Strange 
S| De Bi B the Ha fed Howes” i a are saswine onoulbent yl gio “Eddy Duchin Story,” in its 4dventure” (Rep), $24,200. 
'the Haunted House” is satisfactory | ° ; Sore omise and | . +h ; hp agp tg | ey he llvw Dara : 
H.0.s ow et. 2, ul lin three Fox Midwest theatres, | #2PPear to be in for runs. The Italo fourth round at the Randolph, con euvweed Paramount (F&M) 


rs ” 8 “La Strada” : > Trans » we tinues to do great business. ‘King | {1,430; $1-$1.50)— “Certain Feel- 
‘ ol? »| “King and I” in second week at | .4@ Strada” at the Trans-Lux 52d | Unues to co great dusiness. AN ing” (Par) (3d wk). Middling- good 
awnige arp ‘ ; ». | St. set a new house record with | and I" at the Fox is terrific in its | Ins Gt? \oG WK, BCGiInE’ g00c 

A ’ *| the Uptown continues the town’s $20,170, topping by $150 the pre- second frame while both “Trapeze” | $8,300. Last week, $9,300. 


‘ b d ’ Thi 10G d leader. 'vious mark of “Lili.” “Fruits of and ‘“‘Moby Dick” are also strong Downtown Paramount, Pantages, 
Some 0 y In 9 Estimates for This Week | Summer.” French entre also in extended runs. “Madame But- Wiltern (ABPT-RKO-SW) (3,300: 
Detroit, July 24. Glen, Dickinson, Leawood Drive- | shapes as a comer with a sock $13,- | terfly” is good at the Wo Id. 2.812: ¢ 344; $1-$1 7 == “Moby 
Holdovers are holding the lid; In, Shawnee Drive-In (Dickinson) | 200 opening week. “Private’s Prog- Estimates for This Week Dick (WB (3d WE). Nice $20, 
on biz this week in the downtown | (700, 700, 1,000 cars, 1,000 cars; 75- | ress,” the English film being dis-|,, Arcadia (S&S) (526; 99-$1.40)— | 000. Last week, $43,800. 
deluxers. However, “last days” | $1)—“U.F.O.” (UA) and “Manfish” tributed by DCA, got off to fast | Bhowani Junction” (M-G) (3d wk). of" nese (F we ; (1,908; 91.20 
ads are stimulating “Cinerama! (UA) on one of circuit's infrequent | start after good reviews in the ©®0d $8,500. Last week, $10,500. | 9- 7 ng and. T fa0th) (4th 
Holiday” grosses in the 76th week} sorties into first runs. Stout $16,- | daily press. Bod W) (1,430; $1.25-$2.60)— ‘Continued on page 16) 


at Music Hall. Newcomer “Raw-/| 900, may hold in the Glen. Last Estimates for This Week Seven Wondei Worl Indi 


cece Weer 3 cannne | Wee ‘len § “Naked Nig! 13th wk). Excellent $17,500. Last | ¢ ’ | 

hide Years” shapes above average eek, Glen solo Naked Night agpeooes re a age h wi Exce nt $17 ( h C g 500 
at the Broadway-Capitol “King (Times) (4th wk). So-so $900. Astor City Inv 1,300; 19-$2) week, $19,000 ; , ONnCIO smooth ; ; 
and I” holds strong in third ses- Kimo (Dickinson) (504; 75-$1)—| Proud and Profane Pal ith Goldman (Goldman 1,250; 65- 


. a - , ‘ sa , ah ; o. ? car? ] 
tg hse eabentnt ; “Samurai” (Fine Arts) (2d. wk). wk). Sixth stanza ended yesterday | $1 35 Away All Boats { (; ° K R | 17G 
sion at the Fox, Somebody . P Fair as ee ‘ae. |(Tues.) was sturdy $21,000, excel- F y $20,000. Last week, “Creep Incy, Ing ega ’ 
There Likes Me” continues to dis- Fairish $900. Last week, satisfac : , ant $20 a we : re 


; ; ' ee ae lent for this period of run. Fifth! jng Unknown” (U) nd “Black ‘ -, 
appoint in second round at the tory $1,500. ent for 1 ing Unknown anc sla i} h 10 000 B h 2d 
ry on Midland (Loew’s) (3,509; 60-80) | Was $17,500. Sleep” (U), $9,000. ucnin , , bot 








Estimates for This Week —‘‘Somebody Up There Likes Me*’ Little Carnegie (L. Carnegie) Fox (20th) (2,250; 75-$1.45)— | Cincinnati, July 24 
Fox (Fox-Detroit) (5.000: $1-!(M-G) and “Crime Against Joe” | (550; $1.25-$1.80) — “Simon and “King and I” (20th) (2d wk). Ter- Downtown grosses shape above 
$1.25\—“King and I” (20th) (3d) (UA). Solid $9,000, may hold. Last , Laura” (U) (4th). Third week end-  rific $40,000. Last week, same _ |average for this stage of the va- 
wk). Good $25,000. Last week,| week “Trapeze” (UA) (3d wk). ed Sunday (22) was $4,000 after a Green Hill (Serena) (750; 75- cation season. ‘“‘King and I” rules 
$27,500. | Fancy $7,000. solid $7,000 for the previous ses- $1.25 Closed on Sundays) strongly this week after a golden 
Michigan (United Detroit) (4,000; Missouri (SW) (1,194; $1.20-$2) | sion. Continues. “Ladykiliers” (Cont) (13th WK).| pow in the huge Albee. Only cur- 
$1-$1.25)—“That Certain Feeling” .—‘‘This Is Cinerama” (Indie) (6th 3aronet Reade 430 $1.95- | te y $3,500. Last week, same rent neweomer, “Johnny Concho,” 
(Par) and “Naked Hills’ (AA) (2d/| Wk). Fat $19,000. Last week, $17,- | $1.59 “Madam Butterfly” (IFE Mastbaum SW 4.370; 99-91 a9) | j n good trend at the Palace 
wk.). Down to $14,000. Last week, , 900. The 13th round ended Monday (23) | — Catered Affair” (M-G) (3d wk Edd Duchin Story loon ‘ a 
$17,500. Paramount (United Par) (1,900; | was fine $3.600. topping the 12th’s | patistactor) $8,000 Last week, | solid encorer for Keith's “Some- 
Palms (UD) (2,961; $1-$1.25)— | 765-$1)—‘‘Moby Dick” (WB). Sailing | session’s $3.500. “Secrets of the | $10,000 body Up There Likes Me” is in 
“Johnny Concho” (U A) and “Emer-| high, $13,000, holds. Last week,! Reef” (Indie opened yesterday Midtown ‘Goldmat 1.090; 99-) fairish holdover stride 
gency Hospital” (UA) (2d wk)., “That Certain Feeling’ (Par) (2d | (Tues , $1.49 Fastest Gun Alive” (M-G Estimates for This Week 
Down to $16,000. Last week, | wk), scant $5,000. _ se | Capitol (Loew) (4.800: $1-$2.50 Gre at $15,000 La t eek, ‘“Cer- Albee (RKO 3 100; 84-$1.50 
$18.900. Roxy (Darwood) (879: 75-$1)— —“Trapeze” (UA) (8tl e te tain Feeling Par), $7,000 ; “King and ] 290th) (2d wk Solid 
Madison (UD) (1.900; $1-$1.25)— | “Johnny Concho” (UA) (2d wk). enth fr: —_ ng hatiaget tas Randolph (Goldman) (2,250; 99-|$17.000 after towering $26.500 
onl ns : Xe 4 : ae ame ended Monday (23) was e1 4 “— Stineonst? itn) de 
“Trapeze” (UA) (4th wk Oke | Pleasant $3,300. Last week, $5,500, okay $23,000 after $24,000 for $1.49 Eddy Duchin Story Col) | preem lolds for third frame. 
$17,000. Last week, $21,000 unexpected strength. | sixth Continues to Aus 91 wi | (4th wk). Building to $17,500. Last Capitol ‘Ohio Cinerama Corp.) 
Broadway-Capitoi (UD _ (3,500; Tower, Fairway, Granada (Fox; ° , , AUB. 6h when week, $18,000. 1.376; $1.20-$2.65)—‘‘Seven Won- 
$1-$1.25)—"‘Rawhide Years’® (U),; Midwest) (2,100, 100, 1,217; 65-85) | (Continued on page 16) | Stanley (SW) (2,900; 99-$1.49)—| ders” (Indie) (7th wk.). Maybe 
and “Congo Crossing” (U). Good|—‘‘Francis in Haunted House” (U) “Moby Dick” (WB) (3d wk). Strong | $33,000 or better to pass sixth 
$17,000. Last week, “First Texan’ | and “Gunslinger” (AIP). Moderate ; $20,000. Last week, $29,000. stanza’s $32,500 for engagement 


(AA) and “King of Coral Seas” eb ei eee sae » Rawhide | Estimates Are Net 
(AA), $12,000. ears” (U) and “King of the Coral lm oF ti ie a 
United Artists (WA) (1,667; $1.25- Seas” (AA), same. eats A tes og oat hg ie 
$2.75) — “Oklahoma!” (Magna)| Uptown (Fox Midwest) (2,043; | 3 fey citi “4 
(23rd wk.). Steady $13,000. Last 85-$1.25)—“King and I” (20th) (2d) Yan oe 7 ae ee ot 
week, same. wk). Terrific pace continues, $17,- bal ger bee rm. , —_ | — 
Adams (Balaban) (1,700; $1-$1.25) 000, holds. Last week, giant $19,- utors share on net take, when | tional $1: 9,000. Last week, same. “Duchin Story” (Col) (2d wk.). En- 
—‘‘Somebody Up There Likes Me” | 000, as new policy set house in solo piaying percentage, hence the | Viking (Sley) (1,000; 75-$1.49)—| coring to hotsy $10,000. Last week, 
(M-G) (2d wk.). Weak $10,000. play. estimated figures are net in- | “Kiss Before Dying” (UA) (2d wk). | $15,000. Holds for at least another 


Stanton (SW) (1,483; 99-$1.35)— | tops. 

“Proud and Profane” (Par) (3d wk) Grand (RKO) (1.400: 75-$1)— 
folding up to good $11,000. Last “Somebody Up There eye Me” 
veek, $13,000. (M-G) (2d wk.). Fairish $5,500 fol- 
Trans- Lux (T-L) (500; 99-$1.80) lowing $9,500 bow. 

“Trapeze” (UA) (4th wk). Excep- Keith’s (Shor) (1.500: 75-$1.25)— 


<< 








Last week, $12,500. Vogue (Golden) (550; 75-$1)— come. ; bas | Okay $7,500. Last week, $9,000. | frame. 

Music Hall (Cinerama Produc-, “Citizen Kane” (RKO). Mild $1,400, | The parenthetic admission World (Pathe) (604; 99-$1.49)—! Palace (RKO (2,600; 75-$1.10)— 
tions) (1,194; $1.40-$2.65)—“Cine- may hold. Last week, “Night My| prices, however, as indicated, | ‘Madame Butterfly” (IFE). Very “Johnny Concho” (UA). Good 
rama Holiday” (76th wk.). Nice Number Came Up” (Cont) (2d wk).| include the U. S. amusement good $5,000. Last week, “My Seven | $9,500. Last week, “Trapeze” (UA) 


$23,700. Last week, $22,900. iFairish $900, j tax. } Little Sins” (Indie) $3,000. (m.o.!, at 84-$1.25 scale, $10,500. 
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CUP | ) 
OF | 
JOY 
RUNNETH 
OVER- 


(and it’s a . 
long-runneth picture !) —_— 










Dear Industry: 






We have now seen for ourselves “TEA 
AND SYMPATHY,” screened for the 
first time in the East and the West. It 
is a great event for all of us in motion 


picture business. It does honor to the 





. oat a 


n CINEMASCOPE ona METROCOLOR - screen. The play had enduring appeal: 
Starring 9] k B d k d ] iti t 
weeks on Broadway, packed legitimate 
Deborah Kerr YP 5 
John Kerr theatres in cities from Coast to Coast. 
with e ° 
Leif Erickson » Edward Andrews The picture, with the same stars who 
Screen Play by ° 
apt ey made the stage play famous, does in- 
Vincente Minnelli finite justice to a delicate theme, which 
Produced by 
Pandre 3. German Hollywood has never before dramatized. 
(Available in Magnetic Stereophonic, e 
Perspecta Stereophonic or 1-Channel Sound) In a season when the screen promises 


fine attractions from all companies, 
we are proud to contribute one of the 


all-time Greats! 


— Sincerely, 


M-G-M 





as 











ar 


renter ery tr 
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‘Moby’ Mighty $25,500 Tops Pitt; 


Feeling’ Okay 126, ‘Duchin 15!56, 2d 


'with “Eddy Duchin Story” at the 
Pittsburgh, July 24. + 


Downtown’s flying this week, | 
with “Moby Dick” heading the box- | 
office parade and holdovers of | 
“Eddy Duchin Story” at Harris! 
and “King and I” at Fulton both | 
strong. “Seven Wonders o° the | 
World” up again at Warner, and | 
continuing to amaze everybody. | 
“That Certain Feeling” is better | 
than getting by at the Penn against | 
stiff competition. 

Estimates. for This Week 

Fuiton (Shea) (1,700; 75-$1.25)— 
*King and I” (20th) (4th wk’. Still 
in the chips and should get couple 
of more weeks at least. Pushing 
for $12,500 and may even top that. 
Last week, over $14,000. 

Guild (Green) (500; 65-$1) — 
“Patterns” (UA) (2d wk). Doubtful 
$1,550 on the h.o. Last week, just 
under $2,000. 

Harris (Harris) (2,165; 75-$1.25) 
—-‘Eddy Duchin Story” (Col) (2d 
wk). Tearjerker jamming the mat- 
irees with women and nights are 
holding their own, too. Solid $15,- 
500, which is terrific here. Last 
week, $20,500. 

Nixon (Rubin) (1,700; $1.25-$2.40) 
—‘Oklahoma!” (Magna) (6th -wk). 
This one hasn’t caught on yet, but 
some encouragement in sight from 
group sales and party bookings. 
Will go under $10,000. Last week 
just about $11,000. 

Penn (UA) (3,300; 65-$1)—‘That 
Certain Feeling” (Par). Getting an 
extra press boost from fact that 
Pearl Bailey’s currently in town 
at Twin Coaches for a nitery stand. 
In light of showings elsewhere, 
$12,000 isn’t bad. Last week, third 
of “Trapeze” (UA), helped by sneak 
ot “High Society” (M-G), and got 
fine $14,500. 

Squirrel Hill (SW) (900; 65-$1l)— 
“Proud and Beautiful” (indie). Not 
this nabe arter’s cup of tea and 
despite sturdy notices isn’t likely 





‘Duchin’ Huge $8,000 In 
Omaha; ‘Chase’ $5,500 
Omaha, July 24. 


Biz continues on the strong side 
at downtown firstruns this week, 


Brandeis, where it’s rated great. 


| After opening it as a twin bill with 


Key City Grosses 


Estimated Total Gross 

This Week ... $2,899,170 
(Based on 23 cities and 240 | 

theatres, chiefly first runs, in- | 

cluding N. Y.) | 

Total Gross Same Week 

Last Year .........$2,940,200 
(Based on 24 cities and 223 

theatres.) 


‘Boats Huge 286, 











| “Treasure 
| manager Ed Force junked “Treas- 
|ure”’ after preem day to good re- 
| sults. 
attracting a rousing kids’ play at 





San Francisco, July 24. 


Powerful new entries and pac- 
ing this week’s session are “Away 
All Boats” and “Fastest Gun 
Alive.” Former is terrific at the 
Golden Gate while “Gun” is solid 
at the Warfield. Holdovers includ- 
ing “Moby Dick,” “Trapeze” and 
“King and I” are strong. 

Estimates for This Week 


Frisco: Gun’ 21G -ck (Saeee. ee" 





Golden Gate (RKO) (2,859; 80- 
$1)\—“‘Away All Boats” (U) 


rific $28,000. Last week, 
Great Locomotive Chase” 


“The 
(BV) 


Fox (FWC) (4,651; $1.25-$1.50)— 
$21,000. Last week, $23,500. 


—‘Fastest Gun _ Alive” 


body Up There Likes Me” 
(2d wk), $12,000. 
“Davy Crockett Pi- 


and River 





to do more than $2,500. Possibly 


stays. Last week, “Lovers and 
Lollipops” (Indie) (2d wk). Barely 
$2.000. 

Stanley (SW) (3,800; 85-$1.25) — 
“Moby Dick” (WB). Best thing 
here all year and should clock | 
nearly $25,500 on the getaway. 
Last week, “Great Locomotive | 


Chase” (BV). Fairish $9.500 


Warner (SW) (1,365; $1.25-$2.40) | 
World” | 
Adding a per-' 
manent Tuesday matinee this week, | 


— “Seven Wonders of 


(Indie) (14th wk). 


which could very well lift take to 


smash $22,000 with help from 
Eagles convention bookings. Last | 


week, around $21,000. 


Stout Product Ups Mpls.; 
‘Duchin’ $10,000, ‘King’ 
Same, ‘Moby’ 146, Both 2d 


Minneapolis, July 24. 

With its 161 attractions, includ- 
ing elaborate parades, current 
Aquatennial, local annual summer 
mardi gras, is considerable com- 
petition for the showhouses. Lat- 
ter, however, are better set than 
usual thanks to strongest array of 
top product within memory. ‘Eddy 
Duchin Story” is taking its place 
with those other giants—‘‘Moby 
Dick,” “The King and I,” “Cine- 
rama Holiday” and “Trapeze,” 
holdovers which have been setting 
a whirlwind pace. 

Estimates for This Week 

Century (S-W) (1,150; $1.75- 
$2.65)—“‘Cinerama Holiday’ (In 
die) (52nd wk). With only a few 
more stanzas to go, takings con- 
tinue to soar meteorically. Ter- 
rific $24,000. Last week, $23,000. 

Gopher (Berger) (1,000; 85-$1)— 
“Black Sleep” (UA) and “Creeping 
Unknown” (UA). Horror bills have 
b.o. potency in this burg and this 





one no exception. Tall $7,000. 
Last week, “Fastest Gun Alive” 
(M-G) (2d wk.), $4,000, giving it 


$11,600 for fortnight. 

Lyric (Par) (1,000; 85-$1)—‘Tra- 
peze” (UA) (4th wk.). Brisk $5,000. 
Last week, $6,500. 

Radio City (Par) (4,100; 85-S1)— 
“Moby Dick” (WB) (2d wk.). Smash 
$14,000. Last week, $24,000. 

RKO Orpheum (RKO (2,800; 75- 
$1\—“Eddy Duchin Story” (Col). 
Highly praised picture hitting a 


healthy clip. Good $10,000. Last 
week, “Johnny Concho” (UA), 
$7,000. 


AKO Pan (RKO) (1,650; 65-85)— 
The Killing” (UA) and “Night- 


mare” (UA) split with “Star of 4n- 
dia” (UA) and “The Big Bluff” 
(UA). Mild $4,000. Last week, 


“Great Locomotive Chase” (BY), 
$4,500, giving it $13,700 for its 
loop fortnight. 
State (Par) (2,300; 83-$1)—‘First 
Texan” (AA). Well enough liked 
(Continued on page 16) 


| rates” 


Paramount (Par) (2,646; 90-$1)—| Goo $7,500. Last week, “Earth Vs.| gel Who Pawned Her Harp” (In- 


(BV) and “Man In Space” | 


“King and I” (20th) (4th wk). Nice | $1.25)—“Johnny Concho” 


'(BV). Fair $9,500. Last week, “Sa- | 


fari” (Col) and ‘Female 
(Indie), $15,000 for 9 day week. 
St. Francis (Par) (1,400; $1l- 
$1.15.—“‘Moby Dick” (WB) (2d 
| wk). Stout $24,000. Last 
| $35,000. 
| Orpheum 
| Calif.) 


(Cinerama Theatre 
(1,458; $1.75-$2.65)—*Cine- 
rama Holiday” (Indie) (51st wk), 


Sock $18,000. Last week, $17,800. | wk), $2,600. 


Jungle” | 


week, | 


of Secret Mountain,” 


“Great Locomotive Chase” 


the State. 
Estimates for This Week 
Brandeis (RKO) (1,000; 75-$1)— 
“Eddy Duchin Story” (Col). Huge 
$8,000. Last week, “Catered 
fair’ (M-G) and “Dance Little 
Lady” (Indie) (2d wk), $3,000. 
Omaha (Tristates) (2,000; 75-$1) 
—‘Trapeze” (UA) (4th wk), Okay 
$5,000. Last week, $6,500. 
Orpheum (Tristates) (2,890; 75- 
$1)—“King and I” (20th) (2d wk). 
Fair $9,000 after $15,000 bow. 
State (Goldberg) (860; 75-$1)— 
(BV). 
Neat $5,500. Last week, “Alexan- 
der the Great’ (UA) (2d wk), 
$3,800. 





‘Godzilla’ Hep 756, Seattle; 


‘Somebody’ Light $4,500, 


‘Gun’ 9G, ‘King’ 106, 4th 


Seattle, July 24. 
Only Evergreen house not “‘hold- 


and ing” the Coliseum is pulling good | 
“Crashing Las Vegas” (AA), Ter-| biz with “Godzilla” and “Strange 


Adventure.” “Trapeze” is staying 
for fourth week at Paramount and 


and “Spy Chasers” (AA) (2d wk), | “King” at Fifth Ave., ditto. 
$11,000. | 
| 


Estimates for This Week 
Blue Mouse (Hamrick) (800; 90- 
(UA) and 
(2d wk). Fair 


“Patterns” (UA) 


Warfield (Loew's) (2,656; 65-90) | g3 909. Last week, “Catered Affair” | tions) 


(M-G).| (M-q) ( ‘k) 1s, $4,800. 
Solid $31,060. Last week, “Some-| ira on 1° Oe F, 


Coliseum (Evergreen) (1,870; 90- 


(M-G) | $1.25) — “Godzilla” (Transworld) | 


and “Strange Adventure” (Rep). 


Af- | 


Duchin Smash $18,000, ‘1984 Lofty 
$11,000 in Rosy D.C; ‘Moby’ 216, 3d 





Broadway Grosses 


Estimated Total Gross 

This week .. $618,520 
(Based on 23 theatres) 

Last Year $527,100 
(Based on 21 theatres) 











‘Boats’ Boffo 256, 
Hub; ‘Texan’ 166 


Boston, July 24. 

Cool weather, fog and rain kept 
the crowds from the beach spots 
and picked up grosses at the wick- 
ets this frame. “Away All Boats” 
is leading the town with a smash 
$25,000 or near at the Keith Me- 
morial, and only other new entry, 
“First Texan” at the Paramount 
and Fenway shapes okay. Big pic- 
tures are still holding. “King and 
|" at the Metropolitan in fourth 
| week is strong. “Moby Dick” in 
| fourth at the Astor is hotsy and 
| “Trapeze” is still pulling in fourth 
|}at Loew’s Orpheum. 

Estimates for This Week 

Astor (B&Q) (1,500; $1-$1.50)— 
“Moby Dick” (WB) (4th ~~ wk). 
| Strong $17,500. Last week, $20,000. 
| Beacon Hill (Beacon Hill) (678; 
| 90-$1.25)—“‘One Summer of Hap- 
| piness” (Times) (3d wk). Hot $15,- 
/000. Last week, $16,000. 
| Cinerama (Cinerama _  Produc- 
(1,254; $1.20-$2.85)—‘Cine- 
irama Holiday” (Indie) (48th wk). 
| Fine $15,000. Last week, $16,000. 

Exeter (Indie) (1,200; 60-$1)— 
‘Make Me Offer” (Indie) and “An- 





| Flying Saucers” (Col) and “Were-| die) (2d wk), Oke $5,000. Last 
wolf” (Col) (2d wk). Four days, } week. $7,000. 

$5,200. | Fenway (NET) (1,373; 60-$1)— 
Fifth Avenue (Evergreen) (2,500; | “First Texan” (AA) and “Thunder- 
|$1-$1.50) — “King and I” (20th); storm” (AA). Oke $5,000. Last 
(4th wk). Great $10,000. Last week, | week, “Santiago’’ (WB) and “As 
$12,800. |Long as You’re Near Me” (WB), 

Music Box (Hamrick) (850; 90- | ditto. 


$1.25)—“‘Davy Crockett and River | 


Pirates” (BV). Bad $2,500. 


Last 


| week, “Francis in Haunted House”’ 


United Artists (No. Coast) (1,-| 
207; 70-$1)—‘“Trapeze” (UA) (4th 
|wk). Smooth $10,000. Last week, 


| $14,500. 

Stagedoor (A-R) (440; 
| $1.50)—“Invitation To The Dance” 
| (M-G) (5th wk), 
| week, $3,000. 
| Larkin (Rosener) 
|The Last 10 Days” (Indie). Good 
| $2,800. Last week, “Too Bad She’s 
| Bad” (Indie) (3d wk), $2,500. 
| Clay (Rosener) (400; $1)—‘‘Ador- 
|able Creatures” (Indie) 

So-so $3,000. Last week, $3,200. 

| Wogue (S. F, Theatres) (377; $1) 
|—‘‘Lovers and Lollipops” (Indie) 
|(2d wk). Fair $2,200. Last week, 
;} Same. 

Bridge (Schwarz) (396; $1-$1.25) 
'—""The Ladykillers” (Cont) (5th 
|wk). Good $3,000. Last week, 
| Same, 
| Coronet (United California) (1,- 
250; $1.10-$2.75) — “Oklahoma!” 

(Magna) (22d wk). Lively $17,100. 
Last week, $18,700. 

| Rio (Schwarz) (397; $l)— 
| “Twelfth Night” (Indie). Thin $1,- 
| 500. 
| (Indie) (4th wk), $2,500. 


‘Concho’ Lofty $8,500, 
Prov.; ‘Texan’ Fair 5G 


Providence, July 24. 

‘Moby Dick” in its second week 
at Majestic is still the b.o. leader. 
Loew’s State is good with “Johnny 
Concho.” Others also doing well 
for summer biz, with RKO Albee’s 
“Francis in the Haunted House,” 
{and Strand with “The First Texan.” 
Estimates for This Week 








Albee (RKO) (2,200; 50-85)— 
“Francis in Haunted House” (U) 
and “The Gunslinger” (Indie). 
Good $6,000. Last week, ‘Outside 
the Law” (U) and “Werewolf” 
(Col), fair $5,000. 

Majestic (Fay) (2,200; 70-$1)— 


“Moby Dick” (WB) (2d wk.). Hot 
$20,000. First sesh held pace for 
socko $26,000. 

State (Loew) (3,200; 50-85)— 
“Johnny Concho” (UA) and “Man- 
fish” (UA. Happy $8,500. Last 
week, “Trapeze” (UA) (3d wk.), 
og in closing days for fair 
$7,000. 

Strand (Silverman) (2,200; 50-85) 
—“The First Texan” (AA) and 
“Thunderstorm” (AA), Fair $5,000. 
Last week, “Earth Vs. Flying 
Saucers” (Col) and “Werewolf” 
(Col), neat $8,500. 





Last week, “The Ladykillers” | 


| Me” 
$1 | week, “Johnny Concho” (UA) and 
Fair $2,500. Last | 


| 
(400; $1)—* 


(3d wk). | 





| 
| 


(U) and “Dynamiters” (NWR) (2d 


Musie Hall (Hamrick) (2,200; 90- 
$1.25)—-“Somebody Up There Likes 
(M-G). Light $4,500. Last 


“Patterns” (UA), $7,300. 

Orpheum (Hamrick) (2,700; 90- 
$1.25)——“Fastest Gun Alive” (M-G) 
and ‘‘Shadow of Fear” (UA). Swell 


$9,000. Last week, “Crime in 
Streets” (AA) and “Screaming 
Eagle” (AA), $6,800. 

Paramount (Evergreen) (3,039; 
90-$1.25)—"Trapeze” (UA) (4th 


wk). Okay $4,500 after $8,200 last | 


week, 


H.0.’S RULE ST. L00; 
‘MOBY’ LUSTY 186, 2D 


: St. Louis, July 24. 
Biz continues sturdy with h.o.’s 

predominating. ‘‘King and I,” at 
advanced scale, is grabbing a neat 
gross after a socko opening frame. 
“Moby Dick” is repeating its fine 
turnstile activity. “Trapeze” is nice 
in its fourth stanza while “Seven 
Wonders of the World” chalked up 
another strong week. Newcomers 
“Godzilla” and “The Last Days” 
are good. 

Estimates for This Week 





Ambassador (Indie) (1,400: Bas: | 


$2.40) —“‘Seven Wonders Of World” 
(Indie) (13th wk), 


|} after sock $22,300. 


Fox (F&M) (5,000; 51-75) — 
“Moby Dick” (WB) and ‘Naked 
Seas” (RKO) (2d wk), -Lusty $18.,- 
000 after swell $21,500 for initial 
frame. 

Loew’s (Loew) (3,221; 75-$1) — 
“Trapeze” (UA) (4th wk). Neat 


|$12,500 following fast $15,000 for 


| 





third session. 

Missouri (F&M) (3,500; 51-75)— 
“Godzilla” (Realart) and “Three 
Outlaws” (Realart). Good $9,000. 


1.95 


Last week, “That Certain Feeling” | 


(Par) (2d wk). Fair $5,000. 
Orpheum (Loew) (1,914; 50-85) 
—‘‘Great Locomotive Chase” (BY) 


(8d wk). Okay $5,000 after $7,000 | 


for second session, 


Pageant (St. L. Amus.) (1,000; 
51-90)—“‘The Last Days” (Indie). 
Good $3,000. Last week, “The 
Leather Saint” (Par) $2,000. 

Richmond (St. L. Amus.) (400; 
$1.10)—“‘Marty” (UA) and “Sum- 
mertime” (UA) (4th wk), Slow 


$1,000. Last week, $1,200. 

St. Louis (St. L. Amus.) (4,000; 
50-$1.25) — “King And I” (20th) 
(2d wk). Hefty $20,000 after sock 
$27,000 for first frame. 


Solid $19,000 | 


Kenmore (Indie) (700; 85-$1.25) 


—‘‘Gaby” (M-G) (4th wk). Nice 
$6,500. Last week, $7,000. 
Memorial (RKO) (3,000; 75- 


$1.25)—‘‘Away All Boats” (U) and 


leoenmae the Law” (U). Lofty 
| $25,000 or near, Last week, “Con- 
go Crossing” (U) and “Behind 


High Wall” (U), $10,000. 
Metropolitan (NET) (4,357; 75- 

$1.25)—“King And I” (20th) (4th 

wk). Holding hotsy $17,000. Last 


week, $18,500. 

Pilgrim (ATC) (2,100; 65-95)— 
“Earth vs. Flying Saucers” (Col) 
and “Werewolf” (Col) (2d wk). 


Second week looks bright $11,000. 
| Last week, $19,000. 

Paramount (NET) (1,700; 60-$1) 
—"First Texan” (AA) and “Thun- 





derstorm” (AA). Oke, $11,000. 
Last week, “Santiago” (WB) and 
“As Long as You’re Near Me” 


(WB), ditto. 

Orpheum (Loew) (3,000; 65-$1)— 
“Trapeze” (UA) (4th wk). Stout 
$16,500. Last week, $18,000. 

State (Loew) (3,000; 65-$1)— 
“Naked City” (U) and “Brute 
Force” (U) re-issues. Oke $9,000. 
| Last week, “Trapeze” (UA) (3d 
wk), $8,000. 


| Biz Up in Cleve.; ‘Moby’ 





Hot 206, 2d, ‘King’ 166, 4th’ 


, ‘leveland, July 24. 
Most mainstemmers are enjoying 
|sunny biz after a long period of 
harmful rainstorms. Holdovers are. 


| size 





| 





| Alice” 


plentiful, with “Moby Dick” lead- | 


ing the vanguard at the Allen. 


“King and I.’ is strong at the Hipp | 
while “Somebody Up There Likes | 


Me” is slow at the State. 
Estimates for This Week 
Allen (Stanley) (3,000; $1.25) — 


“Moby Dick” (WB) (2d wk). Hot 
$20,000. Last week, $30,000. 

Hipp (Telem’t) (3,700; $1-$1.25) 
—- “King and I” (20th) (3d wk) 
Strong $16,500 after $22,500 last 
i week. 

Ohio (Loew) (1,244; 70-90) — 


“That Certain Feeling” (Par) (m.o.). 
, Third downtown lap pulling okay 


| $7,000. 

Palace (RKO) (3,285; 70-90) — 
“Behind High Wall’ (Indie) and 
“Outside the Law” (Indie). So-so 
£7,000. Last week, “23 Paces” 
opt and “Massacre” (20th), 
7,500. 

State (Loew) (3,500; 70-90) — 


“Somebody Up There Likes Me” 
(M-G) (2d wk). Slow $12,000. Last 
week, $12,500. 

Stillman (Loew) (2,700; 70-90)— 
“Trapeze” (UA) (m.o.). Fourth 
'round downtown firm $12,200. Last 
iweek, $13,000. 





Washington, July 24. 

Main stem _ b.o. 
maintain the rosy 
joved most of the summer. Four 
newcomers, at least two in sock 
class, plus some hefty holdovers, 
are making the midtown sector 
hum with activity. Two Trans-Lux 
houses, Trans-Lux, with “Eddy 
Duchin Story,” and the Lilliputian- 
Plaza, with “1948,” are both 
racking up smash biz. 

Estimates for This Week 

Ambassador (SW) (1,490: 90- 
$1.25)—-“Moby Dick’? (WB) (3d wk). 
Good $8,500 and holds. Last week, 
$12,200. 

Capitol (Loew) (3.424; 90-$1.50) 
—‘King and 1” (20th) (4th wk). 
Neat $22,000 after big $26,000, and 
above hopes, last week. Stays. 

Columbia (Loew) (1,174; 70-95) 
—"‘Creeping Unknown” (UA) and 
“Black Sleep” (UA). Brisk $9,000, 
well above house average. Last 
week, “Fastest Gun Alive’ (M-G) 
(3d wk), oke $4,000 for 5 days. 

Dupont (Lopert) (372; 90-$1.10) 
—‘‘Madame Butterfly” (IFE) (3d 
wk). Slipped to $3,500 after solid 
$4,500 last week. Stays. 


continues to 
hue it has en- 


Keith’s (RKO) (1,939; '70-95)— 
“Safari” (Col), Oke $7,500. Last 
week, “Bold and Brave” (RKO), 
$7,500. 

Metropolitan (SW) (1,200; 90- 
$1.25)—“‘Moby Dick” (WB) (3d 
wk). Fine $12,500 and stays. Last 
week, $16,000. 

Palace (Loew) (2,360; 85-$1.25) 
—Trapeze” (UA) (4th wk). Very 
steady $15,000 after big $17,000 
last week. Stays. 

Playhouse (Lopert) (456; 75- 
$1.10)\—‘‘Certain Feeling’ (Par) 


(3d wk). So-so $5,000 after disap- 
pointing, and below hopes, $5,500. 


Stays. 
Plaza (T-L) (290; 86-$1.25)— 
“1984” (Col). Wow $11,000, virtue 


ally capacity for 7 daily shows for 
this smallseater. Stays. Last week, 
“7 Little Sins” (Indie) (2d wk), 
so-so $2,000. 

Warner (SW) (1,300; $1.20-$2.40) 
—‘Cinerama Holiday” (Indie) (41st 
wk). Remains at steady $13,000, 
though last week up to $14,000, 
thanks to extra show. Stays. 

Trans-Lux (T-L) (600; 90-$1.35) 

-“Eddy Duchin Story” (Col). 
Smash $18,000. Stays. Last week, 
“Autumn Leaves” ‘Col) (4th wk), 
above hopes with $5,500. 


‘Day’ Bright 186 Leads 
Toronto; ‘Saucers’ Hot 176, 
‘Scarlet’ Fancy $16,000 


Toronto, July 24. 
With multiple booking at five 
Arthur Rank houses, Canadian 
preem of “Last 10 Days,” German- 
made film released here by Co- 
lumbia, with English sub-titles and 
dealing with the finish of Hitler, is 





|topping the town, with some 70°% 


of the audience Europe-born. On 
other newcomers, “Slightly Scar- 
let’ is also big but “Dance Little 
Lady” light. 
Estimates for This Week 

Circle, Towne (Taylor) (750; 693; 
60-$1)—*“‘Dance Little Lady” (IFD). 
Mild $6,000. Last week, “Song of 


South” (BV) (reissue) (2d wk), 
$6,500. 
Colony, Danforth, Fairlawn 


Humber, Odeon (Ranky (839; 1,351: 
1,165; 1,204; 2,318: 60-$1)—‘“Last 
10 Days” (Col). Fine $18,000 with 
Odeon, Rank showcase here, tak- 
ing $9,000. Last week, “Town Like 
(Rank), sad $9,000. 
Downtown, Glendale, Scarboro, 
State, Westwood (Taylor) (1,054; 
995; 694; 696; 994; 40-75)—‘Earth 


Vs. Flying Saucers” (Col) and 
“Werewolf” (Col) Good $17,000. 
Last week, “Congo Crossing” (U) 


and “Outside the Law” (U), $15,000. 
Eglinton, University (FP) (1,080: 


1,556; 60-$1)—‘Slightly Scarlet’ 
(RKO). Happy $16,000. Last week, 
“Wizard of Oz” (M-G) (reissue), 
| $11,000. 

Imperial (FP) (3,344; 60-$1.10)— 
“Proud Ones” (20th) (2d wk). 
Holding at fine $12,000. Last 





week, $16,000. 
International (Taylor) (557; $1)— 
“Now and Forever” (IFD) (5th wk). 


Still steady at $3,500. Last week, 
same. 

Loew’s, Uptown (Loew) (2,098; 
2,745: 75-$1.25)—‘Trapeze” (UA) 
(4th wk). Holding hefty for final 
week at $19,500. Last week, 
$22,000. 


Shea’s (FP) (2,375; 60-$1)—“Man 
Who Knew Too Much” (Par) (4th 
wk). Fine $13,000. Last week, 
$15,000. 

Tivoli (FP) (995; $1.50-$2)—“Ok- 
lahoma” (Magna) (13th wk), Okay 
$8,000, Last week, $9,000. 
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Mexican Unions Demand Production | "ere 


Of 100 Local-Based Films Per Year 


Mexico City, July 17. + 


Complaints by local union au- 
thorities that this years’ production 
decline is hurting wage earnings | 
were answered this week by Hec- | 
tor Fernandez, top Mexican Pro- | 
ducers’ Assn. official. Basing his 
position on the number of work 
weeks completed by films produced 
locally, Fernandez noted that it 
was true that the number of pix 
produced was slightly less than 
last year’s total at this time. How- | 
ever, he pointed out, local produc- | 
ers had given their productions 21 | 
weeks more shooting time as of | 
June 30, 1956, than as of the same 
date in.1955. 

If this type of increase in quality | 
rather than quantity production 
should continue it would mean that 
the technicians would have an ap- 
proximate 42-week work increase, 
on Mex financed pix, by the end | 
of this year. The figures did not | 
include U. S.-financed films, which 
pay better but which are far be- 
hind in number shot this year. 

Nevertheless, Felipe Palomino, 
Secretary General of the STPC 
(Studio Technicians Union) went 
ahead with plans to ask the semi- 
official Banco Cinematografica for 
funds for the union’s own produc- 
tion outfit, Allianza Cinematog- 
rafica, headed by Alfonso Patino 
Gomez. In their request, Palomino 
and Patino Gomez stated that the 
workers need 100 locally-made pix 
yearly to keep solvent and that a 
promised 80 by the producers in 
no way meets their needs. 


German-Made ‘Anastasia’ 
Winds Prod. in 40 days; 
Pitch Deal Re 20th Entry 


Berlin, July 17. 

The German film, “Anastasia, 
the Last Czar’s Daughter,” a copro- 
duction of Alfu, Corona and Han- 
sa, was completed here this week 
after a 40-day shooting period. The 
film’s finale had to be rewritten 
by Herbert Reinecker in a hurry as 
both producer and director didn’t 
consider it strong enough. Ending 
leaves patrons to decide for them- 
selves whether the still living Anas- 
tasia is or is not the last daughter 
of the Czar. 

The producers are still watching 
the current “Anastasia” produc- 
tion by 20th-Fox. They had the 
headstart over the latter one and 
obviously took much pains to have 
their film out in the shortest pos- 
sible time. Premiere will take place 
Oct. 4 (possibly even a few days 
earlier). at the Gloria Palast, Ber- 
lin. Deutsche London is releasing 
the film. 

Lilli Palmer, pic’s star, was given 
$24,000 for her ‘Anastasia’ role | 
plus a percentage of the profits in 
the English speaking world. She 
has already signed for another lo- 





cal film, ““Like a Storm,” costarring | 
Ivan Desny who also plays inj 
“Anastasia.” She reportedly also 


accepted two big roles in two forth- 
coming Bavaria productions. Miss 
Palmer has reached top popularity 
in Germany. She was recently pre- 
sented with the Federal Award as 
best actress of the year for her 
leading role in Fono’s ‘Devil, In 
Silk.” 





Brit. Studying Tax 
London, July 24. 

The Customs and Excise ‘Dept. 
has begun a preliminary investiga- 
tion into the structure of enter- 
tainments tax on behalf of the 
Treasury. 

This follows on the undertaking 
given by the Chancellor of the Ex- 
chequer in the House of Commons 
last month to review in time for 
next year’s budget the existing tax 
Situation as it affects entertain- 
ments, 





FINISH FRENCH-JAP FILM 
Tokyo, July 17. 

French film stars Jean Marais | 
and Danielle Darrieux left Japan 
last week after completing work on 
the first Franco-Japan coproduc- 
tion, “Springtime in Nagasaki,” 
made here by the Shochiku Co. 6f 
Japan and Cila Films of France. 
Also co-starred is Japanese actress 
Keiko Kishi. 

Based on French novelist Thom- 
as Raucat’s satirical story of a 
Frenchman in_ pre-war Japan, 
“The Honorable Picnic,” pic was 
filmed on location in Nagasaki and 
at Shochiku’s Kyoto studios. 








UA to Distribute 


| held 


|; work in “Lo Scapolo.” 


Columbia Grants 15c 
Hike to Plant Staff 


Hollywood. July 24. | 

Strike threat against Columbia 
Records’ plant here was dispelled 
over the weekend, with pact set- | 


i tlement between the firm and the 
| indie United Electrical, 


Radio & | 
Machine Workers. Hollywood set- | 
tlement followed agreement) 
reached reached June 1 and Co- 


| lumbia’s main Bridgeport, Conn., 


plant, also with the UERMW. 


Two-year contract gives the 180 | 
Hollywood employes an average | 
15¢c an hour wage hike, eight paid | 
holidays (seven previously) and a 
company-paid $4,000 life insurance 
policy. | 








German Feature 


Frankfurt, July 24. 

Latest, of the American film dis- 
ributors in Germany to. join the 
growing trend of either financing, | 
producing or at least releasing 
German-made films on their sched- 
ules in Germany is United Artists. 
It follows example of Columbia, 
which has added German films to 
its distribution for several years. 
RKO sold one German film ‘So- 
lange Du Lebst” (So Long As You 


Live), last year. 20th-Fox pro- 
duced a German-French film 
“Oase.” 

United Artists has its first 


German film for release this fall, 
‘Mein. Roboter und Ich” (My Ro- 
bot and I). The fantasy-comedy is 
being produced and directed by 
Wolf Schmidt, who is producer, di- | 
rector and star of the ‘“‘Family Hes- 
selbach” series of German films 
and radio shows. 





TTALIAN CRITICS PICK ¢ 


‘AMICT BEST OFe¥EAR 


Rome, July 17. 
The traditional “Silver Ribbons,’ 


, 


| top Italo film industry award, were | 


handed out this week at ceremonies 
at Rome’s villa dei Cesari 
nitery. “Amici per la Pelle,” di- 
rected by Franco Rossi for Cines, 
was voted best Italian pic of the 
year by a jury of film critics. Di- 
rection prize went to Michelangelo 
Antonioni for “Le Amiche,” while 
story and screenplay prize was 
awarded to “Gli Innamorati” au- 
thors Festa, Franciosa, and Cam- 


panile. 
While no actress award was 
made, jury feeling there was no 


single outstanding performance in 
this sector, the male nod went to 
Alberto Sordi (his second) for his 
Valentina 
Cortese won in the supporting role 
slot along with Memmo Carotenu- 
to, while other awards went as 
follows: music, Franscesco Lavag- 
nino for “Vertigine Bianca’; cam- 
era, Gianni di Venanzio for “Le 
Amiche”; documentary, Vittorio 
Sala for “Tempo di Tonni.” 

As best foreign film of the year 
to play on Italo screens, the jury 
chose “Casque D’Or,” French pic 
directed by Jacques Becker, over 
three other finalists “East of 
Eden,” ‘“‘Marty,” and “All Quiet On 
The Western Front.” Last-named 
received its first local showings in 
Italy this year, after being held up 
by censor for over 20 years. 





Rank Opens New House 
London, July 17. 


Claimed to be the largest theatre 
built in Britdin since the war, the 
Odeon in Sheffield, ribbon cutting 
ceremony being performed by the 
deputy Lord Mayor in the pres- 
ence of Rank homeoffice execs and 
stars. 

Theatre has a capacity of 2,349 
while the opening pic was ‘Reach 
for the Sky,” currently on pre-re- 
lease at the Odeon, Leicester 
Square. The new house is man- | 
aged by Harry Murray who was 





itransferred from London. \ 


| of 


| industry 


Mexico City, July 17. 

Production of only 40 pix by 
Mexicans in this country in 1956 
up to June 30, or 12 less than dur- 
ing the same period of 1955, 


ds, Lag Behind 55. 


| 
i 
{ 


is | 


blamed by the producers upon eco- | 
| nomic and working conditions de- 


| manded by technical-manual locals 
| ot the 


Picture Productions Work- 


ers Union (STPC). Only six are in| 


work. 

Trade opinion is that anyway a 
few quality pix always top a rash 
poor-mediocre films at the 
wickets. 


British Getting 
Out-Dated Data 


London, July 24. 

Five years after the Board of 
Trade issued a questionnaire to 
British film producing companies, 
a report has now appeared which 
states that gross cost of film pro- 
duction during the period com- 
mencing 1937 hit its peak in °48 
with a total of $54,600,000. 

Gross output figures for 





other 


| 





years include $20,048,000 in 1937, | 


$46,914,000 in 1949; $29,760,000 in 
1950, and $36,257,200 in 1951—the 
year of the census. On the em- 
ployee side, 7,785,000 were en- 
gaged in production during 1937; 
10,480,000 in 1948; 9,527,000 in 
1949; 7,782,000 in 1950 and 6,316,- 
000 in 1951. The British Govern- 
ment sponsored 375 shorts at a 
gross cost of $1,229,200, while 400 
commercial shorts cost $2,041,200. 

Dramatic feature films produced 
in 1951 totailed 129 at an outlay 
of $20,160,000, 
reels and 7,400 general entertain- 
ment cartoons came off the produc- 
tion belt the same year. 


France Up To Date (1951) 


while 1,798 news- | 


Paris, July 24. 
The governmental Centre Na- | 
tional De La Cinematographie is 


giving out figures on 
French film production 
from 1948 to 1951. 
sidered that a film 


and take 


only runs its 


| full boxoffice course in three years 


the first 33% 
the 
is 


getting 66° 
the second and about 
third, the listing and 
only up to ’51. 
Average of spectators 
has risen 15°, and the overall 
gross has taken a heightening of 
108%. However at the same time 
the cost of film production has 
gone up 130° and an even keel 
can only be maintained here via 


year, 
10% 
analysis 


|} the governmental Film Aid Funds 


and growing foreign income. 





New Anglo-German Pact 
Leaves Film Hike Open 


Berlin, July 17. 
The new Anglo-German film 
agreement, which is effective Sept. 
1, leaves the door open for a pos- 


the state of | 


Since it is con- | 


6th Berlin Cultural Fete Pulling 


Top Longhairs From Europe & U.S. 





Edinburgh Film Fete 
Marks GBS Centenary 


Edinburgh, July 24. 


The International Film 


Festival | 


here will mark the George Bernard | 


Shaw centenary this year by pre- 
senting the film “Pygmalion,” in 
which the late Leslie Howard 
played the part of Professor Hig- 
gins. 

Pic will be revived to launch a 
reportory season of top British 
films for the 25th anni of the J. 
Arthur Rank Organization. “Pyg- 
malion” was lensed in 1938, with 
Wendy Hiller as Eliza Doolittle. 

Nine other films complete the 


season. Already chosen are 
“Henry V” (1945), “Great Expecta- 


tions” (1946), “Brief Encounter” 
(1946), “Whisky Galore” (1949), 
“Odd Man Out” (1946), “I See a 


Dark Stranger” (1946) and 


Red Shoes” (1948). 





Arg. Exhibs Fear 
Move to Cutback 
Foreign-Made Pix 


Buenos Aires, July 17. 
Throughout this week Argen- 





hon political parties), appointed by 
President Pedro Aramburu to ad- 
pe his government on legislation 


“The | 


| 
| 





Berlin, July 17. 

The Sixth Berlin Cultural Fes- 
tival, which will open here Sept. 
16 and run until Oct. 2, will again 
play host to musical and dramatie 
groups from various parts of Eu- 
rope as well as from the U. S. Pro- 
gram as usual will be presented in 
all loc*' teading theatres, includ- 
ing the Municipal Opera House, 
the Titania Palast, the Schiller and 
Schlosspark Theatre. 

Among the outstanding contribu- 
tions to the festival will be per- 
formances by the New York City 
Ballet and England’s Edinburgh 
Festival Company. England will 
also send to Berlin a number of her 
top artists, such as Emlyn Wil- 
liams, Benjamin Britten, Peter 
Pearls and possibly conductor Sir 
John Barbirolli. It is also hoped 
that Igor Stravinsky will come to 
Berlin to conduct his own composi- 
tions. 

France is sending Jean-Louis 
Barrault who will appear in Vau- 
thier’s one-man play, “Le Person- 
nage Combattant.” Spain’s contri- 
bution is the Ximenez-Vargas bal- 
let of Mardid and guitarist Andres 
Segovia. Other top foreign entries 
are the Swiss Symphony Orchestra 
Winterthur and Ireland's “Our 
Lady's Choral Society.” 

On the legit side, there will be 
two world preems: The Renais- 
sance Theatre will come along with 
Erich Maria Remarque’s “The Last 
Station” and Tribuene with Arnold 
Krieger’s “Fjodor and Anna.” The- 


jatre am Kurfuerstendamm will pre- 


sent the German preem of another 
Eugene O'Neill play, “Long Day's 


| | Journey Into Night,” and Schloss- 
tina’s Board of Elders (leaders of | 


park Theatre will do the same with 


| Frances Goodrich and Albert Hack- 


‘for national reorganization, has 
been examining the draft of the 
new film law, submitted for its | 
consideration several weeks ago. | 


The draft was prepared in consul- 
tation with the many conflicting 
interests it will affect. Neverthe- 
less, so much dissension was ex- 
pressed that a special four-man 
committee is repeating the consul- 
tations, in an effort to reconcile all 


| Opinions and produce a really ef- 


annually 


fective law. 





Some form of protection is seen | 


inevitable. Just before the junta 
set to work the Committee for Pro- 
tection of the National Industry 
sent an indignant protest to the 
President because the entertain- 
ment board had classified three 
pictures made in Brazil by an Ar- 
gentine director (C. H. Christen- 


| sen, then exiled by Peron) as be- 


sible increase of the British quota | 


into Germany. Under the existing 
arrangement the United Kingdom 
is only allowed licenses for 30 
films, whereas the U. S. is per- 


| mitted to ship in around 220. 


The new pact, which in its main 


detail extends the existing agree- | 


| ment until the end of the year, in- 


dicates that the Federal German 
authorities are willing to consider 
representations from Great Britain 
for an increase in the quota “when 
it seems probable that the allotted 
amount will be fully used up.” 
Until last year, the British film 
failed to pick .up all its 
quota licenses into Germany but 
that situation has changed. 

The agreement imposes no 
striction on the export of German 
films to Britain but points out that 
their presentation is, of course 
subjected to the British exhibitors’ 
quota of 30%. There is no restric- 
tion on convertibility on either 
side. 


re- 


longing to the native industry and 
coming under the protection law. 
The exhibitors are nervous about 
a future protection law, as their 
audiences prefer the foreign pix. 
Foreign distributors are not ask- 
ing the junta to give them a hear- 
ing, as the film law is an entirely 
“internal” matter, nor do they an- 


ticipate any prospect of being 
called in for consultation. So the 
defense of foreign importations is 
left up to the exhibitors. 


ABC-Par Inks Roman 


Dick Roman, singer currently 
at the Stage Coach Inn in So. 
Hackensack, N. J., has joined 


ABC-Paramount’s artists’ roster. 
He’s cutting his first sides shortly 


British Exhib Meet 

Gleneagles, Scot., July 24. 
1957 annual conference 
British Cinematograph Ex- 
Assn. is skedded to take 
at the Gleneagles Hotel in 


The 
the 
hibs’ 
place 
May. 

George Singleton, leading indie 
exhib who controls a West Scot- 
land cinema group, will host dele- 


of 


‘gates as Assn’s president. 











Yanks Keep Coming Big 


London, July 24. 


Tourism in Britain, in the year ended March last, was the great- 
est net dollar earning export, equal to iron and steel exports to all 


parts of the world. 


Including fare payments to British shipping 


and airline companies the British Travel Assn. estimates that 250,- 


000 Yank visitors spent close to $120,000,000. 


Including Canadian 


tourists, the total soared to around $155,000,000. 

Body reckons that by 1960 U.S. dollar revenue from the tourist 
business could rise to $250,000,000 annually, but to do this there 
must be improved hotel facilities, particularly as regards the pro- 
vision of more bedrooms with private baths. 





ett’s “Diary of Anne Frank,” latter 
being directed by Boreslaw Barlog. 
The Municipal Opera will world- 
preem Hans Werner Henze’s “Koe- 
nig (King) Hirsch” under the di- 


|rection of Hermann Scherchen. 


A substantial part of the pro- 
gram will be taken up by ballet. 
In addition to the N.Y.C. Ballet and 
the Spanish Ximenez-Vargas en- 
semble, Tatjana Gsovsky’s Berlin 
Ballet will perform new works at 
the Titania Palast. Along with the 


ballet group of the Municipal 
Opera, Miss Gsovsky (this city’s 
leading choreographer) will also 
stage the Berlin preem of Boris 
Blacher’s ballet “The Moor of 
Venice” and the second act of “The 
Swan Lake.” 


Italo Video Giveaway 
Show Riding on Top Of 


Legal Nielsen Ratings 


Rome, July 17. 

A series of suits has character- 
ized the recent rise to success of 
the popular Italo teleshow, ‘‘Lascia 
o Radoppia.” Fact that some early 
suits have been successful has en- 
couraged others to try, hence the 
current rash of litigations between 


contestants and RAI-TV, the Italo 
tele-radio net which sponsors the 
show 

Latest case, settled for the con- 


testant, Giovanna Ferrara, involved 
her claim that the question she was 
asked on the quiz show—and which 


she failed to answer correctly— 
was misleading and unfair. She 
|sued for readmittance to the-con- 
| test and RAI, recognizing that its 
experts had badly worded the 
question, which concerned U. S. 


| history, incidentally, decided to 
|} give Miss Ferrara another chance 

While some cases such as the 
above never reach civil court, 
others do. Most recent of these is 
suit for readmittance field by an- 





other disappointed contestant, Gi- 


ancarla Luecchini Following the 
RAI turndown of an earlier plea, 
Miss Lucchini has now gone to 


court to fight for her case. As with 
the quizzer in itself, these weekly 
court affairs likewise rate headlines 
throughout Italy, indicating cur- 
rent highriding following of the 
show. 

Latest imbroglio involving the 
show, of a different nature, con- 
cerns the fact that the Ministry of 
Defense has forbidden the appear- 
ance on the show of a Marshal of 
the Italian Gendarme _ Corps, 
“whether in or out of uniform.” 
The marshal in question, Ambrogio 
Gubellini, hopes that the Ministry 
will go back on its decision, citing 
the example of U. S. telequiz ap- 
pearances of Armed Forces per- 
sonnel of all ranks. 








14 VARIETY Wednesday, July 25, 1956 








Warner 
Bros. 
present 


it! 





; % Sh. x : 
A bd a 2 3 a ¥ 


A hidden shame out in the open-- 
- and the most terrifying rock-bottom 
a woman ever hit for love! 








Recommended fer 


ADULTS ONLY! : 











Wednesday, July 25, 1956 


VARIETY 


PICTURES 


15 








Hollywood Production Pulse 








ALLIED ARTISTS 


Starts, This Year........ 17 
This Date, Last Year......14 








“HUNCHBACK OF PARIS” 
(Shooting in Paris) 
Prods.—Robert and Raymond Hakim 
Dir.—Jean Delannoy 
Gina Lollobrigida, Anthony Quinn, Jean | 
Danet, Philipe Clay, Pieral. | 
(Siarted April 17) 
“JEANNIE” 
(Shooting in London) 
Prod.—Marcel Hellman 
Dir.—Henry Levin 
Vera Ellen, Tony Martin, Robert Flem 
yng 
(Starved June 25) 
“OUT OF THIS WORLD” 
Prod.—Ben Schwalb 
Dir.—Jean Yarbrough 
Huntz Hall, Stanley Clements, Phillip 
Phillips, Joi Lansing, Bowery Boys 
(Started July 9) 
“DRAGOON WELLS MASSACRE” | 
Prod.—Lindsley Parsons | 
Dir.—H-rold Schuster 
Borry Sullivan, Mona Freeman, Dennis 
O’Keefe, Katy Jurado, Hank Warden, 
Sebastian Cabot, Casey Adams, John 
Sheppodd, Trevor Bardette i 
(S.arted July 9 | 





COLUMBIA 


Starts, This Year........ 16 
This Date, Last Year..... 14 





“FIRE DOWN BELOW” 
(Warwick Productions) 
(Shooting in Trinidad) 
Exec Prods.—Irving Allen, A. R. Broc- 
coli 
Prod.—Ronald Kinnoch 
Dir.—Robert Parish 
Rita Hayworth, Robert Mitchum, Jack | 
Lemmon. Edric Connar, Bonar Col- | 
leano, Joan Miller, Herbert Lom, 
Peter Illing. 
(Started May 14) 
"END AS A MAN” 
(Horizon-American Production) 
(Shooting in Florida) 
Prod.—Sam Spiegel 
Dir.—Jack Garfein | 
Ben Gazzara, James Olsen, George Pep- | 


pard, Arthur Storch, Pat Hingle, 

Paul Richards, Geoffrey Horne, Larry 

Gates H 
(Started July 2) | 


“SEVEN WAVES AWAY” 


(Copa Productions) 
(Shooting in London) 
Exec. Prod.—Ted Richmond 
Prod John R. Sloan 
Dir Richard Sale 
I'vrone Power, Mai Zetterling, Lloyd 
Nolan, James Hayter, Stephen Boyd, 
Moultrie Kelsall, Noel Willman, Clare | 
Austin, David Langton, Clive Morton, 
talph Michael, Austin Trevor 
Siarted July 9 
"THE MISSING WITNESS” 
Prod Joni Taps | 
Dir William Asher | 
Betty Garrett, Phil Carey, Cory Allen, 
John Barrymore Jr., Gerald Sarra- 
chini, Jerry Matthers, Sam Gilman, 
Rusty Lane, Ainslie Pryor, Paul Pi- 
cerni, Julie Upton. Hesdon' Booth, 
Jack Lomas, Eve McVeagh 
(Started July 9) 


"THE PHANTOM STAGECOACH” 




















Prod Wallace MacDonald 
Dir Ray Nazarro 
William Bishop, Kathleen Crowley, 
Richard Webb, John Doucette, Ray 
Teal, Eddie Waller, Fred Coby, 
Frank Ferguson, Hugh Sanders, 
Percy Helton, Maudie Prickett, Byron | 
Foulger, John Lehmann, Lane Brad- | 
ford 
(Started July 9) | 
“RUMBLE ON THE DOCKS” 
Prod Sam Katzman 
Dir Fred F. Sears 
James Darren, Jerry Janger, Edgar 
Barrier, Michael Granger 
(Started July 10) 
“THE CAPTIVES” 
Prod Harry Joe Brown 
Dit Budd Boetticher 
Randolph Scott, Maureen O’Sullivan 
Started July 16) 
7 ’ 
WALT DISNEY 
Starts, This Year eer es 
This Date, Last Year .......1 
At 
METRO 
Starts, This Year....... oe 
This Date, Last Year.......11 
“RAINTREE COUNTY” 
Prod David Lewis 
Dit Edward Dmiryk 
Montgomery Clift, Elizabeth Taylor, 
Eva Marie Saint, Tom Drake, Nigel 
Patrick, Lee Marvin, Kod Taylor, 
Agnes Moorehead, Walter Abel, 
Jarma Lewis, Myrna Hansen ] 
Started April 3) 


“TEAHOUSE OF THE AUGUST MOON” 


Prod Jack Cummings 

Dit Daniel Mann 

Marlon Brando, Glenn Ford, Machiko 
Kyo, Eddie Albert. Paul Ford, Henry 
Morgan, Mitsuko Sawamura 

(Siarted -April 16) 


“THE GREAT AMERICAN PASTIME” 
Prod Henry Berman 
Dit Herman Hoffman 
om Ewell, Anne Francis, Ann Miller 
(Started June 25) 

“CAPITAL OFFENSE” 
Prod.—Morton Fine 
Dir.—David Friedkin 
Leslie Nielsen, Coleen Miller, 

Best, Edward Andrews, Marianne 
Stewart, Barbara Lang, Jay C. Flip- 
pen, Paul Richards, Marjorie Hellen 
(Started July 16) 


James 





PARAMOUNT 


Starts, This Year........ 11 
This Date, Last Year....: 7 





“FUNNY FACE” 
(‘Shooting in Paris) 
Prod.—Roger Edens 
Dir.—Stanley Donen 


Aucrey Hepburn, Fred Astaire, Kay 





Thompson, Robert Flemyng, Michael 
Auclair 
(Started April 9) 
| “THE RAINMAKER” 
| Prod.—Hal Wallis 
Oir.—Joseph Anihony 
Burt Lancaster, Katharine Hepburn, 
Wendell Corey, Lloyd Bridges, Earl 
Holliman, Cameron Prud’‘homme 


(Started June 18) 


| “THE BUSTER KEATON STORY” 


Prods.—Robert Smith, Sidney Sheldon 

Dir.—Sidney Sheldon 

Donald O’Connor, Ann Blyth, Rhonda 
Fleming, Peter Lorre, Larry Keating 

(Started June 25) 

“THE JIM PIERSALL STORY” 

Prod.—Alan Pakula 

Dir.—Robert Mulligan 

Anthony Perkins, Karl Malden, Norma 
Moore, Perry Wilson, Adam _ Wil- 
liams, Peter Votrian, Brian Hutton, 
Bari Burns 

(Started July 10) 


REPUBLIC 


Starts, This Year......... 4 
This Date, Last Year......12 








“ACCUSED OF MURDER” 


Assoc. Prod.-Dir.—Joe Kane 

David Brian, Vera  Ralsion, 
Blackmer, Virginia Grey, Lee Vann 
Cleef, Warren Stevens, Barry Kelly, 
Richard. Karlan, Bob Swan 

(Started July 16) 


RKO 


Starts, This Year.........10 
This Date, Last Year......10 








“BUNDLE OF JOY” 
Prod.—-Edmund Grainger 


Dir.—Norman Taurog 

Eddie Fisher, Debbie Reynolds, Adolph 
Menjou, Tommy Noonan, Nita Tal- 
bot, Scott Douglas, Howard McNear, 
Gil Stratton, Jr., Robert H. Harris, 
Una Merkel, Melville Cooper, Bill 
Goodwin, Roxanne Arlen, Bonnie 
Bolding 


(Started June 11) 


“RUN OF THE ARROW” 

Prod.-Dir.—Samuel Fuller 

Rod Steiger, Sarita Montiel, Ralph 
Meeker, Brian Keith, Col. Tim Mc- 
Coy, Oliver Carey, H. M. Wynant, Jay 
C. Flippen, Stuart Randall, Charles 
Bronson, Frank de Kova, Billie Miller 

(Started June 19) 


“THE DAY THEY GAVE BABIES 
AWAY” 


Prod.—Sam Wiesentnal 

Dir.—Allen Reisner 

Glynis Johns, Cameron Mitchell, Rex 
Thompson, Patty McCormack, Alan 
Hale, Hope Emerson, Ellen Corby, 


Stephen Wooten, Butch Bernard, Eu- 
landa White, Terry Ann Ross 

(Started June 25) 

| “THE YOUNG STRANGER” 

Prod.—Stuart Miller 

Dir.—John Frankenheimer 

James MacArthur, Kim Hunter, James 
Daly, James Gregory, Whit Bissell, 
Roxanne Arlen, Jeff Silver, Marian 
Seldes 

(Started July 9) 


“BRAVE TOMORROW” 
(Galahad Production) 


| (Shooting in New York) 


Hiram Brown 
Dir.—John Newland 
John Beal, Augusta 

Strudwick 

(Started July 9) 


"1 MARRIED A WOMAN” 


Prod. 


Dabney, Shepperd 


| 


| “THE EYES OF FATHER 


Sal Mineo, John Saxon, Luana Patten, 
Fay Wray. Rod MeKuen, Sue George 
(Started July 16) 


TOMASINO” 

Prod.—Robert Arthur 

Dir.—Joseph Pevney 

Tony Curtis, Marisa Pavan, Gilbert Ro- 
land 

(Started July 16) 


“THE DEADLY MANTIS” 
Prod.—William Alland 
Dir.—Nathan Juran 
Rex Reason, Mara Corday 
(Started July 18) 





WARNER BROS. 


Starts, This Year...... eg: 
This Date, Last Year......12 





“THE OLD MAN AND THE SEA” 
(Shooting in Cuba) 
Prod.—Leland Hayward 
Dir.—Fred Zinnermann 
Spencer Tracy 
(Started April 4) 


“BUFFALO GRASS” 


| Jaguar Productions} 


Sidney 


| (Shooting 





| 


| (Shooting in New 


Prod.—William Bloom 

Dir.—Hal Kanter 

George Gobel, Diana Dors, Adolphe 
Menjou, Nita Talbot, Jessie Royce | 


Landis 


(Started July 16) 


20th CENTURY-FOX 








Starts, This Yedr........ 9 
This Date, Last Year..... 10 
“ANASTASIA” 
| (Shooting in London) 
Prod.—Buddy Adler 
Dir.—Anatole Litvak 
Ingrid Bergman, Yul Brynner, Helen 
Hayes, Akim Tamiroff, Natalie Scha 
fer 


(Started June 4) 
“TEENAGE REBEL” 


Prod.—Charles Brackett 

Dir Edmund Goulding 

Ginger Rogers, Michael Rennie, Mildred 
Natwick, Betty Lou Keim, Diane Jer 
gens, Rusty Swope 

(Started June 21) 





UNIVERSAL 


Starts, This Year........ 
This Date, Last Year..... 





“THE INCREDIBLE SHRINKING MAN” 


Prod Albert Zugsmith 

Dir Jack Arnold 

Grant Williams, Randy Stuart April 
Kent, Paul Langton, Kaymond Bailey, 


William Schallert 
(Started May 28 
“INTERLUDE” 
(Shooting in Munich) 
Prod Ross Hunter 
Dir Douglas Sirk 
June Allyson, Rossano Brazzi, 
Cook, Keith Andes, Ilka 
Frances Bergen, Francoise 
(Started June 18) 


“THE WORLD AND LITTLE WILLIE” 
Prod.—Howard Christie 
Dir.—Jerry Hopper 
Maureen O’Hara, Tim Hovey, John For- 
sythe, Frank Faylen. Philip Bourneuf, 
Jeanette Nolan, Barry Atwater. 
(Started June 28) 
“QUANTEZ” 
Prod.—Gordon Kay 
Dir.—Harry Keller 
Fred MacMurray, Dorothy Malone, Syd- 
ney Chaplin, John Gavin, John Larch, 
Michael Ansara 
(Started July 9) 
“JOE BUTTERFLY” 
(Shooting in Japan) 
Prod.—Aaron Rosenberg 
Dir.—Jesse Hibbs 
Audie Murphy, George Nader, Burgess 
Meredith, Keena Wynn, Charles Mc- 
Graw, John Agar, Eddie Firestone 
(Started July 9) 
“CRAZY LOVE” 
Prod.—Edmund Chevie 
Dir.—Richard Bartlett 


Marianne 
Chase, 
Rosay 








Assoc. Prod.—George Bertholon 

Dir.—Gordon Douglas 

Alan Ladd, Virginia Mayo, Edmond 
O’Brien, Les Johnson, John Qualen, 
Julie Bishop, Tony Caruso, Don 


Castle, Les Johnson 
(Started June 25) 





INDEPENDENT 








“TRE PRIDE AND THE PASSION” 
(Stanley Kramer Productions) 

(For UA Release) 

in Spain) 

Prod.-Dir.—Stanley Kramer 

Cary Grant, Frank Sinatra, Sophia Lo 


ren 
(Started April 23) 


“THE MONTE CARLO STORY” 

(Titanus Films) 

(UA Release) 

(Shooting in Monaco) 
Dir.—-Sam Taylor 
Marlene Dietrich, Vittorio 

thur O’Connell 
(Started May 22) 


“SPRING tEUNION” 
(Bryna Pruductions) 
(UA Release) 
Prod.—Jerry Bresler 
Dir.—Robert Pirosh 
Betty Hutton, Dana Andrews, Jean 
Hagen, Robert Simon, Gordon Jones, 
Laura LaPlante 
(Started June 4) 


“DRANGO” 
(Earlmar Productions) 
(For UA Release) 
Prod.-Dir.—Hall Bartlett 
Jeff Chandler, Linda Darnell, Julie Lon- 
don, Donald Crisp, John Lupton, Ron- 
ald Howard 
(Started June 5) 


“HIDDEN FEAR” 
(St. Aubrey-Kohn Production) 
(UA Release) 
Dir.—-Andre de Toth 
John Payne 
(Started June 


De Sica, Ar 


11) 


“TWELVE ANGRY MEN” 
(Orion-Nova Productions) 
(UA Release) 

York) 
Reginald Rose, 
Dir.—Sidney Lumet 
Henry Fonda, Lee J. 
(Started June 25) 


“MEN IN WAR” 
(Security Productions) 
(For UA Release) 
Prod Sidney Harmon 
Dir.—Anthony Mann 
Robert Ryan, Aldo 
James Edwards, 
Vic Morrow, 
(Started July 9) 


“THE COUNTERFEIT PLAN” 
(Amalgamated Productions) 
(Shooting in England) 
Prods Richard Gordon, 
ter Jr. 
Dir.—Montgomery 
Zachary Scott 
Johns 
(Started 


Prods. Henry Fonda 


Cobb, Ed Begley 


Keith, 
Persoff, 


Ray, Robert 
Nehemiah 
Phil Pine 


Charles F. Vet 
Tully 


Peggie Castle, Mervyn 


July 9) 


“THE HALLIDAY BRAND” 
(Collier Young Productions) 
(For UA Release) 
Prod Collier Young 
Dir Joseph H. Lewis 
Joseph Cotten, Viveca 
Blair, Ward Bond, 
(Started July 9) 


“WAR DRUMS” 
(Bel Air Production) 
(For UA Release 
(Shooting in Utah) 
Exec Prod Aubrey 
Howard W 
Reginald Le 
Barker, Joan 
Jil Jarmyn Larry 
Parnell, Richard 
(Started July 16) 


“SHOWDOWN CREEK” 

(B. G. Production) 

(For UA 
Exec 


Prod 


Lindfors, Betsy 


Bill Williams 


Schenck 
Koch 
Borg 
Tyler, Ben Johnson, 
Chance, James 
Cutting 


Release) 
Prod Bob 
John Beck 
Dir Gerd Oswald 
John Derek, John Smith 
(Started July 19) 


Goldstein 





Less Free Loading 

Most recent indication of 
the general economy being in- 
stituted by the film companies 
is the order to homeoffice pub- 
licity staffers to cut. expenses 
The new modus operandi is 
fewer lunch dates with con- 
tacts and less entertaining. In 
addition, department auditors 
are giving each expense ac- 
count a careful onceover. At 
one or two companies, specific 
permission is required from 
the department chief before 
an “expense account” lunch 
date can be made. 

Another victim of economy 
is the night screening. Several 
companies are minimizing the 
number of night screenings to 
save on payments to projec- 
tionists. In general, all fringe 
expenditures associated with 
bally operations are being 
eliminated. 














FBI: Don’t Exploit Us 


Hollywood, July 24. 
Hollywood writers have again 
been put on notice—the Federal 
| Bureau of Investigation is not to be 

tried with for script purposes. 
Writers Guild of America West 
disclosed it had received a new 
official notification that members 
must receive written permission 
before using the bureau’s name or 
initials “in any way calculated to 
imply FBI authorization or en- 
dorsement of any dramatic offer- 

ing, whether film, tv or radio.” 











ewsreels Square 


With Australia On 


American theatrical newsreels 
have won free access to and com- 
plete rights of coverage of the 
1956 Olympic Games in Australia 
which they will cover as an inter- 
national pool. 

Agreement was reached in New 
York last week between Kent 
Hughes, chairman of the Olympic 
organizing committee, and a group 
of newsreel execs headed by John 
D. LeVien, news editor and as- 
| Sistant general manager of Warner- 
Pathe News. LeVien, in 1952, 
| headed the pool that covered the 
' games at Helsinki, Finland. 

The arrangement covering the 
Australian games represents a vic- 
tory for the American reels in the 
| face of earlier Australian deter- 
| mination to sell the rights. In 
fact, the Australians had given an 
option on film coverage to a Brit- 
lish commercial tv outfit. Latter 
| has allowed the option to drop 
With six cameramen expected to 





| 


make up the international pool, 
from which all countries will be 
able to draw footage, the cost of 


coverage will be shared equally by 
|all. The Australians, in turn, will 
| get—for their own use—a copy of 
every foot of film shot by the pool 
lensers. Intention is to make up a 
commercial subject for release to!l- 
lowing the games. 

One point of issue remains and 


will be discussed at a future date 
with the Australians. Latter are 
eager to use the pool film—plus 
their own pictures—on a sponsored 
tv show in the U.S. concurrent 
| with the release of the theatrical 


| and tv newsreels. Hughes said he 
could understand American news- 
reel objections to this and it looks 
likely that there will be no tv re 
| lease of the coverage until a speci 
' fied date following theatrical re- 
lease. ; 

However, the tv 
operating as their own unit, also 
had a huddle with Hughes and 
made their own arrangements with 
him. 

* Arrangement, as far as theatrical 
coverage is concerned, is very simi- 


newsreels, now 


lar to that which pertained during 
the 1952 Olympics, when the Amer- 
ican reels also had to fight for the 
right to free coverage on a pal 
with the press. 

Olympic committées freely ad- 
mit that they’re eager to get some 
money into the till to finance 
future trips of their teams 


Australian 
Cinesound 


Coverage of the 
games will be done by 
and the Australian Movietone 
News camera crew. Pool consists 
|of French, Australian, American 
and British reels. Special arrange- 
|ments will be made to rush the 
| film to the U.S. Commercial as- 
| pects of the film and tv coverage 
| of the games has been assigned to 
‘the Fremantel Overseas Radio & 
| Television Co., 
| Paul Talbot, attended last week’s 
powwow in N.Y. with Hughes. 

The Americans agreed at the 
meeting to limit the length of each 
Olympics subject in individual 
| newsreel issues. It was felt that 
|a limit of 300 feet per issue would 
ij be reasonable, 


Vendetta Against Rembusch Because 
Of Testimony Termed ‘Nonsense’ 


But Exhibitor Senses Collusion 


¢ Charging that three film 


com- 
panies are deliberately withhold- 
ing product from his theatres in 
retaliation for his testimony before 
the Senate Small Sub- 


committee, Trueman T. Rembusch, 
prominent Allied States Assn, 
leader, has filed a complaint with 
Sen. Hubert Humphrey, chairman 
of the subcommittee. In addition, 
Rembusch has appealed to his 
homestate senators, Indiana's Ho- 
mer E. Capehart and William E. 
Jenner. 

The Indiana theatreowner, head 
of Syndicate Theatres, singled out 


Business 





1956 Olympics: 


whose president, | 


Paramount, Columbia, and Uni- 
versal as the distributors that are 
' denying product to his circuit. The 
{allegation immediately brought 
the response of “sheer nonsense” 
from U's sales chief Charles Feld- 
man and “too ridiculous for com- 
ment” from a Par spokesman. 
Columbia declined to comment. 

Reached at his Franklin, Ind., 
headquarters, Rembusch said that 
the “pattern of buying” which his 
circuit had enjoyed for many years 
was withdrawn soon after his ap- 
pearance before the committee. 
Especially noticeable, he indicated, 
was the position of the film com- 
panies with respect to reviews on 
percentage pictures. “All three 
parties appeared to act at the same 
time," Rembusch alleged. “The 
conclusion of collusion is almost 
irresistable. It seems strange that 
a pattern of buying which we have 
enjoyed for so long should sud- 
denly be destroyed.” 


‘Picnic’ Wasn’t 

The Indiana circuit operator 
said his differences with Univer- 
sal are nearing a solution, but that 
his problems wiih Columbia and 
Paramount are far from. solved. 
Col’s withdrawal of product, he 
said, stemmed from the booking 
of ‘‘Picnic.” Booked at 50-50 terms 
at his Franklin firstrun house, the 
results, according to Rembusch, 
were disappointing and he _ re- 
quested Col to be “realistic” on 
| the terms for the remainder of the 
circuit. Meanwhile, he said, he paid 
Col for shorts and flat pictures but 
withheld payment on the “Picnic” 
percentage until he received a firm 


reply from Col on revised terms 
for “Picnic.” According to Rem- 
busch, as long as Col was in no 


hurry to make a new offer for the 
picture, he was in no hurry to 
make a payment. Almost three 
months went by, he said, until Col 
acknowledged his letter, insisting 
on the original 50-50 terms. Mean- 


while, Rembusch said he received 
a letter from Col’s’ attorneys 
threatening suit if he did not pay 
up. This is the first time, he de- 
clared, that “‘we have ever received 
a collection letter.” 


In relation to Paramount, Rem- 
sch said there was disagreement 
the terms on 
and Anything Goes.” 
paid for shorts and flat pictures 
obtained from Par, he withheld 
payment on the disputed pix. He 


bu 
Ovel 


ittoo”’ 
While he 


; tose i 


said Par informed him that unless 
an agreement was reached on the 
disputed pix, the company would 
not service his theatres on future 
releases 

Allied Theatres Owners of In- 
diana, which Rembusch had headed 
for eight years, immediately came 
to his support. A bulletin from the 
Allied unit urges its members to 


ask Senators Capehart and Jenner 
? 


to “carefully examine the facts in 


the charge.” The ATOI members 
the bulletin notes, are not required 
to take a position in writing to 
their senators, but it urges that 


the letter request that “thoughtful 
examination be given so that no 
exhibitor is being made, or can be 
made, the object of retaliation be-. 
cause he has the courage to speak 
out in behalf of his branch of the 
industry.” 

Rembusch, a prexy of National 
Allied for two years and currently 
the alternate national director 
from Indiana, was one of the prin- 
| cipal exhibitor witnesses before 
|the Senate committee probing in- 
dustry trade practices. 





! Cosmopolitan, the Hearst mag- 
| azine, is preparing a special motion 
‘picture issue for October. 
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Balto Healthy; ‘King’ Boff 


$17,000, 2d ‘Moby’ 116 


Baltimore, July 24. 


Healthy h.o. grosses predomi- 
nate here this week. “King and I” 


Amusement Stock Quotations 7 


(N.Y. Stock Exchange) 
For Week Ending Tuesday (24) 
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a or 1 . »wtre ay , ardayv «< ° “mio Ss 499 y 7 4 ‘ eel 3 97 a 7 
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$1.80)—"Tne Phantom Horse ‘In- | (34 wk), $10,500. wk). Boff $17,000 after $22,000 | A 
aa apened pesmi L7vate | Tabor (Fox) (1,957; 50-85)— | opener. | Over-the-Counter Securities 
Nahe - s a ts -" Lost |. Massacre. (20th) and “Abdullah : Playhouse (Schwaber) (410; 50- | Bid Ask 
oe OF capenees ie: OS’ | Harem” (20th). Poor $2,000. Last '¢1)—“Lovers and Lollipops” (In- | 357 40 41% 
Horizon” (reissue) nabbed $2,600, .., -ubseauents + pela: — FOIE PPR CET COCO CT TTT 1 
ie ka oe ae : week on subsequents. |die). Pleasing $3,500. Last week, > , 93 31 = % 
for 6 days of fifth and final week. | i rede \“Adorable Creatures” (Indie) (7th Chesapeake Industries .... cocccccscee oe ‘2 
Palace (RKO) (1,700; 50-$1.60)— , 5 d ’ L f 146 | | wk), $2,000. | Cinerama Inc. Cavcccceeces : 44 - _ VY 
“Francis i 3 se” Mnerama Prod. — ........ ae eee “4 — 
Francis in the Haunted House” | Some 0 y 0 ty n Stanley (WB) (3,200: 30-$1.25)— Cinerama Prod. — ‘eo 2 a ~ 
(U) and vaudeville. Looks to hit | “Moby Dick” (WB) (3d wk). Stil] | DuMont Broadcasting ............++-+++-- 7 734 : 
acceptable $14,500. Last week | .§ ? ] : . a. ts a bet Wingma THOATTOS ... «12 cscseess 258 312 + 
“rs Pima teeee PETTY cal et mopping up at $11.000 following 2 - 2 9) 
Congo Crossing” (U) with vaude, *% $16.000 for the second | Offietal Films .........cccccccccescssecs 134 2% 
$14,500. Buffalo, July 24. Town (Rappaport) d 400: 50-$1)| Polaroid © ow .e eee eee reer e tere eee: 88*2 912 — 72 
of aramount ‘ABC-P') (3,664; $1-| Biz is perking here this week! _«“Snfari” (Col). Starts tomorrow| U.- A. Theatres .......... eee been ee cate 6% we + ” 
$2)—“Santiago (WB) (3d wk). with stout newcomers strirring up |(Wed.). “Autumn Leaves” (Col) Walt Disney ....... errr eT Ter ST ee 45% 02%4 — % 
Initial holdover session ending (0- | traffie at the wicket. “Somebody | was okay at $8.500. a 
Cooked by 5 oo ae a be | Up There Likes Me” is Mrees at salle ated oe * Actual Volume. 
eaded t0r gouwuveor hear. \/pen- | the Buffalo and “Seven Men From ' tations furnished by Dreyfus & Co.) 
ing week hit fair $37,000. “Earth | Now” is sharp at the Paramount. | LOS ANGELES Quotations | gin: 
Vs. Flying Saucers” (Col) opens) «King and I” is clicking on an ex- Si Sathddinissaadt Canes: tenes Oh = SS 
Aug. | tended run at the Center while wy — wo Soe 
Paris (Pathe Cinema) (568; 90-|“Cinerama Holiday” is still terrific 0 big $30,000. Last week, : r W 
$1.80)\—“‘Proud and Beautiful” (In-! at the Teck. 99<,900. conom cs us e sree 
die) (9th wk). Eighth frame end- | Estimates for This Week Warner Beverly (SW) (1.612; $1- 
ed Sunday (22) was okay $6,500 | Buffalo (Loew) (3.000: 60-$1.00) $1.75)—“Duchin Story” (Col) (4th | ——W_WW—— ¢ontinued from page 3 
after $7,200 for previous session. nae a “ o U TI tna 1 eae M ‘sy | Wk) Okay £$8.000. Last week. : , : avi the com- 
Continues. “The Decters” (indie) | ~~, meron? <P fnere hikes aa $13,500 higher. The low man sells no more resigned and iS leaving the ¢ 
booked to follow but no date set. (M-G). Lofty $14,000. ert week, Fox Beverly (FWC) (1,334; 90- ‘than 18,000 bookings on the two Pans Aug. 1. ; ‘ 
Radio City Music Hall (Rocke- Trapeze” (UA) (3d wk), $11,000. $] 50)—"Great 5 enatebionn Ch: be ce By contrast with the situation in 
fellers) (6,200; 95-$2.75) — “The| Paramount (Par) (3,000; 60-80)— | (py, (5th wk) Mild $3 200 Last Issues. New York, the foreign reels and 
Eddy Duchin Story” (Col) and | “Seven Men From Now” (WB) and week. $4500.” ee an In some instances, it’s reported [ S reels abroad are doing very 
stageshow (5th wk). Fourth stanza| “Star of India” (UA) Sharp ee Tee oe 3 a er ere eae old to. well and still get wide eirculation. 
ending today (Wed.) will likely hit | $11,000. Last week, “Statellite in| ,. Four Star ‘868; 90-$1.50)— that the reels have been s pall ° : 
strong $140,000 after $142.000 for | the Sky” (‘WB) and “Three Out- Proud and Proiane (Par) (6th! firstrun situations at below print aa aac em a 
third round. Probably will remain | laws” (Indie), $10,000. la Nice $6,509. Last week, same. | cost. Even so, exhibs continue 
for a sixth week before “High So-| Center (Par) (2,000; 50-$1.00)— Fine Arts ‘(FWC) (631; $1.25- to cancel out. The latest to clip Ego-Massage 
ciety” (M-G) takes over. “The King and I” (20th) (4th wk). $1.75) — Fantasia’ ‘BV) (reissue) the reel from their programs are 
ed (UAT) (1,545; $1.50-$3.50) Dandy $10,000. Last week, $11,500.) (‘th wk). Okay $5,000. Last week, the T & D circuit on the Coast | =—__ Continued from page 3 Soe 
—“OKlahoma” (Magna) (41st wk) aden (Basil) (3.000: 50-80 _— . Stuar vere ‘hain . ith the actor 
Present round ending today (Wed.) “mee Pine antl ‘Cob Fox Wilshire (FWC) (2,296; $1- 29 ig i sang A get netaaea "13 o¥ = peace eo e wife” 
is heading for good $21,300, equal |... 9 emp, Werewolf” | ae . (9a wk) | $1.75)—"Trapeze” (UA) (8th _ *k) vip rng os ana toic em Me tacts ppt 
to the 40th week’s.take. one Rad pa . ped be we nM dy Nice $10.000. Last week $1 700, Blame, for the most part, is put 'egmmented a circuit man. We 
Plaza (Brecker) (556: $1.50-$1.80) — pt, JUU, 4a =e Sage a Ezyptian. United Artists iu ATC) on television, which gets the news | know that stars sell pictures. And 
—‘Fruits of Summer” (Indie) (2d Century ‘Buahwk) (2,000; 60-85) (1.411: ' 249- 3] 10-$2.75) “Okl: on the air faster, even though— a few directors do, too, like De- 
wk). Initial round ended yesterday | ~~. S¢reaming Eagles” (AA) and homa” (Magna) (36th wk Eevoti: “according to possibly prejudice | Mille or Hitchcock. It gets crazy 
(Tues.) was a sock $13,200. Looks “- Mga Hills A, AA 7 hat sie iP ew p~onom Mi! ay Puan, newsreel execs—the quality of the | when one-quarter of selling space 
; > 2 io £9 (O( 4as ek, “Abad ah’s | 248 K Je ay o1d,. ; 4as : aie a. i: Fe ae 
me eee ae \ (5.717: 65-89 Harem” es aaa > nde week. same. tv coverage leaves much to wisn goes for credits. That satisfies 
“The g it si 1 30th) 3 ae 20th), $7,500 Warner Hollywood (SW) (1.364: | fr. At the same time, the theatri- | ego. It sure doesnt sell the pic- 
- 1e Ss {a witn atid Ja. * , Ay m6 c conne ‘s as o> ve "AeIlS a > ° j j a- ‘“e,”’ 
siageshow (4th wk). One of. th Teck (Cinema Products) (1.200: *! 20-$2.65 -“Cinerama Holiday” | Cal reels have a ~, incina ware. m um 
real big ones on the street, with | $1.20-$2.40) — “Cinerama Holiday” | (Indie) (37th wk). Staried current | Uon to overcome the problem via Within the past year, with more 
three-day weekend business top- | (Indie) (25th wk) Powerhouse Stanza (22) after fancy $23,800 last a switch to feature-type material. of the creative and acting talent 
ping previous Fri-Sun. total by $14,000. Last week, same week “Perhaps, if we'd been allowed , owning a part of the pictures, con- 
$6,000. Third session ending to - ’ ; to do things our way, we might | tract provisions on billings — 
morrow (Thurs.) looks to hit $126, have done better,” was one com-/| become stricter and more elab- 
v0y oF near after $124,000 third ; CHICAGO MINNEAPOLIS ment. “After all, Time Magazine | orate until, today, the ad depart- 
-— pe pence am Par ee ‘Continued from page 9) (Continued from page 11) is a success, and they, too, com- | ments are bound by intricate con- 
“gemanede tm art hong ge Steady $5.500. Last week, $6500. outdoors action picture, but strong pete with the daily newspapers.” | tractual ruJes. Violation of these 
(M-G) (3d wk). Third 2 oe pa ,| Oriental ‘Indie (3,400; 98-$1.25) | opposition is militating against b.o.|It is generally conceded that the | rules inevitably brings memoes 
today (Wed.) looks like w+ e926 etig Fenngy ‘. na = we. That CG a ae Last week, | theatrical reels have a much bet- | from the ‘on —n by 0 
i” Meee a 4 an ig $39, szast week, $45,000. | “ina ertain Feeling” (Par) (2d |ter chance lo a thorough and | professional guilds or the agents 
UV0O. Second session was $21,000 img Mert . : i ter chance to do a thorough anc E . 
Running below expectations. Palace (Indie) (1,484: $1.25-$3.40) wie $6,500 or $16,000 for two analytical job on the screen than for talent and complaining of 
Sutton (R&B) (561; $1-$1.80)— | — ‘Cinerama Holiday (Indie) (58th mona does tv with its limited time. breach of contract. _ 7 
‘ sas , A wine wk) i 1c &. a¢ Lok Mann) ( ° g 5) : Perm ar , , ( 
Moby Dick” (W B) (4th wk). Third wk ; St aunch $24,000. Last week, - World (Mar n ‘400; 85-$1.25 One of the reasons why the Eve n on comparatively , mint 
week ended last night (Tues.) was | $23,000. King 4nd I” (20th) (2d wk.).  Pil- esis haven't kept up with the | Pix. the position of an actor's heat 
smash $20,500, just under the Roosevelt (B&K) (1.400: 65-98) IDS UP phenomenal grosses for a +4 a ge ae instance, | im an ad (it’s a half an inch under 
te week's $21,000. Continues “Johnny Concho” UA) and a ae a leon’ Ginaan, it’s. nese impo ible for them to the other fellew-s) ecames “ a0 } 
indef, “Star Fear” (UA) (2 "eae Ss reek stupendous § ,000. | 4** AE PUSS act ni as C » claim the ad 
Trans-Lux 52d St. (T-L) (540: $1- $17,500. Last M oe $23 000 ios Last week, $12,000: join the trend to color and the = ie tee yo longe! 
$1.50)—*“La Strada” (Indie). Open- 4. , maw, 2 12 = = menial | wide screen for that reason. Yet, asters sir OW 
ing round ended Monday (23) was! .¢ eae B&K (2,400; 98- the majors have held on to their | ™4Sters In then = va 
ighty $20.17 i i WaS | $1.25) Pardners (Par). Hearty AN OLD HAND RETURNING | eral. ; » ieee Ad-pub toppers’ subcommittee 
rg mm ‘Foe Be ‘4 Bagi for $33,000. Last week. “Great Loco- | powarne Ppa on + ; a |on advertising billings, under the 
ous mapper oe + rf Tihs MG) motive Chase” (BV) (5th wk), $12,- . - because a heron te tt rat roy | a chairmanship of Gilbert Golden of 
He ped by sock voulaws in dailies 000. John Van Druten’s First Studio eta ar a0 Ialigeaiee oo ' 0 Warner Bros., has prepared a set 
Victoria ‘City Inv.) (1.060: 50- Surf ‘(H&E Balaban) (685; $1.25) Chore In Nine Years te _ coy ; pe er *¢ aa. of urgent recommendations to the 
$2'\—"Foreign Intrigue” (UA) (3d) —“Ladykillers” (Cont) (5th_ wk). | —_— a agp ce seges mtgget oie company presidents. It'll be sub- 
oe First holdover round only | Fancy $6,900. Last week, $7,500. | Hollywood, July 24 one also %0 sre ar the parent | itted to Motion Picture Assn. of 
looks like disappointing $9.500 | United Artists (B&K) (1.700: 98- | A J ye y «tT. companies pictures. 


after okay initial session of $13,000. 
Warner ‘Cinerama Prod.) (1,600: 
$1.20-$3.30) — “Seven Wonders of 


the World” (Indie) (15th wk). The 
14th stanza ended Saturday (21) 
with socko $49,900, with rainy 
Saturday being one of best in 
weeks here. The 13th round was 
$45,500. 

55th St. Playhouse (B-F) (250: 
$1.25-$1.50) — “Bullfight” (Janus) 


‘Od wk). Continues at a great pace 
With $8,750 for round ended Mon- 
Gey (23) after $9,200 for first hold- 
over session. Continues indef, 


$1.50)-—"'Trapeze’’ ‘UA) ‘6th wk). 
Slowing $22,000. Last week, $34,- 
000. 

Woods (Essaness) (1.206; 
$1.50/\—"“Eddy Duchin Story” 


98- 
(Col) 


$40,000. 


World (Indie) (430; 98)—‘Ma- 
dame Butterfly” ‘(IFE) 
Sluggish $2,500. Last week, $2.700. 


(10th wk). | 


| enev’s 
(3d wk). Lush $34,000. Last week, | 


| 
} 


Playwright-director 
Druten 


John 
returns to Hollywood for 


the first time in almost a decade | 


late this year to screenplay Turg- 

“Young Love” for Hecht- 

Lancaster, 
Van Druten 


has been concen- 


trating on the New York and Lon- | 
don stage for the last nine years, | 


with such plays as “Bell, Book and 


Van | 


America prexy Eric Johnston next 


Increasingly, in recent years, the week 
reels have been filled with long | emo notes, among other things, 
pieces about gala preems in New the increasing exhibitor resistance 
York, 


to the contribution of coin for ads 
‘that take up a lot of space with 
credits that have no b.o. meaning. 
The committee asks the presidents 
to review “this serious situation 
which, it says, is causing a tre- 


Companies that are in best shape 
are those that made tv tieyps, such 
as Movietone, which works with 
United Press. Even so, however, 
20th’s reel isn’t a moneymaker. 


Ziegfeld (Davis) (430; 98)—j| Candle” and “I Am A Camera.” | 
“Sins of the Borgias’ (UA) (2d/|His last screen chore was the} 
wk). Good $3,000. Last week, | scripting of his own Broadway | 
| $4,100. }smagh, “Voice of the Turtle.” 


20th recently abolished the news- 
reel and shorts sales department 
and divvied it up among the divi- 
sion sales managers. Lem Jones, 


{who headed the department, has 


mendous loss of revenue via unrea- 
sonable restrictions demanded in 
| billings. An immediate and dras- 
'tie revision of advertising billings 
| is needed, Golden's report states. 
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ERE SHE COMES / 


.And she’s loaded with laughs! 
Sign up now 

for the biggest deal 
in fast action fun 
since Eve sold Adam! 











Hear Carol Channing sing 
that hip-hip-hippy hit: 

“A Corset Can Do a Lot 

' For A Lady”! 


Ci 
RocERs SN Barry 









ELSON’ 








co-starring 


David BRIAN - James ARNESS 


Written by DEVERY FREEMAN and STEPHEN LONGSTREET, | 
Produced and Directed by ARTHUR LUBIN. 


Distributed by 


RK 
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Viele Kamen Vorbei 
some offbeat ingredients to please 
those who don’t go for conven- 
tional film fare. 

Peter Pewas, who directed, may 
be given some word of praise as 
he obviously tried to achieve some- 
thing different. There are some 
scenes which are truly interesting 
and impressive. The biggest plus 
is Klaus von Rautenfeld’s camera- 
work which has always an artisiic 
flavor. 

Harald Maresch is convincing as 
the psychopathic killer whose good- 
looks makes it easy to win the 
women’s confidence. He's, _ of 
course, tracked down in the tifm's 
ending. Francis Martin and Chris- 
tian Doermer, two newcomers play- 
ing a young couple, do their parts 
very realistically. Most of the oth- 
ers give strong support. Hans. 


He Laughed Last 
(SONGS-COLOR) 


Amusing comedy 
gangster pic; 


treatment of 
good programmer. 


Hollywood, July 20. 

Columbia release of Jonie Taps preduc- 
tion. Stars Frankie Laine, Lucy Marlow, 
Anthony Dexter, Dick Long; features 
Alan Reed, Jesse White, Florenz Ames, 
Henry Slate. Directed by Blake Edwards. 
Screenplay, Edwards; from. story’ by 
Quine and Edwards; camera (Techni- 
color), Henry Freulich; editor, Jack W. 
Ozilvie; music, Arthur Morton; super- 
vised by Fred Karger. Previewed July 
10, °56. Running time, 76 MINS. 
fC are Frankie Laine 
Rosemary Lebeau ... 


cn athovees Anthon} Dexter 
Jimmy a re Dick Long 
Big Dan Hennessy............ Alan Reed 
Max Lassiter Meeenses Jesse White 


George Eagle Florenz Ames 


SE eR aie nue ones Henry Slate 
Billy Boy Barnes.......... Paul Dubov 
Al Fusary UNE TERT Eee Peter Brocco 
RO arr Joe Forte 


Two-Gun Tommy 
Harry 

Nurse Rafferty 
Hood No. 1 
Hood No. 2 
Hood No. 3 
Hood No. 4. 


Robin Morse 
Dale Van Sickel 
Mara McAfee 
David Tomack 
Jehn Truax 
John Cason 
Richard Benedict 


Gangster pic cliches get a come- 
dic working over in this amusing 
spoof, making it a rather happy 
offering for the general dual bibl 
market. There’s Technicolor for 
production flash and Frankie 
singing two numbers to keep up 
the tune end of the entertainment. 

Real click of the picture.is Lucy 
Marlow, exhibiting a chassis that 
goes with her dumb chorine role 
and a good sense of comedy that 
gels the most out of the lines and 
situations handed the character in 
the script by 
a story he wrote with Richard 
Quine. Edwards also serves well 
as director on the Jonie Taps pro- 
duction. The pacing is good and 
the laugh handling productive. 

Plot is a light affair, told via a 
long flashback, about what happens 
when a singer-dancer in a 1920’s 
night club inherits the fortune and 
enterprises of an underworld czar. 
What happens doesn’t please her 
policeman boytriend, Richard 
Long, but she revels in the sudden 
luxury her new position affords 
long enough for the 76 minutes of 
footage to spin off mostly pleasant- 
ly, before getting back into the 
good graces of the fiance 

Laine sings “Save Your Sorrows” 
and “Danny Boy” in his role of piot 


narrator and nitery operator for 
Alam Reed, the czar and practical | 
joker, and does okay. Reed is 


amusing as the bigshot, whose lasi 
practical joke is to leave his coin to 
Miss Marlow to spite, Jesse White, 
the gang’s number two man 
arranged Reed’s demise 
he would take over. White is very 
able. Also good are Anthony Dex- 
ter; dancing gigolo who is no match 
for Miss Marlow; Florenz Ames, 
Henry Slate and the others in- 
volved in keeping the fun going. 
Footage has a third tune, ‘Strike 
Me Pink,” that serves as a small 
production number with Miss. Mar- 
low and other femmes. Lensing 
by Henry Freulich, editing by Jack 
V Ogilvie score by Arthur 
Morton, which Fred Karger super- 
vised, and other technical funct' ons 


are expert Brog. 
‘ = 
Akasen Chitai 
(Red Light District) 
(JAPANESE) 
Tokyo, July 10. 
Daiei release of Masaichi Nagata pro- 
duction. Stars Machiko Kyo, Kenji Suga 
wara: features Michivo Kogore, Aiks 
Mimasu, Hiroko Machida. Directed by 
Kenji Mizoguchi; screenplay, Masahize 
Narusawa; sets and photography, Katsuo 
Miyagawa; music. Toshio Mayuzumi. Pre- 


viewed July 2, ’56, Tokyo. Running time, | 


96 MINS, 

Micky Machiko Kyo | 
Hanae Michiyo Kogore | 

Yumeko FibCS Ss Sep venenks Aiko Mimasu 
ST eee eee Hiroko Machida 

Eiko 


te ee Kenji Sugawaru 
Another artful triumph by the 
director of “Ugestu Monogatari,” 
this film represents Kenji Mizo- 
guchi’s first efforts in a story with 


a modern background. Made un- 
der the personal supervision of 


Continued from page 6 


Lucy Marlow ! 


saine | 


Blake Edwards from | 


who | 
thinking | 








Daiei’s president Masaichi Nagata, 
film also presents Machiko Kyo, 
star of ‘“‘Rashamon,”’ who is cur- 
rently making “Teahouse of the 
August Moon” for Metro here, in 
\the role of a rollicking, unscrupu- 
,lous prostitute. Offbeat casting 
| also teams up four other top Daiei 
‘stars in unsavory roles for a film 
‘which, with good English transla- 
ition of the excellent, realistic dia- 
| log, could ride in high in artie 
| basis of Kyo name pull. 

| Story line follows lives of four 
irls working in house of ill-fame 


| gi 
'in Tokyo’s gay quarter of Asakusa, 
the Ysohiwara. Cameraman Kat- 
| suo Miyagawa’s sets are such faith- 
‘ful reproductions of the area that 
only a very frequent visitor to the 
| Yoshiwara could spot the fact that 
they are sets. 


| centuries-old tradition of the dis- 
| trict when she takes as a customer 
'a man who has been a steady pa- 
tron of another girl in the house. 
Former mistress of a Negro sol- 
dier, Micky flaunts her independ- 
ence throughout until a power.ul 
'scene her father comes to the 
house to appeal to her to give up 
her life of sin. Infuriated when 
she learns that her mother has 
died and her father has remarried, 
Micky, in a moment of harrowing 
spite, challenges her father to buy 
her for $4 an hour. 

Yumeko (Aiko Mimasu) is a 
widow of 40 who sells herself to 
|support her aged _ parents-in-law 
and her young son. The son gets 
a job which will pay him enough 
for his mother to give up her life 
of sin and go live with him. But 
ihe boy, ashamed of what his 
mother is doing, disowns her and 
she commits suicide. 

Hanae (Michiyo Kogure), unlike 
the other girls, does not live in the 
house but comes there to work 
from her rented room where she 
cares for a tubercular husband and 
a baby. The husband attempts to 
kill himself to remove one burden 
from Hanae, but she stops his at- 
tempt and scolds him for his weak- 
ness. In this sequence there is a 
touch of social criticism as Hanae 
vows to live on to spite “this cul- 
tural state which does nothing for 
us.” Later on, the proprietor of 
ithe house gets in a plug for his 
business when he asks where the 
| Zirls would earn tomorrow’s rice if 
ihe government outlawed prostitu- 
tion. Bill is now before Diet 
which would do just this. 

In a departure which shocks her 
teenage admirers, Hiroko Machi- 
ca, the perennial ingenue, plays a 
cherubic vamp who works all her 
customers for all she can collect. 
When she spurns the attentions of 
one of them who has stolen from 
his employer to pay her debts in 
the hope of marrying her, the man 
nearly strangles her to death. 

All of this, while melodramatic 
in the telling, is presented with 
excellent taste and with a unique 
feeling of realism, almost docu- 
mentary in parts. It makes 
stand clear—that trampled hu- 
menity, without losing its dignity, 
can somehow find its way into a 
better way of living than now ex- 
ists in some areas, Lars. 


Hold Back the Night 
A fateful bottle of Scotch and 
a small Marine company fight 
the Korean war; fills the bill 
in regular situations. 
Hollywood, July 24. 


Artists release 








; Allied of Hayes Goetz 


production. Stars John Payne, Mona 
Freeman; features Peter Graves, Chuck 
| Connors, Audrey Dalton, Bob Nichols, 
| John Wilder, Bob Easton. Directed by 
| Allan Dawn. Screenplay, John C. Higgins, 
Walter Doniger; from the novel by Pat 
Frank; camera, Ellsworth Fredricks; edi- 
; tor, Robert S. Eisen: music, Hans Salter. 
|} Previewed July 20, ’56. Running time, 
80 AAINS. 
Viackenzie John Payne 
Anne Mona Freeman 
Couzens Peter Graves 
DEE oocts.etetwesen . Chuck Connors 
Dt tien eeeseeu en Audrey Dalton 
a5 sake paatetmeceae hs Bob Nichols 
BE 5. cs sla casuaeen John Wilder 
Ackerman Bob Easton 
RN Ae oak we ard ave aren Stanley Cha 
Papiro Nicky Blair 
Major MacKay John Craven 
Lt. Col. Toomey Nelson Leigh 


This is the story of a bottle of 
Scotch, as well as a small Marine 


company that figured in the ‘‘fight- 
|ing withdrawal” ordered in the 


‘aie Korean war. While bearing a 
ceriain resemblance (except for the 
ateful fifth) to a number of pre- 
vious Korean war action features, 


ular situations, (Allied Artists 


sendoff as a ballyhoo measure). 

Pat Frank’s novel, 
, John C. Higgins and Walter Doni- 
cor based the screenplay, tells of 
a Marine officer who carried with 
him a bottle of Scotch through 
Vorld War II, and now has it in 
Korca waiting for that certain 





| 


Micky (Machiko Kyo) defies the | 





| 


“special” occasion that will justify 
its consumption. The fifth be- 
comes a symbol of a goal not yet 
achieved to the company under his 
command as it fights its way back 
through almost constant Red at- 
tack. 

John Payne is the Marine offi- 
cer, giving the character a good 
performance under Allan Dwan’s 
direction. Mona Freeman is the 
wife back home who had gifted 
him with the packaged goods. She, 
too, pleases, getting into the story 
via Payne’s mental flashbacks to 
the girl he left behind. Audrey 
Dalton is another femme who 
comes into the plot the same way, 


S 0M | representing, and very well, a 


World War II temptation he en- 
countered in Australia. Peter 
Graves and Chuck Connors carry 
off main roles in the small company 
of fighting heroes with honor and 
there’s some excellent support 
from Bob Nichols, John Wilder, 
Bob Easton, Stanley Cha and 
others. 

Action gets rather violent at 
times in the Hayes Goetz produc- 
tion, simulating the dangers of 
warfare ably, and Dwan’s direc- 
torial handling makes a number of 
these stand out sharply. Ellsworth 
Fredricks’ lensing is battle-wise in 
catching the fighting action and 
the Hans Salter score does its 
background chore with the proper 
martial air. Brog. 


El Camino De La Vida 
(The Road of Life) 
(MEXICAN) 

Mexico City, July 11. 


Peliculas Nacionales reicase of a Cine- 





| matografica Latino Americana presenta- 


tion. Produced by Angel de la Fuente. 
Features Rogelio and Humberto Jimenez 
Pons, Ignacio G. Torres, Mario M. Na- 
varro, Miguel Manzano. Directed by Al- 
fonso Carona Blake; screenplay, Mathilde 
Landeta, from a story by Eduardo and 
Mathilde Landeta; camera, Jose Ortiz 
Ramos; editor, Carlos Savage; music Gus- 
tave C. Carreon. At Cine Arcadia, Mex- 
ico City. Running time, 110 MINS. 


Chinampina Rogelio Jimenez Pons 
Frijolito Humberto Jimenez Pons 
Pedro Gangoso........ Ignacio G. Torres 
Luis s ; ... Mario N. Navarro 
Juvenile Court Director Rafael Estrada 
ED ves sass swede sare Miguel Manzano 
LOWyeP 0.2000! Sos ks Enrique Lucero 
Nico ——.....600 Manuel Vergara Mamber 
Oo aa re ere Ismael Perez 
Beggarwoman ......... Eufrosina Garcia 


The Mexican industry’s efforts to 
move in on the international mar- 
ket get a forward push with this 
low-budget realistic entry which 
marks the megging debut of ex- 
thesp Alfonso Carona Blake. In no 


sense as hard-hitting as Luis 
Bunuels’ “Los Olvidados” (The 
Young and the Damned), it still 


should get favorable comparison as 
its humorous sequences make up 
for the lack of brutality. 

Story points out the humanita- 
rian qualities of Mexico’s Juvenile 
Court in its efforts to aid disorien- 
tated youngsters. Without placing 


the blame of why kids go bad, 
Blake and producer Angel de la 
Fuente have taken Mathilde Lan- 


detas’ somewhat saccharine screen- 


| piay out of the studies and into the 
| squalid barrios and neon-lit streets 
|!and squares of modern day Mexico 


its | 


City. Aided by the excellent edit- 
ing of Carlos Savage, the flm 
slices. well below the surface of 
what makes maladjusted young- 
sters tick, talk and behave as they 


do, without sledgehammering the 
point. 
Story line follows in flashback 


three youngsters and their reasons 
for being incarcerated with their 
probable rehabilitation. First kills 
his drunken stepfather to protect 


Smile 
(BRITISH-C’SCOPE-COLOR) 


Unsophisticated and unusually 
charming yarn set in Austra- 
lian backwoods with refresh- 
ing moppet characterization. 
Universal appeal. 


London, July 11. 
20th-Fox release of an Anthony Kim- 
mins production. Stars Ralph Richard- 
son, John McCallum and “Chips” Raffer- 








ty. Produced and directed by Anthony 
Kimmins; screenplay, Moore Raymond 
and Anthony Kimmins; camera, Ted 
Scaife; editor, G. Turney-Smith; music, 
William Alwyn. At Carlton Theatre, 
London. July 11, ’56. Running time, 97 
MINS. 

Reverend Lambeth.... Ralph Richardson 
PE ccc cwakies ee esas « John McCallum 
Sergeant Flaxman........ Chips Rafferty 
eee Colin Petersen 
Miss Workman..... .. Jocelyn Hernfield 
ER PO OR ire re Bruce Archer 
“Ma” Greevins..... Margaret Christensen 
“Pa” Greevims...oo.+s>: , Reg Lye 
Mr. Stevens... cccccces- Charles Tingwell 
Mrs. SteOVeMS....ccccsccess Marion Johns 
Boundary Rider............ Guy Doleman 
EE 4, 20566 00 s6 0850008 William Rees 
Fred Stevens.........+++++- Gavin Davies 
Me DD. ocecceeeeeceevecess Chow Sing 
King Billy... .cccccerees er Bob Simm 
BED 40060 0006654000 09% Reggie Weigand 





With its rare quality of unsophis- 
ticated charm “Smiley,” filmed en- 
tirely on location in Australia— 
but still qualifying for British 
quota—deserves serious exhibitor 
attention, not only in the British 
Commonwealth, where it should be 
a b.o. natural, but in other markets 
too. It will need careful selling, 
but the results should give ample 
compensation. 

The original story, on which the 
film is based, was written by show- 
columnist Moore Raymond, who 
collaborated on the screenplay with 
producer-director Anthony Kim- 
mins. Raymond, a native of Aus- 
tralia, obviously knows the back- 
woods intimately, but this yarn also 
reveals a shrewd insight to charac- 
terization, as well as an unfailing 
sense of humor. The film gives a 
colorful glimpse of the Australian 
bush country, which is appreciably 
enhanced by top quality Cinema- 
Scope lensing by Ted Scaife. 

The “Smiley” of the title is a 
young boy of poor parents whose 
great ambition in life is to save 
enough money to buy himself a bi- 
cycle which he has seen advertised 
in a catalog. To rake in the money 
he does all sorts of odd jobs from 
bellringer at the local church to 
unwitting dope peddling on behalf 
of the local heavy. But just as he’s 
saved enough to make the deal, his 
father—just back from a long spell 
of cattle droving—loses his own 
money on gambling and steals the 
kid’s money in a vain bid to recoup 
his losses. 

The bare plot outline does little 
justice to the story itself and al- 
though the incident is always triv- 
ial it is treated in refreshing style. 
The youngster has a romantic and 
imaginative turn of mind, a genu- 
ine sense of adventure and the 
spirit to see only the brighter side 
of life. These qualities are inher- 





It’s a generous part and he does 
extremely well with it, but never 
dwarfing the adult contributions by 
distinguished performers of the 


|calibre of Ralph Richardson, John 


his mother’s life; second, whose 
peculiar vocal defect "has caused | 
his schoolmates’ derision, blinds 


their vicious ringleader; third, an 


|orphan, steals a purse in order to 


| 


feed his younger brother and him- 
self. Latter sequence is remarkably 
well handled and has two real-life 
brothers, Rogelie and Humberto 
Jimenez Pons, who are a surefire 
future series bet. Latter, no more 
than six years old, is an amazingly 


| Coogan-like kid who can’t fail to 
click. 

Among the other outstanding 
'subteeners is Ignacio G. Torres, 


| surprisingly 


| 


| 


whose sympathetic handling of the 
friendless frog voice makes for a 
mature characteriza- 
tion. Standout adults are Enrique 
Lucero as a sympathetic lawyer, 
Miguel Manzano as the _ second 
boy’s rancher father and Eufrosina 
Garcia, whose one-minute bit as a 
wild-looking baby-hiring beggar 
comes across as a terrifying piece 
of pathos. Tyro megger at times 
lets his grownups go hammy, but 
his handling of the kids and their 
personalized vernacular is a real 
delight. Film's’ most hilarious 
sequence, showing nude _ pre-ado- 
lescents getting a morning cold 
shower in a detention home will 


it is still a good entry for the reg-|probably get heavy clipping by 
sai : 4 1S| stateside censors. 
giving it a Camp Pendleton preem | and-white regular screen photog- 


Realistic black- 


raphy by Jose Ortiz Ramos is top- 


on which! flight throughout, with night scenes 


outstanding. Only the trite musical 
background by Gustavo C. Carreon 
ard an embarrassing sop to official- 


dom as a final fadeout fail to live | 


up to the high standards °~* 
the rest of the film. Pete. 


by 


Universal release of Albert Zugsmith 
production. Stars Rory Calhoun, Yvonne 
De Carle, Mara Corday, Neville Brand, | 
fw Reason; features Emile Meyer, Her- 
bert Rudley, Robert J. Wilke. Directed 
by John Sherwood. Screenplay, Harry 
| Essex Robert Hill; story, William Koz- 
lenko, James Benson Nablo; camera 
| (Technicolor), Maury Gertsman; editor, 
| Russell Schoengarth; music supervision, 
Joseph Gershenson. Previewed July 17, 
58. Running time, 76 MINS. 
ex Mire ...0«3:. pies Rory Calhoun 
Hannah Montgomery....Yvonne De _ Carlo 
EP ae ere Mara Coraay 
. Saar Neville Brand 
John Randolph ..........-. Rex Reason 
MEE nies thn vg 04 8S Emile Meyer 
Gerald Montgomery..... Herbert Rudl 
 - aera Robert J. Wilk 
PO 5654650045005 00% John Gilmore 
OS Sere re Gregg Barton 
aS eae Fury 
ps BTC William Schallert 

Universal tames the Oregon 
frontier in “Raw Edge” with a 


McCallum and Chips Rafferty. His | 


playmate is characteristically 
etched by Bruce Archer and Joce- 
lyn Hernfield thas appeal as the 
village teacher. His parents are 
sincerely portrayed by 
Christensen and Reg Lye and the 
rest of the team, locally recruited, 
give valuable support. 

Shirley Abicair, also a native 
Australian, puts plenty ‘of charm 
into her recorded rendition of the 
title song. Anthony Kimmins keeps 
the action in top gear with his 
sensitive direction and the techni- 
cal qualities are well up to stand- 
ard. Myro. 


Raw Edge 
(COLOR) 


Taming of the Oregon frontier, 
where any woman belonged to 
the first man to claim her; 
standard outdoor action fare. 





Hollywood, July 24. 





leatch line about any woman be- 


ent in the exceptional interpreta- | 
| tion of the role by Colin Petersen. | ; 
| Early-west action, familiar names 


Margaret | 


——_ 


longing to the first man to claim 
her. It didn’t give a girl much 
choice, but it does lead to some 
rivalry action and adds up to a 
standard entry that will show a 
profit from its general dual bill 
bookings. 

Around that first come, first 
served, theme scripters Harry Es- 
sex and Robert Hill have concocted 
a frontier drama that has the requi- 
site values to satisfy the demands 
of the market at which it is aimed, 
John Sherwood’s direction of the 
Albert Zugsmith production keeps 
it moving along for 76 minutes and 
the cast response is all that’s re- 
quired to make it come off. 


Rory Calhoun does his usual, ac- 
ceptable work as the male star, 
a young man bent on vengeance for 
the death of his younger brother, 
falseiy accused of attempted attack 
on Yvonne De Carlo, a gal already 
ciaimed by Herbert Rudley, the 
self-styled Oregon frontier baron 
who enforces the law as it concerns 
the ladies. Miss De Carlo takes 
easily to the requirements of her 


spot, as does Mara Corday, the 
Indian widow of the younger 


brother who exacts her own tribal 
vengeance on Rudley before the 
plot runs out. Besides, her setile- 
ment of the affair leaves the way 
clear for Calhoun to claim Miss 
De Carlo at the finale. 


Neville Brand enacts a lustful 
henchman of Rudley’s who can't 
keep his hands off the boss’s wife, 
and Rex Reason is a calm gambler 
who sits back waiting for the same 
femme stakes. Emile Meyer, as 
Brand’s dad, wants Miss De Carlo, 
too, so there is a like father, like 
son, motivation included. Robert 
J. Wilke, who successfully claims 
the unwilling Indian widow, John 
Gilmore, Gregg Barton, Ed Fury 
and William Schallert deliver ac- 
ceptably. 

Maury Gertsman’s Technicolor 
photography does justice to the 
outdoor settings and other tech- 
nical support is ably handled. 

Brog. 


Dakota Incident 
(COLOR) 





Well-cast western actioner for 
the outdoor trade. 





Hollywood, July 24. 
Republic release of Michael Baird pro- 


duction. Stars Linda Darnell, Dale Rob- 
ertson, John Lund, Ward Bond; features 
Regis Toomey, Skip Homeier, Irving 
Bacon, John Doucette, Whit Bissell. Di- 
rected by Lewis R. Foster. Screenplay, 
Frederic Louis Fox; camera (Trucolor), 
Ernest Haller; editor, Howard Smith; 
music, R. Dale Butts. Previewed July 42, 
| ‘56. Running time, 88 MINS. 

Mime GHAR cic ccccscs Linda Darnell 
PSS OO — FS Robertson 


Dale 
Carter Hamilton ......... 
Senator Blakely 
Minstrel 
| Brank Banner 
Tully Morgan 


John Lund 
Ward Bond 
Regis Toomey 
Skip Homeier 
Irving Bacon 


Rick Largo John Doucette 
EY) ie ee Whit Bissell 
Matthew Barnes William Fawcett 


Bartender-Desk Clerk : ‘Malcolm Atterbury 
St eee Diane Du Bois 
| Indian Leader Charles Horvath 





and a Trucolor dressing are satis- 
factorily combined in this Republic 
offering to meet the demands of 
|the outdoor market’ generally. 
Lewis R. Foster’s direction keeps 
the action pace high, the charac- 


, ters are interestingly developed in 


Frederic Louis Fox’s plot and the 
performances come off well. 

| It’s a motley group of strangers 
| that finds itself pinned down in a 


| Dakota gully by a small band of 
marauding Indians. Dale Robert- 
son is a bank robber, bold and 


| dashing. Linda Darnell is an easy 


| lady hcg the west, pretty and de- 
sirable. 
| 


John Lund is a quietish 
|ex-bank clerk, fleeing the charge 
lhe pulled the robbery committed 
| by Robertson. Ward Bond is a 
|loud-mouth politican who wants 
| brotherhood with the  redskins 
| Regis Toomey is a whiskey-soaked 
| minstrel man, and Whit Bissell is 
'a timid easterner who believes he 
| has found gold. 

| The Michael Baird production 
|tells the story against a rugged 
outdoor setting, with Ernest Hal- 


iler’s photography  up- pointing 
scenic values most effectively 
|}Between thirst and the Indians, 


the small group is gradually deci- 
| mated until only Miss Darnell and 
Robertson are left to come out of 
the violent adventure alive — and 
regencrated. 

The principal characters each 
has a chance to sell the”role and 
honors are about equally divided, 
with all good. Also aiding the gen- 
erally excellent manner in which 
the picture is brought off are Skip 
Homeier and John Doucette, in and 
out early in the footage as Robert- 
son’s robbery partners. Irving 
Bacon, William Fawcett, Malcolm 
Atterbury Diane Du Bois and 
Charles Horvath. 

R. Dale Butts’ background score 
|features a tinkling mandolin thats 
good for the film’s mood. Editing 
credits are 

Brog. 





jand other technical 
‘expertly handled, too. 








Wednesday, July 25, 1956 VARIETY i9 












,. "THE THEATRE TRAILER 
a, ig. IS DIRECTLY RESPONSI- 
=p | 2 BLE FOR 34.8 PERCENT 

& if. OF THE AVERAGE WEEKLY 

E, GROSS OFTHE FIRST-RUN 

© THEATRES IN OKLAHOMA 


| eal 
B- CITY."* 


























pom IF 








ple 
| pons! 
rectly SOFF cons 
we tee r\s di 4 fot gamiss!© 
words the Theo 4,00 xpende This 's ut 
; $ 
*\n other e y ) a ity re 
, 9348 Ov ot pov oOklahom 4 in the c yn sheatre 
Fi rstet n the? fo containe at & for | 
ne" any valu bl red bY Sindling veri ° 
he ™ repo ry, ©° sire & 
sexist survey . and County ne of the en ¥ 
Vients 19 klahor 956. Pr dust servic’ 
clie ng Jun < in 
period ~ n rea 10 SERVICE 
furs AL 
will be 


Y, our Sh owmanshija Dynam tte! 


national. \C72G7 SERVICE 


( PAIZE BABY OF THE (NDUSTARY 











20 PICTURES 


ARI 


Wednesday, July 25, 1956 





Latin Students (Born to Riot) 
Arrayed Against Higher Admission; 


US. Efforts Look Unpromising 


Revival of student activity in 


Latin America is working as a de- 
terrent to American film company 


efforts to get local Governments to | 


raise the lid on admission prices, 


says Robert Corkery, the Motion 
Picture Export Assn. supervisor for 
the area. 

Fixed admissions, a strong po- 
litical weapon in labor conscious 
Latin America, have been one of 
the top problems for the American 
distribs. They have been raised 
somewhat in such places as Brazil, 
Chile and Peru, but have been 
largely offset by subsequent de- 
valuation of currency. 








RKO’S JANICE NORRIS 


But 15-Year Older Must Fae | 
High School First 
Pittsburgh, July 24. 
Janice Norris, 
school girl, has been tagged to a 
seven-year option deal by RKO 
Pictures. Girl appeared at Pitts- 
burgh Playhouse in its last three 





spring musicals but was taken to, 


the Coast following recent revue 
at the community theatre, ““What’s 
the Rush?” This is the show Rob- 
ert Q. Lewis is now packaging on | 


| the strawhat circuit. 


15-year-old high 


BURT BALABAN SET 
TO PRODUCE FOR UA 


president Barney Balaban, is now 
on United Artists’ roster of inde- 
| pendent producers. He had been 
active in television production in 

past. 

Well entrenched in indie fea- 
| ture-making is Samuel Goldwyn 
er who’s also aligned with UA. 


Kleins Fight Township 
~ After-Construction-Began 








Albany, July 24. 
Another round legal fight to 
_clear the way for completing the 


intersection of Route 9-W and 
Jericho Rd., below Albany, was 
opened in ‘Supreme Court here | 
when Klein Theatres Inc. filed a 





Burt Balaban, son of Paramount | 


Ban on Their Drive-In 


construction of a drive-in at the | 


With Fluorescent-Jacketed Ushers 


Hollywood performers will shortly have to make up their minds 
between television and motion pictures. The time for playing 
both sides of the street is coming to an end. 


The warning bell was sounded recentiy by Alfred E. Daff, Uni- 
versal’s executive v.p. who returned east following studio confer- 
ences. He reported a tendency among the film companies to re- 
appraise the value to motion pictures of performers who regularly 
appear on television. He indicated that there was no objection to 
a performer appearing occasionally in a dramatic or variety show, 
but that personalities who are constantly exposed to the public via 
series video shows will have difficulty finding employment in 
theatrical films. 








How Much TV Is Too Much for Star? 





Twin Drive-ins, 900 Cars Each, 
Stagger Screenings, Speed Traffic 


Boston, July 24. 


— j | two separate screens and com- 
Now, the students are beginning Miss Norris, a Marilyn Monroe-| complaint asking for a declaratory | A “twin” ozoner, first in New| Prises two outdoor theatres on a 
to put active pressure on the vari-|ish type who looks considerably | judgment annuling a ruling of the | ngle 23-acre lot. ~Each th 
issi ] js | England, was opened Saturday | Single -acre lo ach eatre 
ous Governments to keep admission | older than 15, won’t report to of Bethlehem’s'§ appeals 


at low levels. Corkery this week 
related how, in Brazil, riots ensued 
when a Canadian-owned 
company finally got the Govern- 
ment to up streetcar fares from one 
to two cruzeiros. 
persuaded the Government 
duce the fares again, 
half cruzeiros. 
Students at the time warned 
they’d organize against any attempt 
to raise film admissions. Senti- 
ment is expected to hamper ef- 


to re- 
to one and a 


| 


traction | 


Demonstrations | 


forts to get admission levels raised 


in the future. 


In another area, Corkery re- 
ported that the Government of 
Brazil, so far only for the Rio de 
Janeiro area, had increased the 
minimum monthly wage from the 
current 2,400 er. to 3,800. Not 
long ago, it was raised to 2,400 er. 
from 1,200. That means additional 
operating costs for the Americans. 
On the other hand, U. S. companies 
have benefitted from the harden- 
ing of the peso in Argentina, 
kery said. 





30 DAYS MORE OF DST 





St. Louis Exhibs Moan as Dailies 
Have Their Way 





St. Louis, July 24. 
Exhibs in this burg are moaning 
over the 
of Alderman that enacted an ordi- 
nance extending the daylight sav- | 
ing time for another 30 days. The 
measure, approved by a 26 to 2 


vote, had the approval of Mayor 


Raymond R. Tucker, the two dailies | 


and video and radio stations. 

The termination of the 
faver will be Oct. 
lest Sunday in 


time 


September. St. 


Louis County and a number of| 
Louis area } 


communities in the St. 
in Illinois are expected to follow 
suit. 


Cor- | 


recent action of the Board | 


28 instead of the | 


RKO until later. She has come 


|back home to finish high school 


Republic to Give 
Staft Producers 





~ Hollywood, July 24. 
Republic, only major studio 
which has balked at adherence to 
the Code of Practices of the 
Screen Producers Guild, finally has 
agreed to go along with other sign- 
natories from the 

Producers Assn. 
henceforth Rep will bill its staff 





producers as producers on the 
screen, instead of ‘associate pro- 
ducer” as in the past. 

| Code governs a number of sub- 


| jects, but matter of billing is con- 
sidered of utmost importance to 
ithe guild. Disclosure that Repub- 
lic will subscribe to the code was 
made in a joint statement by stu- 
dio prexy Herbert J. Yates and 
Samuel G. Engel, prez of SPG. 
Meanwhile, SPG revealed its 
roster is up to 151, with Paramount 
| producer Hugh Brown the latest to 
| join the guild. 


——— 


Greensboro, N. C., July 24. 


| theatres ‘are to survive,” 


Credit in Full 


Motion Picture | 
This means that | 


North Carolina’s Tax Study Com- 
mission has been informed that if | 
the state 

















You say you can take a 
piece of my flesh and give 
me a new life again as in 
infant form? 





A "Thrilling" 
Short Novel 


All Leading 
BOOK SHOPS 


2.50 








“The 
Doctor’s Secret’ 





| By D. L. DERN 

















wown 
l oard that the outdoor situation 


could not be granted a license. 


The Kleins now operate the Hi- | 


| Way Drive-in at Coxsackie, and the | 
Mountain Drive-in at Hunter. 

The new petition asserted the 
board’s finding was not in effect 
Sept. 1 last, when work on the 
| drive-in began. Klein Theatres 
_leased the property to the Jericho- 
9-W-Drive-in Corporation, but be- 
fore the tenant took over, the 
Town of Bethlehem adopted an or- 
dinance affecting drive-ins. Sub- 
sequently, the appeals board held 
a public hearing on the application 
by the Kleins for a license; de- 
| nied it. 


| night (21) by Charles Cutells v4 


| Reading for Medford Amusement 


} 


i] 
| 





An action for review of this de- | 


| termination is still pending in Su- | 


| preme Court. 


Lester Cowan to S.A. 





Producer Lester Cowan leaves 
for South America Friday (27) to 
confer with officials of various 


| 
| 


| 


| sion 


Latin American countries relating | 


to the filming of “Simon Bolivar.” 


Cowan, at a meeting in Washing- | 


ton last week, received the blessing 
of the Organization of the Amer- 
ican States for the project. Film, 


Co. on Revere Beach Parkway, 
| Medford. The twin drive-in has 


Distribs Abandon 
Film Clips on TV: 
It's Negative Sell 


| chant a 
| screen shows the first feature 
|'a double bill, 





Except for rare, 
sions, the film companies have dis- 
continued the use of film clips on 
television for the publicizing of 
their pictures. They have discov- 


| ered that the clips, in many in- 


stances, created a negative impres- 
and rather than inducing a 
want-to-see attitude among the 
viewing public served to keep many 
potential customers away from the 


| boxoffice. 


to be made in cooperation with a| 


| Latin American film company, now 


| being organized, will be filmed | pact with isolated footage, and that | 


| tirely in South America and will | 
highlight the career of Latin Amer- | 
ica’s George Washington. 


Tt’s TV Which Oughta Pay State 
A Privilege Tax, Theatres Argue 


privilege-licenses must be ‘“‘sub- 
stantially reduced.” 

W. G. Enloe of Raleigh, repre- 
senting theatre owners in this 
| state, called for reductions begin- 
ning at the lowest license bracket, 
$125, and continuing through the | 
highest bracket, $2,500. 

Enloe said “television is the 
privilege license. Furthermore, | 
the Federal Communications Com- 
mission even prohibits a_ state, 
| county or city to levy a privilege 
license on television.” 

Asserting that 96 theatres closed 
|in North Carolina last year, Enloe | 
told the commission that 45 have | 
|closed this year. He said, “Many, 
many 
loss and the very existence of all is 
threatened.” He added that a town | 
without a theatre becomes a “ghost | 
town.” 

The 
1955 


commission, 
Legislature 


created by 
to study 


the 
the 


theatres are operating at a| 





| fect, 


In an analysis of the cause and | 


effect, the film companies have 
reached the conclusion that it is 
difficult to create a favorable im- 
much effort 


no matter how was 


| made to select the right scene, it 


could not provide the full value 
of the entertainment when taken 
out of context. As a result, the 
studios have discontinued the film- 
ing of special 16m footage for 
| placement on television. 

Inability to control the manner 
of presentation of the footage was 
| another factor leading to the dis- 
continuance of the clips. In many 
cases, tv stations used the footage 
without the proper introductions, 
the announcers failing to detail 
what went before. Therefore, a 
viewer seeing the clips was un- 
aware what the story was about | 
| and what was taking place. In ef-| 
some of the announcers | 
merely said, “‘here is a scene from | 
a new motion picture.” 

| 


Screen Actors Guild regulations, 


| limiting the footage that could be 
| presented on tv, also served as a| 


; scene, 


| 


| 


| state’s tax structure, must make its | 


report 
by Nov. 


to Gov. 
10. 


Kans.-Mo. Exhibs Elect 


Kansas City, July 24. 

Officers of the Allied Indepen- 
\dent Theatre Owners of Kansas 
|and Missouri were elected at a 
| meeting at headquarters 
Beverly Miller was 
presidency to his fourth term. He 
operates a string of drive-ins in 
the area. 

Ronald Means, Kansas City, for 
Missouri, and Ben Adams, El 
Dorado, Kansas, for Kansas, were 
elected vice presidents. 

William Bradfield, Carthage, 
Mo., is treasurer, and Komp Jar- 
rett, Nevada, Mo., secretary. Fred 
Harpst continues as general man- 


Luther H. 








t! ager. 


| ploys on his tv shows, 


here. | 
re-elected | 





The full 
under these 
could not be shown 
light, it was charged. 

Removing clips from tv has not | 
soured the film companies on the} 
value of tv promotion, They still | 
| consider it a pewerful exploitation | 
|media when used properly. Live | 
interviews or integration of the 
stars in network shows, with a = 


deterrent. value of a 
limitations, 


in the best | 


for the picture, of course, is con- 


Hodges | sidered the best method of using 


|video. Special filmed interviews, 

such as the ones Ed Sullivan em-|} 
is gaining 

in favor. 


special occa-| 


'ers of the second section 


| diagonally 


| England; 


has capacity for 900 cars. 

One unit opens its show at dusk, 
|The second begins its program 
half-hour later. One 
of 
the other shows the 
second. The features are then 
swapped. The motorist stays in 
the same spot and sees the other 
picture. 


By splitting the double bill and 
switching screens, the ozoner, op- 


| erated by Cutells as general man- 
| ager, for the Medford Amusement 


Co., hopes to eliminate traffic bot- 
tlenecks. 


Attendants wear fluoresent jack- 
€ts so they can be readily spotted 
and the posts containing speakers 
for each car are lighted. Car 
movement in one section of the 
ozoner will not interfere with view- 
as the 
CinemaScope screens are located 
away from each other. 

A playland for moppets with 
swings, merry-go-round and other 
rides, with supervisors, has been 
built and a refreshment stand fea- 
tures pizza among its specialties. 

The time sked cuts car move- 
ment in and out in half, according 
to Cutells. “Although we are cp- 
erating the largest drive-in in New 
we will have the least 
traffic congestion,” he said. 











I take this occasion to express my 
gratitude for the continuing confi- 
dence placed in me by my cus- 
tomers and friends in show business. 


JESSE BLOCK 


Registered Representative 
IRA HAUPT & CO. 
Investment Brokers 
501 7th Ave., New York 18, N. Y. 
LOongacre 5-6262 
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m= RADIO CITY MUSIC HALL— 


Rockefeller Center 


TYRONE POWER - KIM NOVAK 
“THE EDDY DUCHIN STORY” 


in CinemaScope and Celer 
A Columbio Picture 
ond SPECTACULAR STAGE PRESENTATION: 























YOU'VE GOT THE KEYS TO PARADISE 


WHEN you read the most Peace of Mind, Success, 
Health and Wealth book ever written. 
Psychology spent 10 years preparing it so the reader 
in a few hours can make their life exactly as they want 
it to be. This formula is so simple that many persons 
are unprepared to stand this shock. 


Send only $1.00 PP (No C.O.D.’s) to The Book Dept., 
Box 1584, Santa Ana, Calif. 


A student of 
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THE MOST 





A Primer In Economics 


Some major Hollywood film studios still have a contemptuous 
attitude toward the vidfilm industry in general, regardless of its 


accepted impact on national t 


v audiences and the lessons in 


production economics that they’ve engendered. With but few 


isolated exceptions, however, th 


ey never bother to look at them 


or to seek out the “whys and wherefores,” on budget trimming 
or quickie production schedules. 


True, there’s still an enormous respect among the studio chief- 
tains for the full hour live video entries, particularly those 
emanating from New York (which in turn has inspired the trend 
toward pacting writers, producers, directors and tv story prop- 
erties), but in the eyes of certain major film producing com- 


panies the vidfilm breed represe 


nts a far lesser denominator and 


not considered worthy of their attention. 


In a day and age when the big pix studios are becoming in- 
creasingly alarmed over stratospheric production costs and 
dwindling grosses, this “beneath our dignity” attitude toward 
the economics of delivering vidfilms at low cost is seriously chal- 


lenged in some important, Holly 


wood quarters. Particularly now 


that the networks themselves are moving into the area of 99- 


minute telefilm prodyction 
between CBS-TV and 


(as witness the eight-picture deal 
creen Gems for the upcoming “Playhouse 


90” series and the NBC-Kagran ambitions toward feature film- 
ing for theatricals and tv via its acquisition of California Studio 


lots), the time has come when 


“attention must be paid” to the 


techniques incepted by the vidfilmeries toward budget trimming 


without the loss of qualitative 


It’s a certainty that out of 


values. 


the approximate feature-length 


“Playhouse 90” series off the Screen Gems beltline will come 
many a lesson in pix-making economics that could serve the film 
industry in good stead. CBS-TV is budgeting approximately 


$175,000 per film. Whether th 


ey can be brought in for this 


amount still remains to be seen. But even turning out a 90- 
minute show at double the amount, assuming the combined pro- 


duction know-how of a Martin 


Manulis and an Irving Briskin 


will bring the desired qualitative results, might well inspire a 


brand new “primer for filmmaki 


ng” as one of the key answers to 


the pix industry's current plight. 





But first they’ll have to shed their utter contempt and dis- 


regard for the “upstart” vidfilm industry. 


Rose. 


Hub TV Bridges Science Gap 


Harvard, M.I.T. Pundits to Do 23 Programs To 


Correct Some 


Cambridge, Mass., July 24. 

Scientists have their p.r. prob- 
lems too. 

This week scientists 
vard and M.I.T. got together and 
agreed to present a filmed series 
ot 23 tv programs aimed at giving 


from 


a better understanding of science | 


and scientists. The series also will 


attempt to correct some of the pop | 


misconceptions about science. 


The film series, for national dis- | 


tribution to educational tv stations, 
has been organized under 
leadership of Philippe LeCorbeil- 


ler, prof of general education and | 


of applied physics, Harvard. It 
will be produced by the Lowell 
Institute Cooperative Broadcasting 
Council in the studios of 
TV, Channel 2, Boston, under con- 
tract with the Educational Televi- 
sion and Radio Center, Ann Arbor, 
Mich. ’ 

Purpose of the series is to give 


methods of physics, 
astronomy and geology. 

Each program will focus on a 
single idea essential to an under- 
Standing of modern = scientific 
thinking. The presentation will 
include experimental demonstra- 
tions and_= graphic illustrations. 

(Continued on page 104) 


NBC-TV, Fabray 


chemistry, 


Talks Collapse 


| updated version of “Bandwagon,” | 


As far as NBC-TV is concerned, 
it's “No, No Nanette” on any con- 
tractual guarantees for Nanette 
Fabray. 

Miss Fabray, who has checked 
off the Sid Caesar show (a third 
of which, incidentally, is still for 
Sale), and is now a free agent, 
Propositioned the network for a 
minimum of four tv appearances 
next season at $25,000 each plus 
the firancing of a pilot for a half- 
hour series. 

NBC refused to chime in with 
those kind of guarantees, so the 
deal is off. 


+ 


Har- | 


the | 


WGBH- | 


Misconceptions 





Hot & Cold TV . 


Tokyo, July 17. 
The public bathhouse is the 





most popular spot for Japa- 
nese children to view televi- 
sion, according to a survey 


conducted in a Nagoya junior 
highschool, 

More than half of the eighth 
| grade students polled as to tv 
habits said they regularly 
watch tv in the dressing rooms 
| Of public bathhouses. Only 
11° said they watch tv in 
their own homes. 

Other favorite spots to watch 


tv programs are radio shops, 
department stores and neigh- 


bor’s homes. 





‘Green Pastures 


As TV Musical 


Hollywood, July 24 
Arthur Schwartz, who has a 
TV for next season’s ‘Ford 
Jubilee” spec series, is mulling a 





Schwartz Malls m4 


viewers an intro to the scope and | 


——¢ 





COMING... 
SOUARE FROLICS 


By GEORGE ROSEN 


From all indications, Rep. Eman- 
uel Celler (D., N. Y.), chairman of 
the House Judiciary Committee, is 
out to get top billing in the con- 
tinuing round of tv network inqui- 
sitions. Regardless of what has 
gone before—and the _ network 
echelon has been in a cold sweat 
for months in justifying the status 
quo—Round No. 2 in the “Battle 
of the Century,” which gets under 
way Sept. 10 in New York’s Foley 


Square Court House, will square | 


off as the hottest yet. 
Celler, who sees a 
hay, ap- 


, pears to be a most unhappy man. 
| He thinks the networks are reek- 


| that something is 


ing with monopoly, and he’s deter- 
mined, perhaps even more so than 
a Magnuson or a Bricker, to see 


| September is political fever time 


and if all goes well Celler, goes 
the word, would consider a succes- 
sion to Senator Lehman's spot 
among the upper Congressional 


,echelon as his future dish of tea. 
| Hence the sudden burst of enthu- 


| siasm to render a public service | 


/contribution and pin a monopoly 


| rap 


| 


on the networks. 

On the basis of his recent FCC 
scrutiny, Celler apparently is out 
to shoot the works, up to and in- 
cluding the splitting up of stations 
and the networks on the grounds 
the present scheme of things adds 
up to monopoly. But he’s not 
stopping at station-network rela- 
tions. Celler also thinks there’s an 


unhealthy monopoly of talent as 
well. And on the basis of his re- 
cent two-day closed-door’ bout 
with CBS prexy Frank Stanton, 


Celler is loaded with data right up 
to his antennas. He has gone out 


| and corralled files even as far back 


; ures 


' 
| 


| 
| 
| 


as 1950 of pertinent facts and fig- 
and, regardless of 
they’re applicable to a 1956-tem- 
poed tv industry, he’s prepared to 
throw them back at the networks, 
the talent agencies, the ad agencies 
and all the others who will be sum- 
moned for the Foley Square frolics. 





Even If You Walk A 
Mile You Won’t Find 
Camel on NBC-TV Sked 


When R. J. Reynolds finally axed 
its longrunning “‘News Caravan” 
sponsorship on NBC-TV last week, 
it was more than just a matter of 
dropping one of the pioneering 
television sponsorships dating back 
to 1948. Overlooked was. one 
Singular fact—Reynolds, though 
amply represented on CBS-TV and 
even 


| NBC. 
The Reynolds lineup on Colum- | 


bia includes half oi the Phil Silvers 
show, the entire Bob 


| segment, half the Friday at 9 ‘‘Cru- 


r sader’ 


three-show commitment with CBS- | 
Star | 


| musical adaptation of Mare Con- 
| nelly’s “Green Pastures” as one of 
the entries. 

Also under consideration is an | 


the Broadway smash of a quarter- 
century ago on which Schwartz 
and Howard Dietz collaborated. If 
done, Schwartz will cleff some new 
| tunes for the show which will be 
integrated with some of the “Band- 
wagon” standards. 

There’s nothing conclusive as 
yet, however, about any of the 
three Schwartz contribs. “Jubilee” 
series kicks off in September with 
highlights of Cole Porter’s career 
as one of the nation’s foremost 
'tunesmiths, utilizing major talent 
‘that appeared in the Porter Broad- 
| way musicals, 








, 


spot (still looking for a re- 
placement) and the entire “I’ve Got 
a Secret” segment. n ABC-TV, the 


ciggie outfit has bought half of the | 


hourlong “Wire Service.” But on 
NBC-TV, nothing, now that the 


news show has been dropped. 





———— SS 


Calling HST 


Perle Mesta is confident that 
ex-President Harry Truman 
will come on for the finale 
when CBS-TV translates that 
“Perle Mesta Story” into a 90- 
minute “Playhouse 90” pres- 
entation in the fall. In view 
of the fact that Truman played 
such a vital part in her latter- 
day career as envoy to Luxem- 
burg, as well as their close 
friendship, she feels he’s an in- 
herent part of th: story. 

If Irving Berlin gives 
his okay, the play based on 
Miss Mesta’s life will be ecall- 
ed “‘Hostess With the Mostest.” 
Suggestion that the title be 
changed to “Call Me Mesta” 
has been nixed on the grounds 
that it’s not dignified enough 
for the subject being drama- 
tized. 


rare oppor- | 
, tunity to make political 


done about it. | 


whether | 


ABC-TV, hasn’t one show on | 


Cummings } 


UNHAPPY CELLER 





+ 


(| FY ‘Disneyland, “Mickey Mouse Club 


Geared for Greater Adult Appeal 
Because of Kid Sponsor Dearth 





Shall We Dance? 


One of the most incongruous 


sights of the summer tv semes- 
ter is on tap for tonight 
(Wed.) when the Archie 


Moore-James Parker. bout goes 
out over the ABC-TV channels 
from Toronto—for viewers 
will be getting a gander at the 
lowly sports writer in formal 
attire. As a matter of faet, 
the entire first 10 rows ring- 
side will be occupied exclu- 
sively by the white-coat-cum- 
merbund set. 

What's it all about? Justa 
brainchild of flack Saul Rich- 
man (on behalf of After Six 
Formal client) to dress up the 
hot weather spectrum with 
some offbeat programming. 


Pall Mall’s ‘Stop 











That Stopette In 
Axing of Hackett 


Helene Curtis, which has bought 
a half sponsorship 
“Stanley,” the new Buddy Hackett 
situation comedy series, which goes 
into the Monday night 8:30 to 9 
slot on NBC-TV, has asked the 
network to be relieved of its con- 
{tract. Pall Mall is the alternate 
underwriter on the show and ap- 
parently the two clients can’t live 
together, 

Helene Curtis’ request for out 
stems from its decision to plug the 
| Stopette deodorant on the new film 
series. (Curtis recently acquired 
the company.) However, American 
Tobacco Co., parent company of 
Pall Mall, insists on adhering to 
company’s longstanding policy of 
not sharing any show with a de- 
odorant plug. Curtis remains ada- 


| mant, so does Pall Mall. As far 
as Curtis is concerned it’s “Stop- 
ette—or else.” In view of con- 


tractual commitment, Curtis bow- 
|out may provoke some legal action 
on the part of the network 
NBC's now trying to line up 
Rinso to share tab with Pall Mall. 


Television Would Have 
Been Right Up Ziegfeld 
Alley, Sez Billie Burke 


Schenectady, July 24. 
Television would have been both 
a challenge and an opportunity for 
Florenz Ziegfeld, who was the first 
4 musicai producer to do a radio 
show so his widow, Billie Burke, 
said in a recorded interview 


Schenectady, Thursday (19). 

Miss Burke, starring in 
Solid Gold Cadillac” at the Spa 
Summer Theatre in nearby Sara- 
toga, pointed out that Ziegfeld had 
presented a “Ziegfeld 


“The 


interest in| 


with | 
Martha Brooks (Kroman) on WGY, | 


Follies of | 


¢ Walt Disney is plotfing the up- 
coming “Disneyland” and “Mickey 

Mouse Club” on ABC-TV more 
for adults than ever before. In 
ithe case of “MMC,” certain for- 
|mat changes are believed geared 

to attract adult bankrollers in the 

face of a dearth of for-the-kid 
| sponsors. 

Relying on the probability that 
ABC-TV will continue with “After- 
noon Film Festival’ in the hours 
and-a-half prior to “MMC” every 
day, Disney is taking animations 
out of the first quarter-hour hole 
and replacing them with “Mickey 
Mouse Newsreel,” which has ap- 
peal for the adult quotient. Belief 
seems to be that the new arrange- 
ment, with cartoons being placed 
|; next fall in the 5:45 to 6 p.m. seg- 
| ment across-the-board, will serve 
las a lead-in, from “FFF” to 
“MMC,” for maturer viewers. 
| Six weeks of “MMC” are in the 
can already, according to Sandy 
| Cummings, the ABC liaison with 
| Disney on the Coast. The new 
i'batch of 20 programs starts on 
Sept. 12, using essentially the 
|same rerun system as this year’s— 
20 new, 20 repeats and the rest 
third runs for the 52-week con- 
tractees, of which there are pres- 
ently 11. 

In at Wednesday from 7:30 to 
8:30 p.m., “Disneyland’s” 26 new 
stanzas will contain a considerable 
amount of material with direct 
adult appeal, Cummings disclosed. 


The starting date is Sept. 12, and 
for the time being, there will be 
seven reruns during the first 33 


hours, with the rest of the 52 be- 
ing all reruns. 

In the hour's previous two years, 
the number of futuristic ““Tomor- 
rowland” programs was limited to 
one per annum. However, in 1956- 
57 Disney is preparing three such 
scientific shows. There will be 
five hours of “Frontierland,” and 
Dieney is going whole hog to build 
another character of Davy Crock- 
ett dimensions for kids, with all of 
the ensuing merchandising factors, 
He announced several days ago 
that he was going to do two hour 
programs in the “Frontierland” 
batch on Johnny Tremaine, who in 
real-life was an apprentice to Paul 
Revere. The Tremaine character, 
incidentally, got video treatment 


on the “Son of Omnibus” series a 
couple of seasons back. Other 
shows in this “Disneyland” cate- 


gory will be on John James Audu- 
bon, the nature artist, and a show 
on “Oregon Trail” plus one utiliz- 
ing the Academy Award Cartoon, 
“Pecos Bill.” 

Six “Adventurelands” are on 
the sked. A followup to this sea- 
son’s Antarctic filmization, called 
“Operation Deepfreeze,” will be 
one of them. 

12 ‘Fantasylands’ 

“Fantasyland” title belies its 
content to a great degree. Serving 
as a catchall monicker, it will con- 

(Continued on page 102) 


NBC's New Coin 


For ‘Showcase 


the Air” radio networker for Chrys- | 


ler some years ago. The produce! 
appeared on the show. Miss Burke 
filled several dates with it, too. 

With his love of beauty, his un- 
erring eye for beautiful 
'and his knowledge of the ballet 
|and of music, Ziegfeld would have 
found television very much his 
; medium, Miss Burke thought. 


|” WOXR’s Peak Biz 


WQXR, the “Good Music” radio 





months in history. Sales volume 
| was up 13% over the same Janu- 
ary-June period in 1955. 

Summer biz, covering the fiscal 
| period from June 15 through Sept. 
| 15, is 14% over last year at the 
| same time. 





women: 


indie in N. Y., hit its best first six | 


NBC-TV is off the hook for six 
of the 10 “Producers’ Showcase” 
Monday night spec presentations 
for next season. Most of the new 
coin will come from John Hancock 
Insurance Co., via McCann-Erick- 
son agency, which has bought five 
of the shows for $1,300,000. A sixth 
was purchased by Buick, through 
the Kudner agency. 

Both of the new clients will have 
RCA as co-sponsor, with the latter 
riding with all 10 of the omne-a- 
month shows. Buick has purchased 
the November entry. John Han- 
cock has bought in on the Decem- 
ber, February, March, April and 
May presentations. That leaves a 
co-sponsor for September, October, 
| January and June still to be heard 
| from, 
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THAT TUES.-SUN. NBC-TV PLOT’ GROWS 
MORE INTRIGUING BY THE MINUTE 


If, as recently as two years ago, +¢ 


anyone would have suggested that 
Tuesday night 8 to 9 on NBC-TV 
would become a “danger” spot in 
terms of latching on to sponsors, 
he would have been asked to turn 
in his Nielsen-Trendex card. But 
Tuesday 8 to 9 ain't what it used to 
be for NBC, and the fact that the 
network is now anxious to break it 
up into two half-hour segments 
stems from dhe unprecedented sit- 
uation where the web can’t get off 
the hook on the hour. 

Dinah Shore and Bob Hope be- 
tween them have Chevrolet in the 
bag for a total of 26 shows, but 
NBC is still stuck with the 16 Ray 
Bolger entries also slotted for the 
Tuesday hour. (Originally peddled 
at $165,000 per show, NBC is now 
willing to sell ‘em for $100,000 
apiece, 
hottest prospect, General 
dropping out of the 

When, last week, it 
that Goodyear would relinquish its 
co-sponsorship of the Sunday night 
8 to 9 dramatics NBC envisioned 
fond hopes of installing 16 Dinah 
Shore shows and 10 Bob Hope 
shows into the Sabbath period to | 


Foods, 
picture). 


alternate with 26 weeks of ‘Alcoa | 
Hour.” But Goodyear apparently 


likes what it’s got and will stand 
pat. 

Now NBC has a new “plot.” It 
is asking Alcoa to drop 16 of its | 
shows and come in next season for 
10 high-budgeted dramatic entries 
in its Sunday 9 to 10 period. That 
would clear the decks for 


appeared 


Breach Is Healed 


but still no takers, with the |. 





| Redifussion 
16 Dinah | 


shows. Both Bob Hope and Bolger | 
(to whom the web is committed 
whether it sells the show or not) | 
would be shifted to another night, 
probably on Friday to help take | 
up the slack on NBC's failure to 
pact a co-sponsor on the Friday 
spec series. 

Thus Tuesday 8 to 9 would be 
clear for the half-hour’ entries. 


McCann-Erickson is pitching hard 


for both segments At 8 o'clock it 
would install a show for either 
Swift or Chrysler; into 8:30 would 
go Jack Webb's “Noah’s Ark” for 
Chesterfield. 

The while thing should be re- 
solved by the end of the week. 


Conventions Cue 
Spot Biz Upbeat 


T> 


al stations seem to be getting 
an early sharp sales boost as a re- 
sult of the political conventions 
and the November’ Presidential 
election. WABC-TV, N. Y. key for 
ABC-TV, is practically SRO on 
spots adjacent to the network's 
convention coverage and is SRO on 
election night. 

Dannon Yogurt is inked for all] 
available 20-second ( on elec 
tion night Start at 9 p.m 
when returns vt coming in 
strong The Dannon WABC-T\ 
sked calls for pitches every half- 
hour until the finals are in. Her- 
cules Plastic Corp. has taken the 
five-minute election news capsules 
from 8:55 through conclusion. 

Guild Wine has bought 38 anh- 
nouncements for the two conven- 
tions later this month. Calvin Bul- 
ock bought 19 spots at convention 
ime, and Danno: In addition to 
lection night ticipation,’ has 
bought 19 convention snois 

Coca Cola made election night 
spoticipation comple by buyir 
ill the 10-second availabilitic It 
ilso inked for the last of the 20 
second spots on convention co 
ige, leaving only five packages of 
10-second sal on sale 

Ottawa, say 24. 

John R. Malloy heads Canadian 


Broadcasting Corp.’s Television 
Sales as supervisor, succeeding W 
Hugh Clark who has left CBC for 
Young & Rubicam Ltd. 
and tv director. 

Tom Atkins and Jack Kennedy 
are appointed senior ty sales reps 
nd Ron Joynt senior radio sales 
ep. 


as radio 


| ter 





Britain’s Top 10 
London, July 24. 

Commercial television scoop- 
ed the pool for the 10 top rat- 
ings, both in London and the 
Midlands during the quarter 
ended June 30. BBC-TV was 
unplaced in either area. 

On the London outlet three 
U.S. imported programs took 
the first places. “Dragnet” 
headed the list with a rating 
of 68, followed by “I Love 
Lucy” and “Gun Law,” both 
ot which clocked 58. “Sunday 
Night at the London Pallad- 
ium” was fourth with 57. 

In the Midlands “Dragnet” 
was nosed out of first place by 
“Cross Current,” a_ series 
produced on the continent by 
Sheldon Reynolds. 








In Brit. Com! TY 


Revamp Schedule 


London, July 24. 
split between Associated- 
and Associated Tele- 
Vision, which led. to a breakdown 
in commercial tv networking, has 
now been healed. The new sea- 
son’s programs, announced last 
week, make provision for a com- 
plete interchange between Lon- 
don, 

The 
Pram 


The 


two commercial tele 
contractors fell out 
spring when A-R beefed 
type of program they were 
offered by ATV and also objected 
to the prices asked for such shows. 
In the main, A-R complained that 
too many of the networked shows 
followed an 
pattern, too 
miliar faces, 
in a viewer downbeat. 

Apart from one or two minor 
exchanges the two programmers 
have been going their own w ays 
for a few months, although both 
have traded with the Granada Net- 

(Continued _ Page 100) 


pro- 
in the 
at the 


frequently 
which was 


using fa- 
resulting 


on 


the Midlands and the North. | 





| 
| 


| 


| 


| Wellander, 


being | 


unscripted vaudeville 


| tured 














SAMMY KAYE 


Swinging and Swaying 


On Tour 
Oceanport, N. J. — July 28; Canton, 
Ohio — July 29; Detroit, Mich. — 
Aug. 31. 
Columbia Records - current release, 
“EVERY SUNDAY MORNING” 


“ONCE AGAIN.” 

New Album Relea: 
Sammy Kaye Swings ant Sways 
MY FAIR LADY (For Dancing) 

On ABC Radio—“Sunday Serenade” 


KOMO-TV’s ‘Color Fair’ 


Seattle, July 24. 
added second color 


b/ Ww 








KOMO-TV 


|Camera and began presentation of | 


local “Color 
Monday 


singers 


new 
Fair” 


color program 
(23). 
Suzuki and Cathy 
Norm Bobrow’s Colony 
orch, choreographer Darrel! Hen- 
line and pantomimist Don Rogers. 
Cliff Carl emceed. 


Buff Cobb Now a Flack 





| Hour” 
NBC flagships in New York start-| jnevitable unless 
Maltex will | providing the state-owned system 





Program fea- | 


ald Tribune columnist 
| bankrolied 


| Airlines, 
the Dominican Republic, 


After a long career in radio and | 


television, Buff Cobb is shifting to 
publicity. She’s joined the Robert 
S. Taplinger flackery and will han- 
dle women’s features, specializing 
in radio-tv contact work. 

Miss Cobb just wound a Euro- 
pean tour in which she taped Euro- 
| pean features for several network 
_ spreads. 


| day 


Inflation Hits the TV Specs 


Hollywood, July 24. 


The inflationary spiral that has rocketed production costs in tv 
will hang a new high on some of the biggies that will be coming 


along next season. 
$400,000 to cover all costs. 
claim that any saving wo 
of scope or quality. 


In many of the gigantics it will take up to 
Producers in charge of these specs 
uld be neghgible without the sacrifice 


Coming up on NBC-TV this fall will be three sets of specs— 
“Producers Showcase” productions on Monday, and “Hallmark 
Hall of Fame” plus other Friday specs—with the fiscal impost 
after all bills are in and mark paid hovering over the 400G mark. 
Such an entry in the Friday lineup as “Born Yesterday,” with Mary 
Martin or Shelley Winters as the main exhibit, will add up to bet- 


ter than $225,000 on production costs, 


to which can be added 


$100,000 for time plus agency commission, publicity, promotion 


and items out of “petty cash.” 


Practically the same amount will 


show on the check stubs of the run of specs fielded by “Producers 


Showcase.” 


It is claimed by producing companies that the cost of one live spec 
in color will cost nearly half of what goes into a theatrical pic, 


which runs on and on before it is swallowed up by tv. 
it’s just one telecast and then out 
The new electronic tape and lenticular film, which 


“long form” live teleshows, 


the window. 


With the 


will obsolete the kinescope, may have the preservative quality 
to assure a later repeat and thereby obviate the high production 
costs of a remake such as the perennial “Peter Pan.” 








Canadian TV Faces Curtailment 
As Fiscal Rap Totals $1,358,621 





Maltex to Share Tab 
On ‘Children’s Hour’ 


Maltex has bought 





lof $1,358,621 


Ottawa, July 24. 
Upped costs and reduced rev- 
enues produced an operating loss 
during the fiscal 


year that ended last March, accord- 


in on half | Canadian Broadcasting Corp. 


the 
All 


jing to the annual report of 


the WRCA-WRCA-TV “Children’s | | but $286,830 was in television. The 


simulcast sponsorship on the 


ing in September. 
share the Sunday 10:30-11:30 with | 
longtime sponsor Horn & Hardart | 
| for a 26-week span. 
Elsewhere on WRCA-TV, 
ischewitz Wine has picked up full 
sponsorship of “Hy Gardner Call- 
ing” for the fall. New York Her- 


Sunday 11:15 
by American 
Quarter. and 
but these 
winery, Station 
renewals from 
the Tues- 
will sub 
“The Great 
program 


in his 
interview seg 
the Latin 


p.m. 


will yield to the 
has also grabbed 
Ronzoni and Savarin for 
at 7 period, but 
“Celebrity Theatre” for 
Gildersleeve”’ as the 

the time slot. Finally, 
picked up a chunk of the new first- 
time-on-tv Clorox business in the 
form of a spot schedule. 





Political Scandal In Chi Accents 
Limitations of Electronic Journalism 


Chicago, July 24. 


The secondstring role played by 
the local radio-television newsmen 
in covering the most explosive Il- 
linois political story of the decade 


has ral = some questions as to the 
seeming] inherent limitations of 


the elec es form of journalism. 
The news crews of the major 
Chi stations “covered” the yarn in 


creat detail as WBBM’s Hugh Hill, 
NBC’s John Chancellor and the 
WGN staffers scored their share of 
beats with their faster tools. But 
in the early, most dramatie stages 
of the unfolding story, r 
tv were merely relaying the details 
grubbed out with much more effort 
and ingenuity by the Windy City 
newspapers. 

One 


reasons chi 


ania ana 
aqgio ana 


for obvious 
identified, 


newsman, who 
ses not to be 


has been in the forefront of the 
campaign to gain status for the ra- 
dio-tv reporters equal to that of the 
newspaper legmen, The theme 
song has been “equal access” to all 
the news on the theory that the 
radio-tv boys have matured to a 
parity with their press counter- 
parts. Now he’s wondering. 

Case in point is the scandal in- 
volving state auditor Orville E. 


Hodge 


mated $800,000 

were improperly 
by his office. 
cracked by the Chicago Daily News 


in state warrants 
issued or cashed 


who resigned last week af-! been ‘at least part 
it was discovered that an esti- | 


The case was first | 


aiter weeks of old-fashioned dig- 
ging. It quickly grew into a Page 
1 story in all four Chi dailies as | 


their best probers were unleashed. | 


The “exclusives,” copyrighted or 
otherwise, were a dime a dozen 


In short, it was strictly a news- 
paper ventilation of a_ political 
.mess in the best tradition of the 


7 
“watchdog” press. It’s generally 
conceded the juicy scandal might 
never have come to light had the 


Jack Knight-owned News not start- 
ed probing a tip under its self-pro- 
claimed policy of “investigating 
everything.” 

t’s in this area of investigation, 


it’s conceded, that the radio-tv 
newshawks trail way behind their 
daily press brethren. By the na- 
ture of their media, the electronic 
boys can “scoop” the newspapers 
routinely in handling the surface 
spot news, thus the continuing 


access” campaigns to 
get radio and video into the places 
where news is being made. But 
also because of the nature of their 
media, it’s argued, the so-called 
modern journalists have generally 
shown little initiative in probing 
behind the where the big 
exposes frequently lurk, especially 
in the political arena. 

Thus, as dramatized in the cur- 
rent Illinois scandal, radio and tv 
have been primarily a transmission 
belt for the dope dug up by the 
press probers. This has been spot- 
lighted additionally by the use of 
the newspaper Page 1’s to spark up 
visually the tv newscasts. So in 
effect, radio-tv’s accounts have 
ally devoted to 
Le wspapers’ work 


“freedom of 


scenes 


a coverage of the 
in the case. 
viding a fast relay service for the 
stuff that was unearthed by the 
press reporters, radio-tv’s contri- 
butions to the basic yarn were 
practically nil, 

What troubles this veteran news- 


| lie figures. 


And other than pro-! 


man is that it is exposes like the | 
| Hodge case that underscore the 


fact that there are other funda- 


mental facets to the newsgathering | 


pr cs than m: 
Or a camera 


‘rely aiming a mike 
at some hot news 


character, particularly when _ it’s 
the competing medium that made 
the characters hot. It’s admitted, 
that by and iarge, radio and tele 
newsmen have contributed very 
few of the kind of investigatory 
scoops that win Pulitzer prizes for 
the newspapers 

It's argued, of course, 
and tv don’t have the manpower to 
turn loose on individual stories as 
do the newspapers whose primary 
function is news gathering. Also 
that as government licensees 


that radio 


report warned that a substantial 


| slash of video service would be 


Man- |} 


some way of 


with additional funds. 

CBC had a $4,267,668 surplus in 
| the preceding fiscal year which 
partly covered the deficit in 
1955-56 but the corporation said 
new money would be needed if tv 


|operations were to be held at the 


is currently | 


in | 
station has 


there’s certain internal inhibitions | 
about probing into situations that 


have political overtones. 
Also in defense of the broadcast 


media, it’s pointed out they have 
done outstanding jobs in many 
areas. Both nationally and locally 


the industry has built up extensive 
and competent perigee. staffs to 
collect the hard, spot news. Then 
there are the tenn ieh of news-in- 
depth interpretative 
ing as done primarily on CBS, but 
occasionally also on NBC. And 
there are the shows like NBC-TV’s 
“Meet the Press” and “Press Con- 
ference” and CBS-TV’s ‘Face the 
Nation” or 
locally that generate news them- 
selves in the public grilling of pub- 
But here, too, televi- 


background- | 


WNBQ’s “City Desk,” | 


| 


present level, advanced. 

CBC gets its funds from two 
sources: commercial revenues and 
a 15% tax on the sale of receivers, 
It foresaw no large commercial in- 
crease this year and tax revenues 
were expected to drop since the 
nation’s major population areas 
were dose to, or at, tv saturation. 

The report pointed out Canada’s 
unique position in television, with 


or 


the population strung coast to 
coast along a narrow border-hug- 


making the video setup 
complex, and costly compared to 
the number of viewers’ served. 
CBC claimed 80% of the popula- 
tion is being served now by 33 
CBC or other tv outlets. 

Total operating outlay for radio 
and television networks in Eng- 
lish and French climbed from $29,- 
103,587 the preceding fiscal year 
to $38,572,512 last year. Commer- 
cial revenues were up to $7,403,- 
438 frem the previous $4,157,325 
but income from the special tax 
on set sales rose by only $778,026, 
to $17,737,991. In radio, commer- 
cial revenues declined so seriously 

(Continued on page 102) 


‘Studio X’ Music 


Snares a Client 


WOR, N.Y., closed its first spon- 
sorship deal for its new “Music 
from Studio X” show with Bud- 
weiser Beer, which bought a one- 
eighth participation. Deal with a 
cigaret firm also looms close, as ex- 
ploratory talks for other sponsors 
continue. 

The beer outfit, via D’Arcy 
Agency, inked a firm 13-week spon- 
sorship, with options for the re- 
maining 39 weeks. The four-hour 
music show, heard nightly Monday 
through Saturday and in the after- 
noons on Sundays, is being sold 
at an introductory price of $900 
weekly for a half-hour strip seg- 
ment Monday through Saturday. 


ging strip, 





sion gets an assist from the com- | Sunday afternoon show is not in- 

petish in manning the griddlecasts | cluded in deal. 

with daily and magazine newsmen. | 
However, the feeling persists for | Was dickering for the whole show, 

one subjective observer that if the | but couldn’t reach a decision when 

electronic news hustlers are to at- | confronted with the firm participa- 

' tain equal status with the boys that | tion offer of Budweiser. 


report for print they’il have to de- 


velop a better track record of ex- | 
ploring for news—wherever it may | 4" L 
| filiates, many of which report they 


be found. 

The freedom to probe is sacro- 
sanct with the press. 
radio and television, he asks. 


Why not for | 


‘ 


It’s reported that Grand Union 


The show, which made its debut 
about two weeks ago, continues to 
attract the attention of Mutual af- 


are picking it up for local airing. 
The all-musie show, instituted by 
(Continued on page 100) 
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TV’S REAL SHOWMEN 


Some time ago some of the smart admen decided they’d stick 


to their racket—advertising. 


“Let the video wiz kids make with 


the showmanship, we’ll make with the ad copy. Whether it’s 
printer's ink or highway signboards, that’s our racket,” they fig- 


ured, 


“and it shouldn’t be too different on television.” 


Such singleness of purpose and concentration of talents has 
paid off in a manner as to make the show biz segments of many 
a tv half-hour wonder who is the smarter showman. The public, 
in mauy instances, has already given the nod to the imaginative 
ad production impresarios vis-a-vis the producers of the basic 


shows. 


There’s 


no question about it—there is more showmanship, 


savvy and originality in some of those “produced” commercials, 
be they live or cartoon, than in the shows that are supposed to 


be the peg for the ad pitch. 


It is not for nought that these same smart admen decided to 


let the networks and packagers 
ulcers with their problems about budgets, stars, scenery, 


“get the headaches and the 
prop- 


erties and rights to same—we’ll tend to our chores with the ads.” 
Their craftsmanship is paying off. And with more appeal and 


draw than the supposed marquee Vi values. 











itman Sees TV Specs As Reprise 


Abel. 





Of ‘Battle of Broadway Deluxers’ 


By ABEL GREEN 

CBS program veepee Robert M. 
Weitman sees “the battle of the 
Broadway deluxers” repeating it- 
self all over again “only now it’s 
called spectaculars.” “Which is a 
misnomer to me,” says he, “be- 
cause all it means, apparently, is 
anything running over an_ hour. 
But a 90-minute marathon of. tal- 
ent, or just because it may even 
run two hours solid, doesn’t make it 
a spectacular.” 

Weitman, steeped in Broadway 
firstrun theatre operation as long- 
time managing director of the Par- 
amount where he incepted the 
bandshow policy among other in- 
novations, harks back to that very 
platform as today’s counterpart in 
the battle for ratings. He cites 
that if he did something “big” at 


the Paramount, Louis K. Sidney 
xr Joe Vogel would try and top 


him at the Capitol, or Sam Rotha- 
fel and late A. J. Balaban would 
ditto at the Roxy. 

“It got so that we’d look at each 
other and pull the oldie, ‘so what 
do we do for an encore?” 

“But in television,” 
“the encore can come during that 
so-called offseason, the mythical 
13-week hiatus which, to me, is 
fallacious. For one thing, even the 
now socalled backward picture bus- 
iness has long since learned not to 
hold back for the summer—some 
of the best product is pitched for 
the hot-weather months because 
they now know that an aircondi- 
tioned theatre or a drive-in will do 
even better with a good attraction. 

(Continued on page 100) 


WBC’s ‘Hometown 
Politico Coverage 


Westinghouse Broadcasting Co. 
is setting up its own radio coverage 
of the political conventions as a 
supplementary service to the net- 
work coverage (evening only) being 
piped in by NBC Radio. Strangely 

nough, the disaffiliation of the 

tour key WBC stations from NBC 
comes on Aug. 26, just at the wind- 
up of the GOP Convention, so that 
WBC will get the conventions just 
in under the wire. 

Nonetheless, the extra coverage 
being set up is a forerunner of the 
type “of news coverage WBC hopes 
to inaugurate in a W ashington bu- 
reau and in state capitals for each 
Of its stations. Westinghouse is as- 
signing a three-man team to do 

“hometown eoverage” at the con- 
ventions, feeding in early and late 
evening reports on home-state del- 


tion. Operation is in line with the 
“radio is local” concept empha- 
Sized y Westinghouse. 

Trio, all news directors of their | 


respective stations, are Ross Mac- | already ‘ 


Leish of WBZ, Boston; 
Snyder, KDKA, Pittsburgh. 


+ 





WRCA-TV Will Go 


he continues, | 


A Sanford | will be finalized this manth. 
larkey, KYW, Cleveland and Jim| hoped to have the initial 13 





Gallup Vs. Roper 


Those old pollster competi- 
tors are at it again, this time 
on television. With Dr. Frank 
Gallup already set with NBC- 
TV for the convention-electicn 
coverage, CBS-TV this week 
signed Elmo Roper for its side. 

Roper will conduct polls, 
furnish analyses and will serve 
in an interpretative and ad- 
Visory capacity to CBS News 
during the conventions and 
elections. 








50% Tint in Sept. 
On Local Entries 


Following the pattern set for the 
other NBC-TV o&o station, WRCA- 
TV, the net’s New York flagship, 
will start a partial conversion to 
colorcasting in the fall. As of mid- 
September, the station will air 
some 50% of its local 
gramming in tint, plus as 
color film as it can get for 
ular celluloid programming. 

All told, the colorcast 
will run about 11 
week, accounting for 


hours 


ule. That doesn’t include the large 
network tintcasting schedule, but 
represents local-only. At present, 
the station programs about 50 min- 
utes a day on weekdays in color, 
most of this comprising segments 
of existing shows rather than en- 
tire programs. 


Conversion is beifg achiev ed at a| 


cost of about $500,000, 
to v.p.-general manager Tom Mc- 
Fadden. Included in this ‘are two 
live and two film chains and studio 
changes at the station’s 67th St 
building which will provide for 
two studios. These studio changes 
(Continued on page 102) 


CBS-TV Going Ahead 
With 13 Perry Masons, 


according 





In Case Hour Opens Up 


Hollywood, July 24. 
Although CBS-TV’s new fall pro- 
gramming roster makes no provi- 
sions for the hour-long Perry Ma- 
son film series, the network is go- 


‘ing ahead with a full production 
egates and candidates to each sta- | 


schedule on the series in the 
opens up. 

Series is being produced by Ben 
Grady. The initia) 13 scripts are 
‘in the house” and casting 
It’s 
pro- | 
grams in the can this fall. 


105,000,000 I 
TW-AM BILLINGS 





live pro-| 
much | 
its reg- | 


schedule | 
live a} 
almost 30% | 
of the entire local live-film sched- 


McCann-Erickson agency goes to 


| the post in the fall with $105,000,- 
000 in television and radio billings, 
giving Terry Clyne’s AM-tv divi- 
| sion a kingpin status among all the 
agencies in the country. It’s the 
first time in history that any 
agency has hit or exceeded the 
| $100,000,000 mark in_ broadcast 
billings. The $105,000,000, inci- 
dentally, represents 55% of the 
agency’s domestic accounts. 
Interesting aspect 
Cann-Erickson has __ practically 
doubled its television biz within a 
two-year span. 
tically all the agency 
shows were represented on CBS. 





| Today the breakdown reads: ABC | 
| 20%; NBC 40%; CBS 40% 
Overall McC-E has 30 shows 


going for its multiple clients, 23 
of them riding the three networks 
(others are either spot program- 
ming or special monthly shows as 


in the case of “Shower of Stars” | 
and “Producers’ Showcase’’). Bill- 
|ings break down as follows: $60,- | 


} 


000,000 on network tv; $10,000, “i 
a spot network programming; | 
| $20, 000,000 in spot announcements | 

jon tv networks and $15,000,000 in| 
| network and spot radio. 


Five full hour 


shows are on the 
+McC-E 


“Studio One” | 
| (Westinghouse); “Climax” (Chrys- 
| ler); Jackie Gleason (Bulova); “Dis- 
neyland” (Swift), Wednesday night 
| fights (Mennen). 

| Other network shows include Ed- 
|die Fisher for Coca-Cola; ‘‘Drag- 
|net” and “Gunsmoke” for Chester- 
field, with a third half-hour Ches- 
'terfield show on tap for the fall 
(probably Jack Webb's ‘Noah's 
Ark’’); “Jim Bowie” for Vaseline 
Hair Tonic; the new “Oh Susan- 
nah” situation comedy for Nestle 
and “High Finance” for Mennen, 

Spot shows include “Sky King” 
_and “Death Valley Days” along 
| with “Esso Reporter,” ‘“‘Sohio Re- 
| porter” and Humble Oil, latter 
| three regional programs. In addi- 
ition, National Biscuit is represented 
via the syndication route and an 
Esso-syndicated half-hour show is 
on the fall agenda. 

Special shows include Chrysler 
| “Shower of Stars,” 
participation in “‘Producers’ 
| case,” Gem’s “Game of the Week,” 
|and there are two projected half- 
hour shows for Chrysler and Swift. 
| Daytime entries include ‘Lone 
| Ranger,” “Mickey Mouse Club,” 
| Garry Moore, Bob Crosby, Johnny 
Coons, “Queen For A Day,” Ten- 
nessee Ernie and “Today” and 
“Home.” 


agenda: 


A portable, 
fully 
vision 


battery-operated and 
transistorized miniature tele- 

camera and_ transmitting 
pack which can beam signals for 
more than a mile have been de- 
veloped by RCA and will be used 
experimentally in NBC-TV’s cov- 
erage of the political conventions 
starting with the Democratic con- 
clave in Chicago on Aug. 13. 


T camera neasuring nly 
The m I ng It 


242 x 3 x 8% inches, weighs only 
four pounds The transmitter 
pack, measuring 12 x 13 x 3 
inches, weighs only 15 pounds as 


compared to 50 pounds for previ- 
ously developed portable transmit- 


ters. Both units are fully transis- 
| torized, with the exception of the 
|} transmitting and pickup tubes, and 
| the entire assembly uses 70 trans 
| istors 

| Heart of the new camera is a 
new vidicon tube which is only 
one-half ‘inch in diameter and 


about as long as a king-size cigaret, 
| which uses any standard 8m motion 
| picture lens. It also employs an 


electronic viewfinder which though | 
with | 
be detached and | 


| electronically synchronized 
|the camera, can 
hung around the cameraman’s 
neck. Advantage of the viewfind- 


'er lies in the fact that he can see | 
event that a 60-minute availability | 


the pictureholding the viewfinder 


'in a normal position while holding | 


‘the camera itself high in the air 
/to see over crowds or 

| stacles. Other features include a 
compared with two in the past for 
the unit. 


is that Mc-) 





At that time prac- | 
network | 


John Hancuock’s | 
Show- | 


/as well, 
other ob-| 
| pack. 
longer battery life, five hours as | 


~ McC-ERICKSON’S NO. 1 STATUS 





AFT RA Welfare Benefits Exclude 


10,000; They 


Allen Narrows Gap 

Steve Allen is creeping up 
on Ed Sullivan in the Sunday 
night Trendex sweepsteaks. 
At least he did so on Sullivan's 
Sunday night (22) substitute, 
Jack Paar, who handled the 
CBS-TV’er while Sullivan was 
in Europe. The boxscore was 
Sullivan, 20.2 (48.6% share) to 
Allen, 16.6 (40.9% share), with 





ABC-TV and its “Odd Man 
Out” way behind with a 2.8 
and a 6.7°% share. 

Allen show, incidentally, had 


billed Judy Holliday as one of 
the guest stars (other head- 
liner was Buddy Hackett), but 
she couldn’t make it due to 
what was described as a mild 
case of food poisoning. 


12 Network Shows 
Shift to Chi, SF. 


— Convention Weex 





An even dozen television shows 
will move out of their New York 
home quarters to take on a 
“camp follower” status at the po- 
litical conventions. Though most 
are news and public affairs seg- 
ments, one or two are _ strictly 
from entertainment, moving be- 
cause of personnel or _ topical 
needs. 

Example of the latter is ‘““What’s 
My Line?” which will move out 
| either in toto or as a split-origina- 
| tion operation. That’s due to the 
fact that moderator John Daly 
| will be at both conventions serv- 
|ing double-duty as ABC’s anchor 
news man and v.p. in charge of 
news for the same web. That be- 


ing the case, either he'll work solo 
out of Chi with a monitor or 
CBS-TV will move the entire 


“Line” panel out to both sites to 
join him in Chi and San Francisco 
originations. 
Another case, though strictly a 
one-day affair, will be Faye Emer- 
son’s “Of All Things” morning 
hour, the CBS-TV summer sub for 
Garry Moore, which will originate 
from Chicago on the opening 


(Continued on page 100) 


Battle of the Minicams 


CBS-TV laid claim this week to 
the smallest television camera yet 
developed, a one and a half pound 


vidicon job measuring 5 x 1°4 x 2 
inches and hand-held by a pistol- 
grip handle. Camera, developed by 
Lockheed Aircraft in connection 
with the flighttesting of a new 
turbo-jet airliner, will be used by 
CBS at the political conventions in 
Chicago and San Francisco. 
Announcement of the new cam- 
era came during CBS-TV’s closed- 


circuit orientation telecast to af- 
filiates and delegates Monday (23), 
the same day that RCA announced 
its new hand-held vidicon weigh- 
ing four pounds. The Lockheed 
camera, smaller than a flashlight 
1S & sooth the size of a standard 
studio camera. 

One difference—and a key one 
between the CBS camera and the 
RCA unit is that the tatter is com- 
pletely self-containing and _ port- 
able, while the CBS camera must 
be wire-connected to a _ control 
booth. Consequently, while the 


CBS camera is smaller, 
of operation is more limited—it 
can go only so far as the wire will 
allow it, while the RCA camera- 
transmitter can move within a mile 
radius of a relay station. 

CBS unveiled a second camera 


ied by a 32-pound transmitter 
New camera, developed by | 
the French and called the “Intec,” 
weighs four pounds including lens | 
and viewfinder, 


——? Six 


day | 


its range | 


a portable unit accompan- | 


Dont Earn Enough 


months ago, the new pro- 
| gram of health and welfare bene- 
| fits for members of the American 
Federation of Television & Radio 
| Artists was recognized as a genu- 
ine innnovation for thesps, but 
‘only a third of AFTRA’s 14,000 
cardholders are understood to ben- 
efit under the program. 
Between 9,000 and_ 10,000 
AFTRAns are ineligible at present, 
| because they don't earn $1,000 or 
live tv. Some 
actors in the ineligible 
come bracket are seeking 
ance against death, accident, 
hospitalization for themselves. 
Under AFTRA’s Pension & Wel- 
fare Fund regulations, currently 
ineligible members can become 


| more from 


of the 


a year 
in- 
insure 
and 


eligible when the earning tallies 
for the year preceding July 1 are 
completed. AFTRA allows inel- 


igible members to apply for a re- 
| view of their earnings every three 
months until they prove eiigibility, 

The big grips seems to be that 
| members can become ineligible if 
they fail to meet the minimual re- 
quirements from year to year. A 
smatl group of actors report they 
will seek some guarantee that once 
they hit $1,000 per annum they be 
guaranteed permanent’ insurance 
coverage, 

Union says that it presently cane 


not afford to cover low earners, 
Members are taxed 5% of their 
tv earrings over $1,000, for which 


they are eligible for $3,000 in life 
insurance, $3,000 in accidental 
| death, dismemberment and loss of 
sight insurance, hospital benefits, 
major medical expense benefits up 
to $5,000 for themselves and de- 
pendents and Blue Cross and 


Heaith service for thesps and de- 
pendents. 
It's agreed that if any compro- 


mise on 
eventually 
earners in 


permanent benefits is 
reached for below-par 
AFTRA, there will have 
to be a clause stipulating that a 
performer in live tv must earn 
something every year to prove he’s 
active. It presumes he must pay 
up a $5,000 policy before he can 
retire from acting in video. 


(BS. TV Gets Oz 
As Spec for 2506 


Contracts are being drawn for 
the first major film company’s re- 
lease of a top grosser to televi- 
Sion, under a= special-fee basis, 
whereby CBS gets ‘Wizard of 
Oz,” Oscar-winning 1939 produc- 
tion The $250,000 fee will give 
the network the video rights to the 
Judy Garland-Jack Haley-Bert 
Lahr-Ray 3olger-Frank Morgan 
Starrer for the Christmas “Ford 
Star Jubilee” plus one repeat. 


CBS also has a firm option, at 
the same fee, for another twice- 
around if it elects to exercise the 
video privilege 


Deal is marked by the fact that 
Arthur M Lo prez ot Loew’s 
In has been 2damant against re- 
leasing top product of this calibre 
to tv. It is now expected that this 
will pave th2 way for milar 

pecial” deals for residual values, 
on a per picture basis 


BOB ALTON TO STAGE 
COLE PORTER SPEC 


Hollywood, July 24. 

30b Alton has been pacted by 
CBS-TV to produce and stage the 
‘“Ninea Minutes of Cole Porter” 
spec which will inaugurate the ’56- 
57 semester for ‘Ford Star Jubi- 
' lee.” CBS-TV program exec Lester 
| Gottlieb was on the Coast last 


| week to arrange for the spec com- 
| ponents, 

Alton won critical kudos for his 
| staging of the Judy Garland nitery 
bow at Las Vegas last week. 
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SENATE TO FCC: GET MOVING ON 


DEINTERMIXTURE; WE'LL BE WATCHING 


Washington, July 24. 
Senate Interstate Commerce 
Committee will keep an eagle eye 
on the FCC to see that it doesn’t 
dally or get cold feet on its plan 
for selective deintermixture pend- 
ing ap eventual shift of all or sub- 


+ 


‘Folsom Hits Road For 


stantially all tv stations to ultra 
high. 
P . ° | 
In an interim report on its tv 


inquiry in which it gave its bless- 
ings to the Commission’s allocation 
program, the Committee last week 
served notice it would “follow 
closely” the agency’s course in 
carrying out the proposal and 
would call for progress reports 
from time to time. 








ABC-TV Up in the Air 
On Some Fringe Time 
ABC-TV is still having difficulty 
extending its network schedule. | 
Web appears to have cooled on the 
idea of going into the 11:30 a.m. 


RCA Dealer Powwows; 
‘In-Person Best Way’ 


San Francisco, July 24. 


RCA prexy Frank M. Folsom y- : : 
‘has been hitting the dealer route | to 12:30 p.m. time slot in the fall, 
from Vancouver through Portland,! although the plan has not been | 


/a similar trek from Montreal west- 


By an overwhelming majority of | 


its members, the Committee urged 
the Commission to move “as rapid- 
ly as possible” to finalize its pro- 
ceedings. It particularly endorsed 
the proposed channel shifts to safe- 
guard UHF markets from VHF 
competition and declared that the 
overall plan “if expeditiously fol- 
lowed to its conclusion holds 
promise of resulting in a truly na- 
tionwide, competitive tv system.” 

The Committee said it recognizes 


that deintermixture cannot’ be 
achieved overnight but feels that 
the agency “should move with all 


pessible dispatch, designating addi- 


fully committed to the trash heap. | 

Station clearance difficulties at. 
that hour seem to be in the way) 
of implementing the plan. Prob- 
‘ably another network meeting will | 


Seattle and down to here—after 


ward—and has come to the conclu- 
sion that “the customers are al- 
ways glad to see the old man trom 


‘the ivory tower in faraway New be held before any final decision | 
York.” — about the idea is made. 

Result is a reaffirmation of ABC-TV also hoped to enter the | 
“oreater lovalty from the dealers.” 10:30 p.m. period cross-the- | 
Folsom, a merchandiser from ‘way | h€Xt season, but all but one day 4 
back, says that “when they (the | been returned to affiliates. A com 


expediting the proceedings’ in 
every way.” 
Even though it may take some | 


the Committee 
such a course “may serve 


months to do this, 
asserted, 


to halt the deterioration of the 
UHF situation” and “demonstrate, 
even more than any mere words 
can, the Commission's determina- | 
tion that UHF shall continue to 
play an important, and ever in- | 
creasing, part in American tele- 
vision.” 

Although doubts have been ex- 
pressed that the Commission in- 


tends to go through with its alloca- 


tion proposal (which Rep. James 
Quigley (D-Pa.) said “isn’t worth 
the paper it is written on”), it’s 
expected that the Senate report 
will spur the agency to prove to 
its critics that it has the courage 
to deintermix—in the face of 


VHF pressures. 

While the agency had the oppor- 
tunity to effect deintermixture last 
November by finalizing proposals 
which were then pending, it’s 
pointed out that the climate in 
Washington has changed consider- 
ably since then. For one thing, 
the various Congressional investi- 
gations into monopoly in television, 
dramatized somewhat sensationally 


in the Bricker’ report, have 
focussed attention on the alloca- 
tion problem and the corollary 
need for more competition in the 
industry. 

For another, the Commission's 
dream of getting more VHF chan- 
nels from the military services 
through which it hoped to solve 
the allocation dilemma, vanished 
with, the report of the Office of 
Defense Mobilization That left 
UHF—and the dreaded deinter- 

(Continued on page 102) 


ABC’s ‘Mouseketeers’ 


To ‘Cover’ Conventions 
As Educational Fillip 


ABC-TV's “Mickey Mouse Club” 
will have a couple or more “‘au- 
thorized correspondents” on _ the 
floor at the upcoming Democratic 
and Republican conventions. Walt 
Disney will turn to the network's 
news veeps, John Daly’ and Tom 
Velotta to arrange for kid ‘““Mouse- 
keteers” to interview the = solon 
present 

The kids at work at the politica] 
powwows will be lensed for inclu- 
sion in later ““Mickey Mouse Club” 


segs on ABC. Incidentally, “* 
keteers” will serve as ‘‘young hosts 
of California” to receive Republi- 
cans at Frisco’s Cow Palace during 
the conclave there. 
More than a gimmick, 


Mo@se- 


the con- 
vention coverage, according *to a 
network source, will become part 


of an educational upbeat on adult 
issues for “MMC.” The hour-long 
daily stanza will also have several | 
segs to 0.0. the elections in Novem- | 
ber, and they'll be cued to such 
topics as “What Is the Constitu- 
tion?” and “What Is a Primary?,” 
ete, 


} 


i 


WLW (NBC Affl) 


bination of what some tradesters 
felt was a format unsuited to tv and 
the difficulty of clearances between | 
3 and 10 ayem killed Don McNeill’s | 
“Breakfast Club” last year. The 
only day, incidentally, on which 
the network kept ogy Sat- 
chance to talk to somebody who, | urday, but even that wi =e re- 
in most cases, may be only a rub-| turned to stations, it’s reported, | 
berstamp signature on a_ stock | 


dealers) have the lowdown from the 
horse’s mouth, they are more loyal 
dealers. They all have troubles; 
or, if business is good, they all like 
to fish, hunt, play, drink or eat— 
and one can always listen. What's 
more, they are glad to have this 





amen ‘e with all | proxy or a homeoffice letter—but | 
eth ispatch, : : j. | it’s plenty different when they meet! NBC WBC Set | 
tfonal proposals for hearings and |’ em tace to face. er." values be- ’ 


come 20 times eee | 


inci’ cS Strategy Meets: 


doen but ico found this | 
Having gone their separate 


trip very, very worthwhile.” 

ways, NBC Radio and Westing- 
house Broadcasting last week start- 
'ed mapping out future plans for 
their two different concepts of ra- 
dio, network vs. local. NBC and | 
its affiliates set up a program ad- 
visory committee among its sta-| 
tions to cooperate with the net- 
work on future program planning. 
Westinghouse called a meeting of 
m.. 





Carries Soapers 


Off ABC Beltline 


its radio sales managers in 
TRO Radi _— . _| this week to plot sales strategy on | 
NBC Radio has run into new) i. jew “all-local” program sched- | 
problems from one of its pioneer 
affiliates, WLW in Cincinnati. a NBC committee, formed “to 
rhere’s no threat of disaffiliation reflect the thinking of the affiliates 
ici otge Pie Riga and assist the network in its plans 


by trying to help make these plans 
as practical as possible” ‘sez Lester 
Lindow, chairman of the affiliates’ 


rubbing salt into some already 


wounds. 


raw 








The Crosley outlet in Cincy, | exee committee), consists of Alex 
though a primary NBC affiliate| Keese of WFAA, Dallas: Louis 
and without any ties to ABC, this| Read of WDSU,. New Orleans; 
week started carrying the ABC! ffarold Essex of WSJS, Winston- 
morning soapopera block on a de-!| Salem: Harold Grams, KSD, St. 
layed basis in its 2:30 to 3:30) Louis and William Warren, KOMO, 
(EST) time period. What’s signifi- | Seattle. 
cant about this is the fact that it Westinghouse meets. called by 
cuts into the first half-hour of the | wRC sales v.p. A. W. (Bink) Dan- 
new NBC daytime lineup which ynenbaum Jr., started yesterday 
preems July 30. Tues.) and run through today, 

ABC soap block comprises “My with all the Westinghouse brass 
True Story” (half-hour), “When a) from prez Don McGannon down 
Girl Marries” and “Whispering | citting in on the discussions. It’s 
Streets,” all broadcast from New) the latest in a series of. station 
York from 10 to 11 a.m. In tak-| meetings in N. Y. covering pro- 
ing on the soaps in the afternoon,! gramming, publicity - promotion, 
WLW won't carry the NBC 3-3:30)| news and personalities. 

“Five Star Matinee,” but will pick ae ew settee aban 

up the NBC sked at 3:30 and run 

with it till 4:15, when it goes local Hurlei; gh Gets Nod 

It will look for a delayed slot for ' >. ' a] 
Viary Margaret McBride, who’s in To Helm D.( 7s WGMS 
the 4:15 web slot When ‘Mati- Robert F. Hurleigh, Mutual's di- 
nee” goes commercial, WLW will rector of Washington, D. C., opera- 
pick it up. tions, is slated to be appointed gen- 

WLW has been carrying ABC's. eral manager of WGMS, the new 
“Breakfast Club” since April in = capital station recently bought by 
the 9 to 10 a.m. period, but this| RKO Teleradio Pictures, Mutual’s 
doesn’t affect NBC since its morn- | parent company. 
ing schedule doesn’t start till 10 Hurleigh, as station manager, 
What is unusual, however, is the, will continue as head of the net’s 
fact that all WLW’s dealings with} Washington operations, in addition 
ABC are on a “freelance” basis—! to doing his morning news strip on 
there’s no affiliation relationship; the net and his production of “Re- 
whatsoever porter’s Roundup.” 

~— CBS-TV's Block Programming 
\ new programming pattern appears to be evolving at CBS-TV. 
the old block programming formula. The pattern first came to 
notice—and sharply, at that—with the decision to program two 
and a half consecutive hours of drama Thursday night, with “Play- 
house 90” following the hourlong “Climax.” | 
Now, the trend is apparent on other nights, particularly as it 


relates to comedy. Tuesday is a case in point, with two and a half 
hours of comedy lined up from 7:30 until the 10 o’clock ‘$64,000 
Question.” Lineup starts with “Name That Tune,” nominally a 
quizzer but lent strong comedy values via the emceeing of George 
DeWiit. From that point on, it’s pure comedy, with Phil Silvers 
at 8, the Gale Gordon-Bob Sweeney “The Brothers” situationer at 
8:30, Herb Shriner’s new live layout at 9 and Red Skelton at 9:30. 

Saturday night’s another instance, this in a two-hour layout that 
encompasses Jackie Gleason back in the hour format, “Oh Susan- 
nah” (Gale Storm) at 9 and “Hey Jeannie” (Carson) at 9:30. In 
the Saturday vein, however, NBC’s new comedy block runs even 
longer, for two and a half hours, with the Perry Como and Sid 


| in 
'for three weeks ... WQXR to carry 


Actor 


| Jackson Beck turns from spieling to acting via a stint in the 


the company’s 25-20-10-year 


IN SAN FRANCISCO 





Caesar hours back-to-back followed by George Gobel. 








+r? ee 
From the Production Centres 
ooo ‘ $4444409 
IN NEW YORK CITY... 
Capt. Seymour Siegel back to helm of WNYC after three-week 


cruise with Naval Reserve ... William Persky has been upped from 
assistant continuity director at WNEW to continuity director 
WNYC night program topper, A. Alan Levin, was injured covering 


| the Wanamaker store fire for the city o&o0 a week ago; okay now. . 


Homer & Jethroe to headline the Don Larkin-Lyle Reed (deejays) 
country & western jamboree Sunday (29) at WAAT’s Mosque Theatie 
Newark ... Gene Shefrin, veep at Dave Alber flackery, to L.A. 
a special tomorrow (Thurs.) 
night commemorating the late George Bernard Shaw’s 100th birth- 
day ... Tonight (Wed.) same station carries a report on Far Eastern 
musie by pianist Eugene Istomin, who’s just returned from a swing 
about the Orient Phyllis Ginsberg, ABC press staff, married 
Saturday (21) to Stanley Vogel ... Norman Seaman, WNYC program 
/exec, Sidelining by sponsoring 10 performances by Paul Draper in 
'the new “Three For All,” opening Aug. 1 at Carnegie Recital Hall. 
Lanny Ross to open the annual Trinity Church Parish Fair in Os- 
sining, N. Y., this week . . . Charlotte Lord, former producer of the 
Bill Silbert deejay stanza, joined the scripting staff of the Galen 
| Drake show on CBS Bobby Scott guests on “Tonight” next 
Tuesday (31) ... WCBS deejay Bill Randle to the Coast next month 
| for some film shorts .. . Juve Peter Lazer into the cast of “My Son 
| Jeep” on CBS — His sister Joan is a featured cast member . . 
Joe Julian’s (“Road of Life’ on CBS) new play, “The Gim- 
| mick, opens at the ‘Westport Country Playhouse this week . .. Luis 
Van Rooten stars in Sunday’s (29) “FBI in Peace and War” . 
“Second 


” 


Mrs. Burton” CBSoap. 


Tom Tausig, formerly program director for WTOP-TV, Washing- 
ton, D.C., has joined Ted Bates as a supervisor in the tv-radio de- 
partment in N. Y.., . Lucille Webster, formerly with Biow also has 
joined Bates agency as assistant business manager .., House Demo- 
; cratic leader John W. McCormack of Massachusetts was guest on 
Monday (23) on Mutual’s “Reporters’ Roundup.” . . . Hardy Burt, 
| producer-host for Mutual’s “State of the Nation” series, soon will 
have the state of his own “nation” to ponder. Burt has acquired one- 
sixth ownership of the 500-square mile island of Tiburn, near Mex- 
| ico’s state of Sonora in the Gulf of California. To permit unimpaired 
‘development of the island as a tourist mecca, the Mexican govern- 
ment is granting the owners extra-legal quasi-governmental powers 
to set up their own police, customs, etc. . , . Randy White has joined 
WLIB’s community news staff and will work under George W. Good- 
man, station’s news and special events director Tony Bennett 
will be one of the headliners for Mutual’s “Bandstand, U.S.A.” mu- 
sic tour on Saturday (28) night. He will be heard singing from Club 


Bolero in Wildwood, N. J., with Stan Kenton and his orch featured 
during the mid-portion of the show from the Steel Pier, Atlantic 
Cary, . d. 


[IN HOLLYWOOD .. . 


Knox Manning, for many years one of the Coast’s top newscasters 
radio, moves from KFWB to the KDAY as divector of news 
and specia] events. . CBS radio veepee Bill Froug readying two 
hour-long extravaganzas for next season to prove to the doubters that 
there’s tots of life in the old medium yet John Guedel has a new 
gimmick show in the hopper at NBC-TV. There’s $50,000 in loot 
for whoever can track down the guilty culprit in a mysterioso. It’s 
a takeoff on an old radio property The Steve Rowlands, who won 
$74,000 spread over 14 weeks on “Do You Trust Your Wife?” will 
only have to give up $600 a year to Uncle Sam’s revenooers... After 


a hitch with Roland Reed Productions sales veepee, George Faust 
is back at KNXT as 


in indic 


as 


account exec . Dick Bluel named story editor 
of ‘“‘Wire Service,” which rides the ABC-TV cable next season 
Earl Ebi and Cal Kuhl given new assignments by J. Walter Thomp- 


son’s Cornwell Jackson. 
and Kuhl moves over 


Ebi becomes associate producer of Lux Video 
to the Tennessee Ernie Show as executive pro- 


ducer KBIG prexy John Poole named foreman of a superior 
court jury in Orange County Ward Spencer quit Warners pub- 
licity staff to puff the clients of Sue Clark Ralph Edwards hied 
to Alisal ranch with his family for a few weeks of post-season sab- 
batical NBC’s George McElrath, technical supervisor for the two 
national conventions, calls it “Operation Calamity.” . Sid Fox, 
onetime owner of radio and tv stations in Salt Lake, will soon be 
getting back in the biz with a packaged show for tv. 

T ’ ‘ ‘ 
IN CHICAGO - os a 

Harold Eisenstein comes in from New York to direct the Aug. 7 
audition of Don MeNeill’s projected NBC-TV daytimer from the Pru- 
‘dential Bldg.’s “‘Top of the Rock” Hilly Rose, creative director 
at Kling Films, spending a month at Kling’s Coast lot supervising 
an industrial reel for General Electric Charles Younger has 
moved out from ABC’s New York engineering department to head 
up the web’s Windy City new film-kine operation ... WNBQ-WMAQ 


sales 
circuit 
the color 


director John Keys and family plying the Wisconsin 
. Jack Drees will handle the play-by-play, and Red Grange 
on the Pabst-sponsored ABC-TV coverage of the All-Star 
football game Aug. i Bill McColgan, radio voice of the Cleveland 
3rowns, will work the AM side. Chuck Carner, former suburhan 
editor-publisher, has joined the WGN publicity stable as a feature 
writer Freelance gabber Bill O’Connor flying his new Piper Tri- 
Pacer to Detroit and St. Louis for tv assignments. Also in the flyboy 
act are Chi NBC deejay Wed Howard who just got his pilot’s license 
and colleague Greg Donovan who’s taking lessons Jim Smiley 
has sold his “The Rising Generation” teenage amateur talent pack- 
age to the IGA stores for Saturday night berthing on WBKB as of 
Aug. 18... Veep Jules Herbuveaux hosted a reception at the annual 
Chi NBC golf outing yesterday ‘Tues.) honoring new imitiates in 
club, 


vacation 


KEAR’s last tax liens were lifted by the Treasury but 10,000-watt 
independent may still run into trouble with NABET—negotiations 
between union and management have broken down . . . Frank De- 
Bellis, who used to do a free “Music of the Italian Masters” show 
Sunday nights for the longhair station, has packed his records and 
gone home because KEAR manager (and ex-owner) Stephen Cisler 
has refused to promise the station would remain longhair for an- 
other year. Minority stockholders’ suit against KEAR is under con- 
sideration by superior court, and lease-sale to David M. Segal still 
doesn’t have FCC’s blessing . . . Meantime, FCC okayed KSFO sale 
to Gene Autry’s KMPC, reported sale price was $555,000 ..-. In 
from L.A.: Peter Potter ... New newsman at KCBS is Dick Leonard, 
late of KNBC and Denver radio stations . .. KGO deejay Fred Stuth- 

(Continued on page 106) 
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AT|(N| CBS-Owned ‘Navy Log Moving 


To ABC-TV For Pall Mall, Pearson 





Peggy’s Perkin’ 
San Francisco, July 24. 

Peggy King grabbed a cou- 
ple of headlines here last week 
simply by reiterating “what 
I've been saying all along.” 
She has, she said: 

1) Two more years to go on 
her contract with Gomalco; 

2) Gomalco has until mid- 
September to pick up her op- 
tion; 

3) Her option 
been picked up; 

4) If it is not picked up she 
has “25 other offers”; 

5) She “would love to do an- 
other year on the s*.ow”; 

6) She and “George (Gobel) 
are inseparable friends and 
respect each other tremen- 
dously”’; 

The singer, 
at the Fairmont 
that she 
all the fuss 


has not yet 


who's appearing 
Hotel, added 
“doesn’t know wiat 
is about.” 








Ford Motor Eyes 


CBS-TV’s Sabbath 
‘Seven Lively Arts 


CBS-TV 
project 


In the works at is 
ambittous 
Lo 
when the 
to 
ABC-T 
titled 
would 


an 
cultural de- 

fill the 
Ford Foundation de 


its 


signed void created 
cided 
to 
project, 
Arts,” 
a Sunday 
slotted to 6 
period on a three-weeks-out- 
the 


“Omnibus” 
CBS 
Lively 


move 

‘'V. The 

“The 
be 


presentation 


over 
new 
Seven 
one-hou 
in the 5 
p.m, 
alternating with 
once-a-month “See It Now.” 
Ford Motor Co., 
have broached the idea to the net- 


of-four basis, 


which is said to 


work, is the frontrunner in the 
projected sponsorship, though it’s 
not certain that Ford would take 
the whole chunk Sponsorship 
won't be clear for some time yet, 
since the series is targeted for a 
January start, after CBS-TV 


winds up its pro football coverage. 


> 


First major crackthrough of the 
competitive barr: among net- 
works Was made this week by CBS 
Television Film Sales when it set 
“Navy Log” with Pall Mall and 
Pearson Pharmacal for use on 
ABC-TV in the fall. This is the 


first instance of a network produc- 
tion being sold fo: airing on a com- 


peting network, with “Log” having 
originated in the CBS-TV_ subsid 


and produced through its facilities, 

“Log” will move mto the Wed- 
nesday at 8:30 period on ABC-TV, 
behind “Disneyland,” come the 
fall, replacing “Dunninger,” which 
was in tor a summer ride, Strange 
history of the show saw CBS-TV 
locking it out of its Tuesday time 


period of last scason, but holding 
back on release elsewhere until 
only last week, when the Film 


| Sales subsid was allowed to peddle 


it. Producer Sam Gallu has ge 
‘right to work on his 39 new pie- 
itures, and he's” received Navy 
clearance to shoot at least one film 
}aboard the new atomic sub, the 
Nautilus, and another on the 
guided m’. ‘les-prog~.m. 

This business of network film 


subsids selling elsewhere has had 


a limited precedent. ABC Film 
Syndication has sold summer runs 
of its “Herald Playhouse” (Schlitz 
reruns! on CBS and NBC, but 
while ABC had distribution rights 
j it had not produced the series 
| itself Also, “This Is Show Busie 
n’ss,” of which CBS-TV still has a 
piece, is running this summer on 
NBC-TV. But the “Navy Log” deal 
is the first cut-and-dried instance 
of a network accepting a series 
produced and distriuted by a com- 
peting web's film subsid 


It was the decision to carry foot- 

ball, incidentally, that prompted 

the ‘‘Omnibus” moveover, since the 

games would have cut into at 

least part of the “Omnibus” sched- 
| ule, 

Series has by no means been, 
whipped into shape, but would en- 
compass all the arts, with em 
phasis on drama, music and the 
dance. No producer has been se- 
lected yet, but CBS-TV exec v.p 
Hubbell Robinson, who is. brain- 
trusting the project, is said to fa- 
vor Robert Herridge for the slot 
Herridge, who achiéved  promi- 


NAME Trendex Rating 
gt) ere re rere i a ccvccers . 36.2 n | ) 
eee rere rey ore Terre Swidseebeeasess ee t iy 
Inside Beverly Hills (NBC) ...........eee00- (keh eenee 30.1 7 
ey De TIF) ow ect cee tecestasvnees Peer ere eT ae With the new fall season, the 
Meee Be TE) ok oc ct costes en ees ; Ae 29.9 half-hour live teleplay ~— be = 
a : ‘Re , |no more That covers both live 
Caine Mutiny (CBS) ............. iain teesesseececere 29 ° situation comedy and dramatics in 
Heidi (NBC) ....... PS wes ee es terns i seewees coeerececoces 8.5 | half-hour form. The momentum 
Academy Award Sieuntmations 4. &) rarer evr TTTT TT Tae of film, along with the rash of 
High Ter (CBS) ...... oe ree 27.2 | quiz and audience-participation en- 
FI knee vtec eo tec ee seas eee Tere eee 26.5  |tries on the live side, have finally 
i Oe. lh veepabeeoweeones’ ceeeeeeeeeesses 23.9 |done in the “story” format in half- 
Cyrano de Bergerac (NBC) ............... sei wkaceasere 23.8 ‘hour form. 
Ramee SO Peels CG) vnc cece cesteecccs eee ee eee 22.4 Up until this summer, there 
Blithe Spirit (CBS) oe wise ewer ale PREC ieee wee ... 21.5 | were three strong holdouts, all of 
Day Lincoln Was Shot (CBS) .......... ecccccceccece 21.5 |which have played their last. They 
SY LC. « ear isedeweesere 21.3 | were the longrunning “Mama” on) 
Paris in the Spring (NBC) ............ yeas Se 20.7 CBS-TV, the in-and-out but always 
Se TI give ccc weve ee wees 90.3 | around “Ethel & Albert” and the 
RE in ts a neces woeee oe eer | ambitious but lesser-known “Star 
Noel Coward-Mary Martin (CBS) ...............5. — 20.0 | Tonight.” In the semi-live ca- 
Happy New Year (NBC) ee eee Serer. - 19.7 pacity was “Star Stage,” which 
Barretts of Wimpole Street (NBC) ... Re ee 19.5 |used halt of its schedule with live 
Dodsworth (NBC) cl ee . 179  |shows and the other half filmed. 
I ois cag gh 40's ches od aeoo ves sesceuses 17.7. | . There are still two exceptions to 
Maurice Chevalier I (NBC) ............... veeeceeeceseese 17.4  |the overall demise of the live 
Dearest Enemy (NBC) ..............-00005 SeEEEEEEEEED 70 [half-hour teleplay, but they are 
Festival of Music (NBC) ................455 ree |" 46.6 | dubious ones—that is, they're not 
Caesar and Cleopatra (NBC) ............... vecsececesees 16.5 {all live. One is “General Electric | 
Adventures of Marco Polo (NBC) preReiaesewne 15.9 | Theatre,” which offers 26 live, 13 | 
Heaven Will Protect Working Girl (NBC)....... secceeeesse 15.2 | filmed and 13 film repeats over its 
The Road to H’woed (NBC) ___.............. ce eee. anaes 52-week season. The other is “Big 
Panorama (Imogene Coca) (NBC) viene 13.9 | Story,” which though produced as 
ee, errr ree er rerer 13.7. |% live segment, integrates pre- 
ee wah CAS Ke eR OO Ea re » 13.6 | shot film in the production for as 
NN OE IID dis iccnscsvaiccssscaasuws saath 13.2 | much as 50% of the entire show. 
Music of Gershwin (NBC) ................00005 ken 13.1 |, The key factor in the demise ot 
The Bachelor (NBC) ...........ccceccceccccccece ea 12.2 the live half-hour “story program 
Sen errenrenrey Lestescece, 29.5 |S Mnquestionsty iim, ane s giance 
Pe Ry ee ‘ re 11.5 at the film ratio on the three ma- 
Skin of Our Teeth (NBC)... = ' 49.8 | Jor networks this coming fall is a 
vy Mg I |) aren re eee ay 9.6 | dramatic indication of the cellu- 
Maurice Chevalier II (NBC) 86 loid charm, Of the total night- 
: time half-hours (138) set on the 
TOP RATINGS FOR NBC three webs (7:30 to 11 Monday- 
Saturday | through-Saturday and 6 to 11 Sun- 
: ; ale “ days), 46.4°°, or 64 half-hours, are 
aw a9 fom fi 
ates Met 29 1 _ ABC-TV Celluloid In Lead 
Babes in Toyland ad oe ee a ar 21 3 one network-by-network break- 
asta in the Spring ee tees 50) - down shows ABC -TV in the lead in 
Dearest Saemy ne CR a ee ee ee ee 170 the use of celluloid, with 22 out ot 
: : Pe ee owe ee er ee ee ee eS te 38 half-hours set thus far on film, 
; Sunday or a percentage of 58.1%. CBS-! 
eC ES a br bche cs coy bos bes bag eeeeehe ess » 802 TV is exactly at the 50° level, 
Ere ee freee ty aearaee er arte er ern were arr 22.4 | with 26 live and 26 filmed half- 
NU deers pila gioth GA hd Aes PRS Saw e B RR Ee OSS 20.3 | hours NBC-TV runs last, with 
Happy New ees tee ole 2. ol ene aaa: er 19.7 | only 16 of 48 half-hours on film, 
Pee Tos 5 ade eie ia ee cheeks nee aie ere ah aan < Bie | or 33.3% On a day-by-day basis, 
Heaven Will Protect the Working Girl ............ ; > 382 | Friday is far and away the biggest 
Monday | film night, with 12 out of 19 half- 
PE SE ag Sane Digtvigi cosy Gerke ee wr alae areas revert eee | hours. There are four for ABC, 
OUP BOON 666s sceax ee eee ae a eee Troe ere six for CBS and two for NBC. | 
OIE EOS eee a dial 23.9 |There are only two nights in the 
Cyrano de Bergerac Pies NySxin or ot huh ee A a es a 23.8 |entire week when any one network 
sarretts of Wimpole Street rer 19.5 | is all live. Those are Sunday, 
Dodsworth ........ rr ae DO Ree tiie ha . 17.9 |Wwhen ABC is blank on film (due 
TOP RATINGS FOR CBS | largely to the 90-minute “Omni- 
ce |} bus” and 60-minute “Amateur 
, Saturday | Hour” presentations), and Satur- 
Judy Garland eo eb bw aia cee ereeee 34.8 |days on NBC-TV, when the com- 
America Sings .........+..eeseeeees sesesesees 29.9 | bination of “Big Surprise,” the 
( aine Mutiny PPE St oC RCE TE er Le ae Tee ee ree seveeseeseeee 29.3 |eomedy block—Perry Como, Sid 
High Tor .............445 teeseecevees 27.2 {Caesar and George Gobel—and 
fk... B.S ere rere er eres eovccseee 21.5 “Your Hit Parade” blank out film 
Blithe «tarsal REEL Eee PETE TEE 21.5 for that night. 
— ———— In contrast, however, NBC has 
) ° {four filmed half-hours and CBS 
NB b Greek Theatre Series five on Sundays when ABC is 
| S 0 a e C blank, and ABC has three and 
f WCBS-TV R CBS four on Saturdays opposite 
e sel or un the all-live NBC. Columbia, inci- 
| New pubservicer on the Greek dentally, has a minimum of two 
nl erman eg] er theatre titled “Long Before Shakes- | filmed half-hours scheduled for 
peare,” is slated for An eight-week | &@¢h night, the maximum being its 
NBC’s Kagran Corp. subsidiary run on WCBS-TV, the CBS flag- wiry ro ee a can _ 
ee ; se ’ ( fridays. AB s the y we 
renamed California National Pro- ship in New York, starting, Aug.}that hasn’t at least one live show 
Cuctions) has made its first legit} 4 Series, to be conducted by Prof, | scheduled for one night, that be- 
investment, buying @ 50% piece of | Lionel I. Classon of New York U.. | in Tuesday when the lineup is all 
> new Ethel Merrsan musical au- replaces another N. Y. .U series, film (five half-hours). 


iored by Lindsay & 


NBC 


Crouse, 
“Happy network 
but 


since 


Landing.” 
Originally made the 
in the show 
transferred’ to 
tional, which in the future 
Will handle all such investmnets 
NBC gets a first refusal on televi- 
sion rights to the play. 
Formula for the Cal National- 
NBC relationship vis-a-vis legit in- 
vestments will vary according to| 
the circumstances but availability | 
of television rights (and motion 
picture rights as well) will always 
be the motivating factor in any in- 
vestment. If NBC network indi- 
—— a desire to participate in a 
egiter, Cal National will make the 
iny estment and turn over first re-| 
fusal to the network. If however, | 
Cal National spots a property and. 
invests with an eye toward a tv 
one-shot or series, it would sell the | 
series wherever it could. 


stake, 
»wnership has 


en California 


“Yesterday’s Worlds,” which will BRITISH TV HASSLE 

wind a 26-week run in the Satur- ' jad 

day 2 p.m. slot this week. OVER GRID RIGHTS 

It’s the fifth joint project be- 

tween the school and WCBS-TV, | London, July 24 
with another of the five, “Our BBC-TV and the commercial net- 
Goodly Heritage,’ currently in its| work have become involved in a 
fourth year. New series will be! price war over the rights to foot- | 
supervised by Clarence Worden,!| ball games. The state web’s offer 
station’s public affairs director,|to the Football League of $168,000 


with Nazaret Cherkezian of the) has been topped by a bid of $280,- 
university’s office of radio-televi- 000 from the commercial under- 
sion as associate producer. Clay | takings. 


Yurdin, “Camera Three” director, | The bids cover the regular Sat- 
| will direct. | urday afternoon games and Sir 

At the same time, the station an- 'Tom O’Brien, MP, general secre- 
nounced a new record in time and | 
| facilities to pubservice broadcast-! Theatrical and 
ing. In the second quarter, cover- | has appealed 
ing April through June, the station League ‘ 


to the Football 


| $1, 145,000 to pubservcie, compared | | industry ... to abandon your pro- 
with $800,595 for the same quarter | posed agreement to televise Satur- 
|last year. It’s the first time it has | day night football matches.” He 


surpassed the $1,000,000 for any/ fears that the living theatre would 
jnot survive the new threat. 


quarter, 


tary of the National Association of , 
Kine Employees, | 


‘in the name of all work- | 


devoted time and facilities worth|ers in the British entertainments | “BA” toys, novelties, clothing and 


nence through his sock cultural of 


ferings on “Camera Three,” is cur- 
senile producing the “Studio One 
Summer Theatre,’ and following 
the 13 summer shows, is slated to 
do 10 more before taking off fo! 
Europe On his return in the 
winter, he would alternate with 
Felix Jackson on “Studio One.” If 
the “Lively Arts” project jels 
however, he'd likely be taken ofl 
the drama series at mid-season to 
devote fulltime to “Arts.” 


‘Arrow’ Merchandising 


” 


“Broken Arrow,” starting in the 
fall for General-Electric on ABC- 
TV Tuesdays at 9, is getting the 
full merchandising treatment. TCF 
Television, the 20th-Fox video dis- 
trib producing the half-hour series, 
has signed a merchandising accord 
with MRW Associates to franchise 


comic books. 
Production begins this week on 
the Coast, 


with John Lupton star- | 


ring, Mel Epstein producing and | 


, Alvin Ganzer directing. 


‘school credit. 


WOYV Stepping Up 
Reme-Made Shows 


Rome, July 24, 

Morris Novik, president of Radio 
station WOV, New York, is cur- 
rently on his way back to the U.S. 
by sea, following a o.o. of the Ital- 
ian end of his outlet’s operations, 
repped here by George Cueto. 

While here, Novik set plans to 
boost local recording of shows for 
WOV to give the station an in- 
creased coverage of the Italian 
situation in all sectors. Since 
Italian operations started in Rome 
in 1948, over 25,000 programs have 


been recorded her’ for U.S. airing, 


in addition to some 273,000 individ- 
ual interviews with local personali- 
ties and guests WOV, which is 
the only U.S. station with complete 
facilities and studios abroad. also 
relays live shows from Italy via its 
Paterson, N.J., listening post. Lat- 
ter receives via shortwave directly 
from Radio Roma, the Italian gov- 
ernment broadcasting station. 
During his local stay, Novik was 
also received by Italian President 
Giovanni Gronchi. The WOV 
prexy presented him with an album 
containing President Gronchi’s 
speeches made during his recent 


U.S. tour 


WNBQ’S CHI ADULT 
EDUCATION PROGRAM 


Chicago, July 2 

NBC-TV’s WNBQ and the ae 
Board of Education are combining 
efforts next fall in an adult edu- 
cation program which will be for- 
mally tied in with the board’s 
night school setup. Under the 
pian which will run through the 
regular academic year, WNBG will 
air a Sunday morning “lesson” 
which will take the place of one 
of the two night classes for the 
particular course. 

First offering will be freshmen 


English with the enrollees “at- 
tending” both the televised in-the- 


home classes and the single night 
sessions earning a regular high 
Fee is $7.50. 
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McCleery’s ‘Matinee’ Tinters 
Incept Flock of H wood Innovations 


r% 
_ 


Hollywood, July 24. 


A “look behind the scenes” at 
NBC-TV’s “Matinee Theatre” as 
it nears the end of its first year’s 
run from the network’s studios at 
Burbank is revealing in the num- 
ber of innovaticns incepted by ex- 
ecutive producer Albert McCleery. 
Even in a city where film talent 
has long been accustomed to early 
rising, the spectacle of talent (in- 
cluding a flock of Hollywood's stars 
who have guested on the dramatic 
showcase) rising with the dawn 
to put in a 6:30 a.m. appearance 
for the first of two dress rehearsals 
on the day of the performance is 
something of a “topper” for Coast 
video. This, of course, is a cross- 
the-board practice. (Show goes on 
at noon Hollywood time (3 p.m. 
EDT). 

“Matinee,” incidentally, already 
has NBC’s blessing for a second- 
year go-round, with $1,225,000 in 
sponsor coin in the till for the 
56-57 semester, though a long 
way off from the $5,000,000 talent- 
production nut that goes into the 
five-times-a-week tint presentation. 

The production modus operandi 
on “Matinee” is unique even for 
a medium that takes precedents in 
stride. There are five different 
units in rehearsal every day (and 
on at least one day of the week 
seven different casts are warming 
up under a one-roof umbrella set- 
up at NBC’s Hollywood & Vine 
quarters), which pretty much 
makes McCleery the “merry-go- 
round man of the year,” since he 
oversees all of them. But he’s 
taken it all in stride with some- 
what startling statistics for the 42 
weeks that the show has been on 
the air, as for example: 

“Matinee” has already 
off 25% of Hollywood’s AFTRA 
members; because the show pro- 
vides more gifted and prominent 
talent the opportunity to play more 
important roles, they've’ been 
brought in at a fraction the 


drained 


of 


price they command on nighttime | 


segments. (In the span of 42 weeks 
and more than 200 performances, 
(Continued on page 104) 


WRCA Hewing To 
Network Pattern 


With 





a new network daytime 


schedule due to start July 30, NBC | 


Radio’s New York flagship, WRCA, 
is juggling its schedule as of that 
date to fit the requirements of the 
new network looka Biggest change 


is an expansion of the morning 
“Pulse” for another half-hour to 


10 a.m. and the addition of a new 
*Pulse at Noon” one hour segment. 
Ken Banghart has been set for the 
noontime segment, a new tack for 
the newscaster. 
Concurrent with the 
of the Pulse segment 
revamp which will see 
cutting out its “stunt 
favor of more music and hard 
news. Segment will continue to 
use its mobile units and reporter 
Gabe Pressman, but the “stunt for 
stunt’s’ sake” routine is out, and 
the remote pickups will be carried 
only when Pressman has legitimate 
news or features to report. At the 
same time, music will be upbeated 
with the new half-hour morning 
segment, which leads into the net’s 
“NBC Bandstand,” to consist al- 
most entirely of music 
Expansion, coupled to the axing 
of the 6 a.m. farm news when Phil 
Alampi resigned from the station 


expansion 
Is a format 
the show 
remotes” in 


recently to become Secretary of | 
Agriculture for New Jersey, will 
give “Pulse” emeee a full four 


hours a.day, from 6 to 10 a.m. Get- 
ting the axe in the 9:30-10 slot is 
Kay Armen. That's the only axing 
involved in the new lineup. 


Following “Pulse at Noon. 


which runs to 1 p.m., will be Al) 
(Jazzbo) Collins for an hour, John- | 


ny Andrews at 2 to 2:30 and Ed & 
Pegeen Fitzgerald at 2:30 to 3. 
with the network cutting in at that 
point with its dramatic lineup. New 
schedule, incidentally, will mark 
the return of Ed Fitzgerald to ac- 
tive duty. He’s been waiming up 
for it via his and Pegeen’s Waldorf- 
Astoria late-night stint in place of 
Tex & Jinx, but it’s official in the 
daytime on July 30. 








‘Ozark’s’ Thurs. Slot 


ABC-TV, which was withholding | 
final okay, this week firmed “Ozark | 
Jubilee” for Thursday night at 10 | 
p.m. American Chicle had placed | 
an order for alternate week half- | 
hours. The network was hoping | 
for a skip-week bankroller before | 
it committed the time, 
given up the idea of waiting, 

“Ozark” is tentatively scheduled | 
to continue from 10:30 to 11 p.m. | 
as a co-op offering on the network. | 
No final decision has been made | 
concerning the co-op portion, | 
which falls in station option time. 
Some affils reportedly have re-| 
jected the 10:30 continuation in) 
order to use local program inserts. 


KSPT Pulls Brake | 


On Office Seekers, 


Curbs Politicasts 


Minneapolis, July 24. 

KSTP, local NBC outlet, is serv- 
ing notice to political office seek- 
ers that its facilities during this 
election year will not be available 
to them to previous extents. It 
looks like a better break for set- 
owners hereabouts. 

Station has announced a new 
political broadcast policy both for 
tv and radio designed to hold such | 
airline political programs to more | 











|of a minimum than formerly, thus | 


eliminating the necessity of can- | 
celling so many network and other | 
regular shows. 

Whenever practicable, it’s stated, | 


WCBS Ivy League Grid 
Inked by Brokerage 
House, Bristol-Myers 


WCBS, the CBS Radio flagship 
in New York, has sold its nine- 
game Ivy League football schedule 
in a cosponsorship deal with some 
unusual angles. Sharing the tab 
will be Bristol-Myers and Harris, 
Upham & Co., the latter a Wall St. 
brokerage house. For the latter, it 
marks the first time an investment 
firm is sponsoring football; for 
Bristol-Myers, the deal represents 
an interesting dual-exposure exper- 


but has iment, since the drug house is spon- 


soring the NCAA gridcasts on tele- 
vision (NBC-TV) at the same time. 


Schedule kicks off Sept. 29, with 
Columbia vs. Brown. Bill Hickey 
and Dan Peterson will handle play- 
by-play on the series. This is the 
third year the station has carried 
the Ivy League lineup, with the 
current sponsorship set via Doher- 
ty, Clifford, Steers & Shenfield 
for the B-M and Albert Frank, 
Guenther Law for the brokerage. 


Elsewhere on the outlet’s sched- 
ule, business continues to hop, with 
some 11 sponsors having purchased 
a total of 87 participations, 16 fea- 
ture minutes and 20 station breaks 
a week, all signed over the past 
two weeks, New is American Home 
Foods, with renewals including 
Piel’s, Marlboro, Standard Brands, 
Pall Mall, Sinclair Refining, Bel- 
tone, Chock Full O’ Nuts, Bristol- 
Myers, Kirsh Beverages and R. J. 
Reynolds. 


SCALPONE REPLACES 
LOVEJOY ON ACAD 


Hollywood, July 24. 


Al Scalpone, coast program chief 
of CBS-TV, has been named co- 
chairman of the awards structure 
committee of the Academy of Tele- 
vision Arts & Sciences following 
resignation of chairman Frank 
Lovejoy. Another co-chairman 
will be selected to share the duties 





| during the months ahead KSTP- | 


|TV will broadcast only political 
|talks by or dealing with candi- 
daies for such major offices as 


president, vice president and gover- 
nor. 

| Speeches dealing with lesser of- 
fices and with subjects of limited 
| interest to the overall audience 
| will not be tv scheduled during the 


'evening hours and there'll be no! 
Sunday video or radio political pro- | 


grams or 
casts 


Broad- 
other 


announcements. 
simultaneously with 


stations also will be largely taboo. | 


In all this connection, it’s pointed 
out that “the times required for 
political broadcasts usually 
during the prime evening listening 
|}and viewing hours, favorite pro- 
grams during an election year 
hitherto have often been cancelled 
for years at a time.” 

The new policy, it’s explained 
“aims to serve the Northwest audi- 
ence by eliminating, insofar as pos- 
sible abuses in the system of 
scheduling political broadcasts 


while still providing the complete, | 


accurate public service function for 
which it is noted.” 

At the same time, it’s also ex- 
plained that the KSTP news func- 
tion is, “of course,’ completely in- 
dependent and objective. 

“In order that no confusion de- 
velop between news reporting and 
political advertising, no KSTP 
radio or tv newscast of any dura- 


there be any paid political an- 

nouncements within any newscast,” 

asserts the announcement. 

“In the past,” the announcement 

continues, “listeners often have 
become a ‘captive audience’ when a 
political organization or candidate 
| buys time on all Twin Cities’ tv 
| outlets at a given time. 
larly during the peak-audience eve- 
ning hours, a simultaneous broad- 
cast of a political talk by all out- 
| lets is often a diSservice to that 
| portion of the Twin Cities’ audi- 
|} ence which is not primarily inter- 
| ested in a particular candidate or 
political organization. 

“Since those who are interested 
| May view the talk on another chan- 
/nel, simultaneous broadcasts are 
|largely unnecessary and, at times, 
;unwise. In the public interest 
| KSTP will not enter into simultan- 
eous broadcasts during evening 
hours with other Twin Cities’ sta- 
tions either by ‘feeding’ the broad- 
| cast to them or by accepting it 
|from them. This, of course, does 
|not apply to candidates for the of- 
| fices of President and Vice Pres- 
ident of the U.S.” 


fall | 


tion will be sponsored by a political | 
organization or candidate nor will | 


Particu- | 


| with Scalpone, in wake of Love- 
| joy’s exiting. 

Bob Longenecker, first v.p. 
the Acad and its acting prez since 
|prexy Johnny Mercer is in N.Y. 
readying a Broadw., entry, dis- 
| closed the change and said it was 
|due to Lovejoy’s acting commit- 
ments. 

John Guedel has been 
special entertainment chairman, 
and in that capacity will line up a 
|series of fund-raising lunches for 
the Acad during the year. 


ing it, and the second on Ampex 
tape, with CBS in charge. 


Scheck’s ‘Star Time’ In 
Return to Gotham TY’er 


George Scheck’s perennial video 
show “Star Time,” returns to the 
N.Y. telewaves for the fourth time 
in six years on Sept. 9. It goes in 





Sundays from 6:30 to 7 p.m. on 
WABC-TV, where it appeared for 
the 1954 season, Hebrew-National 


Kosher Products is sponsoring. 
The juve variety package began 
in 1950 on WRCA-TV (then WNBC- 
TV) where it ran three consecutive 
years. Then it had its 
stint, followed by a year on WABD, 
the DuMont channel in N.Y. 
Sheck’s live showcase, while only 
five years old, is beginning to show 


of | 





named | 


| 


Membership symposium sessions | 
begin in September, the first to be | 
on production, with NBC conduct- | 


| 
| 


| 7:30 p.m. on Saturdays. 


Brit. s Com] TV—Squalid Profanity’ 


London, July 24. 


Through the medium of tv, people in Britain are becoming a 
nation of “‘glass-eyed crystal-gazers” and the new, artistic creative 
mind is gradually being ousted from its proper place, opined Lord 
Lucas of Chilworth, addressing the Performing Right Society. 

He said: “I watch tv with keen interest and I see arrogant and 
impertinent people pretending to produce and direct Beethoven, 
Chopin or any of the great composers. Their ideas of production 
generally result in showing the artists performing in every posture 


except standing on their heads.” 


Humor has declined from medi- 


ocrity into vulgarity, and even down to obscenity in many cases.” 

Lord Lucas, who has championed the rights of authors, artists 
and composers in the House of Lords during copyright debates, 
added: “I hope the day will come when we shall have a govern- 
ment with the commonsense to give the British Broadcasting 
Corp. facilities for a second program ‘tv) which can show the 
cultural artistry and good music, and allow the other program to 
compete with the squalid profanity which is at present the hall- 


mark of commercial tv.” 








Goldenson Relying on Hand-Picked 
Features to Upset Como, Gleason 





DEMOS’ TEA-SERS 


Party Pulls Teas to Pay For, 


Broadcasts 


Hollyood, July 24. 


“Teas for TV,” local Democratic 
Party scheme to raise coin for air 
time buys, has already brought 
over $20,000 into party coffers, ac- 
cording to Demo national commit- 
teeman Paul Ziffren. The tea par- 
ties, staged by various Demo ladies 
around town, solicit contributions 
to the fund. 

However, Ziffren indicated that 
the party will probably work out 
plans for mass solicitation of small 
contributions, to raise further coin 
needed for the fall campaign. 





Kellogs Champin 


At the Bit to Slot | 
‘Waldo’ the Chimp 


Kellogg Cereals is “extremely 
interested” in buying ‘‘Waldo” from 
Television 
but there is a two-ply contingency 
to the deal on the “all family” 
half-hour telefilm. Would-be spon- 
sor is faced with a dearth of avail- 
able network half-hour openings 
in which to slot the series and the 
Battle Creek outfit probably won’t 
buy unless it finds an alternate 
sponsor. 

Kellogg is ABC-TV at 
Until the 
cereal manufacturer evinced inter- 
est in the time, ABC was contem- 
plating an hour-and-a-half weekly 
feature between 7:30 and 9. If the 


eyeing 





Programs of America, | 


| 
} 


'deal goes through it may kill en-| 


tirely the net’s eurrent ‘‘Famous 
Film Festivals” skein. 

CBS is SRO on half-hours, and 
NBC has no program openings, al- 
though some half-hours are 
able for alternate sponsorships. 
Kellogg could have used ABC 
Thursdays at 8, directly 


i**Lone Ranger,” but the time was 


WABC- | 


a list of veterans who have “made | 


good.” Since “Star Time” 
formers are all from among 
early-teenage set, the list is neces- 
sarily small, but Connie Francis 
was one and she sings now.under 
the MGM label. Barry Gordon has 
| hit the networks as a kid warbler, 
Lynn Rose and Sandy Leeds, two 
other “‘Time” grads, are appearing 
in the legituner, ‘“‘Dawn Yankees.” 
Gail Kuhr is now in ‘‘Mr. Wonder- 
ful.” 

Old regulars, Angel Mignanelli, 
ventriloquist, and Joey Sheptok 
are returning to the show. They'll 
be joined by the three Capri Sisters 
and others. 

Meantime, it’s understood that 
WABC-TV is seeking a new slot for 
its reruns on CBS Film’s “Gene 
| Autry” half-hours, which held 
down the 6:30 post previously. 





Seattle—Jane Darwell, in town 
to star in two productions at the 
Cirque Theatre, is acting as hostess 
of KING-TV’s afternoon “King’s 
Kamera” through July 27 as re- 
placement for vacationing Cheri 
Corcoran, 





per- | 
the | 
jas he can. 





nixed by the web immediately be- 


avail- | 


Hollywood, July 24. 

ABC will make it a three-cor- 
nered fight for rating points on 
Saturday night next session when 
hand-picked feature pictures from 
major studio backlogs will be 
pitted against NBC’s Perry Como 
and CBS-TV’s Jackie Gleason. 
This disclosure was made last week 
by Leonard Goldenson, prexy of 
American Broadcasting-Paramount 
Theatres, who declared, ‘we'll 
look at what to buy at the right 
price,” indicating that some of the 
pre-’'48 releases are being offered 
to networks at prices up to $100,- 
000. 

Network showing of top major 
pictures in the prime Saturday 
night time will be closely watched 
by agencies and sponsors. By slot- 
ting the films edited to 90 minutes 
at 7:30 p.m. (N.Y. time), it would 
give ABC a half-hour jump on the 
other major nets hour shows, 
While ABC’s “Film Festival” of 
British pictures didn’t figure as 
competition to the Sunday night 
“giants,” they “did a job,’ accord- 
ing to Goldenson, 

Live network programming .in 
the daytime will be stepped up, 
said Goldenson, but ABC has no 
desire to get into the “spec” fight 
with the other nets. “There is so 
much competition for material and 
actors that they'll be hitting the 
bottom of the barrel fast,” he de- 
clared. ABC, however, has plans 
for an hour variety show. 


FCC Authorizes 
4New TV Outlets 


Washington, July 24. 

Disposing of an accumulation of 
applications before a majority of its 
members took off for a month’s 
vacation, the FCC last week issued 
authorizations for four new tv sta- 
tions, including an educational out- 
let. 

Commercial stations were au- 
thorized in Baton Rouge, La., Wil- 





| liston, N.D., and Kalispell, Mont. 
|The educational grant went to 


after | 


cause of product conflict with the | 


cowboy skein’s alternator, 
Mills. 

“Waldo,” produced by Robert 
Maxwell for TPA, concerns a 
young scientist’s attempts to raise 
a chimpanzee as closely to a human 
A Kellogg spokesman 
thought the science angle geared 
it or adults as well as kids. TPA 
only has a pilot completed. 





American Firster In 


$2,900,000 Suit Vs. 
4 Webs on ‘Equal Time’ 


Chicago, July 24. 

Lar (American First) Daly, 
perennial Windy City political can- 
didate who campaigns in an Uncle 
Sam uniform, filed a $2,500,000 
suit in Federal District Court last 
week against the four radio-tv net- 
works if they fail to give him equal 
time with President Eisenhower 
before the Republican national 
convention next month. 

Earlier Daly had appealed the 
webs’ refusal to give him national 
exposure to the FCC but was 
turned down by the agency. 


yeneral | 


Miami U in Oxford, O. 

Agency also issued grants for 11 
radio stations, including two 
FY’ers. Latter were for stations 
in Los Angeles and Minneapolis. 

Among station transfers ap- 


| proved were the sale of WMBV- 


TV in Marinette, Wis., to Guild 
Films Co. of New York; purchase 


|of the Stromberg-Carlson stations 


| ter, 
| Television 
j by 


WHAM and WHAM-TV in Roches- 
N. Y., by Transcontinental 
Corp.; sale of WHAM 
Transcontinental to Riggs & 
Greene Broadcasting Corp.; sale of 
KLAC in Los Angeles to Hall 


| Broadcasting Co.; sale of KSFO in 


|San Francisco to KMPC 
|sale of WFIE in Evansville, Ind., 





in L.A.° 


to W.A.V.E., Inc.; sale of WTVT 
(TV) in Tampa, Fla., to WKY Rae 
diophone Co., Oklahoma City; sale 
of WACH and WACH-TV, Newe 
port News, Va., to United Broad- 
casting Co. (Richard Eaton); and 
sale of WGMS in Washington, 
D.C., to RKO Teleradio Pictures, 
Inc, 





Waterbury, Vt.— Radio station 
WDEV, which started as a 100- 
watt venture in the early days of 
the airwaves, has celebrated its 
25th anniversary here. 

The outlet, of which Lloyd E. 
Squier is now sole owner, has ex- 
panded into a 1,000-watt station 
with a 19-hour operating day be- 
ginning at 5 a.m, 
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Steve Allen Show 
Steve Allen apparently had to do 


some hurried rearranging for Sun- | 


day’s (22) edition of his NBC-TV 
effort. Judy Holliday, originally 
slated to participate, was taken ill 
on short notice, and wholesale 
shifts had to be made. Result was 
entertaining in most spots, but the 
gaiting was a bit awkward. Under 
more auspicious circumstances, the 
layout could have been reroutined 
for better effects, since there was 
only one spot that was actually 
bad. The pitchman bit failed to 
come off, being repetitious and too 
slim to sustain all the time given 
it. 

Speaking of the pitchman bit, 


Allen seems to be breaking a lot | 


of taboos on the network. He an- 
nounced it as a satire of “The Late 
Show” even to the “Syncopated 
Clock” theme. It’s a CBS-TV 
project, and products of the rival 
network aren't generally men- 
tioned. Allen also mentioned the 
fact that his direct competition (Ed 
Sullivan) bought Elvis Presley for 
$50,000 and then showed the audi- 
ence what a 50G bill (a phoney, 


with the Pelvis’ likeness thereon) | 


looked like, 

Allen seems to be aiming to 
make his show a lot of fun instead 
of something big as is being done 
by the competition. The basic 
premise seems to be sound, and 
once Allen gets his pacing down, 
the endeavor should make a bigger 
payoff. : 

Top guester was Buddy Hackett. 
Hackeft is a funny citizen as was 
shown in his reprise of the Chinese 
waiter bit, and he contributed to 
the gaiely toward the end when he 
together with Allen and maestro 
Skitch Henderson ribbed a Latin 
trio, Allen gave this show a differ- 
ent twist with his reliance on re- 
motes. Performed from the Hud- 
son Theatre, he was only a short 
distance from a Times Square Cor- 
ner, roped off so that the Four 
Lads could pefform without inter- 
ference in their rendition = of 
“Standing on the Corner.” 

It was a well-staged bit. Another 
remote took place at the back en- 
trance of the theatre where 
disguised a Broadway 


as 


peasant 


was querying bystanders on what’s | 


going on here. Only a moderate 
return on this one. The pickup 
from Birdland with the Count | 


Basie band was a fine jazz exhibi- 
tion. The Basie crew is one of the 
bett representatives of the gold- 
en era of swing in which he was 
n important element. Although 
his bit probably didn’t keep the 
der folks glued to the same chan- 


er 


th 

U 

n 

to the younger elements. Jose. 
Ed Sullivan Show 

Apparently Jack Paar has no 
loyalties when it comes to working. 
A couple of weeks ago he sat in 
Steve Allen’s vacated Monday- 
Tuesday “Tonight” (NBC-TV) chair 
and last Sunday (22) he moved 
over to CBS-TV to mind the store 
for Ed Sullivan and slug it out 
with Allen who was running his 
Own vaudeo outing on the rival 
NBC web. 

Sullivan, who trekked to Eng- 
land to prepare some film clips for 
future shows, left his spot in good 
hands. Paar is a handy fellow to 
have around as an emcee sub and 
the Allens and Sullivans will be 
in trouble when he gets a perma- 
nent show of his own, which he 
rates, and is placed on the unavail- 
able list. Although Paar’s ¢lose-off 
monolog was only so-so funny, he 
worked comfortably .and_ easily 
through the show leaving his mark 
but never getting in the way of 
the acts. 

_Topliner for the hour fest was 


Ti d Lewis, now celebrating his 
45th anni in show biz. Lewis’ vet 
SAVVY was neatly displayed with 


the familiar “Me and My Shadow” 


and a schmaltzy talk-song bit from |}. 


his RKO-Unique album. His only 
concession to the current tempo 
was in the “Shadow” segment into 


which was inserted a rock ’n’ roll! 


beat at the end. 

essary, 
Other 

from the 


It wasn’t nec- 
musical offerings came 
, Ames Bros. who belted 
‘Autumn Leaves,” “Dry Bones” 
and their current RCA _ Victor 
Click, “It Only Hurts For A Little 
While,” and Elaine Malbin who 
worked over “This Is My Beloved” 
effectively, 

Femme impersonator T. C. Jones 
Came in for only a mild score with 
his impresh of Parisian chanteuse. 
Doffing the curled wig to show his 
clean-shaven skull at his walkoff 
is beginning to lose its impact. 

“omedian Larry Daniels had an 
everiong bit about airline travel 
: oy Seemed-a bit grim in view of 
(pe recent airplane crashes. Jimmy 
d rofessor Backwards) Edmundson 

rew yocks with a line of patter 





Allen | 


el, it seemed a worthy concession | 


++ 





FHF 444O% 


| about army life and _ impressed 
with his backward spelling feat. 


cow Bears (via a film clip) midway 
in the session drew a good share of 
yocks with their almost-human 
| shenanigans. Gros. 





Montgomery Summer Theatre 

Robert Montgomery's summer 
|edition on NBC-TV came in Mon- 
}d°v (23) with an overly familiar 
piece about a film thesp who was 





/wasaed up in Hollywood and had| between programming for the fe- 
sut de-| male 


'to seek other pastures, 
spite the abundance of cliche sit- 
| uations and lines, “Catch a Falling 
| Star” maintained interest in spots 
and succeeded in building up deep 


Charles Drake, especially in the 
third act with its happy-ender. 
No longer wanted in pictures, 
Drake hit Broadway, was _ frus- 
trated (it seems he had to audition 
for the role and wouldn't) and 
finally managed to grab the lead 
in a H'wood-based telefilm series 
backed by the same siudio head 
who'd nixed him. This, too, was an 
audition, in which he won out 
/against great odds, etc. 
| Drake’s performance was a top- 
{per, and he drew good support 
|from Jan Miner, Elizabeth Mont- 
gomery, John Gibson, Tom 





Show opened breezily with the) 
acrobatic Fredonias, and The Mos- | 





| 


sympathy for the main character, | doubling. as producer and panelist, 


| 


| Horne pop queries at expert guests. 


Mid- | 


dleton, Mary K. Wells and Sam | 


Gray. James Beach directed the 
David Levy scripit—the same Levy 
out of the Young & Rubicam ad 
agency from whose mag story the 





adapted last 
Hour.” There 
mosphere, 


year for “Alcoa 
was authentic at- 
particularly a set of 
Sardi’s Restaurant, furthered by 
the presence of Vincent Sardi 
playing himself. Trou. 





| READ AND GO SEEK 
| With Jerry Solars, Russ Anderson, 
guest 
Associate Producer: Jerry Solars 
Director: Neal Finn 
30 Mins., Sat.; 8:30 a.m. 
WCBS-TY, New York 
The High School of Performing 
Arts and the group of young, alert 
panelists deserve a round of praise 
for keeping this half-hour quiz 
show so alive and interesting. 
{ry Solars, as associate 
host and quiz master, 
Russ Anderson, 


producer, 
and guest 
illustrator ot 


the kids steal the show. 


The interpretive dancing of the 
group from the H.S. of Performing 


Arts, utilized in the charades 
game, has subtlety and imagina- 
tion. The panelists, too, in their 


brief dramatizations and_panto- 
mimes, offer humor and refreshing 
insights. If the level of the ini- 
tialer is maintained, this half-hour 
programmer deserves a longer run 
than its slated summer filler spot 
and a better time slot, for its ap- 
peal is fairly broad. 


The show, aimed at creating an 
active interest in books and read- 
ing among youngsters of elemen- 
tary and high school age, is pro- 
duced by the station’s public af- 
fairs department in cooperation 
with the N, Y. Board of Education. 
|it is one of the two programs 
| which will serve as the summer re- 
|; placement for the Paul Tripp- 
hosted “On the Carousel,’ also 
| presented in association with the 
Board of Education. 


_ The preem highlights the sub- 
ject of “Pirates, Ships .and Sail- 
|ors.” Two teams of three, com- 
| posed of public school students, 
| make up the panelists. Host Jerry 
Solars keeps things moving with- 





memorable “Man On a Tiger” was) 


| whole 


ALL ABOUT WOMEN 
With Harriet Van Horne, Richard 

Heffner; guests, Alice Thompson, 

Dr. Abraham Stone 
Producer: Heffner 
30 Mins., Mon.-thru-Fri., 1:30 p.m.) 
Participating | 
WRCA-TYV, from N. Y. 

Simplicity was the note on the 
engrossing four-week replacements | 
for Tex & Jinx McCrary and Rich-! 
ard Willis on WRCA-TV. “All 
About Women” and “All About 
Men” might be thought of as pro- 
grams for the opposite sexes, if 


they weren't back-to-back on 
WRCA-TV during hausfrau time. 
when no men in particular are 


available to sit in. Actually, what 
the N. Y. flag of the NBC network 
has done is to distinguish subtly 


and programming for the 
feminist. | 
Steve Krantz, WRCA program 


director and exec producer of the 
twin skeins, and Richard Heffner, 





organized the stanzas which began 
a week ago Monday (16) and were 
reviewed last Friday (20). Harriet ! 
Van Horne, tv critic for the N. Y. | 
World-Telegram & Sun, sits with 
Heffner on the permanent panels- | 
around-the-coffee-table. 

The formats of “Women,” which 
appears at 1:30 p.m., and “Men,” | 
directly afterwards, are essentially | 
the same. Heffner and Miss Van 


For “Women,” there is a different 
specialist each day and an expert 


ALL ABOUT MEN 

With Harriet Van Horne, Richard 
Heffner; guest Norman Thomas 

Producer: Heffner 

30 Mins., Mon.-thru-Fri., 2 p.m. 

Participating 

WRCA-TYV, from N. Y. 





who rides with the half-hour for a 
week. For “Men,” the two 
permanent members simply move 
to another coffee table and ask! 
questions on only one expert. But 
the first show dwells on subjects 
that hit mama close to the hearth: 


|The three general discussions: on 
“Women” during its WRCA stay 
| will center about women in her 
“early years.” “middle years” and 
“late years.” The second 30-min- 
uter, on the other hand, digs at 


Jer- | 


answers to the more cosmic prob- 


lems, which bring out the protes- 
sional in mama: It platforms “men 
of accomplishment” and highlights 
their views on relatively imper- 


}sonal but major facets of civiliza- 
| tion. 
On Friday, “Women’s” week- 


books, also contributed ably, but | 


| 





long guest Alice Thompson. youth 
authority and former editor and 
publisher of Seventeen, was clos- 
ing her stint, and rarely has there 
been a better informed or more 
engaging personality involved ina 
video pancler. She and the Friday- 
only guest, Dr. Abraham Stone, a 
neurologist and marriage counsel- 
lor, discussed the early stages of 
marriage—at what age it proved 
practicable and so on. Neither had 
hard and fast rules on how kids 
should gauge the marriage pro- 
posal, but their comments, which 
hardly needed the gentle prompt- 
ing of Miss Van Horne and Heff- 
ner, were enlightening. 

When the glass-topped coffee (or 
was it tea?) table of the “Women” 
segment gave way to the more 
severe surroundings of ‘Men,” 
Miss Van Horne, Heffner and Fri- 
day’s guest Norman Thomas got 
into the two-ply discussion of why 
Socialism is finished as a factor in 


| politics and where ‘‘American Rad- 


— 


out being patronizing, or stiff. The | 


dance group in the initialer offer 
a big assist and should be kept on, 
| if possible. Illustrator Russ Ander- 
son with his chalk-talk-quiz 
|helps to pack the half-hour. 


|}it may be meat for high school- 
|aged students, probably above 
ithe heads of most elementary 
school kids, an age segment which 
the producers seek to attract 
Horo. 


’ . Py . 
lone dissent is that the show, while 


is 


TO BUILD A NATION 

| With Cameron Andrews 

Associate Producer: Florence Mon- 
roe 

| Director: Robert Goodman 

0 Mins., Sat.; 9 a.m. 

| WCBS-TV, New York 


After the educational 


quizzer 
| “Read and Go Seek” in 


the 8:30 


also} 


The’ 


icalism” goes from here. Thomas, 
the Dean of Socialism, demonstrat- 
ed how a man can effervesce at 70, 
and he raised some highly provoc- 
ative, if not new, points about the 
similarity between Democratic and 
Republican platforming and about 
the need for total disarmament, 
which Thomas thought was to be- 
come the standard of Socialism in 
the future. ck 

Although Miss Van Horne had a 
slight tendency to stray, when she 
was performing for the female, her 


questions became brisker, yet re- 
mained thoroughly as_ pleasant, 
when she was talking for the femi- 


nist. Heffner did a smart job in his 
questions and most particularly in 
the analytical warmup (about the 
history of Socialism) to the appear- 
ance of Thomas. Art. 


Mitchell a McCoy Mayor 


Los Angeles, July 24. 


Thomas Mitchell, star of 
KTTV’s ‘“‘Mayor of the Town” 
| series, has been made _ honorary 


a.m. WCBS-TV slot, this show is a | 
disappointment. Cameron Andrews, | 


acting as Adam Friendly, the sto- 
| ryteller, cannot overcome the static 
| quality and the lack of imagination 
| which characterizes the program, 
aimed at giving youngsters an in- 
sight into the growth of the U. S. 
(Continued on page 106) 





mayor of L.A. 

In his official capacity, ‘‘Mayor”’ 
Mitchell will head a delegation of 
Junior Chamber of Commerce 
members when they visit Tulsa, | 
Okla., to invite the Tulsa C. of C. 
to make Angeles their 1958 con- | 
to make Los Angeles their 1958) 
convention headquarters. j 





| ride 


i two 


| Jean 


OF ALL THINGS 

With Faye Emerson, lene Woods, 
Jack Haskell, Del Sharbutt 

Producer: Byron Paul 

Director: Ken Whelan 

Writers: Virginia Schone, 
Peyser, Hank Miles, 
Warner, Charles Slocum 

30 Mins., Mon,-thru-Fri., 10 a.m. 

Participating 

CBS-TY, from New York 


Faye Emerson took over Garry 
Moore’s mid-morning tv _ berth 
Monday (23) for a five-week stay 
with an easy-going half-hour of 
patter and song. It’s easy to take, 
making no demands on either the 
ear or the eye which should please 
the housfraus who can’t afford to 
spend 30 minutes in the morning 
glued to the set. E 


Except for the heat from the 
studio lights, which seemed to be 
getting the better of her, Miss 
Emerson was in her usual amiable 
hostessy manner. She was casual 
and cool introducing the show's 
personnel and used an effective 
low pressure sell for the sponsors. 
She also handled the interview 
session with offbeat inventor Rus- 
sell Oakes in a likeable fashion. 

The song department for the se- 
ries will be handled by lene 
Woods and Jack Haskell. Both are 


Lois 
Chuck 


pleasing personalities with a dis-| 


arming way with a tune. On open- 
er Miss Woods took Gershwin’s 
“’Swonderiul” for an 
and Haskell hit with 
Loesser’s “My Time Of Day.” 
Musical backing was delivered 
neatly by Bills 


commercial — shots. Ken 
Whelan is directing for the first 
weeks with Clarence Schim- 
mel coming in for the final three. 
Series shapes as an _ informal 
morning stop-off that won't strain 
the five-writer regiment recruited 
to put it out. Gros. 


THE BARRIS BEAT 
With Alex Barris, Betty Jean Fer- 
guson, Roy Roberts, Sammy 


Sales, Willi Block Hansen Danc- | 


ers (3), Gino Silvi Octet, Bill 
Isbister’s Orch (15) 


| Producer: Len Casey 


Writers: Barris, Len Casey, Sales 
30 Mins.; Wed., 9 p.m. 
STANDARD BRANDS, 
AIRE OF CANADA 
CBC-TV, from Toronto 
(McLaren, Baker) 


FRIGID- 


Summer replacement for “Cross- 
Canada Hit Parade,’ top-budgeted 
musical of the Canadian Broadcast- 
ing Corp., “The Barris Beat” is in 
for 13 weeks under same “Hit” 


' sponsorship and shapes as a bright | 
the | 


and breezy variety show for 
televiewer as well as studio audi- 
ence. It’s an extension of the daily 
eclumnar activities of Alex Barris 
amusements editor of the Toronto 


Globe and Mail, and covers com- 
ment on activities in general of 
the entertainment field. 


Jarris, who looks like a junior 
Jimmy Durante and whose integrity 
cannot be seduced by a steak or a 
cup of Salada, proves to be an ex- 
cellent emcee on tv, with a new 
face and more than the usual talent 
for spontaneous and visual deliv- 
ery. On format, he and Len Casey, 
producer-director, have wisely in- 


corporated a diversity of personal- | 
lities that sees “Barris Beat” off to 


a hefty start, the series getting the 
full CBS-T\ 
Canada stations. 

Backed in 
voices of the Gino 
(four boys, four girls), the 
vocalists are Roy Roberts over big 
on husky appearance and 
line delivery, and blonde 


Silvi group 


Betty 


a medley that displayed plenty of 


diversified song-styling from liit 
to serious. 
Interpolated for one number ]}s | 


the Willi Block 
a jungle background on a prayer 
theme, with Miss Hansen dancing 
the principal role as well as respon- 
sible for the choreography. It’s a 
little long but a neat change for 
program pace. 

For sophisticated 
chief contribution 
Sammy Sales very 
dian who knows all the tricks of 
timing though, this time out, he 
was sometimes inarticulate and 
hard to hear. However, his inter- 
pretation in makeup of 
speare, this a 
ford (Ontario) Festival, was tre- 
mendously funny in its takeoff on 
the Ed Murrow type of interview. 


comedy, the 
comes’ from 


a astute come- 


|with Barris in the chair, and the 


whole highly successful. Sales came 


| back later as banquet toastmaster | 
|for the annual dinner of a mythical, 
|garment factory (written by him- 


self) and poking plenty of Yiddish 


'dialect fun at current labor rela- 


tions. 

“The Barris Beat,” back-to-back 
with “The Millionaire,’ shows lots 
of accomplishment on its teeoff, 
particularly on varied variety. In 


fact, it’s a very good segment of tv 
McStay. 


entertainment. 


appealing | 
Frank } 


Clifton and Del} 
'Sharbutt came in occasionally for 
' some 


treatment of 28 trans- | 
the choruses by the} 
solo | 
mascue- } 


Ferguson, former Miss Can- | 
jada, in bouffant evening gown, in 


Hansen group in| 
“African Rain Dance,” done against 


Shake- | 
satire on the Strat- | 


| ROSALINDA 
| (Producers’ Showcase) 
| With Cyril Ritchard, Jean Fenn, 
Lois Hunt, Robert Wright, 
Thomas Hayward, Sig Arno, 
Ralph Dumke, Wiere Bros. (3), 
| others 
Producer: Edwin Lester 
Director: Bob Banner 
Music: Johann Strauss 
| Writer: Sid Kuliler, from Max 
Reinhardt-Erich Korngold ver- 
| sion of “Die Fledermaus” (book 
by Gottfried Reinhardt & John 
Meehan Jr.); lyrics, Paul Kerby, 
Kuller; choreography, Todd Bol- 
| ender; design, Oliver Smith 
| 90 Mins., Mon, (23), 8 p.m. 
| RCA, FORD 
NBC-TY, from Hollywood (color) 
| (Kenyon & Eckhardt) 


| Even Showcase,” 
| Which among the spectaculars has 


“Producers’ 


had the most self-restraint, fell 
jprey to the “production bug” in 
|its television transplantation § of 


j the Edwin Lester Los Angeles-San 
| Francisco Light Opera Assn. pro- 
; duction of “Rosalinda.” The tene 
‘dency to overproduce, in this case 
| seemingly to take advantage of the 
color potential, cluttered up what 
was in spots a sprightly tongue-ine 
cheek outing and to slow it @ 
to a walk much of the way. 

| Possibly it’s ingrained in produe 
cers—a sort of word association— 
but when Vienna is the locale and 
Strauss the composer, everybody 
seems to have an urge to place 
| the minimum number of persons 
before the cameras at about 50. 
And it’s these mob scenes that in- 
variably slow things Cown. Unfore 
tunately, this was the case through 
lmuch of *“Rosalinda’—when_ the 
| principals had the cameras to 
| themselves, it moved along bright- 
|ly, but as soon as a chorus and 
‘dance troupe came along, every- 
| thing stopped and dragged. 

By way of contrast, the scenes. 
|; where Cyril Ritchard, Jean Fenn, 
| Lois Hunt, Robert Wrignt, Thomas 
| Hayward, Sig Arno, Ralph Dumke 
,;and the Wiere Bros. were left to 
|themselves, it was a merry and 
good-naturedly naughty affair, 
pleasant and brisk. Ritchard was 
ja fine roue, in good voice and step, 
while 


ti 
ayy 


Miss Fenn was a charming 
Rosslinda. Miss Hunt was in fine 
| feitle vocally and physically as the 
maid: Sig Arno excellent in come 
edy and dance as the prince; Rob- 
ert Wright suave but a little stiff 

the prankster Baron’ Falke; 
Thomas Hayward excellent as Al- 
freco and Ralph Dumke just right 
as the warde: As for the Wiere 
Bros., they virtually walked off 
with the show via their well-inte- 


grated violin bit and some delighte 


j}iul pantomime in the final act, 
Bob Banner's direction fell into 
the pattern of the overall produc- 
|} tion—when things were kept sims 
ple, it moved; when too many peo- 
ple got into the act, it ground to a 
ihalt. Sid Kuller'’s adaptation was 
lively, and his and Paul Kerby’s 
lyrics listenable. All the produce- 
tion trappings were lavish, in tune 
with the overall setting. This re- 
|viewer’s black and white signal 


tended to be blurry, which should 
indicate that the NBC engineers 
| still have a lot of research to do 
on that question of compatibility, 


| particularly since on other occa- 

‘sions the color signal has come 

lover quite sharply in monochrome, 
Chan, 


CHEVROLET ON BROADWAY 


With Snooky Lanson, The Mello- 
Larks, Hal Hastings Orch; Bill 
Wendell, announcer 

Producer: Gordon Auchincloss 

Director—David Lowe 

| Writer: Auchincloss 

| 15 Mins.; Tues., Thurs., 7:30 p.m, 

1 CHEVROLET 

| NBC-TV, from New York 

(Campbell-Ewald) 

| Snooky Lanson, the “Hit Pa- 

rade” regular, is in for a two- 

month summer stint while Dinah 

Shore vacations from this two-a- 

week quarter-hour. He’s fronting 

a show featuring the Mello-Larks 

and the Hal Hastings orch, and it 

all adds up to fast-moving and 
pleasant musical segment 

Lanson hand!es himself nicely, 
both on the vocals and small-talk. 

He no sock performer and never 

will be, but handles a vocal come 

petently and is personable enough 
to hold his own. On show caught, 
| he did well with a medley of stand- 
ards but just fair with “Old Man 
| River” ‘not his kind of song) and 

i “After School” (not anybody’s kind 

oi song). 


Mello-Larks, on the other hand, 
are standout, both in the vocal and 
staging department, turning in 
some tricky arrangements’ with 
aplomb and dressing ‘em up with 
a choreographic flair. They were 
topflight on a “Jealousy” turn 
night caught. Gordon Auchincloss 
as producer-writer, has furnished 
oke production values and David 





Lowe’s direction keeps things 
snappy. Hal Hastings’ orch cuts 
the show nicely. Chan, 
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VARIETY - ARB City-By-City Syndicated and National Spot Film Chart 





VARIETY’S weekly chart of city-by-city ratings of syndicated and na- 
tional spot film covers 40 to 60 cities reported by American Research Bur- 


eau on a monthly basis. Cities will be rotated each week, with the 10 top- 


rated film shows listed in each case, and their competition shown opposite. 
All ratings are furnished by ARB, based on the latest reports. 

This VARIETY chart represents a gathering of all pertinent informa- 
tion about film in each market, which can be used by distributors, agencies, 
stations and clients as an aid in determining the effectiveness of a filmed 


show in the specific market. Attention should be paid to time—day and 





time factors, since sets-in-use and audience composition vary according to 
time slot, i.e., a Saturday afternoon children’s show, with a low rating, may 
have a large share and an audience composed largely of children, with cor- 
responding results for the sponsor aiming at the children’s market. Abbre- 
viations and symbols are as follows: (Adv), adventure; (Ch), children’s; 


(Co), comedy; (Dr), drama; (Doc), documentary; (Mus), musical; 
(Myst), mystery; (Q), quiz; (Sp), sports; (W), western; (Wom), 
women’s. Numbered symbols next to station call letters represent the sta- 


tion’s channel; all channels above 13 are UHF. Those ad agencies listed as 


distributors rep the national sponsor for whom the film is aired. 



































TOP 10 PROGRAMS DAY AND JUNE SHARE SETS IN TOP COMPETING PROGRAM 

AND TYPE STATION DISTRIB. TIME RATING (%) USE PROGRAM STA. RATING 
BOSTON Approx. Set Count—1,395,000 Stations—WBZ (4.), WNAC (7) 
1. Man Behind the Badge (Myst) WNAC......... i rrrrr Te rere Sun, 10:30-11:00 ....... 7 Perr ere ere ee 38.5 | Masquerade Party......... . Sree 12.3 
2. Highway Patrol (Adv) ..... NOME) scnaaee es Me cae aces Wed. 10:30-11:00 ...... ee SS Sree re 42.0/U. &. Steel Hour........... re 15.7 
3. Waterfront (Adv) WUE, oda aa oes oe ee Sun. 7:00-7:30 «ok ieaes eee » ME Pee DR. ks. doi ieeceess js ae 18.3 
4. Death Valley Days (W)....... WHE eso bees McCann-Erickson . Fri. 10:30-11:00 BD ose vesnes af Serrer rr 38.6 | Cavalcade of Sports........ WE Aseeeds 16.6 
Big Play Back le 84 

5. & bed 8 Dives Gil)... . 6.505... WNAC Se re eee er Mon. 7:00-7:30 8 ne are Ms 9% él BIB | WHA. BOPP ... 6 nec vdcnvds eee 6.2 
Nightly Newsteller.......WBZ ........ 5.3 

6. Mr. District Attorney (Myst)... WNAC......... RAP eee rer Tues. 10:30-11:00 19.3 _ ) ee Bee Ne EF 66a tare ce nes ewan WHI 6 we sss 19.0 
7. Studio 57 (Dr) | ery yd! ee ee Tues. 10:30-11:00 ....... | ee errr ae eee oe Se 19.3 
8. Jungle Jim (Adv)............ i, Serer es Screen Gems i ae ks ge 18.3 ek anes GUS | WRCCTIVONE ... 0.4.06 ceesecds WNAC 23.0 
9. City Detective (Myst)......... WIE. . 66s o0 MCA Pri. FE30G-22:90 oe cees i | ae Cee e Sere 24.5 |News; Counterpoint........ eee 9.8 
Counterpomt ......<esoess WE a. sdeencn 3.4 

10. Superman (Adv)............ WEG . 6 éeaaes Piamingo...scees. PY1. G:30 7308. cecseqaes Pe ianivease s | ee 20.1;TV News Reporter......... EE: <Gi.cua% oaks 4.5 
0) eee errr er |) ee 2.5 

WASHINGTON Approx. Set Count—754,000 Stations—WRC (4), WTTG (5), WMAL (7), WTOP (9) 
1. Jungle Jim (Adv) WMAL..... Screen Gems Fri. 6:00-6:30 13.9 _ otek (i ee CR SEs. Reva e sd eewes i 5.7 
2. Highway Patrol (Adv) re MMs cise Saka PTs. FBO 00 ok sien 4 Sear 34.7 Se OR ers WMAL 16.1 
3. Mr. District Attorney (Myst)..WRC ......... Se ee Mon. 10:30-11:00 ..... te rene oe 40.8 |Studio One.”.............. Wee secs res 13.7 
4. Annie Oakley (W) WEOP bivcnss 3 ea aa ae ; BYE, Fete ..Saeee's Lo Sa th Se ee DO TREO TIE: . hi kere vase ews WTTG 8.1 
5. Capt. Gallant (Adv) WRC TPA Sat, 12:00-12:30 ......4. 12.0 52.5 22.9 | eee Wee 2 aaa wes NTOP 9.1 
6. Ramar of the Jungle (Adv) |. WTOP Ry ir ewses Wed. 7:00-7:30 10.9 50.5 21.6 | Long John Silver .. WTTG 3.7 
News—-John Daly .WMAL 5.2 

7. Championship Bowling (Sp) WMAL Schwimmer Sat. 6:30-7:00 1! re oo. 33.5 | Count of Mente Cristo 0 re Be 
Your Hit Parade......... aa 12.1 

%. Death Valley Days (W) WRC MeCann-Erickson . Mon. 7:00-7:30 10.2 47.7 o1.4;} 2UtRing Point. ..........%. WTOP 4.4 
News—John Daly  WERIEA oo pas 5.5 

8. Wild Bill Hickok (W) WRC Flamingo Thurs. 7:00-7:30 10.2 42.5 24.0 San Francisco Beat WRG ka sscas 8.3 
10. Celebrity Playhouse (Dr) WTOP Screen Gems Tues. 10:30-11:00 10.0 30.6 32.7 | Big Town WRC 14.0 
DAYTON Approx. Set Count——640,000 Stations—-WLW-D (2); WHIO (7): WCPO (9), Cincinnati 
1. Highway Patrol (Adv) WHIO Ziv Tues. 8:00-8:30 28.3 64.2 44.1 | Fireside Theatie WLW-D 14.0 
2. Man Called X (Myst) Wt? . kee cas / 5 eran e arer er err Fri. 9:30-10:00 oer 3 eee 41.9 Cavalcade of Sports ... WLW-D 14.7 
Red Barber’s Cornet) . WLW-D 9.1 

8. The Whistler (Myst) WHIO | en Sat. 10:00-10:30 ...... ee ee 47.3 | Midwestern Hayride ... WLW-D 22.8 
4. Badge 714 (Myst)... ...... WHIO ...... ene Sat. 10:30-11:00 ...... 18.1 ee 40.1 | Midwestern Hayride....... WLW-D ..18.4 
5. Roy Rogers Ranch (W) WHIO ol ee Sat. 5:00-5:30 ........ 14.8 | a oe 20.2 | Wild Bill Hickok .. WLW-D . 63 
It’s a Great Life . WLW-D o.0 

6. Follow That Man (Myst) WHIO MCA Sun. 10:15-10:30 13.9 52.7 26.4 Star Stage 10:15..WLW-D ..... 12.1 
Science Fiction Th. 10:30..WLW-D 10.4 

4. Little Rascals (Ch) WHIO Interstate Mon.-Thurs. 6:00-6:30 13.8 _: 0 Se 18.9 | Meetin’ Time at Moores WLW-D 4.0 
%. Passport to Danger (Adv) WLW-D ABC Sun. 9:30-10:00 13.0 mee ss Gee | wma. S By Line....5.36 0068. WHIO 44.0 
9. Science Fiction Theatre (Adv) WLW-D A Aes rere eae Sun. 10:30-11:00 11.6 8) Ee 23.2 | Follow That Man ... WHIO 14.3 
Break the Bank.......... WHIO 5.9 

10. Amos ‘n’ Andy (Co) WHIO CBS Tues. 10:30-11:00 11.4 35.6 32.1 Milton Berle WLW-D 18.9 
10. I Led 3 Lives (Dr) WLW-D ZIV Fri. 8:30-9:00 11.4 23.6 48.2 | Playhouse of Stars WHIO 35.4 
MPLS.-ST. PAUL Approx. Set Count—515,.000 Stations—WCCO (4), KSTP (5), KEYD (9), WTCN (11) 
1. I Search for Adventure (Adv). WCCO Bagnall Tues. 8:30-9:00 20.7 ‘50.6 5, MO OTER: “POWER. 6 oc kes eae KSTP 14.6 
2. Man Behind the Badge (Myst) KSTP...... MCA Fri. 9:30-10:00 18.6 40.2 . 46.3 |Our Miss Brooks WCCO .......246 
3. Studio 57 (Dr) KSTP <r s e Wed. 9:30-10:00 8 See EY a cea aee 46.3 |Godfrey & Friends......... iS 3) ee 23.0 
4. Life of Riley (Co) KSTP SMES = 25, Gcacpeuxsaae.de Mon. 8:30-9:00 15.9 40.8 ooese Gee [eeeemne QMO... .. os. cs cee > 33 oe 19.5 
5. I Led 3 Lives (Dr) KSTP ZIV Wed. 8:30-9:00 15.4 34.4 44.8 Wed. Nite Fights so. oe 14.8 
U. S. Steel Hour Looe ee 12.1 

6. Celebrity Playhouse (Dr) KSTI Screen Gems Sun. 8:30-9:60 15.3 42.0 36.5 | Turning Point WCCO 13.8 
7. Turning Point (Dr) WCCO MCA Sun. 8:30-9:00 13.8 37.8 36.5 | Celebrity Playhouse KSTP 13:3 
%. Highway Patrol (Adv) WCCO ZINN Sat. 10:00-10:30 13.6 37.¢ 36.2 | Today's Headlines ~~ > Jae 20.0 
Weather; Sports MOLE wsassan 12.5 

9. Mr. District Attorney (Myst) . KSTI Zi\ Wed. 10:30-11:00 13.( 47.€ 2i.3 | News Weathe mo > | ee Ri. 
Amos ‘n’ Andy WEA 6esecs 5.2 

10. City Detective (Myst) KSTI | A, Se er rhurs. 10:30-11:00 12 2 .( 24.6 News Weathe . WCCO 8.5 
Night Final; Theatre KEYD 3.9 

SEATTLE-TACOMA Approx. Set Count—500,000 Stations—KOMO (4), KING (5), KTNT (11), KTVW(13) 
J. I Search for Adventure (Adv) KING Bagnall . Wed. 7:30-8:00 eae lh Si 62.5 | Father Knows Best........ <6) | eee 16.2 
2. Badge 714 (Myst) 3). Rah 5 Stave eR Pri. O2S0-3000 ins cise 31.0 | 51.0 | Championship Bowling..... Ee “wera 11.6 
3. Waterfront (Adv) Ao) |) era oe a eer ee Wed. 9:30-10:00 ....... 29.0 re 49.4 | Amazing Dunninger........ PURINES 6-006 6.0 13.9 
4. Mr. District Attorney (Myst)... KING Pw DO Hagen ge eS PE, Bi00-8730 66k hse vs es Sax hel ee . 54.4 | Line-Up Sener. -. ene 15.9 
5. Western Marshal (W)........ 4 ee _ Sere, ee eee WEG, (:0041:00 ...486% 25.8 fs eee 493 | Screen Directors Playhouse KOMO ...... 12. 
6. Turning Point (Dr) .......... 0) | 0 ee Pits buoe eae Mon. 9:30-10:00 ....... Sere Be 88s 4 eax 43.0 | Dollar a Second............ AES 6055005 11.3 
SG Re Peer ere ee Re <6 etes tea wes Pei. 20:00sTOi30  . vues |b oes 57.0 gece OOe | Championship Bowling...... 14). ¢ a 10.0 
8. City Detective (Myst). ........ a ere eee tare Sun. 10:00-10:30 ........ Cee DS rere ee 35.8 | Paul-Ford; Curtain Time.... KOMO ...... 8.7 
9. Highway Patrol (Adv) ....... i) ee a eee WHUPS. TO+8108 cic cece 19.9 ee O5.1/ BOO: Cummiigs: 66. ccoase i ¥.: e 19.0 
10. Celebrity Playhouse (Dr) 0). re Screen Gems...... Thurs. 8:00-8:30 ...... PRPS 37.8 |; MODEM. oR Su 5 caneeastacden i 4 0 a 19.6 
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‘BACKLOG’ TALENT HITS ROAD 


RKO, Universal Seen Moving Into 
Telefilm Prod. In Stepped-up H’'wood 
Activity; SG’s $16,080,000 Gross 


Global Aspirations; Six Series Set 7 ‘HOTFOT 


Lending greater stress on its¢ 
projected filmmaking activities 
than any other phase of its opera- 
tions, Kagran Corp., the newly ex- 
panded NBC subsidiary, is chang- 
ing its name to California National 
Productions inc. New name stems 
from the company’s Coast produc- 
tion facilities—it rents four stages 
on the California Studios lot and 
has an option to longterm-lease 
the entire studio. 

Lending support to the accent on 
film is the fact that California Na- 
tional has six new half-hour tele-| 





Kagran’s New Monicker, Envisions 





Rerun Bonanza 


Here’s a case that proves 
there can be lots of lucre in 
those telefilm hills for script- 
writers. 

Joseph Cochran just got pay- 
ment on the ninth reruns of 
“His Name Is Jason” and 
“First Prize,’ two 30-minute 
teleplays he did several sea- 
sons ago for “Fireside Thea- 
tre.” 








film series in the works, and addi- | 
tionally is dickering foreign copro- e 
ductions on five more, three in| n ers oes m 


England and one each in Mexico| 
and Italy. Two other series are 
currently shooting on the Califor- | 
nia stages, which incidentally have 
been dubbed the California Na- 
tional Studios, though the overall 
studio site is still sans the ‘“Na- 
tional” tag. These are “The Ad- 
ventures of Hiram Holiday,” the 
new Wally Cox starrer, and “Life 
of Riley,” for which the firm is fur- 
nishing below-the-line production 
for NBC-TV. The option to take 
over the entire California Studio | 
from the Gross-Krasne ownership, | 
by the way, still has a year to run, | 
so no decision will be forthcoming | 
for a while. | 
Bob Levitt’s Spot | 
Concurren@® with the expansion | 
is a clarification of the duties of | 








Bob Levitt, who moved in osten-| 
sibly to head up the NBC Televi- 
sion Films division fo the company 
but who now is general manager 
of the entire California. National 
shootin’ match under prez Alan 
Livingston. Since Livingston will 
headquarter on the Coast, Levitt, 
who was brought in recently from 
Screen Gems where he was Na- 
tional sales director, will head up 
the entire New York end. In addi- 

yn, he’ll remain in charge of the 
lelevision Films division, which 

il take on the additional task of | 


national sales on new pilots devel-| 
ped by the company, plus its ex-| 
panded diet of syndicated entries. | 

Re the new program develop- 
ent, California National is setting 
up two “story” departments, or 
program development units, one on 
each coast, to search out new mate-| 
rial and properties for filming by 
ie company. In this connection, 


Levitt reiterates Cal National’s in- 
tention to sell to all comers, re- 
gardless of network, and the “no 
favored treatment” philosophy as 
regards parent NBC. 

Of: the six new properties, two 


re aimed at syndication, and here 


course, the old NBC Television 
Films ‘all comers” philosophy 
holds. But as regards the new net- 


work-targeted pilots, same idea is 
be stressed. The foreign copro- 
ction deals are slated for syndi- 
cation Levitt says he can’t pin 
own the actual number of shows 
Cal National will offer for syndica- 
(Continued on page 30) 


WB Features Sold 
In 40 Markets 


Over 40 tv stations have bought. 
Part or all of the 754 Warner Bros. | 

e-1949 features in the past month | 
nd ahalf. Associated Artists Pro- 

uctions reports that it has sold 
tll 754 to about 40% of the sta- 
tions, with the remainder taking 
from one through 12 groups of 52 
pictures, 

Latest AAP sales on the War- 
ners were to stations in Duluth, | 
San Diego, Bellingham, Wash., and | 
Portland, Me. Moreover, AAP re- 
turned to two stations, which had | 
previously bought groups of the | 
pix, for additional Warner sales. | 
These latter type have not been. 
tallied in the over 40 figure. 

Sales on the AAP “Movieland” 
package of 68 features is said to be | 
“well over 100." In the last week | 
the distrib has sold them or other | 
bre-Warner product to WKRC-TV, | 
Cincinnati, KHJ-TV, L. A., and | 
KXLF-TV, Butte, Mont. 





Re 
cies. 


ithe new 
| fulltime film 


| based 
| withstood 


Trail-Blazing On 
‘Govt.-Sponsors 


Washingon, July 24. 
A Washington film producing 
company, specializing in govern- 
ment and industrial telepix, 


evolved a system of split sponsor- | 


ship that may well be the answer 
to budget-conscious Federal agen- 
Uncle Sam’s bureaus 


of tv in spreading their varied mes- 


| sages throughout the country. But 


few of them have sufficient funds 


|to meet the high cost of produc- 
tion. Robert J. Enders, Inc., 
working first with Federal Civil 


Defense Administration, is blazing 
the trail for U. S. industry to pick 
up the check for production, with- 
out blatantly commercializing the 
government’s filmed messages. 
Enders, originally operating an 
ad and public relations agency, 
broke into films via one-minute 
spots for local clients. 
firm moved 


wholeheartedly into 


department. In its 
bid for national attention, it has 
gone into the high-priced talent 
market and recently completed a 
film on the 20th lot in Hollywood. 
Latter, “Sky Sentinels,” 


of public service pix—a Civil Air 
Patrol color telefilm sponsored by 
Lear, Inc., makers of airborne elec- 
tronic equipment. 
ously did no pennypinching on. this 
one. Henry King of 20th, is the 
director, with Oscar winner Glenn 
(“Lifeboat”) McWilliams in charge 
of photography, and 
lenser Roy Clark at the 
To top it all, Tyrone Power is cur- 


has | 


have | 
long been conscious of the impact | 


Gradually, | 


and lucrative field, via a | 


is another | 
example of the sponsorship angle | 


Sponsor obvi- | 


Hollywood | 
camera. | 





FEATURES GET 


Chicago, July 24. 

Not only have the television film 
syndicators taken over the big bulk 
of Hollywood’s celluloid backlog, 
now they’re copping a traditional 
leaf from the film industry's pub- 
licity-exploitation book, A plan is 
in the formative stages by National 
Telefilms Assocs. and a group of 
midwest stations who have recent- 
ly purchased NTA’s packet of 20th- 
Fox features wherein a covey of 
the stars and feature players will 
be wooed to hit the road in behalf 
of the video “debut” of the first- 
runners. 

Within recent days, NTA has 

peddied the bundle of 52 20th pix 
to five midwest stations, with more 
in the offing. Feelers have already 
| gone out te the stations and the 
| Coast from NTA’s midwest veep E 
| Jonnie Graff on the possibility of 
| lining up a midwest personal ap- 
pearance circuit for some of the 
‘talent used in the pictures. It 
would be a paid junket, plus eXx- 
penses, with NTA and the stations 
sharing the tab. 





| 


lend live name values to the tv 
kickoffs of the films in the various 
cities in the traditional ‘‘premier” 
manner. It’s calculated to be a 
natural space grabber in the local 
| press. 

Possibility is 


being discounted 





Purpose, of course, would be to. 


| Teleradio’s 








Guild Goes Gob 


For the first time, a telefilm 
producer can boast of a real 
navy. Guild Films, which is 
lensing “Captain David Grief” 
off Hawaii, has hired the fol- 
lowing: 

One two-masted sloop, one 
three-masted schooner, one 
power boat (for cameras), one 
tugboat, a handful of cabin 
cruisers, about 15 or so native 
outriggers with 20 natives to 
man them. 


Centralized Plan 








+ 


| 





On RKO Teleradio 


| 


0&0 Purchases 


| 
| 

Centralized purchasing of fea- | 
ture films and telefilms for RKO} 
six o&o stations has | 
been put into effect, as one step in 
the company’s new integration | 
moves, 


| The overall purchasing will be | 


that the actors and actresses might | 


hold back in fear of creating ill 
will with the hometown exhibitors. 
It’s pointed out such a _ junket 
would be strictly a business prop- 
osition.for the talent in the same 
vein as the major’s sale of the li- 
braries to video. 

Also, the p.a.’s could be used to 
tubthump the stars’ current or up- 
coming theatrical releases, not an 
unimportant consideration in this 
era of participation deals. Then 
there’s the final factor that such 
outfits as NTA have emerged as 
“important” Hollywood producers 


| was viewed as putting RKO Tele- 


and talent employers in their own | 


right wtih their half-hour vidpix 
adjuncts and thus eligible for a 
certain amount of “good will’ 


manifestations. 

Stations in the midwest area 
which have purchased the 20th 
bundle are: WCPO-TV, Cincinnati: 


WBNS-TV, Columbus; CKLW, 
Windsor-Detroit; KSD-TYV, St. 
Louis, and a Milwaukee outlet 
being kept under wraps for the 
nonce, 


rently doing the narration, a chore | 


which took prexy Bob Enders to 
England, where star is on location. 


Sponsorship plan took shape 
during “Operation Cue,” atomic 
tests held at Yucca Flats, Nevada, 


Spring, 55. “House in the Middle.” 
FCDA film made by Enders, cap- 
tured attention of National Paint 
& Varnish Association, since it was 
on tact that painted house 
the blast, whereas un- 
painted ones were shattered. As- 
sociation offered to spread the gos- 
(Continued on page 98) 


KRCA’S 3006 FOR 


22 OFF 20TH SHELF | 


Hollywood, July 24. 
Sale of 52 pictures from the 
20th-Fox backlog to KRCA for ap- 
proximately $300,000 was closed 


over the weekend by National Tel- | 
| evision 


Associates, which bought 
the pre-’48 productions for $2,500,- 
000. Deal calls for 10 runs over 
a period of three years. It is 
claimed by NTA that the sale to 
the Hollywood NBC-TV affiliate 
represented the 17th key market 
in which the block of 52 from the 
20th-Fox backlog has been sold. 

In the group are “How Green 
Was My Valley,” ‘“Ox-Bow Inci- 
dent,” “Kiss of Death,” “Daisy 
Kenyon,” “The Black Swan,” ‘‘Les 
Miserables,” “Lifeboat,” ‘‘Thunder 
in the Valley,” 
“Wing and a Prayer” and “Story 
ot Alexander Graham Bell.” 


{ 


Danny Thomas’ Busted 
Leg to Be ‘Integrated’ 
Into Revised ‘Daddy’ Pix 


Hollywood, July 24. 
Scripts on “Make Room for 
Daddy” have been rewritten fol- 
lowing Danny Thomas 
floored when he broke his 
playing basketball in his backyard. 
Consequently, the comedian will 
be back before the cameras in 
| three weeks despite the fact he 
will have his’ leg in a cast for 
|eight weeks, it’s disclosed by pro- 
ducer-director Sheldon Leonard 
“The series has not suffered any 
damage. The only damage is to 
|Danny’s leg. We will incorporate 
his handicap into the story. The 
comedy values won’t be impaired,” 
said Leonard. 


Graziano’s ‘Code J.D.’ 


Rocky Graziano has been set to 
| costar in a new telefilm series on 
| juvenile delinquency to be _ pro- 
duced by Theatrical Enterprises, 
|new agency and package house 
/headed by Dave Savage. Series 





, with 


|would be based on federal and| 


| state files on j.d. and would be 
| titled “‘Code J.D.” 





More TV Film News 
On Page 30 


“Hudson's Bay,” | 





| Wife,” 


| o&o0 stations. 


being | 
ankle 


Ar.” 


done by a tentative three-man cen- | 
tral executive staff, consisting of | 
Peter M. Robeck, Arnold Kaufman | 
and William Finkelday. Addi- | 
tionally, the exec staff will have 
the responsibility of acquiring new 
tv film properties to be sold and 
distributed by Teleradio’s film syn- 
dication division, as well as work- 
ing with RKO Radio Pictures 
execs on the production of new 
properties for tv. The latter move 


radio another step forward in its 
plans to enter telefilm production. | 

Commenting on the move, Rob- | 
ert Manby, v.p. of RKO Teleradio, 
said that the company’s six o&0/| 
stations serve an area embracing | 
more than 25% of all tv receivers | 
in use in this country. “The mag- | 
nitude of the company as a user 
of film programs dictates full co- | 
operation with its extensive pro- 
duction and selling facilities,’ he 
added. ; 

Announcement of the new sys- 
tem of operation was made follow- | 
ing a series of meetings conducted 
by board chairman Thomas F. 
O’Neil at the N.Y. offices with 
execs of RKO’s various depart- 
ments and station managers of its 
RKO’s station lineup 


includes New York flagship WOR- 
TV; Boston, WNAC-TV: Los An 
geles, KHJ-TV; Memphis, WHBQ- 


TV; West Palm Beach, Fla., WEAT- 
TV; and Detroit-Windsor, CKLW- 
TV. 

The tentative appointment of the 
Robeck-Kaufman-Finkelday trium-| 
virate to operate the central divi- | 
sion will be an interim one, until 
an operating centralized depart-} 
ment is more fully developed and | 
formalized. 

The first 
tion move 


phase of the 
came _ recently 
RKO Radio Pictures veepees Ed- 
ward Walton and Walter Branson 
made a swing around the country 


integra- 


with Teleradio execs Robeck and 
Finkelday instructing RKO Radio 
Pictures branch managers on tv 


film sales procedures, 

Adding another syndication show 
to its roster, Teleradio announced | 
acquisition of “War In the) 

the story of air power in| 
World War II, produced in London, | 
the cooperation of Allied | 
Services. 


SG Re-Inks Sheldon 


Hollyood, July 24. 

James Sheldon has just been re- 
pacted to a multiple-pic ticket by 
Screen Gems under which he'll di- 
rect segments of various SG series. 

First assignment will be “Model 
for “Ford Theatre,” for 
which Ralph Bellamy planes here 
to star. 








|o&o tv 


when |} 


Stepped up activities in the tele- 
film field by theatrical pix com- 
panies are in the offing, with the 
planned entry of at least two film 
companies, RKO Radio Pictures 
and Universal. 

Additionally Metro’s plunge into 
telefilms looms, and a stronger ac- 
cent on tv for Republic Pictures is 
promised in the projected Cantor, 
Fitzgerald & Co. deal. Also, co-in- 
cident with the new management 
group takeover at Warner Bros., 
the studio announced that it is 


forming its own telecommercial op- 


eration as part of WB's tv division. 

These diversification moves, 
coupled with the strong lineup of 
telefilm activities currently repre- 
sented by Columbia's Screen Gems 
and 20th-Fox’s TCF-TV, could well 
change the complexion of telepix 
production-distribution in a matter 
of few years—with the tv division 
of the major motion picture com- 
panies accounting for a major 
share of the telefilms. 

Of the motion picture companies 
only Paramount and United Artists 
have no current telefilming plans. 

Here is a rundown on the activi- 
ties and projects of the others: 

RKO’s Syndication Plans 

RKO Radio Pictures has laid the 

groundwork for syndication sell- 


| ing, utilizing the physical branches 


for such merchandising 
top branch personnel. With the 
interests of the parent company, 
RKO Teleradio, encompassing six 
Stations, in addition to 
studio facilities and talent, its big 
push into telefilms is only a mat- 
ter of time, variously estimated 
from six months to a year. Inci- 


TPA’s European 
Post to Reiner 


Manny Reiner has moved back 
into the telepix field as European 
sales manager for Television Pro- 
grams of America. He's exited his 
post as general sales manager for 
IFE Releasing Corp. (Italian Films 


, as well as 


| Export) to take on the new post, 
and leaves on Aug. 2 for a six-to- 
eight-week tour of the United 


Kingdom and the Continent to in- 
troduce the TPA product there. 
teiner, longtime motion picture 


foreign sales exec, had been in 
telepix via a stint as sales v.p. at 
Guild Films before returning to 
the pic biz with IFE. Prior to 
that, he had been foreign chief 
| for Sam Goldwyn, sales manager 
|for the Louis G. Cowan radio-tv 
packaging house, a foreign exec 
with David O. Selznick and had 


been on the foreign sales staffs of 
virtually all the majors. 

European 
land, where 
product set 


jaunt will cover Eng- 
TPA already has some 
and eight Continental 
markets where TPA product hasn’t 
been exposed—Paris, Brussels, Am- 
sterdam, Frankfurt, Copenhagen, 
Stockholm, Rome and Geneva 


HOUSTON’S $1,600,000 
FOR RKO BACKLOG 


Houston, July 24. 
C & C Television Inc. has made 
a deal with KTRK-TV here for the 
entire RKO Radio Pictures library 
of 742 features. The price is re- 


ported to be in excess of $1,- 
000,000. 
KTRK, immediately following 


inking of the deal, set plans to 
start telecasting some of the new 
films this week on its “Hollywood 
Theatre,” aired Mondays at 10 a.m. 


The deal was negotiated last 


week by station manager Willard E. 
Walbridge and Wade Crosly, C & C 
sales exec. 
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Rating Research Proves a Dud 


a 


For Syndicators; Sift the Reasons. 


The research done by telefilm¢ 


syndicators is considered a waste 
of effort. A healthy chunk of most 
sales promotion budgeting is given 
over to purchase of rating results 
and the maintenance of private re- 
search staffs, but the efforts are 
thought to have a negligible effect 
on sales. 

Syndicators, in weighing the 
sales impotency of ratings against 
the cost of maintaining research, 
faced up to this fact: Six months 
ago, when the local sales picture 
had clearly weakened, most syndi- 
cation houses thought they had 
already eliminated all expendi- 
tures which were not absolutely 
necessary, yet they continue pour- 
ing coin into mismanaged research. 

There are two schools of thought 
on why rating research has failed 
for syndicators. The first is that 
“the only thing that sells a picture 
is itself,” on the theory that what 
a vidfilm does in one town is no 
indication at all what it will do in 
another with different viewer prob- 
lems. 

Other attitude is that syndica- 
tors are far behind the rest of the 
industry in knowing how to use 
ratings. Contention is that most 
syndicators are satisfied picking 
out the best of the Nielsens, or the 
best of the ARB’s or Pulses, to 
show how well a telepic stanza is 
doing in a handful of markets. 
Fully aware of the “weighted rat- 
ing,” the local buyers immediate 
retort is “What about the other 50 
markets the program is in?” 

But said to be the biggest mis- 
take is not that syndicators are in- 
sistent upon showing only the 
sunny side of the research story, 
but that the entire concept of tele- 
film ratings has failed to keep up 
with the changing telefilm market. 
It’s not the station sales that re- 
quire the majority of effort from 
telefilm researchers, but the na- 
tional and regional spot and net- 
work sales. 

Only Screen Gems is thought by 
many to have made any real strides 
in this direction recently. Ziv has 
done some “national rating stories” 
and so have one or two others, but 
the overall count is low. In di- 
recting rating stories at the large 
advertisers. It’s been discovered 
that there has been a by-product 
for local sponsors as well. A pitch 
at an automotive manufacturer, 
say, has it’s influence on the local 
car dealer, too. 

Some of the research yarns that 
are grinded out by syndicators look 
swell on the surface, but the prag- 
matie station exec reportedly re- 
futes them with comparative ease. 
When a telepic salesman walks in 
with a ‘‘weighted study,” based on 
the top markets of one of his shows, 
he’s often sent scurrying for the 
story in the rest of its exposures. 
Feeling is that if the research de- 
partments don’t arm their men in 
the field with a sour side, too, the 
salesmen can’t anticipate and, per- 
haps, negate the weak side of the 
ledger. 

Occasionally, a syndicator will 
get bright and come out with stud- 
ies, showing how well half-hour 
drama anthologies or cowpoke pix 
do against network competition or 
against features (and vice versa 
where the latter are concerned), 
but again the cards are stacked. 


‘Show Us Your Trailers?’ 
Say Ad Agencies On 
Major Studio Backlogs 


Chicago, July 24. 

The major ad agencies are perk- 
ing up their ears over the various 
n virginal feature film bundles 
being purchased by stations around 
the country to the extent 
asking to be shown the trailers that 
go with the purchase, Interest 
from the percentage houses springs 





eu 


from the fact they may be desir- | 
ous of buying into the shows on a 


spot basis. 

Just last week a group of top 
brass at the Leo Burnett agency 
asked to have a gander at the trail- 
ers of the 52 20th Fox pix being 
sold by National Telefilm Associ- 
ates. Agency’s interest was pre- 
sumably cued by the fact the pic- 
tures have recently been bought 
by Newark’s WATV and are being 
examined as a possible avenue into 
the New York market for one or 
more of its clients, 





Hygo’s D.C. Sale 


Latest sale of Hygo features 
went to WRC-TV, NBC o&o 
Washington, D. C. outlet. 


Features” package and 75 Colum- 
bia Westerns. 


Two Major Sales 


On AAP’s ‘Popeye 


The lid is off the “Popeye” car- 
toons controlled by Associated Art- 
ists Pictures for television, with 
two national bankrollers ordering 
the pictures through the distrib in 
a minimum of 32 markets each. 
And it’s no secret that at least 
three, perhaps four, other sponsors 
are seeking to buy the show for 
national spot placement. 

In a joint deal with the national 
sales department of AAP, Ameri- 
can Character Doll and Remco 
Electronic Toys have bought a 13- 
week sked beginning Sept. 15. Both 
pacts were inked by Webb Associ- 
ates agency. The brace’ have 
additionally bought into the WPIX 
exposure of the 237 AAP cartoons, 
and other sponsors of the stanza 
on the N. Y. outlet are considering 





or national buys. Bosco, Seven-Up, 
Junket Brands and Schwinn bikes 
are understood to have expressed 
their interest to AAP. 

Character Doll-Remco signing is 
unique in tv cartoon sales, since 
the pactees have firmed the deal 
on the strength of the show itself, 
without first waiting for clearances 
on stations. 
be the largest national spot con- 


distributor for cartoons. 

Tentative list includes every ma- 
jor tv market in the U.S. The two 
sponsors are buying half of the 


ucts within that half. The “Pop- 
eyes” will be placed as either 10- 
minute or 30-minute programs on 
the basis of the order, leaving sta- 
tions or AAP to sell off the other 
half—most likely among. those 
bankrollers who have already ex- 
pressed interest. 

In the months that “Popeye” 
group have been for tv sale, AAP 
has additionally sold them directly 
to 15 stations. 


SOCONY’S 5006 ON 
NTA’S ‘COCHISE’ 


National Telefitm Associates has 





Sheriff of 
Mobil Oil. 


series on 


Cochise,” with Socony 


come October, as a re- 


| placement for its current Douglas 


Fairbanks series which it presents 
in some 59 markets under the title 
of “Socony Mobil Theatre.” It will 
hold onto its present time slots. 
Deal set through the Compton 
agency, marks NTA’s first major 
jump into the half-hour syndica- 
tion sweepstakes in a couple of 
years and represents a reversal of 
policy to some extent by the com- 
pany. With the addition of large 





they're | 


feature film libraries, firm had 
originally stated it would keep 
out of half-hour syndication, 
though it would develop proper- 
ties for network sale. “Cochise,” 
|which stars John Bromfield and 
|} was created and produced by Mort 
Briskin, was one of these. But fail- 
jing a network deal, NTA cinched 
the Socony sale and will syndicate 
the show elsewhere. 


Alperin Exits Guild 


Norman Alperin has ankled as 
assistant to sales veep John Cole 
| and as director of sales service at 
|Guild Films. Nita Nagler has 
| been signed on by the vidfilm syn- 
| dicator as replacement for Alperin, 
| who gave notice a week ago. 

Miss Nagler, coming from Pyra- 
| mid Productions, (“Big Story,” etc.) 
| becomes Guild’s 

assistant to the sales department.” 
Prior to four years at Pyramid, 
/she was in magazine administra- 
| tion, 
not disclosed. 





‘MR. BIG,’ ANTHOLOGY 
ON CHERTOK’S AGENDA 


The first telefilm series on a fic- 
titious motion picture magnate and 
the first telepic ‘anthology-in- 
depth” are being planned by Cher- 
tok TV on the Coast. Company, 
which will lense a new batch of 
“Private Secretary” pix in the fall 


‘and expects NBC Film to order an- 


Deal involved Hygo’s “22 New | 








| 


other 39 “Steve Donavan, Western 
Marshall” half-hours, is pitching 
the two new ideas at national spon- 
sors for the 1957-58 season. 

Producer is banking on selling 
“Mr. Big” on the strength of the 
Hollywood background. Jack Mac- 
Namara and other Chertok execs 
have begun negotiations with Greg- 
ory Ratoff to star, although Walter 
Slezak has also been mentioned for 
the role of the theatrical pic wheel. 
Plots will be built about the exec’s 
Coast offices and a suite in a N.Y. 
hotel. 

“The Family Tree” will be the 
anthology-in-depth. Initial plans 
call for using 10 name performers, 
each appearing four times in the 
series, 


Dougfair Sets Six 


Features-Then-TV 
To Shoot in Eng. 


Hollywood, July 24. 
Dougfair Productions, in a real 





using “Popeye” for large regional | switcheroo, has begun production 


|on six theatrical films in England, 


with three of them serving as “dry 


runs” for prospective vidseries. It’s | 


| a reverse of the tv series-to-feature 


} 


Also, it may prove to} 


tract ever negotiated by a vidfilm | ) 
_ their 


shows, evidently to alternate prod- | 


films trend. 

Dougfair pix, modest budgeters, 
are being shot in England, and pro- 
duced by Douglas Fairbanks Jr. 
It’s Fairbanks’ intent to work out 
any problems or “bugs” on the fea- 
tures, then convert the properties 
into tv series after they’ve had 
theatrical play. Dougfair 
figures it can get off the nut on 
playoffs alone. Eros Films has dis- 
tribution in England and the 
United Kingdom; no release has 


| been set elsewhere yet. 


Potentially tv’ers being, feature | 
filmed are “A Place of Execution,” | 


starring Ron Randell, now in pro- 
duction; “Counsellor at Large,” 
next to roll, and ‘“‘Privateer.” 





Lewis, Sharpe Set 





Own Vidilmery 


Hollywood, July 24, 
Warren Lewis and Don Sharpe 


| have formed their own vidfilmery, 


'Wire Service, Inc., following 
set its first major regional deal! Lewis’ ankling of Four Star Pro- 
in syndication, a 67-market sale | 
of its Desilu coproduction, “The | 


Socony is taking the| 


ductions where he has been a pro- 


ducer for the past four-and-one- 
half years. 
Lewis will produce 39 “Wire 


Service” telefilms for the new firm 
which is headquartered at Motion 


| Picture Centre studios. Hour- long 
| films, to be seen on ABC-TV next 





| three 





| 
| 


| 


| 


“administrative | B 


season, have Dane Clark and 
George Brent as two of the top- 
liners, and producer is negotiating 
for a femme as third star in the ro- 
tating stars series. 

During breaks in the “Wire” 
shooting sked, Lewis will finish 
pact commitments at Four Star, 
producing three or four “Hall of 
Stars” telepix in September, and 
“Cavalcade Theatre” pix. 





‘LET'S GO GOLFING 


SOLD IN CANADA 


Chicago, July 24. 


dication of Byron Nelson’s “Let's 
Go Golfing,” has sold the 15-min- 
ute golfing show to five Canadian 
tele stations. Al J eVine is dis- 
tributing the package in the U. S. 
where it’s running in 42 markets. 

Canadian sales are; CHCH-TV, 
Hamilton; CHCT, Calgary; CBOT, 
Ottawa; CBUT, Vancouver, and a 
Winnipeg station being kept under 
wraps. 





Greensboro, N. C. — Kenneth 
eachboard has been named man- 
ager of WFBC-TV, Greenville, S.C. 
He succeeds the late Bevo Whit- 
mire. Beachboard was associated 


Alperin’s future plans were! with radio station WISE at Ashe- 


| ville, N. C. from 1930 until 1946. 


| activity. 











| 


| 
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TV Stepping Up H’wood 


Continued from page 1 = 





, 





minor leagues of show business. 
But the shift in management-own- 
ership at WB and the policy of 
caution and reappraisal adop_ed by 
M-G and others do serve to further 
accentuate, by contrast, the bullish- 
ness of tv interests. 


The aforementioned McGowan 
studio, which started out as a tiny 
speck on the vidfilm map, is now 
undertaking a $500,000 expansion 
program. But even more to the 
point, the NBC-parented Kagran 
Corp.’s move-in on four of the 10 
California Studio lots as the net- 
work stakes a major claim in the 
pix production arena is indicative 
of the changing picture here. (UI- 





timately Kagran prexy Alan Liv-| 


ingston envisions taking possession 
of all 10 lots.) [Kagran’s corporate 
billing was changed this week to 
California National Productions 
Inc.] 

Roach’s 8 Series 


| 


| 


It’s approximately this time of. 


the year when the telepix studios 
become reactivated and gear them- 
selves for the ’56-’57 shooting 
schedules. As such the next few 
weeks will witness unprecedented 
At the Hal Roach Studios 
alone eight different house-owned 
series will be rolling simultane- 


| 
| 
| 


| overseas theatrical release. 








the NBC and the Kagran front. As 
one of the initial Kagran under- 
takings in his film aspirations, Liv- 
ingston is currently negotiating 
for acquisition of several tint se- 
ries for network showcasing and 
syndication residual values plus 
(Kag- 
ran’s financing of a Broadway mu- 
sical this fall is also known to be 
on tap, a la the CBS “My Fair 
Lady” deal on bringing in an ulti- 
mate tint spec.) 

NBC’s 50° ownership stake in 
Joseph Mankiewicz Figaro Produc- 
tions (while it’s divorced from 
Kagran, Livingston serves on the 
board) ties in directly with Kag- 
ran on utilization of its Cali- 
fornia Studios for filmization of 
“Good Old Charley Fay” as one 
of the two upcoming Figaro pro- 
ductions. (Other is Graham 
Greene’s “Quiet American.”’) 

‘Color Thinking’ 

Meanwhile, the NBC 
braintrusters reporting 
Wile—Jess Oppenheimer, Carroll 
Carroll, Milt Josefsberg, Elliott 
Lewis, et al. — apparently are 
steeping themselves in “color 
thinking,” as witness Oppenheim- 
er’s projected “Ten Command- 
ments” tintfilm series, which looms 


creative 
to Fred 


as one of the major items on the 


ously. There’s not a single major 
film studio in the whole wide 
Hollywood firmament that can'! 


'match that boast. 


It’s no longer a case of whether 
N. Y. or Hollywood becomes the 


sion, 
will occupy 
prominent 

status, 


a preemine>t and 
share-and-sharc-alike 
It’s merely a case, as video 


| spirals un and up and spreads its 
space | 


wings of finding enough 
(both N. Y. and L. A.) to keep pace 


NBC Hollywood programming 
agenda for the new semester. Op- 
penheimer is also blueprinting his 
“Company of Players’ repertory 


L ©; troupe with equal billing for all 
No. 1 production center in televi-! 


It’s obvious by now thet both | 


with the growing physical demands | 


of the mushrooming industry on 
the production front. 

NBC’s $14,000,000 Burbank tv 
centre is a case in point. Its four 
giant stages 
(the two new additional ones will 
be ready for the start of the new 


ipped for lor | . 
equipped for colo | $400,000 investment as the second 


|of the NBC o&o’s (Chi was 


all sez ) ri »ch- | 
fall season), along with the tech | stextine Bee. 1. 


nical shops, a new office building 


housing 250 tv staffers and with} 
complete film processing facilities, | 


portend the “New 


Hollywood | 


Look” as the NBC counterpart to | 


CBS Television City in the almost 
day-to-day growing need for addi- 
tional room in which to move 
around. This, of course, is exclu- 


tions in Hollywood proper (the 
conversion of a Hollywood & Vine 
studio for the shooting of Groucho 
Marx’s “You Bet Your Life’ and 
NBC’s lend-lease of the studio to 


CBS for the filming of the Edgar | 
Bergen tv’er; the El Capitan ema-} 


Gobel’s 
Moulin 


nating point for George 
show, takeover of the 
Rouge floor space, etc.) 


But even before “dedication 
time’ NBC’s Burbank centre has 
been blueprinted for maximum 
use, what with the five times-a- 
week “Matinee” full hour expo- 


“Queen For A Day,” the cross-the- 
board Tennessee Ernie daytimer 
along with his new once-a-week 
nighttime showcase for Ford: Mo- 
tors, not to mention the Coast- 
originating specs earmarked for 
Burbank, including the two Mon- 
day night musicals, “Jack and the 
Beanstalk,” the Satchmo Arm- 
strong-Kay Starr “The Lord Don’t 
Play Favorites,” and the projected 
Gordon Jenkins “Manhattan Tow- 
er” spec for a Friday. 
NBC’s Lenticular Kick 


Color, of course, will play a ma- 
jor role in the NBC scheme of 
things. At the moment, Coast fac- 
totum John West is bullish over 
the RCA-Eastman development of 
the lenticular, which will permit 


: ; , vuly |for a three-hour color kine—true, 
Screen Gems Ltd., which is han-! 


| dling the north-of-the-border syn- 


an interim electronic solution to a 
vexing problem pending the ulti- 
mate arrival of RCA’s tint tape 
process, but nonetheless one which 
takes NBC off the embarrassing 
hook, for example, of originating a 
live color spec from Hollywood 
only to serve up the same dish as 
a black-and-white presentation for 
Coast viewers three hours later. 
NBC is ready to go with three of 
the lenticular machines, originally 
devised by Eastman for feature 
film use but which, it’s now dis- 
covered, lends itself to tv on a 
much more practical basis. 


Taking its cue from the “Opera- 
tion Sarnoff” blueprint, tint is the 
predominant note and hue in fu- 
ture west coast ambitions—both on 


(the star one week could. be a 
spearbearer the next). 

Lewis has already started work 
on the Jenkins’ “Manhattan Towe 
er” spec, with the composer-con- 
ductor doing an entirely new 
score for the presentation (though 
it’s destined as a Cap recording 
release in view of Jenkins and RCA 
Victor severing ties). 

Similar preponderance of “color 
thinking” applies on a local level 
as well, with KRCA undertaking a 


first) 
to go all-tint on local programming 


Same frantic tv activity is appli- 
cable to CBS, with Television City 
ultimately envisioned as a $60,000.,- 
000 plant. Two additional studios 
and a nine-story office building 
are currently under construction. 
Like NBC, Columbia is taxed for 


| Space on originations, particularly 
sive of NBC’s sprawling tv origina- | 


| 


with such major weekly entries as 
“Playhouse 90” popping up for the 
56-57 semester. 








Kagran 


Continued from page 29 








tion because some deals are still 
pending, but he says they'll repre- 
sent a substantial increase over the 
past. Also, he’s shooting for acqui- 
sition of rerun series, ‘‘and these 
don’t have to come from NBC 


| either.” 
ne ° | 
sure; the 45-minute cross-the-board | 


Merchandising division of Cal 


| National has also stepped up activi- 





ties, representing such new prop- 
erties and personalities as “Sir 
Launcelot,” ““Uncle Johnny Coons,” 
Steve Allen, Arlene Francis, “Tie 
Tac Dough” as well as a host of 
NBC shows. Again, the “we'll 
serve all comers” motif prevails. 
In other areas, the company is 
getting its 47-city tour of the NBC 
Opera Co. off the ground in No- 
vember, and its legit investment 
activities now encompass an ap- 
proximate 50% share in the new 
Ethel Merman musical “Happy 
Hunting” (see separate story), 


MUELLER MACARONI 
BUYS ‘DR. CHRISTIAN’ 


WABC-TV will play the new Ziv 
TV telefilm series, ‘Dr. Christian,” 
in N.Y., beginning Oct. 1. Mueller 
Macaroni will bankroll. 

Though the ABC-TV key’s sked 
of local half-hours is not generally 
firmed, station and sponsor have 
decided on Mondays at 10:30 p.m. 
for the series, which stars Mac- 
Donald Carey. Scheidler and Beck 
firmed the deal for the bankroller. 


30 Cities on 20th Pix 

National Telefilm Associates has 
Set its 20th-Fox package in another 
15 markets in the past two weeks, 
bringing the total up to 36 cities 
and the dollar volume on the 52- 
film package up to around $1,800, 
00 
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| THE RGGHEADS AND I 


By CARROLL CARROLL 

Although I enjoy nothing better than nibbling on luxury 
snacks; for some reason ur other, my social structure is 
so shaky that I’m forever being forced to forage for my- 
self at parties where the hot hors d'oeuvres are half- 
baked ideas. Apparentiy I’m a real mark for the skull- 
pounders whe sling soirees at which it’s chic to look 
askance at the pleasant custom of spreading caviar on 
melba toast. As a result of this, I’m always winding-up 
at some shirdig that specializes in serving a mild brand 
of social consciousness smeared heavily over a thin veneer 
of intellectualism. 


Briefiy, instead of devilled eggs, I wind up with be- 
devilled eggheads. I'm speaking, of course, of those 
brain-busting, get-togethers where people sit on the floor 
and put their drinks on the chairs, because there’s always 
a shortate of chairs ard never a table. Nevertheless, 
true to the traditions of my ancestors, I always sit on a 
chair. This makes it easier for me to look down—with- 
out them knowing—on those I lispingly classify as my 
fellow thinkers. 

Although I don’t know why, I've been digging these 
high potency, horn-rimmed parties for many years, and 
through several social incarnations. I can remember 
when the problem before the people on the floor was, 
“Will radio kill the record business?” Or perhaps they 
discussed “Do talking pictures place the legitimate thea- 
tre in jeopardy?” There were many more such cerebral 
silly symphonies. The only thing that ever changes about 
the conversations at these floor-squatting sessions is the 
target for tonight. And I’ve heard everything from, “Will 
repeal take the zeal out of social drinking?”, through, 
“Should tnere be more than one third party in the Ameri- 
can political picture?” without snapping my cap. I have 
even referred some of the tougher tussles involving such 
problems as whether the Dalai Lama or Babe Ruth in- 
spired a higher fervor of fanaticism and if the melodic 
impluses of Mendelssohn are more powerful than the ter- 
rible tenderness of Brahms. 


But generally the assembled lotus-seat operators are 
shaking their shapely heads, purisng their eager lips and 
clucking their little tze-tze-tzes over the inexcusable 
failure of some form of what Gilbert Seldes calls ‘The 
Puplic Arts” to realize its potential and attain the perfec- 
tion of line possessed by the egg, gain the dramatic in- 
tegrity of Aeschylus, exhibit the literary cachet of Moliere 
and deliver the incisive, satirical sock of Krazy Kat. 


The Too-Badders | 
These parquet-parkers are, in a sense, “do-gooders.” 
And like so many aggressively aggravating members of 
their sect, they're essentially ‘‘too-badders.” Their con- 
stant thesis is woven around the belief that it’s “too bad” 
the things that do well do not do good. They shunned 
silent pix as a cheap and tawdry menace to eye and in- 
tellect until talkers came along. Now they look on the 
most ordinary old silent “flick’’ as worthy to stand 
beside that high job Mike Angelo did on the ceiling of 
the Sistine Chapel. They tabbed vaude as vulgar till 
radio appeared on the horizon. Then they let it be known 
that radio was the villain that killed “the kindergarten 
of entertainment,” a few of the praiseworthy shows that 
television has given to all the people; some on a week-to- 
week basis, some on a daily basis, some cn a special basis; 
but all of such merit as to make the beholder happy he’d 
invested in a cabinet full of tubes that could deliver such 
fascinating fare. When this rather impressive list (cut 
here for space) was completed, one of my attackers asked, 
“Why haven’t I seen any of these great shows?” 














Logical! | 
“I don’t know,” I said with honest amazement. ‘‘They’re 
easy to find. They’re always listed and advertised in the 


papers.”’ 





But,”” she countered—and I know this is hard to be- 
lieve, “I don’t own a television set.” 

{ had to accept that as a good reason for not seeing 
tv shows. Nevertheless, I said “If you haven’t a set, on 
What grounds are you attacking tv? How can you revile 
something you haven’t seen?” 

“Well,” she answered, “Whenever I 
house and see tv it’s awful.” 


go. to my friend’s 
Chen let’s criticize your friend,”’ I said, “She’s the one 
to plow under, not NBC.” 


But I really haven’t got it in my ! ’ criticize the 


friend of this stupid intellectual—I a r for owning 
tv. And without realizing it, Just by i of averages, 


something good comes into her home through tv and the 
chances are very good that she watches it and is, in some 
way, improved by it. I feel sure, because I don’t think 
shes much different from the rest of us, that while watch- 
ing tv she’s often informed. by programs of an entertain- 
ment nature and frequently entertained “the training 
ground of the stars.” Today they’re teeing off on Cinema- 
pe and TV. The former is too wide and the latter 
isn't broad enough. And the really rabid among them are 
‘ting up the thesis that color television is a monstrous 
treat to the integrity of Paddy Chayefsky. 
he people I speak of are the victims of some sort 
stubborn loyalty to whatever shows signs of becoming 
passe. They hated to see the horse go; or the trolley-car 
give way And to this very writing they’re 


t 
€ 
Of 


to the bus. 
Civided as to whether to go all out in defense of the van- 
ishing inner-tube or that sturdy invalid called radio. 
Regarding the latter, they have a feeling that, as repre- 
sented by the disk jockey, radio is symbolic of “the mass 
inarticulateness of the little people.” They are also be- 
éinning to swing out, with their peacock plume punches, 
against the record albums because they feel that package 
deals of all kinds “destroy the right of the individual to 
freedom of choice and expression.” 





= Interference for Gen. Sarnoff 





: Naturally, in such a group, television is constantly 
re hig: pan Just as radio once was; the movies before that. 
ae » at a recent party the assembled broadloom philoso- 
_ although each of them loathes the very thought 
ys by association, were barbequeing me because I 
‘hi © for television. The way they let me have it you'd 

ink there were no General Sarnoff. You'd think I 


owned and wrote all of television from “Sheena, Queen 
of the Jungle” to “The Continental’; and, what's more, 
wrestled, sold used-cars and skated roller derby in my 
spare time. 

Faced with this attack, there was nothing to do but zip 
into my combat gear, rise to the challenge and rattle off 
by shows that are primarily informative. And so are her 
old man and kids. 

Nudged and prodded every day by men who know that 
if we dont’ go forward we'll slip back, television is—as 
Coue once said—‘Getting better and better.” Naturally, 
all of it isn’t getting better all at once. But this little 
part improves and then that little part improves. And 
the reason this rising standard isn’t more obvious to all 
of us is because our standards, too, are rising. TV is pull- 
ing us up with it. What we thought was great a year 
ago we find merely adequate today. 








Video’s Strides | 








Thus television, in order to keep ahead of the increas- 
ing wisdom and enlightenment it inevitably makes avail- 
able to its audience, broadens its scope as it goes, the 
way an inexperienced schoolteacher is forced to grow 
brighter each day because she has to keep one lesson 
ahead of her class. 


TV today has dared to produce plays, with no marked 
ill effect on the country in general, that the screen 
wouldn’t touch with DFZs’ polo mallet. The standard of 
tv writing improves daily because the experience gained 
from constant practice makes any talent fuller and richer 
and the constant celebration and creation necessary to 
supply the tv monster is the best kind of writing experi- 
ence in the world. And it will, like day-to-day deadline 
crime-reporting and sports-writing, eventually produce 
many of our finest writers. 

It is a well-seasoned paradox that the business forces 
and pressures that are continually being blamed for what 
people call the evils of tv are the self-same forces that 
are steadfastly looking years ahead of the present prob- 
lems because they understand that no nation in the world 
can be under the ceaseless barrage of entertainment and 
information, that is part of all domestic network pro- 
gramming, without becoming wiser, more sophisticated, 
more demanding and richer in spirit. 


The trouble with my friends who “think,” as they shine 
the vinyl-tiles with the seats of their slacks, is that like 
most critics of tv, they measure but do not evaluate. 
They examine the size of the object and because it’s so 
huge decide it cannot be good. Whereas the truth is, this 
enormous force became as great as it is, and must in- 
crease in integrity as it develops and continues to grow, 
in quality as in size, because it is self-nourishing. 

Everything that is put into it day by day delivers ex- 
perience for the improvement of what must be put into 
it tomorrow. This the critics of TV overlook as they gaze 
at the weeds instead of the flowers; ignoring the fact that 
with so few to attend such an enormous patch, and so 
many trampling on it all the time, it is remarkable that 
it produces so many handsome bouquets. 


Automation Comes to TV 


By J. L. VAN VOLKENBURG 
(President, CBS-TV) 


Those with fulltime job of building television programs 
naturally look on themselves as showmen, with the task 
of winning big audiences and rave reviews in VARIETY. 
They would never lay claim to being salesmen. Yet in a 
very real sense they are salesmen. 
Collectively they have an enormous 
impact on the state of the nation’s 
economy. In winning big audiences 
for their programs they are at the 
same time creating vast numbers of 
potential customers for the sponsor’s 
product. 

There are two reasons for this. The 
first is television’s dual function as 
both an entertainment and advertis- 
ing medium. The second is the trans- 
formation of the American market 
over the past 10 years by the intro- 
duction of automation into the selling 
process—as evidenced by the increasing conversion of re- 
tail outlets into self-service operations. 




















J. L. Van Volkenburg 


Prior to automation (and television) the primary burden 


of selling had rested on the retail clerk. It *“*s he who 
explained to the customer the purpose, apr’ ms and 
superior qualities of performance of the product. In to- 


day’s self-service world he is conspicuous by his absence. 
Now the salesman in the store has been replaced by a 
better one in the living’: room. Today television has be- 
come the primary sales clerk of American business—the 
most direct, accurate and fastest link of persuasion be- 
tween the manufacturer and the consumer. The combined 
impact of Sight, sound and motion enables television to 
sell a prospective customer long before he sets’ foot 
inside a store. 





Everybody’s a Customer 
While automation was changing the market place, a 
vast change was taking place in those who “go to mar- 
ket.” Today most of America’s spendable income finds 
its way into the pockets of what used to be called “the 


working class.” Now virtually everybody is a customer 
for practically every product. Here again television is 
superbly designed to gain acéess to this new and vast 


market. Each day it reaches into more than 35 million 
homes throughout the nations and in the case of some 
programs delivers its sales messages to as many as 50 
million people at a sitting. 

Another key characteristic of America’s new market is, 
of course, the move to the suburbs. Equally significant is 
the manner in which television aerials have become the 
sign of occupancy for almost all those new homes “out in 
the country.” Indeed it can be argued that television has 
made a more successful transition to suburban life than 
any other mass medium. 


As Dr. Frank Stanton, President of the Columbia 
Broadcasting System, Inc. said two months ago when he 
received the American Marketing Association’s 1956 Parlin 
Award, “I like to think that it’s not just the fumes of the 
Madison Avenue buses which convinced me that tele- 
vision played a substantial role in helping market the 
tremendous output of this country’s postwar productive 
facilities.” I would like to add that simply because 


A Memory Of A Bklyn Bard 


And How Much Different Is Changing 
One Roof for Another? 


By JACKIE GLEASON 


When professional funnymen get together, whether it’s 
at the famed “comedians’ roundtable” at the Hillcrest 
Country Club in Beverly Hills, or the billiard tables of 
the Friars Club in Néw York, the talk inevitably leans 
in one direction. You guessed it. Comedians usually 
talk about other comedians. 

Who was the funniest man you ever saw? The greatest 
monologist? The best of the standup comics? 


There are typical questions, and quicker than a greased 
billiard cue in a burley sketch you'll have the answers. 

For me, though, the funniest man I ever knew was, 
and is, a non-pro. His name: Tom Dennehy. You've never 
heard of Tom Dennehy? 


What makes Dennehy especially comic is that his 
humor is absolutely unintentional. A big, burly, redfaced 
Irishman, he just doesn’t realize what it is that he says 
or does that makes people think he’s funny. 

I've known Dennehy for 26 years, ever since we were 
tenement neighbors on Chauncey Street in Brooklyn. His 
daughter Julie was my first girl. I was 14, she was 12. 

It used to be quite a picture to see Dennehy come home 
from his job in a meat-packing factory. Although he 
weighed around 240 peunds, he invariably seemed close 
to 300, and with good reason. First, from one pocket of 
his overcoat would emeige a large liverwurst. From 
another he brought forth a bologna. A third pocket 
found him yanking out a slab of bacon. If his hat seemed 
uncomfortably perched on his hand it was because it con- 
cealed a dozen frankfurters. 

Dennehy wasn’t exactly modest when it came to grab- 
bing a few snorts of libation during the day, and when 
he had had one too many the danger signals became pretty 
obvious. Except that the danger lay in the unusual: Den- 
nehy would wax poetical. It was the worst poetry you 
ever heard. 

The boys at the corner saloon always knew that Den- 
nehy was in good form when he was given to spouting one 
poem in particular, flavored with the rich brogue that he 
had never lost despite his many years in this country. 
The poem went like this: 





Give me a limburger sandwich, 

A Trolley car ran down my throat, 
Or make it a whiskey straight, 

If you please, 

If you don’t I'll surely choke. 


One worse than the other. 

There was one of which I am particularly sentimental; 
Dennehy called it “The Bum Bowery Actor Who Courted 
His Daughter.” I was the “bum Bowery actor.” 

Dennehy was never one to display affection, least of 
all towards me. He invariably chased me out of his house 
because of some prank I had played on him. But I re- 
member when he started to soften up towards me. It was 
when he let me become official taster for his bathtub 
booze. 

The Gleasons and the Dennehys were one tenement 
apart on Chauncey Street; each of us lived on the top 


There were many poems. 


floor. So, to get to their flat I used to scoot up one 
flight of stairs, dart across the roof and then down a 


flight. It was on the roof that I tried out my jokes on 
Julie. It was there that we invited a few breezes on a hot 
summer evening. 

Dennehy looked with disfavor on the constant visitor. 
He never thought I was good enough for his daughter. 
“Why don’t you come barefoot,” he would ask me stoney- 
faced. ‘‘There’s some real sharp pebbles on the roof.” 

I competed in amateur talent contests around Brooklyn 
in those days, and occasionally Dennehy came to watch 


me perform. He never thought I had any talent He 
still doesn’t. 
Even now he pays me occasional visits, and we have 


a fine time insulting each other. Deep down, though, a 
great affection still exists between us. 

Recently I showed him around my spacious penthouse 
apartment overlooking Marthattan. I was kind of proud 
of it all. and I guess I showed off a little. He looked 
at me intently, his red face looking more Irish than usual. 
I thought for a second that he was going to give me some 
of his poetry. He surprised me, instead, with a bit of 
home-brew philosophy. 

“°Tis a wonderful country. indeed, where someone with 
half a brain like yourself can acquire all this,” he said 
slowly, his brogue lending emphasis to every word 

I shrugged off thé insult, but reflected on some of the 
wisdom inherent in the remark. Yes, I thought, this cer- 
tainly was a far cry from Chauncey Street. I wondered, 
too, if perhaps all I had really achieved in 26 years was 
to exchange one roof for another 





television is reaching so many people during an era when 
the total number of etfective buyers has skyrocketed and 
because television is replacing the salesman in the store 


with one in the living room, the mediwm can make an 
invaluable contribution toward sustaining this American 
marketing revolution. 

There is no question that television’s ability to play 


such a vital economic role rests entirely on its continuing 
capacity to build the kind of programs that now keep 
America’s families watching their television screens 
nearly six hours a day. 

In meeting this challenge everyone associated with the 
medium can take pride in the fact that they are per- 
forming a dual role. They perform not only as showmen 
but as advertising men. 

In creating boffo entertainment they are making a con- 
tribution to the nation’s economic welfare as well as to 
its culture. 


No clearer demonstration of this is needed than the 
fact that the network which has managed to build the big- 
gest audiences both day and night for its programs has 
become the largest advertising medium in the history of 
broadcasting. 
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§-Point Primer On What Is A TV Network 


NBC Prexy Certain That All Will Agree ‘Comprehensive,’ ‘Planned,’ ‘National,’ 
‘Diverse,’ ‘Simultaneous’ and ‘Unique’ Comprise Structure 


By ROBERT W. SARNOFF 


(President, National Broadcasting Co.) 


If Frank Stanton, Bob Kintner and I were to participate 
in a roundtable discussion on the subject of television, I 
venture that we'd reach common 
ground quickly on at least one point. 
That would be on the amount of con- 
fusion prevailing in Washington and 
elsewhere, both in and out of Govern- 
ment circles, on the subject of net- 
works. 

What is a network? What does it 
do? I attempted to answer these two 
questions in the opening part of my 
statement last month before the Mag- 
nuson Committee. However, I’m 
afraid that this phase of the NBC 
presentation was overshadowed by in- 
terest stimulated through the ques- 
tions asked me by the senior senator from Ohio. 


So, with Variety’s permission, I want to borrow from 
my Washington statement and use some of your valuable 
white space to give a rundown on what I think are the 
most important, and perhaps the least understood, char- 
acteristics of the television network service as we know 
it today. These could apply to any network. They may 
never make a headline, but they will withstand scru- 
tiny, I think, as a primer on network characteristics. 

1. The network provides a comPrehensive service. It 
presents a great variety of entertainment programs, but 
this is only one aspect of network service. The network 
schedule also includes a regular nationwide and world- 
wide news service. It provides national coverage of great 
public events like the political conventions. The net- 
work service gives the leaders of our country and candi- 
dates for high office their only opportunity to speak face 
to face to the whole nation. It provides important public 
affairs programs like “Meet the Press” on NBC and “See 
It Now” on CBS. 


| Live Coverage 
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R. W. Sarnoff 
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Network also provides live coverage of great sports 
events. It offers many programs of information and cul- 
ture, developed at the initiative of the networks—creative, 
costly programs like “The Search” or “Adventure” on 
CBS. Other examples are the NBC documentaries on the 
2tomic bomb, on India, on the Nazi movement and on 
Russian communism; or “The NBC Opera Theatre,” which 
a leading critic has called “the most vital laboratory ex- 
ample of a program which meets the ultimate qualitative 
test for TV.” 

These network programs emphasize the basic fact that 
networks are the only organizations furnishing the pub- 
lic with a comprehensive, responsible national program 
service which includes entertainment, but goes far be- 
yond it. 

2. The network provides service based on a planned 
schedule. It is not just a random assortment of different 
programs, but an organized structure of programming— 
similar to the makeup of a national magazine, but of 
greater scope and variety than any single magazine. Each 
program must be suited to the time it is broadcast. A 
particular program can be very effective in one time pe- 
riod, but wasted in another. This depends on the com- 
position of audience available for the specific time pe- 
riods, the type of surrounding programs, the type of com- 
peting programs and many other factors The careful 
planning and organizing of the network schedule is one 
of the most challenging creative responsibilities in our 
busness. 
National Character 

3. The network provides service that is national in char- 
acter. The network operation is distinctive because it fur- 
nishes a program service for simultaneous national broad- 
cast. This is made possible through clearance arrange- 
ments with independently-owned affiliated stations, so 
that programs which may originate in Washington, New 
York, Los Angeles, or anywhere else, can immediately 
travel across the country on electronic tracks These 
tracks consist of interconnections which the network 
leases from the telephone company to join the stations 
into a national communications system 

4. The network provides service which draws on a great 
number of diverse program sources. The network seeks 
the best programs from all available sources, both inside 
and outside the network organization, just as a magazine 
draws on many outside writers, as well as its own staff 
writers. In the case of a network, the outside sources of 
programming include independent packagers of live pro- 
rams, independent film producers, motion picture stu- 
os, stations and advertisers 
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Simultaneous Impact 


5. The network provides service which is dependent 
upon a specialized advertising function Network pro- 
gramming is supported by an advertising service which 
consists of furnishing simultaneous national exposure of 
sales messages in the network program structure. In the 
print field advertisers turn to magazines and Sunday sup- 
plements to buy national advertising in one transaaction. 
In the broadcast field, a network performs a similar spe- 
‘ialized function. 

6. The network provides service which is unique. Both 
in programming and advertising, a network's function is 
fundamentally different from any other organization sup- 
plying programs to stations. These other organizations 
ecquire or produce individual entertainment programs for 
sale. They may sell some to a network, or to an adver- 
tiser who places them on a network, or on selected sta- 
tions; or they may sell programs directly to stations. 

But the companies producing and selling these programs 
do not themselves undertake the responsibility for devel- 
Oping a balanced daily program service which includes 
news, public affairs, information presentations and spe- 
Cial events coverage. They do not assume the costs of 
furnishing stations and the public with unsponsored pub- 


lie service programs. These responsibilities they leave to 
the networks and the stations. 

To summarize: A network’s function is to furnish the 
public, through affiliated stations, with a comprehensive, 
balanced program structure, simultaneously broadcast on 
a nationwide basis. It is able to do this by means of the 
revenue it obtains from selling national advertising ex- 
posure. Thus it is built like a triangle. The base of this 
triangle is service to the public. The other two sides are 
service to affiliated stations and service to advertisers. 
These three aspects of network service are as insepar- 
able as the three sides of a triangle. Only as the network 
serves the public well will it be able to develop the cir- 
culation to give good service to the advertisers and sta- 
tions. If it does not give good value to the advertiser, it 
will not obtain the revenue to give good service to the 
public and the stations. 

If you've followed my primer carefully, you've noticed 
that six adjectives are underlined. Lump them together 
and you have an accurate thumbnail description of net- 
work service: comprehensive, planned, national, diverse, 
simultaneous and unique, 





Timidity Will Get You Nowhere 


— 





THUNDER ON THURSDAY 











By HENRY SALOMON 


(Producer, NBC’s ‘Project 20’) 








In all the fundamental areas of life and living, such as 
love, war and progress, there is no doubt in anyone’s 
mind that timidicy will get you nowhere—‘‘Only the bold 
deserve the fair,’ ‘tHe who hesitates is lost,” etc., ete. 
But when it comes to television the wisdom of the ages 
is often reversed and the word is: “lf it’s original, new 
and different, run very rapidly in the opposite direction.” 

If our experience in television, beginning with “Victory 
At Sea” and com’ng down to date with ‘Project 20,” 
proves anything it is that playing it safe is the surest way 
of losing the game. When “Victory” was first proposed 
as a major, all-out dramatization of the war at sea in 
26 half-hour episodes, the reaction was almost unani- 
mously and violently negative. Who would want to sit 
through 13 hours of war stuff? No “documentary” had 
ever made a major impact on the mass television audi- 
ence, had it? It would be just another rehash of his- 
tory, and who was going to hold still for 26 weeks of that? 
A new approach? What can be new about World War II? 
Give us something entertaining. That’s what the public 
wants. And so on. 

I heard this on every side as I struggled to prove that 
a new approach was possible. Except for the encourage- 
ment of Pat Weaver and the ardent support of Bob Sar- 
noff, without whom the project would have collapsed, 
there would have been no “Victory At Sea.” 


6th Showing in N.Y. | 


When it was ready, not a sponsor could be found to 
back it. The show went on the network sustaining. 
That was five years ago. Today it is going through its 
sixth showing in New York, and its second, third, fourth 
and fifth showings all around the country. 

Since those first Sunday afternoons, nobody any longer 
doubts the mass appeal of the program, and the NBC 
Film Division has just supplied me with some facts and 
figures on the variety of sponsorship—super markets and 
oil companies, labor unions and banks, and many others 
in 139 markets. It has been written about in glowing 
terms in every type of publication from The American 
Bottler—the national soft drink magazine—to Harper’s. 
On a cumulative audience basis “Victory At Sea” has 
surely been seen by more millions than have looked at 
any other such series. Ten years from now? Well, it 
might still be around. 

You would think that “Victory” proved a point once 
and for all—that properly dramatized history, using the 
most powerful themes of our time, had both a mass audi- 
ence appeal and a powerful commercial potential, the two 
essential ingredients of successful television. 

You would think so, but now we come to “Project 20” 
and ‘Nightmare In Red.” This program dealt with the 
rise of Communism in Russia, and the dread word “con- 
troversial” spread like a miasma through the agencies. 
Even the NBC Sales Department trembled. Sponsor 
after sponsor felt that sinking feeling in the pit of the 
stomach and paused only to say, “No thanks” before 
continuing the search for another situation comedy. After 
much trial and travail, BBD&O and the Armstrong Cork 
Co. took a chance. “Nightmare” went on opposite the 
“$64,000 Question” and got the best rating ever achieved 
in that spot Armstrong’s advertising manager said after 
the first showing: “In the history. of this company, no ef- 
fort of ours has ever provoked so much favorable re- 
sponse from so many thoughtful people.’ The program 
was repeated within a few weeks, and again successfully. 

The story was much the same with “The Twisted 
Cross,” our program on the rise and fall of Hitler, when 
it was first proposed. It was argued that the public 
wouldn’t be interested and, anyway, our treatment was 
too disturbing and unvarnished to win an audience whose 
chief concern was presumed to be sheer entertainment. 
Nevertheless, C. J. LaRoche and the Norelco Co., decided 
the program had what it was seeking: impact. It won the 
largest audience ever to see a “documentary.” The 
Nielsen was 32.4. 

Why have these programs, and others like them—the 
“Omnibus” series on the Constitution, for instance, or 
Irving Gitlin’s fine treatment of mental illness, “Out of 
Darkness”—consistently found large and growing audi- 
ences in the face of all the objections so often raised in 
advance against them? It is, I believe, because they draw 
their sustenance from the vital, fermenting stuff of the 
times we live in, the drama of actual life. What greater 
television material is there? When I think of what 


By MARTIN MANULIS 





(Producer, CBS-TV ‘Playhouse 90’) 


When “Playhouse 90” comes to television next season. 
CBS will present for the first time a new concept in this 
ever-new industry—-a weekly hour-and-a-half dramatic 
show. It is exciting to think that this kind of program- 
ming could follow so soon after the debut of the one-shot 
hour-and-a-half show, but in today’s jet-speed climate, 
there’s little time lost between idea and accomplishment. 

The concept of this new series reaches further than 
iis own time-length. “Playhouse 90” will be preceded 
by 60 minutes of “Climax” rounding out two-and-a-ha!f 
hours of drama on Thursday nights on the CBS Television 
network. I think it’s safe to say that it has the possibility 
o: being the most exciting parlay in television. I know 
it’s true to say that a lot of necks are sticking out a long 
way to make it happen—the Madison Avenue neck of 
Hubbell Robinson, who thought up the whole thing and 
guides every step of the way—and the Hollywood neck of 
Al Sealpone, who supervises it from this end. And then 
there's mine. But, what are necks for anyway? 

At this stage of preparation our main concern is with 
stories. We have already lined up a baker’s dozen and 
each week we add to the list. The amount of reading has 
been enormous. We have all improved our minds to col- 
lege-professor proportions and most of us have had our 
giasses changed. Apart from the wealth of material which 
comes from literary agents, authors, and the usual chan- 
reis, we've had suggestions for the program frem the 
janitor and a detailed program schedule submitted from 
a hermit in South Africa who somehow has heard about 
“Playhouse $0.” 

From screening all the possibilities, we have now ac- 
quired, among others, Pat Frank’s new novel, “Forbidden 
Area”; Justice David W. Peck’s true court story, “The 
Greer Case”; the Pulitzer Prize playwright, Maxwell An- 
derson’s “The Star Wagon”; and John P. Marquand’s best- 
seller, “Sincerely, Willis Wayde.” We have original scripts 
by Rod Serling, Core Vidal, Dorothy Baker, A. J. Russell 
and Tad Mosel. And this is only the beginning. We 
hope to inciude originals by playwrights who have not vet 
made their bow in television—men like John Steinbeck 
and Clifford Odets, as well as television veterans such 
as Robert Anderson and Horton Focte—also to do several 
unusual projects which will involve music. 





To Comb All Literary Fields | 


“Playhouse 90” will be an anthology embracing the best 
available works from all the literary fields with an em- 
phasis on original writing for the hour-and-a-half form. 
These shows will be done live from Hollywood three times 
a month with a film making up the fourth show. Film 
production has aiready begun on John Cheever’s story, 
“The Country Husband.” 

The live shows will rehearse for approximately three 
weeks. There will be three complete units, each headed 
by its own director—John Frankenheimer, Ralph Nelson 
and Vincent Donehue. Other directors will come in for 
one-shots. Multiple star casting, which has been such a 
valuable asset to “Climax,” will be the policy on ‘Play 
house 90” as well. 

The programming of two major dramatic shows back- 
to-back presents many pioblems, all of which we hope 
to turn into assets. The staff of “Climax” and the “Play- 
house 90” staff are naturally working quite independent!y 
on scripts. For scheduling purposes, we will, of course, 
have to coordinate. The scheduling of even one show 
has its obvious difficulties—to have the right script, the 
right stars, the right director, all available on the same 
date. To add to this we have the complication of pro- 
gramming an hour show and a 90-minute show which, 
seen together on the same evening,.will deliver the fullest 
entertainment values. 

Scripting a 90-minute show is a new challenge. When 
the hour dramatic show took over almost completely from 
the half-hour, we found that there was a great adjustment 
to be made. In writing, it wasn’t just twice as long, it 
was twice as different. Now with the hour-and-a-half 
show, the difference is even greater. In this length of 
time, one can present a story with as much scope as 
the average Broadway play or motion picture. Stories 
which make fine hour shows do not necessarily lend them- 
selves to the longer form. We find frequently that a 
piece of material would be better for “Climax” than for 
“Playhouse 90,” or the other way around. This is a happy 
discovery which I had not foreseen. Instead of what 
seemed a preordained rivalry for material, we find now 
that the work for one show is complementing the other. 
It’s a relief to discover that we don’t have to slit one an- 
other’s throats. 

We hope it thunders every Thursday and defies the old 
wives tale about lighting never striking twice. October 
will tell. 





“Project 20” is driving at I remember a quotation that 
goes all the way back to 330 BC. An Athenian lawyer, 
Aeschines, is speaking: 
“What is there in the list of strange and unexpected 
events that has not occurred in our time? Our lives 
have transcended the limits of humanity; we are born 
to serve as theme of incredible tales to posterity.” 

It is those, “incredible tales” we are trying to tell as 
powerfully and dramatically as we know how, and so far 
we have found that the timidity that continually threatens 
to obstruct such themes when they are first proposed is 
invariably swamped in the general acceptance that fol- 
lows in their wake. 

We are confident tkat the same rule will apply in the 
future. We have in preparation “The Great War” in 
which we are applying our techniques of factual dramatiza- 
tion of World War I, using film which has never before 
been seen by the majority of television viewers to recreate 
one of the most significant and stirring events of the 
American past. At the same time we are working on a 
parable of freedom, symbolically based on Austria’s long 
journey toward independence. The glorious sight and 
sound of Beethoven's only opera, ‘‘Fidelio,” recorded by 
a “Project 20” crew on the spot at the historic reopening 
of the Vienna Opera, serves as the golden thread that 
binds our story together. This 90-minute music drama 
will, we believe, be something “unique in television pro- 
gramming. It is, at any rate, unlike anything we have 
heretofore attempted. 
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Summer Theatre On TY: 
Girls In Pretty Dresses 


By ROBERT HERRIDGE 


(Producer, ‘Studio One’ Summer Theatre) 


A long time ago, F. Scott Fitzgerald wrote somewhere 
that in the summertime a young man’s fancy turns to 
thoughts of the glittering potential wonders of Saturday 
night at the country club dance: the girls in their pretty 
dresses, the rinky-tink of iced drinks, and the Dusenberg 
that has conveniently run out of gas on the forested 
lower limits of Miss Priscilla’s estate. 


The stories that Mr. Fitzgerald wrote using this as 
basic material were many and wonderful. And no doubt 
about it, they make excellent dramatic fare for television. 
Unfortunately for television, however, there was only one 
F. Scott Fitzgerald and there are not enough of his 
stories to fulfill, for the four or five summertime dramatic 
television programs, the time-honored tradition that in 
the summertime the fancy of a whole nation would prefer 
to turn to images of well-dressed men and women floating 
hither and yon under the chandeliers. And, unfortunately, 
most of Fitzgerald’s imitators wrote 
stories in which—to use Gertrude 
Stein’s witty remark—‘nothing hap- 
pens very gradually.” This is not to 
say that a good glittering “Fitzgerald” 
script, winter or summer, is bad but 
that in the summertime when the con- 
ventional rush is on, there are just not 
enough good ones to go around. 

And even if there were, I believe 
the whole notion of light summer en- 
tertainment is to seriously prejudice 
the wishes, needs and desires of a 
nation. It is to think of material as 
one thinks of socks, light for the sum- Robt. Herridge 
mer and heavy for the winter. It is quite possible that 
the conventional notion of light summertime entertain- 
ment can stand a reevaluation. 




















The Basie Constants | 
A few summers back on “Camera Three’’—at that time, 
in the middle of Saturday afternoon with baseball just 
across the channel—we decided to experiment a bit with 
the theory of summertime programming. We assumed 
the fact that science, history and literature pretty much 
agree upon—that human nature has certain basic con- 
stants: needs, wishes, desires that do not change with the 
season. We held that all things being equal an audience 
would just as soon see and hear a well-performed “Ham- 
let” as a well-performed “Merry Wives of Windsor” 
whether in winter or in summer. And so, to carry our 
experiment to the extreme, we placed “The Red Badge 
of Courage” by Stephen Crane alongside of “Flight” by 
John Steinbeck, Turgenev’s ‘“‘Rendezvous” and Crane’s 
“Open Boat” alongside of The Emily Dickinson Suite, and 
ended the summer with Dostoevsky’s “Dream of a Ridicu- 
lous Man.” 

This was an extreme of fare on the dark side: it was, as 
Frank Moriarty, the director, expressed it, “‘a summer of 
unrelieved tragedy and gloom.” It was also the first 

ner in which the ratings remained relatively high 
1inst baseball and western movies, and there were 
literally thousands of “thank God, you are doing this!” 











let } 
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The experiment, as far as “Camera Three” was con- 
cerned, was a success, and it led to the notion that there 
is no sure way of prejudging the tastes of an audience 
and that perhaps this would be true also for a nighttime 
dramatic show. Human nature being what it is, people 
like to be entertained—they like to be moved deeply and 
in a variety of ways. 

{ would like, therefore, to suggest a somewhat more 
varied approach to the summer theatre in television. _ It 
would not rely on a single staple diet of light comedy or 
t 
t 
} 


ragedy or what you will. 1 would suggest a theatre for 
‘verybody based on the simple assumption that every- 
is important—a variety theatre that would appeal 
orfully, dramatically to the many reg.ons, moods, tem- 
} nents, wishes and needs of the total audience. It 
would attempt to penetrate and present dramatically vari- 
ous areas of the human experience. No region, no time, 
no walk of life would be exempt. At its best, it would 
ent, in terms of a series of programs, a gallery of 
characters, each of them representative of 
ivid aspect of the human experience 
ymething for everyone. 


basic 
There would 
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People Interested in People 


very simply, people are interested in people ... in 
what they do, how they~act, what. they think, how they 
relate to each other in joy and in sadness, in love and in 
hate, in fear and in laughter. And this, it would seem 
to me, is the art of the story teller—to relate, to penetrate, 
to give form to a variety of emotions, characters, moods 

1 conflicts; and the story teller’s art is certainly the 

iin of the television theatre in summer as well as in 
for the story teller’s art has no season. 

ihe story teller’s art, which is one of the oldest forms 

ymmunication—and television drama is a most im- 
tant aspect of it—is the art of making people laugh, 
but above all it is the art of making people feel 
y about something, about other people with whom 
can identify. It is the art of creating in fiction a 
experience for an audience . .. an experience in- 
volving characters, relationships, dramatic actions in 
v ich the audience can become involved heart, mind, 
pody and soul. It is an art with various devices to com- 
pel the audience to share an experience—not one or two 
or three persons, but all the members of a society. 

And so, I think for the television producer the im- 
portant thing is not to find a certain kind of material 
to fit the season but to find the best scripts possible for 
the full 52 weeks of the year.~ For this he needs, among 
Other things, a lot of luck, and if his luck is good he will 
be able to match over the haul a comedy with a tragedy, 
4 melodrama with a farce, and son on. 

Remembering Fitzgerald, it is important te remember 
that we love him not only because he wrote glittering 
Stories of girls in their summer dresses, but also because 
he wrote “Babylon Revisited,” “The Great Gatsby,” 

Tender is the Night” ... and these saqmber and tragic 
tales may well, like Shakespeare’s “Hamlet” prove to be 
the most popular over the long run, 
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How To Be Hated 
A Little Less 


By JOHN GUEDEL 











Hollywood. 
On a blistering October afternoon in 1934, I went into 
station KHJ in the old Cadillac building downtown to 
apply for a job in radio. It had a decided advantage 
over the landscape gardening work I'd been doing. It was 
indoors. (By landscape gardening I mean hauling dirt in 
a wheelbarrow.) 


Threading my way through a mob rehearsing for the 
Hollywood Hotel program (I recognized Dick Powell among 
‘em), I found a cubicle in the back where a young man 
was furiously pecking at a typewriter. 


“They told me to see you,” I ventured. 

“What about?” he said without looking up. Apparently, 
he was typing a script against a deadline. 

“I would like to go on the radio where I’@ talk between 
phonograph records,” I said. “Me and my pargpt.” 


This got him to look up. “Where’s the parrot?” 

“You don’t need a parrot,” I explained. “They can’t 
see you on the radio. I just pretend to talk to the parrot 
and he talks back ... like this.” And then I said “pretty 
polly” three times. 

“What else does he say?” the young man asked. 


“I don’t know yet—funny stiff—comments on _ the 
records—stuff like that.” 


He went back to his typing. 
between records,” he said. 

“IT advise you to stay out of radio.” And with that he 
dashed out with the flimsy excuse that the script he'd 
just finished was going on the air in three minutes. 

That was the first time I met Pat Weaver. 

Taking the advice, radio was spared its first ‘disk 
jockey” for a while, and I wrote for the movies for the 
next three years and didn’t get back to broadcasting un- 
til I'd been fired six times from the picture studios. Then 
I took the hint. 

Last week Pat sent me a two paged single spaced an- 
swer to a relatively unimportant letter I'd sent him only 
three days before. He’s probably as busy as any man in 
our business yet he found time to answer it quickly. On 
the other hand, I put in a phone call to him and he had 
another fellow call up and ask what I wanted. Pat was 
too busy to talk. ; 

I could have blown my top and said, “Sure, now he’s 
board chairman of NBC, he’s too good for his old friends,” 
and could have spent a few hours making myself miser- 
able. 


“People don’t want talk 


Gotta Be a Boss 


But if you watched the average minute-by-minute day 
of fellows like Weaver or Robinson or McAvity or Scal- 
pone or Wile or West and dozens of other focal point execs 
in networks or agencies, you could readily understand 
that they ARE too busy to make themselves available 
instantly. And ¢t’s not their fault. 

It’s only human nature for stars and sponsors and top 
men in agencies to want to talk only to bosses. After all, 
they themselves are bosses) Why shouldn’t they talk to 
bosses? And bosses can get action, make decisions. They 
“play office” better. 

So for diplomatic reasons, i.e. keeping everybody happy, 
the bosses must escort sponsors’ daughters through the 
studios personally, see that a certain star’s aunt from 
Kansas City has front row tickets to a hard-to-get Broad- 
way musical and explain the low overnight Trendex. 

After grousing about unavailability of execs for years, 
I’ve come to the conclusion that most execs work far 
longer every day than they should for their own longevity 
and most of it over worry about keeping as many people 
as possible happy who are spoiling to be offended. 

What can be done about it? 

What can be done to make most of us in the industry a 
little less mad each day? 

I suspect that one of the reasons we’re sore when we 
can’t readily reach a boss is not just being unable to 
consummate our business, it’s that we have some kind 
of inferiority complex which tells us: ‘‘You ain’t big 
enough to get to ’em, Buster ” 

Well, if we realize that isn’t the problem at all, it’ll 
make things easier for us Our ulcers won’t stand up 
and flex. 

As for the bosses, some of ’em have some rules they 
go by to help the situation. Corny Jackson says he makes 
it a point to answer every phone call the day it comes in. 
He says you answer it sooner or later anyway and takes 
the same amount of time. Don Belding scribbles a note 
the day he gets a letter, even if he can’t fully answer the 
letter that day. The note usually says: “Got your letter. 
Will fellow thru. Thanks.” This makes the sender feel 
at least he’d made contact with his idea. 

I suppose clients and most bigwigs will go on forever 
being satisfied talking only to the top man for trivial 
things but if they could realize that most companies have 
a number of very competent’ executives who are -dele- 
gated to-take the load off the top man, it would be 
smoother for everybody and give the other executives 
the importance they deserve, too 

We know it’s a tough business to fill the face on the 
magic box seven days a week with new stuff We make 
it so much tougher with feelings ready to be hurt at the 
slightest provocation. We need cushion more than any- 
thing else, allowances for what we consider other people’s 
shortcomings. Just try and remember that word every 
day-—“Cushion.” 

I know if I forget a name of somebody I’ve met it 
bothers me all day because I know I've hurt his feelings. 
And I must admit that it bothers me almost as much when 
somebody doesn’t remember my name. 

We all want to be liked. (Of course, the only way to be 
really liked is to have a few failures and it’s hardly worth 
wanting that, so I guess I mean we all want to be a little 
less hated.) 

But to make my wandering final point: When we re- 
alize that everybody in our industry—both bosses. and 
non-bosses—want to be liked and stew within our shells 
about hurting each others feelings, it makes us non-bosses 
feel better. 

I know I'm a pollyanna and see no wrong in it, because 
it makes me feel good. And is it bad to feel good? 


A Package Deal 
Loaded with Phobias 


“Wide Wide World’ Tackles All the Fears 
From Acro-, Claustro-, Agora-, 


Right Up to Hydro- 








By BARRY WOOD 
(Executive Producer, NBC “Wide Wide World”) 


All of us, the jolly psychiatrists say, suffer from one 
phobia or another: acro-, claustro-, agora-, hydro-, and as- 
sorted other fears having to do with heights, depths, nar- 
row or wide open spaces and all sorts of dangerous, out- 


of-the-way places. Me—I have a package deal of them 
all, thinking of some of the locations our “Wide Wide 
World” cameras have been to this past season. 


They have sent pictures from mountain tops and ocean 


bottoms, from the middle of empty 
deserts and rush-hour crowds, from 
anything stationary and anything that 
moved: locomotives and cable cars, 
tanks and jeeps, fork-lifts and Ferris 
Wheels, airplanes and submarines— 
whether racing, crawling, climbing or 
diving—up, down, and sideways—on 
land, in the air, on sea and under 
the sea—from the Atlantic to the 
Pacific, from the Gulf to the Great 
Lakes, from Canada to Cuba, from 
San Diego to the St. Lawrence! 

And, of course, our NBC people 
went along with the cameras to nurse, 
coddle and coax, praise and curse them engineers, 
cameramen and soundmen, directors and writers, and— 
like gallant generals leading their troops——so did our 
producers, who went out in advance to survey all locations 
themselves, sometimes to the dismay of wives, doctors and 
insurance agents. 

I am proud of them all, and grateful. Grateful, too, to 
the American people and press and to our NBC affiliates 
who have been kind and understanding, even when we 
made mistakes. 

We were trying to do more than show the technical 
virtuosity of the tv camera, fabulous though it is. We 
wanted to prove that television could bring its audience 
so close to life it could actually give its viewers the feel- 
ing of participation, thanks to the live tv camera's abilty 
to project an audience into an event the instant it was 
happening. 

















Barry Wood 


Playing, Studying, Praying | 


So in 20 presentations this past season, “‘Wide Wide 
World” roamed the continent to show Americans of all 
ages, races, colors and creeds working, playing, studying, 
and praying. Our live cameras took our audience through 
the electronic looking-glass of the tv screen to see all 
this and to “‘live’’ what they saw as though they were on 
the scene and in the action—the harvesting and milling, 
the singing and dancing, the festivals, races and rodeos, 
the celebration of local customs and great historical 
events—not to mention such offbeat folkways as falconry, 
campanology (bell ringing) and Indian flying4pole dancing. 

Our audiences became seasoned travellers. They soared 
from their living rooms to five different countries, to 41 
of the States and Washington, D.C. In doing so, the pro- 
gram made tv history again and again, both technically 
and in programming It achieved the first direct and 
controlled telecast from Cuba to the United States main- 
land, with the help of Station CMQ in Havana; it was the 
first to present live telecasts from three nations—Canada, 
Mexico and the United States—on the same program 
thanks to the cooperation of the Canadian Broadcasting 
Corp. and the Telesistema Mexicana. 

Americans gained fresh insight into themselves as a 
nation. “Wide Wide World” turned out to be a wonder- 
ful new way of seeing ourselves as others see us. Shar- 
ing the cultures and customs, sports and games, tradi- 
tions and religions of all the different races, fused into 
one American people, became a great and enjoyable les- 
son on the meaning of America—its energy, diversity, 
creativeness and generosity This was reflected in our 
themes; “American Heritage,” “American Rhapsody,” 
“Land of Plenty,” “‘Promise for America,” etc 

All this produced a memorable collection of Americana, 
important enough for the Library of Congress to add to 
its permanent collection—the first complete series of 
live television shows to be so honored. 

We feel that this honor and the many others that have 
come our way testify that we have succeeded in what we 
set out to do. .We have shown that the story of people 
can be told with immense new impact and interest, thanks 
to the vitalizing power of live tv 


Next Stop: Europe 


Where we fell short was that #‘Wide Wide World” has 
been more like “Wide Wide America” or “Wide Wide 
Continent.” Next year, however, we expect to include 
material from Europe. In cooperation with the authorities 
of Eurovision, the television network of Western Europe, 
NBC is discussing plans to visit the eight member coun- 
tries for a 90-minute show, which would be seen live in 
Europe. 

America would see this first show as a kinescope, but 
inevitably and soon, your tv screens will brighten with 
live pictures from across the Atlantic. Then American 
audiences will be able to see, with all the impact and ex- 
citement of live tv, the great landmarks of Europe both 
natural and manmade, and visit vicariously the original 
sources of so much Old World culture and customs that 
have been woven into the American way of life. We 
hope this trans-Atlantic traffic will be two-way, and that 
eventually, European tv audiences will see America “live,” 
too. Then they will come to know us for what we really 
are, undistorted by prejudice or propaganda. 

A naive hope? Maybe. But this potential for good does 
lie within tv’s unrivalled ability to communicate reality. 
It is a great power—it is the gift of truth. It needs only 
to be used. 





34 REVIEW-PREVIEW 


VARIETY 


Wednesday, July 25, 1956 








Three-Network TV Economy Is Here 


By ROBERT E. KINTNER 


(President, American Broadcasting Co.) 











The 1956-57 television season will be the most com- 
petitive in the industry’s short history. The reason is 


that a three-network television econ- 
omy has now become a reality. 

It seems like a sudden develop- 
ment, but actually it was years in the 
unfolding. Nor is it the work of the 
ABC _ Television Network alone. 
Rather, the three-network economy 
has evolved from the action and in- 
teraction of many economic and so- 
cial forces. 

The three-network economy was 
born because it answered many 
needs: The needs of advertisers and 
their agencies, of television stations, 
of performers and producers and, 
most importantly, of the public. 


ia In The Pu! blic I interest 


The public wants good programming and a wide choice 
of programs. Viewers have responded to series such as 
“Disneyland,” “Mickey Mouse Club,” “The Danny 
Lawrence Welk Show,” to name a few ABC-TV offer- 
ings. In the field of public service, ABC-TV has been 
able to offer such programs as the Stevenson-Kefauver 
debate, the Quincy Howe analysis of current affairs, OUT- 
SIDE USA, Bishop Sheen, and many others. 

I don’t want to list the programs on ABC alone. For 
my point is that the competition among three networks 
has vastly upgraded the programming on each network. 
The success of Ed Sullivan on CBS brought Sunday spec- 
taculars to NBC. And the impact of important Saturday 
programming on NBC and CBS brought the Saturday 
evening Lawrence Welk Show to ABC. Action and reac- 
tion—programming and counter-programming—the pro- 
cess means better programming, a wider selection of pro- 
gramming, more viewing by more people and greater 
interest in TV generally. 

Th significance of the three-network economy, I’m cer- 
tain, is not lost on Variety readers. They know what it 
maeans in terms of greater employment for all the crea- 
tive personnel of show business—and particularly for the 
development of new talent. 

Nor is the significance lost on station executives. They 
know that without three networks a sizable number of 
stations would be without a primary network affiliation. 
These stations would lack the more popular national pro- 
grams—both live and film—and an important source of 
income. They would miss vital sales and promotional 
help from the networks. Moreover, for all network af- 
filiates the competition among three networks places the 
station operator in a better position to strengthen his own 
local program requirements. 














Robt. E. Kintner 

















The Advertiser Benefits 

The importance of a three-network economy also bears 
key overtones for the advertiser and the advertising 
agency. The steps are simple: competition among the net- 
works is keen—and the sharper it gets, the better is the 
service and performance of the networks for the adver- 
tiser. The better is our cost efficiency, as we networks 
battle it out in the arena of cost-per-thousand. 

From the buyer’s point of view, TV is no longer two- 
dimensional—it is three-network dimensional. Competi- 
tion has inspired new selling patterns and has given the 
tv advertiser maximum flexibilty. 


Is There Room for 3? 7 | 


t— 


The pressure of puble demand, the needs of the sta- 
tions and the advertisers brought into being the three- 
network tv economy. Yet there are some who may ques- 
tion: “Can the national economy support three networks?” 
Analysis of. the economic data answers that question 
“Yes!” First of all, advertising in general is expanding. 
In the last five years, the money spent in all advertising 
media shot up almost 65%. But, while advertising is 
taking a bigger slice of our national production, it is still 
a small fraction of our gross national product—2.3°%. 

There are, of course, several very good reasons why a 
larger proportion of our product goes into advertising. 
More advertising is needed because of changes in dis- 
tribution: Our higher standard of living, the introduction 
of more and more convenience products and services, and 
particularly the growth of new products. New products 
are an increasingly vital part of our economy—think of 
the dozens of things you buy which weren't available 10 
years ago—and the new items must be advertised. 

The increasing share of the national product going to 
advertising is merely part of the rising cost of distribu- 
tion. Distribution costs must rise as the automobile owner 
demands a greater choice of color and accessories and 
the housewife asks for more pre-cooked, packaged meals 
and rapidfire buying in supermarkets—to cite two ex- 
amples of forces making distribution more costly, adver- 


tising more necessary. 
Not only are there more dollars going to advertising, 
but television’s share is growing. In the past five years 


tv revenue increased by 500°—to pass the billion dollar 
mark. Conservatively estimated. in another five years 
tv’s annual income will be over $2.000,000,000 

This large tv advertising pool will not cut into the dol- 
lar budgets of other media, although the shares of in- 
dividual media may suffer. Magazines will have a con- 
siderable dollar increase—though not as large as video’s 
share. Newspapers, too, will have a healthy growth. 
Radio has already begun to refiect the revitalization 
which all aspects of the industry have interjected into the 
medium during the past year or so. All this means that 
television is on economicaliy solid ground, that it will 
expand as advertising expands—and with a more rapid 
rate of growth than other media. 


The tremendous spurt of television advertising {s part 
of the reason for the great advances the ABC Television 
Network has made in billings. For the first five months 
of 1956, we have already passed the $32.000,000 mark in 
gross billings. This is a 78% gain over the same period 
last year—a more rapid rate of acceleration than any 
other network. And it also represents a larger dollar 
gain than the other networks have experienced. The 
a 


foundation of this billings gain is the great efficiency 
with which ABC-TV is delivering audiences in relation 
to the advertisers’ expenditures. 


There are enough advertisers to support three tele- 
vision networks. But are there enough stations? 


A Government-created artificial scarcity works to the 
disadvantage of all networks. In some markets it pinches 
CBS and NBC, and in others it places obstacles in the 
path of ABC. To this extent, in these scarce-station 
markets, the full benefits of the three-network economy 
have yet to be felt. 

What is required is for the FCC to make possible—as 
soon as possible—more competitive stations in each of 
the major markets. This means: (1) speedy action to 
grant pending applications in such cities as St. Louis, 
Boston, and Pittsburgh; and (2) reallocations to authorize 
additional outlets in such cities as Providence, Birming- 
ham, and Louisville, so that there may be three, four or 
five competitive stations in the larger markets. 

The improved quality of ABC’s programming has won 
the broad support of advertisers and stations alike. The 
network’s progress, in the case of the former, is attested 
to by the growing number of clients, the increased amount 
of commercial time and the record rate of billings growth 
previously cited. 

In the station side, advertisers, for the most part, have 
been able tg expand lineups as rating strength was noted 
in ABC programming. As a result, the coverage factor 
of our average evening program has improved from ap- 
proximately 70% to over 80% of U. S. tv homes in the 
last three years. The lineup we expect for a typical new 
half-hour show this fall is 130 stations, covering 87.1% 
of U. S. tv homes—a broad and efficient lineup—and 
several new clients whose shows have not, as yet, made 
their debut, have already surpassed this figure. 


All segments of the population desire this develop- 
ment—the public, which is growing by 4,000,000 a year 

. the advertisers, who must advertise more to sell the 
growing output that our expanding population demands 
. .. and the television industry in general. 

The three-network economy is not a “luxury” but a 
necessity. It is part of the machinery that keeps our 
economy moving forward with ever-improving living and 
viewing standards. 

Viewers are looking at “all three.” Now, more than 
ever before, the advertiser, too, must Jook at aj] three. 


It's Simply Delightful 
To Be In A Rut 


By DAVE GARROWAY 


Man came up to me the other day and said: “Admiral 
has just bought 260 participations on ‘Today’.” 

Naturally I was delighted. So much so that I almost 
called up the people at Kiplinger and thanked them. You 
may recall Kiplinger. Their maga- 
zine, ‘Changing Times,” was “Today’s” 
very first client way back on Jan. 14, 
1952. (1952! I’ve been doing this 
four -,and - a - half years! Garroway, 
you're in a delightful, fortunate rut.) 

In between Kiplinger and Admiral 
stands a stalwart array of 5,661 com- 
mercials, representing everything 
from Cadillacs to cat food. The fel- 
lows who add up the figures tell me 
that these 5,661 commercials have 
earned some $28,000,000 for the Na- 
tional Broadcasting Co. We've made 
friends at more than 150 advertising 
agencies, learned an awful lot about American business 
and industry, and have thoroughly enjoyed our role as 
part of our nation’s vast sales, merchandising and dis- 
tributing complex. For my own selfish reasons and for 
some other reasons that I'l] get to in a moment, I’ve 
always liked to sell and I have always liked our sponsors. 
(There are some notable exceptions, but why exhume 
them.) 




















Dave Garroway 


“Today” is an expensive and complicated show to get 
on the air. In any 15 hours of one week (and we have 
accumulated 3,500 hours in four-and-a-half years) we pro- 
gram as much as many once-a-week shows do in a whole 
year! 


The 


mobile unit from the Queen Elizabeth to catch 
Sir Anthony Eden’s press conference during his recent 
U. S. visit? It costs money, it takes manpower. The ex- 


clusive films of the Kelly-Rainier nuptials? It involved 
some 50 people and a logistic problem that took days of 
planning. The first exclusive “live” tv interview with Vic 
Riesel? More of the same. And since “Today” is con- 
stantly looking to improve its coverage of the world we 
live in, to extend our horizons, to poke our live cameras 
into new and exciting places, we’re constantly aware that 
these things can’t be done on a sustaining budget. Hence, 
I like to sell. 

Simple, Just Tell the Truth 

Another man came up to me recently and said: “How 
do you do it. Garroway? I mean all those different com- 
mercials and all those different products?” 

What could I tell him? We tell the truth on “Today,” 
whether its Frank Blair’s newscast or me interviewing 
Vice President Nixon, or a simple one-minute pitch for a 
new client. We tell our story simply and straightfor- 
wardly. But mostly we tell it truthfully. 

Television demands the individual selling method. This 
individual selling should be low-pressure and non-sten- 
torian. It’s produced excellent results for me, and it is 
especially mandatory for a long (7 to 9 a.m.) program like 
“Today.” It creates “believability,” the sine qua non of 
the low-pressure salesman. 

TV has the peculiar power to illustrate the phony as 
phonier and the true as truth. This is the very strength 
of the medium—the fact that it is awfully hard to tell a 
lie on tv and get away with it. 

Moreover, I like to know my products and know my 
clients personally. If an ad lib situation arises, and you 
don’t know your product you're likely to fumble around 
or resort to stereotyped prose. But a knowledge of your 
— gives you a confident assurance which is invalu- 
able. 





The Stix Are Full of Crix 


By HAL KANTER 








Hollywood. 

Even before the officer in the patrol car flagged us down 
I knew we were exceeding the legal limit on California 
highways so I had no excuse to offer the handsome young 
giant who was asking to see a driver's license. 

“Familiar name,’ he mused as he filled in the citation. 
“You in television, sir?” 

I admitted my guilt on that count, too. 
for that?” 
hLuance . 

“No, but there ought to be,” the officer replied with 
no nuance, just devastation. He kept writing. After a 
silence no longer than the gestation period for a giraffe, 
he looked up and said, “We like your show. Always try 
to be in barracks in time to see it.” 

“Thanks, officer,” I beamed, stirring to life. “If you're 
ever in Hollywood some Saturday evening, drop by and 
see us.” 

“I'd like that,” the patrolman nodded. “Never have 
seen a broadcast. I'd like to see one—find out how come 
the ligzhting’s so bad.” 

While rummaging my mind for a suitable riposte, he 
thrust the book at me. : 

“Sign there, please; that line.” 

“Here?” 

“Yes, sir. I’m giving you a break; put you down for 80.” 

“Eighty!” I gasped. “Was I going that fast?” 

“You were doing 87, sir,” he said as he tore my copy 
from the book. 

“Eighty-seven! 
grumbled. 
ometer.” 


Several days later, while I was reading a letter from a 
total stranger asking me why my show didn’t feature some 
folk dances instead of “those boring commercials,” the 
telephone rang in my den. 

“Mr. Kanter?” a tiny voice whined, “can your little girl 
come over and play with me?” It was the six-year-old 
across the street and I invited her to come play with my 
little girl. 

“Just a minute and I’]] ask my father,” she said. “I 
can’t ask my mother because she’s lying down and the last 
time I woke her up she got mad at me and I don’t like 
that.” 

“T understand, Honey,’ I comforted. 
father.” 

“She gets madder at me than Alice gets at George on 
your show sometimes,” she went on. 

“Tsk tsk tsk,” I eclucked. ‘Go ask your father.” 

“Mr. Kanter,” she squealed, “why do you let Alice get 
so mad at George? She gets too mad.” 

I started to defend myself by asking why she lets her 
mother get mad at her but I decided I had very little to 
gain scoring a point on a six-year-old girl. Besides, she’d 
surely have a topper and fighting with children, even over 
the telephone, can become emotidnally messy. I let it 
go and later, when she came over to play, broke her dolL 


“Is there a fine 
I asked with what I felt was a devastating 


Whew! Didn't look like that to me,” I 
“I guess the lighting’s bad on my speed- 


“Go ask your 





A Boom Shadow Counter | 





The foilowing morning I was seated at breakfast when 
Al came in humming his morning song and rattling his 
milk bottles. Al has sinus trouble and riding in a cool 
milktruck aggravates it. He sings to spread his aggrava- 
tion among others. 

“Morning, Mr. Kanter,” he said as he tried to decipher 
my wife’s handwriting. I1 nodded. “Good show last 
Saturday,” he went on. 

“Thanks, Al,” I said with sincerity for Al is not always 
pleased with television. 

“Yes, sir!” he went on. “One of your best. Only caught 
two boom shadows the whole time! We got a special on 
cottage cheese today; you want cottage cheese?” 

“No,” I answered curtly 

“Yup,” he went on. “Only two boom shadows. ’Course, 
now, in the whole season I’ve caught only one boom shad- 
ow on The Hit Parade. Only one. No cottage cheese, you 
sure? ‘ 

I was positive. 
shadow counters. 


I do not buy cottage cheese from boom 


The man at the filling station didn’t care for the show 
at all. He said Peggy King should have done an up tune, 
not the slow ballad. The boy wiping the windshield agreed. 
“And she’s doing her hair different,” he added for good 
measure. I assured them both I'd do what I could to cor- 
rect the faults in the future. 


The next evening, Mrs. Kanter (a woman who usually 
minds her own business) told me the gardener, who comes 
three times a week and never minds his business, com- 
plained to her that the sets on the show are much too 
literal. “They should be more suggestive,” she reported 
him as saying. “Symbols, lines, chiaroscuro. By chang- 
ing from the literal, set-wise, the dimension of the pro- 
gram as a whole will enlarge, it will become symbolic; 
viewers will be made to think beyond the obvious at the 
true, deeper meaning of what you are telling us.” 

And we have devil grass consuming our diacondra: our 
lawn is known to gophers through the San Fernando Val- 
ley as “Kanter’s Picnic Grounds.” 

Our housekeeper doesn’t watch the program at all be- 
cause the music level is too loud. Only this morning, she 
said to me, “Mr. Kanter, I’m glad that show’s off for the 
summer because the music level was always too loud.” 
This same woman wakes up the household at daybreak 
every Sunday morning shouting hymns as she prepares 
herself for church. She staggers home Sunday evenings, 
croaking mittel-European drinking songs. The rest of 
the week she is ominously quiet. 

Time and space permitting, I could recount numerous 
other instances involving a variety of humans in all areas 
of our civilization who have made unsolicited observa- 
tions on television programs. But the foregong is suffi- 
cient, I submit, to maintain my point: television has turned 
America info a nation of critics. The television industry 
has no audience; it is a defense attorney pleading cases to 
an openmouthed jury. 

Thus I review the television scene for the season past; 
as for preview, I predict increasingly, overwhelmingly. 
terrifyingly more of the same. 
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Envisioning A New Field 


In Television Programming 


By THOMAS McAVITY 
(V.P. in Charge of the NBC-TV Network) 


Every once in a while a new television show comes along and opens 


up a whole new field of programming. Two years ago the spectacu- | 


lars broke ground for the kind of bigtime television that can handle 
anything from Shakespeare to Shaw to Chevalier. Then came “Project 
20” to develop the historical drama—the drama of a man, a move- 
ment, an era plucked out of history and brought to life on the screen. 
Last year we started “Wide Wide World,” which has turned the live 
cameras loose to wander around the world and catch events on the 
run. Such shows have prodded television along and kept it moving 
forward at a brisk pace. But now the question is—what comes next? 


Lately we have been working at NBC on what we call the “Tele- 
scope” concept—so named because we want to scan large areas of 
actuality, search out the vital points, and bring them into sharp focus. 
As always when we hunt for new ideas, we find ourselves giving some 
thought to such basics as form and content. We have asked ourselves, 
for instance, what is the best approach to the real world? Is it fiction 
or non-fiction? Or is it something else again? Fiction, of course, 
appeals to the emotions and the imagination, and this is what gives 
it such great power. But, in dealing with the real world, fiction has 
its limitations. For one thing, it has its own unities and disciplines 
and these keep getting in the way of the facts. For another, fiction 
seldom bites very deep into the real world, but rather sniffs at it for 
inspiration. To put it another way, the important thing in fiction is 
not the fact itself but what the author makes of it. You don’t read 
“Moby Dick” to learn about whales. 








| Gotta Have Accuracy | 








The beauty of non-fiction, on the other hand, is that it has only 
one rule—accuracy. Once you have established accuracy, you can 
handle your subject the most effective way you know how. So, looking 
to this kind of flexibility, we decided to put the “Telescope” concept 
within the general framework of non-fiction. Then we began devising 
new techniques for treating the real world with understandability, 
dramatic appeal, and above all with the kind of creative and imagina- 
tive power that has been pretty much the private reserve of fiction. 
We decided we might even draw on the emotional impact of fiction, 
if and when such emotion is actually involved in the subject. So, all 
in all, what we may wind up with is something that is neither fiction 


at any rate, should be a lot closer to the facts than any dry and dis- 
emhodied statement of them. 


ing the search for new techniques. He is approaching each subject 
with the respect due it and without any preconceived notions as to 
format. Thus he will not try to force each show into the same pre-cast 
mold, but on the contrary, will let the content take whatever shape 
best suits it, always helping it along with imagination and ingenuity. 
On one program, he may use the “byline” technique that was tried 
for the first time in “Assignment: India,” in which Chester Bowles led 
the cameras all over the subcontinent, chatting informatively all the 
while. He may use the “key picture,” an entirely new technique which 
takes a cross-cut look at an issue, say the school crisis, at the level 
of human drama just behind the news. Again, he may do a profile of 


some bigger-than-life figure on the national scene, probing into the | 


man’s convictions and prejudices that have helped shape our times. 


“Telescope” will use these techniques and all the others we can de- | 
vise to bring people, places and issues to life. In a show on Paris, why | ;-— ag OTT RS | ie > vo 
“ oe ; ; “al ¥ It’s The ‘E , 

not have Chevalier as our guide, taking us from the left-bank bistros | — -s The ‘Emotional’ Impact _ 


to the Lido and all the points in between, gay and not so gay, that he 
hit on his way up? In a show on medical progress, why not look at 
things from the viewpoint of “Doctor’’—not The Doctor, but ‘‘Doctor,” 
the harassed G. P. down on Main Street, who is nearly beside himself 
trying to keep up with the medical journals and still make the rounds 
during the virus season? In a program about the Cold War, why not 
start from the real people who bear its burdens and its wounds—the 
Split-up families, the escapees returned behind the Iron Curtain, the 
dying soldier on Cyprus, in the Near East? 

What I have said here gives the merest hint of what the “Telescope” 
concept may do. I have an idea that when the first shows go on the 
air we will see the opening of another entirely new field of program- 
ming. I hope so, at any rate, because television is something like the 
modern plane. The bigger and more powerful it gets, the faster it has 


to keep it what way we will need all the new ideas we can find. 
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SINE QUA NON 
WIDPIX BIZ 


By LESLIE HARRIS 


(V.P., Gen. Mgr. CBS Television 
Film Sales) B 


Outside of suddenly announcing 
that someone left a runaway atomic 
reactor in the men’s room at 21, 
the surest way to create pandemo- 
nium on Madison Avenue these 
days, is to screen a_ sensational 
pilot film for a group of account 
men, who have just returned from 
a meeting with the client, during 
which he finally approved the 
budget covering the agency’s rec- 
ommendation for his fall advertis- 
ing campaign. 

While this situation is in itself 
calculated to create enough dra- 
matic intensity to wilt the roses 
on Grace Kelly’s hat brim, even 
more important is the fact that it 
is highly indicative of the resurg- 
ence of that present day phenome- 
non—the “pilot” as the “sine qua 
non” of the television film  in- 
dustry. 

Never before has the “pilot” as- 
sumed the importance that it has 
this season, in influencing’ the 
choice of a television series. With 
the exception of two years ago, 
when pilots became passe, and 
everyone talked very glibly about 
doing a series, most producers had 
thought of pilots in terms of a 
glorified screen test, and tried to 
get it off the floor as cheaply as 





at ; ; ; : | possible. As a matter of fact there 
nor non-fiction—something which we might call ‘actuality’ but which, | 


was a time—you won't believe this 
—when a show could be sold from 


| just an idea and a personality. 
Sam Park, who is heading up the “Telescope” project, has been lead- | 


But no more. Today a producer 
must have a pilot, and a good one. 
No basic research, slide rule 
economics, or even group thinking 
will any longer revive a series, if 
as the saying goes—‘the pilot 


| needs work.” In fact, if anything 


in the film invites a post-mortem— 
and this includes such unrelated 
factors as recognizing the lead 


from some other film, to uneven | 
sound levels, it is less soul-shatter- | 


ing not even to screen it. Sell it 


| to war surplus for conversion into 


| 
| 
| 
} 
| 


stink bombs. 


Actually “pilot psychosis” isn’t , 


too difficult to understand. Sales 
psychologists have long recognized 
and capitalized on the fact that 
“emotion” plays a much more im- 
portant part in closing a sale, than 
most people realize. Calculated 
judgment, financial consideration 





not withstand the shock of a basic 
“emotional” impact. This sudden 
compulsion—that it must be yours, 
can be generated by the fear a 


U . ; |competitor may get it—an uncon- 
to move to get off the ground. Right now television is climbing steeply | 


scious affinity for a personality 


| pride in ownership, or simply be- 





cause it fills a subconscious desire 
such as romance, escapism, adven- 
ture—or because the heroine re- 
sembles Marilyn Monroe. The main 
point is that most carefully 
thought out plans—or for that mat- 
ter final decisions, can .be com- 
pletely reversed by suddenly in- 
jecting an emotional factor. 

A “pilot” 
al impact. In fact, aside from ex- 


| periencing the sensation yourself, 


a pilot film can offer some of the 


most vicarious thrills ever devised 


by man. 


Not that this is bad—but to ac- | 
cept or reject a series on the basis | 
wallop of the | 
pilot, is hardly realistic, particu- | 


of the emotional 


larly when one considers the many 
variables in the production of a 
film series. At best a pilot should 
be compared to your first reaction 
to a beautiful gal—before you 
really get to know her. 

Of course, many will contend 
that there is no other valid yard- 
stick for evaluating the potential 
of a series. This is quite true, and 
we are not advocating the aboli- 
tion of the pilot. What we are 
suggesting is that consideration be 
given to a number of otfer factors, 
not necessarily inherent in the 
pilot, and that the emotional factor 
be recognized. 

For instance, a delightfui little 


(Continued on page 42) 


even good’ old horse sense, can- | 


provides this emotion- | 


TELEVISION’S ‘PILOT PSYCHOSIS’ 





Color: The Next Big 


Jump for Syndicators 


By JOHN SINN 


(President, Ziv Television Programs) 


If the telefilm industry scores a general breakthrough into color 
syndication by late 1956 or early 1957, the general effect on much of 
'the mountain of black-and-white-only telefilms already produced will 
| be something like the arrival of sound in Hollywood in the late 20's. 
| The value of many backlogs of telefilm negatives that cannot be 
| converted to color print quickly, to meet the new entertainment de- 
| mand, will sag overnight. 
| Hollywood's color laboratories are ready to.face this challenge of 
| sudden conversion to color release prints for syndication. But whether 
the industry’s syndicators and distributors will be able to meet the 
| financial tab of conversion to color is another matter. 
| 
| 
| 
! 


Converting a 39-episode telefilm series, even when you've shot your 
original negatives on color stock, to color release prints involves huge 
investment. At present prices, the conversion cost for such a half- 
hour series can be as high as $1,500,000—with no overnight expectancy 
for recovery. So, how fast the syndication industry changes to color 
depends on how much money syndicators can find to meet their costs, 
once the number of color-equipped stations and color-equipped homes 
make the move practicable. 

At this stage of the game, color prints for syndication are like the 
first “pilot models” of automobiles. By comparison with the same unit, 
once it gets into mass production in the laboratory, the costs are enor- 
mous. For example, we've made at least three experimental color re- 
lease prints on each Ziv series originally shot in color. These include 
shows like “I Led Three Lives,” “District Attorney,” “Cisco Kid,” 
“Favorite Story,” “Highway Patrol” and others. Our average cost for 
the first color print, in each case, has been about $4,000 as compared | 
with about $35 for a ha!f-hour black-and-white print. 

The costs of printing do come down when you step up your volume. 
But you can figure that it will be some time before you get back the 
price of that first print—and there are 39 of them to be made in the 
usual series. 





One Color Test Print Per Client i 





As a result of the tremendous interest in color television that has 
been building up among advertisers and agencies, we instituted last 
year a policy whereby advertiser can have from us—without extra 
charge, incidentally—at least one color print of their Ziy tv show in 
| each program cycle to use as a “color exposure” test. We've been busy 
ever since,filling the demand for the limited number of color prints 
we've made. 


In the past year, as many as 100,000 viewers in nearly two dozen 
| major U. S. television markets have watched colorcasts of Ziv tv shows. 
Stations airing our shows in color have included WRCA-TV, New York; 
KMJ-TV, KING-TV, Seattle; WOAI-TV, San Antonio; WSW-TV, Nash- 
| ville; KPRC-TV, Houston; WFAA-TV, Dallas; KSD-TV, St. Louis; 
| WSAZ-TV, Huntington, W. Va.; WBAR-TV, Fort Worth; WCHS-TV, 
Charleston; WBAL-TV, Baltimore; WBTV, Charlotte; WTMJ-TV, Mil- 
waukee and KING-TV, Seattle. 

This “testing” period is really only the beginning. Nearly 50° of 
all the television outlets in the country today have equipment whereby 
they can broadcast network-fed color and nearly 70 stations have local 
equipment to telecast color films. Each month, the list grows. Mean- 
while, manufacturers have concentrated on breaking the price barrier 
on color television receivers to insure a mass distribution of tinted 
| Video sets, and are now pricing them below $500. 


Ve expect that the demand for color syndication prints will really 
be developing in a major way by the end of 1956 

Will Ziv Television Programs, as a leading syndicator-producer, be 
able to meet the costs of color conversion? 
| The answer to that depends to quite a large extent on how willing 
advertisers are to pay for color telefilms in the face or our hard-to- 
cut costs of converting existing series to color prints 


We've discussed this problem with leading agency and client execu- 
tives. Not surprisingly, we find that many are willing to pay the extra 
costs for color syndication because of the extra results and added im- 
| pact which color has already demonsirated it possess23 in television. 
We therefore feel that crossing the bridge from black-and-white to 
full-color syndication may not be difficult or as lergthy as 
have predicted 


some 
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U.S. Radio Today in Three Words: 


Flexibility, Swiftness, Convenience 


By DONALD H. MeGANNON 
iPres., Westinghouse Broadcast- 
ing Co.) 


In the period immediately fol- 
lowing the close of World War Il, 
probably one of the most signifi- 
eant changes was the flight to the 
suburbs. This was of such a mag- 
nitude that we found rural areas 
developing at the rate of seven 
times the urban areas; and great 
numbers of families were finding 
suburban life more attractive than 
city life, creating the necessities, 
in turn, for retailers and services 
also to relocate in order to meet 
this trend. As a matter of fact, 
there are currently in America over 
a thousand shopping centers with 
approximately 2,000 more either in 
the construction stage or in the 
Grawing-board stage. 

The change pattern of our busi- 
ness population in large or small 
cities throughout the country has 
necessitated less readjustment in 
radio, perhaps, 
than in any 
other medium 





of mass com- 
munication. 
Business is 


in the process 
of decentraliz- 
ing, establish- 
ing branches 
in the areas of 
conc e nh 
trated resi- 
dential popu- 
Jation. Radio, 
from its inception, has been de- 
centralized. It has been for years 
where business is now going, that 
is everywhere. 

Radio, in the sense of its pres- 
ence and use in the home, is the 
greatest mass circulation medium 














Don McGannon 





in existence, and its other virtues 
are well known to the advertiser | 
and the merchandiser. 

It is mobile. 

It is employed increasingly in 
more rooms of the home, and thus 
it has a quality of being incessant 
in its pursuit of the _ potential 
buyer. 

Alfred Stanford said it well in a 
research report entitled, “The Im- 
vortance of Radio in Television 

larkets Today.” Mr. Stantord— 
who, by the way, formerly was Di- 


| against short 


rector of Advertising of the Bureau | 


of Advertising of 
Newspaper Publishers Association, 
said this: 


the American | 


“In busy American lives it is one | 
of the hardest jobs for the sales-| 


man to force attention, to get the | 


door open, as it were. But to a 
fantastic degree, we see that radio 
has always had this door open, no 
matter what else people are doing. 
For radio is a constant, friendly 
companion in people’s lives, pre- 
sent almost wherever they go or 
whatever else they do, all around 
the clock.” 


L Selling With Subtle Nuance _ 


Yet while being persistent, radio 
is capable of selling with subile 
nuance 

Each of media 
has its own claim to exclusive 
tue 
demonstrate—with movement, and 
in black and white, or color. The 
newspaper and periodical establish 
a permanent record, and thus lend 
themselves to item-advertising. 

And radio is the multiple atten- 
tion which, through the years, has 
infiltrated the great American buy- 


the major mass 


Vire- } 
Television, for example, can | 





ing market with such saturation 
that there are almost more radios | 
than there are people, seven times 
as many radio stations as televi-| 
sion stations and nearly three times | 


as many radio stations as there are 
newspapers. 

Radio can 
used, by the listener while he 
she doing many other things 
the housework, gardening, driving. 
or just loafing around the beach 
Radio is there, all the time and 
everywhere, serving, entertaining 
and informing—and with insistent 
design, selling. 

These qualities of holding the at- 
tention of the busy, as well as the 
idle, plus mobility and saturation 
should be of particular interest to 
the merchandiser who is trying to 
find the center of traffic and then 
attract that traffic to his place of 
business. 

In this modern process of decen- 
tralization as you know, the plans 
for building usually start with a 
search for an area which will ac- 
commodate not only a store or 


be used, in fact 
or 


1s 


is 








office structure, but also parking¢ 
lot for the customers. Now what! 
other medium enjoys the luxury of 
its own parking lot within sling- 
shot distance of its client’s thresh- 
old? For that’s what it amounts 
to, and the point is of some signi- 
ficance. When you see 500 auto- 
mobiles parked outside the branch 
of a department store, you prob- 
ably are seeing also as many radio 
receivers. The existence of these 
parking lots demonstrates that 
people still drive to do their shop- 
ping. And while driving, they are 
listening—but they can’t be look- 
ing at television or reading news- 
papers or magazines or, in most of 
these suburban areas, scanning 
outdoor posters. This is not to 
minimize the effectiveness of any 
of these other media, but to point 
up a unique quality that is radio’s 
alone—and upon which radio will 
not only survive, but prosper and 
achieve heights not previously be- 
lieved attainable. 

Knowing of this movement of 
population, into different rooms 
of the home; and then from the 
home by automobile to the shop- 
ping center; and then back home by 
automobile again—the merchan- 
diser can visualize the effectiveness 
of tying his radio advertising plans 
directly to the habit patterns of the 
shopper. For he knows, by virtue 
of his own research, what those ha- 
bit patterns are—when most of the 
shopping is being done and, in gen- 
eral terms who does it—the kind 
of people at different hours of the 
day and on different days of the 
week. 





|____It’s Flexible, Too 


| 
Radio is flexible, too, insofar as | 
it is a medium of convenience for | 
the advertiser and merchandiser to 
use. The need for good continuity 
in radio and the use of competent 
people to sell it on the air does not 


|}alter the fact that it«is easier to| 
use radio than other media. Pre- 
| paration is not so elaborate. And 


since radio is so flexible, plans for 
special sales efforts can be made 
deadlines. 

I believe that the use of radio| 
for selling more merchandise can 
be stepped up considerably in its | 
quality and effectiveness by closer | 
teamwork between the broadcaster | 
and the advertiser. .We try to| 
practice this in the operation of | 
the Westinghouse Broadcasting Co. | 
radio stations, and recently issued | 


a booklet entitled “How to Make | profit to selling in these changing | numerous 


Radio Campaigns Move Goods in| 


| asive attention getting. 
| circulation. 
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Local Markets,” which was met 


with broad acceptance. 


The man who runs the store can 
tell you pretty much everything 
about the people upon whom he 
must depend for a prosperous ex- 
istence. The names of these peo- 
ple appear on his sales slips—and 
he has perforce, in this modern 
competitive world, made it his 
business to find out all about the 
characteristics of his patronage. 
Too frequently he may consider 
radio an “umbrella or saturation” 
medium merely because of the size 
and heterogeneity of its potential 
audience. This is not necessarily 
true. Radio can be programmed 


ito selective audiences, through the 


proper choice of the vehicle and 


through a consummate knowledge | 


of the audience ebb and flow in 
any given 24-hour period. 
Flexibility. Mobility. Persu- 


Saturation 


Audience selectivity. 


Swiftness and convenience, These 
are the qualities of the nation’s 
great companion medium which 


should be weighed with care by the 
advertiser; and when he evaluates 
them, I'm sure he will find that 
they bear direct relationship to the 
modern dynamics of merchandising 
and they can be applied with 


times. 











VARIETY’s unmilked exploitation 
cow, delivered by an unnamed ex- 
film executive a few weeks back, 
suffers from a severe case of bull. 
Inasmuch as Kenyon & Eckhardt 
was named in the story as a leader 
in this field of promotion, we take 
it upon ourselves to defend the 
agency business from this latest 
attack. 

It can’t be true that only a hand- 
ful of agencies are engaging in this 
activity for a mere bagatelle of 
sponsors—our exploitation field 
men find, alas, that the competi- 
tion is increasing in leaps and 
bounds. Now let’s define precisely 
what the competition is doing. 


First, the entire field of tv per- 
sonality merchandising has changed 
since we began with Ed Sullivan 
lo: these many years back. Bill 
Lundigan, Sullivan’s carbon copy; 
is still using what seems to be our 
original plan. However, the list of 
those hitting the trail is not negli- 
gible; it’s endless. For example, 
Vaughn Monroe, our Voice of RCA 
Victor, has been in something over 
50 major cities on major promo- 
tions since coming with us as a 
commercial personality 18 months 
ago. He’s pushed the entire RCA 
line from Maine to Mexico, with 
stopovers in Los Angeles, Dallas, 
Miami and Seattle. He was bought 
as a commercial personality with 
the understanding that he would 
travel and merchandise the com- 
mercials. Julia Meade has been 
on the road for Hudnut, as well as 
Lincoln-Mercury. Connie Clausen 
ditto for Beech-Nut. And I well 
remember one department store ex- 
ecutive telling me that Mary Hart- 
line had been at a promotion in 
his store the previous week and 
sold more than 1,000 of her dolls. 

Roxanne is a familiar figure on 
the road. Certainly, so is Ted 
| Mack. Horace Heidt is another. 
| Summing up, I’d say the principle 
‘of tv personality merchandising 
| has become extremely well estab- 
| lished. 








| Wow, That’s Nickels! 
| Secondly, most agencies and 
|sponsors tie their programs into 
| dealer and distributor promotions. 
| Certainly, the success of Garroway 
|and “Home,” via NBC is strictly a 
| merchandising success. I'd like to 
| have a nickel for every piece of 
point of sale which has carried 
| the faces of Garroway and Francis. 
Besides that, you can also count on 
appearances at sales 
meetings and conventions. Like 
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Unmasking The Unmilked Cow 


| By HAL DAVIS 
(V.P., Kenyon & Eckhardt) 














an iceberg, much merchandising 
may not be apparent te the trade. 
For example, last winter, “Home,” 
plus RCA, p several “Home” 
sponsors, ran three merchandising 
color shows tied in with stores of 
the Allied, AMC, and other chains 
and big independents. Fashion 
shows, special store showings of 
color tv, and lots of cooperative 
advertising added up the various 
sales elements. It was a great suc- 
cess—but few ex-movie executives 
would understand the basic think- 
ing behind such tieups. 


Premium contests and package 
insert promotions are used by 
many cereal companies and their 
agencies on all tv properties. Mer- 
chandising of the tv properties 
themselves, as Kagran did with 
Howdy Doody, followed by a dozen 
others, such as Wild Bill Hickok, 
Rin Tin Tin, Davy Crockett, etc. 
tion today. 

We were using giant size cutouts 
is a common element of tv opera- 
of tv stars for supermarkets as far 
back as 1949-50. And we are not 
alone in that. The Welch Grape 
Juice job on “Howdy Doody,’ fol- 
lowed by extensive merchandising 
of “Mickey Mouse Club,” with in- 
store promotion after in-store pro- 
motion, is a classic in the field. 
chine at this year’s NARTB con- 

Most agencies, we feel, are con- 
scious of the fact that commercial 
dollars just aren’t working as hard 
as they could without adding the 
extra insurance of merchandising 
those commercials. The tons of 
print that have been consumed 
pushing tv properties is uncount- 
able. Take Godfrey, for example. 
His face has appeared in almost as 
many grocery stores as Nabisco 
Shredded Wheat. 

And, if anybody has read this far, 
here’s a checklist which might he 
of some help. 

(1) TV PERSONALITY MER- 
CHANDISING: The tv star should 
sell goods. Write a merchandising 
appearance clause into your letter 
of agreement; it will save time 
and argument later on. Explain 
to the personality why his or her 
career is enhanced by the kind of 
promotion you will do for him; and 
then do a carefully planned, sub- 
stantial job. Shaking hands with 
dealers is not merchandising. 

(2) SALES PROMOTION MA- 
TERIAL: Use the program for 
your sales promotion. Back up 
your tv with the right kind of mer- 
chandising pieces and make sure 


Ve 
us 


your client sales force and their 
distribution channels know your 
program is on. This does not 


mean that brochure bleating about 
your program is automatic guar- 
antee of extra distribution, shelf- 
space and trade attention. It has 
to be another carefully planned 
and executed job in this area; but 
the reward is good. 

(3) MEDIA MERCHANDISING: 
Work with the stations and net- 
works and get their help. Ask for 
it on an intelligent basis and don't 
expect them to waste money fol 
you. Ask for specific help—not 
general. 

(4) CONTESTS & PREMIUMS 
Use the right kinds of programs to 
promote kinds of contest and pre- 
miums. Make sure the material 
for this activity is in the hands 
of the sales force, or wholesaler: 
or retailers, in time for their pai 
ticipation. Be sure, rather thi 
hasty. 

(5) INTEGRATE YOUR ADVER 
TISING: Wherever, and whe! 
ever, possible, have your print r¢ 


inforce your television. Use yo 
personalities to the fullest I 
that way, you get the most fe 


your dollar. 


Yank’s USSR Junket 


Greensboro, N. C. 

Charles Crutchfield, executive 
vicepresident and general mari- 
ager of WBT and WBTYV, Charlotte, 
will be among 15 U. S. business- 
men visiting Russia Oct. 5-15. 
Crutchfield said the trip is a State 
Dept. operation and he. under- 
stands each of the businessmen 
will represent one branch of indus- 
try. Crutchfield said he assumed 
he was selected to represent 
the television industry. 

The group will leave New York 
Oct. 4 and go directly to Moscow, 
he said. 
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hat More Could We Ask? | Nothing Wrong With Radio 
W W 6 e With Rad 
By IRVING GITLIN COMM l VIDED _ 9 
(CBS Director of Public Affairs) Cood Programs Can t Cure 
“Now,” the letter from the mid- the television audience was not - || ; 
western viewer concluded, “we can! only their first (and sympathetic) By ARTHUR HULL HAYES 
hold up our heads in our commu-| view of actual patients in a mental | (President, CBS Radio Network) 
nity.” The writer was the mother | hospital, but a strong aomee that By HAROLD MYERS | In 1955 the public bought 14 million radio sets and there were 263 
of a mentally ill young woman. | Doris L. was a real person—a ih - London. | Sets for every 100 families in the United States. The sale of automobile 
She had seen a television program. | — at that; igi mage Mm In just about nine months com-| Tadios increased 75% and the sale of battery portables went up 47%. 
a an, | PrOpse are people, not sta ates, ‘cial : thal ken a. Current figures indicate that 1956 will end with even higher totals. 
And television had made a tan-| that help is possible; and finally} Mercia tv in Britain has taken a cl ir —— ee eee rec —— 
, , , a : ’ eelictin lan | two-to-one audience lead over the 1ese listening instruments, which cost good hard money, are bought 
gible difference in her daily life.) under the sharp and realistic lan-| established BBC's state net- £0 use, and not as keepsakes. Today 47 million families own a total 
Until recently, most Americans 8uage of the program’s medical) | a 2 ‘ne for advertis., Of 132 million sets, in addition to 10 million radios in public places. 
: narrator, Dr. William C. Men-| Work and is heading for advertis-| : oa ; 
have labored under the age-old | ninger that far too little was being | N& revenues of close to $30,000,000 | Certainiy this represents a vigorous growth for the medium. But 
conviction that there is something | gone in research, prevention, or | in its first full year. These results, the fact that this growth has been impressively reflected in the activi- 
‘hameful about . mental iliness. | treatment of America’s No. 1 health | have not only confounded the pes- | ties of local stations has misled some observers to the odd notion 
SRAMeSS : : -oble 'simists but amazed the protago- that network radio is losing its function. These gloomsters seem to 
And “Out Of Darkness,” which | Problem. nists. feel that radio has become a fragmented entity like the Thousand 
CBS Publie Affairs had produced | Success was far from tae se When the first commercial cuties | Islands, consisting entirely of isolated turntables spinning for the 
| in association with the American | Curing — pone A cgagy » Boe ~nt went on the air on Sept. 22 last Convenience of disk jockeys. . | . 
| Psychiatrie Association and the! quring the filming, the problems| Year from the London area only,| | The key function of networks, of course, is programming. Taking 
National Association for Mental | of telling the story of a single | there were just about 200,000 re-| that as the test, the real assessment must be that radio today is a 
hag ies , | mental atient seemed beyond! Ceivers capable of tuning in to the national operation based on many hundreds of local operations and 
Health, set out to put the spotlight | m — 7 ; : tl ‘eeks | alternative channel. Today, the | that network programming provides the essential structure on which 
on this unreasoning attitude, and | solution. Then, too, as the bt S| total has soared to more than, each locality finds itself free to accommodate the listening preferences 
sails replace | rolled on, there was the possibility | \°- , ie aie a -ate | of its own area. The current schedule of CBS Radio lists 295 net- 
give people the chance to replace that the patient might not notice-| 1,500,000 and is rising at the rate | O° I'S Own area. a Star sage Lee od 
with something more construc-| ably respond to treatment or that|f 250,000 a month. Already the Work broadcasts in Ser SS cere Se ar eenep Tee e 
it ’ | ably respo these eutlets functioni fre check of the listings in a New York newspaper, such as the Times, 
tive. jin recovery might not grant per- oe ee vn. | Shows some 200 CBS Radio network broadcasts for a typical May or 
ri bout it h t because | Mission to broagcast the program. | Lennon, a ie Ma June week. The discrepancy here is that not all icine vrograms 
: wees natn gets pst cause | Risky. eee But challeng-|chseter embrace 48% of the popu-| *"" heard in the New Y “ denies amen. sth 
; of the uniqueness of this program, ing and worthwhile. And, paren-| lation of the United Kingdom and | are heard in the New York listening area. . 
; but to report and share the thrill| thetically, a program that could| When the new station begins to) In other words, if we want properly to assess the state of radio today 
d gratification that comes from| only be produced within the frame- function in Yorkshire in October,| we must not allow the distinction between local and network broad- 
- me Cone "k of our competitive, public|the coverage wlil extend to 60%.| casting to become blurred. There have always been regional as well 
l experiencing the true power for peta ae oe no broadeast- By the time the service extends to! as network programs and the networks have never undertaken au- 
1 good in this young medium. Some- ing structure Scotland and Wales next year a} thority or responsibility for the originations of local stations in their 
e one’s life had been made a little Gr ‘ 1 ill ; substantial majority of the British | own listening areas. 
y better because she had seen a tcle- ranted, mental illness was a people will have an alternative to| It’s almost uncalled for to remind anyone of Arthur Godfrey, Edgar 
f vision program. This is the audi- tough subject to a to a BeN-! the BBC programs. The opening | Bergen, Jack Carson, Robert Q. Lewis, Art Linkletter, Bing Crosby, 
1 ence factor the rating services have eral a eg ry the tet of these two stations will complete | Amos ’n’ Andy and others representing mass listener preference. 
. not yet gotten around to measur- —_ vy short aI poor . aa the first stage of the new independ- CBS Workshop 
: ing—the priceless ingredient, if | double h io a ae Hyoreed yo ent network and the full long iaoea | The “CBS Radio Workshop” came to the air last February amid the 
s you will. And this is the same <r ame vin aie “a pres Po . a ©-| policy to blanket the entire country | unstinting plaudits of the press and is flourishing mightily. There 
0 person who will look af television aaeee, - nel eee cog de will be completed by about 1960. also continues to be wide listener approval for such drama programs 
with new respect and, yes, affec- ns tone aol iy inte Weathe’ Sainaee. Meuennies Comet as “Suspense,” “Gunsmoke,” “21st Precinct,” “Fort Laramie,” “City 
a tion. | conten sponsored nundvede af 60- | Hospital” and “Indictment.” The new series, “O’Hara,” is further 
e ee = || quests for 16m prints now being |, Just to keep the record straight | indication that CBS is not hanging back on drama. 
Filming of “Darkness _| distributed to mental health|it needs to be re-emphasized that} As a news medium radio is doing an excellent job. The CBS Radio 
- “Out Of Darkness” told the story | groups, medical schools and men- | an gaa ee eens | Network currently offers 102 news broadcasts a week, with 32 of them 
d of Doris L., a mute psychotic pa-| tal hospitals, | di ers substantially aapell the | on weekends when people have more time to listen and the newspapers 
J > ‘ atr i : : ‘ |American sponsored tv _ system.| do not publish on a multiple edition per day basis. 
¥ tient at Metropolitan State Hos-|} ajready in the two months that | The British syst delied | 
r pital, Norwalk, Calif. Producer Al | have ensued since the rebroadcast | ht ano es heey cot Edward R. Murrow, Eric Sevareid, Lowell Thomas and CBS’ wide- 
e Wasserman followed Doris L. for) o¢ «Out Of Darkness” over 40 new | naan _ are * she tee spread corps of overseas correspondents represent more than a “hold- 
n over three months with his cam- | community Mental Health organiza- let dent T ane a re hte x. | ing” operation. They speak with authority and are listened to thought- 
r era crew, documenting day-by-day | tions have come into being and the — ent se — ERAOry pac ~ | fully. 
f ep NLS AR pie a i Reare ages the entertainment (in the} ; — ‘ Pe ee aa eee peers ; 
: progress as she underwent treat-| National Association for Mental same way as newspaper Pe. | Admittedly, radio has had its tribulations in recent years, but in ad- 
d ment Shooting through one-way | Health, partly as a result of this oe t i a Mie P oe .__| dition to meeting its program responsibilities to mass preference, it 
” glass, the cameras recorded the | program, has achieved very signifi- board A wy dv, ticle a *~| has not neglected the interests of minority listener groups. 
. personal drama of a real human| ant gains over last year both in ee ee pan Saletae Gae fee On “Invitation to Learning,” you can still hear a discussion of 
being slowly and = regen d membership and financial support. paper publisher sells his space at| ‘Plato’s Laws” or Gustave Flaubert’s ‘The Sentimental Education,” 
; contact With the Teal world around | “Dots.” said the Montreal Her-| so ‘much, per column) "tn other| and,on,the “Salt Lake Tabernacle Choir’ program you can, still hea 
. “to |ald, “has probably contributed| words, the program contractor| Bach, Brahms, Han * i +" Aigo sy : <e bc of oak 
“4 The first acceptance of help (the | More than any other person in a/bears full financial responsibility | 8°Ne overse 7 ne Philadelphl Orc nat i ano os sip Gaturde 
és wel a s = os century to robbing ‘insanity’ of the|for the undertaking and is per- — _— the ila pny re - gh ill = ¥ “ Bsus ~ 
yt a bia inte * dante ee ee | | 6h Televicien Act, which con-i’ a en ey eee oe 
at sh he hanes wih the Sector; the wall th gh en 2 addi ber ceives this typical Sritish compro- ‘gueasta? ena’ tae” bane cee dea oe 
ay triumph of the first handshake; the “a coat his 9 a “Tal gibl mise, limits the volume of adver- terest. This area has been diligently cultivated by CBS Radio with 
f- breathless minutes while Doris bs a oy i ue ded “ar te SENG tO 8 MARNE OF HX minwes such programs as ‘‘Washington ‘Week “ “So They “Say ” “World Af- 
a “Sry a proofs, if any are needed, o ®\in any one hour. But although| SUC® Programs as te Gate te Denard” “Mani 
to talk, and couldn’t; and power of the television medium. | ai taiean : 2 © |fairs Report, Face the Nation, U.N. on the Record, Capitol 
d then, over three months after the ' Tw ban tet | advertisers do not actually sponsor Cloakroom,” “The Leading Question” and others. And need we 
it cameras started rolling, the magic Fd Pasinen ee “geo their own prgorams the fact that mention the radio coverage of the forthcoming Presidential elections 
moment when she finally talked 1 ing — — ee raws | they are now able to position theit by “Campaign ’56” and the “Campaign Cavalcade” operation? 
7! for the first time; (looking at the “= audiences, successfully gets| commercials in selected eo There i truth in the world so firmly entrenched that it does not 
rm doctor’s cufflink, she said “pretty a message across and creates fol-| must, undoubtedly, give them some} yes - no rt , n 1@ wo 2 sO ee a ~ Raat cage 
lh pearl”.) | lowup action. Now we can hold power in influencing the type of nee o be repeated occasiona ve aes wind 4 po A, ™ ee ‘ith 
t |up our heads in our community.” | entertainment offered. | to let the matter rest here by saying that there is nothing wrong w 
i What came through to most of} What more could we ask? Its’ no secret that advertising al- radio that good programming does not continue to correct. 
ot r SS - ——ae wees JOcations, other than at weekend |= = = 
eee |times, are frequently well below | 
S the maximum potential. That was | 
to expected, but in all regions the | ES 
ie programmers are encouraged by| & 
al the growing volume of advertising | [ 
ds time sold and particularly by regu-| }s 
“s lar repeat bookings by the bigger | } 
. + | advertisers. It must not be over-| : 
, looked that advertising on the air| ' 
is a completely new medium for | 
R- Britain; there never was any com-| ° 
« mercial radio, other than the out- 
| lets such as Radio’* Luxembourg 
| which operate on foreign soil. It 
1; | was not just a case of persuading | | 
” advertisers to try out a new medi-| : 
um, but it was also necessary for | 
| the ad agencies themselves to train | | 
|new staffs capable of making the 
| best use of the medium, 
With all the obstacles it faced, | | 
commercial tv has performed a re- 
. markable feat in reaching its pres- 
we ent status so quickly, In its first 
_ six months, which included the full 
te, operation of the London outlet but 
“ only about six weeks from the Mid- 
10. lands, the advertising revenue col- 
ate lected was in the region of $11,000- 
aa 000. The grand total of a likely 
— $30,000,000 for the year, will of 
wah course, include the Manchester 
ed undertaking which came into being 
= in May. 
* Although the volume of income ae 
oan is impressive, it is an inevitable — ——————<—— 
il fact that for its first couple of JOHN GART 
(Continued on page 42) 
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 hetrto oe Ie. Tees LCL $ WOULDNT YOU PROTECT $4 (00) 000 ? 
+ WHERE'S PRODUCT COMING FROM? ‘yNICHOLASE. KEESELY 
+ t (Senior V.P., Radio & TV, Lennen & Newell) 
%o4+++++44+++++By OLIVER A. UNGER 444444444444445 It occurred to me that perhaps 1 could shed a little light on the 


(Executive V.P., National Telefilm Associates) 


Should you observe any film dis-| The syndication problem—rising 
tributors walking around with wor-| production costs and the down- 
ried looks on their-faces, it’s not | grading of the price structure—is 
the lack of business that’s worry-|the problem that will have to be 





ing them. Those drawn faces are 
caused by a problem that’s slowly 
assuming the proportions of an in- 


dustry-wide dilemma. As the prob- | 


lem takes shape and moves into 
clear focus it spells out—Where’s 
the product coming from? 

Despite this ominous note, tv 
film distributors today are enjoy- 
ing plush business what with a 


plethora of motion pictures being | 


made available for television view- 
ing by the major American movie 
studios. In addition there is a reg- 
ular flow of product from British 
sources as well as a trickle from 
other foreign outlets. 

To date more than 5,000 feature 
films have been made available to 
television stations on a first-run 
basis. Of that grand total approxi- 
mately half were acquired during 
the past few months with the re- 
mainder having been released dur- 
ing the past nine years. 

Today’s situation translated into 
cold statistics reveals that approxi- 
mately 3,000 pre-1948 motion pic- 
tures are still available for first- 
run television release. In addition 
there are some 2,000 post-1948 fea- 
ture films that also fall within that 
category. And a small number of 
British and other foreign products 
and the total rises to more than 
5,000 pictures that are yet to see 
the light of the television screen. 
| That’s Program Hours, Man! | 


thousand features—and a 
percentage are top quality 
add up to an impressive to- 
But at 


Five 
good 
films- 
tal of programming hours. 


the rate television is eating up this | 


type of product it will be four to 


five years before the distributors 
start scratching the bottom of the 
barrel. It is indeed enlightening 


to learn that a sampling of a typi- 
eal television program log for an 
average weck (May 25-June 3) re- 
veals that television stations in 
New York City played 107 motion 
pictures while tv outlets in Los 
Angeles screened a total of 111 
features. 

This growing concern 
diminishing number of available 
feature films is also affecting the 
syndicated show field. Present and 
future production schedules indi- 
cate that a shortage in this phase 


over the 


of the business will become evi- 
dent within the next two vears. | 
Station owners have priced the 


syndicators to a point where it is 
becoming economically unsound to 
.produce shows of the type and 
quality the viewing public expects 
and demands. 

Another source for film prog 


ming—the short subject backlog 


will find its reservoir drying up, 
too. Since 1940, nine producers of 
short subjects for theatrical dis- 
tribution have released 8,421 sub- | 
jects. And since 1950, the total 
production of short subjects has 
been on a decline. 1956 produc- 
tion of short subject indicates a 
sharp curtailment. No more than 
300 subjects appear to be slated 
for production this year—the low- 


est rate of production since 1930. 
Currently about 3,400 Hollywood 
major studio shorts are available 
for television screening, leaving 
some 5,000 short subjects for fu- 
ture showing. 

Where does all this fit 


film distributors’ plans for future | 
operations in a field that is de- 
vou *‘ the products just as fast 
as lt makes appearance”? 

Film distributors must don their 
thinking caps and evolve formulae | 
to insure a continuity of product | 
for networks and individual sta- | 
tions alike. With prices for both 
live and especially filmed shows 
for television spiralling to unpre- 


cedented heights, advertisers will 
be priced right out of the televi- 
Sion screens. Televisioh producers 
can never afford to produce the 
kind of extravagenzas produced by 
the movie people and still make a 
profit via tv exposure. A motion 
picture budgeted at one million 
dollars or over can and is shown 
on tv at a fraction of the cost com- 
pared to televising a “live” show 
of comparable quality and content. 
What is to take the place of the 
feature film when the scarcity be- 
comes acute—and it will become 
acute with Hollywood production 
schedules calling for approximate- 
ly 200 pictures per year. . 


~| vision 


am- } 


into the | 


solved before a steady continuity 
of product is to flow from this 
source. 

| Price and production schedules 
| are playing havoc with the short 
| subject field. The 1,500 Paramount 
|short subject library that NTA re- 
cently acquired was produced at 
an estimated cost of $18,700,000 
for the package. To physically re- 
produce these short subjects today 
would cost approximately sixty 
million dollars. Add that to the 
insignificant number of short sub- 
jects being produced today and 
another formidable problem is pre- 
| sented. 


The answer must lie in setting 
| our sights on a new approach. Only 
time can tell what the solution 
will be. But efforts must be made 


to open new avenues for the film 








| distributor if he wants to remain | | 


‘| of 20,000,000 


motion pictures, syndicated shows | | 
and short subjects—begins to di-| 


|in business. 
| As the supply of filmed shows— 


minish film distributors must en- 
large their area of operations. The 
smart and forward-thinking dis- 
tributor today is laying the ground- 
work to set up facilities to produce 
his own shows. 

Movie studios in Hollywood, 
keeping a cautious eye on the 
dwindling receipts in theatres 
throughout the country and not 
losing sight of the fact’ that 
changes are inevitable in the tele- 
film 
| their lots to television producers. 
| This trend will become more and 
| more obvious as the television film 
| situation becomes more critical. 

Another factor to be reckoned 
with is the introduction of the 
new Ampex tape recording ma- 
chine at this year’s NARTB con- 
vention in Chicago. This unique 
tape recorder will undoubtedly be 
a factor in reducing production 
costs. With those costs being cut, 
the prospects will be bright for an 
increased flow of product. 

Despite the gathering clouds of 





uncertainty on the horizon, film 
distributors can count on a suffi- 
|cient supply of product for the 





business, are opening | 


| 


| 
| 





| group. 


| time 


next five to 10 years. Movie moguls | 


to produce motion 
so long as movie- 
down the admission 
prices at the boxoffice. And the 
movie business is not ready to 
throw in the sponge—not by a long 
shot. 


will continue 
pictures just 
goers plunk 











John Cameron Swayze 








That Untapped 
Daytime TV Aud 














By ALBERT McCLEERY 
(Executive Producer, NBC ‘Mati- 
nee Theatre’) 


There are 40,000,000 Americans 
at home daily. Only 50% are 
TViewers. Why? 

The reasons are infinite. The ex- 
cuses are plausible. Yet a network 
and advertiser audience of 20,000,- 
000 remains untapped. 

Program concepts of Pat Wea- 
ver, such as “Today” and “Home,” 
were the first major step in at- 
tempting to reach this bonus 
These were followed by the 
NBC “Matinee Theater’’—a gigan- 
tic daytime undertaking in the face 
of overwhelming prejudice, high 
costs and complex production prob- 
lems. Yet $5,000,000 was com- 
mitted to the test year of this five- 


a-week, live, color, drama project. | 


The resulting work volume and 


creative development are a matter | 


of record. 

Here at last is a daytime pro- 
gram that recognizes, respects, 
and attracts the undeveloped day- 
audience. Its casting and 
dramatie properties are the very 
finest. Our audiences write: “At 
last a program that doesn’t insult 
my intelligence,” “Your production 


casts and _ stories are _ perfect,” 
“Please present this program at 


night when my husband can enjoy 
your wonderful shows.” House- 


points of difference that seem to exist between talent, the creators of 
programs, their agents, and us in the advertising agencies. All too 


often, in discussions with talent, package producers, or agents, I gather 
from remarks they make that we in the agency business are often 
thought to be ultra-conservative when buying shows and that we make 
life awfully tough for the seller. But be that as it may, wouidn’t you 
try to protect $4,000,000 if you had it to protect? 


$4,000,000 is an awful lot of money even in this post-FDR era, and 
the fact that it is so much money is the crux of the situation and neces 
sitates the differences in our points of view. 


Television today, while the phenomenon of the age in many respects, 
calls for tremendous outlays of money. An average good nighttime 
half-hour on one of the networks now cost $4,000,000 time and talent 
for a year, so this is the sum many of us in the agencies are working 
with when we're considering a network program buy, and you have to 
sell a fantastic number of units of any product to end up with $4,000 .- 
000 worth of profit. And if you do this, you’re only swapping dollars, 
so think how many you have to sell to make money after you've paid 
back the $4,000,000 advertising cost. 


Show business is amazing! A new idea, a switch on an old one, «4 
new piece of talent, a new presentation of an old performer—this, 
that, and the other thing may just strike the public fancy and soar to 
great heights of popularity. Show business is all so unpredictable, and 
these new, different, and wonderful sounding ideas can also fall flat— 
oh so very flat—on their smiling little faces. 


| Back to That | $4,000,000 


And so we're back to $4,000,000—an awesome sum that we in the 
agencies must never lose sight of. We have enthusiasm, we have im- 
agination, we have strong inclinations to try the new, the different, the 
intriguing, to play hundreds, if you will, and shoot for the moon—hon- 
estly, we do, even though it frequently may not seem so to those pro- 
ducers, artists, and agents trying so valiantly to sell us so many things 
to which we turn a cold shoulder, But when you're risking this kind 
of big money, you just don’t dare. Since no guarantee ever comes with 
any piece of entertianment, we have to question, probe, sift, analyze, 
study from every angle we possibly can in order to be as sure as pos- 
sible of the solid evidence of any program, and so weigh very real- 
istically its chances of paying out. In spite of everything we can do, 
there is still a gamble, but we must try and reduce this gamble every 
bit that we can. 


A program producer, an artist, a writer, an agent can shrug off a 
failure, rationalize the whys and wherefores, and start off again on a 
new path. Sure, his reputation will have suffered a little, but with 
plenty of money in the bank, he has something to tide him over while 
he rebuilds it. The advertiser, on the other hand, has not built pres- 
tige with his present customers or won new users but has wasted a 
large proportion of the big fat $4,000,000, and all the rationalization in 
the world won’t put that back in the bank. During the period of a bad 
| show, he was spending—the package producer or artist was receiving 

Oscar Hammerstein 2d’s famous ad in VARIETY some years ago 
| wherein he listed his stage failures at a time when he had a handful 
|of smash successes running on Broadway, bore eloquent testimony to 
| how wrong even the greatest of showmen can be at times, so if we 
in the advertising agencies seem overly skeptical and hard to convince, 
| bear with us. All of us want one of the many great tv successes for 
our clients. Try to think what you'd do if the $4,000,000 were yours. 


} 
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| wives have rescheduled their days! brought some 15 thousand letters 


| SO they can view our shows, Sew-| in eight months. 
|ing, ironing and other minor! We are reaching a daily audience 


giof over 5,000,000. An audience 
with a heart and a brain! 

This audience is primarily the 
women of America, plus some chil- 
dren, a few older people and in- 
valids. Survey show that the 


household chores are done durin 
the broadcast. Westerners join us 
| during their luncheon. Social 
|groups tune in at their get- 
|togethers. The fine plays them- 
|} selves and the intelligent guidance 
iby our host John Conte have| NBC “Matinee Theater” is viewed 

ito a great extent by the buying 

















nucleus... women from 24 to 44. 








And these women watch the whole 





show. It was not originally be- 
lieved that a dramatic segment 
would hold an audience for an 
hour. But surveys by Motivation 


Research and Advertest prove that 
our daily original audience remains 


through the hour. Directly con- 
trasted are the viewing habits 


during audience participation 
shows, which allow movement, 
hence lack of concentration. While 
such an audience might be a frac- 
tion larger than ‘Matinee,’ co 
mercial impact is lost by the ve 
nature of the show. 

We know the format for “Mati- 
nee” is right, We know our audi- 
ence is steady, loyal and _ intelli 
gent. We know that ‘“Matine: 
Theater” is getting a continually 
increasing share of audience, even 
though the total viewing tends t 
fall off at this time of year. 

Now let’s go back to the first 
statement, The one that reads 
“There are 40,000,000 America 
at home daily. Only 50% a 
TViewers.” Here is a vast audi- 
ence that is available to tl! 
broadcaster. The immediate fu- 
ture of television is daytime pr 
gramming. The quality of the g¢ 
eral daily schedule has been vast!) 
improved. With this improvement— 
with shows like “Matinee Theater” 
—we can now zero in on the tal- 
get—an additional daytime audi- 
ence 20,000,000 strong. 


Hallack Back in Harness 
Dallas, July 17. 
Chief director Eddie Hallack of 
KRLD-TV returned to his post 
with the station on limited duty. 
Hallack was seriously injured 
Easter Sunday in an automobilé 
crash. 
Hallack is best known for his 
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| OZZIE, HARRIET, DAVID and RICKEY 


direction of “The Pastor Calls” 24 
well as many other local tv pub- 
lic service shows. 
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From Amateur 
Industrial 


By TED MACK + 


This is a period of broad expan- 
sion for our organiation. The 
field of entertainment is limitless. 
We are finding new avenues for 
our energies beyond The Original 
Amateur Hour. 

‘Incidentally, that program— 
which began more than 22 years 
ago—has risen pointwise against 
the summer trend, is continuing 
uninterruptedly for its sponsor, 
Pharmaceuticals Inc., and is draw- 
ing the heaviest mail response it 
ever has had. It goes into an ear- 
lier spot in mid-October, Sunday 
nights, on ABC-TV network as at 
present. 

In the same month, our organi- 
zation will produce the first of a 
series of spectaculars for Union 
Electric, St. Louis, which is 
unique for a number of reasons. 
It will be the first televised spec- 
tacular locally presented, to my 
knowledge. It will be the first of 
network quality for a single sta- 
tion, a single sponsor. And it 
probably is the first for which a 
sponsor pays a network price for 
a local show. 

The talent will be professional. | 
Much of it will be from the St. 


Louis area, including night club, 
concert and operatic artists. 
Others will include former St. 


Louisans who have succeeded on 
the national level. These perform- 
ances, one a month, will have no 
connection with The Original Ama- 
teur Hour.. 


| Key to St. Loo Spee __—| 














However, it was because of The 
Original Amateur Hour’s numerous 
successful broadcast originations, 
with large stage shows, at the big- 
gest auditoriums in the country, 
that choice was made of our group. 
Judge J. W. McAfee, president of 
Union Electric, had the Gardner 
advertising agency of St. Louis and 
New York make a survey of organi- 
zations best equipped to produce 
local spectaculars, and, without 
knowledge to us, we were recom- 
mended. 

For a score of years we have 
been producing these shows, and | 
our organization is attuned to} 
them, from inception to the final | 
act of a 22-hour performance. 

In our St. Louis spectacular, an 
hour-long show on Statino KSD 
(owned and operated by the St. 
Louis Post Dispatch), the combina- 
tion of a spirited show and home- 
town identity is expected to benefit 
Union Elecrtic. Mere notice of the 
fact has elicited inquiries from 
other utility companies. 








| National Champs | 





In our 22 years on the air, we 
have auditioned more than 800,000 
persons, and today the applications 
for Original Amateur Hour pro- 
grams are of greater number than 
ever. 

On Sept. 9 next, we shall have 
our National Amateur Champion- 
ships at Madison Square Garden. 
There one can see the performers 
chosen by our nationwide audi- 
ences since our last’championships. 
Many who did not win during the 
past year were neverthéless good 
performers, and some of those will 
g0 on to careers in the entertain- 
ment world. Here, however, you'll 
find the amateur’ entertainers 
America has voted the “best. 

But, everyday, everywhere, new 
talent springs up. And no sooner 
is one National Amateur Cham- 
pionships at Madison Square Gar- 
den ended than’ hopefuls by the 
thousands seek to contest for top 
honors in the next one. That’s as 
it ought to be. We feel privileged 
to provide the opportunity 


Schreiber Ex-WGN, Chi, 
Joins IBEW As Aide 


Chicago. 

Frank P. Schreiber, who resigned 
last month as veepee and general 
Manager of WGN Ince., has joined 
the front office of Local 1031 of 
the International Brotherhood of 
Electrical Workers as assistant to 
bprexy Frank Darling, 

The local boasts the largest 
membership of any union unit in 
the country and has won national 
recognition with its big-budgeted 
twice-yearly shows featuring top 
names for the cuffo entertainment 
of the cardholders. It’s assumed 
Schreiber will assist Darling in 
these projects as well as in the 


— chief’s other show biz activi- 
: 








Hour To Local 
TV Specs 














HARRY SALTER 
“NAME THAT TUNE” 
Stay on Channel 2 All 





Summer 


WPTF, Raleigh, to Battle 
FCC Decision on Award 


Of Channel 5 to WRAL 


Raleigh. 
Radio Station WPTF here has 
taken the first step toward appeal- 
ing to the courts an FCC decision 
awarding television Channel 5 to 


WRAL. WPTF president Richard 
Mason said the station will ask the 
FCC to reconsider its decision. A 
petition will be filed with the FCC 
before July 29, he said. 

The FCC awarded the channel 
to Capital Broadcasting Co., which 
owns WRAL, June 29. The con- 
test between the two stations began 
four years ago. 

The FCC may refuse to consider 
the petition. If it accepts it, the 
commission will then review the 
case with more hearings, thus de- 
laying a new television station for 
months. If the FCC doesn’t accept 
the petition, WPTF may appeal to 
the District Court of Appeals in 
Washington, The last recourse is 
the Supreme Court. 

Fred Fletcher, 
WRAL, said he would go ahead 
with plans to open a television 


manager of 





station “if we aren’t stopped.” 





It's Not Alone The Idea 
But How You Translate It 
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RALPH CAMARGO 
Announcer-Actor-Narrator 
tegistry—MUrray Hill &8-6600 



































Television Spells Doom For The 
Demagogue & False Prophet 

















By JOHN DALY 








(Vice President in Charge of ABC News, Special Events, Sports & Public Affairs) 


Perish the thought if it seems 
presumptuous. 

But we can’t dismiss the intru- 
sive notion that 1956, thanks to 
television's 


coverage of 
the Presiden- 
tial Conven- 
tion for an 
audience of 
some 100 mil- 
lions, will 
mark a year 
in which the 
nation experi- 
enced in uni- 
son a resurg- 
ence in democ- 
racy and a 
common political maturity. 


We have always had with us, of 
course, a good measure of politi- 
cal maturity and zeal for the demo- 
cratic process, from the inspiring 
days of the Founding Fathers right 
up through our emergence from 
the World Wars as leader of the 
Western World. 


Down through the years we have 
always held fast to the ideal that 
an enlightened and informed cit- 
izenry is the bulwark of democ- 
racy. This process of enlighten- 
ment was hastened by our insist- 
ence on the widest possible oppor- 
tunities for primary and higher 
education, by freedom of the press 
with its attendant airing of all 
shades of political opinion, in more 
recent years by radio, and now by 
television, too. 





John Daly 


But 1956 is of special signifi- 
cance. It will mark the first time 
in the history of vast organized 
societies that practically every 


member of a great nation can ex-- 


perience a personal sense of par- 
ticipation in self-government, and 




















“JOE FRANKLIN’S 
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Fourth year on WABC-TV, N. Y. 
Mon. thru Fri.; 12:30 to 1:30 P.M. 
Joe Franklin's office: WI 17-2617 


nation’s potential leaders are se- 
lected, and what manner of men 
are vying for this leadership. 

It is this personal sense of par- 
ticipation in politics and sovern- 
ment, on a national scale never 
| achieved anywhere in the world 
| that is bound to stimulate every 
voter in the land to listen to every 
word and watch every gesture by 
| political spokesmen at the conven- 
tions. 


Television, as any politician 
knows that every school boy knows, 
is death of demagoguery, false 
prophets and phonies. It is the 
nearest thing to meeting a man 
plain and judging his character 
and intent as he talks to you. Even 
the politician who is a good actor 
soon tips off his viewers that he is 
pulling an act 

Television viewers are impatient 
—they want the facts, they want 
the issues stated plainly, and they 
scrutinize the face of the man 
speaking to judge for themselves 
his integrity, intelligence and 
qualities of leadership. 


And when an entire nation sits 
as one in judgment on political 
speakers, one can feel sure that 
that nation’s democratic processes 
are working in high gear. 

Television, we believe, is stead- 
ily relegating to limbo the carnival 
atmosphere of political rallies and 
destroying outmoded shibboleths. 
It is inculcating a nationwide so- 
berness and seriousness in evaluat- 
ing political issues. On a smaller 
scale it did this in 1948, increas- 
ingly so in 1952, and gives promise 
of accomplishing this with full im- 
pact in 1956. 

There is developing in America 
a sense of family participation in 
politics and government that was 
hardly possible before the days of 
television. Parents and teenagers 
alike sit before.the screens watch- 
ing the convention maneuvers, and 








| discussion, as much as _ baseball 
|}and Mickey Mouse. This early 
| awakening on the part of Amer- 
| ica’s youngsters in government and 
politics is all to the good, and this 
year with a television set in practi- 
cally every home in the land, the 
new generation of voters is bound 
to approach the 1960 political is- 
sues with far more seriousness 
than young voters have done in 
the past. 


We are living in an age in which 
the atomic chips are down, and 
what we have at stake once again 
is—‘‘government of the people, by 
the people, and for the people.” 
The whole world is daily watching 
two giant forms of government in 
struggle—democracy vs. commu- 
nism. 

The fact that 100 million Ameri- 
cans can sit in on their political 
machinery by watching their tele- 
vision sets at home, and are prac- 





politics becomes a topic of family | 





see, even better than if they were tically being asked to help create 
in the convention halls. how the la government of their own choos- 


ing, can’t fail, we hope, to make 
some significant impression § in 
many quarters of the globe. 

One other thought: The politi- 
cally mature viewer and listener 
can be just as critical of broad- 
casters reporting and interpreting 
the conventions as they are of 
politicians. Much will be written 
of technical gadgets and gimmicks 
to be used in television and radio 
coverage of the conventions. But 
what will count, and what has al- 
ways counted, is the integrity and 
the ability of the newsmen to re- 
port and analyze clearly and wisely. 
This year, the newsman carries the 
added responsibility of broadcast- 
ing to the largest single audience 
in the history of man. It is a re- 
sponsibility not to be taken lightly. 


KMOX’S ‘MATINEE’ 
PLAYS ROAD DATES 


St. Louis, July 24. 

KMOX, local CBS outlet has 
put its “Matinee,” largest live-tal- 
ent program in this burg on the 
road with p.a. of the cast starting 
at a summer resort near Holland, 
Mich., and including the ocean- 
side pavilion of the Hotel Fon- 
tainbleau, Miami. 

The cast for the junket includes 
Dottye Bennett, Ollie Raymand, 
Jack Hill and Paula Richards, a 
songbird who recently copped top 
honors on am Arthur Godfrey tal- 
ent scout program. Curt Ray will 
continue in the m.c. stint for the 
entourage. 

















BILLY NALLE 


ORGANIST.PIANIST.COMPOSER 
lith Year—Television and Radio 


* By ROBERT F. LEWINE 


| (V.P. in Charge of Programming & 


Talent, ABC-TV) 


A wise man it was who once said 


“Everybody has two businesses, his 


television.” Translation: 


who 


own and 


“Everybody views television 
believes he can create and produce 


better programs.” 


Baseball and football, have a 
| Similar situation with their “grand- 
stand managers” and “Monday 


morning quarterbacks,” well-inten- 


tioned fans who always know what 
should been after the 


have done 


| game is over. 


Acknowledging all of these peo- 
ple who come along with ideas for 
television would of course be next 


to impossible. Not that ideas are 
unimportant, it’s a case of them 
not being everything. To make 


ideas work, to translate them from 
a sheet of paper to a finished pro- 
duction, takes and 
showmanship. 





experience 


Music publishers complain that 
; everyone thinks of himself as a 


| songwriter. Those who trv their 
| hand at turning out a hit song 


| have some eight notes in the scale 
| to work with as Richard Rodgers 
but its the arrangement of those 
notes that makes the difference 
between a “Some Enchanted Eve- 
ning” and some nondescript, tune- 
less manuscript. To put it bluntly, 
its the difference between an ama- 
teur and a professional. 

It’s this know-how which comes 
about through experience in the 
field, that can make or break an 
idea. Showmanship can also take 
an old idea and build it into a suce 
cess. 


Even ‘Lucy’ Old-Hat 8 


Example: A comedy involving a 


man and his wife, dealing with 
their day-to-day problems. Origi- 
nal? Exciting? Not at all. But 
when that simple idea was trans- 


lated by experienced showmanship, 
the result was the continuing tv 
success “I Love Lucy.” 

The adventures of a 
sheriff in the West during the 
1800's. New? Of course not. The 
same story idea had ‘been used in 
motion pictures even before talkies 
came about. But when the touch of 
an experienced producer took hold 
of the idea, the result was the new 
television adventure “The Life and 
Legend of Wyatt Earp.” 


Example: 











The problem for a_ network, 
therefore, is not alone how to get 
| the best ideas from the greatest 


|number of people, but to translate 
| them into television successes. 

ABC for one, places great reli- 
ance on the independent producer. 
Admittedly, this term is sometimes 
loosely used. In the earliest days 
of television, a person assumed 
such a_title if he had an idea and 
enough change in his pocket to 
make some phone calls. But as the 
} medium grew, so did the re- 
quirements for being an_ inde- 
pendent producer 





too 


Today, the term independent 
| producer should apply properly to 
the man who produces programs 
| independeéntly of the networks, 
who has been in the business for 
some time, and has had success 
doing it. 


Because of the 


enormous appe- 
tite of television, ABC believes 
this man to be very important 
In selling a new program to an 
1dvertiser, ne ~— the most im 
portant points is his name. It’s like 
the consumer who’s buying a prod- 
|} uct and looks at the brand name 
to make sure he’s getting quality 
No one can guarantee a certain 
program will be a hit, but the 
chances are a lot greater if there’s 
a producer “brand name,” a hall- 


mark which means something. And 
too, the odds are against a bad 
program coming from a man with 
a long line of successes. 

Without the independent pro- 
ducer, networks would need a 
Madison Square Garden to house a 
staff capable of producing all of 
their shows. 


Such independent producers, the 
people with know-how have con- 
tributed immeasurably to ABC’s 
growth and strength. We place 
great faith in them, believing that 





7th Year--‘I REMEMBER MAMA” 





Radio Registry 


in the future, they'll contribute 
even more. 
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To Quote Tom O'Neil: 
‘The Smaller Radio Gets, 
The Bigger It Gets’ 


By JOHN B. POOR 


(President, Mutual Broadcasting System) 


There is nothing greater to fear | television, the luxury item. Radio 


than fear itself. 

That remark was made some 16 
years ago—but it best describes 
the doldrums into which some net- 
work radio operations sank in the 
past couple of years. 


| 


Everybody seemed to have “tv | 


specs” in their eyes—and keep 
their eyelids so tightly shut to 
parent network operations that 


they let papa wilt on the wayside 


while they gorged his offspring, 
network television with the richest 
of foods. 

And the end result—if I may | 


resort to a Madison Ave. interpola- 
tion—was a fatted calf too big for 


the markets for which he was 
glutted, and too expensive for 
many of the lads who fed him. 


Everybody jumped on the band- 
wagon—willy nilly. For the past 
several years there seemed to be 
the biggest rush by advertisers to 
keep up with the Joneses. And now 
that the initial excitement of the 
pace has quieted a bit, there’s 
more realism in the pattern of net- 
work broadcast advertising. 

True, a good many independent 
radio operations benefitted by the 
follow-the-leader parade. But these 
have been shortterm _ benefits, 
quick-dollar plugs that studded 
their schedules from advertisers 


who couldn't conceivably afford tv | 





campaigns—and the kind of plugs 
that have aroused the wraths and 
ire of outspoken critics. 

Thomas F. O'Neil, Mutual's board 
chairman, probably hit the nail 


most closely on the head when he | the audiences will be there. 


offered this statement to a Poor 
Richard Club gathering in Phila- 
delphia recently. He said: “The | 
smaller radio gets, the bigger it 
gets.” 

And that, succinctly, describes 
the new formula for radio—and 


network radio in particular. 


‘TV Spec’ Sufferers 
We know now the tacks to take 
in awakening “tv spec” sufferers 
from their dream-hazes—and_ to 
bring them back to earth again. 
First of all, we realized that the 
radio set today—and there are now 
142,000,000 in the country- no 
longer the focal unit in the home. 
It is the exact opposite. It is the 
companion piece to every member 
of the household. It is the one 
appliance that’s in every room in 


is 


the house—and the appliance that 
most folks now carry with them 
wherever they go, and whatever 


they’re doing. It has become, actu- 
ally, a part of every person’s daily 
routines—and in so doing has in- 
tegrated itself so tightly into peo- 
ples’ daily affairs that it has be- 
come accepted as. a part of them- 
selves. And so we changed 8ur pro- 
gramming structure. 

And secondly 
sudden awakenin: 
advertisers necessitated 
realistic dollar-value formula. 
cordingly, Mutual pioneered the 


that a 


lism 


we realize ad 
to rea 


a 


“ouaranteed network” formula for 
nationai advertisers. Thés is a for- 
mula that actually tells network 
advertisers théir exact dollars-and- 
cents cost per number of home 
bupressions in aavertuusing Cal 
paign structures. We have felt tor 
a long time that network dio has 
ed a point here it ist tak 
ts place \ ( l r U 
We eheve ft I dio tox 
Statistic: buy advertise i 
the number of ears availab ( 
culation guarantee long | yer 
the criteria to ile Y ( 
print media tield, but b ( 
aavertise a ( ! ) ( 
chances with r 
specitic limes tor specill SiC 
Rezause we fteel that network 
radio has emerged as an unprece- 
dented personal torce. we have 
molded our sales and program 


ming policies to this pattern. 

Continued faith by the nation’s 
top advertisers in Mutual's effec- 
tiveness encouraged us to develop 
the multiple-broadecast technique 
and to emphasize the companionate 
pattern that now marks our sched- 
ule. 

We shall continue to focus our 
atiention on personal listening 


| millions of radio sets. By fullfilling 
ithis obligation, we can establish, 


| 
| 


| 





| 


today is the accepted thing, the 
life necessity as common to the 
American people as the shoes they 
wear, the bread they eat and the 
automobiles they drive. 

It is our belief that network 
radio, with its vast potential audi- 
ence, has an obligation to those 
who invested their money in the 


on a firm basis, the true impact of 





this medium with both the listen- 
ing public and the advertisers. 














BETTY GARDE 


Stage - Pictures - TV - Radio 


Currently, BEGGARS OPERA, 
Sanders Theatre, Cambridge, Mass. 








From The Best Years 


Of A Studio’s Life 


By ELIOT 


HYMAN 


(President, Associated Artists Productions) 


Some things easily get to be a 
habit. Like annual showmanage- 


ment issues, Like going to the 
movies. 


Movies have been a habit 
Americans for over 50 years. | 
Habits of that long standing are 
not easily broken, In theatres or 
on television, people like to watch 
movies, That's one of the big ad-'! 
vantages in selling feature films— 
both and sponsors know | 
And 
we, like the stations and the net- 


with 


stations 


| works, are really selling only one 


| 
| 


1 1@S, 


} 


i and 


thing, the same thing, audiences. 
Movies continue month 
month to prove that they draw big, 


In fact, mov- 


aiter 


response audiences. 
particularly in first and second 
runs, are the most consistently suc- 
cessful progams in all of television. 
Place them in just about any time 
slot, against any competition, and 
you can count on strongly competi- 
ratings, 

Why have feature films proved so 
late evening hours, 
for example? Well, 
question with a question, how many 
people ever walk of 
theatre in the middle of a picture? 
tuning in 


tive 
successful in 


to answer a 


out a movie 


just can’t resist 
to a good feature film program. . 
of staying right 


through. 


People 


course, 


And no wonder. for motion pic- 
tures lead all other entertainment 


media in two important character- 


istics, time and money for produc- 
tion, Radio programs, with a week 
spent on each, sometimes cost a 
large $30,000. Television, occa- 
sionally devoting three weeks to 


a program, may spend up to $300.- 
000 it. But taking 
months and even years to produce 


for movies, 


quite regularly cost $1,000,000 o1 
more. And there’s no substitute 
for time and money. Sure, they 


alone are no guarantee of quality 


But even top creative talent with- 
oO them cannot come up to the 
ent ainment values of major Hol- 
lvwood studio product, like the 
Warner Bros. features we are dis- 
trib ng 
That high quality is not an un 
ed blessing It means that al 
t all the television § station 
t our pictures But it also 
means that a high valuation was 


placed on them when we acquired 
them. Fertunately, stations realize 
that you generally get what vou pay 
tor in programming. A substantial 
number of them have already con- 
tracted for the entire package of 
754 Warner Bros. features, at 
higher prices than they've ever be-: 
fore paid for motion pictures. The 
advantages far outweigh the dis- 
advantages. 
With just “any” movies compil- 
ing fine records across the country, | 
just wait until the publie gets aj 


habits. The aura of romance, of | chance to see on a regular basis | 
actual luxury that had previously | the best pictures from the best | 


excited listeners now surrounds 


; 


years of a major motion picture | 


And that’s just what we 
are selling . the opportunity to 
program regularly and _ continu- 
ously a library of top stars in their 
most important roles. 


All's Well on Chi 


studio. 





Tribune Power 


Chicago, July 24. 


For years a noticeable coolness 
existed between elements in the 
Chiecag Tribune and its. sister 
radio-tv adjunct under the WGN 


Inc. label. But that’s apparently 


been changed under the new man-| 
that | 


both operations 
since the death 
Robert 


agement of 
has evolved 
headman Col 
mick last year. 

There’s a new spirit of “we’re all 


ot 


in business together’ prevailing in | 
Tribune Tower which already has | 


liaison between 
and the broadcast 


produced a closer 
the publishing 
arms. 

In recent months there has been 
a discernible “loosening” in the 
Trib radio-tv section for WGN and 
WGN-TV 
peting stations still get their fair 
shake. More importantly, the Trib 
promotion department and the AM- 


TV sales office are meeting on com- | 


mon grounds, 

AS an indication of that, the Trib 
is to start shortly sponsorship of 
a weekly bundle of 34 five-minute 
newscasts on WGN, with the sched- 
ule jumping to 67 weekly when the 


station’s Mutual pact formally ends | 


Aug. 31. It’s a straight business | 
deal with no ty fo: -space angles | 
involved, 

Another example of the new 
look is the special “Meet the Trib-| 
une” show being beamed Thurs- 
day night (26) by WGN-TV. Filmed 
program, to run 45 minutes, fea- 


tures Managing editor W. D. (Don) 
Maxwell in a London interview 
with the newspaper’s stable of 
European correspondents, 
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| More Wows — Less Woes 


By GEORGE SHUPERT 
(President, ABC Film Syndication) 








So much has been said lately about the plight of the film syndication 
business that I think it is high time someone besides Dick Moore came 
to its defense. 

There is much weeping and wailing about tough competition, in- 
creased production costs, higher sales costs, and a multitude of other 
problems. I must admit that I've done my share of griping but at 
no time have I ever been anything less than very bullish about our 
future. I attribute much of our problems to “growing pains” and 
nothing more. 

And while I have great confidence in the future of film syndication 
I can’t say that it is the easiest way to build a fortune. It isn’t. but I 
doubt if there is any “easy” way. and further, I doubt if we would 
want it to be. There would be too much of an opportunity for us te 
become complacent and in that state of mind we would be unable ta 
maintain our current high standard of quality product and service. 

Like any business with fine potential, film syndication requires 
top-quality efforts on the part of management and sales. Teamwork 
and creative salesmanship will achieve success—and profits. 

I am fully confident that we at ABC Film Syndication will be able to 
keep a supply of quality film product flowing to our customers and 
wind up substantially in the black at the end of every year for as long 
as we will be in business—and I calculate this company will be around 
for many, Many years. - 

In order to continue operating at a profit, we must however, follow 
certain very fundamentals procedures, 

We must select our film series with increasingly greater care. We 
must* analyze the needs and strive to fill them. There is no longer a 
market for just any type of film footage or program. Happily, film 
buyers, both at the stations and agencies, have grown up with film 
syndication. They have more experience and better judgment of 
programming both from the entertainment and technical viewpoints. 

In order to give film buyers what they want, we must keep our 
producers fully informed about the front-line problems of selling tv 
films. We must also make these producers cognizant of the fact that 
there is no quick way to recoup production costs from a syndicated 
film. When a producer signs a distribution contract, he is not guar- 
anteed immediate profit. He will make a profit if he delivers the 
type pf film shows to which he has committed himself—but he must 
realize that although film syndication can be profitable—it can only be 
so on a long-term basis. 








Vitalization a Key Factor | 





Besides acquiring only top-quality product, we must constantly 
vitalize our methods of selling in order to come out ahead. We must 
seek new, creative sales procedures and put them into effect as dif- 
ferent market conditions arise. In the past few years syndicators 
have come up, time and again, with many effective selling plans with 
which I’m sure you are familiar. 

At the present time, there seem to be three trends in film selling— 
one of which is expanding into the foreign market which I'll discuss 
later, and the others are more careful selection of new product and 
reappraising of older product. 

In the beginning, syndicators bought network reruns and financed 
new production with little knowledge of what the market needed and 
could absorb. The result was overproduction and buvers were quick 
to take advantage of the over-supply of film shows and were able to 
depress selling prices quite seyerely. This caused the film syndicators 
to slow up on the release of new product and although there is still 
| plenty of good product available, the market is not saturated with it. 
This healthier sign will help to equalize the balance between the buver'’ 
markets and the sellers’ market, As of now. individual film dis- 
tributors are much better informed as to market requirements and 
although they will probably take on less new property this year, each 
new show will be of higher quality. 

The disposal of older shows has created its own area of salesman- 
ship. Shows which have been around for several years and been 
played at least once in most markets are now being offered, at very 
attractive prices, for daytime strip programming or for other types of 





| multi-runs. The astute film syndicators are getting added revenue 
i . . . . 

|from shows which are no lJonger fresh enough to command prices 
| for once-a-week nighttime programming. They are also appraising 


older shows—and where possible—retiring them in order not to weak- 
en their entire library. : 
I am particularly enthusiastic about the revenue potential from the 
| foreign market, having recently returned from a business trip te 
' London and major cities on the continent. 
I estimate that by the end of 1957, 10° of our total billings will 
'come from foreign market sales and that within the next few vears 
will obtain or more of our revenue from foreign markets. 
Judging from past performance, I am quite confident that ABC Film 
Syndication will be able to continue to deliver to our customers the 
from us 


one 
od Oo 


| type of top-quality programming they have come to expect 
and in the quantity they require. 





So when the time comes to count heads among the supporters of 
film syndication, count me twice because my enthusiasm is twice what 
it has ever been. 

a cae ——— 
; ; 
Gabbers Move Inon Chi —Coast’s Kelly Heads Up 


Newscasts by several of ABC's 


A Freedom-of-Info Panel: 
Seek Access to Courts 


24. 


| 
' regulat commentators will emanate | 
from Chicago beginning Aug. 6, be- | 
cause they have been called to the 


political convention town a week Holl¢wood, July 


| before actual eonventioneering be- Ewing C. Kelly, prexy-general 
£ins. manager of KCRA-AM-TV. Sacra- 

"y ar } re Fdu ? , 

First arrival will be Edward | mento, was named chairman of the 
Morgan, who begins his regular — € Inf ; 

- new -EaO) rile l - 

nightly newscast at 7 p.m. on Aug ea 1 eeneeneery as 
6 from Chi. Two days later, John | Mittee of the California Staie Ra- 
Daly. head of the news staif at|dio and TV Broadcasters Ass 
the conclave, will telecast from | The eommittee will studv and r 
Chicago at 7:15 p.m. He'll continue | g5y,;mend methods of npror 
until the Democratic powwow is | yadio-tv access to courtroon le 
over before moving to Frisco for jslative meetings and sports event 
the Republican gettogether. CRTBA prexy George Greaves 

August 9, John Vandercook will |of KRCA (TV) here also named 


begin Chi broadcasts over the 
radio network. He’s on at 10 p.m., 
and the following Friday (10), Mar- 
| tin Agronsky will start his ayem 
| newscast and Quincy Howe his 
evening show—both on AM. Con- 
clave begins on Aug. 13. 


| John P. Hearne, attorney and part- 
;owner of KFAY, Bakersfield. as 
vice chairman of the Information 
;Committee, Ernest O. Spencer, 
KWIZ, Santa Ana, was named 
| chairman of the insurance commit- 
tee, with Gene Chenault, genera! 
| manager, KYNO, Fresno, and Knox 
Greensboro, N. C.—WNAO-TV, | LaRue, prexy, KSTN, Stockton, #s 
Raleigh, on July 14 marked its | Members. 
third anniversary on the air. Sta- Secretary-treasurer Bob McAn- 
tion was the first to bring local tv | drews, KBIG, Avalon, also report- 
coverage to the Raleigh-Durham |ed 17 new members have joined 
jarea, and was North Carolina's | the Association this year, bringing 
the roster to 77. 








| pioneer UHF station. 
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Peter Pan and the F rypan 


By ELLIOT SAUNDERS 
(V.P., Radio-TV, Perrin-Paus) 


In retrospect. it might be possible to chronicle the pains of the 
ever expanding tinted world of color. The initial effect of the “Fry- 
pan,” and its almost legendary “bacon and eggs” after the first Lieb- 
man color spectacular—and the wonderful Mary Martin “Peter Pan.” 

The initial Frypan color commercial started the ball rolling towards 
the almost overwhelming sales of a new small appliance, which is still 
going strong, and the even greater success of “Peter Pan” as a con- 
tribution to the art of our medium. 

I cite these two examples of commercial and program to point out 
the enormous possibilities and the potentialities of color. If most of 
our country had enough color set saturation the effect could have 
been even greater than it was (‘if that is possible). But they say: 
“Only a small number of people saw it in color.” The men and 
women who write and review in our periodicals, trade magazines and 
tabloids, executives fortunate enough to have color sets, the many 
salesmen and dealers who saw the above in color in hotel ballrooms 
all over the country. The result of seeing it in its original color and 
not in black and white—“It was beautiful in color’—the word of 
mouth reactions, the increased sales, the many reviews of critics across 
the nation—All this means that color is here! 

The strange fact about color is that the creators probably did net 
realize what great potentialities color might have. The best proof for 
this thesis is that when color was in its experimental stage at the net- 
works’ inner sanctums, the new medium was considered only as an: 
outgrowth of black and white television. 

At that time when the first color tube was tested, nobody had yet 
envisioned the idea of spectacular shows. From the first reports we 
could gather the idea was that color would be for everybody, and with- 
in everybody's pocket. The first color-clinics, and the the first closed 
circuit color presentations were crowded with many clients. Cigarets, 
cereals, soaps, soft drinks and many other soft and hard goods were in 
line looking at their multicolor replicas on the 12-inch wonder-color 





sereen. Everybody liked color. 

; Clients Sit It Out I | 
~ But in August, 1954, when the networks were ready and the country 
had 8,000 color receivers, the line of waiting clients diminished consid- | 
erably. When the first estimate of color costs reached the advertising | 
agencies, the soft drinks, cigarets, soaps and cereals decided to sit out | 
this first dance, At Rockefeller Plaza big ideas were being formulated. 
Pat Weaver, Fred Coe, Max Liebman and the others were breaking out 
of the shackles of the limited budgets, envisioning star-packed shows 
of unprecedented impact. 

But, what about the money? Where would it come from? The color 
“visionaries” realized from the beginning that a tinted show would 
demand an unheard outlay of money for this medium. 

The advertising agencies’ reaction to the spectacular ideas of color | 
pageants were reserved, playing a waiting game. | 

Two outfits whose sales were booming at this time, Sunbeam and | 
Hazel Bishop, and who were comparatively newcomers to the medium, | 
bought the idea, supported by three old-solid standbys: Ford, RCA and | 
Oldsmobile. And so color officially and commercially was born. 

Ford sales maintained high levels; RCA sold their wares as never 
before; Oldsmobile was able to show their new two-tones in brilliant 
colors, and the Sunbeam Frypan fared very well. From the start of 
the first color spectacular up to the end of the first color cycle of over 
26 weeks, the sales went over six figures. The critics were over- 
\helmed with the appetizing appeal of the bacon and eggs in the 
Sunbeam Electric Frypan. 

Many Frypans and more eggs later, “Peter Pan” hit an alltime high. 


Puta Of Films On TV 


} 
By THOMAS F, O’NEIL | 




















(President, RKO Teleradio Pictures) 


As far as I'm concerned, there’s; movies shown today are better than 
just one word to describe the those of a year ago, and a whack- 
ture of films on television. It’s ing 86.7% feel their favorite tv | 

; movie program is as good or better | 
ossured. No better proof could be|than most other television pro- | 
offered than} grams they watch. | 
the fact that 





spokesmen, 


| network. 
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than any live program, or vice | 
nonsense. | 


versa, or any such 
There’s room for all kinds of pro- 
gramming in today's growing and 
eager tv market. Audiences, ad- 
vertisers, and broadcasters all want 
the same thing, after all — and 
that’s the best possible programs. 
If good films can provide an in- 
centive to more imaginative live 


| programming, and good live pro- 


gramming lead to better films on 


| tv, that’s all to the good. It’s been | 


proved over and over again that 
competition in the entertainment 


field does provide this kind of in-| 


centive, and all to the benefit olf 
the customer, ho is the final and 
deciding judge of entertainment 
value. 

In television, more than in radio 
audience loyalty tends to be with 
programs rather than stations or 
Feature film offers any 
siation, whether network-affiliated 


/or not, the chance to broadcast 
|shows of the very highest. most 


elaborate production quality. It 
offers advertisers a program pat- 
tern of known appeal, a product 
already boxoffice tested, and an 
economical sponsorship of bigtime 
television. And feature film offers 
audiences a wider choice in pro- 
gramming, more and better enter- 
tainment for their ever-expanding 
hours of leisure. 

I believe we'll be watching fea- 


All this is not for a minute to/|ture films on television for a good | 
hnetwor kK | say that any feature film is better! long time to come. 


By MILTON 


When VARIETY suggested this 
article on “Pilot Films—What 
They Achieve,” it set off a train of 
thought which went, actualiy, far 


what they mean to the tv film 
industry. With your permission, I'd 
like to digress for a moment be- 
fore we get into the brief discus- 
sion of pilot films. 

As some of you know, I was a 
banker and connected with the 
film industry before Eddie Smail, 
Mickey Sillerman and I set up 
TPA two and a half years ago. 
Although I’d had some extensive 
experience in the feature film 
business, it was my thought that 
once I got into television, people 
would forget that I had been a 
banker and regard me, as I hoped 
to regard myself, as a showman. 

Why not? In this new enterprise 
I was, after all, shoulder deep in 
show business. My company made 
and distributed television films 
| which were seen by more people 
in one day than the offerings of 
old-line show producers had in a 
| span of lifetimes. 

I was wrong and soon found out. 

Just about every trade paper 
story which mentioned my name 
in connection with TPA referred 
to my banking career. When the 
trade press reporters asked to see 
me, it wasn’t about a new TPA 
show, such as “Waldo or New 
York Confidential.” It was about 
banking—the complexities of fi- 
nancing video film production, for 
example, or the nuances of inter- 
national coproduction deals. Or 
how does an independent producer 
get a_ completion bond, or what is 
the expected recoupment period 
on a 39-episode syndication film 
series, on would I project produc- 
tion cost increases for the next 
year or two years? 





But they never come to me as a 
showman. 


*‘ Even Bankers Are Frustrated 

And I wanted, and still do, to be 
a showman, Furthermore, I think I 
am, but I’m far too modest to sa) 
why. Somehow, it reminded me of 
| Eddie Davis, the comedy writer. 
Eddie used to drive a taxi, but 
leven though he hasn’t for more 


than 20 years, he’s known in show | 


business not as a comedy writer 
or gag man, or the author of sev- 
| eral books. 

He’s a hackie. 

I’m a banker. And I seem to 
have little to say about it. 

It wasn’t long after TPA was 
| organized that I made another dis- 


| 
| 


beyond the question of pilots and | 





who not long 





Sag ago were cry- 
ing that film- 


8 : on - television 
ee spelled the 


death of net- 
work pro- 

SS gramming, are 
themselves 
actively nego- 
tiating for film 
packages today. (Not to mention 
at a considerable amount of their 
trent programming is on film 
de especially for television!) 
The plain fact is that feature 
ms have won an established and 
Owing position in television pro- 
‘amming, by demonstrating their 
deniable drawing power with 
diences everywhere, and against 
every kind of competition. 

And why shouldn't they? Offered 
a choice between the average tele- 
sion program and the star-power 
and production values of the Holly- 
ood product, it’s not surprising 
at audiences keep turning to 
ms. For one thing, the average 
tollywood film was made at a cost 
o: time and money many times 
‘tat of even the most ambitious 
live product, and it usually shows 
—in the polish of performances 
and production, and in what you 
mugnht call the overall reliability 
ot the entertainment. 
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| __The Pulse of The Matter | 





As more and more superior film 
Product becomes available to tele- 
Vision, there’s every reason to be- 
lieve feature films will become an 
creasingly important part of pro- 
Stamming. A Pulse survey in the ad 
New York area in April finds that 
more than 46° of its respondents 
4re Watching tv movies more now 

in ever, that 58% think the 
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Our Next TV Film Pilot: 


‘No Minimum Balance’ 


A. GORDON 


(Pres., Television Programs of America) 


1eovery: I’m not the only one who 
i} considers himself a showman. In 
|fact, I have yet to meet anyone 
| who doesn’t seem to consider him- 
self more knowledgable as a poten- 
itial showman than any practicing 
|}showman I know. Early in TPA’s 
existence, I taxied home and, as 
seems inevitable, got into a discus- 
sion with the driver. My big mis- 
take was telling him what business 
{I'm in, and mentioning that “‘Las- 
| Sie’ was one of our shows. 

The floodgates opened. He 
lturned around, ignored all traffic 
alongside, behind and in front of 
us, and proceeded to tell me what 
was “wrong” with “Lassie.” Jan 
Clayton should have a_ husband; 
Tommy Rettig needed a_ haircut; 
Lassie couldn't really be doing all 
the things producer Bob Maxwell 
had him doing—Lassie must be a 
midget dog impersonator wearing 
a costume, 


| 





My protests about the show’s 
| semeitentey, its effective sales job 
| for Campbell Soups, its great rec- 
| ord as a successful feature film all 
went in vain. The hackie knew 
what was “‘wrong” and boy, could 
|he show me if he could only get 
the chance to prove it. 


I discovered that even when you 
don’t tell people you're in show 
| business, they still think of them- 
selves as showmen and, given any 
opportunity, will tell anyone who'll 
listen what’s wrong with our indus- 
| try and its product. This came 
|} home to me in Chicago. All I 
wanted was a haircut and shave. 
Out of a blue sky, the barber 
i started telling me, in almost Niel- 
|senesque detail, his minute-by- 
minute dialing of the night before. 
He explained, laboriously and 
fully, why he switched from this 
show to that, all through the eve- 
| ning. 


Then he finished, as I knew he 
| would. He started telling me what 
he'd do if he were doing this show, 
Lor that one. And what can you do 
about it when a man has a razor 
lat vour throat? 

Now about these pilot films 
| True, ‘they cost tv producers a 
large sum of money each season, 
and much of that money isn’t re- 
covered. It would be, certainly, 
most desirable to recoup pilot in- 
vestments, but it is unthinkable 
that the industry cease producing 
them, even presupposing such a 
pais could be arranged, 


Pilots: Lifebleod of Programming! 


Pilots serve many functions. The 
obvious one, that of showcasing 
new proggams, isn’t the most im- 
portant, in my opinion. Most im- 
portant is the pilot’s function of 
getting the production bugs out 
before full scale series production 
begins. Once you're under way on 
a 39-episode series, you can no 
longer experiment: the demands of 
tv budgets are far too rigorous, 
and the time to get rid of the kinks 
is during the comparatively lei- 
surely pace permitted by pilot pro- 
duction 

In addition, pilots serve as the 
lifeblood ot ty programming, 
vhere longevity is so much shorter 
than it was in radio. It is one way 
we program producers can meet 
our obligation to the public, and 
meet the challenge for new and 
better shows 

Virtually every big business in 
the United States makes large an- 
nual allocations for research. This 
research gives uS new Cars, new 
planes, new scientific discovery— 
it gives us progress. Pilots are the 
tv film industry’s research, and 
they prove the vitality of our in- 
dustry. 

Maybe I ough to walk through 
the pictures like Hitchcock; then 
people might regard me as a show- 
man. Meanwhile, I'd like to tell 
you the name of my next pilot. 
It’s going to be called, “No Mini- 
mum Balance.” 


KTLA’s 500 Cartoons 


Hollywood. 

KTLA (TV), Paramount-owned 
indie, has purchased local exclusive 
rights to over 500 cartoons, accord- 
nig to station topper Klaus Lands- 
berg. Buy is in two packages, one 
consisting of over 200 ‘Popeye” 
cartoons, all ever made; the other,, 
approximately 300 Warner Bros. 
product, including a number of 
'*Bugs Bunny” offerings. 
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Television’s ‘Pilot Psychosis’ 





x 





story told in a pilot film, may have 
everyone in the room wiping their 
eyes. Over a period of 26 weeks 


though, it may prove a highly re-| 


strictive premise. On the other 


hand, a pilot in which the second | 
bad | 


lead miscast, and with a 
match between an interior and ex 
terior scene, may still offer 
perfect premise {or a series. 

Either of these instances can 
produce an emotional reaction far 
out of proportion to their relative 
importance. Under these circum- 
stances a basically sound idea can 
go down the drain. Conversely, a 
faulty premise can appear highly 
desirable. 

Even 
latent 


1s 


is 


unfortunate 
that takes 


more 


reaction place. 


This is the tendency on the part | 


of many program people to assume 


that a bad pilot cannot be cor- 
rected and presented again. This 
philosophy evidences itself very 


often in the reaction—“Oh, we've 
seen that show. No good.” 
Fresh approaches in this busi- 
ness are rare. To write off an 
teresting premise because it has 
not been presented to best advan- 
tage in a pilot is only contributing 


. . » | 
to the alarming scarcity of good | 


program ideas. There is no valid 
reason to assume that a pilot film 
with a basically sound premise, 
cannot be made into a hit, regard- 
less of technical or production 
flaws. 

On the other hand it is equally 
naive to assume that because the 
pilot is great, the series will con- 
sistently maintain this standard. A 


pilot film which contains an un-| 


usual number of elements incon- 
sistent with other programs in its 
price range—such as_ excessive 
number of scenes, very large cast 
—costs a great deal of money. Un- 
less the preducer is a philanthro- 
pist, this cost has to be amortized 
over the series. Of course, if it 
offered as a high budgeted series, 
the pilot should reflect thjs addi- 
tional cost. However, if the pilot 
of a medium budgeted series un- 
folds a new version of the sinking 
of the Titanic—stop right there. 
From now on, all you are going to 
get will be three set domestic 
dramas. 
| Boils Down To 2 Factors 
Actually there are only two ma- 
jor factors that need be taken in 
consideration, in appraising a se- 
ries in relation to a pilot—has the 





producing organization a record of | 


reliability, integrity and creative 
ability? Is the basic premise 
sound? 

If the answer to both of these 
questions is “yes,” then forget 


about any technical imperfections. 
And if the character juvenile 
didn’t quite come off—don’t worry, 
he will be recast. 

A topflight producing organiza- 
tion does not bring in a pilot that 
is out of line with the series budg- 


et. Chances are the producer has 
also caught all the mistakes in the 
pilot long before it was publicly 
screened—and if he had had the 
extra time or the money, they 
would have been corrected before 
it was shown. Trouble is, in pro- 
ducing a pilot, no one seems to 
have both—and usually the pro- 
ducer with money is fighting a 


deadline, or vice-versa. In connec- 
tion with this, another thought to 
bear in mind is that it is extreme- 
ly difficult to get top people to 
work on a pilot. Good cameramen, 
directors, and artists are available 
for a series—but bringing them to- 
gether for a pilot is not easy. 

As to recognizing a sound basic 
premise for.a series—this is some- 
times pure luck. But more often 
it comes from long experience. 
Today however, with the research 
now available, plus the knowledge 
of audience psychology which both 
motion pictures and_ television 
have acquired, there are some very 
reliable guide posts. 

Believability of premise and 
characters is perhaps most impor- 
tant. Is the situation one that the 
viewer can imagine himself in 
8 similar predicament. Without 
straining his credibility, can he 
transfer his personality to that of 
one of the characters. Children 
don’t have much difficulty in think- 
ing of themselves as a cowboy— 
Robin Hood. Those trips to the 
moon, though, put too much of a 
strain on them. That's the 
planation for the demise of 
space shenanisens. Actually 
downward trend was pegged way 
back by the comic books. Kids sci- 


the 
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in- | 


is | 


ex- | 


this | 








,ence fiction had been falling off 
| for months. 

As in motion pictures, the pop- 
ularity of certain types of televi- 
| sion entertainment seems to follow 
cycles or trends. The trick is to 
either start the trend, or recognize 
}it quickly. Right now the costume 
| vogue is pretty obvious. A show 
| that follows on the heels of “Robin 
Hood” can hardly miss. Likewise 
shows which capitalize on the trav- 
el trend, adult outdoor adventure, 
| and variations of the cowboy theme 


| 


| are future big rating getters. This 
}year 25% more Americans are 
traveling to foreign lands—and 


last year was the record breaker 
of all times. This definitely indi- 
cates a trend shaping up for exotic 
backgrounds. 

“Navy Log” certainly created 
the trend for shows about the 
services. It would appear that this 


lar for a long time. 


ficult to pick—the situation has to 
be right to begin with, for no mat- 
iter how clever the comic is, with- 
out the right slant and material, 
he won’t be around long. Extreme 
comedy—the slapstick school would 
appear doomed. Today’s audiences 
are becoming more sophisticated, 
and they want a situation. 


ceptable—whether it is mystery or 
romance. But if the format doesn’t 
provide for a catalyst—you are 
running a risk. The catalyst, by 
the way doesn’t always have to be 
ia person—it can be a stylized ap- 
proach or a device. For instance 
the abstract symbols used on “Pro- 
ducers’ Showcase.” 

Purely as a personal opinion, my 
| vote as to the next trend, will be 
| the travel show and adult adven- 
}ture. This quite likely will be fol- 
| lowed by a return to the cops and 
robber cult. This field has been 
| pretty much neglected lately, and 
| fiction detective sales are building. 

The prospective sponsor today 
must keep on his toes to detect or 
| Start one of these trends. In most 
cases, the record will show that 
the program starting the trend 
| usually retains the major share of 
| the audience. 
| But to return to the main thesis 
| 
| 
| 





f this condensed version of “Gone 
fith the Wind”’—the “pilot film.” 
Let’s not give it more than it’s 
| Just due—it’s a 
| model—that’s all. 


oO 
\ 
demonstration 
If it’s great, it 
still doesn’t answer all the prob- 
| lems a series will present. If it’s 
lousy—it still doesn’t mean the se- 
|ries properly done, can’t be great. 


type of drama is going to ke popu- | 


Comedy shows are the most dif- | 


Anthology drama is always ac- | 








AXEL GRUEN BERG 
Producer - Director 

for RALPH EDWARDS’ 

“THIS IS YOUR LIFE” 











| The two factors which will still 


| determine the success of the se- 
ries are the producing organiza- 
| tion, and the premise of the show. 
| Next time you view pilot— 
'give the emotional fireworks a 
|chance to simmer down. Then de- 
vote your serious consideration to 
ithese two basics—chances are 
| you'll end up with a hit 

Anyone for sprocket holes? 
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‘Youth Wants to Know’ 
Hooks Up With NEA In 
Bid to Regain Sponsor 


Washington. 
“Youth Wants to Know,’ NBC- 
|TV juve panel show founded and 
| produced by Theodore Granik, is 
| now affiliated with the influential 
National Education Assn. 

NEA, with its membership of 
1,000,000 educators all the 
|country, plus its association with 
such national groups America 
| Medical Assn., American Library 
|Assn., National Congress of Par- 
lents & Teachers, could be a factor 
in gaining sponsorship for show, 
|'which has been sustaining since 
|General Dynamics terminated its 
contract. 
| “Youth,” founded in ’51 by Wash- 
|ington lawyer Ted Granik (“Ameri- 
}can Forum’), in recent weeks has 
|alternated its politieal guests with 
(top names in non-political life. 
| Life lenser Margaret Bourke-White 
lwas a recent guest, 
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British TV’s $30,000,000 








years or so the commercial pro- 
grammers will be operating in the 
red. That, too, was expected, as 
an undertaking of such magnitude 
could clearly not be launched on a 
basis which would make it immedi- 
ately profitable. Experts, how- 
ever, believe that 


should be showing profits within a 
reasonable span—somewhere with- 
in the next two years. 

The main financial burden has 
been borne by Associated-Redif- 
fusion, the London weekday pro- 
gramming outfit which represents 
a fusion of interests of Associated 
Newspapers and Rediffusion. They 


were going it alone on Mondays to | 


Fridays each week, doing an ex- 
tensive pioneering job without any 
opportunity of sharing the program 
load by networking to other terri- 
tories. Associated-Television, who 
came on the scene at the same 
time as weekend programmers in 
London and subsequently took over 
the weekday operation in the Mid- 
lands, were better placed, Their 
weekend time fell mainly in a peak 
period, which had a stronger ap- 


| peal to advertisers and their Mid- 
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land increasing budgets. 


lands operation started with the 
advantage of a program network- 
ing arrangement. with 
That arrangement, however, has 
since broken down owing to a dis- 
pute between the two companies 
over the quality of the programs 
offered and the prices demanded 
for them, 
Jack Benny 

To prove the old adage that 
there is nothing like competition 
to provide a stimulant, BBC-TV 
accepted the challenge by brighten- 
ing its programs, luring big names 
Probably 
BBC’s biggest scoop was the recent 
signing of Jack Benny for a Sun- 
day night live show and getting 
local rights to number of his 
filmed progams. The commercial 
web had, earlier in the year, col- 
the Bob Hope programs 
he filmed in Britain and 
aired them as a spectacular. In 
the Midlands advertisers readily 
paid double the normal rates for 
the privilege of having their com- 
mercials slotted into this show. 

In a broad breakdown of view- 
ing appeal it could be conceded 
that the commercial outlets have 
achieved their main impact with 
vaudeo, with such programs as 
“Sunday Night at the Palladium” 
while the BBC still clings to its 
quality drama presentations. But 
the competition in both fields is 
becoming more intense. 

While the BBC is going all out 
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PERRY COMO 


if the present | 
rate of progress is maintained they | 


| Bendix series. 
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for pop vaude talent, the opposi- 
tion webs are steadily becoming 


more ambitious with their dra- 
matic entertainment. Culturally 
it made its biggest bid when it 


staged a 90-minute version of Paul 
Scofield’s “Hamlet” which had ear- 
lier been seen in Moscow. That 
was an artistic success but a “‘box- 
office” disaster. 


It gave commer- 
cial tv one of its lowest ratings 
ever. Since then, however, several 


legit shows, many featuring front 
rank talent, have succeeded in cap- 
turing some of the initiative in this 


hitherto strongly held BBC pre- 
serve. 

Almost consistently since they 
started, the commercial pregram- 
mers have captured the 10 first 
places in all the London ratings 


and, with only one or two minor 
exceptions, have maintained that 


| standard in the Midlands and the 


North of England. 
Big U. S. Impact 
American imports 


have loomed 


| large in the top 10 classifications, 


among them being “Dragnet,” “I 


Love Lucy,” “Gun Law,” “Rog 
Rogers,” “Stage One” and “The 
{Anglo-American Theatre.” The 


London. | 


| 





total seems way out of proportion 
to the number of imported pro- 
grams permitted on the local air- 
waves, which, by  gentlemen’s 
agreement between the Independ- 
ent Television Authority and the 
14 unions concerned, has sei a for- 
eign screen quota of one hour per 
day (to be calculated on a spread- 
over basis). 

Right from the outset the com- 
mercial operators have been prom- 
inently featuring the cream of 
American programs and that pol- 
icy, too, has spurred the BBS to 
similar action. To counter ‘I Love 
Lucy” the state outlet has “ Mar- 
ried Joan.” To match Broderick 
Crawford, the BBC has a William 
Other BBC imports 


from the U. S. include the “Burns 
|& Allen Show” and “Amos ’n’ 
| Andy.” That list is outstripped by 





| 


| press 
unions. 





| negotiations which are 


the commercial programmers and 
their imports, other than those pre- 


viously mentioned, include the 
Gene Autry seriés, “I've Got a 
Secret,” “Inner Sanctum,” ‘“Top- 
per,” “Celebrity Playhouse,” 
“Hopalong Cassidy,’ “Felix the 
Cat,” “Four Star Playhouse,” ‘“‘Las- 


sie” and ‘‘Count of Monte Cristo.” 

Apart from their audience popu- 
larity the commercial companies 
favor the proven Yank imports for 
obvious economic reasons. They 
would have to -pay considerably 
more to originate their own shows 
of comparable quality but are have 
ing a difficult time in trying to ime 
that point of view on the 

The laborites appear dee 
termined not to allow the tv 
screens to be dominated by foreign 
programs as has happened in the 
case of motion pictures. They’ve 
never relaxed their outlook on this 
question and, despite protracted 
still going 
on, have made it plain they do not 


intend to budge. The unions 
reckon they hold all the aces and 
want to keep it that way. 


Wilbur Edwards Exits 
CBS After 18 Years 


Wilbur (Bill) Edwards is leaving 
his longtime post as sales chief for 
CBS Television Film Sales in two 
weeks to join Encyclopedia Films 
as general gales manager. Undere 
stood he’ll also take on v.p. stripes 
after a short stay. New post marks 
the end of an 18-year association 
with CBS. 

Edwards is one of the senior 
sales execs in syndication as well, 
having taken over the CBS Film 
Sales post at the subsidiary’s ine 
ception some five years ago. He'll 
headquarter in Chicago in his new 
slot. 


WABD Exec Shifts 


Lou Arnold, executive assistant 
to WABD (N. Y.) general manager 
Ted Cott, is taking over the admins- 
istrative end of the program dee 
partment, in order to relieve John 
Kieran Jr. Kieran has been 
troubled by a heart condition. 

Kieran, also in charge of the 
special events and sports depart- 
ments, will continue work on the 
creative side of programming, in 
an effort to line up the fall sked. 
Kieran has been WABD program- 
ming director since Bill Adler left 
that job a few months ago to as- 
sume command of sales. 
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Telefilmers All Looking For 
‘The Same ‘Thing—Stability 


By DAVE KAUFMAN 

Hollywood. 
Hollywood's telefilm industry, 
after five years of struggling for 


Marx,” “Dragnet,” etc.) have sur- 
vived the five years their theory 
may be fact. 


manhood, today could be said to No one can estimate accurately 
exist in a 49th state—a state of how many millions of dollars were 
confusion. While there’s no ques- spent on pilots by the vidfilmeries 


this season, but it’s a conservative 
estimate that only a microscopic 
| part of this investment will be re- 
couped. For most of the gamblers, 
and that’s what tv producers are, 
| it’s money down the Madison Ave- 
nue drain. 


TV Backlogs Hurt Majors | 


rendous mushroom- 
ing growth in the five-year-span, 
vidpix producers are frankly dis- | 
couraged at the lack of stability in | 
the industry. One leading telefilm 
producer cuaracterized the present 
frame of mind in tv film as one of 
“panic, pessimism and fear.” 

While it seems paradoxical the 
picture should seem so gloomy in 


tion of the tren 


Still another factor 


vidpixers was the unloading by the 


hurting the 


the face of the brisk production . “ns + Prawn 
tempo, it isn’t when you look at major studios of their backlogs 
the facts of tv film life. Each year | 9®to tv. While not many pix are 


expected to be shown on Class A 
| time, their flooding of Class B and 
C time means there will be that 
much less for vidpix which have 
| been cashing in heavily on reruns 
in those slots. And few producers 
won't admit their residuals have 
been considerably impaired with 
this unexpected development. 
There is a vast shortage of top 
creative talent in 
vidfilm field, since 
creators still work for the major 
studios or indie film producers, 
where the compensation is greater. 


—including this one—approximate- | 
ly 20 vidpix series, or about one- 
third of those filmed here, are 
axed by sponsors. This does not 
make tor stability; instead it gives 
a business which wants badly to be 
bigtime and permanent a _ will-o- 
the-wisp quality. 

As the mortality rate continues 
so heavily, the so-called little com- 
pany has a siim chance of survival. 
One of the most striking examples 
is the vidfilmery owned by Bing 
Crosby, who shuttered his com- 





pany because of increased compe-| p,oo¢ of this may be seen in the Reports) 

tition, rising costs and other: that th ly hit telefilm se- 

economic factors. 2 be ie gen inci an ‘New| it may very well be the world’s 
Leading vidfilmeries such as york product { Phil Silvers | Second oldest profession — this 

Desilu, Revue and Four Star Pro-+«yoy’l] Never Get Rich” click. | business of the commercial jingle. | 

ductions have, in one way or an- More realistic 


other, felt the uncertainty of the 
tv times. Some made pilots, spend- 


ing a lot of money in the process, | ed in the increasingly competitive | 


———__-. —_--___-_____ -_—__-»- 


and were unable to sell them | field, but that on the whole the 
either because they couldn't find a | Hollywood production will be about | 
sponsor, or in some instances the same as in the past year, 
where they did, the sponsor TV pix has made a number of | 
couldn't land a network time slot. | producers and stars millionaires, 
Fou Star’s prize property, the | jt should be noted before painting 
Four Star Playhouse, bit the dust | too dark a picture. But for the 
when CBS took over its time slot | handful who “never had it so 
for a web show. good,” there are many, many imore 
;, going out of business under the 


Pt v | . { 4 : 
= Late Bu ing Season _____!| | complex economic faciors involved 


— ing to the uncertainty is the | in tv pix today. Large vidfilmeries 
latest buying season in the history | SUch_as Screen Gems and Revue 
ry) = creating a unique situa- | 4T& doing well, also, precisely be- 
tion whereby many vidpix produc- | C@use the pattern appears to be 
ers don't know in late-June what | tending toward bigness and away 
they will be shooting this summer. | {fom the one-series operator. Only 
No one is sure of the reason for | With a cushion of several or more 


pix, 


the lateness of the season. al-| Series can the average company 
though there is a lot of specula- | survive the conditions existing to- 
tion about it, and some blaming it 44Y- . 

on the networks, saying they’re — 

slow to act because of the Con- 


gressional investigation of the 
webs on charges of monopoly. The 


‘Amateur Hr. As 


FBI has been investigating the | 
monopoly charges, interviewing | 
Vld 


x producers here, but its find- 
ings are unknown beyond the fact 
some producers complained bitter- 
ly that the webs are squeezing 
them out of the picture. 

Because the buying season is 
still on, it’s impossible to give pro- 
duction figures for the new pro- 
duction year at this time. In the 
past you could estimate the regular | and Steve 
season's production and overall | day nights. 


ABC-TV is gearing itself as the 
'“spoiler” in the ratings sweep- 
stakes for another year. The 
trade has given little considera- 
tion to the web as regards compet- 
ing with Ed Sullivan (CBS-TV) 
Allen (NBC-TV) on Sun- 
But “Amateur Hour,” 


budgets accurately around June 1. which is moving against them next 

Not so this year. Vidpixers here } fall in their first half-hour, from 

feel, however, that production will | 8 to 8:30 ee has been drawing ats 

remain about the same, and don't | fanciest Nielsen s in history, a fact 

see any pickup. Last year was the which the “third web” hopes | 
me | augur three-way divvy. 

first that vidpix production did not | ?U8UTS 3 


boom upwa 
quo 


Vidpixers have just about one 
negative thought of gratitude—the 


rds, 
instead. 


but remained status | june, the Pharmaceuticals-spon- 


|'sored “Hour” got an audience 
| share of 26.8% between 9 and 10 
|p.m. Sunday against Alcoa-Good- 
major vidfilmeries. When the ma-| year on NBC and “General Elec- 
jor studios first announced they | tric Theatre” and “Alfred Hitch- 
were going into tv film, top tv pro- | cock Presents” on CBS. It beat 


ducers quickly went on record as | thethour-long NBC dramas, 18.4 to | 
predicting this meant the end of | 18.2, on the total audience, 13.9 
the tv film picture as it’s known, | to 12.8 on the average audience, 
that the majors’ entry would re-| and its share of audience edged | 
s 


sult in their NBC’s 24.6% by two-tenths of a 


grabbing up most of 


t if} 


vidfilm pacts, with a handful | point. Though ABC moved into 
Oo: Indies surviving The gloom | second, CBS kept a strong lead. 
proved unfounded, and with one | Actually the Ted Mack-starrer got 
season of the majors in tv now | higher TA’s and AA’s in the past, 
history, they are no longer re-| but ABC points out that with the 


summer decline of sets-in-use, the 
audience share is the best mark of 
a stanza’s success. In the fall, the 
whole “Hour” time will be from 
7:30 to 8:30. 


Barded as a threat by the indies. 

Some packagers and producers 
ry lo explain the current state of 
Instability by saying now that tv 
Nas reached “a five-year circle,” 


h 


bankrollers ABC’s “Crossroads,” 

screnai a and ad agencies are | rojet-sponsored 30-minuter, 

toa, ts Shows more carefully | portends a “spoiler” setup on the | 
“ever, particularly those which | basis of the latest Nielsen. For | 
7 es . been on for several years. | the first time, it edged into second | 
ie Nem is that the sponsor | place, vice NBC. Stanza at 8:30 
cp ; there is a need for freshness | Friday, the spot it will continue to| 
| ‘tS shows, that perhaps the | hold in autumn, went 14.6 against 


. ne iewers are weary of the same] 14.1 for “Our Miss Brooks” on the | 
‘wes in the same series. And! TA; 12.8 to 12.6 on the AA, and its 
Sace only a handful of shows! share was 35.2%o vs. 34.6%. 


7 





i(such as “I Love Lucy,” “Groucho | 


the Hollywood | 
most talented | 


overall appraisal | 


| must 


ABC's Sun. Punch 


On the second Nielsen report for | 








BILL SHIPLEY 
ANNOUNCER-M.C. 


For Prudential Insurance Company 
Sylvania Electric Products, Inc. 











A Critique 
For The Jingle 











By AL MOREY 
(V.P., Broadcast Advertisers 


| flash: Swing out the old boy’s ex- 


ploits in rhyme and song. And, in 
, have moved into television. I’d be wasting my 


one form or another, 
going on ever since, 

Now, of course, there are those 
who will tell you that this jingle 
business today is just another ver- 
sion of the first oldest profession. 

Not necessarily so. There 
jingles and there are jingles. 
I submit, to the seven lively arts 
be added an eighth: the 
modern jingle, as a native art form, 
is worthy of the serious considera- 
j tion of Aesthetics Americana. 

For what else calls for such eco- 
nomy, such craftsmanship? In 10 
to 12 seconds—the usual le 
jingle must tell a complete story, 
set to an original but quickly rec- 
ognizable melody, and keep this 
marriage of the Muse and Mammon 
a lilting, light hearted affair. 


it’s been 


are 





[____ Grities For Jingles | 


need is critical evaluation: Men 
who will set up standards and point 
out the shabby and the shoddy, the 
pseudo slick and sophisticated. 


And, as a beginning, to help 


six basic musts for the jingle. 
derstand, this is not an attempt to 
set up arbitrary standards. Rather, 
these are the common denomina- 
tors of a successful jingle, arrived 
at by the listening to thousands of 
different commercials each year, 
in the course of our business. 





their importance: 

1. The melody of the jingle must 
| be original. There is hardly an ex- 
ception to this rule among the real- 
ly great ones. The reason? You 
canrmot take most brand or product 
names and force them into the 
rhythm of a borrowed tune; the 
result is almost always awkward 
and never memorable. For, as in 
all songs, the lyric indicafés the 
melody and not vice versa. 

And, 
that seems a natural for your brand 
| name, new words to an old tune is 
|like a second marriage: you're 

always recalling the partners of the 
first mating. 

Granted, the melody cannot be 
too original for quick recognition— 
it may be slightly reminiscent, 
somewhat derived—but the melody 
and the brand name must sound 
like they belong to each other. 

2. The lyric and melody must not 

| be too busy. 





we have to replay a tape a half 


dozen times, listening to a new 
jingle, just to get the product’s 
name. Such jingles, like a lot of 


salesmen, are just a rush of sounds 


| that never pause; not a chance for 


a thing to sink in. 
What a jingle wants is a bit of 
musical punctuation: An occasional } 


launch this critique, I hereby offer | 
Un- | 


Some ancient minstrel, probably, | 


is that next season will probably | seeking favor of his sponsor, the 
see some more vidpixers eliminat- | King saw the whole thing in s 


And, | 


« 
me 
j 


What these little snippets of song | 


TV—The Missing Link 


By J. ENGLISH SMITH 
(Director of National Programming, We 
ABC-TV Network) 


stern Division, 


Hollywood. 


To borrow a thought from—was it Oscar Wilde?—if there were no 


such thing as television, Hollywood would have had to invent it. Stop 
and consider for a minute tv is the missing link between motion 
pictures and the legitimate theatre, and with the progress that has 
been made in transportation, for instance, this link is now a vital 
necessity. 

But let’s put it another way. 

I recall that in the days when I was working with little theatre groups 
in Pittsburgh, the point always was raised that it was much easier 
to train actors in England than in the United States. 

In England, its champions would argue, London is the capital of the 
whole entertainment world. Talented persons could take a flat in 
Knightsbridge and be near to their work, be it movies, the stage, 


vaudeville, night clubs, or the BBC 

How different though on this side of the Atlantic. 

With legitimate theatre centered on the east coast and pictures 
made almost exclusively on the west coast, even the most agile per- 
former could not get back and forth in the two mediums very readily, 

And as a result, until very recently in all but the top budgeted fea- 
tures, the casts in British films almost without exception delivered 
better acting performances than their American cousins 

Not mind you, because there was more talent on the east bank of 
ithe Atlantic than our side, but because the British players worked 
one week in one medium and the following week in another. 

The pool of available talent thus available in London could 
|matched as readily (or as economically) in either New 
Hollywood, 





not be 
York or 





FS cneenesinall 


the coasts 


| That Tray avelling zRap 





Then the orton boys shortened the distance 
to less than a sleeper hop of the old days. 

However, there was no reason why an actor should become a 
distance commuter just because travel time had been reduced. 
was nothing to tieup on both coasts until television came ot 
all of a sudden, we had it made. 

I recall very well the day it happened. I met an actor 
been doing fairly well in television on the street one day 
him why he hadn’t shown up on our ABC sets lately. 

“I’m not an actor any more,” he replied, “I've gone into the printing 
business.” 

“Oh,” I said, 

“On the 
than ever. 


between 


long 
There 
age. Then, 

who had 
and asked 


“tired of grease paint and cameras?” 
contrary,” he replied,» “I like them as much if not more 
But did you see (and here he mentioned an all-star show 


that had recently been shown live from Hollywood) the other night?” 
“Sure I saw it,” I said, “what does it have to do with vou? Were 
you in it?” 
“No,” he answered sadly, “but it served notice on me that the pros 


time trying to compete 
for work with plavers like those in that cast.” 

And I realized my friend was right. The pros had moved in 
tunately we had the other two links of show business to 
come out even. 


For- 
make it all 


There is however, one thing that has puzzled me for years As a 
long-time reader of weekly Vartery, I’ve been following the list of 
names in the L. A. to N. Y. and N. Y. to L. A. columns 

And I’ve never been able to figure out why there are aly about 
20° more travelers west to east than vice versa 

Can some one tell me? 
rest in the words to let a note|eye are in conflict This incon- 
or an instrumental answer come! gruity may be demonstrated by 
through. All of which complements | first plaving the sound without the 
point three. | Video, then running the film with- 

‘ " seutaaceeaia out the sound For, like in any 
-_ Gotta Be Emotional movie, a jingle must be mood 

3. A jingle, to have any magic, | MUSIC, m — . — inlay 
/must not consist of a pedestrian | * feeling that is complementary to 
| pitch the product’s image. A Jingle might 
‘ Pare _ | be perfect in itself and still clash 
| This simply means that you can-| with the personality you want for 
not take an out and out commer- your product 
| cial, set it to music, and expect |" Obviously. this is only a brief 
anything to happen. A jingle, some-| outjine merely a beginning of a 
what like a billboard—where the} Grego for a Jingle. Much should 
viewer rushes by, has no time for | be gone into about production; 
the words to say much. It is an | often, of course, you can make or 
emotional pitch or it is nothing. ‘break, clean-up or clutter-up a 

4. A jingle is never 4a jingle | jingle from the control room 
when it is too tricky or freakish. For restraint is the word for a 

Such a jingle becomes a gimmick | jingle. 


is a one time 


by repetition, gains | 


—and a gimmick 
thing. What, 
recognition 


Canadian Radio-TV 





Here they are in the order of 





for a product is a 
melody that becomes a symbol for 


Plans for Extensive 


the brand name. 

For instance, most of us have no! 
| trouble recognizing the hundreds | GOP, Dems Coverage 
|of different tunes we know—even | Pitenn Sale Oi 
though there may be only subtle | tlawa, July 24. 
differences between many of them.! Relatively elaborate coverage of 
This is the magic of a melody. And|the Democratic and Republican 
this is the essential reason for the| conventions has been laid on by 
luse of jingle in radio and tv| Canadian Broadcasting Corp radio 
acvertising: Setting the brand! and television next month, with 
nume to a melodious tune is one| CBC crews on the spot on both 
of the surest ways of getting iden-| occasions. CBS will operate fre 


though you use a melody | 


tification and recognition for aj|a booth on the convention floor in 
product. each event, using direct lines to 
The jingle must not sound too| Toronto for cuing = in French, 
professional. Obviously, to have it | Trans-Canada and Dominion . bs 
come off simply, easily and natu- Reporting will be James M. Mini- 
rally takes the finest kind of pro-| fie the corpor: lior Washington 
fessionalisn The point here is} man; Eugene Hi viman, assl wae * 
that the pro’s fine hand must be} visor of CBC Talks and Public Aft- 
hidden. that the result must not| fairs; Robert T. McKenzie and an 
sound lush saccharine or slick.| unbilied Frencli-language gabber, 
| When the jingle leaves its natural | Other radio, tv and newspaper col- 
| level—the ‘genre of native Ameri-| umnists listed a possible ringe! 
cana—it loses its vitality and uni-| inciuding Blair Fraser, Robert \Ie- 
versal appeal. | Keown ai d Max Freedman. 
6. For television, very likely, this! CBC video has scheduled ad- 
should be point 1. In creating a} vance telefilm reports plus nightly 


A good many jingles | 
the Chev- | —in trying to say everything—say | 
also | nothing. To illustrate, quite often, 


' mood of the ear must match the 


from United States net- 
film*with live commen- 
Toronto, in early eve- 
stanza: Each convenes 
11:30 p.m., CBC will 
live coverage direct 
Acceptance 


summaries 
works, on 

taries from 
ning news 
tion night at 
join NBC fo! 
from the conventions. 


spot, the jingle and the video must | 
be an organic whole. That is, if you | 
start with the jingle and then set | 
the video, or contrariwise, the} 


the eye. 
if you’re trying to 


mood of 
To illustrate, 


create a “gentle” theme for your) speeches will also be carried live 
| product, the jingle must be gentle.|on both radio and video, the net- 
This may sound obvious but in a) work interrupting regular service 


| 


good many spots the ear and the! if necessary. 


Bi 
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The invention thats never finishe 
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From 10,000 home television sets in 1946 to 


37,000,000 in 1956—a miraculous multiplication! 


All through the twenties, as an all-electronic system 
was developing in the RCA laboratories, NBC 

was exploring the new medium’s program potential. 
As early as 1938, NBC demonstrated television’s 
vast mobility with the first major league baseball 
telecast, the first telecast from an airplane. In 1956, 
this imaginative use of TV produces a program 

like Wide Wide World, with its integration of many 
mobile units at widely scattered places and with 


live relays from transoceanic locations. 


Unending research, creative pioneering in operational 
and program production procedures—these have 
kept television growing. Today, compatible 
all-electronic Color Television is the medium’s 
biggest news, generating fresh entertainment 
excitement for audiences and expanding television s 
capacity for service to American business. And at 
NBC, the patterns and techniques of Color program 


production are taking shape for the whole industry. 
Will television ever be finally and fully invented? 


Not as far as NBC is concerned. 


exciting things are happening on 


Television 








~~ 
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except for one thing...! 
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Everything was going so well. 

Shows like Disneyland, Wyatt Earp, 
Cheyenne, Ozzie and Harriet, the 
Mickey Mouse Club and Danny 
Thomas were;racking up top ratings. 
Viewers and sponsors alike were 
delighted at ABC’s lively, varied pro- 
graming. And our sales department 
told us billings were at a whopping 
all-time high. 

“And then we realized. 

Next year is going to be the biggest year in 


ABC history. It has to be. This year’s 
successes will be joined by exciting 
new shows. Shows like Wire Service, 
Omnibus, Jim Bowie, Broken Arrow, 
Ford Theater. Programing will be 
livelier and more varied. And billings 
are likely to climb even higher. 

With this in mind, we can’t be too 
sorry that our '55-'S6 record has 
come a cropper. Neither, we might 
add, are the smart advertisers who 
are coming along for the ride. 


ABC TELEVISION NETWORK 
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Small talk to you, maybe— 

but it goes a long way with women. 
Talk to them about what they 
want to hear, and they’ll give you 
their undivided attention. 

They’ll listen. And they'll believe. 


And they'll buy. 


That’s the gentle art practiced 

by WBBM’s Jim Conway, 

Mal Bellairs, Eloise Kummer, 

Josh Brady, John Harrington, and 
Paul Gibson —an art that’s won 
the confidence (and opened the 
pocketbooks) of women throughout 
the Midwest. Personalized 

selling, they call it. Whatever 
anyone ¢alls it, sponsors keep 
coming back for more. Like to hear 
one of thesé star salesmen 


apply “the personal approach’’ to 


~~ 


your product? We'll gladly 
prepare a special tape for you. 
For details, write, wire or 


phone CBS Radio Spot Sales or... 


WBBM RADIO 


Clicago’s Showmanship Station 


* 
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Already bought by: 


Boy, City, Grand Rapids, Lima 


SEALY MATTRESS +++ in a list of Ohio Markets 
BLUE CROSS .. in Butfcic © NEHI BOTTLING... .. tn Grong Ropids 


and 6 other markets 


MAYFIELD CREAMERY., .. in Knoxvitie 
MUELLER MACARONI - « «In Philadelphia, Boston, New York 


Mobile, Houston, San Angelo, Abilene 


STANDARD FOOD STORES (HUMPTY DUMPTY).... okichomo City 
SUPER VALUE STORES... tdcho Falls 

KSL-TV .. . Salt Lake City KBOI-TV . . . Boise 
KOPO.-TYV ... Albuquerque KTTV ... los Angeles 
KLAS-TV ... Los Vegas KID-TV . . . Idaho Falls 
KPHO-TV . . . Phoenix KCMO.-TV .. . Kansas City 


WSAM-TV ... Nashville 
WNAC.TY . . . Boston 
WKTC-TV ... Miami 
e « » AND OTHERS 










~ 


Y ‘cia! find! 
The kind of man you'd 
want for your family 


Coors BEER. .. in Denver, Colorade Springs, Roswell, N. M., Amarillo, Midland, Texas, 
HEKMAN BISCUIT «+ «In Detroit, Cleveland, Toledo, Youngstown, Lansing, Traverse City, 


S & Ww FINE FOODS. ++ In Seattle-Tacoma, San Francisco, Portland-Salem, les Angeles 


LEE OPTICAL co. «++ In Corpus Christi, Dallas-Ft. Worth, Lubbock, El Paso, San Antonie, 
Texarkana, Waco-Temple, Harlinger, Wichita Falls, Loredo, Austin, 


KSYD-TV ... Wichita Falls 


physician and friend! ee 












His office a 
CROSSROAD OF 
ADVENTURE! 


People from 


ALL WALKS OF LIFE 


SEEK HIS HELP! 
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YOUR VIEWERS 
“LIVE” EVERY 


PRODUCED IN ZIV’s LAVISH BIG-TIME WAY! 


Truly a series to quicken the heart- 
beat of your community, increase 
SALES of your product! 











WRITE or PHONE for an 
early audition. Markets are 
closing fast... yours may still 


be opent HURRY! 
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M-E (McCann-Erickson) loves you, and we just ‘don’t care 

who knows it! After all, you—the talent, the producers, the packagers, 

the people with ideas—helped make this the biggest quarter 

in McCann’s history, so why shouldn’t we? To be specific, our little affair this 
year will give birth to TV and radio billing weighing in at over $90,000,000, 
and that’s a heap of lovin’ in anybody’s book. 


Most important of all, our romance has made McCann clients the 
happiest mothers-in-law on TV, with big bouncy shows like Climax!, 


Shower of Stars, Studio One, Disneyland, and many, many, many others. 


ME loves you, so, please, keep right on calling us with those 
big, bright ideas. (If a man answers, keep talking 


anyway; we're a pretty broadminded lot.) 








McCANN-ERICKSON 
TV SHOWS FOR 1956 


Climax! 

Disneyland 

Shower of Stars 

Studio One 

The Jackie Gleason Show 
Warner Brothers Presents 
Color Spread 

Mickey Mouse Club 
Wednesday Night Fights 
Adventures of Jim Bowie 
Baseball Game of the Week 
Death Valley Days 
Dragnet 

Eddie Fisher—Coketime 
Gunsmoke 

High Finance 

Lone Ranger 

Passport to Danger 

Sky King 

Two For The Money 
Houseparty 

Today, Home, Tonight 
Bob Crosby Show 
Prescription For Living 
Science in Action 

Sohio Reporter 

The Ohio Story 
Tennessee Ernie Ford 
Garry Moore Show 

Esso Reporter 


Uncle Johnny Coons 
Cleveland Indians Baseball 


More than ever McCann 
originates and produces more 
television throughout America 

(from I.D.’s to hour shows) 


than any other agency. 


McCANN=-ERICKSON, inc. 


New York, Boston, Atlanta, Cleveland, Detroit, Chicago, Louisville, Houston, 


Dallas, San Francisco, Los Angeles, Portland, and offices throughout the world. 
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"Coke Time” 
Twice Weekly e NBC-TV 
Fourth Year Resuming August 29th 
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All Network Sponsored Programs 
10:00 AM-12:00 Noon (NYT), M-F 
(Common Morning Network Option Time) 


Nielsen Average Homes Reached 

Audience Rating Per Average Minute 
ABC Radio 2.3 1,183,000 
Network B* 2.3 1,088,000 
Network C 1.4 622,000 
Network D 1.4 622,000 


*The true efficiency margin over Network B can only be 
seen by looking at costs: ABC drama segments (containing 
one commericad minute) range from $1000 to $1300, de- 
pending on frequency. Network B, on the other hand, 
charges about $2000 per minute in its leading morning 
program, according to Nielsen. 





























We have alittle announcement 
for a few select friQ@NdS:? 10% Moning drama Bloc 


outrates all competition, by an average margin of 47% 
according to Nielsen’s latest Radio report. Incidentally, twice 
as many homes tune to radio in the morning as tune to tele- 
vision according to Nielsen. You’re free to draw your own 
conclusions, The one we draw is this: you get more (homes) 
for less (cost per commercial minute ) on ABC Morning Radio 
— Breakfast Club, My True Story, When A Girl Marries, 


Whispering Streets, Grand Centra! Station, The Jack Paar 


Show. For full facts, call your ABC Radio representative. 


ABC Radio Network 
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DANNY THOMAS 


“MAKE ROOM FOR DADDY” 
ABC-TV 





For 
KLEENEX and DIAL SOAP 
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JACK HYLTON TELEVISION PRODUCTIONS LTD. 


HYLTON HOUSE, 3 SAVILE ROW, LONDON, W.i.—CABLES: JAXBACK, PICCY, LONDON 








WHE JACK HYLTON HOUR 


(PHONE REGENT 6711) 


ARTHUR ASKEY SERIES (BEFORE YOUR VERY EYES''y 
FLANAGAN AND ALLEN SHOW 


THE JACK HYLTON HALF HOUR 





ALBANY CLUB (ser 





es) « BABES IN THE WOOD .- 


TONY HANCOCK SHOW (series) “8 GOVE AND KISSES (series) 
* MAX MILLER SHOW «> 


YOUTH TAKES A BOW + KAVIER CUGAT 
ARTHUR HELLIWELL SHOW (series) 
THE CRAZY GANG SHOWS .- 


« “I'M NOT BOTHERED" (series) +» OORETTA MORROW SHOW 2 LADY RATLINGS SHOW 
JACK BUCHANAN SHOW (series) - ME AND MY GIRL - THE LILAC DOMINO . 


EVELYN LANE-FRANK LAWTON SHOW (series) Etc., Ete 
In Charge 
ROLAND GILLETT 
ERIC FAWCETT © BRYAN MICHIE 
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ON-TARGET TELEVISION 
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e- KUDNER AGENCY, INC. 





NEW YORK e DETROIT e DAYTON e WASHINGTON 
SAN FRANCISCO e LOS ANGELES @e HOLLYWOOD 
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in n solving piblens suet as i ag Kodak 
provides Eastman Motion Picture Film for 
every purpose .. . maintains the Eastman 
Technical Service for Motion Picture Film. 


West Coast Division 
6706 Santa Monica Blvd. 
Hollywood 38, California 
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A GUARANTEED NUMBER OF COMMERCIAL IMPRESSIONS 
FOR EVERY DOLLAR 
YOU INVEST ON THE MUTUAL NETWORK 


For over two decades, Mutual has built a tradition of fine entertainment for its 
audiences—delivered with utmost efficiency for its advertisers. 

A mature and experienced advertising medium, Mutual has reached a time- 
tested conclusion of fundamental importance. Namely, the speculation taken for 
granted in some media placement is avoidable in network radio. 

With full confidence in the strength of its facilities, and faith in the future 
of network radio, Mutual welcomes the opportunity to underwrite your adver- 
tising investment. Replacing supposition with certainty, you need no longer 
depend on estimated ratings or anticipated readership of your product advertising. 

Now, for the first time in the history of major media, you can advertise 
your products to an audience whose size is predetermined — and whose cost-per- 
thousand commercial impressions is guaranteed. 

For the advertiser, this plan delivers network radio’s low cost mass appeal 
and high-frequency impact, supported by a specific minimum guarantee. For the 
agency, it furnishes a more businesslike basis for recommendations. 

The specifics are even more attractive than this general offer. In all fair- 
ness to your product, or your client's product, call, write or wire the Mutual Sales 


Department at once. 


a 
MUTUAL BROADCASTING SYSTEM 


WORLD'S LARGEST NETWORK 


1440 Broadway 21 Brookline Avenue Tribune Tower 1313 North Vine Street 
New York 18, New York Boston 15, Massachusetts Chicago 11, Illinois Hollywood 28, California 
LOngacre 4-8000 COmmonwealth 6-0800 WHitehall 4-5060 HOllywood 2-2133 
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“Weekdays at the Waldorf!” US FITZGEES, Ed and Pegeen, take over for vacationing TEX and JINX thru Aug. 10th... Palm Room, just outside the Storlight (TED LEWIS) Roof ... 10:30-12:30 nightly ever WRCA 


























SHOWCASE PRODUCTIONS, INC. 
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BMI Continuities 


for Practical Programming 


BMI scripts ranging from five-minute shows to full hour 
concert music presentations, are mailed to BMI-licensed 
stations on a monthly basis. Filling a vital role in the 
daily programming logs of stations in every section of 
the country, BMI scripts are perfectly suited both to the 
station with a small staff, limited facilities and curtailed 
budgets, as well as to the large operation with full or- 


chestra and complete program staff. 


© THE AMERICAN STORY 


Prepared by BMI in association with the Society of 
American Historians. Each fifteen-minute program 
written by an outstanding American historian, expert 
in the period or subject .. . the fascinating and inspir- 
ing stories of our country from the age of discovery 
to the age of the atom. Top prestige programming. 





@ THE BOOK PARADE 


Sparkling 15-minute scripts written by the most prom- 
inent of literary figures. This series is being hailed 
as “a conspiracy against ignorance” and has sky- 
rocketed into national prominence. Another BMI 
script for top prestige programming. 





Full half-hour presentations ... simple to do, sale- 
able, excellent listening. Usually four per month, 
sometimes five. Each script commemorates a spe- 


cial date or event of national importance. 





@ MEET THE ARTIST 


Three-a-week 15-minute scripts loaded with 
factual biographical material about record- 
ing artists in the public favor. Fills a vital 
need in areas where such data is not easily 
available... Highly commercial for any sta- 
tion. 


@ STORIES FROM THE SPORTS RECORD 


Eye-witness accounts of dramatic action on 
the baseball diamond, in the prize ring, on the 
gridiron and elsewhere . . . A complete script 
package available three times weekly as a 
15-minute presentation. 








® ACCORDING TO THE 
RECORD 


Timely facts about the unusual, with musical cues 
that fit neatly into a dynamic 5-minute show . . 

Highly commercial . . . Available 7 times per 
week for 52 weeks. Now in its 12th successful year. 





@ YOUR CONCERT HALL 


The finest in concert music presented as a series 

Uff of full-hour or half-hour programs, three times 

Yn weekly. Authoritative scripts which make concert 
music pepular music. This series has proved that 

yy / good music has, a loyal and solvent audience. 


Continuity is reduced to a minimum—music is 
kept at a maximum. 
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New, Timely Election-Year Continutties 
BMD prec ue 1956 

PRESIDENTIAL PACKAGE 


Program Scripts for Radio and Television 
Background — color — personalities — oddities — the intriguing 
stories of past elections are all neatly wrapped in this BMI “Presi- 
dential Package” containing an assortment of 23 scripts for a total 
of five hours of programming. 


“THE FIRST ELECTION” 


Relates the surprising aftermath of America’s first presidential elec- 


One half-hour script 


tion. 
“A PRESIDENTIAL CAVALCADE” Seven five-minute scripts 
Odd and interesting facts about our chief executives . . . their hobbies, 


early jobs, personal anecdotes and other authentic items. 


“FAMOUS FIRST LADIES” 


Five 15-minute scripts 


The inside stories of five gracious women who accompanied their 
husbands to the White House. 
“RISE OF POLITICAL CAMPAIGNING” One half-hour script 


The cartoons, rally-songs, gimmicks and techniques of unusual poll- 
tical campaigns through the years. 


“THE PRESIDENTS SPEAK” 


Dramatic highlights of eventful speeches—based on actual recordings 
of the Presidents’ voices. 


“FAMOUS CAMPAIGN SONGS” 


Historically accurate 


Seven five-minute scripts 


One half-hour TV script 


account of the songs that influenced elections .., 
for visual effect—a collection ot the original sheet music. 


“CAVALCADE OF PRESIDENTS” One half-hour TV script 


Intimate glimpses into the lives of our presidents . . . for visual effect 
—a collection of photographs, both formal and candid. 


“TIME SIGNALS—STATION BREAKS” :10, :30; 1.00 


“Vote as-you please, but please vote” and a variety of other useful and 
timely announcements. 





BMI makes no charge to its licensees for this program service. 
Each script is designed as a practical program and its use 
for commercial sale is encouraged. 


Your Station Program Department should be re- 
ceiving these script packages regularly. If not, 
please write to BMI's Station Service Depart- 
ment for sample scripts and complete details. 











BROADCAST MUSIC INC. 


589 Fifth Avenue, New York 17, N. Y. 


NEW YORK * CHICAGO . 


HOLLYWOOD ® 


TORONTO ® MONTREAL 
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Watch 


| WALTER 
# BROOKE— 


the Man From 


WESTINGHOUSE 
Watch 


him on 


- CBS TELEVISION 
doing the 


“WATCH WESTINGHOUSE” 
DEMONSTRATIONS 


at the political conventions 
from Chicago to San Francisco 



































To 


To 


To 


To 
To 


MGM Records for the new LP Al- 
bum entitled “Starlet Hour’ and 
featuring 12 compositions of 
Peter De Rose. 


Ambrose and his orchestra for 
the fine arrangements and 
beautiful renditions. 


Music publishers Robbins, Feist 
and Miller and their entire staffs 
for their devoted friendliness 
and confidence in Peter’s music. 


o 


All our friends in the recording 
companies. 


Radio and TV Stations every- 
where for their wonderful pro- 
grams. 





ASCAP—the song writers’ “Rock 
O of Gibraltar.” 


The Disk Jockeys for their past 

To efforts and their enthusiasm in 
launching this latest tribute to 
Peter. 


The lyric writers—although this 
To is an instrumental album, most 
of these numbers have been 


beautifully set to words by top 
writers. 


Artists and Leaders and the 

To Press. Thanks from the bot- 
tom of my heart for helping to 
perpetuate the memory of a 
gentle understanding character 
whose nature is reflected In his 
music, making It echo pleasant- 
ly through the years. 





PETER DE ROSE 








MGM — LP — E — 3350 — “STARLET HOUR” 








Gratefully — MAY SINGHI BREEN DE ROSE 
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We’re 10 Years Old! 


This chart shows our growth from 3% million ; 
dollars of billing to over 36 million—unequaled 


by any other post-war agency 











1948 1949 


‘You can't do it the eas 





1951. 1952 


1953 








way! 


Some things we have learned from our 10 years of experience 


that have proved profitable to uu~-AND TO OUR CLIENTS 


VERY successful businessman, we suppose, likes 
E to think he “got there” by hard work—and usually 
he did. 

We feel that way ourselves. We’re ten years old, and 
we probably have a right to view our first decade as a 
pretty successful one. 

But when we look back, we can’t find anything sen- 
sational in our performance. No fireworks. 

Just an awful lot of hard work. And some surprising 
results, 


We tooled up for it 


Back in 1946, SSC&B was founded to meet a post- 
war need for experience, special knowledge, and hard 
work in the coming battle for packaged goods sales. 

Our new agency was deliberately staffed with men 
of wide experience and outstanding ability in this 
highly competitive field. Men, you might say, who 
were hardened by “the discipline of the depression.” 

Also by design, it included some of the country’s 
top-flight specialists in television—a still-experimental 
medium that was foreseen as a new, powerful selling 
force of the future, 


It has paid off—double 


The chart above shows how an advertising agency 
founded on such ideas, and blessed with able clients 
and fine products, can prosper. 

But—more interesting to you—it shows how our 
clients have prospered too. 

For, of our total 36 million dollar billing today, 
more than 20 million is increased billing from eight of 
our earliest clients, based on increased sales. 

And all eight of these clients are in fields so strongly 
competitive that sound, hard-selling copy is almost a 
must for survival—cigarettes, soaps, proprietaries, 
foods and other grocery and drugstore items. 


Some things we’ ve learned 


These are supposed to be lush times. But competition 
in many fields is just as tough as ever—or tougher than 
ever. 

The battle is still going on, and experienced adver- 
tisers are not being fooled by what may look like 
easy going. 

They know that, even with volume bulging, it is 
easy to lose competitive position. 


They know that new product developments can 
badly damage a beautiful consumer franchise almost 
overnight. 

And that a relaxed attitude toward advertising, sell- 
ing and product improvement can be an invitation to 
disaster. 


How we may help 

If you are such an advertiser, you might be interested 
in hearing how we operate under today’s special com- 
petitive conditions. 

How, for example, we have helped clients launch 
new products in brutally competitive fields. 

How we have helped “fenced in” products break 
out of local markets into broader, richer territory. 

How we have helped fine products, that somehow 
had dropped behind the field, regain leadership. 

Success in jobs like those does not come easy. It all 
adds up to hard work. But that’s what we like here at 
SSC&B. Because we’re used to it and are geared up 
to it. 

And because we’ve found that it gives an advertis- 
ing agency its best chance to grow—along with its 
clients. 


Sullivan, Stauffer, Colwell & Bayles, Inc. 


477 MADISON AVENUE, NEW YORK 22 


Shiiaing 


PHONE: MURRAY HILL 8-1600 
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ALL OF THEM 
STEADY 
EATERS! 


What a time to talk about food...while 4,115,000 people 
a minute are listening attentively to daytime CBS Radio. 














Mostly they’re homemakers, too busy for other advertising 
media. They’re listening to 11 serial dramas on CBS Radio, 
starting at 12:00 noon, cnyt, Monday through Friday. 


In one week, these programs reach 20,548,000 different people. 
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12:00 N. 

12:15 PM 
12:30 PM 
12:45 PM 


1:00 PM 
1:13 PM 
1:30 PM 
1:43 PM 


2:05 PM 
2:15 PM SECOND MRS. BURTON 
2:30 PM THIS IS NORA BRAKE 


From left to right: 


WENDY WARREN & THE NEWS 
BACKSTAGE WIFE 

ROMANCE OF HELEN TRENT 
OUR GAL SUNDAY 

ROAD OF LIFE 

AUNT JENNY 

YOUNG DR. MALONE 

GUIDING LIGHT 

RIGHT TO HAPPINESS 
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1956 


Philco 
Goodyear 
Playwrights ‘56 
General Electric 
Campbell Star Stage 


JACK SMIGHT 


Director 











Currently Directing 
“Seven Year Itch” 
Starring Art Carney 


GOODMAN ACE 
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on ey ae scscieiineatemesiemaniies 











BILL HOBIN 


Beginning in September: 


Director of 


“Your Hit Parade’ 
NBC-TV 


Directed and Produced (July 24th): 
FRED WARING’S 40th ANNIVERSARY SHOW, NBC-TV 
































“TIC TAC DOUGH” 


starts July 30,1956 @ NBC 
Monday thru Friday 


“TWENTY-ONE” 


starts Sept. 12,1956 e@ NBC 





sponsored by 


PHARMACEUTICALS, INC. 











and 
D an 
Management: Jules L. Green iD nr ig ht 
Public Relations: Arthur Cantor P ro due tions 
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ROBERT MONTGOMERY PRESENTS 


Monday Evenings 
N BC-TV, 9:30-10:30 P -M., E.D.T. 




















HORACE McMAHON 


Pictures x Stage x Television 
































DICK STARK . . . speaking on TV for REMINGTON RAND 
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BEST DRAMATIC SERIES IN SYNDICATION” 


with Dick Powell, Charles Boyer, David Niven, Ida Lupino 
and 30 other top stars. 


*Billboard’s Fourth Annual TV Program and Talent Awards. 


BEST ...THE ONE WORD HISTORY OF “STAR PERFORMANCE” 


Through the years on Network, “Star Performance” as “Four Star Playhouse” has won award after award... Best 
Dramatic Series... Dick Powell, Best Dramatic Actor (and he did it again in Syndication) plus other winners in the 


Screen Director’s Guild and Screen Writers Guild competitions. 


Now is the time to put this solid award winning combination to work for you 
in your own area. Contact us today! 


$0 LD Budweiser Beer in 10 Markets ° $0 Lp To Top Stations in Other Cities, Large and Small, including: 


To New York «+ Chicago + Los Angeles + San Phoenix, Ariz. « San Diego, Cal. + Albuquerque,N.M. «+ Las Vegas, Nev. 
Francisco « Philadelphia * Memphis + Denver Fresno, Cal. « Salt Lake City, Utah + Stockton, Cal. + Rochester, N.Y. « Little Rock, 
Detroit + Atlanta + Dallas-Ft. Worth «+ Houston Ark. + El Paso, Tex. * Columbus, Ga. +« Redding, Cal. + Bellingham, Wash. 
Portland (Ore.) +« Indianapolis + Minneapolis Salinas, Cal. * Meridian, Miss. * Harrisburg, Pa. « Carlsbad, N. M. « Spokane, Wash. 
Milwaukee and London, England + Sydney and Melbourne, Australia « Dominion of Canada 


phone wire write 


the man from Official today | 
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CAPITOL RECORDS 
NBC-TV, Mon.-Fri., Daytime 
NBC-TV, Thursday Nights 
(Starting October 4) 

















NORMAN FELTON 


DIRECTOR - WRITER 


MCA 




















President 
AMERICAN FEDERATION OF MUSICIANS 
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Exclusive Management: 


ASHLEY-STEINER, Inc. e 


e beginning in the FALL: 
ROBERT Q. LEWIS SHOW 
CBS Radio Network 


Monday through Friday 
8—8:30 PM 


® Currently 


CBS Radio Network 


Saturdays 11:05 AM—12 N. 


Also 


STARRING in 
“What’s the Rush ?” 


Summer Stock Revue 


* 

















RT © LEWIS 


a 


Press Reldtions: 


SOLTERS, O’ROURKE & SABINSON 














—<—$$______ 














































































JACK LESCOULI 


Announcer for 


JACKIE GLEASON — DAVE GARROWAY 


BUICK 


MARY MARGARET 
MCBRIDE 


NBC Radio Network 











Exclusive Management: 


Estella Karn 
49 West 45th St. 
New York City 












































* 
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Gaur Star Qilms, Iauc. 
PRESENT THEIR 1956-57 PROGRAM 











“HEY, JEANNIE” . 
DU PONT amid si os 
DICK POWELL 
&ald CAVALCADE JEANNIE CARSON JANE GREY 
THEATRE with THEATRE 


N ° Dramatic series ALAN JENKINS , vr 
Of American life Greet be ponsored by 


GENERAL FOODS 











ABC-TV Procter & Gamble CBS-TV 
Tuesday Evening CBS-TV Friday Evening 
Saturday Evening 
ARIE ARSENE RORTOREA ONTO 








Kwek Kwek KK KK KKK kK OK 








STAR 
TA 
S Me AND THE 
| STORY (CG 7 
, Parade of Synd — 
Parade of 
Hollywood Hollywood 
Personalities : iti 
Personalities 














KKK Ke Keke KKK KK OK Kk 














FOUR ARIZONA RICHARD 
STAR AMES DIAMOND 
° Series based on Starring 
| In Production PLAYHOUSE Zane Grey's DON TAYLOR 
New Stars Favorite Based on 
New Stories Western Famous 
New Format Character Radio Series 














| NORA TEOS 


xe KeKwe Ke KKK OK Kh Kh Kh KK mK 











CHARLES BOYER PRESENTS. '- PARADISE CAMPUS 

| Starring Charles Boyer as Paul Bergere Teen Age Situation Comedy Filmed 

| ROOMMATES : on University of Hawaii Campus 

| Teen Age College Series THE RIVER ” 

| THE JOKER Modern Family Comedy Situated In Preparation 
| Comedy on the Mississippi River 

| SALVAGE MASTER PASS THE BUCK 

Adventure Fast-Moving Quiz 











Four Star Qilms, uc. 


Owned by: DICK POWELL @ CHARLES BOYER @ DAVID NIVEN @ WILLIAM CRUIKSHANK 
William Cruikshank, President — Walter Tibbals, Vice President 
Executive Offices: 141 EL CAMINO DRIVE @ BEVERLY HILLS, CALIF. — CRestview 4-6253 
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Television’s Most Exciting Game 
with 
Bobby Sherwood ‘Se } PETER DONALD ka Chase 
; “ Host fe e 
Betsy Palmer Ogden Nash 
Sponsored by 
LENTHERIC and BROMO-SELTZER 
Saturday Nights, ABC NETWORK, 10-10:30, EDST 
ABC 
NETWORK 
@ WOLF PRODUCTIONS COMPANY, 420 Madison Ave., New York e 
THIS ABOVE ALL ee 4 ’ , 
Tyrone Power, Joan Fontaine eae For Fal] TV Viewing 
FOOTLIGHT SERENADE ee 
Betty Grable, John Payne . a : IN THE 
ee aati eee f NEW YORK METROPOLITAN MARKET 


Don Ameche, Dana Andrews 








mitten if 52 MAJOR FEATURES 


DAISY KENYON ; from 


Joan Crawford, Dana Andrews 


FOXES OF HARROW , 
Rex Harrison, Maureen O‘Hara lL 


THE OX-BOW INCIDENT CENTURY- FOX 


Henry Fonda, Dana Andrews 








HOW GREEN WAS MY VALLEY 
Walter Pidgeon, Maureen O'Hara 


KISS OF DEATH Presented Exclusively 


Victor Mature, Brian Donlev 
: BEGINNING OCTOBER 1 


=. WATV 


Paul Muni, Gene Tierney & a CHANNEL 13 


HOUSE ON 92nd STREET 
Lloyd Nolan, William Eythe 


CENTENNIAL SUMMER 


Jeanne Crain, Cornel Wilde 
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changes 


to 





575 Madison Avenue 
ENTERTAINMENT PRODUCTIONS, INC. / New York 22,N.Y, 
PLaza 9-8700 





HARRY FLEISCHMAN, President STEVEN CARLIN, Executive Producer 
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GENE AUTRY SHOW ANNIE OAKLEY BUFFALO BILL. JR. 


National or Syndication Sponsored Nationally by Sponsored Nationally by 
Sponsorship Carnation Milk, Continental Baking Mars Candy, Buster Brown Shoes 
Some Stations Available for Syndication 









a . ADVENTURES of CHAMPION 
For Syndication Available for Available for 


National Sponsorship National Sponsorship 
In Preparation: WINNING OF THE WEST, Anthology Western Series 
All shows distributed by CBS Television Film Sales, Inc. 


podluclousk 6920 Sunset Bivd., Hollywood, Calif. 


GENE AUTRY * ARMAND SCHAEFER > MITCHELL J. HAMILBURG 











— 
































Moderator 


and 
M. C. 

















VIRGINIA GRAHAM 


Co-Host With Mike Wallace 
NBC RADIO — “WEEKDAY PROGRAM” 


CARL REINER a 


DUMONT TV 





CAESAR’S HOUR 


NBC-TV FASHION COMMENTATOR — LECTURER 
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rom the desk of FRANK PARKER 


| want to thank the “4Rr7ETY staffers in:— 
Boston 
Las Vegas 
Philadelphia 
Chicago 
Miami Beach 
Cincinnati 
Hollywood 
Washington 
Pittsburgh 
Buffalo 
Detroit 


for their wonderful mentions of our act, also the 
William Morris office for their bookings, and the 


club owners for being so kind to us. 


AND BY GODFREY, | MEAN IT! 


Grnank Parker 


P.S.: Also thanks from Sally Singer and Walter 
Fleischer. 
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OB RUSSELL 





Director, MC, 
Composer, Writer— 
For the World's 
Foremost Beauty 
Pageants 





@ MISS UNIVERSE 
PAGEANT 


Long Beach, California 








* 





and 





@ MISS WORLD 





PAGEANT 
London, Eng. 

















Personal Management: 
FRANK COOPER ASSOCIATES 








Starring on 


“STAND UP AND 
BE COUNTED” 


Monday through Friday, 
CBS-TV 








* 








“BIG TOP” — cas-rv 


6th YEAR for SEALTEST 





























JOHN CANNON 























aqnnouncer 


“Perry Como” 
ae “I’ve Got a Secret” 
| “John Cameron Swayze” 
“Meet the Press” 
: “Lone Ranger” 
. “December Bride” 
= “Strike It Rich” 
pie “Waterfront” 
“Big Story” 
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® Radio Registry 















































ing. 


Write or Phone: 


WHOM 














EVERYBODY IS 
TALKING ABOUT 
THE SPANISH MARKET 


THE SPANISH MARKET 
IS SOLD 
ON WHOM 


According to the latest (June, 1956) 
BELDEN SPANISH RADIO SURVEY, 
WHOM is tops in each of its 54 daily 
quarter-hours of Spanish broadcast- 





WANT THE FACTS? 


PROGRESS BROADCASTING CORP. 


136 West 52nd St. 


New York 19, N. Y. 


TELEPHONE: Circle 6-3900 
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FRED COE 

















it’s 
been 
a 
wonderful 


: CAROL IRWIN: 


year. 


Thanks TELEVISION PRODUCTIONS 
to 277 Park Avenue 
everybody New York City | 


who 


helped. 


PHIL SILVERS 
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LOMBARDO | 


and his 


ROYAL CANADIANS , ~ 


4 


Nm ee 
ARB Ratings: 





oS 


_ 









Do. 
\ = 











A 






NEW YORK (May ’56) 13.1 SALT LAKE CITY (Feb. ’56) 29.4 
DENVER (March ’56) 22.4 FORT WAYNE (Feb. ’56) 22.5 
SCRANTON (March ’56) 17.9 COLUMBUS (Feb. ’56) 15.5 
RICHMOND (March ’56) 18.1 EVANSVILLE (Feb. '56) 19.6 
OMAHA (April ’56) 16.4 YOUNGSTOWN (May ’56) 14.2 
= ee 
Presenting { 
hh ” eS 
SHOW BOAT ~ © gh 
JEROME KERN oy 40 
Book and Lyris by = uff A 6 { 
OSCAR HAMMERSTEIN Ii MN 
based on a novel by | ae ot [ 
at is : i : : h 
JONES BEACH a : oy | 
New York oS bok | ee 
aa 
Returning next Fall os Boe RE AS a Oe bs ne ee 
HOTEL ROOSEVELT ; 3 _ — ia 
f -.. 





RECORDS 


F 3470 : es | oe 
“BISTRO” _ 
_¢ 0 .ltia“‘;’;”;”é‘N S = 


““YOU DANCE WITH ME” 





W 738 
“GUY LOMBARDO IN HI-FI” 
(album) 


Publicity: DAVID O. ALBER ASSOC., INC.; Gene Shefrin 
































ARI. 7 Wednesday, July 25, 1956 






































manufacture 
of 

textile mill 
products 


weal-tv 
LANCASTER, PENNA, 
NBC and CBS 











Among the television markets 
foremost in the manufacture of 
textile mill products, the Channel 
8 Multi-City Market ranks 
eleventh, based on production 
figures for America’s top 100 
counties (SALES MANAGE. 
MENT “Survey of Buying 
Power" — May 10, 1956). 




















All adhesive bandages are not 
BAND-AID Adhesive Bandages 


TRADE MARK 





Channel 8 Multi-City Market 










Harrisburg Reading 
York Lebanon 
Hanover Pottsville 
Gettysburg Hazleton 
Chambersburg Shamokin 
Waynesboro Mount Carmel 
am Frederick Bloomsburg 
Westminster Lewisburg 
Carliste Lewistown 
Sunbury Lock Haven 
Martinsburg Hagerstown 


316,000 WATTS - 


The “BAND-AID” trade mark is one of the most followed by the product name — BAND-AID 

widely known in the world ...recognized in Plastic Strips, BAND-AID Cloth Strips, BAND- 

more than 50 countries. The ““BAND-AID”’ trade AID Moleskin Adhesive. 

mark means Johnson & Johnson, not the name We appreciate your mentioning our products 

of a product. by name, and we hope you will continue to do 
It refers to a whole family of products made so. But when you do, won’t you please use the 

only by Johnson & Johnson...and it is always _ full name correctly? 











STEINMAN STATION 
CLAIR McCOLLOUGH, Pres. 


the MEEKER company, inc. 


New York Los Angeles 
Chicago San Francisco 





The most trusted name in surgical dressings 














PETER BIRCH 


CBS-TV 





“CAPTAIN KANGAROO” 

















DIFFERENT. That's the Big Talk 


Elvis Presley, Roberta Sherwood — and They Are Starting to Whisper About 


MRE. BALLANTINE 


(Perfect for Television) An Amateur With 20 Years Experience 


GUESTING:—GARRY MOORE SHOW, August Ist—August 17th—August 28th 
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DICK SCHNEIDER 


Director 


“WIDE WIDE WORLD” 


NBC Television 


























DU MONT INCREASES ELECTRONICAM FACILITIES KBIG 





Now Better Equipped to Save You Time and Money! 


Adds 5 new pick-up units to assist agencies, producers and advertisers 
in getting commercials and shows on top-quality film at minimum cost. 


Here's How These Top Agencies, 
Advertisers and Stars Get Finer Film 
in Less Time... at Lower Cost! 


K & E—filmed three I-minute and one 2- 
minute commercials for Beech-Nut—including 
set-up, lighting, rehearsal, and shooting—in a 
single day! Had prints on the air on 20 stations 
across the country 7 days later! 


McCann-Erickson—shot two l-minute com- 
mercials for Nu Soft in just 1 afternoon! 


Westinghouse—set, rehearsed and shot a 
full 15-minute show in one morning—had final 
prints 48 hours later! 


Les Paul and Mary Ford — delivered 35 
5-minute shows for the Instructo Corpora- 
tion in just seven shooting days! 


George Jessel—shot three 14-hour films 
on a new show before two separate live audi- 
ences in just 1 day! 


YOU can get the same kind of results! 
AT YOUR SERVICE 


complete production facilities » cameras «+ 
technical personnel «+ fully-equipped stages « 
live audience theaters. At Your Option— 
direction + lighting + set-up + scenic design 
scoring « costuming « laboratory service and 


film editing. 
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ELECTRONICAM 
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Allen B. Du Mont Laboratories, Inc. 
Electronicam Division 
Executive Offices and Studio 


152 West 54th Street, New York, New York 11800 West Olym 
Telephone: JUdson 2-2590 : 


Telep 






WRITE OR CALL TODAY 
FOR DEMONSTRATION 


West Coast Offices 


ic Boulevard, Los Angeles, Calif. 
one: GRanite 7-4271 





FOUR TIME WINNER 
GOLDEN MIKE TROPHY 


The Radio-Television News Club 
of Southern California honors 
KBIG for the fourth successive 
year with its Golden Mike for 


“MOST CONSISTENT NEWS COVERAGE 
BY A LOCAL RADIO STATION.” 


KBIG NEWSCASTS 


keep you up-to-date on world, 
national, and local news through 





ERE RS AAAS i NRCP 


these gréat news services... 


ASSOCIATED PRESS + UNITED PRESS 
CITY NEWS SERVICE © SIGALERT 


Enjoy your favorite music all day 
every day on KBIG. And, keep 
your dial at 740 to keep up with 
the world through frequent, con- 
cise five minute newscasts. 34. 


KBIG 


The Catalina Station 
% ON YOUR DIAL + 10,000 WATTS 


If you sponsor KBIG News, 
YOU own a share in this 
Golden Mike. 

If you don’t, talk it over 
with your KBIG or Weed rep- 
resentative. 


6540 Sunset Bivd., Los Angeles 28, Calif 
Telephone: HOllywood 3-3205 





Nat. Rep. WEED and Company 


JOHN POOLE BROADCASTING CO. 











Personal Management 


JOHN GIBBS AGENCY 
1270 Avenue of the Americas 
New York 20, N. Y. 





PERRY LAFFERTY 


THIS PAST SEASON 
“ROBERT MONTGOMERY PRESENTS” 
“UNITED STATES STEEL HOUR” 
“NAME THAT TUNE” 


THIS SUMMER 
DEMOCRATIC AND REPUBLICAN 
CONVENTIONS for 
WESTINGHOUSE - CBS 
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[S THERE A SPONSOR IN THE HOUSE? 


Casey Peyson 
HOSTESS «+ MC - COMMERCIALS 


EXCHANGE — JUdson 6-6300 























—— The New Daytime—— 


JOHNNY CARSON 
SHOW 


CBS-TV 
Monday thru Friday 
2 P.M.—E.D.T. 11 A.M.—P.D.T. 












JOHNNY CARSON 
OK 


WILLIAM MORRIS AGENCY 


Participating Sponsors 


SIMONIZ—BEST FOODS 
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TOMMY 
LEONETTI 























GLENN 
TURNBULL 




















HANK 
SIMMS 


CAL GOODEN 


and the Orchestra 








WHIN-TV, | 


CHANNEL 13 
IT’S A SELLER'S MARKET, 
but we can give you 


the BIGGEST BUY yer! 


TIME: Now, while we're still new... 
with rates set to offer low cost per im- 
pression . . . choice availabilities are 
still open. 


PLACE: Huntington — Ashland — Charles. 
ton and Portsmouth Markets. The rich, 
prosperous, tri-state area of more than 
1,250,000 population conservatively meas- . 
ured from mail responses. é 


SCENE: WHTN-TV with the largest trans- 
mitting antenna in the world . . . 316,000 
watts of power for maximum effective 
coverage . . . a built-in audience of more 
than 200,000 sets . . . popular basic ASC 
network programs, outstanding local live 
shows and top-notch films 

ACTION: Get on our “bandwagon” and 
g-t-0-w with us! After only one month of 
maximum power, Channel 13 showed 
36.8% audience increase over the first 
audience report. 

CALL US: Huntington, West Virginia, 
jAckson 5-7661, or our representatives 
‘ Edward Petry & Co., Inc. 

’ wWi/44 
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TEXACO STAR THEATRE 
SATURDAY NIGHT—N.B.C, 








Mgt.: Wiillam Morris Ageney 


VARIETY 


Galleries, inc. 


FOR PROPS | 


Rentals and Sales of 
Furnishings and Decorations 
FOR TV, STAGE, FILMS, ETC. 


1871 B'way (near 62nd St.) 
Circle 6-0023—0024 



































ANNOUNCER - NARRATOR - ACTOR 
Management: MCA 








jim coy 


Registry: MU 8-5600 











— 











Wednesday. July 25. 1956 VARIETY 89 


~—_ 








<=>. CREATIVE PROGRAMMING 


41 East 57 Street « New York 22,N. Y.+ Plaza 1-0600 





449 South Beverly Drive + Beverly Hills, Calif. + Crestview 4-7357 
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BRYNA 
RAEBURN 


RADIO REGISTRY 
MU 8-6600 

















TEX ANTOINE 


and UNCLE WETHBEE 


11:10 PM 
WRCA-TV 
Monday thru Friday 
Brought to you by 
CON-EDISON 


AND 


OLOGY ENDEAVORS, Inc. 























officers and staff at CBC. 





It’s Been A Pleasure! 


As Musical Director 
of the “JACKIE RAE SHOW,” CBC-TV, Toronto, Can. 
It’s Been My Pleasure to Conduct and Arrange for 


Toni Arden Ella Fitzgerald Monica Lewis 
Polly Bergen The 4 Freshman Ella Logan 

Jackie Cain Dizzie Gillespio -—»«Micki Marlow 
Don Gherry Edyie Gorme rota 
Dorothy Collins June Hutton Mel Torme 

Alan Dean Teddi King Sarah Vaughan 
Billy Eckstine Roy Kral Margaret Whiting 


My thanks to the SPONSOR; "SUNBEAM," represented by ED. TRULFORD 
and the VICKERS BENSON AGENCY, represented by DEZ. HARDMAN and 
RON COLNETT. Also JACKIE RAE, FRANK PEPPIATT, NORM SEDAWIE, 


JACK KANE 





HERB SANFORD 


PRODUCER 


GARRY MOORE SHOW 


CBS-TV 















































MEL BLANC 
PPT THE sack BENNY 
b> <> Pe CTV SHOW 


WARNER BROS. 
CARTOONS 





TV ANIMATED 
COMMERCIALS 




















GREY LOCKWOOD 


NBC TELEVISION 
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maintaining 


a tradition 


of quality ... [ @ fl a = 


ANITA 


i 
we m 5 ~ 


s proudly present . .. 52 top-quality Feature Films . . . first releases from one of the great Hollywood studios... . 20th 

Century Fox ... starring top players including such actors and actresses as. . . Loretta Young, Joan Crawford, Charles 

Laughton, Paul Muni, Claudette Colbert and Frederic March .. . famous producers like Darryl! Zanuck, Elia Kazan, 

Alfred Hitchcock . . . and stories by such authors as Richard Llewellyn, John Steinbeck, Walter Von Tilburg Clark, and 

Frank Yerby .. . authors whose names appear on “best seller” lists regularly! These films cover the whole gamut of 

human appeals, to guarantee the wildest all-family audiences. They will help you build top audience ratings, sponsor 
participations and a new-high in sales and profits! 


HOW GREEN WAS 
MY VALLEY 
; with Walter Pidgeon, Maureen O'Hara, 
Donald Crisp and Barry Fitzgerald 


An. unforgettable story of Tove, faith and 
conflict... winner of six Academy Awards. 


THE HOUSE ON 
92nd STREET 


with Lloyd Nolan and William Eythe 


The story the headlines didn't dare reveal 
about the protection of the atom bomb! 
with Jeanne Crain and Cornell Wilde, 


THE OX-BOW 


| INCIDENT 
| with Henry Fonda and Dana Andrews 


E The tough, true, terrifying story of Amer- 
ica’s most ruthless manhunt...urged on 
by a woman's mocking laugh! 


THE 
BLACK SWAN 


with Tyrone Power, Maureen O'Hare 
and Thomas Mitchell- 


Over the seven seas, surged the woll-pack 
“ae and it took bold hearts to hunt it down! 


CENTENNIAL 
SUMMER 


with Linda Darnell, Jeanne Crain, 
Cornel Wilde and Walter Brennan 


The beloved best-seller bursts into Jerome 
Kern Songs. 


on the way to 
you from NTA... today! 


BOOMERANG 


swith Dana Andrews, Jane W yas 
and Lee J. Cobb. 


The vicious killer remains unfound...the 
savage crime remains unavenged...the 
story of the most brutal betrayal man ever 
got from woman! 


THE 
HOMESTRETCH 


with Cornell Wilde and 
Maureen O'Hara 


Love and adventure at the world’s gayest 
racing classice! 


A YANK IN 
THE R.A.F. 


| with Tyrone Power and Betty Grable 


> Authentic ale battles filmed over Ger: 
many, France and England... background 
for a tender love story! 


LIFEBOAT 


with Tallulah Bankhead 
and William Bendix 


Six men and three women adrift in « 
lifeboat with no law but the wild sea... 
written for Alfred Hitcheock by John 
Steinbeck, 


THE FOXES 
OF HARROW 


with Rex Harrison 

and Maureen O'Hara 
A man of violence and fascination out 
of an era that laughed at its own destruc- 
tion... from the best seller. 


BRIGHAM 
YOUNG 


with Tyr ne Power and Linda Darnell 


The story behind the heroie Mormon trek 
westward and the virile fighting man who 


THE STORY OF 
ALEXANDER GRAHAM BELL 


with Don Ameche, Loretta Your 8 
and H nry F nda 

In the deafness of the woman he loved 

he found the inspiration for his great 


achievement. 


FOUR JILLS 
IN A JEEP 
with Phil Silvers, Martha Raye 
a 1a Betty Grable 
The fun, songs and jove when Hollywoe 


lovelicst st take a furlough of entert 


ment to the front lines. 


OS 
~ 
<a 


FOOTLIGHT 
SERENADE 


with John Payne and Betty Grable 


= A story that steals into your heart with 


music that will set it singing. 


KISS OF DEATH 
with Victor Mature, Brian Donle: 


} 


& The story of betrayal that explodes in a 


manhunt unequalled in the chapters of 
violence and vengeance! 


ATIONAL LELEFILM ASSOCIATES, INC. 


60 W. S51H STREET © NEW YORK 19, N.Y. © PHONE: PLAZA 7-2100 © CABLE: NATTELFILM 


CHICAGO, ILLINOIS ROLLYWOOD, CALIFORNIA MONTREAL, CANADA MEMPHIS, TENNESSEE BOSTON, MASS. MINNEAPOLIS, MINNESOTA 
O13 HM. Michigan Avense 9721 Sunset Bivd. 1434 $0. Cotherine $1. 2605 Srerich Building Bretler Hotel Office Bvilding 1109 Currie Avenve 
Prone: Michigan 32-5568 Phone: Crestview 21-1198 Phone: University 6-9495 Phone: lechson 61563 Phone: Liberty 2-9633 Phane: Federel 8-7013 
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PETER ARNELL 


CREATOR AND PRODUCER 
of 


TELEVISION PROGRAMS 


Currently 
PRODUCER 


“HIGH FINANCE” 


CBS-TV 


Exclusive Management 


ASHLEY-STEINER, INC. 


Press Representative 


SOLTERS-O'ROURKE & ASSOCIATES 
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“TED STEELE. 


WOR Radio WOR-TV 


NEW YORK 
- 




















WLI 


RATING 


(8.2 PULSE) 


Highest in history of 
N.Y. Negro radio audience 
ratings — MARCH '56 


 WLIB has more Negro 
listeners than any other 
New York radio station 
—network or independent. 


 WLIB is the only station 
with studios in Harlem. 


Wd 
TOPs 


TALENT| 


If you want to sell the 
N.Y. Negro Market 


CALL ¢ WRITE ¢ WIRE | 


| wea 


HARLEM RADIO CENTER 


2090 Seventh Avenue, New York 27 
MOnument 6-1800 





























NATALIE CORE 


Fashion and Beauty Editor 


“HOME” 


NBC-TV 


Hostess for A & P 
“GUY LOMBARDO SHOW” 























CORT, STEEN 


VOICE OF FIRESTONE 


ABC-TV 
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DAVID BROWN 


PRODUCER 


PHIL LEVENS 


DIRECTOR 


“DOLLAR A SECOND” 
ABC-TV 
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: CAESAR’S HOUR 


RETURNING’ SEPTEMBER 15th 
SATURDAYS 9-10 P.M. 
NBC-TV 
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BILL 








NBC COLOR SPECTACULARS 
ERNIE KOVACS SHOW 


SNOOKY LANSON SHOW 


WENDELL 


Announcer 


WIDE WIDE WORLD 


TO-NIGHT (Mon.-Tues.) 


NBC-TV 





























RKO, Universal 


Geen ~2CONtinued from page 29 = 





dentally, it has already accounted 





but in the past the main accent has! are now under consideration. 
been on feature film selling to tv. | Metro, as soon as it gets its deck 
Universal, which currently is en- | clear of the problems involved in 
gaged in telecommercial opera- | merchandising its huge feature 
tions to the tune of about $2,000,- | backlog, is intent upon getting into 
000 a year, thinks it a natural move ithe telefilm act. To date, its only 


for two telefilm series, “Gangjon its part to get into the telepix | direct tv activity, has been “The 
Busters” and “Uncommon Valor,” | field. The timing and properties} MGM Parade,” which was some- 























THE TRAVEL STATION 





first in Radio for 


TRAVEL! 


Here is a quote from a letter received by 
WINS from SABENA’S Advertising Manager, 
Mr. Paul Andrews: 


“Our decision, in January ,to try WINS on a saturation basis was admittedly 
an experiment, 








“The results now speak for themselves, With saturation spots on WINS 
as our only appreciable addition to last year’s Spring advertising pros 
gram in New York, we recorded some startling results. For example, 
Washington's Birthday — five days after our spot program started 
with you—produced the largest telephone activity our Reserva: 

tions Office had enjoyed on any holiday in 10 years. 





“Add to this the number of direct bookings in which 
the passenger referred to WINS as his source 
of information, and you can appreciate 
our new enthusiasm for radio.” 


Z 


WINS, N. Y. 36. N. Y. 


ABC-TV after 34 weeks last sea- 
son, 
Republic Pictures subsidiary 


Hollywood Television Service has 
a number of telepix series to its 
credit, although a good deal of its 
activity has been devoted to mar- 
| keting the Republic feature back- 
log to tv. But a heavier telepix 
accent is geen if the projected 
Cantor, Fitzgerald & Co. deal goes 
through in view of the Coast fi- 
nancing house’s tieup with National 
Telefilm Associates. Cantor, Fitz- 


a large and important group of 
NTA stockholders, has been a 
source of financing for NTA’s fea- 
ture film acquisition. Unconfirmed 
reports have NTA moving into the 
Republic management group if the 
deal goes through. 





Warner, now accounting for 
|‘‘Warner Bros. Presents” over 
| ABC-TV weekly, is in the throes | 


of reorganization with 
| by the purchasing group, headed 
by Serge Semenenko, first v.p. of 
the First National Bank of Boston. 
But only last April, Jack M. War- 
ner, the son of Jack Warner, the 
current president of the company, 
announced the planned production 
of four telefilm series, plans which 
still are considered very much 
alive 
| Columbia Pictures’ Screen Gems, 
| the bellwether of the motion pic- 
| ture companies engaged in the tele- 
|} pix field and a giant in its own 
right, has alloted $1,000,000 for 
new pilots this fall. The tv sub- 
sid, which has set a record high of 
nine shows placed on the nets for 
the current season, expects to gross 
in the neighborhood of $16,000,000 
this year, $5,000,000 more than the 
previous year. The gross includes 
its feature film selling as well as 
its telepix activities. 
Twentieth-Fox’s TCF-TV, 
planning additional series for net- 
work airing, currently accounts for 
“20th Century-Fox Hour,” “My 
Friend Flicka” and “Broken Ar- 





the buyout | 


4 
now 


thing less than a success, going off | row,” the latter slated to bow this 


|fall on ABC-TV, with General Elec- 
itric picking up the tab. 





gerald, in addition to representing | 


Allied Artists’ subsid, Interstate 
Television, which wasn’t too 
cessful with its “Ethel Barrymore 
Theatre” series a number of years 
back, is cautious about reentering 
the field, but is studying the pos- 
sibility. 


‘Goldbergs’ Reruns Sold 


Guild’s “The has 
been firmed up for second runs on 
WABD, the DuMont station in 
N. Y. In the fall, Goodman's 
Noodles and an assn, of N. Y. deli- 


suce 





Goldbergs”’ 


|eatessen stores will alternate in 
the Thursday at 7:30 p.m, halt- 
hour in which the vidfilms have 





been playing. 

Old Dutch had the Gertrude 
3eug-starrer on its first go-around 
this past season. 





i CARL FISCHER 
ICONCERT HALL 


AIR CONDITIONED 


Ideal for: 

a’ TV REHEARSALS 
OFF-BROADWAY 
RECORDINGS 
READINGS 

¢ FILMS 
Convenient Location 


s Removable Seating 
Reasonable Rates 





— 


CARL FISCHER, Inc 
165 West 57th Street NYC * 
Plata 7-2027 





= 




















HOPE SANSBERRY 


Phil Silvers’ "Nell Hall" 
(Col's wife) 
MUrray Hill 5-3700 
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(3,100,000 viewers do every week) 


@ Created, written by and starring Don Herbert 
-  @ Produced by Jules Power 


@ Now in sixth consecutive year on the NBC-TV network 





@ Winner of Peabody Award for Best Network Children’s Show 
@ 100,000 copies of “Mr. Wizard's Science Secrets” sold 

@ 1,250,000 dilidven have seen the Mr. Wizard color film 

@ Originates in NBC-TV studios, New York 

@ Merchandised by Kagran Corporation 


® Seen regularly on 147 stations=——=4th largest NBC-TV coverage 
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under the Florida sun! 


Miami, the nation’s 25th market, will have a great, new VHF 
television station starting July 29th...WCKT, Channel 7. 


WCKT: CHANNEL 7 
MIAMI 








WBZ Checkout From 
NBC Radio to Have No 
Affect on TV Shows 


Boston, July 24. 

NBC-TV network programs will 
continue to be seen in the Hub 
over WBZ-TV despite ending of 
the station’s national radio pro- 
gramming, station officials said this 
week. Westinghouse will drop all 
NBC radio by Aug. 26. 

WBZ-TV says it has been as- 
sured by NBC that it will continue 
to be an NBC outlet. Daytime 
radio network shows were replaced 
this week with home originated 
programming featuring more music 
and news and sports with strong 
local pitch on WBZ. 

NBC evening and weekend radio 
network shows will continue to he 
carried until the August date, when 
all Westinghouse outlets affected 
switch completely to their own 
programming. 

Besides stations WBZ and WBZ, 
Springfield, KYW, Cleveland, 
WOWO, Fort Wayne, and KDKA, 
Pittsburgh are likewise affected, 
The move was dictated by mount- 
ing. losses in network program- 
ming, it was reported. 

New NBC outlet in Boston is exe 
pected to be named this week, 
NBC - Westinghouse negotiations 
have been underway quietly for 16 
months, it was understood, and one 
Boston station in the past showed 
interest in picking up NBC shows, 


PITT DISK JOCKEY 
CLEARED OF MURDER 


Pittsburgh, July 24 

Wally Dickson, parttime WJAS 
disk jockey and freelancer in radio 
here, was cleared of a charge of 
murder by a coroner’s jury in con- 
nection with the death of his wite. 
She had been shot twice, in the 
forehead and left breast, and her 
skull had been fractured on July 
9. The jury found that Mrs. Dick- 
son had been slain but re 
mended that Dickson go free 
cause the State had not presented 
sufficient evidence against him 
an inquest. 

Police had kept the deejay 
jail for nearly two weeks after t 
killing and the district attorney's 
office refused to grant him his 
lease on bail. Dickson is the 
father of two children, a son 
five and a daughter, who is two 
He held that he had been out on 
the town with two companions the 
night of the murder and came 
home to find his wife dead, 





Baldwin Helms WNOE 
New Orleans, July 24 
Bill Baldwin, formerly assistant 
manager of WRIT, Milwaukee, ha 
been named general manager of 
WNOE here Baldwin succeeds 
Steve French, who resigned aft« 
he purchased WBXB, Chattanooga, 
Baldwin was at one time wit 
NBC, Chicago, and WHO, KSO 
and KRNT, Des Moines. 
Martin McAuliffe, formerly pres- 
ident of the McAuliffe Advertising 
Agency here, has been appointed 





_ weer an . . ; commercial manager of 
NBIC BASI( | miut iSsif IN AFPILIA ik, of YLD BY NBC SPOT SALES preme Broadea sting Co , opel 
a | of WJMR-TV-AM-FM here 
_ 








Motion Pictures for Television and Industry 


Lalley and Love Inc. 


965 FIFTH AVENUE, New York 17, N. Y., ELdorado 5-1382 
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| “THIS IS YOUR LIFE” 


Ralph Edwards, Creator, | 
: Producer, Narrator 
NBC-TV Wednesday, ]0 P.M. E.S.T. 


“TRUTH OR CONSEQUENCES” 


Jack Bailey, Emcee 
NBC-TV Friday, 8 P.M. E.S.T. 


“IT COULD BE YOU” 


Bill Leyden, Emcee 
NBC-TV Monday through Friday 
12:30 P.M. E.S.T. 


es 


Available Immediately 
ot od © NO i | i: \ ©) 
“FUNNY BONERS” 
“FORTUNE UNLIMITED” 
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CORNING GLASS PYREX WARE 


CAMEO COPPER CLEANSER © WORKS, 


DITZLER PAINTS ° GENERAL BLECTRIC RADIO AND BLECTRONIC 


EQUIPMENT ° GILLETT8& RAZORS AND BLADES, UO; 8; AND GANADA 








° onic? 
peTRott 
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: 
H. J HEINZ SF VARIETIES . HOTPOINT ELECTRIC APPLIANCES 

i 
LINCOLN NATIONAL LIFE INSURANCE COMPANY ° MOHAWK CARPET 
a272cas . PFEIPFER’S BEER . PITT SBURGI: PLATE 
GLASS, PAINT DIviston , SUN-+M AID RAISINS 
HIRAM WALKER PRIVATE eure - TEN HIGH WHISKEY’ 


Jean Hagen, Ex-‘Spouse’ 
Of Danny, Still Loves 
Vidpix; Other SG Cegs 


Jean Hagen, who for the past 
several seasons has been Danny 
Thomas’ wife in the ““Make Room 


for Daddy” series, has been signed 
by Screen Gems to co-star with 
Steve Cochran in “The Menace vf 
Hastey Heights” for Ford Theatre, 

First program for the Ford 
Theatre, which moves to ABC-TV 
this fall, will be ‘Catch at Straws” 
with Ray Milland set as featured 
player and director. William Sack- 
heim will produce. The Jean Ha- 
gen starrer will be produced by 
Irving Starr from a Fred Bary 
screenplay. 

In another Screen Gems project, 
Phil Carey has been loaned by 
Columbia Pictures, to co-star in 
Herbert B. Leonard’s new series, 
“The 77th Bengal Lancers,” set for 
airing this fall over NBC-TV. 
Meanwhile, Mamie Van Doren has 
been signed as the first of three 
femme leads in Harry Sauber’s new 
series, “Girls About Town,” which 
will relate the comedy adventures 
of three girls to be known as “The 
Body,” “The Face” and “The 
Brain.” Mamie Van Doren .will 
appear as “The Body.” 








Enders 


=e «Continued from page 29 Qe 





pel of paint by subsidizing film for 
national distribution. Since then, 
Burroughs Business Machines has 
sponsored “Bombproof,” starring 
Walter Abel, and National Auto 
Dealers Association picked up tab 
for “Escape Route,” the first dra- 
matic, rather than documentary 
treatment of the Civil Defense 
problem. In addition to credit 
line, firms fall in line for indirect 
message of pix. Since films are 
distributed to every tv station in 
country, with public service aspect 
insuring use, indirect value to 
sponsor is assured. 

Currently in works is a new 13- 
week FCDA series, “Tomorrow To- 
day,” starring Herbert Marshall, 
with location in Washington. Also 
about to start production are two 
telepix for Excello Corp., makers 
of containers, to be narrated by 
Bob Considine. One, “Crisis,” the 
story of last summer’s Pennsyl- 
vania floods, will have Civil De- 
fense angles, The other, “New 
Story of Milk,” will be a straight 
industrial film. 

Enders, meantime, looking for 
new film fields to conquer, plans to 
branch into the entertainment 
field, with pilot films already in 
the can for a 39-week series of syn- 
| dicated pix. Also in the can, and 
for sale, is a Charles Goren series 
of televised bridge lessons. 

Entire operation, under super- 
vision of v.p. Robert Friénd, is a 
bonanza to local dramatic talent, 
all of whom must be members of 


'Sereen Actors Guild. 
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THE ERNIE KOVACS SHOW, NBC 


















































CAROL REED 


HAVE A HAPPY 


WCBS-TV | 


| 
| 
| 
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| 
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FRANK COOPER ASSOCIATES 
(1874-1956) 








X FRANK COOPER, Our Noble Founder 


“Our hand has never lost its touch" 


FRANK COOPER ASSOC 














New York Hollywood 
FRANK COOPER 
Ree potas FRANK COOPER, President RICHARD IRVING HYLAND 
17 East 54th St SY FISCHER, Manager JOEL COHEN 
New York _ 9145 Sunset Blvd. 
Hollywood, California 
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; schedule includes many other top | 
U. S. programs which have been | 
featured on the commercial net- | 
work during the past year. 
mong the programs dropped | 
from the schedule are “I've Got a | 
work, operating from Manchester. | originated in America. About 17% | Secret,” “Topper” and “Inner | 
It’s no secret that the A-R and/| of the programming for the coming Sanctum.” , 
ATV split cost both parties a great | season will be of foreign origin— 
deal of money and effort in the | mainly from the United States. ‘ i , 
Studio X 
Continued from page 22 





British TV Breach Healed 


Continued from page 22 




















rearrangement of schedules; had it! Among the new entries in the | 
persisted, it would have been vir- | program lineup will be the U. S. | 
tually impossible for either com-| panel giveaway game, “Do You | 
pany to hope to meet overheads. Trust Your Wife?” “Steve Dono- | 

The new networking schedule | van, Western Marshal,” “The Le-| station manager Bod Leder, di- | 
will go into operation from Sept. | gionnaire,” a CBS series filmed in ‘rected by Bob Smith and hosted 
17, almost a year after the launch- | Britain with Merle Oberon starred, | by John A. Gambling, is being of- 
ing of the London commercial out- |and a batch of Hollywood situation fered to the Mutual net from 10 
let. The fall line-up will include | comedies which are still in the ne- | to 12:45. Those Mutual affiliates | 
18 new series, several of which |gotiation stage. The complete | currently taking either a segment | 














or the entire program offered in- 
clude WNAC, Boston; WIP, Phila- 
delphia; as well as Mutual affiliates 
in Johnstown, N.Y., Dallas, Tex.; 
WilkesBarre, Pa. and Troy, N.C. 
A more detailed canvass of the 
Mutual affiliate count will be taken 
shortly. 

With “Studio X” taking care of 
its weekday and Saturday evening 
schedule, WOR is shopping around 
for a topflight deejay for the after- 
noon hours, the only remaining 
weekday period for which changes 
are planned by Leder. Despite 
the search, though, a possibility 
still remains that Dan McCullough, 
the current deejay on the station's 
afternoon pop music show running 
from 2 to 5, may continue in the 




















After 


you ve 


“PACKED ’EM IN 


with the BEST show you can 


Make sure you sell ’em with 
SARRA COMMERCIALS .. . 


the best you can get. 


— SARRA- 


SPECIALISTS IN VISUAL SELLING 


NEW YORK: 200 EAST 56th STREET 
CHICAGO: 16 EAST ONTARIO STREET 


TELEVISION 
COMMERCIALS 


PHOTOGRAPHIC 
ILLUSTRATION 


MOTION 
PICTURES 


in the BEST time slot you can get... 


get 


SOUND 
SLIDE FILMS 








contemplated new afternoon music 
show. 

Another addition shortly to WOR 
traffic and spot news reports will 
be the services of Bob Garrity’s 
“Flying Studio.” Garrity will join 
his former associates at WINS, 
Leder and Smith, on Fri. (27) at 
WOR. 








Weitman 


Continued from page 23 ew 





' Some of the peak grosses of the 
picture industry have been set dur- 
| ing the summer months.” 
|  Weitman deprecates the sluffing 
|off of that hot-weather three- 
month because of “ratings.” He 
thinks merchandising is a 52-week 
proposition and, regardless of rat- 
|ings, instead of “those tired reis- 
| sues or pilots which they didn't 
| dare show in midseason, why not 
| give some new talent its opportu- 
| nities? There’s plenty of talent 
| around. How do you think Law- 
| rence Welk and ‘$64,000 Question’ 
| happened—almost by accident be- 
| cause some geniuses just thought 
it’s one-to-fill. By the same token, 
| like the exhibitor who, despite his 
| flanne! - mouth yakatyyak abort 
| trite themes and ‘old stars,’ if you 
| give him a ‘new face’ he screams. 
|The hucksters are the same be- 
cause their sponsors, the bankroll- 
ers, want the top names. So this 
|is where we came in—‘what are 
| you gonna do for an encore?’” 
Weitman is working on the “new 
faces” theorem but looks to '58 as 
the time when he will have condi- 
tioned even some of his own col- 
leagues that the medium should be 
utilized as a spawning ground; not 
just as a never-ending Fort Knox 
to buy this or that latest Elvis 
Presley or whatever. 


Shows to Chi, S. F. 


Continued from page 23 =e 


en ne 
of the Democratic Convention 
(13). Show will return after its 
one-shot to New York. NBC-TYV’s 
“Home” will originate in part from 
the conventions, with Hugh Downs 
| reporting in from the sites with 
| interviews with two women dele- 
| gates which the show is following 
through the conclaves. 

On the straight-news side, the 
two morning anchor shows on both 
NBC and CBS, “Today” and 
|“*“Good Morning With Will Rogefs,” 
| will move out to Chi and S.F., as 
| will the evening news segment 
NBC’s “News Caravan” (John 
| Cameran Swayze) and CBS’ “Doug- 
las Edwards With the News.” On 
Columbia, Charles Collingwood 
will originate his daytime segment 
while Ned Calmer dittoes for his 
“Good Morning” news insert. Daly 
of course wiil originate his ABC 
news strip from both sites. Two 
similar public affairs shows will 
| Originate from the conventions as 
| well, NBC’s ‘“‘Meet the Press” 
CBS’ “Face the Nation.” 

sack on the entertainment side, 
Walt Disney will send his Mouske- 
teers troupe up to San Francisco 
for interviews with delegates for 
the ABC “Mickey Mouse Club.” 
while on ABC Radio, Don McNeill’s 
*Breaktast Club,” which origina 
in Chi and so will be on hand fo 
the Dem convention, will trek 
week of Aug. 20 to the GOP ses- 
sion in Frisco and originate there 

















and 





_Portland—Several local top ra- 
dio stations are having a big 
switch in personnel, Jack Moyes, 
program director at KPOJ takes 
over same spot at KGW (NBC oul- 
let). Bob Franklin vacates the p.o 
job at KGW and heads the ne 
casting dept. Hank Norton, KGW 
continuity head, to publicity diré 
tor. Dave Strauss from promotio 
at KGW to ditto at KEX. Stra 

replaces Curt Gutherie who 
KEX to take over post at Portland 
iGas & Coke. Jess Leonard also 
|left KEX recently to take over 
j}a.m, show at KGW and now ! 

moved in to work with Konnie ' 


AS 
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| Worth also. 

















WILBUR STARK-JERRY 











LAYTON, 


Television & Radio Productions 


270 Park Avenue, New York 


INC. 
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The American Society of Composers, Authors and Publishers 











‘T he Seal of the American 
Society of Composers, Authors 
and Publishers on music is 
a mark of distinction. It may 
only be used by members of 
ASCAP. It is the hallmark of 
the skilled professional 
whose talents create the top 
tunes of television, radio and 
records, the song hits of 
Broadway and Hollywood and 
the finest in the fields of 
classical and religious music. It 
is the seal of public approval. 

By means of a single 
ASGAP license the entire 
repertory of America’s 
foremost creative talent is 
made available to the 


users of music. 


575 Madison Avenue, New York 22, N.Y. 
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‘Disneyland’ 





— 


tain 12 hour programs, bringing 
the total up to 26 hours of “Disney- 
land.” There will be a two-part 


“Robb Roy” dramatization, one 
hour on Bonnie Prince Charlie, an- 
other on the “Great Cat Family,” 
one cailed “Tricks of Our Trade,” 
on animation techniques, and an- 
other simply entitled “The Park” 
(Disneyland Park). None of these 
can be particularly categorized as 








tte continued from page 21 gaesneennnsesseeD 


will be two “Donald Duck” hours, 
another called “Magic,” one called 
“Disneyland” (the catchall’s catch- 
all, so to speak) and a brace of 
“Goofy’s Sports,” being timed to 
match the Olympics in November. 

In addition to the first quarter- 
hour of the daily “MMC” being 
“‘Newsreel” there will be a re- 
furbished ‘“Mousketeers” from 
5:15 to 5:30 p.m., serials from 5:30 





Miller, an ex-“Our Gang” kid, and, 
of late, lyricist and director of 
Donald O’Connor’s tv’er. 


Disney, in blueprinting a hike in 
program values, upped talent 
charges for the 100 hours of 
“Club” programming from about 
50% over last season, to $5,000,000 
for the 52-week advertising parti- 
cipationists. There are nine quar- 
ter-hours still to be pacted. 





Troy, N. Y¥.—John Mounteer, 
former announcer-deejay on Al- 
bany and Schenectady stations and 
later associated with a Boston out- 
let, has returned to the area as 


























fantasy, and Cummings believes] and cartoons until 6 signoff. With program manager of WTRY. A 
that they all command adult view- | nine of the old “Mousketeers” and| Siena College graduate, he won 
ership. Also for next season] seven new ones in support, Disney |the Hearst international oratorical 
among the “Fantasyland” dozen, gave direction of that seg to Sid' contests at the age of 16. 
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Beginning September 14 


Will Be Seen One-Half Hour Earlier, 8 °.M., E.D.T., 


on 


190 TV STATIONS WEEKLY 


120 TV STATIONS ON NBC 
AFFILIATED NETWORK FOR GULF OIL, 
PLUS 70 SYNDICATED STATIONS 


WM. 
ENDIX 


Starring in 


“THE LIFE 
OF RILEY” 





| 
| 
| 








Inside Stuft—Radio-TV 


The biggest membership boost that Radio Advertising Bureau has 
gotten in some time came as a result of WNEW, the N. Y. station, 
which is one of the country’s leading radio indies, and WLS, Chicago, 
a major network station, signing up. 

Fifteen other stations have joined RAB in recent days. New mem- 
bers’ dues are helping the promotion org reach a goal of $1,000,000 
| to carry out operations under full steam. Org reports it is “near” 
i that total now. 





A third station rep organization has hired an outside flack house 
, to handle its publicity. Peters, Griffin, Woodward Inc. inked Robert 
| Bloch as a consultant and for “special project assignments.” 

The pace on station rep-flack tieups has quickened, with the second 
such deal having been consummated only three weeks agG@, when 
Petry & Co. hired Dine-Kalmus to handle publicity. Incidentally, 
Bloch left D-K to set up his own office only a few weeks earlier, 
The first deal was made some months ago, when Katz hired Bud 
Brandt's org to flack for it. 





When Walt Disney inserts the adventures of Johnny Tremain into 
“Disneyland” next fall, in an attempt to build another Davy Crockett 
bonanza, it won’t be the first time video has treated Paul Revere’s 
young apprentice. Robert Saudek, director of the Radio-TV Workshop 
of the Ford Foundation, ran a brief Tremaim vidfilm series on “Ex- 
'cursion” in 1953 when that stanza was beamed over NBC. 








Six of John Nesbitt’s “Telephone Time” chapters will be rerun dur- 
| ing August and September on CBS-TV. The first two of the reruns 
will be the first two programs in the series which got underway last 
April and were telecast before the full “Telephone Time” network of 


| allocation 


191 stations was completed. 


The Los Angeles Examiner is going heavily for tv advertising to ex. 


| ploit its typographical “new look,” and has inked Larry Finley to do 


a three-time weekly daytime show on KABC-TYV here, debuting Oct. |, 


Live telecast will be beamed Monday, Wednesday and Friday. 


Finley 


will host a variety and audience participation layout. 


rs 








Senate to FCC 


Continued from page 24 








mixture—as the only feasible solu- 
tion to the problem. 


Added to that was stronger en- 
dorsement, direct or implied, of 
deintermixture by various. seg- 
ments of the industry, notably by 
NBC which had been only luke- 
warm previously to the idea. 

In view of these developments, 
it’s felt, the Commission is in a 
better position to resist the oppo- 
sition which will surely come when 
comments are filed to its pending 
proceedings and_ the 
pressures, to which it yielded be- 


Now, with the Magnuson com- 
mittee report, in which such for- 
midable Republicans as Sen. John 


the Congressional support’ the 
agency can possibly expect—if that 
is what is wanted. 

While several members of the 
Committee were not in complete 
agreement with the report, none 
came out specifically against de- 
intermixture. Sen. William A. 
Purtell (R-Conn.) was inclined to 
continue the status quo. Sen. 
Thomas A. Wofford (D-S.C.) 
pressed conceren that the Commis- 
sion program might result in a 
premature loss of VHF service. 
Sen. Sam J. Ervin, Jr. (D-N.C.) 
urged the Committee to keep care- 
ful vigilance on the Commission's 
further moves. 


WRCA-TV Tint 


=e continued from page 23 


include installation of increased 
airconditioning facilities necesitat- 
ed by additional lighting for tint, 
plus changes in layout, ete. 
McFadden hopes the 11-hour- 
weekly pace can be stepped up if 
the color camera setup proves mo- 

















- 





W. Bricker (R-O.) joined, the alg | 
location plan has been given all} 


eX- | 


fore, are again applied by the af- | 
fected VHF applicants and permit | 
| holders. 








bile enough. Idea would be to 
take one camera off a show in the 
closing minutes and move it to the 
second studio, where it would 
start the succeeding show and be 
joined by the remaining camera 
when the previous show is over. 
It’s a standard technique for black- 
and-white telecasting, but color- 
casting involves lining up the cam- 
eras, and until some extensive test- 
ing is undertaken, the station will 
stick to the 11 hours. Final details 
of just which shows will go tint 
haven't been worked out yet. As 
to film shows, one factor that may 
make acquisition of tinted features 
easier is the fact that one of the 
two film chains will be a 35m unit 


‘Canadian TV 


Continued from page 22 











that the revenue from 
almost entirely offset. 

CBC staff was increased by 1,000 
to 5,022 during the fiscal year and 
the corporation paid about $10,600,- 
000 for talent almost three-quarters 
of it in direct fees and nearly 
$3,000,000 for scripts, music, per- 
forming rights. CBC paid around 
$150,000 to symphony orchestras 
These figures did not include 
Salaries of staffers. 

The report, tabled in the House 
of Commons, claimed that in the 
four years tv has been in exist- 
ence in Canada, high-quality talent 
had been so developed that it was 
easier to produce five shows now 
than one when it began. Canadian 
talent, it added, can now be de- 
veloped without leaving the coun- 
try. 


taxes was 





BROOKS 
3 COSTUMES 


3 West 6ist St., N.Y.C.-Tel. PL. 7-5800 








EVERY DAY 
ON EVERY CHANNEL 





















































Newly Recorded 


MUSIC LIBRARY CUES 


FOR FILM AND LIVE SHOWS 


Supplied by 


EDDIE TRUMAN 


MUSIC DIRECTOR 


“Matinee Theater’ — NBC-TV 
“Light for Today’ — KABC 
“Stairway to Stardom’ — KTTV 


Call HO. 4-0277 or OL. 4-3790, Hollywood, Calif. 
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In the production of TV Commercials, Advertising Agencies and their 
clients demand quality and service ... the two go hand in hand. To 
further assure both, Filmways has recently put ihto operation a com- 
pletely staffed Optical department and installed an Oxberry 35mm 


Optical Printer. 


The Oxberry printer, manufactured by the Animation Equipment Cor- 


poration of New Rochelle, New York, is equipped with all modern 


* 


Filmways also has motion picture 


rear-screen projection facilities 


and services in New York 


for commercial and program purposes. 








technological advances built into optical equipment today. Of par- 
ticular significance is the increased light output generated by the new 
lamp house. This additional light output means greater exposure for 


better results in optical negative quality...color and black and white. 


Both Editing and Optical departments, under one roof, mean better 


service and finer quality for your television film needs, 





241 WEST 54th STREET, NEW YORK 19, N. Y. © PLaza 7-1800 
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is television.” 





Hub TV Science Series 


Continued from page 21 








Topics will include: 
Common Sense,’ 
the Universe,” * 


“How Science 


and the Laboratory,” 
Scientific Imagination.” 
“My objective 


series on tv,” 


said, “will be to try to bridge the 


“Science 
Age of | public. 
Atoms Real?’ | to inform everybody 
“Nature 
“Role of | science. 


giving this} 
LeCorbeiller | the never 


Gerald Holton, associate 








| 


It is out of the question education, Harvard: I. 


It is all the more impor- cation, Harvard; 
associate prof of physics, 


| tant to find some way of making 
the American public a partner in, Bart J. 


unknown. 


physics and of general education, 
| Harvard; Leonard K. Nash, associ 
and | gap between the scientists and the | ate prof of chemistry and general | 


Bok, Willson prof of 
ending conquest of the | tronomy, Harvard; Harlow Shapley, 
The ideal way for that Paine prof of practical astronomy, 


a, 


|emeritus, Harvard; and Kirtley F 


Prof. LeCorbeiller will be joined | Mather, 
in the presentation of programs by 


4 


about the! Cohen, associate prof of the his- | 
/enuless intricacies of laboratory ‘tory of science and general edup- 
Sanborn C, Brown, 


prot of geology, emeritus, | SAG NEGOTIATING 
FOR GOTHAM EXTRAS 


Taylor ‘Stage 7’ Helmer Screen Actors Guild began nego. 


i tis pag tn | tiating late last week with the Ny, 
on Taylor, who’s gotten his di- ' a , —— 
rectorial feet wet in legit, staging Film Producers Assn. and indie 
the Coast version of “Anniversary producers for a new agreement on 
Waltz,” has been set by Four Star the N.Y. Extras Contract. The de. 
Films to debut as a telefilm direc-. mands are for parity with the re. 
tor on the “Stage 7” series. ; 
He'll direct “Family Affair,” 
starring Charles Coburn, to roll at 
RKO-Pathe this week. 


| Harvar d. 





cent Coast settlement, which gave 
SAG members there a minimum of 
$21.43 daily, a raise ot $2.08 over 
the old minimum. 



























HICKOK 


ot of Western Adventure! 


— CO-STARRING — 


Guy 


Sponsored Nationally by 
The KELLOGG Company 


Through LEO BURNETT Company 


FOR DETAILS WRITE:— 
5545 SUNSET BLYD., HOLLYWOOD 28, CAL, 


WM. F. BROIDY PRODUCTIONS 


Andy 


MADISON - DEVINE 













NOW! IN rrs 6th YEAR 


THE ALL FAMILY 
TELEVISION SERIES 


WILD BILL 


PY. America's Top Weekly Television Series 


HOLLYWOOD 3-6844 


WM. F. BROIDY PRODUCTIONS 


N.Y. branch is also asking for a 
five-day week, which is not guar. 
anteed under the old. extras’ pact, 
Latest negotiations cover both com. 
|! mercial and regular film produc. 
tion in the east. 








aaa Continued from page 26 ae 








the talent payroll has not exceeded 
| $500,000; any nighttime hour stan- 
} 

|za over a 200-show span would 
| have been committed to a payroll] 
of several million dollars.) 

The 42 weeks of programming 
is equivalent to better than four 
seasons of hour-long dramas in 
color once weekly and represent 
| 164 hours of tintcasts. A total of 
| 405,000 man-hours has been ex- 
| pended thus far in the series—a 
; conservative estimate based on a 
| servicing staff of 250 persons on a 
| 40-hour week (and not including 
| dramatic talent). There have been 
'8,500 color camera hours (both 
| dramatic and commercial program- 
ming), 
| “Matinee” has introduced a flock 
| of new writers to tv, many of them 
moving on to major showcases, as 
in the case of Speed Lamkin, who 
'is doing the Perle Mesta Story for 
“Playhouse 90" on CBS. This, of 
course, is exclusive of the wide 
range of w.k. writers utilized on 
“Matinee,” from Emily Bronte and 
| Charles Dickens to David Davidso 
'and Gore Vidal. Total dramatic 
talent utilized thus far—1,954 
cluding over 100 name stars). 

Approximately 5,050 costumes 
have been made or fitted for 200 
| programs. And the combined cast 
has consumed 3.920 gallons of cof- 
|fee since Oct. 31, ’55. 














HOUSE FOR SALE 


CUERNAVACA, 
MEXICO 


Two-story residence, adjacent Golf 
Course and Acapuico Highway. New 
—never been occupied. Four bed 
rooms, four baths. All services con- 
nected. 900-square meter garden all 
planted and well grown. $30,000.00 
For further Information, call or write: 
MRS. ALICIA DE BOTTON 
Jesus H. Preciado, +49-B 
Cuernavaca, Morelos, Mexico 
Telephone: 1902 














HOTEL 


off onquin 


59 West 44th Street 
New York ® MU 7-4400 


Preferred by people of the Theatre... 








100% Air Conditioned a 


























HARRY WISMER 


GENERAL TELERADIO 


TELEVISION: ‘GENERAL SPORTS TIME” sponsored by General Tire & Rubber Co. 
“BETHLEHEM SPORTS TIME” sponsored by Bethlehem Steel Co. | 
“THIS WEEK IN SPORTS” for International News Service 


RADIO: “General Sports Time”, Mutual Broadcasting System, 
Broadcasting major sporting events and special events over the Mutual 


Broadcasting System. 
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Ding Dong School 


and 


Parents Time 


with Miss Frances 


NATIONAL BROADCASTING COMPANY 
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Just Because It’s Culture It Doesn't 
Have To Be Solemn: Saudek Credo 


By GUY LIVINGSTON 


Cambridge, Mass., July 24. 

You can’t browbeat an audience | 
or discipline it into wanting cul- 
tural shows, Robert Saudek, pro- 
ducer of “Omnibus” and director 
of the TV Radio Workshop of the 
Ford Foundation, told the opening 
session of the three-day educa- 
tional tv conference at Harvard 
Summer School Tuesday (17). 

“Rather, they must be delighted 
and coaxed into it,” he said. “We 
must do away with the notion that 
all educational and cultural prog- 
ress has to be solemn. We must 
also throw aside that notion they 
can be undertaken by any per- 
former or teacher whsse ‘heart is 
in the right place.’ 

“Ty will be helped far more by 
talented performers who are not 
easily satisfied with their own per- 
formances and directors who t:y 
to interest large audiences in mac- 
ter of real value,” he pointed out. 

“The problem for educational tv} 
is how to turn ideas into programs 
of form and style that places them 
in the main tent.” 

He said educational shows, 
whether on commercial or educa- 
tional channels, need drama, intel- 
lectual curiosity, imagination, 
style, perspective, and even humor 
at times, but they don’t need “hard 
fisted teacher disciplinarians.” 

Saudek scored the FCC for “the 
slow motion ceremonial dance 
performed in Washington.” If 
there is any major reform needed, 
he said, it may be with the FCC, 
which he slammed for slowness in 
licensing the many available chan- 
nels, creating situations such as 
one current in Boston where one 
commercial channel is unused. 

Saudek revealed that “Omnibus” 
had four bogies to do away with 
and listed them: 

1. “Control of program content | 
by advertisers.” Program charac- | 
ter and circulation is all “Omni- | 
bus” sponsors concern themselves | 
with, he pointed out, they do not) 
have any say about specific con- 
tent. 

2. “Sacred dedication to arbi-| 
trary time limits of 30 or 60 min-| 
utes.” Omnibus, he said, is 90 
minutes long and sometimes has | 
one 90-minute drama; other times | 
two or three shorter features. 

3. “The practice of intcrrupting | 
the climax of a drama for the com- 
mercial.” 

4. “Concept that a certain se-| 
ries of programs must last for 52 | 
or 32 weeks or some other arbitrary | 
number.” “Omnibus,” he said, is 
able to have individual shows that 
run a series of two or three, de-| 
pending on how the material best 
divides itself. 

Biggest hurdle, he revealed, “has | 
been to overcome the notion that 
any program of culture and en- 
lightment is only for ‘squares.’ ”’ 

Edward Stanley, director of pub- 
lic service programs for NBC, said: | 
“No one would maintain the chief | 
responsibility of the printing press 
is to sell things. So it is with tv; 
the chief responsibility is to com-| 
municate ideas, All of us, on com- 
mercial and noncommercial chan- 
nels, have the responsibility to 
make tv the greatest possible value | 
to the American people. But, we 
cannot program only for the rela- 
tively small group that wishes to be | 
educated.”’ | 
Stanley: ‘Program Up, Not Down’ | 

Stanley added “NBC has a the- 
ory that nobody ever went broke 
overestimating the intelligence of 
the American people. We must 
constantly program up, not down.” 

Critic Gilbert Seldes waid ‘“‘no 
matter how good a program is, if 
you present it long enough, the 
people will like it. But if you do 
have to present it over and over 
agciin until people ‘get it’.” 

Audiences can’t create programs, 
but programs create audiences, he 
declared. ‘‘There ave tremendous 
numbers of people who will event- 
ually like and get used to the best 
things that managers of the pro- 
grams can give.” 

Harry K. Newburn, president of 
the Educational Television and 
Radio Center, said: ‘One of our big | 
problems is taking the educator 
into tv, using his ideas. Many of 
our differences and much of our 
hope are tied around the abiiity to 
better integrate those with tv and 
those with classrocm teaching ex- 
periences. Another big préblem is 
to get the people who deal with the | 
Substance of education to partici- 








; adults, ‘an 
| missed the mark, providing a dull 


pate in designing what goes out 
over the air. If we would do this 
a great majority of the teachers 


' would take a different look at edu- 


cational tv. But this wedding of 
the educator and the producer is 
something new and different. We 
need people of particular skills.” 

Prof. Leo Martin, formerly of 
Boston, now of Michigan State, de- 
tailed the big claims educational 
tv enthusiasts n.ade when lobbying 
to have channels reserved for them 
and raising money to build stations, 

“At present,” he pointed out, 
“most educational tv stations® are 
reaching ouvly from 1 to 3% of 
potential viewing auds. This is far 


below the hopes of the pioneers | 


and their expectations for the fu- 
ture.” 

He called for greater support, 
morally and financially, from the 
communities in which educational 
tv stations are telecasting to help 
the station management to improve 
their fare. 

“We must not forget the average 


age of educational stations is only | of Carl Duffield Sr. and Jr., is a} salute to the Maine sardine industry. 


Viewers some of the neatest ball- 
yard coverage in either league. 
Geared into the overall produc- 
/tion are the Sohio and Carling 
commercials. Here is one instance 
| where gasoline and brew do mix: 
| their common factor being top- 
notch quality production. Cartoons, 
song jingles, caricatures, and care- 





listening ease. Mark, 


FIELD AND STREAM 





association with Field 
Stream magazine) 


and 


15 Mins.; Saturday 6:45 p.m. 
CARLING’S ALE 
KDKA-TV, Pittsburgh 

New film series put together by 
Louis De Rochemont with Field 
and Stream magazine will be a 
natural for hunting and fishing 
enthusiasts. On the basis of the 
|preem quarter-hour, “Tobey and 
the Bird Dogs,” the quarter-hour 
stands a chance of keeping the 
attention, too, of a lot of people 
who don’t know about the great 
| ouldoors. 
| Although shot in color, telepix 
_are being shown here in black-and- 
white, and it’s easy to see where 
|the tinis would add considerably 
ito their effectiveness. Opener, 
\filmed on the Tyler, Tex., ranch 





fully-worded spiels all add up to) 


Producer: Louis de Rochemont (In | 


Director-Writer: Robert McCahon| 
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man fot standout reviews for his little-theatre performance in the 
lead of “All the King’s Men” First West Coast newsman to 
“Strike It Rich” was San Francisco News’ Geotge Murphy, who planes 
to New York Aug. 1 for tv show and who is even more delighted by 
the prospect of $500 in U. S. bonds—his second child’s due shortly, 


[IN PHILADELPHIA .. . 


Republican and Democratic Convention delegates from Pennsy]. 
_vania, Delaware and New Jersey got briefings this week over two 
closed-circuit sessions held at the WCAU-TV studios. They were 
given a full report on radio and television coverage for big events 
. .- The Penna. Dept., American Legion cited WIP and Sam Serota, 
special events director, and Wendy Phillips, WIP’s women’s director 
for outstanding service during their convention here last week . . , 
Eddie Roecker, Philadelphia baritone, and frequent guest on WFIL-TV 
is starring in “Annie Get Your Gun” with Gizele MacKenzie, in 
Kansas City summer playhouse ... A new series of debates by Phil. 
adelphia college students is being aired over WRCV, NBC outlet, on 
Sundays at 2 p.m. ... Gene Milner, WIP’s Dawn Patrol navigator, 
is a proud papa for the eighth time. His second daughter . . . Charlie 
Shaw, news director for WCAU stations, and George Lord, WCAU’s 
| Special events director, will cover both political conventions. 

| 


‘IN BOSTON... 


| 
| Bill Buchanan, radio-tv editor of the Boston Daily Record, cele. 
| brated his third anni as disk jock on WVDA this week by featuring 
| standards most requested on his show since 1953 ... Duncan Mac- 
| Donald devotes her entire “Yankee Home and Food Show” on WNAC 
| and 27 Yankee stations from 1:15 to 1:40 p.m. Wednesday (25) to a 
Guests are veeps of the R. J, 








two years. It is significant that al-| fascinating account of the part bird | Peacock Canning Co., Portland, and a ship to shore confab will be 


most every large city where a VHF 
channel is reserved for education 
has a station now on the air or one 


being built. About $50,000,000 has | 


already been put into educational 
tv movements nationally and local- 
ly, this is in spite of claims some 
years ago that money could not be 
raised Another achievement of 
educational tv is that it can render 
respectable service for a whole 
year for the cost 

network spectacular.” 








Tele Reviews 
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| in terms of the occupations and the 


people who have made it great. | 

In the preem, the story of rail- 
roading is told. It’s practically 
straight exposition with the use of 
some props. Adam Friendly, as 
played by Cameron Andrews, is a 
sort of an Arkansas Traveler type, 
a role which isn’t sufficient by it- 
self to maintain the needed level 
of interest to get across the mes- 
sage, What is needed is some inter- 
action and drama on stage, and an 
upgrading in the quality of An- 
drews’ script. 


The setting is a backyard, sup- | 


posedly of Adam Friendly, where 
a group of children appear and 
disappear without much rhyme or 
reason. The kids sing ‘‘Working on 
the Railroad” rather listlessly, but 


| pick up with a more spirited rendi- 


tion of “Casey Jones.” The story 
of railroading could be an exciting 
show for children, as well as 
but this programmer has 


sequel to “Read and Go Seek.” 
Both programs are being pro- 
duced by the station’s public affairs | 
department in cooperation with 
the N. Y. Board of Education, and 
are serving as summer 
ments for “On the Carousel,” 
presented in association with the 
board of education. Horo. 





CLEVELAND BASEBALL GAMES 


With Jim Britt, Ken Coleman 
Producer: Clay Dovp 
180 Mins.: Sat. and Sun. 
SOHIO, CARLING BREWING CO. 
WEWS, Cleveland 
(Lang,. Fisher, Stashower, 
(McCann-Erickson) 

The Cleveland Ball Club, which 
two years ago started a no-tele- 
casting at-home stand, this year 
reversed its stand to permit a total 
of 60 telecasts including at home 
weekend games, 

Handling the microphone chores 
are the veteran team of Jim Britt 
and Ken Coleman; two topnotch 
professionals whose savvy and 
know - how . reflect the keen 
insight both spielers have parlayed 
into the quality relationship of de- 
scription and reporting. 

Camera-wise, the at home four- 
camera crew under Ernie Sindelar 
move with deftness and technical 
skill. Of the four cameras, manned 
by Al Varga, Roy Willard, Harry 


' Reeves and Ed Cervanek, two are 


located on the lower stand on the 
first base side of the field, one cov- 
ering the home plate and third 
base area, the other offers a direct 
view of double plays, with key em- 
phasis on second base. The other 
two cameras are in the upper 
stands, behind home plate and in 
front of the press box. Clap Dopp, 
who triggers the camera move- 
ments, is one of the veterans of 
baseball telecasting, and the en- 
tire production is geared to give 


of one big) 


replace- | 
also | 


dogs play in quail hunting and 
| When the pointers sniff out a covey 
and come to straight attention, 
there’s even an excitement and 
beauty about the footage. In par- 
ticular, though, and a likely lure 
for kiddies as well, Robert Mc- 
Cahon opener is built around a 
striking collie named Lassie who 
keeps the pointers on their toes 
and also rounds them up when they 
threaten to wander off at the end 
of the hunt. 


McCahon, who wrote as well 
as directed “Tovey and the Bird 
Dogs,” 
gimmick for his narration. It’s 
apparently being spoken by the 
collie, who explains each step the 
hunting party takes from the time 
they set out to bag quail until 
they’re on the way home again. 
Holt prexy Edgar T. Rigg was tech- 
nical director on the Field & 
Stream series. 


Photography is clear and sharp; | 


the dialog is to the point and if 
future episodes are as interesting 
and informative, Field and Stream 
is in. Sponsor, Carling’s is con- 
tnibuting a nice assist in refraining 
from breaking in during the pic- 
ture itself for a commercial. The 
plugs come only at the beginning 
‘and the end. Cohen, 


| 


|ERNIE SIMON SHOW 
With Janet Pilgrim, guests 
Producer-Director: Richey Victor 
45 Mins.; Mon.-thru-Fri., 11:15 p.m. 
PARTICIPATING 
WBKB, Chicago 

This late weeknight strip has 
|been a WBKB ttrouble spot both 
rating and revenue-wise since the 
no-holds-barred gabber Tom Dug- 
gan exited last winter. Latest 





installed in the 45-minute 
with an interview-talk session that 
appears the best bet to date to 
revive some interest among the 
| nocturnal dialers. 


a seemingly inexhaustible supply 

of old and new gags for every occa- 
|sion, and when he’s hot he can 

project a lot of infectious hilarity. 
| He’s an experienced hand at con- 
| ducting an interview and on stanza 
seen (11) he had a productive bar- 
bering go with composer-arranger 
| Nelson Riddle and an exec from 
|the Anti-Cruelty Society. 
| Less successful because he ob- 





| viously was out of his depth was | 
the attempt to lard the show with | 
“sensational” sparks | 


{some of the 
| that was Duggan’s forte. This over- 


built bit had Simon predicting that | 
reform-ori- | 


Robert E. Merriam, 
ented Republican, would be given 
the state auditor slot on the GOP 
|ticket in place of Orville Hodge, 
| who's in political hot water. 
not the kind of stuff that comes 
easily or authoritatively from a 
performer whose stock in trade is 
comedy. 

| Window dressing is supplied by 
ithe current Gal Friday, Janet Pil- 
| grim, who works the telephone for 
'the viewer’s queries and helps the 
headman read his -ail. It’s at this 
freewheeling chit-chat that Simon 
is at his best and he came off with 
several nifties that were real fun, 

Dave. 





Columbus—John Anthony Dee- 
gan has been hired as a newscaster 
by WLW-C television here. Dee- 
gan, a native of Canada who is 
now a naturalized U.S. citizen, 
took over his job at the local NBC 
affiliate station Monday (23). He 


will be seen on early-evening and 
late-evening news shows, 





has hit upon an engaging | - 


switch has handyman Ernie Simon |} 
block | 


Simon is a facile ad libber with | 


| featured ... Fred B. Cole, WHDH disk jock, elected a veep of AFTRA 
|* . . Lawrence Q. Lawrence, former WCOP disk jock, now platter 
| Spinning for WBMS .. . Gus Saunders disk jock show on WNAC 
| featuring guesis from the strawhat circuit . . . WEEI’s traveling re- 
| porter, Priscilla Fortescue, taping interviews with film and stage 
| personalities in the area for summer appearances , ... Sherm Feller, 
WVDA disk jock, introing a campaign for funds for kidney trans- 
| plant research , . . Marjorie Mills interviewed reps of John Wagner 
|& Sons, Philly, oldest U. S. spice importers, on her WBZ-WBZA 
program, 7 


IN CLEVELAND ... 

| Plain Dealer radio-tv editor George Condon on New England hiatus 
. Stan Anderson, Press radio-tv editor, and Tom O’Connelli, Plain 
| Dealer radio-tv columnist, back from vacations .. . Bill Randle 
| weekly tv show renewed for another stint on WEWS... Virgil Wolff, 
WSTV, now with KYW-TV sales Deejays Norman Wain, Bill 
Gordon and Joe Finan pacted for Industrial Electric new store opens 
ing hoopla . . . KYW’s Ed Wallis, Janet Byers and Alan Bautzer 
back from Westinghouse New York promotion confab ... Tom Gava- 
| gin named KYW flack . . . Charlie Roberts emceeing WGAR’s “After 
| Dark” disk show for two hours until 1 a.m. signoff . Al Odeal 
|leaving KYW for WRCA film buying post ... Len Auerbach tormed 
| Sales rep agency for 18 Ohio stations including WILE, WMVO, WCHO, 
WERE, WONW, WLEC and WBEX .. . Carol Browsmer, ex-WERE, 
now with J. Walter Thompson, in town for visit . . . Cleveland Press 
cartoonist Bill Roberts doing series of spot drawings for WEWS... 
WERE’s Louise Winslow and Walt Henrich have SRO on their Pitts- 
burg “show train” with 600 seats sold. 


IN PITTSBURGH .. . 


Albert F. (Rex) King, formerly with Pittsburgh Outdoor Advertising, 
has joined the WSTV-TV sales staff ... Betty Jean Baudino, daughter 
of ex-KDKA manager Joe Baudino, now repping Westinghouse Broad- 
|casting in Washington, engaged to Richard Ryan Bigley of Grosse 
Point, Mich, . . . Dick Dreyfuss, Channel 2 film editor, and his wife 
and son to Presque Isle, Me., for two weeks. Mrs. Dreyfuss’ family 
lives there . . . Jean Cavalo, who was a disk jockey on WARD-TY in 
Johnstown, has gone to New York to model for John Powers ... 
Pat Kiely, who does daily “Woman's Angle” program on Channel 2, 
and her husband, Ed Kiely, publicity director for Pittsburgh Steelers’ 
pro football team, have bought a new home in Point Breeze section . .. 
| Al Nobel, KQV deejay, leaves in two weeks for Miami Beach vacation. 
His wife, Vera, is already there $ . . Local thrush Eileen Rodgers set 
for “Stage Show” program Saturday night ... Jimmy Musray, general 
manager of KQV, and his wife and daughters are vacationing for a 
week at the Bedford Springs Hotel. 








Television Chatter 











& 


It’s | 


New Yerk 


Roger Bowman subbing for va- 
cationing Ray Forrest on WRCA- 
TV’s “Ask the Camera” , . . Edith 
Adams & Ernie Kovacs join to- 
night’s (Wed.) “I’ve Got a Secret” 


Steve Allen on 
Broadway sign .., 
production assistant at Goodson- 
Todman, off to the Coast for 2 
month’s vacation... Milt Kamen 


its huge 47th 
Adraia Koe, 


|of ‘“Caesar’s Hour,” having wound 


panel, while Don McNeill subs va-! 


cationing Garry Moore as moder-| 


ator .. 
assistant pubrelations director, for 
Madison Square Garden, joined 


. Kenneth McKay, former | 


| 


CBS-TV as sports publicist, a new | 


| post The Platters, Mercury 
recording combo, guest on the Ed 
Sullivan show Aug. 12 


Gardner, secretary to WCBS-TV 


| story “The Day of the Hunter” 


Lois | 


program director Hal Hough, mov- | 


ing to the national edition of TV 
Guide as a program news writer 


last stanza—appeared on the Russ 


over the weekend, 
a performance of the off-Broadway 
“Uncle Vanya” ... Frank Shake- 
speare Jr., WCBS-TV general sales 
manager, off for a two-week busi- 
ness trip to Chi, L.A. and San 
Francisco ... Marion Marlowe will 
represent the tv singers division 
of an entertainment committee be- 
ing formed to welcome Italy’s Car- 
abinieri Band of Rome, which ar- 
rives for a national tour Oct.3... 
Admiral Corp., which beught heav- 
ily into “Today” and “Tonight,” 
will feature Dave Garroway and 








up a run at the Village Vanguard, 
proceeds to the Gateway Tent 
Theatre in Asbury Park for 43 
weeklong stint in “Wizard of Oz” 
starting Aug. 7... Nicholas E. 
Baehr set to adapt John and Ward 
Hawkins’ upcoming  Satevepost 
ior 
Kraft ... Dennis Ball spending the 
next two months in Italy, the na- 


tive home of his forbears. While 
there, he’ll test for an American 
movie to be made in Italy. He was 


accompanied by his father, Frank 


.. . Lori March had a busy week | Ballabio. 


ABC-TV’s new assistant mana- 


Morgan show and “Camera Three”’ | ger of co-op programming is Theo- 
“Modern Ro-|dore Grant... 
mances” weekdays and didn’t miss| Nini Saidinberg plans an October 


MCA-TV staffer 


wedding with Monte Baier, a non- 
tradester .. . Jack Kirk to WABC- 
TV sales and Barrett Geohagen, 
lately WPIX, to take care of the 
station’s political sales unit .. - 
Jan Murray’s production associate 
on “Dollar a Second,” Janet Spen- 
cer, recuperating from appendec- 
tomy at University Hospital . .- 
Ann Howard, former Benton °¢ 
Bowles casting director (until 
July 1) clarifies a point: she’s a per- 
sonal manager now, not a “talent 
agent” 
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Kanaga Sees $300,000,000 Disk Gross; 
Rock'n’ Rollers Now ‘On Way Down 


Hollfwood, July 24. 

Record industry is heading for 
an unprecedented $300,000,000 
gross this year, but rock ’n’ roll 
will account for a smaller share of 
the take than last year, according 
to Lawrence W. Kanaga, RCA Vic- 
tor veepee and general manager 
who was on a trip here last week. 
Figures for the first half of the 
vear indicate the industry will top 


jast year’s $250,000,000 gross by at | 


least $50,000,000. Kanaga returned 
to New York over last weekend 
(21). 

Kanaga said that rock ’n’ roll is 
“on the way down” and added 
there is a noticeable trend toward 
“simple, beautiful” music. In- 
creased sales thus far are attributed 
to an increasing teenage popula- 
tion, the hi-fi craze, new merchan- 
dising ideas and decreased prices 
on both singles and packages, 

Teenage population, now esti- 
mated at 21,000,000, is increasing 
at the rate of about 1,000,000 an- 
nually, he pointed out, and the 
teenagers are heavy purchasers of 
pop disks. Pops, he added, now 
account for about 75-80% of the 
total record sales. 

Television, Victor exec reported, 
has actually turned out to be a 
boon to the disk biz rather than a 
threat. It has helped create in- 
terest in music and is credited with 
boosting sales in the last few years. 

Kanaga, in listing the growth of 
package sales, commented on the 
increasing impact of “mood” al- 
bums. He was asked if the growth 
in this field might not eventually 
reach a point where repetitive ma- 
terial might limit sales. He turned 


Continued on page 112) 





Schirmer Revival 


Kick Via Olman 


{be Olman is swinging back into 


acuivity via a tieup with the G. 
Schirmer publishing house. The 
former veepee-topper of the Big 
Three Robbins, Feist & Miller) 
fin zed a deal with the Schirmer 
fi ist week in which he’ll under- 
take extensive revival campaign 
in the fields of records, tv, pix and 
radio of the standards in the pub- | 
bery’s catalog. 

The tieup will not conflict with 
Operation of his recently formed 
ASCAP publishing firm, Abe Ol- 
man Musie, Current plug in the 


Olman firm is “Dreamer,” waxed 


by the Four Aces for Decca. 
lt} e 


be kicked off immediately.  Al- 
re earmarked for new disk ac- 
“Allah’s Holiday,” “Sym- 

| \uf Wiedersehn” and 
“Perfect Day,” among others. The | 
hirmer catalog includes’ the 
works of such ASCAP composers | 
as Sigmund Romberg, Rudolf 
Friml, Victor Herbert, Oley Speaks 


and Carrie Jacobs Bond. 


DGG WRAPS UP SESSION 
WITH LENINGRAD SYMPH 


Hanover, July 24. 
€ Deutsche Grammophon Ge- 





Bt alt (DGG), German diskery 
n recently wrapped up aj 
r ling session with the touring 
Leningrad Philharmonic  orches- 
= the orch, latest in the series | 
z recent Russian cultural imports, 
‘axed the Rachmaninoff Sym- 
peony during the stopovers in 


“rin, Hamburg and Vienna. 

we acee Records, which distributes 
the DGG line in the U. S., will fit 
/@ Leningrad Philharmonic disk 


into ; 4 
nto its releasing schedule in 
America. 





MGM BUYS INDIE SIDE 

Mar Fort Worth, July 24. 

Pages Robinson, a local secre- 

raoid has recorded “Hurt Me,” a 

. Written by Jerry Freeman. 
Was waxed on the Lin label at 
ainesville. 

MGM picked it up and took an 


opt 
Puen on her recording contract. 


Schirmer revival push will | 


+ 
~ 





Wax in Your Beer 


| The Budweiser jingle is the latest 
| to be turned into a pop song un- 
|der the title of “Where There’s 
Life” and has been cut by George 
Cates for Decca. 

Cates wrote the pop version in 
collaboration with Russ David and 
Northern Music, a Decca subsid, 
| is publishing. 


RCA Spearheads 
Big Buildup For 





Although RCA Victor is now the 
only disk major issuing prerecord- 
|ed tapes, the other companies may 
| be getting in shortly. The tape 
| market has been growing steadily 
/and sales of the prerecorded reels 

for Victor have been more than 
| satisfactory. 

Victor has now geared its new 
| plant in Cambridge, O., for the 
| manufacture of machines to handle 
stereophonic tapes. Stereo tapes 
are remarkedly superior in sound 
'to conventional disk recordings 





| and have been appealing to the hi- | 


fi fans despite their high prices, 
ranging up to $14 per work. The 
cost of the raw tape has been the 
|chief factor in the high price 
| structure. 
| Victor recently began operating 
i its Cambridge plant for the manu- 
facture of a tape machine of its de- 
| sign. Previously, Victor machines 
| were supplied by the Wilcox-Gay 
| company. Tape machines 4re 
handled through Victor’s radio- 
phonograph division under Jim 
Toney. 
| Several 





independent companies 
have also been active in marketing 
prerecorded tapes for the past few 
years, using catalogs of various 
longhair labels. Other majors, 
meantime, have been waiting, 
watching and experimenting with 
their own tape programs, 





‘Love’ a Many-Subpoened 
| Thing as Italian Cleffers 
Amass Plagiarism Suits 


Rome, July 17. 
A complicating factor has en- 
tered the of Nino Ravasini, 
who recently charged in court that 
the pic title song, “Love Is A 


case 


ized her tune. 

A second Italo tunesmith, Cos- 
tantino Ferri, has now in turn sued 
Ravasini, citing “priority of com- 
position,” and claiming that “Music 
|in Venezia,” the song that Ravasini 
| wrote in 1947, and which he claims 


Thing,” was: actually a Ferri com- 


Stereo Tape 


Many Splendored Thing” plagiar- 


} 





position titled “Titolo Affettuosc.” | 


Ferri claims he merely agreed to 


let Ravasini use his material in the | 


composition of “Music in Venezia,” 
| but that he retains rights. 


Both Ferri and Ravasin{i are 
using the same lawyers. Sammy 


Cahn and Jule Styne are the U.S. 
| writers of “Many Splendored 
| Thing.” 





Versailles Cleffers 


| writers. 


Sign With B. F. Wood Co. 


Jane Douglas White, composer, 
and Syd Shaw, lyricist of the score 
for the Versailles, N.Y., nitery 
“Fashions in Rhythm” show, have 
signed up exclusively with B. F. 
Wood Music, a subsid of Mills Mu- 
sic. Show was their first collab- 
oration and they now plan to work 
together as a team, 

Shaw has also directed the nitery 
show, which is expected to go on 
‘tour in the late fall. 








DEEJAY SPINS 
ADOST PIX 8.0. 


Fear that Hollywood’s romance 
with title theme songs would cool 
off hasn’t been borne out. The 
fact is that it’s blossomed to such 
proportions that pic producers are 
beginning to stretch a point to get 
that title song inserted somewhere 
in the film. 


Latest rash of the pic-song tie- 
ins was sparked by the themes for 
“Picnic” and “The Man With the 
Golden Arm,” which were turned 
into clicko wax properties. And 
in the current batch, the theme 
from “The Proud Ones” seems to 
be edging into the hit brackets 
via Nelson Riddle’s Capitol slicing. 

Film producers are hot for that 
disk plug because of its importance 
as an advertising and selling force. 
They're willing to gamble on a 
tune even if it doesn’t develop into 
a hit, figuring that the spins it does 
rack up on the deejay turntables 
and jukeboxes are just so much 
more velvet for their overall pub- 
licity package. And since a lot of 
tall coin is marked down for the 
advertising and publicity budget, 
it’s become an easy way for the 
disk artists and in some instances, 
the artists & repertoire men,- to 
pick up extra change for putting 
the tune into the groove. 

In order to insure a record by a 
top artist, the companies are also 
shelling out coin for the disker to 
sing the title song on the pic’s 
soundtrack. Of recent vintage in 
this category fall Perry Como with 
“Somebody Up There Likes Me,” 


‘The Four Lads with “Bus Stop” 


Fair Lady Tops 
300,000 In Store 
Sales: Club Extra 


At the present sales rate, Colum- 
bia’s original cast version of the 
current Broadway legit musical, 
“My Fair Lady,” is bidding to be- 
come one of the top album best- 
sellers of all time. “Lady” has 
already topped 300,000 in sales 
through regular retail channels 
and is still going strong. 

In addition, Columbia has moved 
a great quantity of “My Fair Lady” 
albums through its disk club op- 
eration. Col execs have refused 
to disclose any figures with respect 
to its club, but execs at the other 
major labels concede that with a 
hot album property, the club can 





|move one specific platter at a tre-| 
| mendous pace, 





CLEFFER VS. BMI SUIT 
TO LAY OFF IN AUGUS 


The examinations before trial, 
which have been going for about 


Remar > a |two years in the suit of ‘the 33 
was copied in “Many Splendored | ascAp songwriters against Broad- 


| cast 


Music Ine. and the broad- 
casters, will knock off during ‘Au- 
gust. Both sides agreed to take & 
vacation from the question-and-an- 
swer routine in which the plaintiffs’ 
attorney, John Schulman, has been 
currently grilling the disk and net- 
work execs. 

Suit is based upon the plaintiffs’ 
allegation that a conspiracy exists 
between BMI and the broadcasters 
to discriminate against ASCAP 
The plaintiffs are asking 
for $150,000,000 in damages and 
divorcement of the broadcasters 
from their ownership of BMI, 





Scopp to Coast 

Mickey Scopp, exec veepee of the 
Big Three Music Corp. (Robbins, 
Feist & Miller), heads for the Coast 
Saturday (28) to visit firm’s branch 
offices. He'll be accompanied by 
Ed Slatterly, professional depart- 
ment coordinator, 

They’ll remain on the Coast un- 
til Aug. 8. 


PIC TITLE TUNES IN NEW WHIRL 











Everybody's Doing It 


Beverly Joan Cherner, former 
secretary to Decca publicity chief 
Mike Conner, is now doing it her- 
self, She’s organized a new disk 
label, Beech Records, and has hit 
the market with a coupling ef Eddy 
Thomas on “Hot Tears” and ‘Four 
Bare Walls.” 

She says: “We may be Johnny- 
come-latelys but we're not babes in 
the woods.” 


Lou Levy Buys 





Music Catalog 


Lou Levy’s Leeds Music Corp. 
has acquired some 4,000 copyright- 
ed songs, plus rights to folios, 
from the late Bob Miller Music 
Corp. (ASCAP) and his BMI-af- 
filiated sister firm, Main Street 
Songs Inc. The prolific author of 
country & western and kindred 
folk tunes has an involved estate 
which embraced clearance with 
two former wives, Lisa Marino, an 
office exec, to whom the first wife 
left a share in the companies; 
brother Harold Miller; attorney 
Benn Starr, executor of the Bob 
Miller estate, five other law firms, 
which ranged from Memphis to 
Nyack, N. Y., in geographical lo- 
cation. 

Because of the complications, 
attorney Julian T. Abeles (& Bern- 
stein), who handled the deal for 
Levy (Leeds), insisted on a part- 
cash and part-deferment deal, to 
protect his client if any other 
claims eventuated. The 








Late Bob Miller 


Majors Sight ‘Flying Saucer’ Takeoff 
On Hit Platters; Cry ‘Pirates Ahoy’ 


+ The Music Publishers Protective 


Assn., through its trustee, Harry 
Fox, has retained copyright expert 
Julian T. Abeles (& Bernstein) to 
proceed against Luniverse Records 
on a two-part “crazy novelty” (so 
billed on the label) which is called 
“The Flying Saucer.” It simulates 
excerpts from sundry platters in a 
man- from -outer-space approach 
but, alleges Abeles, there are in- 
fringements on songs and also in- 
fringements on recordings through 
allegedly unauthorized usages of 
these excerpts. Understood that 
the diskeries as an industry, are 
all interested in the economic out- 
come of this proposed action. 

Meantime “The Flying Saucer” 
has been getting wide national dis- 
play and sales. Buchanan & Good- 
man are the billed recording art- 
ists, also the accredited authors, 
and Luniverse Music is the copy- 
right owner of the “property” in- 
volved. 

Abeles says Alpha (which dis- 
tributes other independent labels) 
is the distributor and that the plat- 
ters are being pressed at several 
plants. 


Alleged infringement on some 
19 items, culled from other record- 
ings and/or tunes utilized without 
royalty, is the basis of attorney 
Abeles’ proposed legal action. 

The record companies are also 
interested because of alleged sim- 
ulations, recreations or actual in- 
tegrations of their personalities, 

(Continued on page 112) 


2 Webs Ground 
Flying Saucer’ 


While the disk jockeys on the 








many | !ndie 
months old negotiation was further | “Flying Saucer 


indie stations are spinning the 
disk, the networks 


’” 


complicated by bidding from other | 4re not going for it. 


firms, which suddenly 


became | 


NBC and ABC have already 


| aware of the Miller companies, | }anned it on two grounds: (1) that 


| the renewal rights to the works. 


| Miller firms, $10,000 of which went 
|for the BMI subsid, Main Stem. 
|The ASCAP firm, which has 30 
|years of seniority, contains 4,000 
|tunes with numerous oldies of the 
| type of “There’s a Star Spangled 
|Banner Waving Somewhere,” 
| “Someday You'll Want Me to Want 
i; You,” “Seven Years With the 
| Wrong Woman,” “When the White 
| Azaleas Start to Bloom,” etc. The 
| BMI firm, incidentally, is being ab- 
|sorbed into Levy’s Duchess Music 
setup while the ASCAP firm will 
continue as Bob Miller Music. 

While not consistently active in 
ithe country & western field, Levy 
| struck gold in this market several 
| times in the past since buying Jen- 
kins Musie, which also was pre- 
| dominantly in the folk vein. More 
| recently, he’s had a big hit in Stu- 
art Hamblen’s “It Is No Secret,” 
probably his firm’s alltime sheet 
bestseller. 


June Christy Labels 
It This Way: Disk Biz 


| 





Honolulu, July 24. 

The recording industry is an ‘“‘in- 
fested jungle” and a “real throat- 
cutting place,” singer June Christy 
told Advertiser columnist-inter- 
viewer Bob Krauss. 

“Somebody will come out with a 
tune called ‘Blue Suede Shoes.’ 
Right away another company will 
put out a song like ‘Blue Suede 
Shoes with Bangles.’ Somebody else 
will have another gimmick,” ex- 
Stan Kenton warbler complained. 
“And the material they hand the 
young people who have good, fresh 
talent!” 

Miss Christy, here with her hus- 
band, Bob Cooper, says that even 
talented composers ‘“‘have to write 
such trash” because “the record- 
ing companies don’t want good 
songs these days.” 





An ‘Infested Jungle’ | 


| Abeles also insisted on firming up|!t is involved in a legal tangle 


which may affect its ASCAP and 


Levy paid $135,000 for the two | BMI clearances; and (2) because of 


its scare factor. Latter refers to 
the commentator’s break-in into 
| the music on the disk to announce 
| that a flying saucer has reportedly 
| been sighted as landing in the U. S. 
| While an obvious gag that parodies 
{the realism of the notorious pre- 


;}war Orson Welles’ “War of the 
Worlds” broadcast, NBC _ still 
frowns on the use of the news 
| broadcast format for the musical 
| inserts. 

| At CBS, the question hasn't 


|come up yet since no one has sub- 
imitted to continuity acceptance. 
'Latter department is expected to 
follow NBC’s suit and also 
the disk. WOR, N. Y., and 
Mutual web said it wouldn't 
that type of number, 


nix 
the 
use 





PLATTER ROW OVER 


PLAYING “THE FOOL’ 


Randy Wood, head of Dot Rec- 
ords, is burning at Jerry Blaine, 
his New York distributor, over an 
alleged dipsydoodle pulled on the 
new rock ’n’ roll tune, “The Fool,” 


|which has been stirring up some 
noise. Dot Records bought the 
master of the number from MCI 


Records in Phoenix, an indie label 
owned by Sanford Clark, who also 
does the vocal on the tune. 
Blaine, who heads Cosnat Dis- 
tributing as well as Jubilee Rec- 
ords, issued his own version of 
“The Fool” on the latter label with 
the Gallahads. Blaine claims that 
he covered the tune before Dot 
picked up the indie master, but, 
nevertheless, Wood is known to be 
angry at the fact that Blaine was 
competing with his own record. Dot 
execs charge that Cosnat, which 
usually supplements Dot’s deejay 
promotion, failed to follow through 
on “The Fool.” In fact, they say 


showing up on the deejay turn- 





tables before Cosnat began servic- 
ing the jockeys on the Dot version. 


that the Jubilee version began~'* 
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Bill Haley & His Comets: ‘“Teen- 
ager’s Mother’’-“Rip It Up” (Decca). 
The rock ’n’ roll 


Jocks, Jukes and Disks 


By MIKE GROSS 


‘ed to his orch’s rhythmic delivery. | 








He’s a most happy fella on “Don’t 


songsmiths of | Ringa Da Bell” and switches to a! 


“Teenager’s Mother” are trying to| peppery chile beat, with a vocal | 


cep a plea with the lyric idea that 
the old folks did the same thing 
in their day under a different 
name. It'll go over big with the 
kids—and that’s what counts. Bill 
Haley drives the message home 
with a zingy beat. He does the 
same for “Rip It Up,” and it, too, 
should rack up a good spinning 
score. 

Crew-Cuts: “Thirteen Going On 
Fourteen”’-“Bei Mir’ Bist Du 
Schoen” (Mercury). The Tin Pan 
Alley pitch for the teenage market 
is again evident in “Thirteen Going 
On Fourteen.” It’s the type of tune 
that'll pull plenty of deejay re- 


Best 





BILL HALEY & HIS COMETS. . 


CERROCS): 6c cs 
CREW-CUTS 

(Mercury) 
JOHNNY DANKWORTH ORCH 

Lo | re 


PEARL BAILEY 
(Sunset) 


THIRTEEN COING 


chorus accomp, on “Mister Cuck- 
/00.” Both sides are good program- 
| ming bets. 


Alan Dale - Buddy Hackett: 


'“Pardners”-"“Be My Guest” (Cor-| 


|al). The last line on the label copy 
|of this coupling reads “Vocal 
Duet?’’—and the Coral boys are 
| kidding on the square with that 
|; question mark. It’s more of a pat- 
ter duet but the sides are good for 


|}some laughs, especially ‘Pard- 
‘ners,” from the Dean Martin- 


| Jerry Lewis pic of the same name. | 


j It’s a free-wheeling side which 
|even gives Hackett a chance to get 


‘in some of his Chinese dialect rou- 


Bets 


TEENAGER’S MOTHER 
a ..Rip It Up 


ON FOURTEEN 
Bei Mir Bist Du Schoen 
EXPERIMENTS WITH MICE 
: Applecake 
SOLID GOLD CADILLAC 
Hit The Road To Dreamland 





/ 





uests and jukebox coin. The 

rew-Cuts give it a bangup rhythm 
rendition. The group’s harmony 
styling on the oldie, ‘Bei Mir Bist 
Du Schoen,” is topflight. 

Johnny Dankworth Orch: ‘“Ex- 
periments With Mice”’-‘‘Applecake” 
(Capitol). Johnny Dankworth, a 
British orch leader, is headed for 
his first big wax score in the U.S. 
with his “Experiments With Mice.” 
Side is a playful instrumental piece 
which displays the orch stylings 
of Billy May, 
Glenn Miller, Gerry Mulligan, 
Sauter-Finegan and Stan Kenton 
on the main theme of “Three Blind 
Mice.” It’s an offbeat slice but it 
should catch on for big play on all 
levels. ‘“Applecake,” the flip side, 
is a high-powered instrumental 
offering. 

Pearl Bailey: “Solid Gold Cadil- 
lac’’-“‘Hit The Road To Dreamland” 
(Sunset). Pearl Bailey has a strong 
chance for a good jock and juke 
ride with “Solid Gold Cadillac.” 
The tune is right up her “tired” 
alley and she gives it an infectious 
going over. It makes for a neat 
change of pace for deejay program- 
ming as well as for the coinbox 
business. It should end up a winner 
in the long pull. Bottom deck is 
a nifty workover of an infectious 
standard. 

Edmundo Ros Orch: “Don't 
Ringa Da Bell’-‘‘Mister Cuckoo” 
(London). Maestro Edmundo Ros’ 
pipes are the extra added attrac- 
tion on this coupling. Neither side 
is too demanding in the vocal de- 
partment and he delivers with a 


pleasant, bouyant beat that’s suit-! 


VARTETY 


ial 


Benny Goodman, | 


| tine. “Be My Guest” is a sprightly 
|side but the play should go to 
“Pardners.” 
Helen Grayco: “A_ Fool 
| You”’--"‘C’est La Guerre” 
| Helen Grayco gets a solid crack at 
| the deejay turntables and the coin 
|}machine market with “A Fool For 
You.” 
current idiom and she hits it with 
,a distinctive style that leaves its 
|mark. “C’est La Guerre” is a 
| brightly paced piece that shows off 


The Bastringuo’s: “Paris Can- 
aille’-“That Girl” (Epic). Although 
there’s been a flood of French- 
flavored melodies hitting the U.S. 
market in the past couple of 
months, there’s always room for an 
item like “Paris Canaille.’’ It’s 
bright, fresh and colorful and The 
Bastringuo’s give it the proper 
Parisian touch. It should be an es- 
pecially good slice for the coinbox 
trade. The haunting rhythm qual- 
ity of “That Girl” makes it an- 
other instrumental that rates play. 

Buddy Greco: “In Time To 
Come”’-*‘Love Don’t Be A Stranger” 
(Kapp). “In Time To Come” has a 
lot going for it—a class lyric, an 
interesting melodic line and an 
understanding vocal rendition by 
Buddy Greco. However, its not the 
kind of song that takes hold on the 
initial spin, so the deejays will have 
to behind it in a big way to 
crack it into the bigtime. It’s worth 
the effort. Flip side is a solid 
affair in all departments. 

Rusty Draper: “Pink Cadillac’’- 


(Continued on page 114) 
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1 I ALMOST LOST MY MIND (5) 


2. ALLEGHENY MOON (4) 
3. WAYWARD WIND (10) 


4. ON THE STREET WHERE 


5. IT ONLY HURTS FOR A 


BORN TO BE WITH YOU 
7. IM IN LOVE-AGAIN (7) 
8. WHATEVER WILL BE, W 


9. MY PRAYER (1) 
GLENDORA (3) 


MORE 


MOONGLOW-PICNIC THEME 


BE-BOP-A-LULA 


STRANDED IN THE JUNGLE 
STANDING ON THE CORNER 


GHOST TOWN 
I COULD HAVE DANCED ALL 
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SWEET OLD-FASHIONED GIRL 


I WANT YOU, I NEED YOU, I LOVE YOU 
THAT’S ALL THERE IS TO THAT ... 


\ Vic Damone 
) Eddie Fisher 


YOU LIVE (5) 


LITTLE WHILE (8) 


CHOCPHOROHCOC FFE DH DD EDR ODD BO 


NIGHT 


Tune has a driving beat in| 


| 





| 


| 


] 


her rhythmic styling to advantage. | 

















LAWRENCE WELK 
and his 
CHAMPAGNE MUSIC 
(Exclusively on Coral) 
257th Consecutive Week 
Aragon Ballroom—Ocean Park, Cal 
ABC-TV—Sat. 9-10 P. M. EDT 
Sponsored by 
Dodge Dealers of America 














Longhair Reviews 








Frances Poulenc: 


Hanson: Concerto For Organ, 
Strings & Harp (MGM), Another 
in the series of organ recital by 


For organist Richard Ellsasser with the 
(Vik). | Philharmonia Orchestra of Ham- 


burg, This disk comprises interest- 
ing works by modernists with con- 
trasting styles. Excellent sound 
quality. 

Woodwind Classics 








Album Reviews 





Janet Brace: “Special Delivery” 
(ABC-Paramount). Janet Brace has 
built up a following on the intime 
nitery circuit with her sunny and 
fresh delivery of standard and art 
songs. A sampling of her work 
has been put into the groove in 
this 12-song album and it should 
help widen her orbit. Thrush has 
a solid jazz “feel” for songs and 
she gets it across without having 
to push. 
arrangements, she breezes through 
such nifties as “Time After Time,” 
“Skylark,” “It Could Happen To 
You” and such lesser knowns as 
“I’m A Person Too” and “If I Had 
A Ribbon Bow.” 


Peggy Connelly: (Bethlehem). 
Peggy Connelly is a young thrush 
who is bound to make her mark 
in the wax field. This LP shows 
that she’s got taste, style and a 
vocal quality that'll bring her to 
the top. It’s her debut slicing but 
it is done with a vet savvy. Mixed 
in with the w.k. stuff are several 
seldom heard items which will gain 
acceptance via her slick renditions. 


She gets a hep accompaniment 
jfrom Russ Garcia’s “Wigville”’ 
| Band. 


Buddy Greco: “Broadway Melo- 


| dies” (Kapp). The top tunes from 


|regent and current Broadway 
Concerto for | Greco a} 
Organ, Strings & Tympani; Howard | “ance to show off his vocal wares 
|} as a standard stylist. He sings ’em 


le- 


gituners' give Buddy 


straight and clean, agcenting all 
the lyric values for full impact. In 


|the batch are tunes from “My Fair 





Lady,” “The Most Happy Fella,” 


“Mr. Wonderful,” “Kismet,” “Pipe | 


Dream,” “Silk Stockings,” ‘Can- 
Can” and “The Threepenny Op- 
era.” Latter is an off-Broadway 


Working with Don Elliott | 





Dolls” (Decca). Piano solos of the 
Frank Loesser tunes for “Guys and 
Dolls” (legit and pie versions) 
make for solid listen'ng, especially 
as done by Carmen Cavallaro. Hi, 
fingerwork brings an added vitaliiy 
to the Loesser rhythms. The pack. 
age of 12 songs includes the ty, 


newies Loesser wrote for the 
Samuel Goldwyn _ filmization, “4 
Woman In Love” and. “Pet Me 


Poppa.” 

“Drums of Bora Bora” (Crite. 
rion}. Music publisher Mickey 
Goldsen has been tapping the P,. 
cific Islands for the past couple 
of years for song material, now 
he’s sent over a tape recorder for 
on-the-spot waxings of the native 
music. It’s offbeat stuff, all right, 
but it packs a lot of excitement and 
should pick up a solid following, 
One side features the “Drums of 
Bora Bora,” a persuasive ~percus- 
sion effort, while the other side 
is a showcase of “Songs of Tahit:,” 
a blending of ballads and chantg 
backed by native drums, guitars, 
clarinets and nose flutes. Gros 


 Decen luke Balle Rise. 
| Comedy-Vocal Quintet 


Decca Records has augmented 
| its roster with the signing of Eddie 
Blue. young vocalist from Fort 
fee who is being given a big 











build up and is currently making a 
| disk jockey tour for his first re- 
| lease. 
| Also pacted were Lon Carnie & 
| His Crackerjacks, a five-man com- 
'edy-vocal combo. A_ couple of 


offering, just to keep the record | masters by Kay Cee Jones, previ- 


(Unicorn). | 


The Berkshire Woodwind Ensemble | 


in a pleasant program, including 
an early Beethoven Trio for piano, 
flute and bassoon; a fragmentary 
Beethoven piece “reconstructed” 
by an Austrian musician, L. A. 
Zeliner, into a minor work; and a 
brief, charming composition by 
Oliver Shaw, an American contem- 
porary of Beethoven. 

Carl Orff: “Catulli Carmina” 
(Decea). Middle part of the Orff 
trilogy, ‘“Catulli Carmina” is power- 
ful, dramatic operatic work, a 
blend of modern techniques and 
antique themes with striking im- 
puct. Performed brilliantly by the 
chorus of the Bavarian Radio with 
Annelis Kupper, soprano; and 
Richard Holm, tenor. Eugen 
Jochum conducts. 

Berlioz: “Harold In Italy” (RCA 
Victor), Taken from a 1953 Tosca- 
nini broadcast with the NBC Sym- 
phony Orchestra, this version of 
“Harold In Italy” is executed with 
a melodic, colorful sweep befitting 
this highly romantic work. One 


{of the best recorded of the Tosca- 


nini radio concerts. Herm. 


I) Best Sellers on Coin-Machines ......++++++++ 


. 


Pat Boone ...... Dot 
Patti Page Mercury 
Gont Ce7ONE oc icccss Era 


Zé 


We is 5 Gord eal EROS ae eben CROTGCITES onc cvccncws 
\ Pats DOMIMO . ...60646 Imperial 
Aer Aer ee )Fontane Sisters .. Dot 
ILL BE (1) Doris Day Columbia 
Platters Mercury 
cee Perry Como Victor 

Second Group 

eee he . Perry Como Victor 
{ Morris Stoloff Decca 
wy tare ) George Cates ...c.cecrs* COM 
Let eee Te TEC ree TOTCSE BVEWE? .ccavecce + HON 
TELTLETEV TR Tec oT Oe eee Gene Vincent .........-Capitol 
, SOMBIE i. sk hab soos Flash 
TEE TEE TT Cre eee ee ) Cadets OTe TeTrTe ek, 
(Pour Codes .....0ss6. Columbia 
SS age Se wer ee ey ee ee ) Dean Martin ...........Capitol 
RE a ee ee ee Bits Presiey ...6.cksvves «VIO 
Dieta s ethan se ee ease Nat (King) Cole .......Capitol 


Don Cherry 


{ Sylvia Syms 
} Rosemary Clooney 


[Figures in parentheses indicate number of weeks song has been in the Top 10) 


Columbia 
Victor 


Ames Bros. Victor 


Cadence 


.. .Columbia 


: Decca 
Columbia 


DH FF SSFH HFG GOGG GFF G46G6FG6 4544414 46464464 444644444 444 


straight. 


Carmen Cavallaro: “Guys and 


| ously released on the Marquee la- 
‘bel, were also picked up by Decca. 





The top 30 songs of week 
copyrighted Audience Coverage 


Alphabetically listed. 
Survey Week of 

A Beautiful Friendship 

Allegheny Moon 

Big “D’’—*‘*Most Happy Fella’ 

Canadian Sunset 


Director. 





Wayward Wind 


I’ve Got Love 





Songs With Largest Radio Audience 


(more in case of ties), based on 


Published bu Office of Research, Inc., Dr. John Gray Peatman, 


English Muffins And Irish Stew .... 


Index & Audievce Trend Inder. 


* Legit musical. +Film. fiTV. 

July 13-19, 1956 

ae ee re Kahn 
Oxford 
Frank 


a eS tee S- ae Meridian 
. Shapiro-B 





Ee Pre ree ee eee er eee American 
Happy Whistler . Birchwood 
How Little We Know ee Morris 

I Could Have Danced All Night—*‘“My Fair Lady”. Chappell 
Cory Bow § EOS FOU cic Suk cece oeescces Leeds 

It Only Hurts for a Little While ; . Advanced 
I’ve Grown Accustomed—*“My Fair Lady” ....... Chappell 
Love of Genevieve Toeree crt ere ricer Bourne 
BIeee BIG BD CHUNG AGS 2... cies ta cseceses . Remick 

a oe ee cee CON Oe oe oak he pew oe ee ee aS Paramount 
POGOe UCI ic ie ce eeties eee nace Mills 
Moonglow-Picnic Theme—?7‘‘Picnic” .......... .Mills-Col Pic 
RUC OMNNEEEE CO NON cade 5) b 0 4 BSE ERSTE SIGS HDA MLD Summit 

No One Home Rrra cae iies ..,. Southern 

On the Street Where You Live—*“My Fair Lady”. . Chappell 
Portuguese Washerwoman cs veevees » MeeCR 
Proud Ones—7*‘‘Proud -Ones”’ ee _W&B | 
Somebody, Somewhere—**‘Most Happy Fella” . Frank 
Somebody Up There—7“‘Somebody Up There” .. Feist 
Standing On the Corner—*‘“Most Happy Fella” .. Frank 

Te Amo a git abs Ee aoc Boe eee: a 
True Love—+“High Society” ..........sccesees . Buxton Hill 


Warman 


Whatever Will Be, Will Be ..........-.scceccvcese: Artists 
With a Little Bit of Luck—*‘My Fair Lady” ...... Chappell 
You're Sensational—?*“High Society” ree Buxton Hill 

Top 30 Songs on TV 

(More In Case of Ties) 

pO Oa pg OS Kahn 
Sr (EO Bee Oe. SUE ok ise oc vic cleee wewecnew exes s Mayfair 
Cha Cha Cho Cho San onde iakeeeeb a eee Cen Planetary 
Faith Unlocks The Door ...........ccceecceccess Duchess 
iirt in The Grey Fiannel Suit .....cccscsovrscds Rosemeadow 
Re eer ear er ara ee a ee eee a Planetary 
How Little We Know ; ; .... Morris 
I Could Have Danced All Night—*‘“‘My Fair Lady”... Chappell 
I Hear You, Master ; Jerico 
; <i Sew 2 BOVE TOO... occ cvcrvccodeccevseesss Leeds 
I’m Simply Starved . Jerico 
Impossible sgt eagrs wants . Rosemeadow 
na Cony bars For A Little While ....iccccccavics Advanced 


Cragsmoor 





ENN 6 oan crane le Mele a8 Ke. NET REO S e Reis 
CHI TREND gy 5. db Vg ae ab EISEN A ORER EON Marks 
Little Leaguers . a eee ee . Kassil Airs 
Moonglow-Picnic Theme—?‘“Picnic” ............. Mills-Col Pic 
Natives Are Restless Tonight .............cee.00. Jerico 

Now You Has Jazz—i‘‘High Society” ............ Buxton Hill 
On The Sireet Where You Live—*My Fair Lady”. . Chappell 
ee te MNO, of oss 6454050555 6 8 Ow Os ease OR Rosemeadow 
ee ee SEE OPIS oko Ge ssi s ceawibatsaeee’ Connelly 
RL FEET CUT T TORT OT TT eee Tee TT Marks 
Pe ee ere. err eee wee ree Jerico 
pnow me-—*"My Fair Lady” .. oe oat ees Chappell 
Standing On The Corner—*‘‘Most Happy Fella” .. Frank 

This Could Be The Start Of Something %......... Rosemeadow 
anree (neers Ane A Tiger 7.5.00 0354 ons t ck ok Rosemeadow 
Wayward Wind iy ie atianke cade thaws ; .. Warman 
Well, Did You Evah—i“High Society” ............ Buxton Hill 
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Decca Prepping Its 


Top Promotion 


| 
} 


With 52 Albums Due in Fall Package 


Decca Records is preparing the + 


piggest package promotion in its 
92-vear history with release of 52 
albums, possibly an industry rec- | 
ord. Due out in August, the | 
schedule will comprise Decca’s fall | 
program in all fields, from pop |! 
through jazz and hillbilly to long- 
pair. Theme of the promotion will 
be “A New World of Sound,” 
geared to the hi-fi fans. 

Included among the albums is a 
two-platter set titled “Ethel Mer- 
man: A Musical Biography,” which 
contains 34 tunes associated with 
the musical comedy star. Another | 
set has Bing Crosby in a collection | 
titled “Songs I Wish I had Sung | 
the First Time Around,” a nod to | 
other singers and the hit songs | 
identified with them. Another ma- | 
jor facet of the release are five 
12-inch LPs, collectively titled, 
“The Jolson Story,” a rundown of 
the late Al Jolson’s career in 
song. 

Virtually every other Decca art- 
ist, including Sammy Davis Jr., | 
the Mills Bros., Bill Haley & His | 
Comets, the Four Aces, Peggy Lee | 
and others, will also be represent- | 
ed in the release. In the category | 
breakdown, there will be 31 pop 
albums, five jazz, seven country & 
western, and nine classical. 

Decea salesman are being 
primed to push the release at 
meetings held across the country. 
The diskery is supplying special 
ad and display material for the 
dealers and is providing a special 
dating and discount plan similar | 
to the one used last fall. | 


On the disk jockey level, Decca | 
has prepared a special kit of four | 
sampler LPs, one each for vocal, | 
instrumental, memorabilia and | 
jazz. Each platter has an accom- 
panying script for deejay program- 
ming. Another album_for c&w is 
also in the works with the whole 
deejay promotion going under the 
tag of “Fill the Air With Music.” 


US. Tunes F 208 


Italo Squeeze 


Milan, July 24. 

The squeeze is on against Ameri- 
can pop music in this country. Fol- 
lowing protests by Jtalian writers 
and publishers over the hefty plays 
given to the U. S. pops, the radio 
stations have begun to slice back 
the plugs in favor of the domestic 
product. 


American tunes, from rhythm & 
to the slow ballad, have 
caught on in Italy ever since the 
U. S. Armed Forces were here. 
The popularity of U. S. tunes may 
ultimately be instrumental in re- 
versing any official policy of “pro- 
tectionism” against the inroads of 
foreign music. In the meantime, 
however, U. §S. publishers with 
tunes to sell here may find the sit- 
uation slightly tougher than pre- 


viously. 








blues 


Torch Prod. to Publish . 
Score of ‘Silken Affair’ 
_A new publishing company, 
lorch Productions, has been set up 
to handle the score to the upcom- 
ing pic, “The Silken Affair,” pro- 
duced by Fred Feldkamp and star- 
Ting David. Niven. Peggy Stuart 
Wrote the music for the pic while 
Carl Sigman has been commis- 
Sioned to write the lyrics for the 
Main theme. 
_ Walter Feldkamp is head of the 
Torch firm with Ralph R. Smitman, 
‘ormerly of Von Tilzer Music, gen- 


eral manager. 


RCA Inks Hamlin 5 


Johnny Hamlin Quintet, a jazz | 
unit which has been blowing in the | 
midwest, has been inked by RCA_ 
Victor. Unit is recording their first | 
Set under the supervision of Fred | 

eynolds, Victor’s jazz chief. | 

Combo, which features Hamlin) 
®n accordion and piano, opens at | 
the 4400 Club in Washington, D. C. 








| 

__ Key Sets Pub Subsid_ | 
Vic Knight, head of Key Records | 
on the Coast, has set up his own 
Publishing firm under the name of 
Round Table Music. 
I's an ASCAP affiliate. 


| 
} 
| 





Musician Wins 4!4G 


For Loss in Hotel Fire 
Ottawa, July 24. 
Musician Rene Laflamme_ was 
awarded $4,551 by the Quebec Su- | 
perior Court to cover the costs of 
instruments and music library lost 
in a 1951 fire at Standishall ho‘*el. 
Laflamme had sued the hotel for 
$9,000. 
Standishall was almost destroyed 
by a blaze during a booking of 
Louis Armstrong’s group. La- | 


flamme fronted a small band in| 
the lounge at the time. The hotel | 
has since been rebuilt. 





Kapp’s Jazz Sampler 


Kapp Records, which has become | 
active in the packaged jazz field, | 


has come up with a $1.49 “jazz! 
sampler,” a 12-inch LP spotlight- | 


: | 
ing some 50 names from its regu-| 


lar album lineup, including Jerry 
Fielding, Matt Dennis, Dave Pell, | 
George Wettling and others. 

Kapp has provided supplemen- | 


tary sales aids to retailers to push 
the jazz sets. 


‘German Book Publisher 


Launches Disk Club Plan 
With All-Catalog Discounts 


Berlin, July 17. 
Bertelsmann, top German pub- 
lisher who runs a big book club, 
is cashing in on the Germans’ yen 


Radio-TV-Phono Mfrs. Turn Out For 
Music Show But Diskers Sluff It 


} 
; 


for disks via a socalled Schallplat- | 


tenring (disk club). 
ates on the same basis as the book 
circle does. Every member of it 
is entitled to buy out of the Ber- 
telsmann disk catalog disks at cut 
prices. 


Membership’s 


monthly fee 


| amounts to around $1.30 for which 


five coupons are issued. For three 


Latter oper- | 





Belter, Spanish Label, 


+ 


While most of the disk compa- 
nies are brushing the Music Indus- 


| try Trade Show this year in N. Y., 


Launches Own Program | instrument and radio-tv set manu- 


Barcelona, July 17. 
Belter Records, headquartering | 
in this city, has launched its own 
disk-making program in addition! 

to distributing foreign platters. 
Bernard Hilda, French  band- 
leader, has cut several sides for 
Belter which is leasing them to 
Versailles Records, a French com- | 


| pany, for distribution in that coun- 


coupons, one gets either a 78 rpm | 
or a 45 rpm disk, for five coupons | 
naturally a disk w6rth $1.30. One | 
can also collect coupons and get | 


| for 10 coupons one LP disk worth 
| around $2.60. 


In addition, mem- 
bers of the disk circle may buy 
disks out of the coupon scales at 
reduced prices. Also a phono ma- 
chine at the reduced price of $20 
may be bought. 


| Paullus. 


try. Belter is also recording some 
native Catalonia material. 





| 


Paullus’ Holiday Label | 


A new indie label, Holiday Rec- 
ords, has been set up by George E. 
Diskery kicks off with a 


'Vommy Durden coupling of “Only | 


The new club means, of course, | 


quite a competition to the retailers. 
The Bertelsmann catalog includes 
every type of music and has also a 
big number of American labels as 
well as East German disks, with 
such artists as David Oistraikh, 
Karel Ancerl (conductor of the 
Czech Philharmonic), etc. 


}/named chairman of Music 


When” and “Weepin’ and A-Wail- 
in. 

Durden, co-writer of the Elvis 
Presley click ‘Heartbreak Hotel,” 
has a regular tv show out of San 
Angelo. The Dick Gersh office will 
handle the Holiday promotion. 





Publisher Phil been 
in the 
Commerce and Industry Division 


of the Sister Elizabeth Kenny 


Kahl has 


| Foundation’s 1956 fund appeal. 





VARIETY Scoreboard 
TOP TALENT AND TUNES 











Coin Machines 








Retail Disks 


Compiled from Statistical Reports of Distribution 
Encompassing the Three Major Outlets 


Retail Sheet Music 


as Published in the Current Issue 

















TALENT 


NOTE: The current comparative sales strength of the Artists and Tunes listed hereunder ts 
arrived at under a statistical system comprising each of the three major sales outlets enu- 
merated above. These findings are correlated with data from wider sources, which are exclusive 
with Variety. The positions resulting from these findings denote the OVERALL IMPACT de- 
veloped from the ratio of points scored, two ways in the case of talent (coin machines, retail 
disks) and three ways in the case of tunes (coin machines, retail disks and retail sheet music). 


POSITIONS 
This Last 
Week Week ARTIST AND LABEL TUNE 
1 2 oy a ee eer ee I Almost Lost My Mind 
2 1 GOGI GRANT (Era) ......... TeTTerec ree Wayward Wind 
3. 9 PLATTERS (Mercury) '........sseeeeee++ JMDapio Pouch 
4 8 DORIS DAY (Columbia) ....... janees peebes Whatever Will Be, Will Be 
{More 
5 3 PERRY COMO (Victor) .......ceseeeeee++-4lendora 
|Hot Diggity 
6 5 ELVIS PRESLEY (Victor) .......0ceceeee. ‘ound Deo’ I Need You 
7. 6 VIC DAMONE :(Columbia) ............... On Street Where You Live 
8 4 MORRIS STOLOFF (Decca) ..... petes Moonglow-Picnic Theme 
7 PATTI PAGE (Mercury) ...... (itkedebanes Allegheny Moon 
10 10 FATS DOMINO (Imperial) ..... stalehale a Sia ‘Me Aggy 
TUNES 
POSITIONS (*ASCAP. +BMI) 
This Last 
Week Week TUNE PUBLISHER 
1 2 +WAYWARD WIND err Tee TT Tre rake Warman 
2 1 *“MOONGLOW -PICNIC THEME ................ ...Mills-Columbia Pics 
3 7 os i ra paknwes .Oxford 
4 6 “WHATEVER WILL BE, WILL BE .............0.0.000000+0+-onapiro-B 
5 5 +I ALMOST LOST MY MIND ........... OTP ee TEC eT CTT TCT Teer. H&R 
6 3 “ON THE STREET WHERE YOU LIVE ................+0+..-. Chappell 
7 es *“MY PRAYER ..... MT eTereT cerry T PeTTTTiTCT Tr Teer 
8 9 Se ee eT ee 
9 7 +l WANT YOU, I NEED YOU, I LOVE YOU ...... MOTT TTT Ee Eee 
10 we. 2 ge | er eee Sern e ne ere Mayfair 








| pianos, 


, sented. 


facturers are out in full force at 
the three-day convention of the 
National Assn. of Music Merchants. 
Some 8,000 retailers from across 
the country are expected to attend 
the show and convention before it 
winds tomorrow (Thurs.) at the 
Hotel New Yorker and the nearby 
N. Y. Trade Show Building. 

Some 250 exhibitors are showing 
their wares this year. The bulk 
of the displays are on the instru- 


| ment manufacturing field, covering 


accordions, drums, wood- 
winds, ete., while the radio-tv set 


| manufacturers also are well repre- 


In the latter field, RCA 
had a big display on its new low- 
priced color video sets via some 
tint show transmissions during the 


| afternoon for the convention sight- 


seers. Latter company also is 
making a big pitch for its new 
stereophonic tape playback ma- 
chines. 

Hi-fi is again the big theme of 
the radio-phono set manufacturers 
with such companies as Magnavox, 
Stromberg-Carlson, Zenith, Majes- 
tic International, Dictograph, Dy- 
navox and others displaying ma- 
chines in a wide price range. Gen- 
eral Electric had one of the major 
displays at the show covering its 
full line of music equipment. 

The disk companies, on the other 
hand, were almost conspicuous by 
their absence at this convention, 
the first in N. Y. in four years. 
RCA placed little accent on disks 
in its display while the other ma- 
jor companies were not there at 
all. London, Dot and some other 
indie labels are on hand. 

Many of the diskeries, however, 
took advantage of the trade show- 
ing here to hold powwows with 
their distributors since many of 
them turned up. 

Music publishers had a fair turn- 
out. Some 15 firms, including 
Mills, Hansen, Amsco and — 
Dex, showcased their educationa 
folio material. 

While this 
only to the 


is open 
of the 


convention 
trade, many 
same companies in the phono- 
graph field will turn up for the 
high-fidelity fair due at the N. Y. 
Coliseum this fall. Latter is open 
to the public. 


Satch Draw Lifts 
Jazz at Chi Fest 


Chicago, July 24. 

Playing two dates at the Ravinia 
Music Festival here last week, 
Louis Armstrong drew 6,150 per- 
sons Monday (16) night and 12,585 
on Wednesday (18), the latter at- 
tendance shattering all previous 
records at Ravinia. House was 
scaled at a $4.50 top. 

The summer-long outdoor festi- 
val, traditionally a longhair affair, 
drew its previous record gate of 
10,009 in 1949 with Jascha Heifetz, 
Gregor Piatigorsky and Artur Ru- 
binstein all on the same bill. Agent 
Paul Bannister of Associated Book- 
ing Corp. has been trying to sell 
a larger representation of jazz art- 
ists to the festival authorities for 
their open dates, Monday and Wed- 
nesday nights. Other nights the 





Chicago Symphony plays Ravinia 
with guest soloists. 

Bannister got his foot in the 
door at Ravinia last year, when 


Dave Brubeck, first jazz artist ever 
to play these, drew 4,200 one night 
and 7,530 the other This year 
Brubeck played Ravinia again but 
attendance dropped to 3,000 and 
2,700, partially blamed on _ the 
weather. Brubeck’s drawing pow- 
er last year opened the way for an 
additional jazz booking, Louis 
Armstrong’s, this year. It is an- 
ticipated that as a result of the 
Armstrong smash, Ravinia will buy 


more jazz next year. 





Liberace to Tour U.K. 


Manchester, Eng., July 24. 
Liberace is pacted for an appear- 
ance at the Belle Vue Gardens 
here Oct. 8. He has dates at the 
Royal Albert Hall, London, Oct. 15 


and 17. 


Pianist makes his British bow at 
Royal Festival Hall, London, Oct. 1. 
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On The 


Upbeat 





New York 

Gilbert Millstein, N.Y. Times 
scribe, hitting the road with the 
Louis Armstrong orch for a Col- 
lier’s mag piece .. . Rover Boys set 
for one week at the Club Azalea, 
Mobile, beginning July 30... The 
four Voices pencilled in at Pleas- 
Beach Ballroom, Bridgeport, 


ure 
Conn., for a weekend beginning 
Aug. 18... Roger Coleman on a 


cross-country deejay tour plugging | 


his MGM waxing of “Only The 


One” and “Half Way To Heaven.” | 
_., Jonnny Costa set for a return 
te the Embers in November. 


Paul Martell, Roseland Ballroom | 
maestro, lining up a European tour | 
for the fall... Don Elliott Quartet 
begins a week’s stand at Chicago’s | 
Modern Jazz Room tonight (Wed.). 
_.. The Sabres, RCA _ Victor 

actees, opened at the Sahara, Las | 
Veaen. yesterday (Tues.). 


due back from an eight-month tour 
oi the Continent and Israel Aug. 3 


Hollywood 


by Geordie Hormel and Bud Free- | 
|man, inked Ruth Olay and will in- | 
tro her via an album which Bill 


Hitchcock is arranging and con- 
ducting . . . Decca re-signed The 
| Buddies, vocal-instrumental quar- 


tet from Fresno .. , Dennis Farnon 
inked to score another UPA car- 
toon, “Mister Magoo’s Nephew.” 
_, Jo Ann Castle has joined the 
Ina Ray Hutton show as perma- 
‘nent fixture on accordion and pi- 
ano. Jack Lloyd, headwriter of 
‘the Bob Crosby tv show, teamed 
with Hal Dickinson of The Mod- 
|}ernaires on a trio of tunes. . 
Bobby Short, current at the Castle 
| Restaurant, has been offered a 
{lead in the Cienna Co. of “‘Kiss Me 
Kate,” by producer Julius Rudell 
George Shearing prepping an 
extensive nitery tour. 


Roger Williams guests with the. 


Denver Symph at Red Rocks, Colo., 
July 31... Zoot Simms Quintet 
and Leon Sash Quartet held over 
at Greenwich Village’s Cafe Bohe- 
m+ .. . Eddie Grady orch pacted 
19 General Artists Corp. The Grady | 
crew was formerly known as The 
Commanders dnd 


. Lionel Hampton | 


| Chicago 

| Ahmad Jamal trio opens at the 
Modern Jazz Room, Chi, tonight 
|(Wed.) for two frames; segues into 
the Embers, New York, Aug. 6 for 


(Continued on page 112) 


‘| day (28) here, 


CONN. JAZZ FESTIVAL 


GETS TOP WEB-PLAY 


Bridgeport, July 24. 
| The First Connecticut Jazz Fes- 
_tival, which takes place this Satur- 


| 


erage from the networks. 


NBC's 
is due to make | 


| latter portion. “Monitor” 


| show, meantime, 


five different pickups from the con- | 


| cert during the night. Voice of | 


network. 


Lineup for the concert, which is 
a benefit for the Connecticut Sym- 
phony orchestra, includes Duke El- 
lington, Chico Hamilton Quintet, 
Buck Clayton, Willie (The Lion) 
Smith, and others. Elling‘on is due 
to receive plaque from the Inter- 
national Rescue Committee for his 
work in promoting international 
good will. 

Sidney Gross, British disk jockey 
inow residing in the U. S., who is 
| organizing and emceeing the affair, 
|has invited all the political big- 
| wigs in Washington to attend the 
| gig. The invitation was done in 
| jive talk. The Bridgeport towns- 
| people, meantime, are sparking the 
| Promotion with a big parade on the 
day of the festival. 





The Rocks Keep Rolling at R&R: 
Pittsburgh Is Latest Rioting Locale 





is getting radio cov- | 
Mutual | 
|is picking up the first half of the | 
Zephyr Records, indie label run |concert while ABC is eovering the | 


America is also picking up the fes- | 
tival while WFUV-FM, Fordham U. | must mesh before the some 100 
station, is piping it over an FM | new songs per week shake down | 
|to the 40 or 50 a year 











R&R—40 Years Later | 








| Editor, VARIETY: 
Bronxville, N. Y. 
In this baffling biz of pre-gaug- 
ing buyer taste in pop songs there | 
are three educated guesses that | 


that make | 
it, which brings up the fascinating 
subject of r.& r. (Natch, the three 
guesses are 1: the writer’s, 2: the 
publisher’s, and 3: the ever-im- | 
por‘ant guess of the guy who lays | 
out the musician’s dough and in a 
sense really sticks out his neck, | 
the a. & r. man.) 

Previously the big trick on a new | 
song was to convince the singer or 
bandleader, who was the pipeline 
to the public for new tunes, but]. 
his importance as fortune-teller has 


must please his listeners, 
probably has a hotter ear to the 
consumer-ground than = anybody | 





else. He gets the cards and let- | 
|ters and phone calls, which reflect 
| (Continued on page 114) | 
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| Carl 
| bler-Illinois Jacquet unit, at Syria 





Pittsburgh, July 24. 
Rock 'n’ roll came in for plenty 
of official bombardment here in 


| wake of engagement last week of 


Record Stars of 
Perkins-Cathy 


the 
Hib- 


“Top "26," 


Carr-Al 


Mosque. Robert Baltz, who runs 
local ticket agency and handled 
the booking here, had asked for 10 
city policemen to patrol the pair of 
concerts, but 23 extra bluecoats 
had to be called out to preserve 
order. 

Eight teenagers were arrested as 
they milled about lawn of Soldiers 
and Sailors Memorial Hall acress 
the street from the Mosque after it 
looked as if a gang war might de- 
velop. Twin boys of 18 turned up 
at the concert drunk and were 


now passed on to the jock who| pinched before curtain time, and 
hence |two 15-year-old girls were criminal- 
| ly attacked by four youth 


who 
picked them up after the perform- 


lance. 
Couple of nights later, in a tv 
| interview with Bill Burns over 


KDKA-TV, assistant police super- 


intendent Lawrence J. Maloney 


| said that city would refuse to grant 


| permits for 


any more r&r enter- 
tainments, but 24 hours after that 
backtracked when informed by le- 


“gal department that this might be 


overstepping police 


authority. 
However, Maloney did insist that 
the issuance of okays would be 
regulated more rigidly. 

Trouble came on eve of convene 


tion of Pennsylvania Chiefs of Po- 


| there’s been teenage 


| hypnotic 
| ridiculous 


lice Assn., and chiefs took official 
cognizance by going on record with 
the statement that rock 'n’ roll is 
“an incentive to teenage unrest.” 
In a pre-convention proclamation 
of the association’s juvenile de- 
linquency committee, Pittsburgh 
Inspector Fred Good said police 
“did not pretend to be music crit- 
ics or have a technical knowledge 
of beat and rhythm.” The commit- 
tee added: “Nevertheless, wherever 
trouble late- 
ly, rock ’n’ roll has almost always 
been in the background. The songs 
are more suggestive than those 
sung if burlesque houses and the 
rhythm seems to have some special 
‘effect which has created 
male hootchie-kootchie 
dancers.” 

Baltz, who has managed a flock 
of rock ’n’ roil shows here this sea- 
son for outside promoters, defend- 
ed that type of entertainment. He 
said it was in vogue now at most of 
the district’s night clubs and that 


' it is sahara no } poenane there 


| cently, 


Brit. TV Hypos 
Kiddie Music 


London, July 24. 

One of the by-products of Eng- 
land’s burgeoning video industry is 
the development of a new market 
for kiddie music. Up to very re- 
this phase of the music biz 
was in the doldrums with the last 
hit being “I Tawt I Taw A Puddy 
Tat” several years ago. 


At the present time, however, 
there are several kiddie tv shows 
and since music is played, disk and 
publishing execs foresee an early 
spurt in the moppet market. The 
Philips record company has al- 
ready put some _ kidisks on the 


market and it’s expected that regu- 
lar releases, much like the U. S. 
disks, will be made for this field. 





‘Daily Departs Rochester; 








Successor Iannaccone 
Rochester, N. Y., July 24. 
Jack F. Dailey, quit last week as 


| executive secretary of the Roches- 


ter Civic Music Assn., a post he 


had held since January, 1994. He’s 
heading south to become manager 
of the New Orleans Philharmonic- 
Symphony. 

Thomas S. Iannaccone will step 
into Dailey’s shoes Sept. 1. 
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Inside Stuff—Music | 


Bill Buchanan, radio-tv editor of the Boston Daily Record, WVDA 
disk jock, and Hub’s only outspoken critic of gimmicked disks and rock | 
m’ roll. celebrated his third anni on WVDA by featuring standards 
most requested on his show since 1953. Buchanan, who features only 
musie from the swing era of 1935-1945, opens with Harry James’ “9:20 
Special” and closes with Benny Goodman's “Goodbye” on his 7:05 to 
9 p.m. Saturday show. Disks featured on his third anni program in- 
cluded: “The Mole,” Harry James; “In the Mood,” Glenn Miller; “The 
Carioca.” Artie Shaw; “I Can't Get Started,” Bunny Berigan; “Solo 
Flight.” Charlie Christian; “Cherokee,” Charlie Barnet; “Take the 
‘A’ Train.” Duke Ellington; “Flying Home,” Lionel Hampton; “Don’t Be 
That Way,” Benny Goodman; “Celery Stalks at Midnight,” Will Brad- 
ley; “Marie,’”” Tommy Dorsey. 

Buchanan, who pushes sweet music in the Hub, recently switched 
from radio-tv editor of the Boston Herald to the Hearst Boston Daily 
Record. His emphasis on the swing era and music of the oldtime big 
bands has won him a hardy following in the area. 


After hearing the Senate’s decision to discontinue sending musical 
units abroad, Dizzy Gillespie sent the following telegram to President 
Eisenhower: “Shocked and discouraged by decision of the Sena e in 
the supplementary appropriations bill to outlaw American jazz music 
as a way of making millions of friends for the U.S.A. abroad. Our 
trip through the Middle East proved conclusively that our interracial 
group was powerfully effective against Red propaganda. Jazz is our 
own American folk music that communicates with all peoples re- 
gardless of language or social barriers. I urge that you do all in your 
power to continue exporting this invaluable form of American ex 
pression of which we are so proud.” 


Charles Kalman, son of the late Viennese operetta composer, Em- 
merich Kalman, has landed his first disk with an English lyric in the 
tune, “Rich Man, Poor Man,” recorded for London Records by Jimmy 
Young. The 26-year-old composer has, however, had one operetta, 
“The Great Tenor,” produced on tne Continent, with another one, 
“Rendezvous With Life,’ coming up. He commutes between the U. S. 
and Europe and is a member of the German performing rights so- 
ciety, GEMA. 





Buck Ram, cleffer and manager of numerous rock 'n’ roll combos, 
has been grinding out a tremendous amount of tunes recently with | 
a solid batting average of landing on wax. Since April, Ram has aver: | 
aged three songs recorded each month and not all of them are limited 
to rock ‘n’ rolldom. During July, Tony Martin cut his “Take Your 
Place In The Sun” for Victor; The Flairs sliced “Aladdin’s Lamp” 
for ABC-Paramount; and The Buddies made his latest tune, “Every 
Time The Phone Rings,” for Decca. 
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Band Review 


} 








, Aa 


!name crews brought in by the 
Muehlebach in line with its recent | 
switch of policy which features 
frequent change of bands. 
Reichman, who has been playing | 





JOE REICHMAN ORCH (8) 


Hotel Muehlebach, K. C. ithe hotel for 20 years, has made 
After several years absence, Joe , more than a dozen stands here, 

: ’ ; Tareaca | and has a notable following, with 

Reichman is back in the Terrace e goediy share of them en hand 
Grill of the Hotel Muehlebach for opening night. It’s a new band 


a summer stand with his new, 
compact crew and his fancy piano 
fingerings. Reichman is one of the 


ithat Reichman is showing this trip 
around, which goes back a couple 
of seasons, but it has his unalter- 
able trademark in stylings. 

In contrast to former larger 
crews, Reichman has an eight- 
piece outfit more in keeping with 
today’s budgets. But it features 
\ full-sounding output, as emphasis 
f/ \ is placed on the voicing of the 

trumpet and reeds. He’s carrying 
a trio of saxes, trumpet, and piano, 
string bass and drums in addition 
to his own piano. With doubles all 
down the line leader can call on a 
wide variety of instrumentation, 
and does throughout. Topping it 
all is his own keyboard work, tops 
by any standards and highly ap- 
preciated by the cash customers, 








everglowing standard 


a8 
2 we 
jambia Picture 


we! 
in the Co 


ae® 
atured 


; aa 
Picaic soe 
seats 


and the applause. The book is 
loaded with standards and carry- 
ing a sprinkling of Latins, a nov- 
|elty or two, and some current pops. 














In this stand crew is adding to 
ithe floor show, Reichman handling 
|the m.e. chores and leading off 
!with a showy keyboard Samba. 
Crew does “Indian Love Call’ in 
sweeter vein, featuring fiddle, and 
then gives way to the Meri Ellen 
Trio, the floor act, which rounds 


|} out a 30-minute route. Meri Ellen 


PERRY COMO 





. oes for comedics, backe by 

RCA Victor | oes in for I ics, ack d by 
WJ < c ‘ ass 

| Don Santfartello and electric bas 

and Frank DeLia on accordion, 


JACK LEWIS 


Crest 


| both of whom share in the comedy. 
moderate 





They come up with a 

portion of fun in the mugging and 
AMERICAN MUSIC, INC. pantomime, and rate okay musi- 
9)09 SUNSET BLVD.. HOLLYWOOD. CALIF cally on “Swanee” and “Red Silk 





| Stockings” done straight. Quin. 











DUKE ELLINGTON 


and His FAMOUS ORCHESTRA 


Just Concluded SHAKESPEARIAN FESTIVAL, Stratford, Ont, 
July 24—Bufftalo Symphony; July 25—Cleveland Symphony; 
July 28-29—Conn. State Festival, Fairfield, Conn. 
Aug. I—FRANKIE LAINE TV SHOW 
Aug. 2—Empire State Music Festival, Ellenville, N. Y. 
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ASSOCIATED BOOKING CORPORATION 
JOE GLASER, Pres. 
coiesge 


New. York 
PL. 9.4600 


Hollywood 
8619 Sunset Blvd 


45 5th Ave 


| 203 


judging by the count on the floor | 
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four , 
the Theatrical Lounge, Cleveland, 


Aug. 6 for two stanzas . . Tony 
Seott, current at the Brass Rail, 
Chi, into the Rouge Lounge, De- 


troit, Aug. 7 for a pair . 
Kaye plays the Surf Club, Virginia 


Beach, Aug. 17-23 . . Guy Lom- 
bardo into the Desert Inn, Las 
Vegas, Sept. 25-Oct. 22 ... Stan 


Getz pacted for Chi’s Modern Jazz 
Room, Aug. 15 for two sessions. . 
Bobby Hackett set for the Blue 
Note, Chicago, Sept. 5-16. 
Charlie Spivak to do one-niters in 
the Chicago territory in August. 


Pittsburgh 


Stan Kenton one-nights at Chez- 
a-Rena tomorrow (Thurs.)... Talk- 


of-Towners wound up 14-week stay | 
at Merry-Go-Round and have been |} 


replaced by Al Powell’s Dixieland 
5 .. . Robert Maxwell, harpist, 
comes to Ankara for two weeks on 
Aug. 27 

set for remainder of the summer 
with Dan Mastri’s Deuces Wild at 
Cow Shed in Conneaut Lake , 
Irving Kretman, pianist, had op- 
|tion picked up at Celebrity Room 
of VTW Club Gene Vincent 
and Blue Caps set for Copa week 
of Aug. 6. . Ray Eberle’s band 
| plays here next week for national 
'convention of Eagles Conti- 
inentals at William Penn plagued 
by illness. Albert DiLernia, accor- 
dionist, went to Veterans Hospital 
|for an operation and Julie Miller 
| Melman, violinist, had surgery at 


day and has been booked back for 
another one-day stand later in the 
season... Joey Vance left town to 
head a nine-piece band for a pack- 
age show going on three-month 
tour of east and south, opening in 


Bangor, Me. Diane’ Horne, | 
pianist, into Penguin Lounge 


downtown for a run. 














Flying Saucer 


Continued from page 107 





ne oe oe 
either by performance, style or 


name identification or variation. In 


some instances the names are lam-| 


pooned, in keeping with the satiri- 
cal concept of the platter. 


The songs by title, copyright 
owner, original performing artist 
and original label allegedly bur- 


|lesqued on “Flying Saucer,” in- 


| clude such items as “Magic Touch,” | 
Platters | 


| Southern Music, The 
(called The Clatters on the disk), 
Mercury; “Great Pretender,” The 
Platters, Southern, Mercury; 
“Earth Angel,” Dootsie Williams 
Music, The Platters, Mercury; 
“Poor Me,’ Commodore Music, 
Fats Domino, Imperial (on _ this 
Luniverse label there is reference 
to “Skinny Dynamos”); ‘“Heart- 
break Hotel,” Tree Music, Elvis 
Presley, RCA Victor (there is ref- 
erence to The Pelicans in this se- 
quence on the allegedly infringing 
label); “Band of Gold,” Ludlow 
Music, Don Cherry, Columbia; 





| 


.. Carole Simpson inked for 


., Sammy | 


Sun Records (there is reference to 
“Pa Gerkins” in an item called 
“Shoes” in the Luniverse label). 
Also “Mabelline,” Are Music, 
Chuck Berry, Chess Records (there 
is reference to “Huckleberry’); 


| ‘See You Later, Alligator,’ Are, 
| Bill Haley’s Comets, Decca; “My 
Prayer,” Skidmore Musie, The 
Platters, Mercury; “Shake, Rattle 
& Roll,” Progressive Music, Bill 
Haley, Decca; “I Want You to Be 
My Girl,” Kahl Music, The Teen- 
agers, Gee Records; “Long Tall 
| Sally,” Venice Music, Pat Boone, 


| Dot; “Tutti Frutti,” Venice Music, 


27... Jeanie Baxter, vocalist, | 


Little Richard, Specialty Records; 
a reference to “Laughing 
vice Smiley Lewis. A 
“John Cameron Cameron” is the 
“announcer” on the Luniverse disk. 

Audio Matrix Inc. is said to have 
supplied the original stampers and 
the disk, out only about two weeks, 
allegedly has snowballed national- 
ly, with plants in Newark, Brook- 
lyn, Philadelphia, New York and 
Hollywood doing the pressing. 
Abeles plans making them co- 
defendants in a series of Fed- 
eral Court suits, depending on the 
jurisdiction. 

Understood that Columbia, 
Savoy, Chess, RCA Victor, Mer- 
cury, Dot, Gee and Imperial Rec- 
|ords are supporting the music pub- 
lishers who are proceeding on a 
|}copyright infringement basis. Al- 


| leged infringement usages total 19: | 
| 11 on one side, eight on the other. | 
Homestead Hospital ... Al Morgan | | 
packed Kennywood Park last Sun- | 








Kanaga 


Continued from page 107 


the query over to Henri Rene, Vic- | 


tor’s Coast recording chief. 


| road,” Rene reported. 
| aware of it and the writers are 
| aware of it. We’re trying to meet 
| the threat by leisurely encouraging 
new writers to turn out original 
material for albums.” 
Kanaga, in answer to 
query, shrugged off 
phasized,”’ recurrent 
about “payolas” (or “lobbying, 


another 
as 
industry talk 

” as 


| one scribe referred to it) for dee- | 


Louis” | 
pseudo- | 


“We may come to the end of the | 
“We're | 


“over-em- | 


and Dolores Hawkins wi‘h “A Kiss 
Before Dying.” 

Among the current pix now on a 
promotional pitch with waxings of 
title themes are “Foreign  Ip- 
trigue,” ‘The Proud and the Pro- 
fane,” “The Searchers” and the 
aforementioned “The Proud Ones.” 
as well as “War & Peace” and 
“Johnny Concho” ana “Moby 
Dick.” 

Even the foreign language pix 
are getting on the title theme 
| bandwagon for a disk tiein. Among 
| Cee currently are “The Proud 
j}and The Seautiful,” “La Strada” 
| and “Rififi.” 





Hormel to N.Y. 


Geordie Hormel, head of the 
;new Coast label, Zephyr Records, 
|is due in New York this week to 
set up his promotional campaign 
with Buddy Basch, who’s working 
out of his N. Y. office for the label. 

But Freeman has been named 
| Sales and recording chief for the 
company with Bill Hitchcoek as 
musical director and Spencer 
Moore, comptroller. 








| “Saturday Night is the 
loneliest night of the week” 











| make me a 


child again 


} 


jays. 

“It isn’t that common,” he de-|! 
clared, “principally because most | 
of the influential disk jockeys | necerded by aeihes 
would be insulted if it were of- <-40720 
fered—and the less_ influential 
don’t mean enough.” RRAICK MUSIC CORP. 
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.. the hottest salesmen in this 1% billion dollar retail market*! 


These popular deejays are welcome visitors in Baltimore’s half-million radio homes...and in 
hundreds of thousands of Baltimore’s radio-equipped automobiles. Housewives, businessmen 
and teen-agers listen to them regularly for entertainment and product news. Why not let 


these key salesmen, in the South Atlantic States’ second largest market, help you move more 
mee. 


*Sales Management, “Survey of Buying Power’, 1956 
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Strong German Diskery Upbeat, 


Preference 


By HANS HOEHN 


Berlin, July 17. 


Within the various branches of 
the W-German show biz, that of the 
recording industry has undoubted- 
ly been the most successful since 
the war. Its biggest upbeat came 
around 1950, a short time after the 
currency reform which marked the 
beginning of the widely acclaimed 
German “Wirtschaftswunder” (the 
economical miracle). Last year 
(1955), the W-German diskeries 
manufactured 31,000,000 records of 
which 4,000,000, or 13%, were ex- 
por‘ed. 

“To an inexperienced eye, this 
appears like a tremendous figure,” 
Karl-Heinz Steinhardt, director of 
the Berlin branch of Telefunken 
(manufacturer of Teldec, a liaison 
of Telefunken and British Decca 
records and alsa the German out- 
let for Capitol Records) explains, 
“but fact is that we are still way 
behind 1929 (that’s when the first 
German recording machines came 
on sale, the advent of the talkies, 
etc.) which so far has been the 
best year of the German record- 
ing industry.” 

As te the export, Steinhardt says, 
the figure of 4,000,000 is not just 
big but still remarkable “if we take 
into consideration that our industry 
is still considerably handicapped 
by a number of complicated export 
laws and agreements. One of our 


for 45 RPM Grows 


Lionel Hampton. Helped by the 
music programs over RIAS (Radio 
in the American Sector of Berlin), 
a substantial number of Yank tunes 
pressed by Teldec have lately be- 
come bestsellers, such as “16 


“Yellow Rose of Texas.” That 
however, eoncerns in the main only 
Berlin and oher big German 
cities. Over the rest of the coun- 
try, domestic artists and songs get 
the lion’s share among the most 
; sold records. 
|\“Zwei Spuren 
| Traces In the Snow), sung by Vico 
Torriani, and “Arividerci, Roma,” 
iby Lys Assia, its latest top sellers. 
Torriani and Miss Assia, bo‘h of 
Swiss origin, are also the com- 
pany’s two top recording stars at 
present. 

Although the classical music is 
still way behind (about 10% of 
the present output) the popular 
music, it’s registering good gains 
but the comparatively high prices 
for LP classical disks (DM 18-32, 
which is about $4.30 to $7.60) limit, 
, of course, the number of customers. 


‘Court Enjoins 














best outlets is curréntly Sweden, | 


but also the American market is ob- | 


viously improving.” Telefunken, 
incidently, is also regis'ering a 
strong sale of radio sets, tape re- 
corders and other film equipment 
to the U. S. 
45 Upbeat 
“In all, Germany is following the 
general trend and is preferring the 
new type of 45 rpm disks to the old 
78 rpm ones,” the director of Tele- 
funken-Berlin reveals. 


While two years ago the per- 
centage of the 78 rpm _ disks 
amounted to about 75%, the pro- | 
duction breakdown of. 1955 was 
as follows: 

78 rpm (shellac) disks. 64.5% 


45 rpm (vinylite) disks 27.1% 

Longplay records 8.4°% 

The current situation (1956) al- 
ready sees a 50-50 split between the 
old and the new type of disks. It 
all looks as though shellac disks 
have only still a few years to go. 
Only the fact that still a consid- 
erable number of customers have 
old gramophone machine makes 
the output of the 78 rpm’ers nec- 
essary. There’s no question that 
the 45 rpm disks are more popu- 
lar with German customers; 
convenient in size and weight, look 
more attractive and are 
able. 

Telefunken or Teldec is gener- 
ally here considered as the second 
among the bestselling 
{Polydor comes first, while Electro- 
la, which also handles Columbia 
Records, and Philips take third 
and fourth spot at present). 

Company is doing also big with 
a number of American artists and 
orchestras, mainly Stan Kenton and 





more | 


unbreak- | 


diskeries | 








PROGRAM TO-DAY 
YESTERDAY'S 


JUST YOU, 





AFM From Nixing 
Cecil Read Jobs 


Hollywood, July 24. 


| Superior Judge Clarence M. Han- 
| Son yesterday (Mon.) granted an 
; injunction to Cecil F. Read, who 
|was expelled from the 
| Federation of Musicians for leading 
a revolt of Coast musicians. The 
jinjunction didn’t go beyond what 
the Federation last week s‘ipulated 
it was willing to grant, namely the 
right to work without interference. 


But the Federation had _ fought 
against having it done by injunc- 
tion. 

Injunction prevents the AFM 
from listing Read on the “sus- 
'pended” or “unfair” lists and in- 


union members without hindrance 
‘to him or them. However, the 
judge denied Read’s request that 
the injunction continue him as a 
member, permit him to attend 
meetings and use the union facili- 
| ties. 


Meanwhile the dissidents elected, 
without opposition, Max Herman 
as vice-president, and Lou Butter- 
|man as trustee, at the first relative- 
ly quiet union meetings since Feb- 
|ruary. Session at Palladium Mon- 
|day night (23) marked the first 
time in local’s history that an anti- 
|administration candidate has been 
|unopposed for office. 


places Read and Butterman re- 
| places John T. Clyman who was 
j}expelled for one day and barred 
from holding office for a_ year. 
Their elec’ion continues the dissi 
dents’ eight-to-four control of the 


local’s board of directors. 


Jacques Singer’s Encore 


Corpus Christi, Tex., July 24. 
Jacques Singer takes over 
baton with the Corpus 








JUST ME 


Music by 
JESSE GREER 





season 
12 to 


here which 
14 concerts 


calls for 
Some 
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increase of one over last year 
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Pilar Lorengar, Isaac Stern, 
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Iturbi and Ruth Slenczynski. 


Barbirolli’s Return 


Stephen Rose has contracted 
to bring over the Halle Or- 
chestra of Manchester, Eng- 
land, in the fall of 1957. That 
year marks the aggregation’s 
100th anni. 

Sir John Barbirolli will con- 
duct the 100-piece orch. He 
was head man at N. Y. Phil- 
harmonic atfer Toscanini. 





Tons,” “Poor People of Paris” and | 


American 


sures his ability to work with other | 


Herman re- 


With Corpus Christi Symph 


the 
Christi 
Symphony Orchestra for his third 
from 
repeats 
in Kingsville, Laredo and Victoria, 
children concerts 
an 


His 1956-57 soloists will include 
Jose 
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40 Yrs. Later 


Continued from page Ill 


j 
i ae 


what sends the kids and the mid- 
dle-agers to the record s‘ores. It 
is this last judgment, of course, 








Telefunken has in|that decides which 40 out of the 
im Schnee” (Two | 4,000 will send the ASCAP and | midway has been unable to make a | 


| BMI performance tabulators spin- 
ining happily and get that annuity 
|for the lucky wri‘er and publisher. 
| As a result of some ‘round-the- 
'clock listening and watching cer- 
| tain records jump from nowhere to 
| the magic circle, my conclusion is 
‘that the middle-age crowd is slow 
to react and wait enough weeks be- 
|fore laying out their 89c to make 
\it almost mandatory that the kids 
want a copy of what they hear, and 
here comes the heresy. In 1915 my 
|aunt in Chicago wrote that there 
| was a wild bunch known as “The 
Band From Dixieland” just up from 
| New Orleans and I got my grand- 
| mother to take me to Chicago and 
| I heard them and flipped. In 1917 
|I went to New York to hea the 
Original Dixieland Jass (original 
| spelling) Band and swooned. The 
|next year I heard what is now 
called r. & r. in the Paradise Cafe 
= Atlantic City and would have 
quit the U. of P. and acted as their 
/band bey if Ted Weems, Nelse Kel- 
|ler (later with Waring) and sev- 
| eral others hadn’t joined my dance 
band which. was one of the first 
10 cause 5,000 student-dancers 
| Weightmann Hall to forego danc- 
jing and crush around the _ band- 
| stand to quiver at our “beat.” 

So now that they’ve cleaned up 
| the lyrics, albeit they’re hardly 
more than words picked at random 
from a hat that 


| rhyming dictionary, I’m all for rec- | 


ognizing r. & r. as a legit facet of 
the biz. I loved it in 1915! 
Pat Ballard. 


Jocks, Jukes & Disks 


Continued from page 108 














“In The Middle Of The House” 
(Mercury). “Pink Cadillac’ is an- 
other in the growing line of songs 


about speedingscars and crackups. | 


It’s hardly an angle worth singing 
about but the coke set seems to 


go for it in a big way, so Rusty 
Draper is due for some spins. 
More attention, however, should 


be paid to “In The Middle Of The 
House.” It’s a_ folk-styled item 
packed with humor and good spir- 
it and Draper gives the right vocal 
presentation. 

George Siravo Orch: “Bumps-A- 
Daisy’-“In Old Madrid” (Decca). 
There’s enough melodic bounce in 
“Bumps-A-Daisy” to keep this Sir- 
avo slicing moving on all levels. 
It's the kind of instrumental that 
could come out of left field for a 
good commercial score. “In Old 
Madrid,” one of Siravo’s own com- 
positions, is a schmaltzy item 
given a lush instrumental produc- 
tion 


Stan Wilson: ‘“‘The Old Lady 
Who Swallowed A Fly’-Tel’ My 
Cap’n” (Verve). Folk singer Stan 
Wilson has a romp with the tradi- 


tional “The Old Lady Who Swal- | 


lowed A Fly.” It’s a wry piece of 
material and he delivers with the 


proper humorous accents, It’s an| 
offbeat programming. slice but it| 
rates deejay acceptance. “‘Tol’ My 


Cap’n” is a sombre groove and its 
appeal lies mainly with the folk 
ballad buffs 


Cohen Exits RCA Jazz 


Jazz man Al Cohen has wound up 
his pact with RCA Victor. 





Cohen 


the label's Jazz Workshop Series. 
| He's now freelancing. , 





Vienna Bid to Kritz 
Pittsburgh, July 24. 


| Karl Kritz, associate conductor 
of Pittsburgh Symphony Orchestra 
|and musical director for Civic 
Light Opera Assn. series of outdoor 
musicals at Pitt Stadium in sum- 
mertime, has a bid from the Vienna 
Volksopera to conduct “Wonderful 
Town” there in October. 

Offer follows Kritz’s recent visit 
to Vienna, his home town, 





- 


in | 


would shock a/| 


had been writing and tootling for | 








Detour in Pitt—Lounse 
Follows the R&R Route 


Pittsburgh, July 24. 
Rock ‘n’ roll has filtered into an- 
other downtown room, the Mid- 
| way Lounge, which launched new 
| policy last week with Sil Austin 
after seven years as the town’s No. 
t progressive jazz spot. Despite 





some of the top names in that field, | 


| go of it lately and decided to go 
along with the trend. 

| |Decision was also prompted in 
part by the success of another 
downtown bistro, the Carnival, as a 
rock 'n’ roller. It had been dying 
under a number of entertainment 
setups until a few months ago 
when the management went to r&r. 
Place has been booming ever since. 


Jukes Crack 
Brit. Barriers: 


4) Boxes Du 


London, July 24. 

Jukebox, which hitherto has not 
made much of a dent on the Brit- 
ish scene, is rapidly gaining a hold 
here. Major manufacturers and 
| operator’s report that there’s a pro- 
duction boom in progress while 
disk manufacturers feel it augers 
well for them. 

During the 
the only 





1939-45 
in 


hostilities, 
boxes existence were 
|chines. Within the space of the 
past few years, the increased popu- 
larity of canned music and its par- 
| ticular demand in_ roadhouses, 
cafes and restaurants has led to 
stepped-up production. 
Hitherto, the jukepox 
| regarded as “refined.” 
lever, it’s being accepted and is 
| gradually infiltrating into the 
| lotinges of even better-class hotels. 
On the subject of prejudices, Brit- 





was not 


| box” tag; they'd rather call it “coin 

operated phonograph,” a name 
which seems to have little chance 
of survival. 

Diskeries are co-operating with 
leading operators on choice of 
disk, and there’s a weekly change 
to keep up with popularity rating. 


Some offer discounts on large 
sales. 
Ditchburn Equipment operate 


'and service 1,500 machines in this 

country; each has 16 single-sided 
78 rpm disks at 3 cents per play. 
| Associated Music Industries and 
the Ditchburn group together con- 
stitute 85% of the gross output of 
jukeboxes off the British produc- 
tion line. 
|duce players of 100-120 45 
disks in the near future. 





‘Herbert to Houston Opera 
Houston, July 24. 
Walter Herbert. musical director 
of the Houston Grand Opera Assn. 
last season, will return as director 
again this season. Herbert has 
been named resident conductor on 
a one-year contract. 
| Director of the New Orleans 
| Opera Assn. for 11 years, Herbert 
Girected Houston’s two produc- 
tions, “Salome” and ““Madame But- 
terfly.” 


a number of prewar Wurlitzer ma- | 


Now, how- | 


ish manufacturers shun the “juke- | 


AMI is planning to pro-| 
rpm | 


Yanks Downgrade European Tootlers; 
Cheaper, Yes, But Don’t Savvy the Beat 


+ Europe in two words, according 


|to several recently returned U/S. 
/ar‘ists & repertoire men, is “bring 
| musicians.” 

The N. Y.-to-Europe disk con- 
|tingent, who went overseas to cut 
{sides for release here, haven't come 
| back exactly empty handed but 
| they have returned with shattered 
illusions. The only thing right 
about the musicians there, said une 
|a&r man, is the price. ‘Everything 
else is a big headache.” he added. 
The move toward recording over- 
' seas by the U.S. diskers was based 
on the low tooter scale for record- 
ing sessions. Price for a musician 
or. the Continentent runs to about 
$7 a day, while the scale for an 
AFMer here comes to slightly over 
$40 for a threehour session in 
which no more than four sides can 
be recorded. The price differen- 
tial has been the magnet attracte 
ing the Americar recording men 
with views to cutting posh instru- 
mental sides with 60 or 70 men on 
ja date. It hasn’t worked out that 
easily for them, however. 

Major squawk made by the Yan- 
| kee diskers is that the European 
tootlers have difficulty in captur- 
ing the musical flaver that sells ‘n 
the States. Another a&r man stated 
in a pessimistic mood that of the 
cozens of albums he cut on the 
Continent only one has a chance of 


| selling here. 
| Other beefs range from contrac- 


‘tor problems to the carefree man- 
|ner in which most of the European 
musicians operate. “They stroll 
|into a recording session at their lei- 
' sure,” one a&r man said, “and 
‘then spend time shaking hands with 
| colleagues or bussing them on the 
|; cheek. When there are about 60 
; men involved, it takes hours before 
| we can get started.” On the con- 
tractor level, it was stated, nepo- 
tism is rampant. Almost every con- 
tractor has a cousin, a nephew or 
an uncle who plays an instrument. 


Water Show 


Continued fram page 1 = 


ers to be ready in the fall. The 
10-person show will be booked for 
summer hotels, country clubs and 
supermarket parking lots. Cost of 
production is $10,000 for the small 
show, $75,000 for the larger one, 
White said. 

While the small show will carry 
no orch, the larger one is set to 
carry a drummer, piano and first 
sax with other tootlers to be picked 
up en route. White says he will 
book the 40-person show in foreign 
countries. Format of both shows 
will be half water acts and half dry 
| acts on stage. Bookings on super- 
market parking lots around the 
area have already been set, White 
said, and opening is planned with- 
in two weeks. 

The nucleus playing the parking 
lots, country clubs and summer 
hotels will work on a flat fee deal 
with no admish charges. 


THE SOCK NOVELTY! 
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MILLER MUSIC CORPORATION. 























\ 


CR 


W 
ccur 


ees 8 


pass 
Bar! 
i Jast 
» cans 
narc 
find 
prot 
o' eT 
It 
perf 
will 
arer 
be 
pen: 
Pa yous 
Als¢ 
coo!) 


be nec 
> izati 


Sica th seaeee 


A 
; the 

be t 
forc 
Wit 
nish 
how 
will 
ing 
den 
A 
will 
gros 
hig) 
lar¢ 
spot 
It’s 
bigs 
Squ 
ter 
suc! 
coin 
able 
e hit 
H 

boo! 
rset 
doo 


suc! 





— 


er I 
Son 
able 
mar 
no ( 
sho’ 
org: 
hav 
ing 
suc! 
hou 

M 


sol) 
hov 
era 
han 
to 

if i 


Ha 


B sey 


» CO) 
ag 
» Sor 
, Wi 
to 





, 








ap oe 





Wednesday, July 25, 1956 


VARIETY 


VAUDEVILLE 115 





R-B Circus Facing Kingsize Tasks 


In Switch to Hardtop Itinerary 


' will be succeeded at the Allentown! 
|(Pa.) Fair by Guy Lombardo, who | 
{has taken on this single outdoor 
' stand starting Sept. 16 through 22. 
| Jones had indicated he would ac- 


While editorials throughout the + 


ccuntry waxed nostalgic on the | 
passing of the Ringling Bros. and | 
parnum & Bailey Circus, which | 
Jast week gave up trouping under | 
canvas in favor of a tour under | 
nardtop auspices, the circus will | 
find it necessary to meet a lot of | 
problems in making the change- 
.erT. 
. It's generally agreed that both | 
performers and circus management | 
will be better off by working 
arenas exclusively. The circus will | 
be spared the necessity and ex- | 
pense of carrying vast numbers of 
roustabouts, for putting up tents. 
Also to be eliminated will be the, 
cookhouse, thus abbreviating the. 
necessity to feed the entire organ- 
jzation. 

Also accruing to the benefit of | 
the general run of performer will | 
be the fact ¢hat the circus will be | 
forced to shell out higher salaries. 
Without room and board being fur- 


nished, the act will know exactly | 
how he stands financially and he 


; | 
will soon determine whether | 


ing his own food constitutes a hid- 
den cut or not. 

Although rentals and_ salaries 
will be higher in the hardtops, the | 
grosses are also expected to be 
higher. The arenas are generally 
largeseaters and events in those 
spots usually draw from wide areas. 
It's pointed out that the big top’s 
biggest grosses come at Madison, 
Square Garden. During the win- 
ter season, the large touring shows 
such as icers rack up some tall 
coin in the arenas, and it’s conceiv- 
able that the Ringling show couid 
hit similar grosses. 

However, there are problems in 
booking to be overcome. The pres- 
ent modus operandi for touring in- 
door shows is through sponsorships 
such as the Shrine, and various oth- 
er fraternal and charitable groups. 
Some organizations may not be 
able to change sponsorships and in 
many cases the areras would have 
no choice but to go along with the 
show designated by the sponsoring 
organization. Arenas sometimes | 
have exclusive deals with the tour- | 
ing circus that it shall be the only 
such show of this type to play that 
house. 

Meanwhile, one of the thorniest 
and probably one of the most basic 
problems of circus Operation re- 
mains to be solved. Now in need 
of solution is the format to be fol- 
lowed by the Big Show. Whether | 
the show will continue in the Hol- 
lywoodized format long advocated | 


by circus prexy John Ringling | 
North, or whether it will go back 


to the traditional formula of thrill 
acts must be decided. 

This problem will have to be 
solved before it can be determined 
how it will be sold. It’s now gen- 
erally admitted that the Ringling 
Name is insufficient. Ballyhoo has 
to be poured into the enterprise 
if it’s to pay off at the boxoffice. 





Peter Pan’ Preview 
Pulls SRO Crowd in AC’s 


Convention Hall Icer 


Atlantie City, July 24. 

A sellout crowd of more than 
6.000 watched as the “Peter Pan” 
| version of “Ice Capades” opened 
in Convention Hall Friday (20) 
hight. Producer John Harris will 
Offer this edition of the big ice 
show for six days and then on 
Thursday (26) the new “Ice Ca- 
pades” show will be the attraction. 
_Meanwhile last Thursday (19) 
lly Commission approved a new 
arrangement with Ice Capades Inc. 
‘or leasing Convention Hall for 
hext summer, with an option for 
Tenewal for four succeeding years. 
Announcement of negotiations had 
ten made by the Convention | 
“all's manager, Phil Thompson, 
> Several weeks ago, 
re ‘rms of the lease are same as | 
A ap cained in present five-year | 
F on eet which expires this sea- | 
B vin ‘The Auditorium Commission 
Bt esreneies 10% of admissions up 

i, 00,000 after deduction of Fed- 
I thas’ State and city taxes. Above 
_ ‘at sum the city’s cut will be 15%. | 


a 
until recently a unit | 
Music Corp. of Amer- | 

office, has joined the | 
General Artists Corp. 
capacity. 





John Carl 

booker with ¢ 
> a's Chicago 
> hi office of 
2 the same 


|complain they’re being 


| Marilex, Al De Jonghe, 
, Dschapur & Rutha, Pinito Del Oro, 





Honolulu’s Cover-Plus 
‘Despicable System’: BBB 


Honolulu, July 24. 


Cover charge plus’ two-drink 


minimum add up to a “despicable | 


hae Tarleton Club’s | 


‘7 Arts’ Shows Solid | McCrystal of the Common Pleas 


system,” as far as Better Business 
Bureau is concerned. Donald 


Billam-Walker, bureau manager, 
told members that many tourists 
“rooked”’ 


| by a few niteries. 


Racket prober plans to call a 
meeting of nitery operators, not 
only to consider the problem but 
to remind them that a few offend- 


_ers fail to display announcements 


of “minimum” charge policy. 


AGVA Still 
Mulls Plan To 
OK Circus Acts 


The American Guild of Variety 





| Artists and representatives of Ed 


Sullivan are working on details to 


permit performers with the Ring- , 


ling Bros.-Barnum & Bailey Circus 
to work Sullivan’s video show, 
Sunday (29) on CBS-TV. Under 
the modus operandi agreed upon, 
acts who crossed the AGVA picket 
line to remain with the circus will 
be allowed a one-hour stay in the 
good graces of the vaude union if 
they will pay the $2,000 fine levied 
against them. The sixmonth sus- 
pension voted by the union will be 


| lifted for the one hour during the 


show. Details of payment were 
being worked out by the union 
counsel Harold Berg and Al Do- 


britch, the N. Y. agent who booked 
the acts for this layout at a meet- 
ing held yesterday (Tues.). 
It’s expected that where 
salary covers the fine, 
will be remitted directly 
union. Other acts getting 


the 


to the 
lesser 


| coin will have to work out how the 
| payment will be met. Fine applies 


to each person rather than an act. 


|Thus a two-person turn will shell 


out $4,000 to AGVA. 

Sullivan show has leased the 
parking lot at 54th St. and 8th Ave. 
for the day of the show. 

Acts presently siated to appear 
on the Sullivan show are Emmett 
Kelly, bandleader Merle Evans, 
Felix Adier, Otto Griebling, Billie 
Mahoney, Marion Siefert, all of 
whom obeyed the AGVA edict not 
to cross the picket lines. Roberte, 
Cordons, 
Miss Mara, Arm- 


Tonito, Jimmy 


| strong, Chiesas, and others crossed 
| the picket lines. Sandy Scampi Do- 
is 


britch,. son of Al _ Dobritch, 
scheduled to be ringmaster. 





New Spots and Reopening 


Fill a Void in Honolulu 


Honolulu, July 24. 
Two new spots and a reopened 
spa are helping erase the disap- 
pointment caused by the recent 


folding of the Grove and South | 
|Seas as nitery operations. 


Smoki Whitfield, who was run- 
ning South Seas under name Black 


Magic as an after-hours spot, has | 


moved to the Kewalo Inn and 
opened up what he’s calling the 
Blue Angel Room. His initial ef- 
fort is called ‘‘The Hollywood Re- 
vue,” featuring exotic dancers. 
Queen’s Surf has reopened its 
upstairs terrace, with Eddie & 
Betty Cole featured at the pianos. 


| Brother of Nat King Cole has just 


recovered from a critical illness. 


Continental Room is an all-new 
nitery in the Waikiki Sands build- 
ing, adjoining the Orchid Room. 
It’s operated by Tom Melody and 
Bob Nunes. Premiere show fea- 
tures Mae Williams, Guy Rennie, 
Pee Wee and Bobbie Lynn, and 
te Romeo. It's a no-cover opera- 
ion, 


| well, but hadn't signed contracts. 


Spike Scrams Pumpkin 


Circuit for Chi Paree 


Spike Jones, who cancelled out 
of a series of fair dates in order to 
work at the Chez Paree, Chicago, 


cept several other fair dates as 


Onward & Upward GAC Knocking, 
At Another Merger Door—Gale’s 








Replacements are still being sought | 
for the other stands. 





SRO in Granite State 


By JO RANSON 
Pike, N. H., July 24. 
For the first time in its history, 
i|the White Mountains’ Festival of 
the 7 Arts at the posh Lake Tarle- | 
ton Club has had a rousing three- 





earnings | 


week run, a fact that must bring | 


| beaucoup Satisfaction to Walter 
| Jacobs, who gave birth to these | 
bucolic blackboard 


| showmanly 
| seminars seven years ago. 
| : : P 

This year’s pourparler, as in the 
| past, had on display a roster of 
crackling show biz personalities, 


|torians and other savants of the 
|arts. At times the list of speakers 
has been almost awesome in ap- 
pearance. Virtually all the guest 
stars on display on the Tarleton’s 
manicured grounds are knowledge- 
able in their respective fields and 


| property. 


‘peninsula for 


long and middle-hair musikers, his- | 





peddle their intellectual wares to 
good advantage in the midst of 
| nature’s four-star blandishments. 

The 7 Arts Festival staff also 
includes Jack Golbert, director, 
'and Herbert W. Hill of Dartmouth 
College, Mrs. Gordon Marble of | 
Plymouth, N.H., and Clarence Der- | 
went, prexy of ANTA, as a board 
of governors. 

Some 300 chairs are usually set 
up on the quadrangle but fre- 
quently there are as many as 1,000 
persons, many from surrounding 
communities, on hand to catch the | 
talks and gander the art displays. 
This semester’s outstanding attrac- 
tions have included Clare Luce in | 
a break-in date with a one-woman 
show slugged “An Emotion Called | 
Love” featuring her interpreta- | 
tion of “Camille,” “Cleopatra,” 
“St, Joan” and “Elizabeth 
Browning.” Other names high in 
interest this season were Virginia 
Graham, WRCA’s “Today” com- 


| mentator; Everett Walker, Sunday | 


editor of N. Y. Herald Tribune; | 
Leon Pearson, NBC's Critic-at- 
at-Large, and Thomas J. Hamilton, 
chief of the N. Y. Times’ UN Press 
Bureau. 
Additional 
execullve veepee, 


speakers: Ted Cott, 
DuMont Televi- 
(Continued on page 117) 


Set Aug. 27 for Hearing 
On Sale of Cedar Point 


Columbus, July 24. 


Aug. 27 has been set as the hear- 
ing date on a petition by the Cen- 
tral National Bank of Cleveland to 
sell Cedar Point to Cleveland and 
Toledo real estate developers. The 
date was set by Judge James L. 


Court in Sandusky. 


Opposition to the sale has been | 


voiced by some of the heirs to the 
The State of Ohio has 
said it is interested in buying the 
a public summer 
resort. 

Judge McCrystal said that Aug. 
15 would be the deadline for the 
filing of briefs from the Cleveland 
bank and from the heirs of the 
G. A. Boeckline estate. The bank 
has offered $387,000 for 6,200 
shares of the 12,050 shares in the 


| Boeckline company. 





Old Pro Kelley 
Sez Amateurs 


Killed Big Top 


San Francisco, July 24. 
Bev Kelley, who traveled with 
Ringling Bros. and Barnum .& 


| Bailey for 15 sesaons in the 1930- | 


1955 span, 
the circus.” 

Kelley, now pressagent for the 
roadshow ‘“‘Teahouse of the August 
Moon,” was talking about the Big 
Show after it folded in Pittsburgh 


says “amateurs killed 


last week and headed for Sara- 
sota, Fla. 
“That’s the earliest the circus 


has ever gone down to winter quar- 
ters,” says Kelley. “Why, even 
at the bottom of the depression, in 
1931, we didn’t go south until Sept. 
12” 

He ballyhooed the circus in some 
of its leanest, and some of its lush- 
est, years. He was publicity chief 


for the three years after the disas- | 


trous wartime fire at Hartford, 
Conn., which “shook public confi- 
dence badly ... it was our job to 
build up that confidence, and we 
did—I had a bunch of real pros 
working for me then.” 

But now, claims Kelley, “all the 
pros have left the circus—I could 
see what was coming a year and a 
half ago when they turned the ads 
over to an agency... 

(Continued on page 117) 











Earthy Cops as 


‘Exotic Critics 


Montreal, July 24. 


Some local “exotic danceds” are puliing their pelvic punches 


until Municipal Judge Pascal Lachapelle reaches a decision. 


taking till Aug. 20 to study case 


cited by Meyer Gross, defense counsel for Jane Harris, 38, 





He’s 
including that of Lili St. Cyr— 
a 


native of Detroit, charged with “participating in an indecent per- 


formance” at‘the Plaza, a small club here. 


last week. 


She pleaded not guilty 


Lili St. Cyr, a few years ago, was arrested on a similar charge 


for a perfarmance at the Gayety Theatre here. 


She was acquitted 


after testimony from female members of the audience-—and even 


from some cops—went in her favor. 


Gross claimed other audi- 


ence members should have been called as witnesses in this case, 


not just cops. 


The judge remarked, “Witnesses for the prosecution. are, after 








all, not technical experts. 


In the case of indecent photographs, 


paintings and statuary there is something physically to go on, 
but a spectaele not seen by a judgé is a legal dilemma for him.” 


He also admitted that 


male shouts from the audience, 
the cops as indicating excitement, 


cited by 
might have indicated they were 


“dissatisfied at not being sufficiently depraved” by Miss Harris’ 


act. 
“Intent to deprave” was a key 


point in the defense, and Gross 


asked the two morality-squad cops (who had found Miss Harris’ 
performance “indecent” and “of a suggestive and highly intimate 


nature’’) if they had been depraved by it. 


ing, “I’m a morality constable. 


Both said no, one add- 


I’m used to that sort of thing.” 


“Forty years ago bathing suits now seen by hundreds at Atlantic 


City would have been condemned as indecent,” said Gross. 


Miss 


Harris said that at her act’s end she was still wearing “long stock- 
ings up to the waist, with one pair of panties under them and an- 
other pair over them, plus two brassieres, one of them trimmed 


with diamonds.” 


She also analyzed her act as “walking around to 


music; then a sex dance—sort of alluring and feminine; then noth- 


ing but shaking.” 


She denied doing bumps or grinds, and when the prosecutor pro- 
fessed unfamiliarity with the terms, Gross executed a quiet bump 


to illustrate; but no grind. 


One of the cops, asking if he’d seen Miss Harris bump or grind, 


“replied, “Not to my knowledge. 
movement,” 


It was a backward and forward 


. all the good» 


* General Artists Corp. may take 


}on anothér merger. Talks have 
| been going on with Tim Gale, pres- 
‘ident of the Gale Agency, regard- 
ing an amalgamation of the two 
| offices. Format, tentatively under 
|discussion, would have the Gale 
(office retain its identity and its 
; autonomy, but would give the art- 
| ists under its management the 
benefit of having two agencies plot 
| dates for them. 

The talks, initiated some time 


+ago, have been in abeyance for the 
past few weeks because of GAC’s 
preoccupation with its takeover of 
the Lew & Leslie Grade Agency's 
U. S. operations, and its move into 
new quarters. 


Merger conversations have been 

admitted by GAC execs as well as 
a Gale office spokesman. Neither 
office seems to be in a rush about 
consolidating, and talks are being 
held in a leisurely atmosphere. 
| The possible alliance with the 
Gale office would mean the spread 
of GAC into still another field 
within the past year:or so. Last 
| year, GAC took over the George 
| A. Hamid agency, one of the larg- 
,est outdoor offices in the world, 
/and afterward completed arrange- 
ments for the takeover of the 
| Grade’s American business, which 
|gives the outfit a new supply of 
acts, especially suitable for the 
outdoor field. It also opens the 
way fer GAC to enter the field of 
foreign bookings in a big way. The 
Grade headoffices in London will 
|}continue to represent GAC talent 
in foreign situation. 

Lew Grade, prexy of the London 
agency, is expected in New York 
| shortly to finalize the deal. All 
terms and conditions had been vir- 
tually set during his previous visit 


to the U. S. several weeks ago. 
Inking will formally’ dissolve 
Grades’ U. S. operation which is 


still headed by Eddie Elkort, who 
goes over to GAC as veepee when 
the takeover becomes. effective 
Aug. 1. 

Should the Gale merger be final- 
ized, GAC corporate complex 
would have an extremely strong 
entree into several types of show 
kbiz, including the travelling rock 
‘n’ roll shows, and a strong lineup 
of Negro talent including Sarah 
Vaughan, Teen Agers, Illinois Jac- 
|quet band, ete. Of course, GAC 
presently has some desirable Ne- 
gro properties including Nat King 
Cole, but addition of the Gale list 
would make the office considerably 
more potent. 


Riviera Shells Out 206 
To Scrap Larry Best Act 
_ In LV. Inn's 3-Yr. Payoff 





Las Vegas, July 24. 
It cost the Riviera Hotel $20,000 
|to buy up Larry Best’s contract 
after dropping the comic from the 
|} opening show (18) on the current 
bill that toplines Harry Belafonte. 
| Comic had been signed to the pact, 
|calling for 10 weeks yearly for 
| three .years by Riviera’s old oper- 
|ating company, headed by Jack 

| Goldman, more than a year ago. 
| New operators, under Gus 
| Greenbaum, reportedly tried to ad- 
| just the deal prior to Best’s open- 
ing, but it’s understood that the 
| comic insisted upon coming-in as 


scheduled. Final payoff, neog- 
tiated by AGVA rep here, was 
|slightly short of revenue Best 


would have earned had he worked 
out the contract. 

Best was left off marquee her- 
alding the show, and in fact was 
slighted, rather ominously, when 
| preceding act, The Novelites, was 
'brought on with this offstage an- 
nouncement: “. , . and now, the 
comedy stars of our show.” Best 
was introed with a reference to his 
appearance on the Ed Sullivan tele- 
show. Newspaper ads, however, 
| gave Best billing, and still were as 
the week drew to a close Satur- 
day (20). , 

Hotel’s general manager, Ben 
Goffstein, commented, “it was all 
very unfortunate, both for (Mr.) 
Best and for the hotel. I sincerely 


wish it could have been avoided.” 
Understand hotel’s execs offered no 
argument when Best sought the 
$20,000 settlement. 
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Avery & Washington Sts, eee Scan” We ae eke SperseG act rotating turntable) C A a CA L LOWAY 
Radio in Every Room ringsiders, drags a mike around to with a fiery Afro-Cuban piece. Ray 











enhance her’ warbling. displays 




















Patricia Lordier 


is the leading lady in the musicals being 


Thank you, Robbins Brothers. 


My Mistress 


Signed, 
COPPER, THE CANINE HAM. 








Sinatra zings his windjammers 
through the upbeat portion of the 
show, then batons the rhythmetic 
arrangements during _ topliner’s 
turn, Alan. | 
B°chcomber,. Miami Bch 
Miami Beach, July 21. 

Martha Raye, Kirby Stone 4. | 
Paul Gray, Condos & Brandow, 





opened the 900-seat Beachcomber | 


Which closed on an offish-biz note 
last winter due to the inroads of 
hotel-cafes. The same competition 
is around, but Miss Raye looks to 


bring the biggery back as a money- | 


maker, Opening weekend saw 














KOKO CLUB, Phoenix, Ariz. 


Mgt. BILL MITTLER, 1619 Broadway, New York 


Currently 


























Ice 
HARRY HIRSCH, 








Miss BILLIE MAHONEY 


presented for General Electric's execu- , Len Dawson Orch; $3.50 minimum. | a 
tives here at Association Island, New With draw insurance in Martha | ED SULLIVAN'S TOAST OF THE TOWN” 
York, but | steal the scenes. Raye, Norman Schuyler has re- | July 29th—CBS-TV 


MAKING DEBUT ON ICE 


Green County Fair 


Monroe, Wisconsin—Aug. 1-5 } 
Representative— 
1775 Broadway, New York | 


Contact: Arthur Treffcisen, Lew & Leslie Grade, New York | 
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= Louisville, Nov. 5; Raleigh, Nov. | 
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Greco Dated for D.C. 1 and there’s no_ boxoffice 

Jose is eR ; need for it, the “Follies” never 

Ne lag es i ta slonse varies from its click format of in- 
for a onewinhter a Pleatietien | terspering water and stage presen- 
Hall. Washingt Feb . ' | tations of pretty much the same 
troupe wil] ngton, Feb. 6. Terp | variety. A few new faces are 
eta vl doa series of one-night | brought in and the production | 
— and cafe dates. {numbers and. stage acts. are 
Bin hy will return from Europe | changed from year to year. But 
my anuary, mostly the same swimmers and/| 
~ divers return with much_ the 
Dorseys Add Marlene ,identical routines. However, the 
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Inside Stuff—Vaudeville 


Dancing Waters, the fountain display, has been signed for the De- 
troit International Riverama starting Aug. 21 for nine days. The 
fountai. will go into its own tent setup. Riverama is an annual event 
jn Detroit taking place on Lake Michigan with yacht races as the high- 
jight. 


Commenting editorially on the premature closing of the Ringling 
Bros. circus, the Minneapolis Morning Tribune expressed the opinion 
that “just as vaudeville has survived in vehicles that offer widely 
from the old ‘two-a-day’—the Ed Sullivan show, for example—so, we 
pelieve, will the best of the circus.” “Despite John Ringling North’s 
gloom, animal acts and clowns, calliopes and elephan’s have a peren- 
nial fascination ius most humans,” the editorial points out. “They'll 
survive, although perhaps not under the traditional canvas ‘big top’.”’ 





Ventri'oquist Jimmy Nelson and his manager, Lou Cohan, have 
taken on a sideline, the manufacture of a special] line of toys based on 
Nelson’s puppet characters. Duo have leased the Winston Toy Co., 
N. Y., as the base of manufacturing operations. 


Minneapolis merchants in the loop are employing showmanship to 
help coun‘eract the outlying shopping centers’ competitive pull. For 
example, a gimmick new here, “living windows,” was utilized after the 
pig morning parade opening the Aquatennial, annual summer mardi 
gras, with plenty of advance publicity. Aiming at keeping part of the 
yast throng downtown after the parade’s end and luring them to 
gawk into the store show windows, many of the Jatter went live. 
Advance curiosity was aroused particularly by the promise that one 
show window would reveal “part of a live woman.” Other windows 
had beautiful models displaying furs, gowns and feathers, demonstra- 
tors, sheep with a live Bo Beep and other animals. 

Merchants also had five men handing out $500 in $5 bills and 200 
tickets to the second in the Minneapolis Symphony orchestra’s series 
of five “under the stars” concerts to those who identified the one 
among them who represented “the golden skipper.” 


Esther Williams’ TV Spec Shill Or 
Shellacking for B.0., Ops Wonder 











Question of whether the 90-min- 
ute spectacular on NBC-TV on 
Sept. 29 will be-# shill or a draw- 
back for the roadshow of Esther 


Hollywood, July 24. | 
| Water Show Keview 








Williams Water Show, is being | Aqua Follies of 1956 
mulled by showmen, Problem (WIRTH POOL, MPLS.) 
presenting itself to promoters Minneapolis, July 21. 
throughout the country is just! Ayn Curtis, Vicki Draves, Bruce 
how much of a show can be given! piariqan, Charlie Diehl, Hobie | 
away on video without hurting the Billingsley, Orwin Harvey, Joe 
gate. Marino, Jack Calhoun, Johnny 
NBC specola will be the first; Simpson, Howard Hardin, Ron- 
variety type layout to televise 90) nie Eastman, Darlene & Jing, 
minutes of and then be sold for} Evelyn Eraci, Burt Hanson, Four 
public consumption. One opinion | Singing Aqua Guys, Aqua Dears | 


Water Ballet 
Stage Ballet 


holds that the show will get a ter- (26), Aqua Darlings 


rific trailerizing because of teevee, 


but another school indicates that | Orch (15); producer-managing di- 
too much of the show will be! rector, Al Sheehan; swimming and 
given away in a 90-minute teleses- | water ballet director, Helen Starr; 
sion istage choreographer, Betty Gour; | 
The Esther Williams Show, in-| Stage director, Marie Kuhlman; 
cidentally, will be the first variety specs tng —— a 
hie - - Bene *,| Leod; costumes, Lester Ltd.; fire- 
yout which will Get & Sominute | covks, - ThearleDuffield; Wirth 


airing on the network. Other | 
shows, mainly opera, have gotten | 
a full-length presentation and then 
have gone on tour successfully. 


Anot - sc y j / RS eee 
other school of thought points |han 16th edition of “‘Aqua Follies 


top. 


This locally produced Al Shee- 


out that ‘“‘Ie ‘apades as é : . . “ 
chunks ¢ a jer nae | backs up its claim of being ‘the | 
— =—n ne-Our’) world’s greatest combination water 
shows, and has done well on sub- | 


land stage show” with, among other 
| things, some of the best swimmers 
and divers in the business, includ- 
|ing former Olympic teams’ mem- 
bers and various medal winners. 


sequent tours. However; with an 
hour telecast, it’s pointed out that 
there is still enough that’s new to 
be presented to the paying audi- 
ences, but 90-minute sessions will 
not leave that much. 

The Esther Williams show, opens 
at the Wembley Stadium, London, | 
July 30 for six weeks, returning 
In time for the NBC-TVer, and 
thence on the road starting in 
Montreal, Oct. 2, New Haven, Oct. | 
9; Providence, Oct. 16; Hershey, | 
Oct. 23; Washington, Oct. 29: 


Draves and Bruce 
swimming luminary 


idivers Vicki 
Harlan and 
Ann Curtis. 
Presented at 
Wirth Pool 


magnifico al fresco 
Stadium top at- 
|traction of the Aquatennial, this 
city’s annual summer mardi gras, 
the elaborately staged and highly 
entertaining melange of water and 
stage diversions has developed, 
like the Shipstads-Johnson 
Follies,” into a once-a-yvear 
for many of the area’s folks. 


as a 


12; Winston-Salem, Nov. 19; Char- | 


lotte, Nov. 26; Indianapolis, Dec. Show 


4; and three more dates are to fol- | @#ttracts capacity audiences of 5,100 
low after Jan. 1 nightly during ts two-week run 
Sp here. 


Although the bookings are set, 
contracts haven’t yet been signed, | 
but the William Morris Agency. 
representing Miss Williams. antici- 
Pates nq difficulty inasmuch as the 


< y . . . . 
— will be made via air- 
lal 


Inasmuch as the’ performers 
boast superior physiques which are 
displayed in. all-revealing bathing 
|; suits and with an almost constant 
| parade of pretty girls, the layout 
has the distinct advantage afford- 
ed by plenty of s.a. 

Mainly, no doubt, because there’s 
a tight limit to possibilities in that 


See | 





Marle ne, | high dives are no less thrilling and 


thrush, h mono - monickered | the water clowning no less funny. 
Y Bros x — added to the Dor-| apparently, because they’ve been 
S. Dand as vocalist. seen before. And the large water 


he records for Savoy Records. |ballet’s precision and rhythmic 


performances unfailingly click. 
Back for the third time, glamor- 
ous Miss Draves dives in champ 
style from the low and high boards. 
Synchronized and free style swim- 





ojouise Woods, understudy to 
8a James in “Mr. Wonderful” on 


Br - ; : 
Roost. doubling into the Guest 





: | est people. 
| 


(19), Verne Rooney’s | 


Pool, Minneapolis, July 17-28; $3.50 | 


Current array is headed by stellar | 


“Tce | 
must | 


ILL. STATE FAIRS PLAYS 
IT SANS H’WOOD NAME 


Springfield, Il]., July 24. 


For the first time in many years 
| the Illinois State Fair grandstand 
'shows will be minus a big Holly- 
| wood name. Signed to open the 
| Capital city exhibition Aug. 10 are 
Paul Whiteman and _ his. orch, 
| Florian Zabach, the Chordettes, 
| Gogi Grant and Buddy Weed. Also 
|committed for one-night 
| next to closing eve, Aug. 18, are 
Halt March, Peter Lind Hayes & 
|_Mary Healy, the Three Houcs, the 
| Amin Bros., the Toppers and Griff 
Williams and his orch. 





| Other amusement features dur- | 


| ing the 10-day fair will be the WLS 
National Barn Dance, Western 
Horse Show, “Holiday on Ice” and 
a grandstand revue, Aug. 13-17. 


| 
| 
| 
| 
| 
| 




















stands, | 


Chi Going Strong on Cultural Spree 
To Erase Sodom-on-the-Lake Stigma 





Staged by Barnes-Carruthers of 
Chicago. 
= Continued from page 115 Saaeeee | 








years was tossed away.” 

Kelley departed the circus a yea 
|ago last month after a blowup in 
| Detroit, but feels “the circus could 
_ have been saved, if it had had good 
| Management”—and this dart was 


aimed specifically at prexy John | package” the Windy City story for | 


Ringling North. 

“I mean that the circus had 

something unique,” says Kelley, “a 
sort of sense of participation, that 
|no other entertainment has because 
|of its original presentation. So 
| what do they do? They throw it 
| away on tv. 

“I think tv could have been fine. 
| It’s a great medium if it’s used 
| right. But there’s a fine line: tv’s 
| got to be used as a teaser to inter- 
You know, interview a 

clown, a bareback rider, have a dog 
; do a couple of tricks. 

| “But when Johnnie North told 
/me they were going to televise our 
|best acts the night before we 


opened in Madison Square Garden, | 


- : . | b i Ee F > ; 
will we'd built up for dozens of | rently. a subcommittee headed by 


By FARRELL DAVISSON 





Chicago, July 24 
The Windy City’s worldwide | 
reputation as a slambang. wide- 
open Sodom-on-the-lake is under- 
going a subtle revamping. The} 
multi-pronged civic “public rela-| 
tions” campaign probably won't 
succeed in making this whilom'! 
Capone capital the garden spot 
of gentility but it bids fair to 
erase some of the blood & thunder 
mythology which down through the | 
years has been the city’s prime 
trademark. 

The project to impart a new look | 
to the scarred Chicago countenance 
is literally international in scope. 
Shortly after he took office last 
year, Mayor Richard Daley en- | 
listed the aid of 500 community 
bigwigs as the All Chicago Citi- 
zens Committee set up to “further 
all that’s good for Chicago.” Cur- 





Fairfax Cone, prexy of Foote, Cone 


|& Belding, and Leo Burnett. board | 


chairman of the ad agency bearing | 
his name, is surveying world opin- } 


‘ion as to the foreigners’ concept | 


of the midwest metropolis. Survey ' 
is expected to indicate how to “re- | 


| overseas consumption so as to beat | 





I knew we were through. As a 
matter of fact, we were on three tv} 
shows—we gave it away three 
times.” 

Kelley feels the circus has a 


great reservoir of public sentiment 
| Which could be exploited to keep 
it going. 

“When I was a kid,” he drawls, 
i “‘the day the circus came to town 
| was the biggest day in the year, 
|except for Christmas.” But today, 
he claims, it’s been trickled away 
|(and his verb was stronger) cn tv 
through foolishness. 


can't get 
the fairs 


of work, and they 
| work because all 


any 
I used to go around advertising 
that the circus had to be seen in 


1,000-foot screen. 


and | 
little shows already are signed up. | 


;}an annual 


the legendary hoodlum rap. | 


| 

Festival of Americas 

Most ambitious scheme on the | 
fire, but being officially kept under 
wraps, is a lavish Festival of the 
Americas which will make the city | 
focal point of intra-| 
hemisphere relations. First one is 
slated for August, '57, to run for} 


Saranac Lake 


By Happy Benway 
Saranac Lake, July 24. 
Among those who regained their 
health here and ended by getting 





| 


married: John (IATSE) Nolan to} 
Peggy Pelechowitz; Otto Hayman | 
to Eugenie (Legit) Reed; Bob| 
Pasquale to Helen Grupp; Sam | 
|Smith to Flo Thoms; Tom Mce- 
| Kearnin to Vivian Longest; Larry 
{Quinn to Jackie Fondran; and 
Louise Riso to Jack Kelley. 


ia summer 


“So 1,200 people are thrown out | 


person, that it would fit only on a| 


Walter Silverman, Columbia Pic- 
tures’ staffer graduated here, in for 
vacation and general 
checkup and rated a 100% all-clear 
to stay at work. Ditto Bob Cos- 
groves, Columbia Pictures’ ex- 
Rogersite of class of °45 in for a 
six-week vacation with checkup | 
above par. 

Mrs. John Binkley and daughter 


| Rose in from Lancaster, Pa., to 
|cheer the gang; ditto for Blanche 
Drew, a former personnel connec- | 
ition here who came in from St. 
Regis Falls, N.Y. 

Thomas R. Walter, whose pro- 
gress is of a 100° quality, is our 
picture projectionist here for our 


| “But I was working with dedi-| 
'cated people. You had to be dedi- 
cated to work for the circus. I} 


was, so were the other pros. 
“There aren't any pros left now. 
And no circus.” 


is 


Curtis’ 
lines, 


order 
Miss 


ming of the first 
equally eyefilling 
forte. They excel in tneir 
of course. Others of the nine 
divers are such stalwarts as Har- 
lan, Bill Diehl, etc., who are tops 
when it comes to the straight stuff 
|Or maniacal] clowning stunts. 
Howard Hardin again 


vocals accompanying the swimming 


and diving are handled well by 
Evelyn Eraci and Burt Hanson. 
Considerable merriment is stirred 


by the two stage acts, Ronnie East- 
man, who has an uproarious disk 
for his pantomimics’ 
and Darlene & Jinx, a 
woman and her chimpanzee. 
The water ballet, numbering 26, 
seen in three sumptuous pro- 
duction numbers, one of which 
features a huge illuminated water 
prop depicting Eiffel Tower and 
surrounding Paris and topped off 
by large water spouting roses. The 
line of 19 stage dancing and show- 
|girls disport themselves intermit- 
|tently and their costuming is of 
the flash Broadway revue variety. 
Lighting and the show’s fast pace 
are noteworthy. All winds up with 
fireworks. Rees. 


Ray Shaw’s N.Y. Spot 

Ray Shaw, who recently sold out 
his interest 
N. Y., has started the Jamaican 
Room, N. Y., which preemed last 
night (Tues.). 

Spot, on a Calypso policy, has 
The Duke of Iron as its maior en- 
tertainment. 


young 


is 





in the Living Rdom, | 


the | 


is a 
smooth afd witty emcee while the | 


biweekly shows, done on his per- | 
sonal allotted time. 

Dr. George E. Wilson, medical 
director of the Will Rogers Hospi- 
tal, to Gotham to attend the birth- 
day party tendered to Murray 
Weiss at Club 21. 

Leo Mantle of Randforce Thea- 
tres, Brooklyn, who made _ the} 
grade here in 1953, in for a vaca- 
tion and the annual checkup and 
rated 100%. 


Write to those who are ill. 





"Lake Tarleton 





= Continued from page 





ision: Norman Cousins, editor, Sat- 


| erator; 
background, | 


| editor 


| Arthur 
| Tuck School, Dartmouth. 





urday Review; Dorothy Gordon, 
N. Y. Times “Youth Forums” mod- 
sarry Gray, commentator; 
Horace Sutton, author and travel 
editor; Gov. Lane Dwinell of New 
Hampshire; William Adler, WABD 
manager of sales: Dr. Lester 
Coleman, author of “Freedom from 
Fear”: Marty Glickman, WMGM 


sportscaster; Mark Goodson, t\ 
producer; Johnson E. Fairchild, di- 
rector of the Cooper Union For- 


ums; Jimmy Jemail, “Inquiring Re- 
porter” of the N. Y. Daily News: 
Richard Joseph, author and travel 
of Esquire; Hal Lehrman, 
correspondent, and Prof. 
R. OUpgren, Dean the 


foreign 
of 


Past performers at these festi- 
vals have been Kim Hunter, Mike 


Wallace, Bennett Cerf, Louis Un- | 
termeyer, Dr. George Shuster, | 
Clarence Derwent, Arnold Moss 


and J. Richard Kennedy. 

What began at Tarleton as the 
Rolling Chair Chats by Darimouth 
profs is now a sturdy institution | 
and solid, man, solid as the gran- | 
ite in the Granite State. 


on a pronounced culture kick 


|tre, Washington ... 


10 days at the Park District site 
adjacent to Soldiers Field. 
Hopes are to build the F ‘tival, 


into a yearly event of the scope of 
New Orleans’ Mardi Gras or Pasa- 
dena’s Tournament « Roses. Fest 
not projecied along industrial 
show lines but rather will feature 
exhibits reflecting the cultural, ar- 


is 


| tistic and craftsmanship specialties 


of Canada and Latin and South 


| America. 


Chicago, likewise, has moved off 
in 


|the attempt to win for itself the 


“civilized” badge. Just this week 
the town is featuring a “Day” hon- 
oring the 100th anniversary of the 


birth of George Bernard Shaw. On 
| Thursday (26) the playwright is 
being memoralized with all the 


trappings of a major civic event, 
complete with a proclamation from 
the mayor. 

Thisa and Thata 


Schedule includes a mornnig 
symposium; a luncheon featuring a 
vegetarian menu, natch; a recep- 
tion-dinner spread, and finally a 
tribute at the Eighth St. Theatre. 
Latter will be hosted by Warren 
Caro. exec director of the Theatre 
Guild-American Theatre Society 
and features Guild founder Law- 
rence Langner, actor Sir Cedric 
Hardwicke and playwright Harold 
Cullen. It’s under the auspices of 
the Adult Education Council. 

In a similar vein, it’s recalled 
the mayor's office and a group of 
upper-strata citizens played an ac- 
tive part in salvaging the Lyric 


/opera when the city’s “pride and 


joy” floundered during a wrangle 
between the company’s founders— 
Carol Fox and Lawrence V. Kelly. 
New organization retained Miss 
Fox as general manager, but for all 
practical purposes the new Lyric 
is now a civic endeavor. 

But lest the convention trade 
with both fond and painful memo- 
ries, depending upon the clip, of 
Chi’s fleshpots become alarmed 


i that the city is going strictly long- 


hair, there’s plenty of earthy “ac- 
tion” still to be had. It'll take 
more than “public relations’ to 
eradicate the well-entrenched ele- 
ments who have developed to a 
science the “knack” of separating 
the non-discriminating funseeker 
from his greenery. 





Vaude, Cafe Dates 








New York 
Georgie Price inked to Mercury 
Artists Corp. for a three-year term. 


Rusty Draper’ pacted = for 
Fazio’s, Ft. Lauderdale, Nov. 9, and 
follows with the Roosevelt, New 
Orleans, Dec. 6 . Billy Vine a 
July 28 entry at the 500 Club, 
Atlantic City ... Linda Lynch Trio 
{into the Statler, Cleveland, Oct 
28 Dunhills and Houes re- 
signed to work with Danny Kaye 


at the Carter Barron Amphithea- 
Karen Chand- 
ler to Eddys’, Kansas City, Dec. 14. 


Henny Youngman pacted for 


Dore’s, Pittsburgh, Aug. 6, and 
follows with the Steel Pier, At- 
lantic City, Aug. 12 y Eagle & 
|Man set for a week at the Bolero, 
Wildwood, starting Aug. 10. 
Chicago 

Helen Traubel pacted for the 
Chase Hotel, St. Louis, Nov. 7 for 
two weeks ... Fran Warren set for 
the Black Orchid,. Aug. 14 for a 
pail Crew Cuts inked for Ed- 
dys’, Kaycee, Jan 1l for two 
frames: segue into the Chase Ho- 
tel. St. Louis, Jan, 25 for two 
more... . Patti Page pacted for the 
Chez Paree, opening Oct. 12 
Paul Hariman, Betty Luster, Bill 
Tabbert and Kristopher & King 
featured in annual Palmer House 
Revue opening Oct. 4 for 11 weeks 


.. Lucille & Eddie Roberts inic 
Dore’s Supper Club, Pittsburgh, 
opening Monday (30) to Aug. 5 . 
The Stylers are at Black Orchid. 


Hoilywood 
Yma Sumac left for Dominican 


Republic Sunday (22) to headline 
the International World’s’ Fair 


| starting July 29... Zsa Zsa Gabor 


will enact femcee chores at Peter 
Potter’s Testimonial Dinner at the 
Calif. Racquet Club July 30... 
Dorothy Shay has signed Dick Em- 
mons as musical director for her 
Cocoanut Grove engagement be- 


} ginning today (Wed). 
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whether full 





or split week 


VARIETY BILLS 


WEEK OF JULY 25 


Numerals in connection with bills below indicate opening day of show 


Letter in parentheses Indicates circuit: (1) Independent; (L) Loew; (M) Mossi | 
(P) Paramount; (R) RKO; (S) Stoll; (T) Tivoli; (W) Warner 


| 


| 
| 








NEW YORK CITY 


Music Hall (R) 27 ; Maxie & Millie 
Rockettes Bennett & Crow 
coupe fe Baltes Barry Blake 
Richard Hayman Morris & Barry 


Anthony Mordente New Yorkers 
Palace (P) 27 Frank Fontaine 


A & C Fanton Wilfred Mae 3 


AUSTRALIA 


SYDNEY Nicolette Bernard 
Tivoli (T) Edward Hepple 

Rayes & Faye Barbara Wyndon 
Jack Powell Harvey Adams 
B Banks & Part Frank Taylor 
Barbour Bros. & Mayne Lynton 
Osmond Wenban 


30 





Jean : 
Rih-Aruso Victor Lloyd 
Bill Finch Nancye Stewart 
Lawman & Joy powsrt cos 
Romano & Maureen | Carole Taylor 
Barry Rugless NEW ZEALAND 
Robert O'Donnell WELLINGTON 


St. James (T) 30 
Hite & Stanley 
Howell & Radcliffe 
Ross & La Pierre 
Trio Gipsy3 
Neal & Newton 
Salici Puppets 
Laycock & Maureen 
Stuffy Bryant 
Jenny Howard 
Alain Diagora 
Leon Coriez 


Alwyn Leckie 
Adele Inge 
Lamb & Rahlen 
Barbara Howe 
Reg Park 
Joe Whitehouse 
Wim de Jong 
Geoff Thorne 
Dorothy Hickey 
NEWTON 
( ) 


Elizabethan 30 


Philip Stainton 


Percy Marmont Frank Ward 
Noel Howlett J McCormack 
Richard Beynon Daniel Davey 
BRITAIN 
BLACKPOOL Billy Livingstone | 
Palace (1) 23 Pietro & Giovanni 
Albert Modley Jan Hardin 


Edna Savage Raymond Girls 


M & B Winters Vanities Models 
Francis Langford GLASGOW 
4 Najarros Empire (M) 23 
Hollander & Hart Issy Bonn 
Paulette & Renee Gold & Cordell 
Pip Hinton Morecambe & Wise 
Matt Leamore Romaine & Claire 
Arthur Sumner Billie Anthony 
Winter Gardens Bamberger & Pam 
(1) 23 Darbarn & Wendy 
Dave King LEEDS 
Shani Wallis Empire (M) 23 




















Copacabana 
Martin & Lewis 
Conn & Mann 
Introducers 
Gail Robbins 
Bob Travis 
Dorothy Malone 
Douglas Clarke 
Michael Durso Ore 
Frank Marti Ore 

Duplex 
McCormick & Huff 
Bob Dcrough 
Ada Moore 

No. 1 Fifth Ave 
Cedrone & Mitchell 
Bob Downey 
Harold Fonville 
Hot’! H’nry Hudson 
Jan Arden 
Naomi Stevens 
Angie Bond 3 
Nocturnes 
Joan Bishop 

Hotel Roosevelt 
Eddie Lane Orc 











Mrs. Shulflewick Phyilis Dixey 
Jones & Arnold Duo Russmar 
Warren, Devine & | Garry Millet 
Sparks M & E Rose 
Sonny Roy Karle & Vaughan 
Margaret West Bob Cray 
12 Daydreams 3 Toledos 
4 King Tones LONDON 
Opera House (i) 23 | Metropolitan (1) 23 
G & B Bernard | Dic k Montague 
Eve Boswell Penny Lee 
Freddie Frinton Marie Joy 
Tiller Girls Rickie Johnson 
8 Melody Makers Roy Levacq 
6 Mayfair Models Juanita Angelina 
Patricia Dahl Margarita 
Lane Bros Larry Gordon 
Hall, Norman & NEWCASTLE 
Ladd | Empire (M) 23 
Ghezzi Bros | Hilltoppers 
BIRMINGHAM | Traversos 
Hippodrome (M) 23 | Morton Fraser 
Mel Tore Ladringlos 
Sylvia & Andrey | Joan Rhodes 
Eddie Arnold | Murmfords Puppets 
E & Slac k | Tex Vic I ead 
George Meaton | NOTTINGHAM 
Merreaux & Lillian Empire (M) 23 
Roger Carne silly Danvers 
El Granadas G. H. Eniott 
BRADFORD Hetty King 
Alhambra (M) 23 | Jill Jayes 
Fred Emney E & A Gerrard 
3 Balmorals Randolph Sutton 
Leslie Lester Manley & Austin 
Betty Drive: Johnson Clark 
4 Cassandras NORWICH 
Bert Edgar Hippodrome (i) 23 
Diana Khodes Leslie Gunby 
Monsieur Defoe Conita Dawn 
Vie Sanderson Joan Kay 
BRIGHTON Ellis Ashton 
Hippodrome (M) 23/| Jackie Ramsay 
Ruby Murray 8 Whitely Girls 
Reg Dixon PORTSMOUTH 
Tommy Fields Royal (M) 23 
Audrey Jeans David Nixon 
D & D Remy Johnny Stewart 
The Skylons Reg Varney 
Kathryn Orly 3 4 Jones Boys 
Belles & Beaux Aileen Cochrane 
Jack Simpson Paula Marshall 
Una Stubbs Francois & Zandra 
Mitchell Singers Bertha Ricardo 
CHISWICK Godfrey James 
Empire (M) 23 8 Roval Dancers 
Silly Daniels SHEFFIELD 
Winters & Fielding Empire (M) 23 
Alan Clive | Lee Lawrence 
Kelroys | Georgette 
Cynthia Gladys |Cardew Robinson 
Shane & Lama | Eleanor Gunter & 
COVENTRY | Partner 
Hippodrome (1!) 23) Granger bros 
Jimmy Young Ron Scott 
Stan Stennett Hill & Billy 
Jon Pertwee | Sharpe & Iris 
Joan Turner | SOUTHAMPTON 
Schalle1 Bro | Grand a) 23 
Devine & King | Jimmy Wheeler 
Darmora Ballet ®» Valeenas 
Valerie Tandy ) Billineton 
Mitchell Singers Idris & Belle 
EAST HAM | Raymond Bennett 
Granada (!) 23 | Ross & Howitt 
Lilian Edmonds | 'fattersall & Jerry 
Peter Sterling | Pauline & Eddie 
Ruth Leslie | Skating Meteors 
David Michael . - : 
Steve Marlow SUNDERLAND 
Viera Shelley Empire M 23 
Jill Wheele: Syd Seymour Co 
Three Dukes | Re el & s 
Nat Gonella } Trebie To : 
Billy Stutt } Const e Evans 
Pauline & Eddv De Yong & Delysia 
Duo Russmat SWANSEA 
Key Sisters & K Empire (M) 23 
John Bouchie David {ughes 
FINSBURY PARK (|K & V Glynn 
Empire (M) 23 i} Murray & Maidie 
Tommy Godfrey | 1 yrraine 
The Lyndons Nat Gonella 
Ross & Ramaya | Marie Benson 
Ragoldi Bros | Bobby Limb 
Coral Gaye {Kon Zuis 
Cabaret Bills 
NEW YORK CITY 
Bive Angel Buddy Greco 


Dick Gautier 
Joey Carter 
Bart Howard 
Jimmy Lyons 
ameo 
Morgana King 


Chateau Madrid 
Helen Aimee 
Nacional Ders. 
Carlos Valadez Ore 
Candi Cortez 
Ralph Fout 


Hotel Taft 
Vincent Lopez Ore 
Hotel St. Regis 

| Milt Shaw Ore 
Ray Bari Ore 
Latin Quarter 
Olsen & Johnson 
Betty George 
Harmonica Rascals 
Szony & Patti 
Trio Bassi 
Eileen O’Dare 
Jo Lombardi 


B 


Ore 
Harlowe Orc 
Living Room 


CHIC 


Black Orchid 
Josephine Premice 
Jimmy Ames 
The Stylers 

Blue Angel 
“Calypso Latina” 
Zoila D’San 
Rafael Ery 
Mighty Panther 
Betty Lewis 
Al D’Lacy Ore 

Bive Note 
Connie Boswell 
Art Hodes 


| Irving 





Hampton Hawes 3 
Cloister Inn 
Donna Brooks 
Pat Moran 4 
Dick Marx 
Johnny Frigo 
Conrad Hilton 





Ambassador 
Dorothy Shay 
F. Martin Ore 
| Bar of Music 
| Phyllis Inez 
|} Bennett & Patters’n 
| Carlos Noble 

Ruben Moreno Ore 

Biltmore Hotel 

Dave Barry 
| Albins (2) 
, Aleettvs (2) 
| Kay Cee Jones 

Hal Derwin Ore 
| Ciro-ette Room 





| 
| 
| 
} 
| 


Geri 


| 
| 
| 
| 
| 
! 
| 
| 
t 
| 


Patricia Mathews 


Johnny 


Jerome 


Nancy Steele 
Park Sheraton 
Alan Logan 
Eddie Layton 
Town & Country 
Damiron Ore 
Morris Orc 
Versailles 
Fashions in Rhythm | 
Courtland 
Lou Nelson 
Susan Brooks 
Buzz Halliday 
Sue Ann Langdon 
Barbara James 
Paula Hayden 
Bill Heyer 
Tony Rella 
Bob Miller 
Dale Monroe 
Viennese Lantern 
Helene Darcel 
Rosaria Merieles 
Ernest Schoen Ore 
Harold Sandler 
Paul Mann 
Village Barn 
Frank Matthews 
Johnuy Gilbert 
Vivian Swanson 
Larry McMahon 
Piute Pete 
Harry Ferdel Ore 
Harris 
Waldorf-Astoria 
Ted Lewis 
Mischa Borr Ore 
Village Vanguard 
C Williams Trio 
Maxine Sullivan 





AGO 


“Wonderful Time” 
Shirley Linde 
Michael Meehan 
Neft & Voss 

Jan Tors 

The Torianis _ 
D Arnold & Matti 
Virg uia Sellers 


Johan Keston 
Boulevar-Dears & 
Boulevar-Dons 

F. Masters Ore 
London House 

Billy Taylor 3 
Palmer House 

Muggsy Spanier 

Helen Forrest 

The 3 Houcs 

Kodeil 


Charlie Fiek Ore 


LOS ANGELES 


Hotel | Mischa Novy Ore 


Galian Ore 
Crescendo 


Costello 

Hazard Ore 

Mocambo 

z Scott 

rl Carelli Trio 

aul Hebert Orc 
Moulin Rouge 

Spike Jones Troupe 

Ffoliiott Charlton 

Eddie O’Neal Ore 
Statler Hotel 


Diosa 
Dick 
lazei 
‘a 


I 
( 
I 


| Abbey Lincoln Stars Over Ice Re 
T & P Rodriguez Eddy Bergman Ore 
| 
LAS VEGAS 
Desert Inn Riviera 
|} Jimmy Durante | Harry Belafonte 
|} Eddie Jackson Novelites 
| Peter Lawford | Dorben Dners 
| Jack Roth | Ray Sinatra Ore 
Jules Butfano | Sahara 
Jana Mason | Teresa Brewer 
Sketts Mason | Harvey Stone 
'Donn Arden Dners | Jesters 
Carlton Haves Ore|L. Duddy 4 
Dunes Saharem Dancers 
Billie Holiday | Cee Davidson Orc 
Jerry Gray Ore } Sands 
El Cortez | Nat Cole 
Sammy Shore |} Martin & Rowan 
Don Phillips | Copa Girls 
| eaesee Arden | A. Morelli Ore 
Sherman Hayes Orc | Showboat 
| El Rancho Vegas | Ford & Reynolds 
| Sophie Tucker | Maxine Martin 
| John Carroll | Garr Nelson 
Renee Molnar Dners | Showboat Girls 
1Ted Fio Rito Orc |} Mike Werner Oro 
| Flamingo i Silver Slipper 
| Gisele Mackenzie | Fawzia Amit 
| Gooters } Appletons 
| Augie & Marga } Hank Henry 
| Ron Fletcher Dners | Sparky Kaye 
L. Basil Ore Mac Dennison 
| “Golden Nugget Cliff Ferre 
Harry Ranch Ove 1. Cavanaugh 
Poly Possum Slipperettes 
| Joe Wolverton |G. Redman Ore 
Eddie Gomez } Thunderbird 
| New Frontier Dorothy Collins 
| Judy Garland | Arthur Ellen 
} Amin Bros }Sandre & Verna 
| Venus Dancers Thunderbird Dnecrs 


Garwood Van Ore 


Al Jahns Orc 


MIAMI-MIAMI BEACH 


Algiers Hotel 
Dick Sterling 
Nina & Renea 
Arne Barnett Ore 

Bar of Music 
Bill Jordan 
Gina Valente 
Hal Fisher 
Beth Challis 
Harvey Bell 
Fred Thompson 


Beachcomber 


Mariha Raye 

Paul Gray 

Kirby Stone Four 

Condos & Brandow 

Len Dawson Orc 
Ciro’s 

Harry the Hipste: 


Dan Gould 
| Fletcher 
Eden Roc 
Roberta Sherwood 

Lenny Kent 
Phyllis Ponn 
Mal Malkin Ore 
Chuey Reyes Ore 

Foniainebleay 
Mindy Carson 
| Joel Grey 
| Bobby Winters 
Sacasas Ore 

Isle de Capri 
Herkie Styles 
Holly Warren 
Buddy Lewis Ore 

Leon & Eddie's 
Can-Can Girls 
Flash O’Farrell 
Marian Wilkens 
Denise 
Atoma 

Lucerne Hotel 
Ruth Wallis 





Lucerne Lovelies 6 
Elaine Deming 
Mel Green 


| Jacques Donnet Orc 


| Svd Stanley 


} Peter 


| Rock 
{San 


Peck Trio 


Nautilus 
Eberle 
Taylot 


& 


Bob 
Rip 
Antone Ina 
Or« 
Murray Franklin’s 
Don Rickles 
Bobby Sherwood 
Jo Ann Millet 
Brady 
Murray Franklin 
Van Smith 
Paper 
Sally Rand 
’n’ Roll 
San 
Vampire Lady 
San Souci Hotel 
Lucille & Eddie 
Roberts 
Sammy Walsh 
Freddy Calo 
Seville 
Ryan 
Silvers Ore 
-aambo Ore 
Vanity Fair 
Baby Dee 
Rodriguez Ore 
Frank Mann 
5 O'Clock 
Brandy Martin 
Al Golden 
Tommy Raft 
Parisian Rev 
Vagabonds Club 
The Vagabonds 
Wally Brown 
Micki Marlo 


Doll 


Girls 


Ore 


Tommy 
Jol 
Re) 





Frank Linale Ore 
Woody Woodbury 


HAVANA 


Fajardo Org 
Sans Souci 
Ginny Simms 
Sonia Calero 
Victor Alverez 
R Ortega Orc 
Nacional 
DeCastro Sis 
Raye & Naldi 
Ray Carson 
Martica Rams 
Chinia de Triana 
W. Reyes Orc 


RENO 


Mardi Gras Lounge | Eddie Fitzpatrick 
Billy Duke Body Guards 
1 Four Knights 
2enthouse 

Mapes Skyroom Riverside 


Tropicana 
Gloria & Rolando 
S Suarez Orq 


A Romeu Orq 
Pepe Biondi 
Tito Hernandez 
Armanda Roblan 
Carlos Faxa 
Lago Sisters 
Rafi Munoz 
Montmartre 
Casino Playa Org 





Pinky Lee Joe E Lewis 
Helen Grayco Marion Colby 
Skylets Starlets (8: 
Kay Martin Bill Clifford Ore 
LAKE TAHOE 
Biltmore Cal-Nevettes 
Continentals Matty Malneck Ore 
Jigg Adams (6) Harrahs Club 
Cal Neva Sportsmen 


Ricky Lane 
Louis Prima 
Keely Smith 
Don, Dick & 
Jimmy 


Johnnie Ray 
Schecky Green 
Don Dellair 
Wonder & Banks 
Eve Marley 





ouse Reviews 





Palace, N. Y. 
Berry Family (4), Torrini 
| Phyllis, Val Setz, Donna Grescoe, | 
|George Kirby, Sylvia Froos, Roger | 
|Ray, Tien Tsin Trio, Kal Kirby 
House Orch; “Francis In The 
Haunted House” (U-I), reviewed | 
‘in Variety July 4, '56. 








There are no surprises in the 
Palace layout this semester. All 
the players have been around be- 


bits with dispatch pulling in ap- 
plause from the house’s vaude | 
buffs with their tried and tested, 
material. 
tele, familiarity breeds content. 


ion. Opener is the flash Berry 
Family, who spin around on roller 
skates with lotsa grace and agil- 
ity. The team of two men and 








| New Acts 





‘FRANCOIS SZONY & PATTY 
Dance 
10 Mins. 
Latin Quarter, N. Y. 
Francois Szony used to be a reg- 


paired with his sister Gisele. For 
seme time now, this duo 
separated and Szony is 
Patty, while Gisele is a practic 
terper in company with a pair 
lads. Szony & Patty seem to be 
tailor-made for the Lou 
hospice. The duo have as a solid 
base a compact set of choreog- 
raphic designs made more exciting 
| by applause-winning tricks. 

| Szony & Patti are reminiscent 
| of the former pairing but the new 
'setup has picked up sufficient 
ltricks on its own to give them 
| distinction. As now constituted, 
lthis tandem, with a base in ballet, 





| can work virtually any class nitery, 


} 


land are worthy of exhibition on 
‘tele. and in the outdoor field as 
well. Jose. 





|/ROSARIA MEREILES 
Songs 
8 Mins. 
Viennese Lantern, N. Y. 
Rosaria Mereiles, a recent Por- 
tuguese import, recalls some of the 


Mereiles, without the authority 
| and stature of her prototype, mere- 
ly rests on the vocal resemblance. 
'She has an admirably deep qual- 
lity in her pipes but seemingly is 
lintent on making sure not to car- 
ibon the Amalia style any further. 
|Her tune selections fail to carry 
out the idiom of her native coun- 
try, which is unfortunate since 
'there’s a lot of music from Portu- 
gal that would be more in keep- 
ing with her background. 


| mannerisms and style of Amalia, 
‘another Lisbonite who made a 
| splash here some years ago. Miss 
| 





Her sole entry with a Portuguese | 


iflavor is “Lisbon Antigua” which 
jis done admirabiy. She starts in 
Spanish with “Mucho Linda” and 
also does an Italian tune with au- 


ular at the Latin Quarter when | a lot of ground getting the used 


Mave | props off into the wings. 


paired with | 
ing | 
of | 


Walters | patter. 


two distaffers get plenty of op- 
‘portunity to show off their stuff 
on the rollers but the act could 
be pruned to advantage. A step 
in that direction would be the cut- 
ting of the ballad vocal by one of 
the femmes. She’s a better skater. 

The magico turn of Torrini & 
Phyllis comes up in the deuce. He 
has a couple of okay abracadabra 
stunts but he spends too much 
time with a sketching display on 
the drawing board. Phyllis covers 


| Central 


fore and they go through their Lovelies 


| narrow 





Val Setz takes over the trey 
with some clever juggling shenani- 
gans. The tricks are standard and 
‘slick but he ought to update his 
Donna Grescoe follows 
‘with some fancy fiddling. It’s 
neat pace-changer and she gets a 
good response. However, 
/must be something else for vaude 


! 


“Hot Canary.” 

George Kirby, who seems to di- 
vide his New York outings between 
‘the Apol’# in Harlem and the Pal- 
ace, racks up a good score with 
a comedy patter routine inter- 


He captures his objects vocally and 
| physically and he shouldn't try to 
|minimize this talent as he does in 
ithis current outing. 

Sylvia Froos has the kind of old- 
| fashioned belting technique that 


|could go over if she weren’t trap- | 


| ped by her repertoire. Her opener, 
“What To Do?,” is a tired special 
material idea and the followup “If 
I Could Be With You,” as done in 
1936, ’46 and ’56, never gets to 
mean anything. She’s in better 
shape afterwards with the bluesy 
“My Man’s Gone” and a lively 
spiritual medley that includes 
“Swing Low Sweet? Chariot” and 
| “Yes Indeed.” 

Roger Ray, in next-to-closing 
niche, builds a solid yock quotient 


lin a quiet manner with some oc- | 


| casional 
| phone. 


doodling on the _ xylo- 


|out winds with some exciting: acro 
work by the Tien Tsin Trio. The 
| two gals and a guy cover almost 





keen musicianship and plenty of 
savvy throughout. 


{wire hair 


‘sketch “The Spare Room,” 


{every contortion trick in the book 
& in their five-minute turn, 


Kal Kirby’s orch work helps the 
acts along. Gros, 





Pier, Blackpool 
Blackpool, Eng., July 20. 

Jimmy James & Co. (2), Ken 

Dodd, Jimmy Clitheroe, Dennis 

Spicer, Trio Vedette, Corinne, Joy 


| Harris, Jerry Vantell, Rita Shearer 


& Hammond Organ, Orchid Room 
(8), Orch Under Bert 


| Myers. Produced by Peter Webster, 


Intimate - style vaude layout, 


For the Palace clien-| geared for vacationers and staged 
'in Orchid Room of Central Pier 
Bill is set up in standard fash | 


Pavilion, is strongest in comedy. 
Show is produced on lengthy but 
stage which has almost 
CinemaScope dimensions, and 
gains through intimacy while los- 
ing in production technique. 

Jimmy James, headlining with 
his male stooge Bretton Woods, 
proves strong fave in earthy North- 
of-England humor. Stocky, roundly- 
built comedian offers wrangling 
duolog with deadpan idiot partner, 
and also scores as a reveller in 
being 
teamed in this with his femme, 
Gloria Bannister, 


Ken Dodd, toothy comedian, 
currently climbing in the English 
comedy stakes, is a zany wise- 
cracker with rapid delivery, lively 


| gagfodder and gimmick of being 


completely crazy, using barbed- 


style and _ projecting 


|teeth (his own) to advantage. He's 
| Visual asset for tv. 


| Jimmy 


fiddlers to close with other than | 


Clitheroe, diminutive 


there | pee: wins yocks as the err- 
| Ing 


schoolboy, 
through show 


meandering 
sucking ice lollies 


|and generally interfering in small- 
' boy fashion. He’s perky partner to 


| juve 


e singer-dancer 
registering well 


Roy Castle, 
in double with 


‘this artist, who has much potential 


mingled with some solid mimicry. | 


in his own versatility. 

Dennis Spicer is personable 
vent who can also sing; his voice 
switching is of polished standard. 
Trio Vedette, two males and one 


i|femme, leap atop each other, play 


His act is overlong but the | 
jlaughs keep seeping through. Lay- | 


the violin, indulge in face-slapping 
and generally offer entertaining 
comedy-musical act. 

Song slotting is held by Joy Har- 
ris, buxom blonde, ard Jerry 
Vantell, who is best in “Ole Man 
River” in colorful«“On the Mis- 
sissippi” motif. Corinne, blonde 
looker and English tv “rival” to 
the more highly-publicized Sa- 
brina, makes brief walkon for pub- 
licity value, and is billed out of all 
proportions to her talents. 

Rita Shearer, playing her fifth 
successive season, handles’ the 
Hammond Organ brightly, and a 
small orch under musical director 
Bert Myers works at rear of stage, 
in full view of outfronters, Peter 
Webster's production is all that’s 
|/needed to set the holiday seaside 
atmosphere. Comedy gang do the 
rest. Gord. 





|silver evening gown, opens with 
|““‘Dance of the Comedians” for a 


| Combination of piano, trumpet brisk starter, follows with “Bum- 
;and drum is sagely used for an/|ble-Bee Boogie” to ardent palm- 


| effective change of pace on a se- 


| pounding and then into a soft ren- 


Miss Mereiles has an odd, but | rioso offering of “Malaguena,” but| dition of “Ebbtide,” followed by 


| 
lence participation. 
| 
| 
| 


attention-getting makeup. 


She’s ajthe bulk of the turn is aimed at ;swift “Tico-Tico” for a novel and 


|slight girl who comes on in a dead! keeping the laughs flowing. It suc- | exciting twist of using maracas in- 


\black costume consisting of jersey | ceeds with little difficulty, whether | stead of mallets. 
She has a lively de-! 
|meanor, and is able to infuse per-| 


land slacks. 


|sonality into her phonetically cor- 
rect English. Some of the arrest- 
ingly different fados and other 
| tunes indigenous to Portugal would 


lserve her cause to greater ad- 
vantage. Jose. 
CARMEN ROSA 

Flamenco 

5 Mins. 

Chateau Madrid, N, Y. 

| As the Chateau Madrid floor- 
'show is budgeted timewise, Car- 


}men Rosa doesn’t get a chance to 
ido too much. Her two numbers, a 
|farruca and a paso-doble, permits 
ijher to show some of the classic 
flamenco steps with some rapid 
heel clicking to punctuate the 
rhythms. But despite the rapidity, 
the fire connected with this type 
of terping isn’t ignited. 

A few more turns around the 
cafe circuits should put more com- 
mercial values in the act. Jose. 





THE FRANTICS (3) 

Comedy 

15 Mins. 

Larry Potter’s, No. Hollywood 
Aptly named, this trio of hard- 

wirking zanies looks like a good 

bet for featured billing in the top 

spots. Accent is on comedy in all 

vocal (special material) and instru- 

mental offerings but they display 





on the (inevitable) Liberace take- 
‘off, or “versions” of “Twelfth 
| Street Rag.” It’s largely in the 
slapstick vein and loud but cannily 
| put together to ring the bell all 
, the way. Kap. 





| JODY GRAY 
| Marimba 
130 Mins. 
|Barclay Hotel, Toronto 

Jody Gray is a tall brunet, un- 
cannily resembling Esther Wil- 
{liams, who vigorously or in slow 
style belts out 
that, despite the occasional sour 
note (not noticeable to the layman 
audience on her sexy appearance), 
brought her back for an unprece- 
dented four encores until the tired 
femme ran out of repertory. This 
|is a new act, recently confined to 
|the Chicago area, that had the 
{customers here pounding for more, 
— caught, until she had to beg 
| off. 
_ Miss Gray, 5 foot 8 in her stock- 
ing feet, handles the four mallets 
from hard rubber to wool for a 
variety of tonal effects that range 
from strident to soft for marimba 
that created an audience bedlam. 
This is one rare instrumentatist 
act that, originally opening the 
cafe bill here, had to be imme- 
diately pushed to the finale, be- 
cause of audience impact. 


The statueque beauty, with bru- 
net hair to her shoulders and in a 





marimba numbers | 


It’s a flash ef- 
| fect that leads into her interpreta- 
ition of “St. Louis Blues” and 
|“Lady of Spain.” On diverse con- 
itrapuntal use of the mallets and 
|maracas, the eye-filling Miss Gray 
| offers plenty of tempo and tone 
|changes for a very exciting ses- 
; sion that should make her a must 
for any entertainment media. 
McStay. 


PETER CAREW 
Piano, Comic 
25 Mins. 
| Bradford Roof Boston 

Peter Carew, personable blonde 
youngster, has a sophisticated act 
built around various types of tem- 
pos on the 88. Opening with chal- 
ter and quips as a standup comic, 
he switches to the piano and does 
| Slick version of music types from 
'Cole Porter to jazz with nimble 
| finger work. He stands up to mike 
|for song, ‘‘Easy Way to Love 4a 
Man,” displaying a nice high bari- 
tone voice. Back to the 88, lhe 
does a boff “story of the piano.” 
tracing the instrument from manu- 
facture through practice sessions 
by small boy to concert stage 19 
jazz to grind joint and back to con- 
cert with same small boy grow" 


up 
of Is 


Fine rendition “Love 
Where You Find It” is clincher. 
Carew, a grad of the lounge ci'- 
cuit, looks to have high potential 
in class spots as a solid ~~ 

7Uy: 
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Eden Roe, Miami Beach 


great singing singles of vaude’s 
heyday. ae 

Miss Sherwood’s vocability em- 
praces an upbeat tune with zest, 
gelf-accompaniment on a beat-up 
cymbal adding to the powerfully 
simple approach. There isn’t a glis- 
sando trick she doesn’t know, and 
she never fails to utilize a latent 
feeling for lyric lines and nuances 
while applying those tricks. It 
sums up as a 40-minute stint that 
never lets up in pace or balance, 
ranging from the torchants through 
the jazz standards, with inter- 
weaves of revival meetin’ cleffings 
that get them to mitting before 
she s «nrough. 

Kent builds himself a heavy 
laugh load with his comedy com- 
pote. Always a fast-on-his-feet ad 
libber, Kent spices his routines 


with rapid asides to ringsiders, | ‘5). 
pitching fantastic gab about names- ™um. 


jn-the-news personalities. The gim- 
mick pays off in laughs and serves 
to perk up an occasional lag in a 
set routine. Patter on married 
life, ete., hits home. Topical lines 


| 


| 


| 


| 
| 


| 
! 








Gray, even if his stories move 





faster. Miss Ryan gets a certain 
amount of Dorothy Shay flavor 


into the Ozark humor, but little of | 


it is accompanied by song and} 
most of it might sound as old as 
the hills to listeners who have | 
been in niteries before. 

Gray has a way with slide-in 
jokes and anti-climactic capers, 
but his sales technique, as afore- 
mentioned, is handicapped by fol- 
lowing distaff competition. Miss 
Dale sticks to straight ballads 
mostly, her best offering being a 
standard, “The Way You Look To- 
night.” Wayne. 


Bradford Koot. Boston | 
Bos‘on, July 18. 

Larry K. Nixon, Peter Carew, 

Lisa Barry, Harry DeAngelis Orch 

Versitones (3); $2.50 mini- 


Larry K. Nixon, ,starting the sec- | 
ond lap of a two-weeker is pack- 
ing them in for Al Taxier at his | 
airconditioned rooftop garden, 


are fresh and funny to aid in over-| only supper club operating during 


all build to apt takeoffs on Harry | the hot months in Boston, 


Nixon, 


Belafonte and Billy Daniels, for| with a barrage of fresh material 


the big palm payoff. 
Phyllis Ponn, tall, 


with gracefully executed spins, her 
big item being a Latin-rhythmed 
concept. Ernie DeLorenzo Stein- 


| 
| 


ranging from topical to domestic, 


leggy bal-| gets solid mitting in his standup 
lerina, tees off proceedings briskly | delivery. 


He mixes ‘in sight gags 
and songs for telling effect, get- 
ting yocks with a telephone con- 
fag on calling the wife and milks 


Silver Spur, Phoenix 
Phoenix, July 24. 
Pinky Lee, Freddie Davis Orch 
(4); no cover, no minimum. 


Pinky Lee’s first nitery date in 
two-and-a-halfgyears, following his 


|NBC-TV run of “The Pinky Lee 


Show,” was intended as a break- 
in of new material prior to his 
opening at the Mapes Hotel, Reno 


/(23), but that idea was abandoned 


after the first show, when more 
than half of the audience was dis- 
covered to be youngsters between 
the ages of one and 12 years. Sec- 


‘ond night, the 11:30 p.m. perform- 


ance was moved up to 7:30 and 
thereafter the “late” show started 


'at 9:30 each evening. 


After the first double-take at the 
diaper-dotted customers, video's 
pixie reverted to his typical tv for- 
mula for a sock 50-minute routine 
of songs, dances and audience par- 
ticipations. 

More than 50 kiddies scrambled 
onto the dance-floor-stage when 
invited to help “Pat the place 


where you put your hat and rub. 


the place where you buckle your 
belt.” 

Another bit had a _ score of 
mothers doing a follow-the-leader 
route that segued into a can-can 
routine for real yocks. 

Only new material preemed was 
a musical biograph, “The Story of 
My Hat,” 


from his first amateur show 
through trys at legit, burlesque, 
vaude, ballet, and video. It’s a 
clever blend of pathos and pratt- 


in which Lee sketched | 
his career with songs and dances | 


ways for Miss Sherwood and rates|a laugh-producing version of the 
kudos for his backing, as do Mal | big shot on a plane flight for which 
Malkin and his expert crew on the | he dons flying gear and helmet. 
arrangements for the layout. On the sing side, Nixon unleashes 





Lary. a powerful voice®for Jolson stand- 
ards. 
— He does “Wonderful Girl of 
Chateau Madrid, N. Y. 


Mine” and “With a Song in My 
Helen Aimee, Farrar Trio, Car-| Heart” for rounds of heavy palm 
men Rosa, Carlos Valadez Orch,| whacking. For switch, he requests 
Irma Rivero Trio, $3.50, $5 mini- | song titles from the aud ald mixes 
mums. | five of them together in one num- 
| ber gy pone slick Rees =f ne 

Angel Lopez has apparently put; . Peter Carew, with sophisticate 
Py ol na ool alah behtan this | Styling on the 88 ‘reviewed under 
summer’s bill. He’s booked a com- |New Acts), opens the show. Lisa 
paratively stronger layout for this| Barry, brunette ballerina looker, 
session, With Helen Aimee head- | 8€ts off a ballet boogie to 
lining. Miss Aimee, who works in| Tounds, scores with nice toe work 
a multitude of languages, show- and wraps it up with a succession 


vas iously at the Viennese |°0f neat spins and twirls. Well 
cones PEREeny a 7 stacked and wearing black gloves 


solid | 


isd 
3) 


Lantern and is seemingly on her | 


way to bid for wider attention. 
The rest of the bill continues 
the Continental motif with Carmen 
Rosa, a flamencoist (‘New Acts), 
Farrar Trio, and orchster Carlos 


|of feminine pulchritude and has 


and black costume, she’s an eyeful 


i'the custemers clamoring for more. 


Valadez, who alternates his baton-' 


ing with a sung turn. 

Miss Aimee has sexy couture 
which is combined with a sultry 
delivery, and the entire tune con- 
cept is carried off extremely well. 


She could drop a language or two}! 
P oe | Quartet 


and still retain the illusion of 
linguistie erudition. Her offerings 


Greek and, fortunately, she lets the 
bulk of the eustomers in on the 
act in a greater way with her Eng- 
lish. However, the general tenor 
of her tunes are such that words 
are sometimes unnecessary. Miss 
Aimee does well in a lengthy ses- 
810n here. 

The Farrar Trio have played 
dates locally under the name of 
Yvonne, Clavel & Farrar. The one- 
man and two girl ballroom group 
have some interesting formations. 
Male handles the girls expertly 
and, although hampered by a stage 
Inadquate for them, théy get the 
measure of the house. 

Valadez has a pleasant song de- 
livery, His Latunstering hits its 
mark in three numbers. “Lesson 
of the Cha Cha Cha” is a good 
novelty song. Valadez works the 
showbacking well, and the dance 
relief is by the Irma Rivero Trio, 
Comprising two guitars and mara- 
Cas which result in bouncy Latin 
terp rhythms. Jose. 


Lake Club, Spgfld.. Hl. 
Springfield, Ill, July 19. 
Payl Gray, Fran Ryan, Vivian 
Dale, Miriam Sage Dancers (6), 
Buddy Kirk Orch (9): $1.20 ad- 


Mission. 


cMidsummer nights at the Lake 
+ ub offer only lightweight attrac- 
lons in lieu of a seasonal lull be- 
ie opening of the 10-day Illinois 
late Fair Aug. 10. This supper 


_ *Pot will serve fair visitors Doro- 


Lamour’s songs and sarongs. 
thutime three performers share 
< Vics bill: Paul Gray, comedian, 
rs Vian Dale, chirper, and Fran 
_ “yan, comedienne, 

|, Unfortunately, the acts do_not 
5 pppear in this order. Vivian Dale 
¥ a after the Miriam Sage sex- 
- Sets the showtime mood with 
a hone n’ roll specialty dance. This 
- Werks the two comedy performers 
A cial ing too close together, espe- 
B laugh Since both are storyteller 
ms . “getters. By the time Miss 
es a spins her southern-twanged 
_ “°untain tales it’s uphill work for 


are in French, Spanish, Portuguese, | 





| of 


‘frames in the Tongo Room. 
| first week’s biz, 


Harry DeAngelis cuts the show in 
fine style and the Versitones please 
in the dance interludes. Guy. 


Las Vegas, July 17. 
Teresa’ Brewer, Harvey Stone, 
Jesters (3), Lyn 
(4), SaHarem 
(14), Cee Davidson Orch 
mimimum. 


Happy Duddy 
Dancers 


(12); $2 





Vying with a powerhouse lineup 
pereanials currently holding | 
forth at rival spots, Teresa Brew- 
er’s b.o. pull on this circuit gets 
the acid test during her three} 
And 
saw turn- 
indicates that the 
in Miss Brewer’s 
favor was swift and that she has 
become an important member of 
the Sahara’s caravan of surefire 


which 
away crowds, 
word-of-mouth 


| regulars. 


She 
braces 


act that 
ballads 


has 
pops 


a em- 


framed 


nifty 
and 


|}around a medley of her disclicks, 





| soulful 


and she deftly underscores each 
number with personality and vo- 
cal proficiency to rack up goodly | 
applause. Opening specialty with 


Sahara, Las Vegas | 
| 
| 
| 


; wander 
act at will and cluster around the | 
|stage offering suggestions or yell- 


| Presley and gb 
'ing himself into some auditoriums 


falls, written by Sy Miller, who ac- 
companies at the piano throughout. 

Closing routine is a sock se- 
quence of fancy footwork to the 
samba, mambo, cha-cha, Charles- 
'ton, bop, St. Vitus, bunny hop, Pat 





and swoon. 
Considering 


total absence 
|baby brigade is unprecedented. 
| Local press has flipped over the 
| unorthodox reaction, with film 
| stories being shot for the slick pix 
| mags. 

| Despite somewhat lower grosses 
than with Ink Spots and Billy Wil- 
'liams, who preceded, management 
|is jubilant over publicity and op- 
| portunity of snaring new _ patrons. 


|A pink concoction called “Pinky 
| Lee Special” is served the moppets | 


while their parents imbibe accord- 


| ing to taste. 
At least half of the show is the | 


action of the kids themselves, who 
into and out of Pinky’s 


ing ‘Oh, Pinky!” 
Lee is as surprised as anyone at 


finding himself the Pre-Teenagers’ | 


is considering book- 


to accommodate his jumping juves 
between now and his opening Dec. 
4 at the Sahara, Las Vegas. 
Strong assist at the _ piano 
throughout is supplied by Sy Mil- 
ler, assistant producer of the tv 
Pinky Lee Show and writer of his 
special material who currently has 
a potential hit riding on the Andy 
Williams record of “High Upon a 
Mountain.” 
Freddie Davis 


orchestra con- 


| tributes only the opener “Bernie’s 


Tune” to the current show but 


|offers fine dansapation (and some 


| 370-seater 


the Lyn Duddy Quartet sets up a) 


interpretation of ‘“Moon- 
glow.” In this sort of number, the 
throb is not only audible in her 
intonation of the lyric but is ef- 
fectively visible in her enactment 
of the song’s message. 

Miss Brewer really strikes her 


|metier with songs like “There'll Be | 
| Some Changes Made,” “Black-eyed | 
| Susans” and her spin with her w.k.| who can vocally recite America’s 


| 
| 





waffles. She saves her 

bestseller, “A Sweet Old Fashioned 
Girl,” for the wrapup. Begoff is 
a production number with the 
Duddy lads and the SaHarem 
Dancers during which she dons 


flapper garb to Charleston and 
Sings a roaring “12 O’Clock Gal.” 

Harvey Stone, absent from Vegas | 
for some time, has physically add- 
ed weight—but so has his mate- 
rial. Refreshingly humorous is his 
slick monolog, spliced by familiar 
Stoneisms. His pacing is honed 
razor sharp, especially when he 
parries with the audience in a 
make-believe attempt to snare 
their attention. He has them howl- 
ing from the outset. 

Happy Jesters string out a series 
of standards and puncture them 
with new sounds, impressions and 
just plain nonsense for strong 
salvos. Elastic facial gyrations of 
middleman Kenny Cornell bag in- 
stant yocks. Alan. 





current | contribution to the ( 
imore definitively than Billie Holi- | 


whistling 
between 


exceptionally melodius 

by the drummer-leader) 
the diaper demonstrations. 

“Maybe I shouldn’t play 

at all.” mused a confused Pinky 

Lee, but c*pacity crowds in this 

should dispel any 
Dick. 


clubs 


doubts. 





Dunes. Las Vegas 
Las Vegas, July 19. 
Billie Holiday, Jerry Gray & His 
Band (15) with’ Corky Hale; no 
cover or minimum. 


There are few exponents of jazz 
music world 
day. who tunes up her intimate 
stvlizing with Jerry Gray for what 
will be an exciting fortnight for 


|the devotees who click the turn- 
|stiles to the Arabian Room. Sing- 
|ing better than ever, Miss Holiday 
wistfully unfolds a sensuous reper- | 
toire of torchants during a 20-min- | 


ute turn that has ‘em howling for 
more. 
Her emotional fervor reaches its 


peak when she contours such as) 


“Lover Man,” ‘Fine and Mellow,” 
“Long, Long Journey” and 
Man”—the kind of tunes that have 
established her as a paragon of the 
jazz legend. She delightfully plays 
with the uptempoed, like “Jeepers 
Creepers,” ‘Please Don’t Talk 
About Me When I’m Gone,” “Nice 


Work If You Can Get It” andthe other topper, and Harold Sand-|ers and _ skirts, 
Capper is a/ler is a picturesque fiddler who | Whisiler” 


“Them There Eyes.” 
poignant rendition of “Porgy.” 
Maestro Gray is a musician’s 


Rooney, and buck-and-wing. Pinky | 
exits fatigued and the kids scream | 


of 
| food, the terrific table play by the | 


“My | 


imusician. He frames his stack of 
|arrangements that are synonomous 
'with the Glenn Miller story around 
the more current melodies. 
‘latter department, the sounds are 
| penetrating as he spurs his men 
‘through “Man With the Golden 
Arm,” “Moonglow,” and the theme 
‘from “Picnic.” Gray’s band is 
loaded with individualistic talents 
which are noted in the keybcard 
nimbleness of Corky Hale (she’s 
also spotlighted on the harp, and 


lends a fresh, pure tone to bal-| 


ladeering seshes during dance 
sets); the trumpeteering of Gene 
Deurmeyer, Art DePew and Jules 
Chaiken; the gliding notes on sax 
struck by Jack Montrose, and the 
solid percussionism of Joe Tenney. 
Gray himself adds a warm touch 
to “Moonglow” via devoted string- 
ing on the violin. Whopping cli- 
max to the concert, which for this 
engagement has been expanded to 
include two shows, is a socko “Flag 
Wave” finale. Alan. 


500 Ciub, Atlantic City 
Atlantic City, July 21. 
Myron Cohen, Penny Sincleton, 
Charlivel Trio, Ray Ireland, Mc- 
Kenna Girls (8), Jack Curtis, Joe 
Frasetto Orch (10); $5 minimum 
Sats., $4 weekdays. 


Myron Cohen, storyteller extra- 
ordinary, and Penny Singleton, 
Blondie to millions of motion pic- 
ture and radio fans, share top bill- 
ing this week in Paul “Skinny” 
D’Amato’s plush dinner club. Pair 
| are supported by Charlivel Trio, a 
French act, plus McKenna Girls, 
combination wraping up 90 min- 
utes of solid entertainment. 

It’s been a good many years 
since’ Miss Singleton (formerly 
/Dorothy McNulty) visited the re- 
_sort and few in her audience re- 
| membered her as one of the “Rose 
— girls who came from Phila- 

elphia to dance at the Million Dol- 
lar Pier when it was tops. 


Miss Singleton for the most part 
| departs from the usual singer for- 
mat of pops, etc., bringing east an 
original routine written by Earl 
| Brent and staged by Mitch Leisn. 
Her material is for the night club 
| audience, at times being a bit blu- 
ish, but punched over to the de- 
light of a first-night crowd which 
filled the 700-seater. She 
her ability to belt out a song and 
then push over a number calling 
| for monolog. 

Tops are her “Thanks to Holly- 
| wood,” “Man That Got Away,” 
“Performer’s Best Friend,” ‘Mr. 
Wonderful” and “My Foist 
mal Affair.” She takes hits of 
| other years, “Button Up Your 
Overcoat,” “April In Paris,” ‘Best 
Things in Life are Free” and “Var- 
sity Drag” to show that she too 
can handle them. Only time the 
Blondie value comes into act 
for her encore, when she sings 
“Hi, Blondie.” 

Myron Cohen is a summer fix- 
ture at the 500. His dialect jokes 
most of them blue but none offen- 
sive, keep the customers with him 
all the way. This season much of 
his material is new, but those out 
front still get a bang out of the 
few oldies. 

The Charlivel trio prove them- 


is 


selves a versatile group as acro- 
batic dancers, vocalists and mu- 
sicians. Best received are their 
splitsecond acroterps with wham- 
mo precision. 

McKenna Girls appear in two 


colorful production numbers backed 
by dancing of Ray Ireland and 
singing of Jack Curtis, who emcees 
the show. Walk. 





Viennese Lantern, N.Y. 

Helen Darcel, Rosaria Mereiles, 
Harold Sandler Orch; $3.50 mini 
mum. 


Max Loew’s gemutlich geschaft 
has strayed far from its Viennese 
jatmosphere with the present bill. 
| He has a French headliner and a 
| Portuguese singer on the card in 
a good change of pace for this spot. 

The sum total provides a session 
still in keeping with the cafe’s high 
standards. The excellent entertain- 
ment concepts by Loew is seen 
by the fact that the Lantern is 
constantly being cased by the 
| downtown bonifaces, and some of 
the discoveries in this spot have 
made good elsewhere. 

Headliner, in this 


is 


instance, 


incidentally a sister of Denise. Miss 
Darcel has a welldeveloped voice 
and a personable delivery well 
suited for intimeries as well as 
larger rooms. Repertoire is mainly 
'en Francaise, but there are ex- 


/cursions into other languages. She | 


‘deals in familiar tunes which sets 
|/her off well and provides an easy 
/atmosphere. 

| Rosaria Mereiles (New Acts) is 


| does well in his solos and batoneer- 
ing. Jose. 


In the | 


proves | 


For- | 


Helene Darcel, who is an accom- | 
plished and personable singer and | 


Band Box, L. A. 
Hollywood, July 17. 
Billy Gray, Carol Shannon, Bert 
Gordon, Dodie Drake, Eddie Le- 
|Roy & Short Twins, Leo Diamond, 
Bob Bailey trio; minimum $3. 


The Clan Fairfax—and they run 
deep—had full and righteous occa- 
'sion last Monday (16) night to send 
up rockets in ceremonial spirit. The 
place to go for a good laugh was off 
and running again after six months 
(of ghostly stillness. Better still, 
| their chief jester was back and the 
|ringing applause at Billy Gray's 
entrance was not just ordinary ac- 


claim. He can stand, distort his 
rubbery face, say nothing and 
break ’em up. Further and more, 
the new show he floored is sock- 


and-go all the way. To need a laugh 
this is the port o’call. 

Well past midway in the show— 
and the lid lifter ran better than 
two hours—one wasn't too sure he 
was in the Band Box. It was much 
too pure for the Gray line of ribal- 
‘dry, but along toward the windup 
the femmes—and they’re pushovers 
for his brand of sexgestive raillery 
—-were screaming. He opened the 
evening with “My Fairfax Lady,” 
(a takeof’ on youknowhat, and 
closed with a dowdy burlesque of 


“Trapeze.”” In between were acts 
of roughly 90° club parity and 
Gray on the standup monolog, 


which is what brings the Clan Fair- 
fax running. To understand some 
Yiddish is helpful but: not oblig- 
atory. 

| Throughout the show and 
| especially in the sketches was seen 
_the fine hand of Sid Kuller, whom 
_Gray credited with the special ma- 
terial and surely much of the gay 
;matter. The “Fairfax Lady” had 
|its highs and lows and turned up 
a lass of exceptional promise in 
| Carol Shannon, a trim blonde with 
}a good flair for comedy and a 
| pleasing pair of pipes. Gray called 
her his mest exciting discovery in 
| 14 years in the Box. The “Trapeze” 
| bit was in the old Gray tradition 
|of smokehouse humor and stagline 
rousers, with Eddie LeRoy, a lat- 
terday Mickey Rooney type; the 
Short Twins. whose size belie their 
names; Dodie Drake, a _ pintsized 
pepperpot, and, of course, Gray, 
chief motivator of gamey line. 

For added 


diversion are Bert 
Gordon, no longer the ‘‘Mad Ruse 
sian” but still a provocative laugh 
generator; Leo Diamond, whoa 
needed his electromonica to overe 
ride the noisy tables and _ still 
among the top mouth organists, and 
the Twins with LeRoy in some 
| daffy routines. Bob Bailey trio 
tended the instrumentals profi- 
ciently. Helm. 


Riverside. Reno 
Reno, July 19. 
Joe E. Lewis, Marion Colby, Star- 


lets (8), Bill Clifford Orch (12); 
$2 minimum. 
rhis is the first time Joe E. Lewis 


has ever hit Reno right at midsea- 
son, an advantage to any act, but 
especially to Lewis. Tourists expect 
Reno to be a little more naughty 
than they usually find, and Lewis 


fits In well * 
It’s doubtful that many other 
comics could deliver Lewis’ limer- 


icks and parodies without causing 


only stunned embarrassment. But 
ir Lewis’ thick, raspy voice (very 
authentic) there’s an impression 


he hardly knows what he’s saying so 
can hardly be blamed, and every- 
one should enjoy it while they can. 

From the 
of “Autumn 


complete degradation 
Leaves” to an obvi- 
ous chance at parody with “The 
Great Pretender,” or a wonderful 
description of ‘“‘Peacetime Energy,” 
his material is mostly blue—dark 
blue. He wheezes some of his 
{usual frank philosophy between 
|*numbers” and otherwise has him- 
self a ball—hi-ball, one after an- 
other. 

The sexy Marion Colby fits in 
well with this atmosphere, in fact, 
setting the stage in a cute, risque 
sort of way. Especially timely and 
smart are her lyrics to “Will You 
Still Be Mine” which include 
everything up to having the owner 
of the Mapes Hotel across the river 


as maitre d’ at the Riverside. Her 
sophisticated lyrics are delivered 
with wide-open awareness and 


there’s no doubt, when she sing’s 
'“I’m Gonna Be a Bad Girl,” she 
means it. 

George Moro’s Starlets are out- 
| doing themselves in fancy new rou- 
| tines lately. This fortnight intros 
a couple more originals—a spring 
melange that puts. the. girls 
through sunshine dancing to “It 
|Isn’t Even Spring,” a summer 
| shower which puts them under 
| parasols and transparent slickers, 
‘and finally, “Over the Rainbow.” 
|Their “Dungaree Doll” entry is 
\likewise as imaginative, in sweat- 
with a “Happy 
blue jeans number. 
Elaine Evans fills in the story on 
both with lyrics. Mark. 
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someorse to Talk To little opportunity as the second ' Recent move by the Shuberts to shuffle bookings so as to » 


London, July 19 | 


Anna Deere Wimiun presentation of a 
comedy im three acts (four seenes), by 
George bemberg. Stars Helen Haye. 
Staged b Maitin Landau; decor, Robert 
Lush. At Duchess Theatre, London, July 
18, °56; $2.20 top. 

Geneva — Adelaide Hall 
Linda Weatherby Helen Have | 
Emily Wi:tsley Pearson. .Marian Spencer 
Isabel Tyson Frances Lyndall 
Horace Wigsley Pearson John Justin 
Miss Froslyn jessie Love 

Although originating in Amer- 

ica, “Someone to Talk To” is hav- 


ing its first provincial presentation 
in London under Anna Deere Wi- 
man’s management, It’s an odd | 
choice, unsatisfactory as an enter- | 
tainment and without much hope 
of paying off. It could hardly ex- 
pect to stay the course during the 
peak of the season and is fore- 
doomed by opening in the middle 
of the summer doldrums. 

George Bemberg is clearly a 
writer with ideas, but he’s let his | 
imagination and enthusiasm run 
away with him. He has not settled 
on either comedy or drama, and 
his attempt to get laughs by intro- 
ducing a spook is not acceptable | 
nor funny, but merely dull. 

The plot hardly bears analysis, 
but the central theme concerns an 
elderly spinster who for many, 
years has been receiving daily | 
visitations from a man who jilted 
her in her youth. There's a deal 
of nonsense about prying neigh- | 
bors and indignant widows, but it 
doesn’t add up to much entertain- | 
ment. 

Expert talent is frittered away. 
Helen Haye, a performer of dig- 
nity and exceptional quality, is un- 


able to rise above the mediocre 
script. Marian Spencer, another 





polished actress, is likewise given 
no opportunity. 

Honor Blackman was forced out 
of the cast opening night owing to 
an accident and was replaced in 
the ingenue role by Frances Lyn- 


dall, the assistant stage manager 
of the show, Latter did a remark- 
ably good job in the’ circum- 


stances and within the limitations 
of the production. 

The spirit of John Justin returns 
in various styles, ranging from 
old-iime white tie and tails to mod- | 
ern day lounge dress. Bessie Love, 
as a noisy neighbor, and Adelaide 
Hall, as a long-time family retain- 
er, complete an above-average cast 
in a below-average play. 

Martin Landau’s staging is on 
the casual side, but Robert Lush 
has designed an attractive setting. 

iMyro. 


a ajor BB can fosanrsa 


London, July 18 

Bristol Old Vic revival of comedy in 
three acts (four scenes), by Bernard Shaw. 
Stars Moira Shearer. Staged by John} 
Moody; decor, Patrick Robertson. At Old 
Vie Theatre, London, July 17, °56;: $1.75 
top 
Lady Britomart Marie Burke 
Stephen Undershaft Michael Meachem 
ree Anthony Tuckey 
Sarah Phyllida Law 
SS are re rr Moira Shearei 
Adolphus Cusins Derek Godfrey 


Charles Lomax 
Andrew Undershaft 


. Graham Crowden 
Joseph O'Conor 


Rummy Mitchens Phillada Sewell 
Snobby Price ....... Edward Hardwick 
Jenny Winders oe Sonia Fraset 
Peter Shirley Peter O'Toole | 
Bill Walker Alan Dobie | 
Mrs. Baines : Eve Watkinson 
Bilton Patrick Blackwell | 


The West End theatre has, ap- 


parently, fought shy of the Shaw 
centenary celebrations, leaving it 
to BBC-TV to do most of the ku- 
dosing. This production, imporied 
from Bristol, is notable mainly be- 
cause it presents Moira Shearer in 
the title role—the first time the 
former ballerina has been seen in 
a straight acting part in London 
It’s some little time since Miss 
Shearer turned to serious legit 


atter her transatlantic triumphs as 


a Stage 


and screen dancer. For the 

most part, she’s made the transi- 
tion out of the critical public eye, 
Zaining her experience in the 
province The verdict on this 
showing is disappointin Hei 
range appears to be limited and 
she seems to lack the fire and 
vigor which the part of thé forth 
right Salvation Army lass demands. 
That personal criticism, how- 
ever, also applies to much of the 
production generally. It is an un- 


even and mainly unsatisfying in- 
terpretation of one of Shaw’s more | 
controversial plays. Jehn Moody's 
Staging makes this look tco much} 
like a gentle conversation piece in- 


stead of a stout conflict of ideas. | 
Only one or two of the players! 
really come to grips with their 
parts. 


Easily the best performance is 
Alan Dobie’s interpretation of the | 
bullying Bill Walker. He brings, 
the character to life in a portrayal 
which rightly pulls no punches. In! 
a necessarily restrained way Mi-| 
chael Meecham impresses as Ste-| 
phen Undershaft, the priggish son | 
of the armaments king, 


| Landes. 
| Landes, 


| U.S. 


, concert 


j y 
i lng 


| 


daughter. The two girls have their 
contrasting suitors, Graham Crow- 
den, playing for laughs as the nit- 
wit playboy, and Derek Godfrey, 
convincing as the Greek lecturer 


acquire a fortune and a wife. Jo- 
seph O’Conor puts character into 
the role of the armaments boss. 
Smaller parts are adequately filled. 
Myro. 


‘ - + 
Compagnie De Mime 

Marcel Marceau 
(Marcel Marceau Mime Co.) 

Paris, July 19. 

Casadesus presentation of 
pantomime spectacle in two parts. Stars 
Marcel Marceau; staged by Marceau; sets 
and costumes, Jacques Noel; music, 
Wiener. At Theatre Ambigu, Paris, July 
18. ’55; $3.50 top. 

Cast a!so includes Gilles Segal, Hugette 
Sosbine Lods, Pierre Verry, Mavie 
Gilles Leger, Andre 
Klemens. 


Christian 


a 


Marcel 


Marcel Marceau is back for a 


' six-month stint at a popular theatre 


here and is finally a prophet in his 
own land after his success in the 


now come directly to the large 
public via music hall and nitery 
appearances, and his run looks to 
be a great b.o. success. He has re- 
organized his company of 10 to 
give a varied evening of more com- 


| plete pantomine dramas and come- 


‘who readily changes his name to) 


| Peter 
' and 
| association, 


Jean | 


Gaillard, , 


| way. 


Welcome Darlings 
Westport, Conn., July 20. 


Philip Langner & Peter Targeon pres- | 


entation of revue in two parts. Stars 
Tallulah Bankhead; features James Kirk- 
wood, Sketches by Paul Keyes, Dorothy 
Parker, Patricia Coleman, Richard Mau- 
rey, Joseph Stein, Danny and Neil Simon; 
music by Hugh Matin, Dean Fuller, Dolo- 
res Claman, Jerry Herman, Murray 
Grand, Jerry Alters, Jack Strachey and 
Sheldon Harnick; lyrics by Timothy Gray, 
Marshall Barer, Jerry de Bono, Jerry 
Herman, David Rodgers, Sheldon Harnick 
and Eric Maschwitz. Musical direction by 

Howard and Ted Grahain. Settings 
lighting, Mervin Reiss: production 
Christopher Hewett; produc- 
tion consultant, Gus Schirmer Jr. At 
Westport (Conn. Country Playhouse, 
Juiy 16, °56. 

Cast also includes Don 
othy Gray, Bob Bakanic, 
Sheila Smith, Gwen 
Marker, the Martins (4), 


Tallulah Bankhead certainly 
lends her legend to this summer 
revue “Welcome Darlings” which, 
after several weeks of good busi- 
ness, is cautiously eyeing Broad- 
The star celebrates some of 
her own follies as well as Zieg- 
feld’s, obviously awes lesser mem- 
bers of her cast, revives a couple 


Crichton, Tim- 
Don McKay, 
Harmon, Presby 





|of her best tv specialties, intones 


| Heretofore more for special- | 
ized and longhair audience, he his 


dies, plus his personal mimic 
characterizations of the benign | 
little man, Bip. 

Greater depth and_ diversity 


should give this a wider curio and 
show interest for planned return 
to the U. S. next season. Marcesu 


/ was previously able to hold audi- 


ences singlehanded, and should do 
at 
pany. The varied program denotes 
the strength and some of the weak- 
nesses of this type of spectacle. It 


as the universal eloquence of mo- | . 
4 | gowns. One solo has the lady in a 


tion and suggestion, but, at times, 
can lead to repetitiveness. Present 
program is strong in originality and 


a reshuffling could make this a 
Cefinite international offbeat, hit 
affair. 

Show starts with “The Skaters” 


in which the troupe glides and falls | 


about on an imaginary 
characters evolve,  flirtations 
ensue, ete. This is an overlong 
beginning and the shorter intros 
to mime could probably create 
feeling and acceptance better. 
Then a series of short mimes 
takes hold with all the finesse ol 
tempo, association and dramat’s 
and poetic values which accentuate 


ice pond 


as 


this type of expression. A group 
oi circusy bits has a fresh, vital 
|style, whether a tug of war be- 


tween two clowns or two frightened 
tightrope walkers. 

Gilles Segal then adds a per- 
sonal note with takeoffs of a stuffy 
pianist and a chicken 
farmer. Devastating punctuation of 
the blase, priggish artist is firstrate 
as is the blending of a farmer feed- 
his 


chickens into their move- 
ments and feeling. A deft note of 
pathos is struck in the mimed 


ceath of one of the birds counter- 
pointed by the birth of another. 


Then Marceau indulges in his 
series of adventures of the little 
man to display his wordless bril- 
liance and impeccable mime con- 
trol. A long Japanese ‘Noh’ entry, 
about a wolf and a peasant, has 
the required folk quality and moral 


overtone to make this a colorful 
addition to the rep. 

Other clever singles and longer 
acts are parcelled out in this 
unique show. lowlife poetic gambol 
is excellently portrayed in “The 
Pawn Shop,” and it Winds with 
“The 14th of July,” a_ slapstick 
affair of lovers meeting § and 
separating during the holiday. 
Somewhat repetitious in gags, this 


could use some pruning for full 


elfect. Company is disciplined an 
colorful and music, sets and cbvs- 
tumes all help to make this good 
theatre. Mosk, 





CONDUCTOR TO SHUTTLE 
Whallon Will Rate Both Spring- 
field and Columbus 


Columbus, July 24. 
Columbus Symphony has named 
Evan Whallon, conductor of the 
Rochester summer opera, the Con- 
necticut Symphony and the Spring- 


field, O., Symphony, to take over, 


its musical reins. 

The most recent conductor of the 
symphony, Claude Monteux, re- 
signed to seek more money else- 
where even though his salary had 


been increased $1,250 from the | 


$2.750 he received last season. 


least as well with a full com-| 


a few bass solos and aims generally 
to pay the piper. And, while there 
is a Gus Sun caution about this 


production, as opposed to her 
springtime “Follies,” apart from 
Miss Bankhead'’s amiability, the 


for the Main Stem. 


Miss Bankhead has surrounded 
herself with nice chicks for this 


| barnyard sally and has a fine vis-a- 


vis in James Kirkwood, veteran 


cafe youthful. The Martins, like- | 


wise, are a quartet of pleasing vo- 
calists. Direction is not credited at 
Westport, though Christopher 
Hewitt is billed as production as- 
sociate and booker Gus Schirmer 
was on hand with advice. 
Minimum sets are provided by 
each local stand, with the star 
toting a couple of hampers of lush 


tull-skirted black silk number that 
frames her tawny looks as they’ve 
not been done since she came back, 
all grown up, from England in the 


early 1930’s. 
The vehicle for this is “The 
| Waltz,” Dorothy Parker's rueful 


|; ago 


dance monologue popularized years 
by Shirley Booth in the old 
“Sunday Nights at Nine” at the 
Barbizon-Plaza, N. Y. * 

Save for some pleasant songs and 
a sketch by Patricia Coleman, the 
new material is not particularly 
impressive. “Love the 


Peter,” Miss Coleman’s salute to 


prospective boxoffice hit away from a house in which they have 
part-interest and into one of their wholly-owned theatres was b 
by various others involved in the situation. 


ing “New Faces,” 


with Irving Berlin. 








| father and 


Incident recalls a somewhat 


Two books from members of Billie Burke’s family are in the works 
the actress revealed on broadcas's over WPTR in Albany and WGY 
in Schenectady last week. The veteran star, whose autobiography, 
“A Feather On My Nose,” appeared several years ago, is proceeding 
“but not very fast” on another tome. Daughter Patricia (Mrs. William 
Stephenson) is engaged in wri‘ing a book on Florenz Ziegfeld Jr., her | 
Miss Burke's late husband. 

Apparently Miss Burke’s opus will include experiences and obser. 
vations on recent Summer swingarounds; the current one is in “The 
Miss Burke mentioned that Cameron Ship, 
her collaborator on the first autobiography, is now working on a biog. 


Solid Gold Cadillac.” 
raphy of Adele Astaire, 
The Ritz Theatre, N. 


The new owner has no legit plans 


The idea was to switch the Producers Theatre 
presentation of Terence Rattigan’s “Separate Tables,” 
to open Oct. 22 at the Music Box, to the Barrymore. “Faces” has been | 
doing moderate business, but “Tables,” a longrun smash in London, jg | 
figured a possible repeat for Broadway. ; 
Similar episode of two seasons 
when the Shuberts switched the incoming “Caine Mutiny Court May. | 
tial,” which had been “set” for the Music Box, into the Plymouth ang | 
gave the less-promising “Bus Stop” to the Music Box. 
of that situation avas that “Bus Stop” outlasted “Caine” by many 
months, so the Music Box actually profited by the shift. . 


Y., until recently under lease to ABC as q4 
television house, has been sold by the Shuberts to John S. Minary, 


ret a 
4 
; alkeq 
Attempt involved shi. 


currently at the Shubert-operated Ethel Barrymore 
Theatre, N. Y., to the Music Box, 


in which they have a half-interes, 


now scheduleg 


ago 


Ironic angle 


for the property, but figures it for 


| “investment purposes,” which presumably means converting the build. 
} ; 
material is just net good enough | 


ing for commercial use. 
The theatre is one the 


Shuberts were ordered to dispose of under | 


Their agreement settling the Government’s antitrust suit. 


'the other joins the costume blueprinters. 
tally is now 554 scenic artists and designers and 171 costume designers, 


Legit Bits 


Thimbles | 


the recent Mary Martin revivals of | 


“Peter Pan,” could be a winner. 

For a few wispy seconds Miss 
Bankhead does a notable impres- 
sion of Miss Martin's treble, but 
lapses thereafter into a_ takeoff 
of Bankhead in the same role. 
Prompting by her secretary in the 
role of the nurse dog Nana is an 
amusing touch. 

From her forays into television, 
Miss Bankhead brings two of her 
best successes, “‘The Subway” and 
“Breakfast for One.” In the for- 
mer she fancies herself on 
Century,” perhaps, as she tries to 
negotiate an underground trip to 
18lst Street. In the latter she goes 


’ 


into the kitchen to cook her own 
breakfast and ends up with bread 
and water. 

Finale of the first half finds 
Miss Bankhead @ dancing the 


Charleston in a wardrobe she must 
have borrowed from Hermione 
Gingold. But she has plenty of pep 
and is not cowed by fledgling Don 
Crichton, who can really dance the 
Charleston or anything else. 

Star rumbles a torchy lament, 
“IT Don’t Want to Be Hurt Again,” 
(lyrics by Eric Maschwitz and 
musie by Jack Stracey), but her 
limited range obscures any melody. 
This, with “Subway,” “Pan” and 
“Kitchen” comprise Bankhead’s 
second half. 

Finale is a somewhat inhibited 
spoof of the music methods of 
Rodgers and Hammerstein, Cole 
Porter and Irving Berlin. The R & 

H lovers wear ¢alico and sing rus- 
tically and primly. The Porter 
forces Warm up with martinis. And 
the Berlin choiristers mostly 
prayerful. 
| Kirkwood’s style and good man- 
ners give the performance much 
tone, and he must have winced at 
one unpleasant “lection required 
by the script. He has one number, 
|Get Back in the Trunk,” by Mar- 
Shall Barer and Murray Grand, 
| that is a pip and could become 
standard material. 

Sheila Smith is the featured vo- 
'calist and is a refreshing young- 
| ster. And Crichton is a hoofer to 
| be watched. 
| The packed houses must be sat- 
|isfying to the star after her recent 


are 


Mrs. Frank M. West, president | “Follies.” She gets a flat $5,000 a 


of the symphony, 


tion at Springfield. 


j I explains that | week for the stint. The show was 
Marie Burke is too genteel as| Whallon will also retain his posi-| doing capacity here, which ‘> 
the mother and Phyllida Law has 


©16.. 


} 000 at the scale, Doul. 


The recently-conducted yearly examination of applicants for admit. 
tance to Local 829 of the Scenic Designers Union resulted in the green- 


lighting of 11 new members, plus four student apprentices. 


Of the 


11 regulars, 10 are in the scenic artists and designer category, while 


The union’s membership 





Laurel Crosby, p.a. for Canadian 
Players, is visiting her native 
South Africa, where she'll try to 
drum up interest in a possible CP 
tour during the 1957-58 season. 

Richard Horner, currently com- 
pany manager for the Broadway 
edition of “Damn Yankees,” will 
be general manager next fall for 
producers Lyn Austin & Thomas 
Noyes. 

Fredric March and Florence E!- 
drige (Mrs. March) will costar in 
Eugene O’Neill’s posthumous auto- 
biographical drama, “‘Long Day’s 
Journey into Night.” Irving Cooper 
will be general manager. 

The Shakespeare Theatre Work- 
shop’s cuffo “Julius Caesar’ has 
been extended through tomorrow 
(Thurs.) and Friday (27) nights in 
the East River Park Amphitheatre. 


Next revival in the series will be 
i*Taming of the Shrew,” opening 


“The | 


Aug. 3 and playing Thursday-Fri- 
day nights through Aug. 17, with 
two not-yet-dated Sungay mat- 
inees. 

Paul Morrison will design the 
scenery, costumes and lighting for 
“Loud Red Patrick.” 

Italian actor Reno Negri will 
play the male lead opposite Katy 
Jurado in “Best House in Naples.” 
John Gersted will stage “Double 

Hearts.” 

Rex Thompson will have a fea- 


in 


” 


tured role in “Harbor Lights, 
Starring Linda Darnell. 

Ed Halline, of the Milwaukee 
Sentinel, was in town last week 


with his third Broadway show train 
of the year. 

Donald Oenslager will design 
the scenery and Dorothy Jeakins 
the costumes for the Robert L. Jo- 


seph-Roger L. Stevens revival of 
“Major Barbara.” 

William and Jean Eckart will 
design the scenery for “Li'l Ab- 
ner.” 

Phillip Bloom has resigned as 
vice president and Lew Gal'o as 
secretary cf Theatre Corp. of 


America. Both have also withdrawn 
as board members, for which they 
have been succeeded by Charles 
Schweifel and Julius November. 
“Fountain of Youth,” with book 
and lyrics by Jay Ingram and mu- 
sic by Leo Shuken, is a possibility 


for tryout in San Francisco next 
|fall. Ingram plans to stage the 


show, but the production sponsor- | 


ship isn’t indicated, 


his play, “Old Lady,” on Broadway 
| early in November. 
| Archie Smith has replaced Wil- 
liam LeMassena in 
| gels.” 
| Ira Avery dramatizing his novel. 


December, by Jay Julien. A_ tv 
version is also scheduled for Augz. 
29 on CBS’ “U. S. Steel Hour.” 

Kermit Bloomgarden scheduled 
to present Arch Obler’s “Night of 
the Auk” on Broadway early next 
December. 

The Phoenix Theatre has raised 





George Gordon plans to produce | 


“Fallen An-| 


“The Five Fathers of Pepi” for | 
Broadway production, possibly in| 


— 


$40,000 thus far on its $100,000 
1956-57 subscription drive. 

Britisher Ronald W. Clark is 
working on a history of the Royal 
Albert Hall, London, for 1958 pub- 
lication. 


Horseshow Stage, Coast little 
theatre outfit, shifts to a Group 


theatre setup, encompassing 45 ac- 


tors, writers and directors, after 
its presentation next month of 
“Beggars and Bawds,” a new ver- 


sion of the “Beggar’s Opera.’ 

Yasha Kreitzberg, composer of 
the score for the Molly Picon-star- 
rer, “Farblondjete Honeymoon,” 
signed as musical director for the 
Elsmere Theatre, Bronx, N. Y, 
where the Yiddish musical is sched- 
uled to open Sept, 15. 











ly toured South Africa. BS 
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The N. Y. City Center drama sn 
season, running six weeks and tak- be 
ing in three unselected revivals, CO 
will begin Nov. 7. © 

The George Abbott musical adap. th 
tation of ‘Anna Christie,” with sh 
songs by Bob Merrill, has _ been 
|completed, but probably won't =o 
be produced by Frederick Brisson, al 
Robert E. Griffith and Harold §. an 
Prince until next spring. €9 

Director Harold Clurman_ pack mi 
in New York after three months Mi 
overseas. no 

“Tunnel of Love,” the Peter De- en 
Vries-Joseph Fields adaptation of 
the former’s novel, scheduled for 4 te) 
mid-December Broadway bow by 
the Theatre Guild, 

Herman Shumlin’s lecture on be 
“Use of Movement in Drama” 4l tic 
Ted Shawn’s “University of the da 
Dance,” scheduled for July 15 near 
Lee, Mass., postponed until late | , 
August. The producer went to) 
Europe. “0 

Wilmer G. Davis, of Southern to 
Pacific Railroad, was returned t0 mi 
his old job of Frisco traffic repre th 
sentative for theatrical produc: >» $4 
tions. Si) 

— Ca 

Smallens Among Batoneers 
At Netherlands Opera? i: 
Amsterdam, July 24. [| 48 

Netherlands Opera will have new 
men on the stick next season. AleX du 
ander Krannhals having resigne% ( 
reportedly at his own request 
Alexander Smaliens from U. ® te] 
will handle current repertory off pi 
| Opera and ready the Dec. 7 prem W 
|iere of “Pique Dream,” After a 
| February George Meyer from the} he 
| Berne, Switzerland Opera nour 
| will take over. ' 

Other conductors lined up fo) 
the future are Arrigo Guarnierh} 
'Paul Pella, Edward Flipse andy ite 
Andre Rieu. he 
| Bl 
| Leonard Hungerford, Australi! es 
pianist, set to record sonatas —7 | 
Beethoven and Schubert for West” 
minster. ™ 
|, Floor Peeters, Belgian organist ‘bh 
/and composer, arriving for his fifth : Ca 
American tour in October, Recen’ F 4u 
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She Surprises Two Different Groups on Release of 
‘Long Day’s Journey’ | 





Giving the U.S, production rights 
to Eugene O'Neill's autobigraph- 


jcal drama, “Long Day’s Journey 
into Night,” to the relatively un- 


known managerial team of Leigh 
Connell, Theodore Mann and Jose 
Quintero apparently involved at 
Jeast a partial change of mind on 
the part of the author's widow. 
previously, producer-designer Jo 
Mielziner, in partnership with act- 
yess Mildred Dunnock and actor 
Karl Malden, had been under the 
impression that they had_ the 





-ATPAM Issues Rulebook; 
Admits 9 New Members 


} 
| 


Apparently to avoid further 


| 


contusion over union rules, such as | 


| 


occurred recently over the so- 
called Sheaffer Amendment 
the proposed gag on members, the 
Assn. of Theatrical Press Agents 
& Managers ‘has just distributed 
copies of its handbook containing 
the constitution and by-laws. The 
booklet does not, however, con- 


rights, though they had no formal tain the numerous rules passed by 


agreement to that effect. 
Connell, Mann 
whose current revival of O’Neill’s 


| 


the board of governors, in the 


& Quintero,’ form of resolutions. 


The following have recently 


“Iceman Cometh” at the off-Broad-| heen admitted to ATPAM mem- 
way Circle in the Square, N.Y., re-| bership (with the category indi- 


ceived enthusiastic reviews end 
has played to profitable business, 
had no immediate thought of doing 
any other of the late dramatist’s 


| 
| 
| 
| 


works, and hadn’t even considered | 


seeking the rights to “Journey.” 
They 
receive word from Mrs. O'Neill that 
they could present the 


were therefore surprised to | (roadshow film), and Mae S. Hong Norton, “involves any infraction of 


western 


hemisphere preem of the tragedy | 


based on the dramatist’s own fam- 
ily background. 

The drama was originally pro- 
duced in Stockholm, where O'Neill 
plays have had their greatest popu- 
larity, and presentations are also 
scheduled for London and various 


other theatrical centres. O'Neill 
originally stipulated that “Jour- 


ney” might not be pe 
25 vears after his death, but Mrs. 
O'Neill recently okayed the pro- 
duction, explaining that the condi- 
tions governing the dramatist’s 
wish had since changed. 

“Journey” involves. the  play- 
wright’s tragie family life, includ- 
ing his actor-father’s alcoholism, 
his mother’s drug addiction and 
his brother’s psychopathic condi- 
tion 


NO PIC DEAL IN SIGHT 
FOR ‘LADY,’ SEZ LERNER 


Hollywood, July 24. 





No film deal is in immediate 
prospect for “My Fair Lady.” 
Eve major studio but Metro has 
shown interest in negotiating for 
rights to the Broadway musical 
smash, but all were told there will 
be no negotiations at present, ac- 


Lerner, who 
authored 
Bernard's 


cording to Alan Jay 
with Frederick Loewe 
the iow based = on 
Shaw's “Pygmalion.” 

Lerne! here to screenplay 
“Gigi” tor producer Arthur Freed 
at Metro, declares “a _ certain 
amount of studio interest has been 
communicated to us in an indirect 
manner .by all companies but 
Metro, We told them that we're 
not in position to discuss it at pres- 
ent time, however. 

“We want to wait and get a bet- 
ler idea of the life value of the 

in idea of just how long it 

n. Only in that way can we 
ecifie on details in negotia- 
lions on the film rights, such as a 
date tor release of film version.” 

Lerner and Loewe are both here 
lining up the east for the road 
Company of “Lady,” which begins 
touring next spring. 


De 


” 


rformed until | emains obscure. 


cated parenthetically): Jack Pres- 


ent (Coast), Guy <A. Livingston 
(New England), Rose Marilyn 
Frank (southwest), Edward Per- 


per (music), Jerome H. Shur, Paul 
Townsend and John G. Payton 


(outdoor). 


Follies Not Set: 


and Norman Carroll 





Yen Lillie, Lahr 


Siatus of the “Ziegfeld Follies” | 
Efforts are still | 
revue, | 
which folded in Philly last spring | 
at a deficit of about $400,000, but | 
the Shuberts are now offering the | 


being made to reactivavte 


Winter Garden, N.Y., for other 


| shows, although it had been ear- 


| Richard 


marked as the natural Broadway 
spot for the “Follies.” 

Although the original backers 
are understood to have agreed to 
accept only a 30% interest in the 
venture instead of the 60° first 
stipulated, various creditors have 
reportedly refused to reduce their 
claims against the 
John Shubert is in charge of efforts 
to clear up the financial angles of 
the venture. 

Assuming that the “Follies” 
refloated, managerial control will 
probably be held by Mark Croll, a 
Cincinnati business man who has 
offered to put up $150,000 for the 
project, and Charles Conaway Jr., 
a talent agent who brought him 
into the situation. In that case, 
Kollmar and James W. 
Gardiner Jr. would presumably re- 
main nominal producers and re- 


, tain a minor financial interest, but 


Lerner esti- | 


mated that CBS, the sole backer of | 


the hit, will recoup the entire 
$400,000 investment by October, 
six months from the date the-musi- 
Cal opened, 

_ Lerner and Loewe own 30°% of 
Lady producer Herman Levin 
has 26 CBS owns 40° and 


“sents and attorneys 4%. CBS has 


'€ right to spectalarize “Lady,” 

dul until the last American 

‘oOMpany ends its run. 

te werner indicated he is not in- 
— in Samuel Goldwyn’s 

ect for him to convert “Bishop’s 
ite” into a musical. 


The chances 


wy co to one we won't do it,” 
 Salc 





New Legit Co. Bows 
Edinburgh, July 24. 
More Productions Lim- 
new play-promoting company 


Kenneth 
led. 


will make its bow with a 
tor >,“ River Breeze,” by ac- 
% Roland Culver. 

"oy is set for preem at Lyceum 
oe here Aug. 6, with Phyllis 
vert, Naunton Wayne and the 
in leading roles, 


Comedy 


d by English actor Kenneth | 


| 
i 


| 
| 


| 


not have authority. 

Beatrice Lillie and Bert Lahr are 
among various stars approached to 
head the revived revue. 
Bankhead, the solo star in the try- 
out tour last spring, will not be in 
the show if it is put on again. 

Gardiner returned last week 
from a vacation in Europe. Koll- 
mar, also on the Continent but not 
with his partner, is due back next 
Sunday (29), 


BRENDA LEWIS’ VIENNA 
BID FOR 3 MUSICALS 


Albany, July 17. 

Brenda Lewis, operatic singer 
currently. playing the Ethel Mer- 
man role in “Call Me Madam” at 
the new Melody Circus Tent in Mil- 
waukee, after doing it last week 
in Sacandaga Park, N. Y., and will 
also appear in “Wonderful Town” 
at the canvas operation, has re- 
ceived an offer to star at the 
Volksoper in Vienna next sum- 
mer in three American musicals, 
“Kiss Me Kate,” “Annie Get Your 
Gun” and “Wonderful Town.” 

Miss Lewis said (12) in Albany 
that “Kiss Me Kate” clicked at the 
Vienna Volksoper last 





It did not sfiffer a loss of impact 
in the translation, some of 


The same would hold, on 
counts, for the other U. S. 
cals, Miss Lewis believed. 

Her husband is musical director 
at Melody Circus. 


both 
musi- 





Jackie Kannon will play the com- 
edy lead in “Wish You Were Here” 
at the Westbury (N. Y.) music tent 
for two weeks starting Aug. 6. 


and | 





production. | 


is | 


Tallulah | 


the 
topical lines and references having | 
been changed to give local flavor. | 


‘Happy’ Hangover 
“Most Happy Fella” is mov- 
in on Manischewitz. 
Through a tie-in with the 
Beaulieu Vineyard of Califor- 
nia’s Napa Valley, 500 bottles 
of the grape extract, bearing 
the label, “Most Happy Wine” 
from “Most Happy Fella,” will 
be sent to 500 drama critics 
throughout the country. The 
tie-in stems from the locale of 
the musical, which is centered 
in a Napa Valley vineyard. 

Besides sending out the 
wine, the Beaulieu firm is also 
naming one of its vineyards 
atter the show, 


o 
ng 








Congress Report 
Slaps Shuberts 
For Norton Ban 


Washington, July 24. 
The Dept. of Justice has been 
asked to determine whether the re- 


cent Shubert action toward the Bos- 


'ton Post and its drama critic, Elliot 


|the anti-trust laws.” A copy of 
| the transcript of its recent hear- 
ings on the case has been forward- 
ed to the department by the House 
| Judiciary Subcommittee. 

| This is disclosed in the commit- 
tee report, issued last weekend, 
which found that the Shuberts did 


for the critic’s review and follow- 
up story on “Ponder Heart.” “It 
seems hardly ethical,” the report 
declares, “to condition either of 
these matters upon the nature of 
reviews carried on a paper's the- 
atrical columns. 

“However, his (Norton’s) criti- 
cisms of ‘The Ponder Heart’ would 
seem to be borne out by the fact 
that the play was something less 
than a success when it was shown 
in New York, in that it closed after 


a relatively short run and lost its | 
backers in excess of $75,000. To 
put more strongly, it faded like 
|the dye in grandpa’s beard, and 


went out like 
| Sunday strut.” 

At another point, the report 
comments, “It appears that 
Shubert interests have placed too 
great an emphasis on the business 
aspect of reviews on a show’s abil- 
ity to attract customers. There is 
no question but that an advertiser 
has the right to choose how and 
with what papers he wishes to 


Lottie on an Easter 


Sylvia Siegler’s Suspended License 
~ Brings Brokerage Back Under Lights 


+ 


bar Norton from their theatres in | 
Boston and did withdraw advertis- | 
ing from the paper in retaliation | 


the | 


place his advertising, and there is | 


little question that free tickets are 


a favor within the control of the 
person distributing them. 
“In the light of the spirit of 


freedom engendered by years of 
struggle for a free press which an- 
tedates the Constitution, this sub- 
committee feels that there is no 
question but that newspapermen 
Should have the freedom to write 
their stories and include the facts 


as they understand them; and to 
state their honest and free opin- 
ions. 

“A drama critic is in a sense a 


specialist among ~ newspapermen, 
and his epipions and.analysis are 
relied on as authoritative. For this 
reason, he has what amounts to a 
dual responsibility . , . to the pub- 
lic and te the persons who present 
the plays, to present his honest 
and unbiased views. A critic can- 
not adequately and honestly per- 
form his task if he is forced ta op- 
}erate under any prior compulsion 
to shade his criticism in either di- 
rection other than that dictated by 
his own judgment. 

“In this particular case, tech- 
nically, there was no violation of 
the provisions of the First Amend- 
ment. Yet it is clear... that there 
has been an attempt to control the 
right of free expression which the 
guarantees of the Constitution 
were drafted to protect.” 


season, | 
when she played and sang the lead; | 
is now being presented in Germany. | 





‘CAROLINA CHARCOAL’ 


Pulitzer Prize Winner 


Sets New 
Folk Musical 
Lamar Stringfield, Pulitzer 


iscore of years ago, is readying his 
“Carolina Charcoal,’ folk musical, 
tor Knoxville run, opening in No- 
vember. Show then moves to 
Asheville, Greensboro and Char- 
lotte, N. C. Latter town now is 
Stringfield’s home and three-day 





run is planned. 





‘Sergeants, ‘Anne Frank’ 
Set for Komedie, Basle 


Basle, July 19. 
The Swiss preem of “No Time 
for Sergeants,” by Ira Levin and 


Mac Hyman, and a production ot 
the Broadway _ prize-winner, 
“Diary of Anne Frank,” dramatized 
by Frances Goodrich and Albert 
Hackett, are features of the sea- 
con's schedule at the 372-seat 
Komoedie Theatre here. The house 
opens Sept. 3 and 
run through June 30, 1957. 
Other plays slated for produc- 
tion at the spot include “Barretts 


its season will | 


of Wimpole Street,” “Dazzling 
Hour,” “Pygmalion,” “Women of | 
No Importance,” “Last of Mrs. 


Cheyney,” plus revivals of Gocthe, | 


Ibsen, Beaumarchais and Girau- 
doux. 

The Komoedie’s 1955-56 season 
was the best since the house 
opened six years ago. It included 
435 performances, with total at- 


tendance of over 100,000. 





Roger L. Stevens 
Adds ‘Joan Stake 


Besides his various other pro- 
ducing and theatre-operating ven- 
tures for this season, Roger L. 
Stevens has supplied over half the 
financing for the current Cam- 


| show. 


bridge ‘(Mass.) Drama Fesival, in- | 


cluding the scheduled revival of 
“Saint Joan,” ‘which will move to 
ihe Phoenix Theatre, N. Y., with 
Irish actress Siobhan McKenna as 


star. As recently detailed’ in 
Variery, Stevens is already in- 
volved in the production of 13 


scheduled Broadway shows for the 
coming season, 

The producer-realitor has a $22.- 
000 investment in the Cambridge 
project, which is set up on the un- 
usual basis of a $33,000 limited 
partnership plus about $10,000 ad- 
ditional capital from various un- 
identified local sponsors. The only 
other investor in the limited ,part- 
nership is Jerome Friedman, a 
Cambridge resident (reportedly 
he’s about to move to New York) 
in the steel business. He has 
$11,000 stake. 

“Joan” is being staged by Albert 
Marre, with Miss McKenna slated 
to repeat the title performance for 
which she received critical acclaim 
in London several seasons ago. In 
order to do the “Joan” assignment 
in the U. S. under Actors Equity 
regulations, the actress had to pass 
up a Starring stint in a proposed 
Broadway production by Elaine 
Perry and George Banyai of Nor- 
man Wishengrad’s ‘Rope Dancers.” 


As a result, plans for the show 
have been dropped. 

The Cambridge season, being 
presented in Sanders Theatre, on 
the Harvard campus, opened with 
a revival of “Henry V” and will 
also include a production of “Beg- 


gar’s Opera.” 





MOREHOUSE CRITIC FOR 
NEWHOUSE PAPERS 


Prize winner in music more than | 


| Patriot-News 


Ward Morehouse has been ap- 
pointed Broadway drama critic and 
theatrical columnist tor the New- 
house chain, comprising over 12 
dailies. He’l] do five pieces a week, 
including opening night reviews oi 
the Broadway shows and _ inter- 
views and feature columns 
Eaton, who’s been doubling as critic 
and gossip columnist for the 
chain, will henceforth concentrate 
on the latter, 

Morehouse, for 


many years 


| Shows. 


The Sylvia Siegler case, involv- 
ing suspension of broker's license 
of the Personal Ticket Service, 
may bring a re-examination of the 
entire setup of ticket brokers and 
theatre party agents for Broadway. 


Miss Siegler is charged by N. Y. 
Ci'y License Commissioner Ber- 
nard J. O’Connell with various vio- 


lations of regulations in regard to 
tickets for “My Fair Lady.” 

According to the Commissioner's 
announcement, Miss Siegler illegal- 
ly charged more than $1.10 broker's 
fee for the tickets, and also charged 
a $3 bookkeeping fee and 50c mes- 
senger fee. The latter two levies 
are permissible only for patrons 
having charge accounts. In addi- 
tion, O'Connell said, Miss Siegler 
has not kept adequate records. 

The license suspension was im- 
posed after a preliminary hearing 
last Wednesday (18). Fianl action 
may be taken at another hearing 
next Wednesday (1). Meanwhile, 
Miss Siegler was quoted as being 
“shocked” at the suspension and 
saying that her actions have been 
“perfec ly legal.” 

Aside from its immediate bro- 
ker’s license angles, the case raises 
a number of questions, including 
how the management came to sell 
an entire night’s house for a smash 
at least on a_non-benefit 
party basis. There’s also some trade 
speculation of who, other than an- 
other established broker, might 
have loaned Miss Siegler the $10.- 
000 she allegedly paid for the 
tickets. 

The prime questions, however. 
and ones likely to arouse continu- 
ing discussion and controversy in 
the trade, is the status of ticket 
brokers and theatre par'y agents in 
relation to their rights or ability 
to obtain tickets to most-in-demand 
Party agents are increas- 


) ingly carrying on what amounts to 


an | 


broker business. But if they do 
so with entire-house allotments of 
tickets, it may amount to a broker 
‘buy,” which is supposed to be con- 
trary to the code. At least, brokers 
are not permitted to make “buys.” 

The fact that party agents are 
licensed as brokers presumably al- 
lows them to operate as brokers. 
However, their right to do so with 
tickets obtained in entire-house or 
even part-house alloimen‘’s may 
be another matter. Ironically, the 
extension of broker licensing to 
cover party agents was at the insti- 
gation of the established brokers 
themselves 

Regarding Miss Siegler, there 
have been numerous legal wrinkles 
involved in her operation since she 
organized the Show-of-the-Month 
Club. These incidents included 
disputes with various producers 
and theatre owners, in some cases 


| involving her complaints to the Dis- 


| Broadway 


Harold 


drama columnist and critic for the | 


old N. Y. Sun, subsequently did 
his “Broadway After Dark” col- 
umn of theatrical chit-chat tor the 
N. Y. World-Telegram. 

Newhouse papers: Newark Star- 
Ledger, Long Island Press, Long 
Island Star-Journal, 
News, Portland Oregonian, St. 
Louis Globe-Democrat, Harrisburg 
and the Syracuse 


Birmingham | 


trict Attorney’s Office or the Com- 
missioner of Investigations, in oth- 
damage and breach-of-contract 
suits and counter suits, and in one 
instance a bankruptcy. 


ers 


FERNANDO LAMAS GOES 
‘HUNTING’ WITH MERMAN 


24. 
his 


Hollywood, July 
Fernando Lamas will make 
Broadway debut next season, ap- 
pearing with Ethel Merman in 
“Happy Hunting.” Joe Mielziner is 
producing and Abe Burrows will 
direct’*the show, for which Howard 
Lindsay and Russel Crouse have 
written the book and Harold Karr 
and Matt Dubey have done the 
SONGS. 
Argentine-born film star 
a vear’ contract for the 
necessitating cancellation 
scheduJed Las Vegas nitery bow 
December. ‘Hunting’ due 
early in Decembe) 
Lamas and his wife At Dahl 
lea for the East in September, 
and Miss Dahl will commute 


film work 


signed 
stint 
ot a 
In 
on 


- 


1S 


lene 
€ 


fo. 


Omaha Booker R. Walter 
Fractures Legs in Fall 
Omaha, July 24. 
Richard Walter, local legit and 
concert booker fractured both legs 


last week in a fall down the ele- 
vator shaft of the music store he 
operates in Council Bluffs, fa, 
just across the Missouri River. 
Walter, 36, tumbled from the 


'main floor to the basement when 


Post-Standard, etc. He will con- | 


,| tinue to contribute a weekly col- 


umn for the NANA syndicate. 


he opened a safety gate with the 
mistaken impression that the ele- 
vator was there. Hospital lists his 


‘condition as good. 
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Show Out of Town 


The Comedian 
Hollywood, July 20. 
Genesius Productions (Joseph F. Rice 
and Len McLean) presentation of drama 
in three acts (four scenes) by Samuel 
James Larsen, based on the French of 
Henri Gheon. Directed by Abraham So- 


faer. Stars Paul Picerni. At Immaculate 
Heart College, Hollywood, July 20, ’56; 
$2 top. 

EN EEC CC RTC CT OTT Paul Picerni 
DUOGE ...nccccscdesness Diane Brewster 
Diocletian ..ccccsccceecss 3en Wright 
Rufinius ......cccceses Harry Bartell 
a 8«=—=ss ci onweinegeeades Christopher Dark 
POIVGOFUS ...ccccseess Charles La Torre 
ER. bce peek e ene Hal Baylor 
WHEOR ov cociccveecss Thom Conroy 
Julia . Mercedes Hoffman 
Albina . Susannah Sofaer 
Hermes Don Eitner 
Aspar .. ‘ Frank Bella 
Guards Ralph Gambina, Ken Strong 


Ron Trujillo, Bob Denver, 
Dick Denver, Gail Bolton, 
Celeste Bernard, Judith 
Peters, Judy Sofaer 


Citizens 





The martyrdom of Genesius, 
pagan actor who was converted to 
Christianity through a role in a 
play, serves as the basis for this 
Samuel James Larsen script. Week- 
long tryout production in Holly- 
wood is of a benefit nature, de- 
spite the professional cast, and 
serves to underscore the limited 
nature of its appeal. ‘The Come- 
dian” could well become a stand- 
ard item in the growing reper- 
toire of religious 
but 
ties. 

Genesius was the leading come- 
dian during the reign of Diocle- 
tion, around 300 A.D. When the 


it 


drama groups, | 
lacks commercial possibili- | 




















SILK STOCKINGS 
Shubert Theatre, Chicago 
Management 


LOU IRWIN, Hollywood, Calif. 

















55th St., 204 West 
(SUBLEASE) 5 rooms 
mately 1500 sq. ft. 
and carpeted—for sale. 


MU 6-1633 


approxi- 
Decorated 











Caesar becomes jaded by the or- 
dinary entertainment at his com- 
mand, he orders the playwright 
Polydorus to fashion a script about 
the career of a general who had 
been martyred for espousing Chris- 
tianity. 

Although opposed to Christian- 
ity, Genesisus carefully studies the 
religion and its tenets in order 
to handle the characterization and 
is himself converted in the process. 
He is, of course, slain and be- 
comes the patron saint of actors. 

Larsen’s script takes advantage 
of the oratorical flourishes of the 
period and Abraham Sofaer’s di- 
rection hews to the sombre mood. 
Cast is generally good, despite the 
poor accoustics of the auditorium, 
particularly in scenes played far 
behind the proscenium. 

Best is Paul Picerni, who gives 
an understanding and wellshaded 
performance in the title role, and 
Diane Brewster who impresses as 
Poppaea. Christopher Dark regis- 
ters in a small role as the actor’s 
brother, Susannah Sofaer shows 
promise in her first 
role as a fledgling actress, and Ben 
Wright handles Diocletian with 
ease and authority. Kap. 





Legit Followup 





A View From the Bridge 
(THEATRE-ON-THE-GREEN, 
WELLESLEY, MASS.) 


Wellesley, Mass., July 5. 


This expanded version of the 
Arthur Miller drama, which had a 
short run on Broadway last season, 
softens up the character of the 
stevedore protagonist and intros 
exposition from the start indicat- 
ing that the wife, skillfully por- 
'trayed by Olive Dunbar, is fully 
aware of the abnormal love of her 
| husband for the niece. Now in two 
|acts instead of the original one, it 

is only about 10-minutes playing 
|time longer, but the additional 
'scenes serve to round it out more 
| completely. However, the exp: inded 
version loses something of the 
| pow erful portrait of self destruc- 
| tion of the original. 

Also, it seems inconceivable that 
|the peasant-type wife. would be 
cognizant of her spouse’s real feel- | 
ing towards the niece. In this play- | 
|ing, Eddie loses something of the 
| Sheer brutality and exposed-nerve 
| that made for ‘such powerful drama 
‘in the original. Instead, we have a 





| properly 


loutish, neurotic handwringing 
Eddie, a pitiable figure instead of 
the fascinating, evil characteriza- 
tion of Van Heflin. 

The baiting of young Rodolpho, 
culminating in the big scene whese 
Eddie kisses him full on the 
mouth, loses its dramatic punch in 
this version. The mood of sus- 
tained violence suffers somewhat 
in this modified presentation, but 
the powerful ending remains un- 
changed and proves again an audi- 
ence transfixer. 


Michael Higgins gives a compe- 





tent account as the tormented 
Eddie, while Jill Kraft turns in a 
nice performance as the _ niece, 


Thomas Clancy handles the, attor- 
ney role in good style. Anthony 
Vorno’s Rodolpho is well played 
and Thomas Hill as the other 
immigrant is standout strongly 
etched with dignity. 

Elliott Silverstein’s direction for 
the alfresco version is excellent. 
The one bleak set with.shabby liv- 
ing quarters, and stairway and 
platform of the lawyer's office is 
mood-setting, and the 
lighting by Tharon Musser is dra- 
matically sombre. This is a big one 





profesional | 














Singing 
STAR of 
RADIO, TV 
and 
MUSICALS 











Just Completed 


Starring Role In 


N.B.C.’s SPECTACULAR 


“ROSALINDA” 
JULY 23rd 


Starring in 


“RIGOLETTO” 
LEWISOHN STADIUM, JULY 26th 


Personal Management: JACK BERTELL 


527 Madison Avenue, New York 





Plaza 3-2153 


for the Group 20 Players to han- 
dle and for strawhat presentation, 





they rate credit for it. 
Whether or not the expanded 
version and the softening up of 


the central character would make | 
for any more b.o. potential than | 
the original is.debatable. Actually, 
the differences are slight, mainly 
Eddie’s weaker and more sympa- | 
thetic character and the_ wife’s | 
awareness. the strawhat spectators | 
express their liking vigorously, in | 
contrast to the tryout of the origi- 
nal at the Colonial, Boston, when 
some Boston ladies walked out at 
matinees unable to abide the 
strong-meat of the tale. Guy. 


Equity Council's 








Precedent Vote 





For the election of a council re- | 


placement, Actors Equity has con- 
ducted a referendum vote of coun- 


| cil members. 





policy of getting broader repre- | 


sentation on policy decisions. Re- | 
oor the council increased the | 
quorum for its meeting from seven | 
|to 13. Both moves are regarded as | 
| aimed to prevent a minority fac- | 
ition from railroading controversial 
{measures during lightly-attended 
| sessions, 


Candidates to succeed Douglas 
Rideout, who resigned as chorus 
| representative, were Ray Cook, 
| Ralph Loewe and Albert Popwell. 
Cook, who was expected to be 
/elected, was formerly a _ council 
|representative of the chorus, 
was defeated by the dissident fac- 
tion headed by Bill Ross. The lat- 
ter group was backing Popwell. 


| of its literalness . 


It was a precedental | 


: | 
| move, as replacements in the past | 


have been elected by vote of those | 
| present at council sessions. 
The revised procedure is appar- 


ently in line with the council’s new | 
| 


| 


but | 


|The replacement term is until the | 


1957. 

The result of the 
balloting due to be announced 
after the council meeting yester- 
day afternoon (Tues.).~ 


Re: Solisti di Zagreb 
Editor, VARIETY: 
| New York. 

I have just been reading your 
article on chamber music 





next regular election in June of | 


replacement 


Often Optioned, Not Yet Produced 


When it comes to playwriting perseverance, Burton Crane, finan- 
cial writer for the N. Y. Times and former Variety correspondent 


in Tokyo, belongs at the head of the list. 
got 18 full-length plays to his credit. 


produced thus far. 
Crane has dented the amateur 
acters. 


A prolific scripter, he’s 
None, however, has been 


market, though, with several one- 


Regarding his more lengthy product, five reached the 
optioning stage, but that’s about as far as they got. 


Among 


those that drew producer interest were “Mister Faustus,” “King’s 
Printer” and “‘Anyone for Love?” 


“Love,” a tuner with music by 


ufed for a strawhat tour by Ben Boyar. 


Jane Douglass White, was sched- 
Plans to send the show 


out were dropped when Ilona Massey. who was to have starred 


in the production, withdrew because of illness. 


According to 


Crane, there’s still a possibility the musical may make it to Broad- 


way next fall. 


His output includes another musical collaboration with Miss 
White, tentatively titled “Yolanda”; a comedy, “Don’t Look Back” 


and a drama, 


“Waters on the Marah,” 


He’s got a bid for the last 


one from somebody who wants to set a stripper in the leading role 


for a “tank town” tour. 


Crane feels this wouldn't be bad casting, 


“provided the dame could act just a little.” 


Miss White is producer of the 
sailles, N. Y. 


current nitery revue at the Ver- 











in the | 


| July 4 issue and while I was glad | 


to see the Fine Arts Quartet listed, 
I was disappointed that no men- 
| tion was made of the Solisti di 
Zagreb whom we are bringing to 
America for their first American 
tour this fall. 
dinary group, led by the eminent 
cellist Antonio Janigro. 
Mildred 

(V.P., Kennett 


Shagal 
Allen Inc.) 





| Touring Shows 


bes (July 23-Aug. 4) 


Anniversary Waltz (Richard Eastham)— 
Alcazar, S. F. (23-4) (closing), 

Boy Friend—Curran, S. F. (23-4). 

Damn Yankees (2d Co.) (Bobby 
—Philharmonie Aud., L. A, (23-4), 

Inherit the Wind (2d Co.) (Melvyn 
9 , llamas atti Hartford, L. A. 
(23-4). 

Lark (Julie Harris}\—Opera House, Cen- 
tral City, Col. (4). 

Pajama Game (2d Co.) (Larry Douglas, 
Buster West, Betty O’Neil)—National, 
Wash. (23-4). 

Silk Stockings (Allan Jones)—Shubert, 
Chi (23-4), 

Teahouse of ~ oo Moon 
Parks)—Geary, S. F. (23- 

Witness for the bvcsdectten~Biunere. 
L. A. (23-4), 


Clark) 


(Larry 





This is an extraor- | 


‘Dramatic Imagination’ 
A Worthwhile Reissue 


“The Dramatic Imagination,” by 
Robert Edmond Jones 
Arts Books; $2.75), is a much- 
needed reissue of the book, first 
published in 1941, in which Jones 


| set down some of his feelings about 


had served with 
Since his death 


theatre he 
distinction. 


the 
such 


,in 1954, history has acknowledged 


what Jones’ colleagues always 
knew: that here was not only one 
of the greatest artists of our stage, 
but also one of its exalted dream- 
ers and poets. 

Jones sought to make the theatre 
a place of “splendor and excite- 
ment.” Foreseeing the decline of 
the “photographic” stage, Jones 
was harbinger of new forms in set 
design, playwriting, acting and di- 
rection. His book touches on al- 
most every facet of a freer stage 
to which the picture business con- 
stiuted no permanent threat, since | 
they merely “drained the theatre | 


to imagination again.’ 


As John Mason Brown indicates | 


in his foreword to Jones’ book, the 

designer believed in a theatre that | 

“had not lost its sense of wonder.” 
Rodo. 


(Theatre | 


Dallas Symph New Home 
Dallas, July 24. 

Dallas Symphony Orchestra will 

return to the State Fair Auditorium 


here for the coming 1956-57 season. 
It has been performing at McFarlin 
Auditorium on the Southern Meth- 
odist U. campus since 1951-52 and 
rehearsing at Temple Emani-E}l. 


Previous capacity was 2,600. Now 
4,100. 








—_ 
WESTPORT / 


Music! Songs! Dances} 


Jules Betsy 
MUNSHIN PALMER 


"THE DOCTOR - - - 
in Spite of Himself” 


with Lawrence Pletcher 
and Gemze de Lappe 
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Call COlumbus §-6161 


ALL NEXT WEEK 





. giving it back | 

















FOR SALE — CHEAP 


One interior drawing 
'| room set-top designed— 
| Ci 7-5152 




















“THE 


"Tom Avera, as the King, ruled 
Siam and he pretty nearly ruled 
the show with flawless acting of 
a difficult part." 


Providence, R. |., Journal. 


“Tom Avera, as the scowling 
King, is truly magnificent. He 
plays the role with both skill and 
imagination - « couldn't have 
been better.” 


Wallingford, Conn., Post. 


"Tom Avera is well cast for the 
King's role... His voice is deep 
and resonant ,,. and he does 
fine work portraying the 
pathos of the King's puzzlement 
without neglecting the fine hu- 
mor inherent in the part... @ 
knock-out performance." 


Meriden, Conn., 


* 
in 


Record. 


Just 
Concluded 


“THE KING 
AND I" 


5 Week 
Engagement 





TOM AVERA 


AS 





(Oakdale and Warwick Music Theatres) 
In August 


Dallas State Fair Musical 





KING” 


"The King, realistically played by 
Tom Avera, won the plaudits of 
"A 
considerably 
of the 


His vocalizing in 
added 


stoical 


everyone. 
Puzzlement' 
to his 


egotistical monarch." 


portrayal 


Waterbury, Conn., Republican. 


“Tom Avera as the King enacts 
with authority the 
perplexed monarch . .. has a 
good singing voice, too. 


role of the 


New Haven Journal-Courier. 


"Tom Avera is wonderfully enliv- 
ening as the King." 


Hartford, Conn., Times. 


Now 
Appearing 
“PLAIN AND 
FANCY" 


(leading role) 


2 Week 
Engagement 





“Show Boat” 
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[.A. Zooming: Yankees’ SRO $62,200, 
Desk’ 306, ‘Wind’ 216, ‘Witness’ 20/46 


a 





Los Angeles, July 24. 


Although a couple of offerings 
fell below expectations, local legit 
continued at a torrid pace last 
week. All offerings hold through 
this frame with continued good 
business indicated. 

Estimates for Last Week 

Damn Yankees, Philharmonic 
Aud (MC) (3d wk) ($4.95; 2,670; 
$65,000) (‘Bobby Clark). Another 
capacity, almost $65,200; continues 
through Aug. 18. 

Desk Set, Carthay Circle (C) (1st 
wk) ($4.20; 1,518; $32,500) (Shirley 
Booth). 


Aug. 11. 

Inherit the Wind, Huntington 
Hartford (D) (ist wk) ($5.20; 1,032; 
$31,000) (Melvyn Douglas), Below 
expectations despite unanimous 
rave notices; about $21,000; con- 
tinues through Sept. 1. 

Witness for the Prosecution, 
Biltmore (D) (3d wk) ($4.95; 1,636; 
$41,000). Down a notch to under 
$20,500; previous week $24,200, 
both under hopes. 


Pajama Bows To 


$39,000 in Wash. 


Washington, July 24. 





“Pajama Game” got off to a nice | 


start for its hot weather run at the 
National Theatre. 

The musical, playing to a $5.50 
top weekends, grossed nearly $39,- 
000 its first week, against a house 
potential of $48,000. Although 
some seats are removed to make 
room for the large pit orch, the 
theatre still has 1,658 in service. 

The current “Pajama” company, 
starring Larry Douglas,’ Betty 
O'Neil and Buster West, went into 


its second stanza with $41,000 ad- | 


vance, 


‘SILK’ MODEST $31,600 
FOR 2D WEEK, DALLAS 


Dallas, July 24. 
“Silk Stockings” national com- 
pany closed its second week at 
State Fair Musicals with a fair 
$31,600 gross for seven perform- 
ances through Sunday (22) mati- 
nee. Tuner stars Allan Jones and 
featured Gretchen Wyler and Ka- 





ren Shepard, who replaced Jan 
Sherwood here last Wednesday 
(18). Touring company opens a/| 
lengthy stand at the Shubert, Chi- | 
Cago, tonight (Tues.). 

“Can-Can,” starring Hildegarde 


and produced by Charles R. Meek- 
er Jr., managing director of State 
Fair Musicals, opened 
formance run last night (Mon.). 
It's Hildegarde’s first legit effort. 
Dick Smart is featured in the Cole 
Porter tuner. 





Stock Items 





Beulah Garrick will appear in 
the tryout of Abe Mollison’s “First 
night” next week at the Sea Cliff 
N. Y.) Summer Theatre. 

Geraldine Brooks, who had ,a 
principal role in “Tiger at the 
rates,” 
boxoffice record at the 
‘Md.) Theatre, is playing the lead 
in “Sabrina JF*air’ at the same 
Strawhat for two weeks beginning 


‘ast night (Tues.). 

Michael Higgins, who recently 
Plaved the Jead in Arthur Miller’s 
View from the Bridge” with the 
Group 20 Players at Wellesley, 
Mass., leaves this week to play 
Hamlet at the Antioch - Toledo 
Shakespeare Festival. 


Richard Baumann is 
Me.) Summer Theatre, and Peter 
Cott has become house manager 
énd assistant to producers Charles 
Bowden, Richard Barr & H. Ridge- 
ly Bullock Jr. 


Susan Lloyd, daughter of direc- 
toy Norman Lloyd, making her legit 
Cebut in Stratford (Conn.) Shake- 
Spearean Festival production of 

laming of the Shrew,” which her 


‘ther will stage for an Aug. 5 
Opening, 


_ Vineland (Ont.) Theatre shutter- | 


ing after six summers due to b.o. 
Cropoff, 

_ Andrew Mare Leventhal doubled 
“ Slage manager and lighting de- 
Wuwtr for the White Barn Theatre, 


Westport, Conn., production — of 
g, 08 Rosita, the Spinster” last 
unday (22), 


Great notices and a mod- | 
ern house record of $30,000; closes | 


a 14-per- | 


| 
ee 


which recently broke the | 
Olney | 


the new | 
ge manager at the Camden Hills | 


> 


Miller’s Longer ‘Bridge’ 
$9,900 in 12, Wellesley 


Wellesley, Mass., July 24. 


Group 20 Players at Wellesley 
Theatre on the Green here, grossed 
over $9,900 for 12 performances 
July 3-14 of Arthur Miller’s “View 
From the Bridge.” It was the ex- 
panded version of the drama, 

“Shoemaker’s Holiday” is the 
current offering at the amphithea- 
tre, only pro legit ozoner in New 
England. 


Gabor ‘Blithe’ 116, Cincy; 
Mae SRO Way Down East; 
Billie Burke $10,300, Spa 


Cincinnati, July 24. 


Eva Gabor in Noel Coward’s 
“Blithe Spirit” set a new boxoffice 
| mark for the season at the Cinci 
Summer Playhouse last week. For 
the six-performance run ending 
Saturday night (21) the take was 
just over $11,000 for the 1,200-seat 
tent. Potential capacity is $16,000. 


That topped previous boxoffice 
clicks by Judith Anderson and 
Joan Blondell. The eighth week’s 
bill at the Richard L. Rosenfeld 
strawhat is “Tender Trap,” which 
opened last night ‘(Mon.) with 
Keefe Brasselle and Betsy von 
Furstenburg. The spot already has 
a record-indicating advance sale 
for Hermione Gingold in “Sticks 
and Stones,” set for the week of 
Aug. 20. 








Mae ‘Rings’ SRO, Camden Hills 
Camden, Me., July 24. 
The Camden Hills Summer The- 
atre had the first solid sellout last 
week in its 10-year history as Mae 
| West did turnaway biz in her oleo 
farce, “Come on Up, Ring Twice.” 








|Probably not entirely by coinci- 
| dence, the local Chamber of Com- 
jmerce had publicly questioned | 


| whether the show was suitable for 
the sedate New England resort. 

This week’s show at the Charles 
| Bowden, Richard Barr & H. Ridge- 
lly Bullock Jr. strawhat is “Bus 
Stop,” with Barbara Ashley and 
|Glenn Anders, and next week of- 
fers a tryout of Edward Chodorov’s 
“The Spa,’ with Gloria Vander- 
bilt, Turhan Bey and Violet Hem- 
ing. 


‘Cadillac’ $10,300, Spa 
Saratoga, July 24. 

A 10-year-record at the Spa 
Summer Theatre, under John 
| Huntington’s operation, was broken 
last week by Billie Burke in “Solid 
Gold Cadillac.” Gross was $10,306 
in the 587-seater at $3.30 top. 
|_ That toppled the former mark of 
|$9,300 set in 1954 by “Southwest 
} Corner.” 





‘Can't Take’ $9,700, Olney 

Olney, Md., July 24. 
Two week stand of “You Can’t 
Take It With You” took in $9,700 
at Olney Theatre, split almost 

evenly between the two weeks. 
“Sabrina Fair,” third play of the 
season, opens tonight (Tues.) with 
Geraldine Brooks in the starring 
role. She is backstopped by Mar- 
jorie Gateson and William Graham. 
|The resident company of Players, 
Inc., which operates Olney, makes 

up the remainder of the cast. 


Stock Tryouts 


(July 23-Auaq. 4) 





All on a Summer’s Day, by Robert Saf- 


fron—Spa Summel1 Theatre, Saratoga, 
N. Y. (30-4) 

Beasops Fables, revue (Beatrice Lillie) 
—Ivorvton (Conn.) Plavhouse (23-28); 


Lakes Region Playhouse, Laconia-Gilford, 
N. H. (30-4). (Reviewed in VARIETY, 
; July 4, 56) 
Doctor in Spite of Himself, new ver- 

! sion by James Lipton—Westport (Conn.) 
Country Playhouse (30-4). 

First Night, by A. P. Mollison—Sea Cliff 
(N.Y. Summer Theatre (30-4). 
| Gimmick, by Joseph Julian—Westport 
| (Conn.) Country Playhouse (23-28). (Re- 
| viewed in VARIETY this week.) 
| Great Gesture, by Rodolfo Usigli—Tufts 
| Arena Theatre, Medford, Mass. (23). 

Sound on the Goose, by Nicholas Biel— 
White Barn Theatre, Westport, Conn. (28). 

Spa, Edward Chodorov adaptation of 
Ferenc Molnar—Camden Hills (Me.) Thea- 
tre (30-4). 

Sticks and Stones, revue (Hermione 
Gingold)—Bucks County Playhouse, New 
Hope. Pa. (30-11). (Reviewed in VARIETY, 


July 18, ’56.) 
by Halstad Welles— 


Sudden Spring, 
Pocono Playhouse, Mountainhome, Pa. 
by Robert 


(30-4). 

Susan and the Stranger, 

Nathan Westchester Playhouse, Mt. 
Kisco, N. Y. (24-29). 

Welccme, Darlings: revue (Tallulah 
Bankhead)—Grist Mill Playhouse, And- 
over, N. J. (23-28). 

What's the Rush, (Robert Q. 
Lewis)—Capri Theatre, Atlantic Beach, 

Fayetteville (N. Y. Coun- 
(30-4). (Reviewed in 


N. Y._ (23-28); 
VARIETY, July 18, ’56.) 


revue 


try Playhouse 








Unpicketed ‘Anastasia’ 
Gets Fast 14G, Philly; 
Sondergaard Gets Salvo 


Philadelphia, July 24. 

“Anastasia,” turned into a con- 
troversial piece because of the 
agitation over Gale Sondergaard, 
one of its stars, grossed a fine 
$14,000 last week, best biz of this 
season at the Playhouse in the 
Park. The week’s engagement 
passed without a sign of demon- 
stration against the actress. 

Although both the American Le- 
gion and Veterans of Foreign 
Wars had, previous to the play’s 
opening, decided against any for- 
mal picketing, which they had at 
first threatened, there was some 
expectation of heckling or disturb- 
ances on the part of individuals, 
especially as there was a State 
Convention of Legionnaires in 
town half the week. Instead, from 
opening night on, Miss Sonder- 
gaard was greeted by strong ap- 
plause at her initial entrance. She 
also shared with co-star Signe 
Hasso what amounted to ovations 
at the end of the show. 

“Anastasia” was a_ sellout the 
latter part of the week, but a not- 
too-hot Monday night (16) kept it 
from any chance of vying for the 
tent theatre’s four and 
year’s record of $16,000 
“Picnic” last summer. 
may be cracked next week by Ger- 
trude Berg in “Solid Gold Cadil- 
lac,” already a virtual sellout. This 
week’s offering, “Desperate Hour,” 
judging by advance and opening, 
looks no more than so-so. 

Playhouse gets the first musical 
of its history Aug. 13, when Rob- 
ert Q. Lewis brings his revue, 
“What’s the Rush,” probably for a 
two-week stand. 


‘Soldier’ So-So $45,000 
For St. Loo Muny Week 


St. Louis, July 24. 

“Chocolate Soldier” revived for 
the seventh time in the Municipal 
Theatre Assn’s 10,000 seat alfresco 
playhouse in Forest Park grabbed 
a fair $45,000 for its seven-night 
frame. Lead roles were played by 
Gail Manners, George Gaynes, 
Muriel O’Malley, Marty Green and 
Roy Urhusen. Vhristine Mayer 
and Jacques D’Amboise were fea- 
tured dancers, 

“Wish You Were Here,” pre- 
sented for the first time locally, 
opened a one week stand last night 
(Mon.) with Patricia Gainey, Bev- 
erly Bozeman, Sonny Sparks, An- 
drew Gainey and Lee Davis, The 
prevailing $3 top continues. 


British Shows 


(Figures denote opening dates) 








LONDON 
Boy Friend, Wyndham’s (12-1-53). 
Caine Mutiny, Lon. Hipp. (6-13-56). 


Chaik Garden, Haymarket (4-11-56). 
Dry Rot, Whitehall (8-31-54). 

Family Reunion, Phoenix (6-7-56). 
For Amusement Only, Apollo (6-5-56). 
Gigi, New (5-23-56). 

Hotel Paradiso, Wint. Gard. (5-2-56). 
House by Lake, York’s (5-9-56). 
Kismet, Stol] (4-20-55). 

Likely Tale, Globe (3-22-56). 

Malice Domestic, New Lind (6-20-56), 
Man Alive, Aldwych (6-14-56). 
Mousetrap, Ambassadors (11-25-52). 
Night of 4th, Westminster (6-29-56). 
Pajama Game, Coliseum (10-13-55). 
Paris by Night, Prince Wales (4-9-55), 
Plain & Fancy, Drury Lane (1-25-56). 
Plume de ma Tante, Garrick (11-3-55). 
Quare Fellow, Comedy (7-24-56). 
Rainmaker, St. Mart. (5-31-56). 
Reluctant Deb, Cambridge (5-24-55). 
Repertory, Old Vic (9-7-55). 

Rivals, Saville (2-23-56). 

Romanoff & Juliet, Piccadilly (5-17-56). 
Ruth Draper, St. James’s (7-2-56), 
Sailor Beware, Strand (2-16-55). 

Salad Days, Vaudeville (8-5-54). 
Someone Talk To, Duchess (7-18-56), 
South Sea Bubble, Lyric (4-25-56). 
Spider’s Web, Savoy (12-14-54). 

Such Is Life, Adelphi (12-14-55), 
Teahouse Aug. Moon, Her Maj. (4-22-54). 
To My Love, Fortune (6-6-56). 

Trip to Bountiful, Arts (7-4-56). 
Waltz of Toreadors, Criterion (3-27-56). 
SCHEDULED OPENINGS 
Doctor in House, Vic. Pal. (7-30-56). 


SCHEDULED N. Y. OPENINGS 


(Theatres indicated if set) 
Loud Red Patrick, Ambassador (10-2). 
Sixth Finger, Longacre (10-3). 

Harbor Lights, Belasco (10-4). 
Reluctant Debutante, Miller (10-10). 
Too Late Phalarope, Broadhurst (10-11). 
Waiting for Godot, Booth (10-14). 
Happiest Millionaire (wk. 10-15). 
Double in Hearts (10-16). , 

Apple Cart, Plymouth (10-18). 

Li‘l Abner, St. James (Wk. 10-22). 
Separate Tables, Music Box (10-22), 
Old Vic, Winter Garden (10-23). 
Separate Rooms (10-25). 

Major Barbara (10-30). 

Auntie Mame, Broadhurst (10-31). 
Sleeping Prince, Coronet (Wk. 10-28), 
City Center Drama Season (11-7). 
Best House in Naples, Lyceum (11-8). 
Very Special Baby, Belasco (11-14). 
Giris of Summer, Longacre (11-19). 
Candide, Beck (11-22). 

Bells Are Ringing, Shubert (11-29). 
Happy Hunting, Majestic (12-6). 

Visit Small Planet, Booth (1-9). 


OFF-BROADWAY 


= My Oyster, Actors Playhouse 

(7-31). 

Hotel Exceisior, Provincetown (8-1). 
Three for All, Carnegie (8-1). ; 

@e — in Vienna, Barbizon-P. 
-13). 


a half | 





| 








Bway Wilting; ‘Matchmaker’ $13,100, 
Faces 27146, ‘Rain’ $9,800, ‘Cat’ 21!46, 
‘Wonderful’ $45,500, ‘Fanny’ $29,800 





Pitt in the Doldrums; 


Stadium ‘Kismet’ $21,500 
Pittsburgh, July 24. 

Bad weather continues to plague 

the Civic Light Opera Assn. season 

at Pitt Stadium. The series has 


so far been unable to get off the) 


” 


ground. Last week’s “Kismet, 


with Earle MacVeigh, Paula Stew- | 


art, Barbara Aschley and William 
Olvis, barely got $21,500. That’s 
depressing, although every 
was either drizzily or threatening. 

With series half over, and pre- 
ceding shows, “King and I” and 
“Annie Get Your Gun” faring lit- 
tle better, it looks like another 
heavy loser in the outdoor series. 
Currently the Stadium has “Plain 
and Fancy,’ with Elaine Stritch, 
Barbara Cook, Warde Donovan 
and Glen Tetley. 


about three 
ago. 


Boy Fast $47,100, 
‘Waltz’ $13,200, SF. 


San Francisco, July 24. 


“Boy Friend” drew $6,000 the 
first night, got fine reviews and is 
clicking off a standout boxoffice 
pace at the Curran. 

“Anniversary Waltz” took a big 
jump last week, its 36th at the 
Alcazar. 





Return engagement of ‘“‘Teahouse | 


of the August Moon,” which opened 
Friday (20) at the Geary, looks like 
it'll do well, with $9,800 gross on 


| the first three performances. 


Estimates for Last Week 

Boy Friend, Curran (lst wk) 
= 1,752; $52,000). Almost $47,- 
00. 

Anniversary Waltz, Alcazar (36th 
wk) ($3.85; 1,147; $27,341) (Richard 
Eastham, Marjorie Lord). Up to 
$13,200; previous week, $11,700. 


WATERS CALM $15,400, 





‘ANNIE’ $17,000 IN DET. 


Detroit, July 24. 

It was another slow week at the 
Detroit area’s two tent theatres. 
“Member of the Wedding,” star- 
ring Ethel Waters, grossed $15,400 
at Northland Playhouse, while the 
second week of “Annie Get Your 
Gun” at Melody Circus did $17,000. 

Northland’s nut is $11,500 and 
the potential capacity is $25,678 at 
the $3.60 top, less 25% discounts 
to Kroger Supermarket customers. 
Melody’s respective breakeven and 
potential capacity are $12,000 and 
$41,982 at $4 top, less discounts to 
employes of various’ industrial 
firms, Northland seats 1,400, while 
Melody seats 1,500. 


Current productions are ‘‘Guys 
Dolls” at Melody Circus and 
“Strictly Dishonorable,’ starring 


Caesar Romero, at Northland Play- 
house, 


‘Annie’ Wow at $80,000, 





_ Record-Breaker for K.C.| 


Kansas City, July 24. 


Starlight Theatre came into its 


own last week with Gisele Mac- 
Kenzie in “Annie Get Your Gun” 
as biggest grosser of the season, 


and one of biggest in the six-year | 


night | 


The touring pro- | 
duction played downtown at the) 
| Nixon only 
set by! 
That mark | 


months | 


* Broadway is still sinking in the 
traditional summer morass. With 
only a few shows holding to sellout 
pace, the general boxoffice trend 
was down again last week. How- 
ever, “Pajama Game” perked a bit 
against the trend, and twofers gave 
“Fanny” a hypo. The capacity en- 
tries were “Most Happy Fella,” 
“My Fair Lady” and “No Time for 
| Sergeants.” 
According to long-standing prec- 
-edent, the b.o. decline is due to 
| level off next week, and the up- 
turn should start about Aug. 15. 
Estimates for Last Week 
1 Keys: C (Comedy), D (Drama), 
|CD (Comedy-Drama, R (Revue), 
|MC (Musical-Comedy), MD (Musi- 
| cal-Drama), O (Opera), OP (Op- 
eretta). 
| Other parenthetic designations 
refer, respectively, to weeks played, 
number of performances through 
last Saturday, top prices, number 
of seats, capacity gross and stars. 
Price includes 10% Federal and 
5% City tax, but grosses are net; 
i.e., exclusive of tax. 

Cat on a Hot Tin Roof, Morosco 
(D) (70th wk: 556; $6.90; 946; $31.- 
000) ‘(Thomas Gomez, Marjorie 
Steele). Previous week, $21,600; 
last week, nearly $21,500. 

Damn Yankees, 46th St. (MC) 
(64th wk; 508; $8.05; 1,297; $50,573) 
(Gwen Verdon). Previous week, 
$48,700; last week, over $47,700. 

Diary of Anne Frank, Cort (D) 
(42d wk; 333; $5.75; 1,036; $28,854) 
(Joseph Schildkraut, Susan Stras- 
berg). Previous week, $26,300; last 
week, almost $25,200. 


Fallen Angels, Playhouse ‘(C) 
(27th wk; 215; $5.75-$4.60; 994; 


$27,251) (Nancy Walker, Margaret 
Phillips). Mary McCarty succeeds 
Miss Walker next Monday (30); 
| previous week, $15,200 on twofers; 
| last week, over $13,500 on twofers. 
Fanny, Majestic (MD) (90th wk; 
1716; $7.50: 1,625; $62,968) (Law- 
jrence Tibbett, Billy Gilbert). Pre- 
| vious week, $29,800 on twofers; 
| last week, same. 

| Hatful of Rain, Lyceum (D) (37th 
wk; 293; $5.75-$4.60; 995; $23,339) 





(Vivian Blaine). Previous week, 
'$10,000; last week, approached 
$9,800. 

Matchmaker, Royale ‘C) (33d wk; 
264: $5.75: 1,050; $31,000) ‘Ruth 
Gordon, Eileen Herlie, Loring 
|Smith). Previous week, $14,000; 
last week, over $13,100. 

Mr. Wonderful, Broadway (MC) 
(18th wk; 140; $7.50-$6.90; 1,900; 
$71,000). Previous week, $46,200; 
last week, over $45,500. 





| Most Happy Fella, Imperial (MD) 
(12th wk; 92; $7.50; 1,427; $57,875). 
| Previous week, $58,500; last week, 
| nearly $58,400. 

My Fair Lady, Hellinger ‘MC) 
(19th wk; 148; $7.50; 1,551; $64,240) 
'(Rex Harrison, Julie Andrews), 
| Previous week, $65,200; last week, 
; Same. 

New Faces of 1956, Barrymore 
(R) (6th wk; 44; $7.50-$6.90; 999; 
$38,577). Previous week, $30,500; 


last week, approached $27,500. 


| No Time for Sergeants, Alvin ‘C) 
(40th wk; 316; $5.75-$4.60; 1,331; 
$38,500. Previous week, $39,000; 
last week, same. 

Pajama Game, St. James (MC) 
(115th wk; 916; $6.90; 1,615; $52,- 
118) (John Raitt, Eddie Foy Jr., 


Julie Wilson). Previous week, $29,- 
800; last week, over $30,500. 
Will Success Spoil Rock Hunter, 


Shubert (C) (41st wk; 324; $5.75; 
1,453; $41,668). Previous week, 


$15,200; last week, over $14,800. 





OFF-BROADWAY 
Call of Duty, Provincetown 
19-56): closes July 29. 
| Yeeman Cometh, Circle in Square 
(5-8-56). 





(6- 


history of the outdoor musical| Men of Destiny, Downtown (3- 
theatre. “Annie” started with sea- | 21-56). 
son’s champ opening crowd and| Threepenny Opera, de Lys (9- 
built steadily all week, topping | 29-55). 
regular capactiy Friday, Saturday Uncle Vanya, 4th St. (1-31-56). 
and Sunday. Closed Last Week 

Take for the week tops $80,000 By Hex, Tempo (6-18-56). 
putting this among the all-time Comrades, Actors Playhouse ‘6- 
greats at the Swope Park theatre. | 5-56). : ; 
It even outstripped the threats of Man With Golden Arm, Cherry 
rain which are persistent this sea-| Lane (5-1-56). 


son, although none came close to 
curtain time this week. Cast listed 
Edward Roecker, Jack Rutherford, 
Joseph Macaulay, Ned Wertimer, 
Michael Massa and Lulu Bell 
Clarke. 

“Plain and Fancy” opened last 
night (Mon.) as the sixth produc- 
tion of the al fresco season. It got 
off to godd start, and looks to come 
in at average pace, Cast includes 
Evelyn Page, Robert Smith, David 
Daniels, Dran Seitz, Toba Sher- 


wood and Michael Kermoyan. 





‘Kismet’ Prosaic $25,000 


Alfresco at Louisville 


: Louisville, July 24. | 
“Kismet,” at Iroquois Amphi- 
theatre, wound up third week of 
the alfresco season with a modest 
$25,000, little under expectations. 
Weather was on the cool side, but 
to date, no performances have 
been cancelled on account of rain. 

“Can Can” opened last night 
(Mon.) to nice advance sale. 








124 ' CONCERT - BALLET 


VARIETY 





Wednesday, July 25, 1956 





Masked Benefactor of Pianists 


Testing at Metropolitan Museum; | 


If Click, May Expand PI 


An anonymous benefactor has¢ 
guaranteed against deficit and re- 
sultantly the Metropolitan Museum 
in Manhattan will offer six young 
pianists a bigtown showcasing. Mo- 
tive is to test public response. the | 
six keyboard talents being oeibett> | 





Hop-Scotch Touring 

San Francisco, July 24. 
Lew Christensen’s San Fran- 
cisco Ballet flew east from 
Frisco to fill engagements at 
Corning Summer Theatre, Cor- 
N. Y., until July 23 and 





} ning, 


cally recognized but not estab- | at Jacoh’s Pillow, Mass., until 
lished as boxoffice draws. | Aug. 11, 
If the publie response Single dates _ follow at 


Arundel Opera Theatre, Ken- 
nebunkport, Me., Centennial 
Race Track, Denver, and Red 
Rocks Amphitheatre, Red 
Rocks, Colo. 


proves | 
ticket-buyers will go to hear young- | 
sters—even though project runs | 
a deficit—additional young artists | 
series will be extended to other | 
cities, also with financial support! 


by the same wealthy sponsor. . 
Dutch Festival So-So; 


Hottest of the six artists appear- | 
ing on the series is Glenn Gould, 








| MARIONETTE HEAD ‘RINGED’ | 


| 


| 
| 





Prof. Hermann Aicher Honored by , 
City of Salzburg | 





“_aeene | 

Salzburg, July 24. 
Prof. Hermann Aicher, director 

and son of the late founder of the 








Salzburg Marionette Theatre, was + 

yiven this city’s honorary ring 

= July 20, highest municipal Rolls on Blowout Patch Symphony of the Air (ex-Tos. 
award, Reason: helping  Salz- The Metropolitan Opera is canini-NBC) will perform a spe- 
burg’s cultural standing round the on and in for next season, roll- cial concert devoted to music by 
world. ing on a blowout patch applied American composers at Metropoli- 


Marionette troupe just returned 
here after extended tour of South 
America. 


Cosmo Opera Set 
Feb. 22-March 19 


In San Francisco 


San Francisco, July 24. 
Cosmopolitan Opera Co. this 


by Local 802 of the musicians 
union, which once more dis- 
played its horror of the idea 
of 90-odd brothers being out 
of work because of manage- 
ment’s “feud” with the Amer- 
ican Guild of Musical Artists. 

More postponed than solved, 
as N.Y. music circles size it 
up, is the status of Robert 
Herman, an assistant director 
charged with “negotiating” on 
the side of Rudolf Bing, al- 
though a member of the per- 
formers’ union, 


‘Ken Allen Roster Added, 

















Canadian youth who has had a Chamber Music Clicks ' 2 : 4 d P | 
ee Eh  gghRecet ho: . 2 week reported plans to produce | 
— a agg T + 7 ’ Fl ‘nine operas for its 1957 season Concert Associates Is | 
c s se ‘0as as = 

: ; , Feb. 22 
for »xt season. He’s billed on omasli $ orso ops 
Nov "1a 7 Amsterdam. July we Director Dario Shindell said Fattened for 1956-57. 
: ; P | ; : v : singers signed to appear include | , re a 7 
Also on the series are Leon| subsequent weeks of the Holland no ta ya “Waihattl Ramon |. - Wo Manhattan concert manage- 
Fieischer, winner of the Queen) pi.) Settee thah étamsieen | = aE Patios /ments merge pronto, with Kenneth 
Elizabeth piano prize few years|*°°'Y@! G@isciose lo sugene Somey, S| allen fusing into Concert Associ- | 
ago, Byron Janis, Lilian Kallir,| ™usie is doing relatively better | pranos ri; + a ggg eo ee | ates Inc. Latter title will be re-| 
Gary Grarffman and Jacob La-| tian full orchestra concerts. This | Git one. Vokaen pee > ng og | tained and its offices, the expanded | 
teiner. Miss Kallir will be making} js explained as signifying that | sluseppe Valdengo an asso ©4!-| bureau being under three-way di- 


her return to U. S. concert circuits 


. music-lovers are content with the 
after two seasons abroad, where 


| 
| 


| rection of Allen, Janet Lauren and | 
Ruth Hokanson. Deal also brings 


vatore Baccaloni. 
The operas scheduled between 


she played in England and on the 
Continent in recitals, on the radio 
and with orchetes. She’s booked 
te return overseas next spring. 
Met Museum also has a piano 
series of big names. Offered to 
members in advance it’s already 
sold out to capacity by subscrip- 
tion, a tribute to b.o. pull of the 
quartet of headliners—Dame Myra 
Hess, Robert Casadesus, Solomon 
and Guomar Novaes. Dame Myra 
is a repeat from last season, when 





she also was a potent force at 
the wickets. 

All-star piano series is only | 
Museum series already sold out. | 


There’s to be a violin sonata series, | 
starring Isaac Stern who recently 
returned from a Soviet Union tour, | 
Joseph Szigeti and Nathan Mil- 
stein. A vocal series will feature | 
Dietrich Fischer-Dieskau, lieder | 
artist with a big recording rep, | 
Marian Anderson, George London 
and Renata Tebaldi. | 

Pointing up the growing im- 
portance of chamber music as a 
draw, Museum has scheduled three | 
different series of chamber events. 
The Budapest String Quartet will | 
have its own series of three con-| 


_certs, as will the Quartetto Ital- | 
jano. The Budapesters wiil con-| 
centrate on works of Haydn, | 


Brahms and Schubert in their trio | 
of appearances, while the Quar- | 
tetto will introduce some rare Ital- 
ian works in addition to the more | 
conventional items. Third cham-| 
ber series has the Quintetto Boc- 
cherini, the Festival Quartet 
(Babin, Goldberg, Primrose and | 
Graudan) the Vienna Octet and) 
the Smetana Quartet. Festival 
group, Viennese and Smetanae| 
will be making their debuts here. | 

American Opera Society will do 
four concerts, including repeat per- | 
formance of “Medea,” with Eileen | 
Farrell, and will introduce Inge 
Borkh in Beethoven's “Fidelio.” 
Bach Aria Group, Pro Musica An- 
tiqua of New York and Cantata 
Singers appear in tri-part 
and instrumental ensemble series. 
Cantata group will do a Buxtehude 
anniversary program. 


vocal | 


American Ballet Showing 
London ‘Car’ and ‘Under 
London, July 24. 
The American Ballet Theatre is 
presenting two new ballets to Brit- 
ish audiences at Covent Garden 
Opera House where they begin a 
two-week season on Aug. 20. 
Under the direction of Lucia | 
Chase and Oliver Smith, the com- | 
pany, which last appeared here in| 
1953, will stage “Offenbach in the | 
Underworld” (choreography  by'! 
Britisher Anthony Tudor), preemed 
in New York two months ago. The 
other ballet is “A Streetcar Named 
Desire” with music by Alex North. 
The American idiom is sustained 
iti four other presentations already 
known to this country: ‘Fall River 
Legend,” ‘Fancy Free,” “Billy the 
Kid,” and “Rodeo.” Leading danc- 
ers will be Nora Kaye, John Kriza, 
Rosella Hightower and Erik Bruhn, 





| performances 


| Oranges.” 
| viev 


concoction of old tricks and plots, 


| so,” 


| theatre here proved a real stimulus | London. 

to an otherwise pretty unexciting| Tour was traffic-managed here 
. . . -_ _ is reek > ] ae _—— | 

Zurich June Festival. With a $4.65 this week by Thomas D. Perry, 


| per brackets for this type of show 


regular season fare and prone to Feb. 22 and March 19 for Frisco’s 
sample lesser stuff. |Opera House are “Tosca,” “Car- | 
The Festival with its many “first | men,’’ “Rigoletto,” “Manon, 
nights” brings out more sharply | “Elixir of Love,” “Madam Butter- 
than regular season the diversion . £ “4 met gmc “Turandot aie 
of some 100 of the best seats to ansel an etel. | 
the critics. This costs the Festival | Carlo Moresco will conduct and | 
equivalent of $500, important to | Glynn Ross is stage director. 
the closely-financed series here. | 
The second week was marked by | 
of the Slovenian | 
National Opera Ljubljana of Pro-| 
koviev’s “The Love For Three} 
Composed when Proko- 
19, this opera seems 
dated, 35 years since its 
world premiere. It’s a 





Bostonians Hit 
Russian Cities 


Boston, July 24. 

Boston Symphony will play 37 | 
concerts in 13 countries, including | 
Russia, during its five and one-half 
week tour starting next month. 
Charles Munch and 106 men fly to 
Europe in two groups immediately 
following the close of the orches- 
tra’s current Berkshire Festival on 
Aug. ia: 

Opener: concerts in Cork, Ire- 
land, Friday night, Aug. 24, fol- 
of The Netherlands Opera.” For | lowed by a matinee in Dublin the 
Australian tenor Ken Neate and| next day. Then five concerts at 
Uta Graf as Sampiero Corso and| Usher Hall, Edinburgh, as part of 
his wite, it was a disappointing job the Edinburgh Festival, Aug. 26- 
because the score did not give|30. After that Scandinavia for | 
them any chance. The same four days. 


goes | 
for Scipio Colombo in a small part. | Bostonians will 





was 
awfully 
Chicago 


but the admiration goes in the first 
place to the production by the 
Yugoslav singers who by their 
magnificent, perfect singing and 
acting bridged over the language 
barrier. 

Henri Tomasi’s ‘“Sampiero Cor- 
conducted by the composer, 
a few weeks after its first playing 
at Bordeaux, prompted one critic | 
to describe “a complete failure” 
and “lowest point in the history 





be first Ameri- | 


Only Mimi Aarden as the “voce-|can symph to perform in the Soviet 
ratrice” had an inspired text and| Union. During six days, Sept. 5- 
music. 10, a brace of concerts will be | 

given in Leningrad and Moscow, | 





respectively, 
Expenses of this portion of the | 
| tour will be assumed by the Rus- | 


African Ballet Tops 
Dull Zurich Festival portation by air and train, and als 


Zurich, July 17. a stipend for the four concerts. 
After Russia Hubsters hit Prague, 
Vienna, Stuttgart, Munich, Zurich, 
Berne, Paris, Chartres, Leeds, and 


First Swiss appearance of Keita 


Fodeba’s African Ballet at Stadt- 


Orch manager, 
man, N. E 
Dutch 


and Dolf C. Bulter- | 
. manager of KLM Royal | 
Airlines. 


top (considered as being in the up- 


here), troupe played two evenings 





to satisfactory b.o. results. Audi- | stl 
ence response was highly enthu- ° eos 
siastic, with long ovations regis- | Bueding Visits Manhattan 


Dr. Ernest Bueding, founder of 


tered at the opeing. Peas ; : : 
New Orleans chamber music series, | 


Troupe presents a versatile and 


skillfully blended program of | ol only } rr pannearsy rail : — 
ancient and modern African | ra rene. 2 ._ Rg or wore 
dances, rites and songs, moving | Tali: we —— 2 Quartetto 
along at a fast pace. Simple set- | aliano, plus harpsichordist Fer-| 


nando Valenti in combination with | 
| fluitist Julius Baker. 
Hungarians pinch-performed for | 
| disbanded New Music Quartet last | 
: a ' season and were such a hit commit- 
A near calamity incident almost | tee voted to re-engage for 1957-58 
cancelled the opening, resulting in series. - 

a 90-minute delay and elimination 
of the interval in order to finish 
the show before midnight. The 
eight boxes of costumes got board- 
ed on the wrong train in Milan 
which got blocked there. The 
Stadttheatre’s management then 
succeeded in getting it released, 
but on Swiss soil the train took 
off in the wrong direction, making 
it necessary for a chartered truck 
to pick 


tings are exceptionally tasteful, 
and a wide variety of costumes, all 
of them in vivid colors are a treat 
to the eye. 


+ 








Critic Loesser Resigns 


Arthur  Loesser, concert 
pianist and music critic for 
Cleveland Press, is resigning 
from his newspaper post. 

He’s brother of Frank 
(“Happy Fella”) Loesser and 
himself author of “Men, Wom- 


| in Allen’s second producing cor- 


Darsonval Ballet of Paris, Solisti di 


and Pearl Primus Co., 


| conductors 
|and Anello round out list. 


| and 


| tion 


| ished 








up the boxes and rush en and Pianos” (Simon & 
them to Zurich. Schuster), 


poration, Concert Theatre Ltd. 
Concert Associates will have 


Zagreb and pianists Entremont 
and Perticaroli from overseas dur- 





Chanticleers and Knickerbockers; 
Robert 


ing coming season, plus Roger | 
Wagner Chorale, Columbus Boy- | 
choir, Original Don Cossacks, | 

| 


Joffrey Theatre Dancers 


Singers on expanded roster: 
Brian Sullivan, Robert McFerrin, | 
Leslie Chabay, Betty Allen.  Pi- 


anists include veteran Pole, Smet- 
erlin, and rising Israeli keyboard- 
ist Bar-Illan. Other ensembles are 
the New Art Wind Quintet, the 
Fine Arts Quartet, Reisman Trio, 
American Piano Trio, Appleton & 
Field, and Stecher and Horowitz. 
Conductor-lecturer Virgil Thom-| 
son, harpichordist Sylvia Marlowe, | 
Dragon, Haenschen, | 








| Concert Reviews 














Verdi Requiem 


_ London, July 10. 
Gorlinsky’s most preten- 


oc 


A 
. fas 


tious promotion since he presented | 


Toscanini in 
quiem. 


1952 was Verdi's Re- 
It proved a sellout July 6 


| at Royal Festival Hall, scaled $1.42 


to $6. (Capacity 2,678: estimated 
gross, $8,000) Young Guido Can- 


telli conducted. 

Of course, there’s magic in the 
conductor’s name; Cantelli, good- 
looking protege of Verdi's griend, 
Toscanini. Thus, a direct link is 
established between composer and 
interpreter. 

A mixture of religious, operatic 
secular influences, but pre- 
dominantly introspective in mood, 


| this was stuff to fire the imagina- 
Can- | 
| telli drew out a thoroughly sensi- | 
obvious | 
feeling for the fine line of the mu- | 


and prickle the spine; 


tive performance’ with 
sic and expression of the Latin 
text. A shortish, dynamic figure, 
on the podium, the youthful maes- 
tro evoked subtle nuances and tor- 


rid passages with equally stunning | 


effect. 

One of Britain’s premier orches- 
tras, the Philharmonia, gave a pol- 
performance in both open 
orchestral passages and as accom- 
paniment to soloists and choir. 
There was a set of soloists to capti- 
vate the most blase of audiences. 
Elisabeth Schwartzkopf, VaJkyrian 
in stature and timbre, threw off 
some of the trickiest phrases ever 
penned by Verdi for sopranos. Hér 
tone in the “Agnus Dei” was velvet 
smooth. Blending with her in per- 
fect harmony, Ebe Stignani (mezzo) 
had less exacting a role; she was 
no less than great for that. Fer- 
rucio Tagliavini, a typically lyrical 
Italian tenor was bespoke for his 
part and though Giuseppe Modesti 
rendered some of his text nearly 
inaudible, his rich voice was, 
roundly powerful without being 
fruity. 

The Croydon Philharmonic Choir 
acquitted themselves with distinc- 
tion Evans, 


| Eva De Luea and 
| would 
'is pupil of Rosa Ponselle, former 


| vitch, 


| Sir Thomas Beecham. 


tan Museum of Art Oct. 4. Fromm 
Music Foundation (Chicago) pro. 
viding underwriting funds for the 
all-American program, probably to 
be batoned by Leopold Stokowski, 

Museum concert is part of ex. 
panding program pilanned by 
Fromm Foundation. Most conceris 
of U. S. music play to small audi- 
ences, but combo of Stoky on the 
podium plus Met Museum locale 
may pull big house. 

Five days later, Symph of Air 
will be under Erich Leinsdorf’s di- 
rection at special invitational con- 
cert for American Academy of Pe- 
diatrics Convention. Surgical sup- 
ply house of Johnson & Johnson 
picking up the tab for this one, as 
good-will gesture to convening 
medicos. Hunter College audi- 
torium is the site. Robert Russell 
Bennett’s “Porgy and Bess” orches- 
tral suite will be on program, along 


with classical works by Mozart, 
Schumann and Debussy. 
Jerome Toobin, recently  ap- 


pointed administrative director of 
orch, is at work, lining up other 
engagements in what may be the 
Symph’s biggest year since the su- 
perannuation of Arturo Toscanini 
led to NBC disbanding the orch, 
Toobin is a Curtis Institute gradu- 
ate and came to Symph of Air 
from Philadelphia FM__ station 
WFLN. While at the station, he 
had originated programs, using 
Toscanini recordings and interview 
programs, supporting Symphony of 
Air’s drive for funds, and Orch 
board selected him for managerial 


chores. Toobin recently spark- 
| plugged successful effort to get 
{$10,600 from anonymous donor, 


which will help carry orch admin- 
istrative and promotional load 
through summer months. 

Still pending but considered 
certain is concert performance of 
Puccini's seldom-heard ‘‘Turan- 
dot.” Robert Lawrence will baton 
this as a¢« benefit for Metropolitan 
Opera funds. Schola Cantorum 
will participate. Laurence _ also 
may be involved in projected pair 
of concerts in Baltimore and Wash- 
ington. Negotiations are in prog- 
ress for concert with excerpts from 
Charpentier’s ‘‘Louise,” in which 
Marial Singher 
Miss De Luca 


take part. 


Met prima donna in 
Baltimore. 
Also in 


now living 


the talking stage is a 


| projected spring tour for the Sym- 
phony and a series of recordings 


under top maestros. Previously 
printed here were orch’s plans for 
Carnegie Hall series, show-casing 
New York debuts of Igor Marke- 
Joseph Krips and George 
along with Stokowski and 
First com- 
mercial waxing under its own 
name due in early fall from Co- 
lumbia Records It’s a perform- 
ance of Leonard Bernstein’s ‘‘Ser- 
enade” for solo violin, strings and 
percussion. Composer conducts 
with Isaac Stern as soloist. The re- 


Solti, 


| prise On wax comes as aftermath 
| of 


live performance in Carnegie 
Hall last spring, with same artists. 





Concertgebouw Marks 
Beinum’s 25th Anni 


Amsterdam, July 24 
Upcoming season will be com- 
i}memorated as 25th for conductor 
| Eduard van Beinum at Concertge- 
bouw. Works characteristic of his 
taste and repertory will be empha- 


sized, the orchestra doing some 
135 concerts starting Sept. 1. 
Dutch symphonists will play 

Luxembourg Sept. 30. Some 10 


concerts in London are also sched- 
uled. 

Season’s guest conductor: Eu: 
gene Ormandy, Otto Klemperer’, 
Carle Maria Giulini, Erica Erich 
Leinsdorf. Soloists Myra Hess, Ru 
binstein, Yehudi Menuhin, Isaae 
Stern. 





Danilova’s Company 

William McDermott will be mus!- 
cal director for ballerina Alexandra 
Danilova and her group on theif 
ferthcoming South African tour. 
| The unit will comprise Robert 
Lirdgren, his wife Sonia Tyver, 
and Frederick Franklin (not Mi- 
chael Maule as recently stated). 





Ex-NBC Symph Forte on Showmanship 7 


All-American Concert Insured Against Deficit— 
J&J Surgical Supplier Books for M.D. Meeting 
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The Guild Writer 


Writers Guild of America West 
js planning a quarterly mag, with 
format to the much like the old 
screen Writer. 
the new publication is 
Writer. | 

First issue 
Sept. 1. Guild council okayed an 
exploratory study of the project 
py its pub-relations head, Louis 
Pollock, and the study encouraged 
WGAW to greenlight the project. 





‘Fair Lady’ In Book Form 
Coward-McCann, which  pub- 
jished Alan Jay Lerner’s previous 
musicals, “Brigadoon” (1947) an 
“Paint Your Wagon” (51), will 
pring out “My Fair Lady” in book 


form this fail. Frederick Loewe 
did the scores. : 
Incidentally, British designer 


Cecil Beaton, who did the costumes 
for “Lady,” will have his impres- 
sions of America during a recent 
speaking tour published under the 
title of “I Take Great Pleasure” 
by John Day Co., a Coward- 
McCann affiliated company. 


Hubbell’s 3d Edition 


“Television Programming and 
Production,” by Richard Hubbell 
(Rinehart; $5.50), is a third edition 
of the standard work by the tv 
pioneer producer-director. In addi- 
tion to many new illustrations, 
three chapters have been added to 
the book, originally published in 
1945 (a chapter, “Going on the 
Air,” was added to the 1950 edi- 
tion). Latest chapters include dis- 
cussion of the economics of tv here 
and abroad; progress in interna- 
tional tv, especially as related to 
The Voice of America, 
Hubbell set up for the State Dept. 
in 1951; and a section on various 
recent developments in US video. 

Hubbeli evidences expected sav- 
v\ throughout the tome, frequently 
writing with a sense of humor, a 
quality too often lacking in books 
of this type. 206 photo-illustrations 
are uncommonly good. Sketches 
explain camera techniques, and 
there is a sample script break- 
down. Bulk of text, familiar in 
the trade since first publication, 
remains topflight in useful liter- 
ature on tv. Down. 








Eddie Dowiing’s Autobiog 


Eddie Dowilmg hopes to start 
soon on his autobiography which 


will be titled “Over the Hams to) 
The actor-producer- | é 
| recalls her literary adventures with | 


” 


Broadway. 
director-writer for some time has 


mulled the idea of having his son, | 
| shield. 


a South American correspondent 
for Life and Time, as collaborator. 
The tragic death of the young man 
Jast year ended this dream. 

Jim Bishop, author of “The Day 
Lincoln Was Shot,” 


they form a team for the Dowling 
book. 





Haydn Joins RH 


Hiram Haydn, editor of The 
American Scholar since 1944, for- 
mer N, Y. editor for Bobbs-Merrill, 
ex-editor-in-chief at Crown, etc., 
becomes Random House’s new edi- 
tor-in-chief. Haydn joined Random 
in January of 1955. 

RH has not had a chief editor 
for years, 


More On The Boston Post 


The situation at the Boston Post, 
Which set a precedent by taking a 
feud with the Shuberts before a 
Congressional committee, became 
More confusing again this week. 
While employes were reportedly 
two weeks behind in pay, all details 
ot the proposed sale to John S. 
Bottomly were continued until 
alter Tuesday (24). 

Judge Lewis Goldberg postponed 
for one week a trial on the merits 
6l a bill in equity filed to restrain 
the sale of the Post on Tuesday 
14). Late the same afternoon, the 
judge received a stipulation signed 
ky counsel for Bottomly, for John 

Ox, present publisher, and for 
Mrs. Helen D. Grozier, who sold 
the paper to Fox in 1952. 





The stipulation provided that 
none of the parties concerned shall 
lake action until today (Wed.) 


toward selling the stock of the 
Peper. Stock of the paper is now 
held in escrow by the Second Bank 
State Street Trust Co. In effect 
_ hew agreement provides that 
le Status quo of negotiations is to 
es Preserved until after the sched- 
Wed hearing on the merits of the 
Case in Suffolk Court today (24). 
c In the meantime at the Suffolk 
Cunty Registry of Deeds, the U.S. 
Nternal Revenue Service filed a 
en against Fox and against his wife, 
+: 's. Clga Fox, for personal income 
ene’ amounting to $1,285,107 for 
‘ree years, 1949 through 1953. 
This lien, filed on Monday (16), 
sbecified it was an “additional 
he.” A lien for $332,000 against 


which | 


|Fcx and his wife for 1953 income 
taxes was issued last November. 

In the hassle, counsel for the 
| Grozier estate, with court approval, 


than $1,200,000. Fox has countered 


is due out around | With the charge that he does not | 


/owe the money and that the estate 
lowes him about $3,000,000, which 
attorney Chester C. Steadman, 


‘counsel for the Grozier estate, has | 


denied. 





‘Bartlett-Dutton, Aswell-Doubleday 


On the heels of the dual exit of 
| Edward C. Aswell as v.p. and edi- 
tor-in-chief of McGraw-Hill, and 
the coincidental resignation by 
Scott Bartlett as managing editor, 
the latter appears slated to join 
the old-line house of E. P. Dutton 
& Co. in the newly created post of 
managing editor. Dutton operates 
on an editorial board basis, with 


thereof, so the m.e. post would be 
newly created. Macrze is due back 
‘from a Canadian holiday tomor- 
row (Thurs.), when it is expected 
an announcement will be made. 
Dutton has three senior editors 
'and three associate editors. 

| Aswell is reported joining Dou- 
| bleday & Co. He would work with 
|editor-in-chief Ken McCormick 
| and exec editor Lee Barker in a 
|top editorial post but that is un- 
confirmed. 

When Aswell left Harper & 
Bros. some eight years ago, where 
he was a director and editor-in- 
chief, he brought to McGraw-Hill 
an important record of author con- 
tacts and general achievement. | 
Aswell is literary executor for | 
Thomas Wolfe and has some not- | 
able literary credits. He was made | 
a v.p. and director of McGraw- | 
Hill. Policy differences with Har- | 
old McGraw Jr. are said to have) 
figured in the exodus. 








| 


Footnetes to a Hostel 





| Margaret 


| 
| author’s 
air”’ 
| Clare 
has several | 
times suggested to Dowling that | 


| — 


“Blessed Are the Debonair” by | 
Case Harriman (Rine- 
hart; $3.50) has much the same cast 
|of characters as the  author’s 
i‘*Vicious Circle,” but is more of 
a “Case” history, since it concen- 
trates on family affairs of the late 


| Frank Case, the writer’s pater and 


| palmy-day boniface of New York’s 
|Hotel Algonquin. Round Table 
favorites are re-presented; and / 
Mrs. Harriman, former profile | 
writer for The New Yorker and |} 
one-time staffer on Vanity Fair, | 


Harold Ross and Frank Crownin- | 


Lacking some of the bite of the 
earlier works, ‘“Debon- 
drips considerable acid on 
Boothe Brokaw Luce. Au- 
thor also pays “poetic” compli- 
ment to George Freedley, curator | 
of N. Y. Public Library Theatre 
| Collection: 

“Who could 
deedly, 


write a book, in- 


Without the aid of old George 
Freedley?” 
Writer complains of “quaint” | 


index in Daniel Blum’s “Pictorial 
| History of the American Theatre,” 
|; but it is doubtful if that is the | 
reason for her misspelling the 
; names of Fanny Brice and DeWolf | 


| Hopper. Also, she should check her | 


references on Tom Chatterton’s 
age at his death. 

| Tome provides considerable filial 
tribute; supplying many quotes 
|from Frank Case, a self-contained 
|gentleman on all occasions,” who 
| was able to say, with complete 
| honesty, when advised of the death 
|of one of his most celebrated pa-*| 
| trons, Rudolph Valentino: “He was | 


| such a nice young man.” Rodo. 
| 


| 





CHATTER 

David Chandler’s “A Little More 
| Time” for John Day in September 
| has a Hollywood locale. 
| Drama _ critic Joseph Wood 
|Krutch’s “Chain of Life” is a 
| Houghton. Mifflin item next Octo 
| ber. 
Ex-play agent Jessie Rehder is | 
|author of “Remembrance Way,” 
|novel for Putnam publication in 
September. 

Dorothy Canfield’s “A Harvest of | 
| Stories” is an anthology of 28) 
short stories from her writings of | 
over a half-century. Harcourt-Brace | 
will publish in October, 

Musicologist Joseph Kerman’s| 
“Opera As Drama” will be pub-| 
lished next October by Knopf. 

Robert Nathan’s new novel for 
Knopf, “The Rancho of the Little 
Loves,” has a Las Vegas locale. 

Henriette Roosenburg’s “The 
Walls Came Tumbling Dewn” is to 
be serialized in the New Yorker 
mag, not Woman’s Home Com- 
panion, as erratumed last week. 

Ad and p.r. topper for the Shera- 
ton Hotels, Robert Lowell (Robin) 





Moore Jr. has authored “Pitch- 
man,” a tv-huckster row novel, for 





| End Cookbook” 


|thored “The Ziegfeld Follies” 
|Putnam next fall, is the daughter 


| Coward - McCann 
| September. 


publication 


of ‘Baseball’” which Putnam will 
, publish, including pieces by Grant- 
land Rice, John Drebinger, Fred 
| Lieb, Dan Daniel, et al. 

| BBC tv news staffer Anthony 
Bloomfield has done iu novel titled 


Tentative tag for | seeks to sell the stock to satisfy |*Russian Roulette” for Harcourt, 
The Guild | a claim that Fox is in default more | Brace. Newark Sunday News staff- | format. 


Josephine Lawrence’s novel, 
“The Empty Next,” is also a HB 
item. 

Scribe Sidney Skolsky has done 
a six-page section of photographic 
and narrative memorabilia on pix, 
entitled “35 Years of Hollywood 
Glamour,” for the 35th anni edi- 
tion of Screenland, due to hit the 
stands in September. : 

! Del Carnes, former Wichita 
'(Kans.) Beacon crime reporter and 
with the army for the past two 
| years, joins the staff of the Denver 
Post Aug. 13. He copped a Pall 
| Mall “Big Story” award in 1954 
'and scribes for Official Detective. 
| Joseph Welch’s memorable ap- 
| pearances on CBS’ “Omnibus” last 


|} er 


|barrister authoring “The Consti- 
tution” for Houghton Mifflin, in 
‘collaboration with Richard Hof- 
| stader and the staff of “Omnibus.” 
| Rev. Norman Vincent Peale’s 
/ upcoming Prentice-Hall religioso 
| book, “The Coming of the King,” 
| which has an unusually large ini- 
'tial print order of 150,000 was 
| originally a Hall Syndicated co!- 
| umn, 
papers. 

| The late N. Y. Times foreign cor- 
| respondent Mrs. Anne O’Hare Mc- 
'Cormick’s writings have been se- 
lected and edited for Knopf book 
| publication by Marion Turner 
Sheehan. Times’ D. C. bureau 
chief James Reston did the fore- 
word. 

Mary Merrill, tv and Broadway 
legit costume designer, and Mil- 
dred Falk Loew, managing editor 
of “Ellery Queen Mystery Mag:- 
zine’ and associate ed of American 
Mercury, have coauthored a ‘“‘Week- 
for Coward-Mc- 


/Cann publication, 


Grace Hegger Lewis, divorced 
from novelist Sinclair Lewis, has 
authored a personal memoir on the 
famed writer, “With Love From 


Gracie (Sinclair Lewis: 1912-1925),”’ | 


which Harcourt, Brace is publish- 
ing this fall. She has since remar- 
ried. Lewis died in 1928. 

Modern Brewery Age Publishing 
Corp. and Beer Distributor Pub- 
lishing Corp. chartered to conduct 
a publishing business in New York, 
with capital stock of 200 shares, 
no par value. Theodore I. Watter- 
son, 276 Fifth Ave., N. Y., filing at- 
torney in both instances. 

I. Monte Radlovic, tounder of 
The Diplomat (Washington, D. C., 
mag) and asociated with the U. S. 
edition of Realites (Paris), has 
done “a handbook of conduct in 
American and international cir- 
cles” under the title “Etiquette and 


Protocol” which Harcourt, Brace is | 


publishing. 
Marjorie who au- 


for 


Farnsworth, 


of famed sports writer W. S. (Bill) 
Farnsworth. She, too, was long- 
time a N. Y. Journal American fea- 
ture writer. Billie Burke Ziegfeld 


| did the introduction to the book, 
the first of its kind on the “Fol-} 


lies.” 


Lucy Daniels, 22-year-old staffer | 
on the Raleigh (N. C.) Times, is | 


having her first novel, “Caleb, My 
Son,” published by Lippincott in 
September. Her father, Jonathan 
Daniels, is editor of the competi- 
tive Raleigh News & Observer; her 
grandfather was Josephus Daniels, 
Secretary of the Navy during 
Worid War I. 

Sports writer Al Hirshberg, who 
did “Fear Strikes Out—The Jim 
Piersall Story,’ has authored “As 
High “As My Heart (The Sammy 


| Aaronson Story),”’ in collaboration 


with the ex-fighter and manager 
whose work in rehabilitation of 
juvenile delinquency in the tough 


East Side and Brownsville (Brook- | 
lyn) sectors has been noteworthy. | 


Coward-McCann will publish. 
William Cole and Florett Robin- 
son’s “Women Are Wonderful’ is 


a fall anthology of cartoons from | 


Harper’s Weekly in the 1850s 
through Puck, Judge, (the old) | 
Life, Vanity Fair, Ballyhoo, Col- 


lier’s and The New Yorker, all of | 


them closeups on the femmes as 
viewed by Charles Dana Gibson, 
John Held Jr., H. T. Webster, 
Peter Arno, Helen  Hokinson, 
James Thurber, et al. 

Clare Booth Luce’s private sec- 
retary, Letitia (‘Tish’) Baldridge, 
has authored “Roman Candle,” a 
personel closeup of what it means 
to be an intimate aide to the Am- 
bassador to Italy. Houghton Mif- 
fiin will publish in October. Same 
pub also bringing out ‘‘Guide to 
Jazz” (The Music and the Musi- 


cians) by French jazzophile Hugues 
Panassie and Madeline Gautier, 
with an introduction by Louis 
Armstrong. 


in | 

| 
| Baseball mag contributing editor | 
Sidney Offit has edited “The Best | 


serviced to more than 100} 














‘Labor-Mgmt.’ Seesaw 








Continued from page 1 


breakup of major picture studios, | 


| growing importance of independent 
| production and entry of top per- 
| formers into indie production, has 
jchanged that essentially simple 


Today, for example, if an agency 
has a name in film production, it 
might proceed to line up a literary 
property for him. If the writer is 
also the client of the agency, it 
has the dual duty of getting the 
| best possible price for the writer 
and at the same time, getting it as 
cheaply as possible for the per- 
former. -Obviously, it can't do 
| both. 
|further down the line, where mu- 
| Sic, writers, supporiing casts, direc- 
| tors, producers are concerned. The 
/agency only breathes easier when 
it has to deal with another office in 
| procuring some of the personnel or 
| properties. And if it does, it can 


prexy Elliott Macrae as chairman | spring has fesulted in the Boston | face the wrath of a performer on 


its own list who might feel slighted 
'if the agency went elsewhere. 


| Spreading the Tax 


| Another great change has been 
| the turnabout in the tax struciure. 
The agents long ago told their 
| clients that it is no longer possible 
| to keep the bulk of their earnings 
| Arrangements must be made _ so 
that payments during the mosi 
productive years be spread out 
over long periods. Again, the entry 
of the performer into indie film 
production also makes this neces- 
sary. Also, as an employer, the 
performer would be able to deduct 
expenses not possible for an em- 
ployee. 

Consequently, the agencies have 
| been forced to adopt business prac- 
tices unthinkable in former years. 
|The offices are still playing it by 
|ear as far as ethics and standards 





the unions have been somewhat 
sympathetic to this problem, and 
| while some concessions have been 


ie concerned. At the same time, | 


|made, the guilds are still in the 
'woods concerning the new pic- 
ture. The unions, on the other 


|hand, have also enacted some rul- 
ings that recognized this trend, 
but put some stumbling blocks into 
this same situation. One example 
is the rule by the American Feder- 
ation of Television and Radio Art- 
ists enabling a performer to hire 


The same situation applies | 








the Dept. of Justice is already 
looking into the cases of Music 
Corp. of America and the William 
Morris Agency, and maybe more 
to be announced. Also of great 
importance and scope is the fact 
that the Senate Committee on In- 
terstate and Foreign Cominerce, 
headed by Sen. Warren Magnuson 
(D.-Wash.) is looking into the rami- 
fications of talent agencies in light 
of their operations in the video 
and radio fields. 


ack & White 
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_ tint ranks with a b&w C-Scope pro- 


duction of “Teenage Rebel.” How- 
ever, the first C’Scove offering in 
b&w will be Metro’s “The Power 
and the Prize,” currently in pro- 


, duction. 


| 


| 


Columbia is also presenting a 
formidable b&w lineup with 
“Storm Center” (Bette Davis), “Au- 
tumn Leaves” (Joan Crawford) and 
the two Judy Holliday films, ‘Solid 
Gold Cadillac” and ‘Full of Life.” 
The currently filming Sam Spiegel 
production, “End As a Man,” is 
also a black & whiter. Paramount’s 
“The Proud and Profane” clicked 


}in b&w and the company’s upcom- 


‘ing 
| will also be in monochrome. 


| 


“Search for Bridey Murphy” 
Ditto 
starrer, 


Universal’s Jose Ferrer 


“The Great Man.” 

Return to b&w has been prompt- 
ed by a general desire for econ- 
omy plus the realization that color 
does not always provide the extra 
value that can be translated to 
additional dollars at the boxoffice. 


\Some of the recent b&w pictures 


| be 


|another date-digger in dealing | 
|with the agency to which he is 


originally signed, when the origi- 
nal office is the owner of a pack- 
age. 

AGVA as well as other unions 
now permit acts to sign contracts 
designating them as_ employers, 
and other pacts mentioning artist 


|}and employers. 
| At one time, except in the field 
'of club dates, agencies were al- 
|most exclusively sellers of talent. 
In fact, it’s recalled that at one 
| time the William Morris Agency, 
in order to maintain the distinc- 
|tion between buyer and seller, re- 
|linquished its theatrical booking 
agency (Lawrence Golde) to the 
Eddie Sherman Agency. 
Attorneys and Clients 

The squabbles within agencies 
|have been innumerable on these 
scores, yet it feels helpless in 
|some instances. One of the most 
publicized instances of this kind of 
reaction came, peculiarly enough, 
from a legal office in which the 
senior members of the firm have 
| their own production setup. The 
flareup came in the instance of the 
|law firm of Jaffe & Jaffe, and the 
| performer involved was Frank 
Sinatra. Members of the firm are 
| the owners of Showcase Produc- 
|tions in tv for NBC. In negotiat- 
|ing a deal with Frank Sinatra, 
}some conflicts came about, 
| Sinatra left that office. Another 
complicating factor in this case is 


and operator instead of employees 


have been the best grossers. 

The new penchant for b&w does 
not mean, of course, that color will 
placed in a _ secondary role. 
There are many pictures, especial- 
ly those involving outdoor loca- 
tions, that are aided greatly by 
color filming, 20th’s “The King and 
I” perhaps being the most notable 
recent example. The film com- 
panies, however, are taking a more 
realistic approach, figuring that 
the extra cost for color is a gamble 
in today’s uncertain market. In 
addition, it’s felt that many sub- 
jects translated to the screen pro- 
vide a greater impact in b&w and 
that the public will go for an un- 
usual story rather than the color 
on the screen. 
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bers representing film companies, 
directors and _ scenario. writers. 
Five specialists attached to Eiren 
check approximately 600 films a 
year in script and completed form. 

Except in extremely question- 
able cases, each specialist makes 
his own decision as to whether a 
film should be shown to the public. 
In rare instances, a film is placed 
before the body as a whole for 
judgment. 

The organization is not govern- 
mentally supported and looks to 
the Big Five film companies for 
funds. This situation leads to the 
industry being able to apply indi- 
rect pressure on the film reviewing 


| body. 


| and 


| with 
and | 


|Henry Jaffe’s having AFTRA as | 


sign his AFTRA post, but union 
refused to accept his resignation. 
The flareups within the agency 
|and its performers have been kept 
pretty much under control. 
sibly the performer is learning also 
that a new era exists, and the role 


increasingly more involved and is 


that it too doesn’t know just what 
to do in many situations. 

The importance of the problem 
has reached the point where 
some individuals hope that the 
agencies, possibly with the help of 
the guilds, will be in a position to 
set up a new code that will cever 
a lot of ground. 





actual. 


|his client. He has attempted to re- | 


Pos- 
| Salesman” pessimistic? 


of the talent agency is becoming | 


spreading out into so many fields | 


‘tions on the financing of 


themselves admit 
Eiren is not authorative enough 
favor reorganization and 
strengthening of it. There is a 
growing movement to replace Eiren 
an independent body drawn 
from the general public. 


Producers 








Marilyn Slays Press 
ttt: Continued from page 2 Gaauas 
work more seriously? My own pic- 
tures. 

Don’t you consider “Death of a 
No, real- 
istic. 

What are your stage ambitions? 
To appear between films in off- 
Broadway presentations of U. S. 
classics such as “Anna Christie” 
and “Desire Under the Elms.” 

Miss Monroe denied she had any 
intellectual pretensions but insist- 
ed she was not “as stupid as they 
say.” She adroitly parried ques- 
“The 
Sleeping Prince” and frequently 


Otherwise, many fear, the Gov- | her replies to pertinent queries 
ernment will step in. The threat is| were applauded by the pressmen 
The anti-trust division of | themselves, 
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Broadway 


Walter Catlett will portray Gov- 
ernor Al Smith in “Beau James” 
at Paramount. 

Georgia Gibbs, Billy Wilder, 
Curtis Bernhardt and Ray Noble 
sailed for Europe Friday (20) on 
the S.S. Liberte. 

Mary Alan Hokanson in for tv 
stints after completing roles in 
Metro’s “Tea and Sympathy” and 
“The Wilder Years.” 

Milton Ellman, head of National 
Screen Service trailer production 
department, will be married to 
Pauline Feuer July 28. 

William Dozier, RKO production 
chief, and Raymond Klune, exec 
manager of studio operations, are 
back west after four days of hud- 
dles with RKO prez Daniel T. 
O’Shea. 

Harvey Rosen, new boniface of 
El Borracho which he bought from 
Nicky Quattrociocchi, is hosting a 
bon voyage cocktailery to the erst- 
while owner today (Wed.), who is 
off to his native Italy. 

A. C. Spectorsky, author of “The 
Exurbanites” and assistant to the 
publisher of Playboy mag, will 
speak today (Wed.) on “Bernard 
Shaw—Playboy,” as part of the 
Shaw centennial celebration in 
Chicago. 

Angna Enters Has written the 
article on pantomime for the 
forthcoming new edition of the 
Encyclopedia  Brittanica and is 
working in Paris on her fifth book, 
an account of her career as a 
mime, painter and novelist. 

Vet ex-vauder Bob Hall, now do- 
ing “goodwill ambassador” public 
relations for Pfeifer Brewery (De- 
troit), east for a month’s vacation 
at Grossinger’s. Phil Regan is an- 
other showman in the same field 
although, in his instance, he is 
more than a life-of-the-party “mix- 
er” and is now assistant to the 
president of Anheuser - Busch 
(Budweiser Beer). 

Loew's Theatres has made a 
number of changes in the N.Y. 
area managerial ranks. Franklin 
Jaeger, assistant at the Capitol on 
Broadway becomes acting manager 
of Loew's Spooner, Bronx, replac- 
ing Larry Stark, who moves to 
Loew's New Rochelle. Rene Clair- 
mont, assistant, Paradise in the 
Bronx, becomes acting manager of 
Post Road. Robert Camann, man- 
ager of New Rochelle, moves to 
Loew's State, White Plains, suc- 
ceeding Herbert Campbell, who Is 
leaving to go into his own business. 


Munich 
By Karin Thimm 
(Sendlinger Str., 79) 


Violinist Max Rostal had his first 


German concert since 1933 in 
Munich. 
Gert Froebe, German actor, is 


partner of Danielle Darrieux and | 


Jean Marais in a French-Japanese 
coproduction. 

American films, “That Lady,” 
“Rebel Without a Cause,” “Three 
for the Show,” “City Across the 
River’ preemed here. 


Radio Stuttgart made an appeal | 
German-Jewish | 


to raise funds for 
emigrants, living under 
cumstances in France. 


bad cir- 


Chances tor Munich’s destroyed | 


National Theatre are getting worse; 
Bavarian Parliament 


budget does not have money for 
rebuilding. 
Theatre and film director Fritz 


Kortner decided not to accept an 
invitation of a Vienniese 
“until the official Vienna takes dis- 
tance” from some events showing 
anti-Semitism. 

Odile Versois, sister of Marina 
Viady, got a contract at Bavaria- 
Film. Also Lilli Palmer, who won 
the 1956 prize as the best actress 
in a German film, will turn two 
films with the Bavaria. 

English actor Richard Todd on 
his way from Berlin to London 
stopped in Munich en route 
direct planes for weeks are com- 
pletely sold out,” he said. Todd 
will make a film in London 





Rome 
Danny Kaye received by 
President Giovanni 
ing current visit. 
Bernard Hilda orchestra back at 
its usual summer post at 
Borghese’s Casina delle Rose. 
MPEA moved into new Rome 
offices, now centrally located, from 
their longtime Viale Mazzini HQ. 
Gina Lollobrigida 
Paris-to-Rome, 


Italian 
Gronchi dur- 


while she finishes 


her starring role in “Notre Dame | 


de Paris.” 

Frank Sinatra back to Spain for 
his “Pride and Passion” stint, fol- 
lowing a fast three-day 0.0. of the 
local scene. 

Fire at Cinecitta Studios de- 
stroyed a quantity of exposed film 
in one of the storage vaults, mod- 


Sept. 17 and 23, during the fall 
Theatre Festival. ; 
Eugene Van Dee, onetime 
for week of talks regarding his 
/current film finance operations. 


Morris Schrier of MCA, Peter 








declares | 


theatre | 


“The | 


Villa | 


commuting | 





erate damage. 
New York City Center Ballet 


Shaw of William Morris, 


| local stay, heading for Paris. 
Expected in town in near future: 
Jack Benny, Joan Fontaine, Charlies 
| Boyer, William Hawkins, John 
| Chapman, June Allyson, Dick Pow- 


‘eli, and troupe of the “Little Hut,” | 


Steward Granger, Ava Gardner, 

, David Niven, and director Mark 

| Robson. 

ee 

| Paris 

By Gene Moskowitz 
(28 Rue Huchette; Odeon 4944) 

| Ruth Roman in for vacash with 

| young son. , 
0 


| Harry and William Brandt, 


‘the Brandt circuit, to Vichy to take 


| the waters. 
| Alain Bernheim setting up his 
| literary agency for films in the 
| offices of Hoche Productions. 
in a quick stopover here on the 
'way to the Riviera with friend 
| Charles Schnee. 
Wolfe Kaufman, Sol Hurok rep 
here, to Geneva to make final ar- 
|rangements for the American tour 
of the Yugoslavian Kolo Ballet. 
Jean-Louis Barrault - Madeleine 


legit trek of South and Central 
America. After a rest, they move 
again to Canada, then to the U.S. 
in °57. 

Sam Goldwyn in as part of his 


successive openings of his “Guys 
and Dolls” (M-G). 
“Blanches Colombs Et Les Villains 
Messieurs” (White Doves and the 
Naughty Men). 

Preston Sturges may adapt a 
current legit revival hit into Eng- 
lish for Broadway. This is a switch, 
for show is “La Duchesse Des 
Aluges,” adapted from an English 
play of Peter Blackmore by Con- 
stance Colline. 


Minneapolis 

By Les Rees 
Stan Kenton at Prom Ballroom 
|for two nights. 
| Country-western 
| R 





singer 
eed into Flame nitery. 
“New” Glenn Miller 
scheduled for Prom Ballroom one- 
nighter. 


Jerry 


“Aqua Follies,” water show, 
playing 12-day engagement at 
Wirth Pool. 
| Yale Glee club concert drew 


|audience of 
Auditorium. 

John K. Sherman, 
| Star-Tribune drama 
critic, touring Europe. 


5,000 to Northrop 


Minneapolis 
and music 


hotel winter ice shows, vacationing 
‘in Twin Cities, her former 
dence. 

“Grand Old Opry” from. Nash- 
ville to play one-night stand in 
local 22,000-seat baseball stadium 
Saturday (28). 

Second of Minneapolis Sympho- 
ny orchestra series of five summer 
concerts “under the stars” at base- 
ball stadium featured Broadway 
‘soloists William Tabbert, Marilyn 
Bradley, Bonnie Murray and Nor- 
man Atkins in Jerome Kern num- 
bers. 


Scotland 


By Gordon Irving 
(Glasgow: Kelvin 1590) 


= Issy Bonn heading vaude at 
Empire, Glasgow, 
“Waiting for Godot” set for 


Edinburgh and Glasgow dates. 
Empire Theatre, Glasgow, cele- 

brating 25th anni in September. 
Bernard Braden, Canadian-born 


actor-comedian, will have role in 
children’s film, “Highland Trail.” 
“Five-Past Eight’ revue switch- 


ing 


from King’s Theatre, Edin- 
| burgh, to H. M. Theatre, Aberdeen. 


Harry Gordon and Jack Radcliffe | 
will team for pantomime at Thea- | 


tre Royal, Glasgow. Legit 
pantomime house likely to 
taken over as tv theatre. 


and 
be 


| Philadelphia 


Benny Goodman was in town for | 


| brief visit. 
_ Maxie Rosenbloom and _ Lou 
| Nova, former squared-circle in- 


habitants, here for strawhat stints. 

Penny Singleton visited with her 
uncle, Aus Meehan, Philadelphia | 
political leader, before heading to) 
Atlantic City and engagement at | 
500 Club. 

St. John Terrell, Lambertville | 
Music Circus head, says he will 


slated to appear in Venice between | 


MPEA topper here, back in town | 


Current visitors: Richard Watts, | 


Spyros | 
| Skouras and Mrs. Skouras (on way | 
,to S. Africa), with Ricardo Montal-— 
|ban and wife Georgiana ending | 


Greta Garbo ducking the press. 


Renaud Co. in from their recent | 


three-month Continent hopping for | 


Gallic title is_ 


1 Si 


orchestra | 


| While 


Dorothy Franey, star of her own | 


resi- | 
| Sets, 


London 


(Temple Bar 5041/9952) 


Valerie Bettis in from Madrid to | 


contizue a two-month tour of Eu- 


| rope. 


Sir Steuart Wilson is the new 
chairman of Musicians’ Benevolent 
Fund. 

Julia (Darvas &) in with her 
partner for HMV recordinr~ ses- 
sions. 

June Havoc makes her London 
cabaret bow at the Cafe de Paris 
| this week, 

Leo Jaffe, Columbia v.p., in on 
the Elizabeth for confabs with 
Mike Frankovich. 

J. B. Priestley’s new comedy, 
“End Game at the Dolphin,” gets 
its world preem on BBC radio on 
Aug. 4. 

Ben Goetz staying at Claridges, 
/his home for 10 years during his 
| stint as Metro’s British production 
| topper. 

Jack Mills due today (Wed.) on 
his annual trip during which he'll 
confab with local Mills Music top- 
per Fred Jackson. 

Elizabeth Sellars “taking over 
‘lead of “South Sea Bubble” from 
Vivien Leigh, who retires to await 
| her baby in December. 

Dorothy Tutin, recuperating 
from an emergency operation, is 
studying the script for her next 
play, “The Gates of Summer.” 

Barry Nelson here for star role | 
in local production of “No Tfme | 
for Sergeants."’ He’s accompanied 
| by his actress-wife Teresa Celli. 


— 


vamping pro grid to concentrate 
on his radio-tv career. 

Benn Reyes, who for the past 
several years has been specializing | Tokyo 
in overseas shows and just back | R de lfo Medina laid - 
from a quickie trip to Mexico, | odolfo Medina laid up with a 
leaves for London tomorrow, back injury. 

(Thurs.). Edmund Grainger back at his 
Chicago’s Police Commissioner desk after five days out with flu. 
Timothy J. O'Connor last week| Clarence Bull to Chicago to 
concurred in a Police Censor Board | speak to the American Society of 

ruling tagging the Warner Bros.’ photographers. 


Hollywood 


Aaron Rosenberg planed in from 








| oe ae Bad Seed" for Natalie Wood will represent 

adults only. |'Hollywood at the Minneapolis 
W C Aquatennial this week. 

Tatsuko Adachi and = Emiko 

estport, onn. Momano returned to Japan after 


By Humphrey Doulens 


Tina Louise here. 

Ditto Bill Berrian. 

Hunt Bros.’ Circus playing this , 
area. | 
| Jennifer Jones and David Selz- | 
/nick at Stratford. 
| Johnny Johnson opened his new 
| Charcoal Room on Route 7 in Wil- 
| ton. 
Duke Ellington giving Fairfield | 


appearing in “Tea House of 


August Moon.” 


(Chicago 
James Mason, with wife and 
| daughter, due in tomorrow (Thurs) 
|advancing his “Bigger Than Life” 
film. 

Metro’s Dore Schary ‘‘packag. 
7 4 as Sat ing” a special windup show for the 
— its first Jazz concert Sat. | Democratic National convention 

. ; nes ‘here next month. 

Susan Cabot signed for Knick- | Indie exhibitor Van A. Nomikos 
Sree ae oae atk OF hun | pein, feted Saturday night (2 at 

-| the Hotel Sherman for his quar. 

~ LeGalli d |ter-century work in a HEPA, 
va LeGallienne made a new | Greek organization. 

adaptation of Ghosts and will | Chi Columbia exchange publicist 

play same at White Barn Theatre | Rob Wiener has been transferred 

Aug. 4-5. tee ito Col’s Detroit exchange. John 


; Carol Haney, Ferber, | Thompson, late of the Columbia 
| Philip Dunning, Theresa Helburn, | Dallas office, replaces. 


Fan Bourke, Lucille Lortel, John | 


the 








George Connors, Chicago Bears 





| C. 


Greta Keller due at end of this | 


week from 
| sessions and BBC programming be- 
fore returning to the States. 

Local comic Richard Hearne (Mr. 
Pastry) added to feature cast of 
David N. Martin’s Olympic revue, 
' which opens in Melbourne in No- 
vember. 








Europe Exhibs 
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|to try and sell their pix to British 
'tv, which can’t make it worth their 
while. 

Asked whether, in the long run, 
ithe British film biz thought it 
|ecould stave off television by limit- 
ing its film supply, one exec stated 
candidly: “At least we're trying to 
delay the inevitable as long as pos- 
ble.” 

The British theatres won’t play a 





Vienna for recording | 


Wilson, Armina Marshall at 
opening of “The Gimmick” at 
Country Playhouse (22). 


Miami Beach 


By Lary Solloway 


ABC-TV exploitation exec Jack 
Fields at the Algiers with his wife 
for a vacash, 

Charlie Spivak orch current at 
Miami Springs Villa in tryout of 
name band policy. 

Eden Roc prexy Harry Mufson 
to New York on hunt for bookings 
for latter part of summer and fall. 

Margaret Whiting, Dick Shawn, 
Davis & Reese set for August dates 
in La Ronde of the Fontainebleau. 

Walter Winchell being paged by 


| his winterhome, the Roney Plaza, 


for emanations of his new vaudeo 
show this winter. 
Comedian Don Rickles renewed 





| singing slot with Bobby Sherwood 


feature that’s been on tv and they | 


are loath to do business with a 
company that sells to the broad- 
| casters. Over and over again, the 
example is cited of “Stagecoach” 
| which, shown one afternoon on tv, 
| virtually emptied the theatres. 

Johnston obviously is 
| powerless to curb the indies, it is 


'a fact that—with the exception of 


| RKO—the members of his organ- 
ization fully control the foreign tv 
rights. That includes Warner 
Bros., which has sold its library of 
px made until 1948. 

In Germany, where, with 500,000 
tv is a negligible factor to 
date, the fear of television is con- 


siderable among all industry sec- | 
tors. Here, too, there is a good 
deal of talk of “making a deal” 


with tv, and talks have been initi- 


and Peter Brady also holding over. 


Portland, Ore. 


By Ray Feves 


James Wong Howe here for wed- | 


ding of one of his relatives. 


| Day, Dawn, and Dusk in as head- 


| liners for the new show at Amato’s 


| Su 


| 


ated already, but with no immedi- | 


ate results. It’s acknowledged | 
|that, for the next two to three | 
years, the German industry has 


little to fear from tv. 
France, where television has ex- 
|traordinary definition and—tech- 


| nically—is far superior to the U.S., | 


|'shows some films on tv, but there 
}is less of a feeling of insecurity in 
| France than in Germany. 

One hears in Europe today a good 
deal of talk of “joint action” to 
| forestall a tv effect similar to that 
experienced by the industry in the 
U.S., but nothing concrete 
| been done so far. The impression 
is that, with the respective 
ernments running the tv service, 
the danger of unlimited competi- 


pper Club. 

“Holiday On Ice Of 1956” in at 
|Multnomah Stadium for 10-nites 
| (20-29), Advance sale heavy. 

| Dobi Cole, who left Ben Yost’s 


Colleens, now at The Timber Top- | 
per in the New Washington Hotel. | 


“Eileen” at the Holiday Bowl. 
“South Pacific” at the Civic Thea- 
|tre for a repeat 18 shows after a 
sellout for a month. 


Washington 
By Florence S. Lowe 

Jan Sterling a brief visitor in 
advance of local preem of ‘1984.”’ 

Fran Warren in for 
Theatre preem of “Pajama Game.” 

Belly-dancer Nejla Ates an off- 
beat attraction at Casino Royal 
nitery. 

COMPO prexy Arthur Mayer in 
town to address the Almas Temple 
Sphinx luncheon, 

William Hammerstein 
during two-week Carter 
run of New York Center 


in™-town 
Barron 
Light 


|; Opera Co.’s “Carmen Jones.” 


has | 


LOV- | 


tion among the two media is con- | 


| siderably less than in America. 


Blame ‘Rififi’ 


aaa COntinued from page 1] 























the Port of Vera Cruz. 
has now stamped “C” (condemned) 
on film. 


| robbery in the form of a daylight | 


Lester Cowan here to huddle 
with officials of Organization of 
American States (Latin American 
countries) and plug his upcoming 


| biopic of South American liber- 
ator, Simon Bolivar. 
Pittsburgh 
By Hal V. Cohen 
Betty and Jane Kean set for 


for 
Ministry | provements. 


Ankara’s 10th anni show on Oct. 5. 
Vogue Terrace will be shuttered 
several more weeks for im- 


Laurence Olivier’s “Richard III” 


| beamed for the Squirrel Hill La- 


| raid by two law students, scions of ! 


| prominent 


| families and master- 


minded by an automobile dealer 
who needed coin to expand his biz, 
provoked the Ministry to ban ‘‘Ri- 
fifi’ as it became rumored, Mexi- 
can style, that the pic inspired the 
robbers. 

Though “Rififi” had been booked 


take out a circus show next spring. | practically throughout Mexico, its 
Otto Griebling, former Ringling | distributor, Francia Films, didn’t 


clown, will be in show. 


protest the Ministry's ruling. 


A crime rare in Mexico, bank) bor Day Week. 


Gien Tetley back home dancing 
the lead in “Plain and Fancy” at 
the Pitt Stadium. 


Phil Katz tossed a whale steak 
dinner for the press before the 
preview of “Moby Dick.” 


Jack Durant got word here at 
Ankara to read for the Menasha 
Skulnik play, “Uncle Willie.” 

Gene Kelly clippered in from 
Paris for his father’s funeral and 
went right back again to finish his 
picture, 





through August at Murray Frank- | 
‘lin’s; Jo Ann Miller into femme | 


National | 


star lineman and former Notre 
Dame All American, considering 








Seek Fresh Faces 
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| first and followed by the subse- 
| quents. 

| Same approach is to be taken in 
all other English-speaking coun- 
tries. 

Preminger is now in London at 
| work on both the talent-scouting 
and the preliminaries for the pro- 
duction. Shooting probably will 
take place at Metro’s British stue 
dios. 

Producer also said he personally 
will conduct auditions in 12 key 
U. S. cities in the U, S. between 
| Labor Day, when he'll have re- 
turned from abroad, and Oct. 12. 
'He hopes to find 30 to 50 girls 
eligible for tests and wind up with 
five finalists. 

Preminger emphasized: “I don’t 
want this as the usual publicity 
stunt and then cast an established 
star after haggling with her agent.” 
The stars today are “pretty good,” 
he conceded, but there aren't 
enough of them around. “Every- 
body talks about it, I want to do 
something about it,” said the pro- 
ducer. 
| The search will cost upward of 
$150,000, according to Preminger, 
but there’ll be no expense for the 
theatremen. 

As for the overall talent situa: 
tion, the film maker feels that the 
studios now aren't properly organ- 
ized that they don’t have people 
with the power to sign.” There’s too 
much red tape, as the talent head 
goes to the studio head and the l!at- 
| ter goes to the producers for con- 
sultations before hiring new per- 
former. 

A campaign such as his, said 
Preminger, could yield several new 
stars in addition to the one select- 
ed for his film. He recalled that 
Susan Hayward lost out in a test 
for “Gone With the Wind” but ob- 
viously made the grade later. 

Preminger will produce and di- 
rect “Joan” and a prominent Brit- 
| ish author, unidentified, will do the 
| seript. The producer refused to 
| be drawn out on details of budget, 
shooting time, etc., reasoning that 
| “the industry talks too much about 
such private matters.” He said he 
took seven months to shoot ‘For- 
ever Amber” and liked it least of 
all his films, whereas he did “Car- 
men Jones” in 24 days and liked it 
very much. 


| 





—,,- 





Marguerite Shaw | 
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actress, was encouraged to try fot 
the role by her sister Reta, who 
played Mabel in original Broad- 
way company. Both sisters, ]ook- 
alike to begin with, have the same 
good-humored approach to the ri) 
tickling role. The dean’s ivory: 
towered background lends special 
interest to her lines and tunes, 
and particularly to her soft-shoe 
terping, a turn that literally brings 
down the house in her home tow”. 

Despite the fun and success sl 
is enjoying, it’s back to the campus 
after run of the show, says Deal 
Shaw. 
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OBITUARIES 


MORT BLUMENSTOCK 

Mort Blumenctock, 54, until re- 
cently vice president in charge of 
advertising and publicity for War- 
ner Bros., died in his sleep July 
18 at his home in Beverly Hills. 
He had returned to the Coast only 
two months ago, upon resigning a 
28-year association with WB, be- 
cause he “didn’t want to live away 
from my wife and my home.” 

Besides, the widow, Sandra, he 
is survived by a married daughter, 
Mrs. Marvin Perskie, of Wildwood, 
N. J., two grandchildren, and two 
brothers, Leonard of Miami, and 
Sid Blumenstock who is advertis- 
ing manager for Paramount Pic- 
tures. 

Mort Blumenstock was one of 
the best known pub-admen in the 
picture business. He came to the 
fore in 1929 when both he and 
Charles Einfeld both started in the 
publicity department of the old 
First National Pictures, a WB af- 
filiate. After a stretch at Para- 
mount as an assistant producer of 
shorts he rejoined Einfeld and was 
given the five WB Broadway de- 
luxers to publicize—the Winter 
Garden, Strand, Warners, Beacon 
and Hollywocd. 

When Einfeld left WB’s top pub- 
ad spot to form his own indie pro- 








| 
| 
| 


long associated with Morris Klein- 
man in a syndicate that operated 
several gambling clubs in Ken- 
tucky, Ohio and suburban Cleve- 
land where he had invested heavily 
in real estate. Funeral drew hun- 
dreds of big-shot gamblers, nitery 
owners and friends from all parts 
of country. 


GENEVIEVE BLINN 
Genevieve Blinn, actress, who 
appeared on the Broadway stage 
and in silent films, died July 20 in 
Ross, Calif., a suburb of San Fran- 
cisco, after a long illness. 
A native of New Brunswick, 





Canada, she played leading legit | 
;roles opposite Richard Mansfield, | 
Robert Mantell, Willard Mack and | 


Ezra Kendall. Her top film role 
was as the queen in “Queen of 
Sheba” with Theda Bara. 

The last member of a theatrical 
family, she retired from the stage 
and screen with the advent of 
talkers. Her late brother, Ed Nan- 
nary, was an actor on the N. Y. 
and West Coast stages, and her 
sister, May Nannary, starred at the 
old Aleazar Theatre, San Fran- 
cisco, . 

DICK MITCHELL 

Richard Allen (Dick) Mitchell, 


duction company (‘Enterprise Pic-|7£, veteran legit and film praiser 


tures), Blumenstock succeeded him 
and eventually was elected a vee- 
pee of the parent WB Pictures Inc. 
After a longtime stretch on the 
Coast, running the national pub-ad 
operations from Burbank, the com- 
pany transplanted Blumenstock to 
New York, paying all expenses. 
However, although a native New 
Yorker, the adman was then so 
rooted in California that he was 
unhappy and decided to exit WB 
rather than continue the rigorous 
LA-NY commuting schedule. 
Although the dailies reported 
Blumenstock was considering a re- 
turn to WB, with the new align- 


ment which now has Jack L. War- | 


ner as president of the company, 
he was also seriously considesing 
a J. Walter Thompson agency af- 
filiation as account executive for 
RKO Pictures, with headquarters 
on the Coast. 


VIOLET LORAINE 

Violet Loraine (Mrs. E. R. 
Joicey), 69, former musical comedy 
actress, died in an infirmary at 
Newcastle, Eng., July 18, after be- 
ing hospitalized for two months. 

She was best known for her 
songs “If You Were the Only Girl 
iu the World” and “Let the Great 
Big World Keep Turning,” both 
of which she sang when she ap- 
peared with the late George Robey 
in “The Bing Boys Are Here.” She 
sung her fave tunes before troops 
in two world wars. An auto smash 
cut short her tour in France in 1939 
When she was again singing to the 
men at the front. 

Star began her career at age of 
15 in 1902, running away from her 
London home and queueing up for 
a job in the chorus at the Drury 
Lane Theatre. Before the 1914-18 
war was over, Sir Oswald Stoll had 
given her a $1,050-a-week contract. 
She appeared in many pantomimes 
as Principal Boy. “J 

After marrying Capt. Edward 
Raylton Joicey in 1921, she did 
no stage work for seven years. She 


made her comeback in “The 


| and 





advance man, died in Los 
Angeles July 20 after a lengthy 
illness. An advance agent for 
Charles Frohman, he switched to 
films to work as advance man for 
D. W. Griffith in the old days of 
selling silent films. Later he op- 
erated the Forum, first Los Angeles 
house to screen soundfilms, and ran 
an independent Coast exchange for 
the distribution of educational and 
documentary product. His last 
assignment in the industry was at 
Fox as a publicist handling Shirley 
Temple, prior to his retirement 
some 18 years ago. 

Widow and three children sur- 
vive. 





ANDREW BRIGHT 
Andrew (Andy) Bright, 50, sing- 
er-guitarist, died July 10 in Hono- 
lulu after a brief illness. He joined 
the “Hawaii Calls” radio cast 21 


|years ago as a guitar player for 


| Al 


| 
| 


| 
} 
| 


| 





Broken Line,” by Aimee and Philip | 


Stuart. 
[wo weeks ago her younger son, 


R. R. Joicey, a shipbuilding man- | 


ager, of Newcastle-on-Tyne, Eng., 
Was awarded the George Medal for 
bravery in rescue operations dar- 
ing a shipyard fire. Her husband 
died last year. Actres$S would have 
been 70 on July 23. 





LOUIS ROTHKOPF . 
Louis Rothkopf, 53, night club 
promoter and a big wheel in gam- 
bling syndicates in Ohio, Nevada 
and other states, died from carbon 
onoxide poisoning July 17 in his 
ime 


near Cleveland. Coroner 
ruled that death of Clevelander, 
aiso known as Lou Rhody, was 
accidental. 


Zin, found his body in his auto 
Which had ignition key on but 
Inotor was not rupning in garage. 
Authorities assumed he had a 
blackout after starting motor, ab- 
sorbed enough carbon monoxide 
tu be fatal before idling motor 
conked off, but stated there were 
no positive evidence of suicide. 
Yet some of gambler’s friends here 
Said he had been despondent since 
his wife, Blanche, eommitted 
Suicide by shooting herself at their 
home. It was formerly a gambling 
Casino, known as the Maple Club, 
but converted into a pretentious 
country estate by the gambler who 
rh ad spent $500,000 remodel- 
it. 

Part owner of the plush Desert 

Inn in Las Vegas, Rothkopf was 


} 





. | nance 
Sister-in-law, Mrs. Joseph Mor- | 


Perry’s Singtng Surfriders. 
Bright, who was famed for his 


| singing of “The Hawaiian Cowboy” 


and other island tunes, performed 
with his ‘Hawaiian Cowboys” at 
Waikiki’s Moana hotel for the last 


| three years. 


Surviving are his wife, three 
daughters, four sisters and six 
brothers. One of the latter, Sol 


Bright, wrote the “Hawaiian Cow- 
boy” tune. 





SADIE R. SHOENGOLD 

Sadie R. Shoengold, 59, star of 
the Yiddish stage for years, died 
July 17 in Los Angeles after a long 
illness. 

As a daughter of Ober Shoen- 
gold, founder of that company in 
N. Y., she was literally born into 
the Yiddish Theatre. She trouped 
extensively throughout this coun- 
try, Europe and South America. 


In addition, she opened two legit | 


houses, the Capitol and the Beaux 
Arts in L. A. 

She is survived by her husband, 
Sam Auerbach, vet co-star and di- 
rector. 





JOHN A, KARZIN 
John A. Karzin, 72, pioneer mo- 


VARIETY 


including the “Coconut Revue” and | 
the “Kit Kat Revue.” | 

Born in Leesburg, Va., Cholet | 
was a resident of Kansas City 30 
years. Surviving are wife, brother | 
and sister. 





FREDERICK VALK 
Frederick Valk, 55, actor, 
July 23 in London. He had been 
playing one of the leading roles in | 
the London legit production of | 
“Romanoff and Juliet.’”’ Born in 
Czechoslovakia, he came to Eng- 
land in the early 1930s. He was 
known for his Shakesperean roles 
in Berlin and Prague before World 
War I. 
Stratford (Ont.) Festival. 
Wife and two sons survive. 
i 


died | 


He also appeared at the | 


the last four years, died of severe 
burns July 13 in Santa Monica, Cal. 





John D. McGrail, 56, former | 


public relations and _ promotion 
manager for Universal Pictures, 
Boston, died in Rutland, Mass., 
July 17. 





Glenn Anderson Sr., 58, sound 


mixer at  Universal-International 
and a studio employe for 33 years, 
died July 17 in San Fernando, Cal., 
aiter a lengthy illness. 


Father of Harrie Ackerman, 
until recently publicity directer of 
‘educational tv station WQED in 
| Pittsburgh, died suddenly at his 
home in that city on July 14. 








Fernando Mediz Bolio, 52, busi- 





SANDOR BURA 

Sandor Bura, 75, Hungarian 
“real” gypsy musician, was recent- 
ly buried in his home town of 
Eudapest, 40,000 people participat- 
ing at the funeral. 

Bura had travelled three times 
around the world, played cafes in 
many cities. He billed himself 
“The Duke of Gypsy Music,” to 
separate himself from predecessors 
who were grandiosely duffed them- 
selves “Kings.” 





JOSEPH WYCOFF 

Joseph Wycoff, 62, vaudeville en- 
tertainer, died July 16 in Toledo. 
He entered show business after 
serving in the Navy in World War 
I, touring the country in a singing 
act. He settled in Toledo about 
1930, working as emcee and sing- 
ing waiter at Ka-See’s Nite Club. 
In recent years, he was with Willys 
Motors Inc. 

Two daughters, a sister, and a 
brother survive. 





URSULA KOSINSSKI 

Ursula Kosinsski, 35, solo dancer 
of the ballet of the State Theater 
of Darmstadt, West Germany, was 
killed in an accident on a motor- 
cycle operated by fellow-dancer 
Gottfried Proehuber on July 7 in 
Darmstadt. 

She was known in Germany for 
being the first dancer to perform 
Ravel’s “Magic Word” and Orff’s 
“Catulli Carmina.” 


GLEN C. BURT 
Glen C. Burt, 75, former vaude- 
ville actor, booker and _ theatre 
manager, died in Chicago, July 17. 





Burt .later became an agent with 
the United Booking Office in Chi- 
cago and then a theatre manager. 

At the time of his death, Burt 
was employed in the office of the 
Recorder of Deeds of the city of 
Chicago. 





HAROLD W. FISH 
Harold W. Fish, 60, who before 
his retirement six months ago had 
been sales vice president at Wild- 
ing Picture Productions, died July 








| 


19 in Chicago. He joined Wilding 
in 1931 and became a specialist in 
the industrial film field which he 
helped pioneer. 

Wife and daughter survive. 





AMOS F., FLOYD 
Amos F. Floyd, 53, drive-in top- 
per died at Burlington, N. C., July 
13 after five days of critical illness. 
He operated the Bur-Gra Drive-In 
and owned an interest in the Bur- 
Gra and Bon Air Drive-In Theaters. 


A native of Cullomburg, Ala., he | 


was a Marine Corps veteran. 





KENNETH BRODIE 
Kenneth Brodie, 60, manager of 


the Savoy Theatre, London, and | 


previously manager of the Saville 


tion picture theatre owner in St.|and Gaiety. died July 19, outside 
Louis, died July 15 of infirmities. | pis Pete ” - 


His career as an exhib began in 
1905 when he bought a half inter- 
est in a picture show and penny 
arcade. A year later he built the 
first film house in the city. In 1907 
he opened a house in Springfield, 
Ill., during an Illinois state fair 
grossed $564 on day by giving 12 
shows at a 5c admission fee. He 
retired from the picture field in 
1927. Two sons and a sister sur- 
vive, 





PAUL LEHMANN 

Lehmann, 74, former fi- 
director of UFA films and 
general director of Tobis Filmart, 
died June 14 in Berlin. One of the 
leaders, during the heyday of UFA 
in Germany, he was active in ar- 
ranging exports of German films 
throughout the world. 

After the war, Lehmann became 
chief of Unitas Film Releasing in 
Duesseldorf, then produced culture 
films. He also was active in reviv- 
ing interest to rebuild the film 
industry in West Berlin. 


PAUL CHOLET 

Paul Cholet, 61, ex-vaudevillian, 
died in Kansas City, Mo., July 16, 
apparently suffering a heart attack 
and falling three floors from the 
brick porch of a nursing home to 
his death. A former vaude singer 
on Orpheum and Pantages time, 
he also had tab shows of his own 


Paul 








-Formerly a _ schoolmaster, he 


joined Firth Shepherd in 1935. 


MICHAEL LEWIN 
.Michael Lewin, 40, actor, died 





July 12 in New York. His last 
Broadway appearance was in “A 
View From the Bridge.” Prior to 


that he was seen in “Inherit the 
Wind.” 


Wife and two daughters survive. 





Leslie Preston, 45, magician 
known professionally as Mystico, 
died recently in Huddersfield, Eng. 


Mother, 73, of Warren Hull, 
emcee for TV’s “Strike It Rich,” 
died July 21 in Greenwich, Conn. 








Father of Alvin B. Jefferis, exhib 
near Piedmont, Mo., died of a 
heart ailment in Poplar, Mo., July 
14. 





Father, 87, of news director 
James A. Byron Jr., of WBAP-TV, 
Fort Worth, died July 6 in that 
city. 





Mrs. Katherine A. (Lahiff) Fay, 
vife of Edward M. Fay, dean of 
Rhode Island showmen, died 
Wednesday (18) in Providence. 





Federal 


Billed as “That Yiddishe Loafer,” | 


city, of a heart attack. Wife and 


son survive. 





Mrs. Rose Salzer, 79, mother-in- 
law of film director George Sid- 
ney, died July 22 in Chicago. Four 
daughters, three brothers and a 
sister survive. 





Ilse Exl, 49, director of the Exl 
Stage in Innsbruck, Austria, died 
there July 2. After the death of 
her father, Ferdinand Ex], in 1942, 
she took over management cf the 
famed Tirolean Stage in Austria. 





MARRIAGES 


Mrs. Jacqueline Field to Shelby 
Storck in Kansas City July 20. 
Groom is television producer. 


Dorothea Faye McLaughlin to 





|Groom is a pop tunesmith. 


| 

| Maureen Connell to John Guil- 
lermin, London, July 20. Bride is 
la film actress; he’s a film director. 


Guadalajara, Mexico, July 12. He's 
a Mexican tv director and stage 
and film actor. 


Virginia Sanchez - Navarro ‘to 
Primo Villa Michel, Mexico City, 
July 14. Bride is an actress, he’s 
in the legal department of the 
Mexican presidency. 

Barbara Lyon to Russell Turner, 
London, July 21. She’s the actress 
daughter of*’Bebe Danie!s and Ben 
Lyon; he’s a BBC-TV producer. 

Judy Murray to Pete D’Argen- 
|zio, Pittsburgh, July 5. He’s with 
Artie Arnall orch. 
| Joan Miller to James Donald 
| Graham, Las Vegas, July 9. Bride’s 
|an actress. 

Ann McDowell to Norman 
| Powell, New York, July 22. He's 
the son of film actress Joan Bion- 
deli and adopted son of actor-di- 
rector, Dick Powell; his real father 
is cinematographer George Barnes. 

Don Garrett to Lila Paris, New 
York, July 21. Bride is actress; 
he’s publicist for Screen Gems. 








BIRTHS 


Mr. and Mrs. Dennis Main Wil- 
‘son, daughter, London, July 15. 
| Father is a BBC radio producer. 
| Mr. and Mrs. Jim Munro, daugh- 
iter,, Ashton-under-Lyne, Eng., 
| July 6. Mather is the former Kitty 
‘Pemberton, accordionist and 
| dancer. 

Mr. and Mrs. George Eisenhauer, 
|daughter, Pittsburgh, July 16. 
| Father is announcer at KDKA-TV. 

Mr. and Mrs. Richard Allen, 
daughter, New York, July 16. Fa- 
ther is a film producer at Army 
| Pictorial Center in Long Island 
| City. 
| Mr. and Mrs. Alfred B. Schaefer, 
| daughter, Hollywood, July 18. Fa- 
'ther is sales manager of KDAY, 
| Santa Monica. 

Mr. and Mrs. Fred Serrao, son, 
Pittsburgh, July 20. Father’s a 





theatre owner in New Kensington. | 


| Mr. and Mrs, John A. Matthews, 
|son, New York, July 16. Father's 
'a tv actor; mother’s former Col- 
'lette Crawford, actress. 

Mr. and Mrs. Pierre Galante, 
daughter, Paris, July 18. Mother 
is film actress Olivia DeHaviland; 
father is feature writer on Paris- 
+ Match. 
| Mr. and Mrs. Jack Philbin, son, 
New York, July 22. Father is ex- 
ecutive producer of Jackie Glea- 
|son’s teleshow. 








“Teenagers | Retaliate 
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tion of “mounting nationwide op- 
position to such music.” 


apolis and St. Paul fire depart- 
ments to the station. There also 
have been dozens of fake taxi calls 
to WMIN. 

Youthful telephoners have been 
calling the station denouncing it 
and declaring they'll quit tuning 
in. 

Previously, WMIN had _ elimi- 





Jerry Campbell, 41, 


Telefilms’ executive secretary for 


nated all Elvis Presley records. 


|ness manager of the Iris Theatre, | 
| Mexico City, died July 17 in that | 


Roy Alfred, New York, July 20. ' 


Pita G. de Arce to Pedo Galvan, | 


False alarms giving the WMIN | 
address have sent both the Minne- | 








R&H ‘Father’ 
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chance even to think about any 
/other venture until that’s on the 
boards. 


According to Lindsay, who’s stay- 
ing with his actress-wife Dorothy 
| Stickney at Gloucester, Mass., ad- 
jacent to Crouse’s summer home 
at Annisquam, the Day family saga 
might involve insurmountable dif- 
ficulties as a musical. Only when 
he and Crouse have had tiine to 
concentrate on the problem and 
, have at least the outline of a book, 
will they have anything for R & H 
to consider. 

“We've often mentioned the 
possibility of doing the play as a 
| musical,” Lindsay said yesterday 
(Tues.), “and of course we'd love 
to do a show with Dick and Oscar— 
who wouldn't? We spoke to them 
about it some time ago and they 
were interested. But until we get 
a chance to think about it and see 
| if we can work out an acceptable 
| story, it’s just an idea.” 
| “Happy Hunting,” with songs by 
_ Harold Karr and Matt Dubey, will 
star Ethel Merman with film actor 
| Fernando Lamas making his Broad- 
| Way bow as male lead.~ Jo Miel- 
| ziner is producing the show, which 
|is to start rehearsing in mid-Sep- 

tember for Dec. 6 opening at the 

Majastic, N.Y. , 

R & H have no show on the 
_boards at the moment, and Rodg- 
ers said some weeks ago that they 
| hadn’t even a vague idea of their 
; next authorship project, “I only 
wish we did,” he added. Previous 
collaborations by the composer- 
lyricist team have included “Okla- 
homa,” “Carousel,” “Allegro,’ 
|“South Pacific,’ “King and _ I,” 
|‘‘Me and Juliet’ and last season’s 
| “Pipe Dream.” 
| L & C’s comedy, “Great Sebas- 
| tions,” starring Alfred Lunt and 
; Lynn Fontaine, is laying off for the 
summer after a successful Broad- 
way run last season. It will go on 
tour in the fall and is tentatively 
|slated to play London after that. 

It will ultimately be done as a tv 
“spectacular” by NBC, which sup- 
plied the financing, and also as a 
film by Columbia. 

Besides “Father,” which holds 
the Broadway longrun record with 
3,224 performances (incidentally, 
“Oklahoma,” by R & H, holds the 
musical record with a 2,248-per- 
formance mark), L & C have sup- 
plied the books for a number of 
hit tuners, including “Anything 
Goes” and “Call Me Madam.” 

The two teams have never been 
associated, however, either as au- 
thors or producers. 








Dems & GOP 
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appear to see the quadrennial 


show. 

The Democratic “sideshow,” 
however, will probably be topped 
by the entertainment—non-political 
variety—-at the GOP convention in 
Frisco. George Murphy, in charge 
of lining up Hollywood names to 
bring their talents to the Cow Pal- 
ace, is keeping his cast strictly 
under wraps. Spokesmen for the 
Republican National Committee, 
however, frankly admit there will 


| be a concerted effort to ‘keep it 
light.” 
Ty webs hope that the short 


distance between Frisco and Holly- 
wood will mean a bonanza of .film 
stars in the spectators’ gallaries— 
fine fodder for the tv cameras. 

Citizens - for - Eisenhower will 
jump the gun on the National Com- 
mittee with a mass rally of dele- 
gates and officials at Civic Audito- 
rium Sunday (12) night, on the eve 
of the Dem _ convention. Lang 
horne Washburn, chairman of the 
national citizens’ group, has inked 
Washington maestro Barnee Bree- 
skin to handle background music 
and to introduce the celebs from 
the capital. Breeskin, who has oc- 
cupied the podium in Hotel Shore- 
ham’s Blue Room for 25 years, has 
the names of political figures—past 
and present—at the tip of his 
baton. Lyle Bardo, KFPC, will as- 
semble a 30-piece orch in Frisco, 
|as well as 10 violins to reproduce 
the “singing violins,” special Shore- 
| ham gimmick. 

Another feature of the pre-con- 
' vention party, to which over 7,000 
‘guests will be bid, is screening ol 
a 30-minute documentary, “Mr. 
| President,’ made for Citizens 
under contract, and ‘scored by 
' Breeskin. 
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